


WE ARE STRONGER
TOGETHER

As a multinational beverage company operating
across 10 countries, we strive to create sustainable
value in every step of our value chain. In 2020,
when the pandemic had a profound impact on the
entire world, we launched with our motto “Stronger
Together” our practices that create value for our
employees, our stakeholders, and the communities
in which we operate. We emphasized on the

value of the strength of acting together with our
ecosystem, our stakeholders, our employees and
our consumers

With the healing power of being and acting
together that reflects on each and every one of

us, we successfully ended 2020, on which the
Covid-19 pandemic made its mark. As the CCI
Family, we navigated the rough seas and overcame
the challenges together. We came out of the crisis
together as one team. We said “Stronger Together”
and supported our community, valued our
employees, and always stood by our customers and
consumers and never gave up on our sustainability
targets. For we believe that the sustainability of
our operations and our communities are very
closely linked. With this belief, we continued to
place our sustainability approach at the heart of
our operations. Across the geographies where

we have a presence, we continued to minimize

our environmental impact and generate less

waste, reduce our total carbon footprint, increase
energy efficiency and expand the scope of our
water management efforts. This vear, too, we have

engaged in efforts in which we take pride in line
with our responsibility to hand down a better
world to the future. During this challenging period,
with a perspective that holds the community and
employee health above everything else, we met
the needs of the community on the one hand and
took steps to ensure the welfare of our employees
on the other. We planned our production, sales
and distribution operations in accordance with the
needs of our customers, supported local markets
and retailers as well as everyone we provide
services. Our struggle and strong collaboration
during this challenging yvear was exemplary. We
overcame this period by learning new things,
positive thinking, rapid and meticulous action, and
the power of unity.

As a company that provides services to more
than 400 million consumers across 10 countries
also including Turkey, we continue to take the
necessary measures for continuous service and the
welfare of our employees in the geography where
we operate and take them further depending on
the developments. We achieve our goals thanks
to our employees, who unite with the spirit of a
single team. As one of the biggest bottlers in the
Coca-Cola system, we are “Stronger Together” in
2021, too. With our robust leadership infrastructure,
strong brands and productive business model, we
will continue to create value and grow with all our
employees, stakeholders and consumers.
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About Our Report

About Qur
REPORT

At CCI, we consider the current output of the sustainability reports
SOMETHING MISSING? we have published to date, and of our activities
within the framework of our plans and targets for the future and our
approach towards sustainability. And so, for the 2020-2021 reporting
period we particularly excited and proud of the publication of our first
integrated annual report in which we share a holistic assessment of our
financial and non-financial performance and our forward-looking strategy.
With this report, an integrated thinking approach has been adopted with
respect to the way we carry out our activities.

In this report, we share our investments, targets and practices, as well as
the performance results we have achieved for the period from 1 January
to 31 December 2020 for nine of the ten countries in which we operate
(Turkey, Jordan, Azerbaijan, Kazakhstan, Pakistan, Kyrgyzstan, Tajikistan,
Turkmenistan and Iraqg). The scope of the 2020 integrated annual report
has covered 100% of CClI’s total production volume.

Reporting Standards

This report was prepared in accordance with GRI Standards: Basic option and
the International Integrated Reporting Framework. As recommended in the
Integrated Reporting Framework published by the International Integrated
Reporting Council (IIRC), the connections between priority issues, business
strategy and performance for 2020 have been drawn.

The report also reflects our communications on progress relating to the
United Nations Global Compact Communication on Progress (COP) and
United Nations Women's Empowerment Principles (WEPs). The principles

of materiality, inclusivity and responsiveness of the AATO00 Assurance
Standard have guided the content development process for our report,

and the International Financial Reporting Standards (IFRS) for financial
communications. We measure and report on our social, environmental and
ethical performance using the CDP. the International Labor Organization
(ILO), the United Nations Convention Against Corruption (UNCAC) and the
Greenhouse Gas Protocol developed by the World Resources Institute (WRD,
as well as the internationally accepted pioneering principles and frameworks.

Verification

As with our Sustainability Reports, published since 2009, selected data

from our first integrated annual report has been independently audited.

GHG emissions generated by CCI Turkey's production, sale and distribution
activities in 2020 have been inspected and verified by a third-party
organization to meet 1ISO 14064-1 requirements as per the ISO 14064-3 2006
Standard. The independent financial audit was carried out according to
Independent Audit Standards published by the Capital Market Board and
the Independent Audit Standards (IAS), a part of the Turkish Audit Standards
published by the Public Oversight, Accounting and Auditing Standards
Authority (KGK). CCI Turkey's operations have successfully passed the audits.

In accordance with Articles 514 and 516 of Turkish Commercial Code No. 6102
(TCC) and Communigue No. 1I-141 "On the Principles Governing Financial
Reporting in the Capital Market” (Communique) published by the Capital
Market Board (CMB), CCl Group Management is responsible, with respect
to the integrated annual report, for preparing and submitting to the general
assembly the integrated annual report within three months following the
balance sheet date, and for preparing the report in a manner that reflects
the group’s flow of operations for that year and its consolidated financial
statement in all its aspects, in an accurate, complete, direct, realistic and
honest manner. Other responsibilities relating to Ethical Rules and other
ethics-related responsibilities under legislation have been carried out by the
independent audit company with which we work. The Independent Audit
provided an opinion on whether the consolidated financial data included in
the annual report within the framework of the provisions of the TCC and the
Communigue, and the examinations performed by the Board of Directors
were consistent with the Group’s audited consolidated financial statements
and data obtained during the independent audit, and whether these

reflect the truth, after which it issued the integrated report containing these
opinions

In this report, the consolidated financial situation is evaluated according to
the consolidated financial statements. The report also expressly points out
the group's development, as well as possible risks. While preparing the report,

4 * Currently, CCl conducts no operations in Syria, and no beverage sales have taken place since 2017,
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the Board of Directors also takes secondary legislative regulations made by
the Ministry of Trade and the concerned institutions into consideration. The
Board's evaluation relating to these issues is also included in the report.

The independent audit was performed in keeping with the Independent
Audit Standards published by the Capital Market Board and the |AS.

These standards require compliance with ethical principles, and that

the independent audit be planned and performed to obtain reasonable
assurance of the fact that the consolidated financial data in the annual report
and the examinations performed by the Board of Directors are consistent
with the consolidated financial statements and data obtained during the
audit, and that they reflect the truth.

As described in the Independent Limited Assurance Report under the
Sustainability Performance Indicators chapter of this report, independent
limited assurance was obtained for our operations in Turkey and lrag within
the scope of the selected data.

As indicated in the CCl Reporting Guide, selected data consists of

total energy data, energy use per product, total water withdrawal and
consumption data, and water usage per product for Turkey and lrag; and,
additionally, waste data only for Turkey.

The data for 2020 obtained from CCl's Turkey and Irag plants was assessed
within the scope of this audit and received Limited Assurance as per Revised
ISAE 2000 (International Standard on Assurance Engagements) other than
audits or reviews of historical financial information.

*You may find the CCl Reporting Guide in the Annexes of our report.

An Overview Of CCI

About Our Report
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The Structure Of The Report

In our first integrated annual report, we have considered the value created
for all our stakeholders around six elements of capital (financial, produced,
intellectual, human, social, and natural). While doing this, it was always our
priority to understand and meet our stakeholders’ expectations. "An Overview
of CCI", which is the first chapter of our report consisting of six chapters,
contains general information, prominent developments, our interaction with
our stakeholders, and our integrated governance approach. In the second
chapter entitled "A Glance at the Future” we dwell on our interaction with
our stakeholders and our strategic priorities to which we gave form after
comprehensive risk assessments, while in the third chapter entitled "“Our
Value Creation Approach” we summarize our programs and efforts aimed
at creating value for our stakeholders. Under "“Corporate Governance’

we provide detailed information on memibers of the board and senior
management, as well as additional information on our operations and
corporate management, and in the ‘Financial Evaluation” chapter we share
details on our operational and financial performance. Finally, we present
complementary technical and quantitative information regarding our
operations for interested stakeholders in the last chapter, entitled "Annexes’”.

Feedback

Obtaining feedback from our stakeholders is vital for the continuous
development of our practices, performance, and reporting processes. \We
evaluate all feedback and use it for continuous and sustainable development.
All of our stakeholders are encouraged to share their ideas, suggestions and/
or complaints by sending an email to corporate.affairs@ccicomitr, calling

the Corporate Relations Department using the +90 216 528 40 OO line, or
through the "Reach Us" tab on our website at the address ccicomdtr.
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Chairman’s

MESSAGE

Dear Stakeholders,

| am happy to share with you Coca-Cola Icecek’s first
integrated annual report with you.

With the 2020 CCI Integrated Annual Report, we have
carried our long-standing approach based on sustainable
and high-qguality growth to the next level, starting

our process of transformation towards an integrated
governance system. In addition to our financial and non-
financial performance, we present you with the value we
created for our stakeholders by considering our risks and
strategies for the future.

An Overview Of CC
Chairman’s Message

With the Covid-19 pandemic causing political and economic ambiguity in the countries

in which we operate, and pressure relating to statutory regulations in our sector, 2020

proved a challenging year for us, as it was for the world at large. However, we succeeded in
demonstrating sustainable and high-quality growth thanks to the quick actions we took in

line with our strategic priorities and the devoted efforts of our employees throughout the
geographical range of our operations. In 2020, our net sales revenue increased by 19.8% to TL
14.4 billion, while our EBITDA increased by 37.7% to TL 31 billion. Our consolidated sales volume
suffered a drop of 1.9%, which was less than expected, to 118 billion crate units.

The spot consumption channel, which is one of our key sale outlets, was greatly impacted by
the shutdowns caused by Covid-19, directing consumers to online sales channels. In Turkey, we
completed 2020 with a shrinkage that was less than expected thanks to our collaboration with
online sales platforms, our increased focus on the home-consumption channel, and the steps
we took in line with consumer expectations. We have reactivated our Turkmenistan operation,
where our production activities had stopped in February 2019 due to currency convertibility
problems. CCI Turkmenistan is recovering its market share and its customer appreciation,
despite ongoing currency convertibility problems, challenges caused by the pandemic, and

a limited marketing budget. At the same time, undeterred by the war and political tension
experienced in Azerbaijan and Kyrgyzstan during the year, the sudden drop in oil prices which
affected Central Asia and Irag, and continuing adverse macroeconomic circumstances in
Pakistan, we succeeded in overcoming these challenges by increasing our sales volume.

Creating Value for Our Stakeholders

In 2020, we continued to create value for our customers, our consumers, our employees, and
the community. We offered our consumers new flavors, and carried out campaigns, promotions,
and country-specific activities. Thanks to uninterrupted communication channels, we stood

by our customers and vendors, supplying free products to small businesses operating in the
field of spot consumption to revive them. We took the necessary actions at all our plants to
protect our employees’ health, provided training, and offered the opportunity to work remotely
to those whose jobs allowed it. During the Covid-19 pandemic, The Coca-Cola Foundation
(TCCF) donated around USD 31 Billion to social support programs in CCl's area of operations.
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Coca-Cola Turkey allocated funds amounting to a total of TL 13 million to meet
needs in various areas of our country to fight Covid-19. We donated the 134
tons of sanitizers we produced at CCl's plants to the Ministries of Health of
Turkey and Kyrgyzstan. In addition to reducing our use of resources, we also
reduced costs through our approach of consuming less while producing more.

Investments and Expectations from 2021

As the second largest bottling company in terms of the size of the population
it serves within the Coca-Cola system, we are continuing our operations in
emerging and developing markets. Despite the challenges, our geographica
range of operations offers important growth opportunities considering the
population growth rate, the greater proportion of the young population, and
the sparkling beverage consumption rate per person being well below the
world average. Through our journey that began as a local bottling company,
which is now a multinational corporation supplying its products to over
400 million customers in 10 countries, we have invested over USD 2.5 billion
in our operations since 2005 in keeping with our unshakable belief in the
potential of the geographical area in which we operate. We have increased our
investments in digital technology, which has transformed together with the
pandemic, and which has rapidly gained importance as a result of the world's
changing conditions

We are determined to create value for our consumers, customers, community
and employees, and to achieve great success in 2021, Thanks to our
comprehensive risk assessment, strategic approach, and agile operations, we
will continue to seize the opportunities offered by the geographical area in
which we operate.

An Overview Of CCl

Chairman's Message

| extend my thanks to our employees, who are the crucial building blocks
of the success we have achieved on this journey, for the passion and
commitment they have demonstrated. The contributions made by our
business partners, customers, vendors and distributors, with whom we have
worked with the aim of winning together and the support shown by all our
stakeholders have made this success possible. On behalf of CCI | thank
you, our esteemed shareholders, for the support you have lent in carrying
CCl successfully into the future, and hope you will enjoy reading our first
Integrated Annual Report.

Tuncay Ozilhan

Chairman
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Message From

THE CEO

Dear Stakeholders,

| am proud to share with you the 2020 CCI Integrated
Annual Report, our first integrated report, in which

we present the successful performance we achieved
in such a challenging year for the entire world due to
the Covid-19 pandemic, the value we created for our
stakeholders, and our strategies for the future. With this
report, we aim to present CCl's social, environmental,
economic, and governance performance, assessments,
targets, and strategies within an integrated approach,
and within the framework of the principles of
transparency and accountability.

An Overview Of CC
Message From The CEO

As a multinational bottling company that operates 26 plants in ten countries, our vision is of
‘being the best company in the fast-moving consumer goods sector in all the countries in
which we operate”. We owe our progress in line with this vision to our employees, who have
adopted our values of passion, accountability, teamwork and honesty. Under the "One CCI"
culture, our employees carry out their standardized duties and responsibilities with the same
level of care across our markets. This yvear, we have extended the scope of our report to include
nine countries by adding our Turkmenistan and lrag operations, and broadened this scope to
cover 100% of our total production volume and employees.

Our Strategic Priorities and Risk Assessment

In our geographies which involve remarkably diverse risks and opportunities, we work in line
with forward-looking strategies and targets, focused on creating value for both our company
and our stakeholders with an integrated perspective. We have identified our strategic priorities
as accelerating high-quality growth, becoming the best in the sector in the management of
fast-moving consumer goods, earning together with our employees, becoming digitalized for
sectoral leadership, and earning together with our stakeholders.

We have continued with our comprehensive work aimed at mitigating the impact of both
global challenges and challenges specific to our geographic range of operations by assessing
existing and future risks in line with our strategic priorities. We have focused on improvement
by quickly adapting to crisis conditions within the framework of our Incident Management
and Crisis Resolution (IMCR) program. Additionally, we have taken steps to increase growth
and profitability, and to maintain free cash flow. We have actively used internal and external
communication channels. We have expeditiously reviewed the risk assessment that we carried
out before the Covid-19 pandemic considering the IMCR program. Arranging the severity of
risks and the terminology used to focus on correct priorities, we have concentrated on 10
fundamental risks. At the same time, we have reassessed our prioritization analysis as we do
every vear. The match between the risks we identified and the results of our prioritization
analyses confirms that we have taken the correct steps.
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Along with these analyses, our risk mitigation measures, strategic
collaborations and agile operations that let us respond to changing
circumstances quickly have ensured a 19.8% increase in our consolidated

net sales revenue compared to 2019. Having succeeded in keeping the drop
in the consolidated sales volume, which was impacted by Covid-19 in 2020,
at 19% by demonstrating a better-than-expected performance, our sales
volume in international operations grew by 2.8%. The main reason for the
robust performance in our international operations was that the high share
of the strong sparkling beverages category, while we penetrated the spot
consumption channels to a lesser degree. We maintained our leader position
in the sparkling beverages market in all countries. In addition, we increased
our net income by 27.6% on a yearly basis, generating TL 1.2 billon net income
thanks to our strong and flexible balance sheet, cash from generation
capability and quality growth algorithm.

Creating Value for Our Customers and Consumers

With the Covid-19 pandemic, we further strengthened our product safety and
hygiene practices, which had already been among our priorities to safeguard
consumer health. We increased the frequency of cleaning and disinfection
work in all our operations, as a result of which the inspections focusing mainly
on measures against Covid-19 and food safety, performed virtually by TCCC
and the concerned business unit, were completed successfully. All our plants
in Turkey were awarded the TSE Covid-19 Safe Production certificate.

Continuing our understanding of winning together with our customers during
these challenging times, too, we focused on quick solutions in solidarity with
them. We developed communication, operational, financial and commercial

An Overview Of CC
Message From The CEO

strategies for our customers. Increasing our interaction, we continuously
shared information, optimized our sales and distribution processes, provided
support through payments, discounts, returns and free products, and turned
towards special promotions and advertisements aimed at increasing sales via
online platforms.

Creating Value for Our Employees

At CCl, we take all precautions to create healthy and safe work conditions

for our employees. We carried out continuous and up-to-date information-
sharing with respect to the Covid-19 pandemic, initiated a remote work regime
for those employees whose work allowed it, increased the frequency of
disinfection at our plants, implemented social distancing rules, and imposed
limits on visitor numbers. We supported our employees through constant
communication channels to protect their mental health, along with their
physical wellbeing.

During this process, we supported our employees’ development through
online/digital platforms. We also developed collaborations through digital
learning platforms. And at the same time, we continued our CCI Next Talent
program online, through which we continued supporting career development
for young people.

Within the scope of our efforts directed at diversity and inclusion, we signed
the LEAD Network CEO Pledge, promising to increase the ratio of women at
the management and senior executive levels by five percent by 2025, playing
a leading role in the fast-moving consumer goods sector. Work on gender-
pbased wage inequality was completed in all CCI countries. We also published
the CCI Turkey Domestic Violence Policy.
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Creating Value for the Community

We cooperated with various NGOs and platforms to support all sections of
the community that were impacted by the Covid-19 pandemic. In almost all
countries, we supplied CCl products, food and shopping packages to support
healthcare workers and those in need. Producing sanitizers at our plants, we
donated them to government agencies.

Our indirect economic impact in the countries in which we operate increased
10-fold in Turkey, 76-fold in Kyrgyzstan, and 2./-fold in Pakistan. In Turkey, CCl's
operations create indirect employment for around 30,000 people.

Through the operational perfection projects we developed in 2020,
investments we made in digital technology, and our efficiency projects,

we prevented greenhouse gases equivalent to 45000 tons of COz, which
corresponds to the amount of COz2 removed by 375 million trees in one year.
We saved approximately 104,000 m?3 of water and 330 million MJ of energy:.
We participated in the global T0x20x30" initiative for the prevention of food
waste

An Outlook on the Future

Over the coming years, we will continue to work in line with our vision of
‘being the best company of the fast-moving consumer goods sector in all
countries in which we operate” with a focus on creating sustainable value

for all our stakeholders. Keeping risks and opportunities in view to stay one
step ahead of change in customer and consumer preferences and the retail
environment, we will focus on agile business models. We will continue our
digital investments, which increased this year, without let up, and optimize our
operations with innovation efforts.

Focusing on winning together with our stakeholders to reinforce our sectoral
leadership, we will carry income growth management and efficiency even
further. With the goal of reaching a greater number of customers and

consumers, we will extend our scope of operations as in previous years. And
by continuing to invest in our employees’ development, we will take further
bold steps on the path to becoming the best employer brand

I would like to thank our employees and our stakeholders who, despite

all odds, have formed the fundamental strength behind this successful
performance, and | wish you a pleasant read of our first Integrated Annual
Report.

Burak Basarir
CEO
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CCl At
A GLANCE

Qur Vision

Our Values

NN | ¥ PASSION
Being The Best FMCG Company In All Countries .' B

N Which We Operate’ into everything we do.

Customer-oriented organization Holistic bever mindset
Customer solutions that create added value Oéo‘fmmeeriiaa\geexce\lengcee
Competitive service mindset ACCO U N TA B | L | TY s °

[ ] [ ]

: ! ) J
Customer home Consumer We act with a great sense Ll ‘ o
Being the preferred of responsibility and hold

bu_siness partner of our customers, ourselves accountable.
Offering our consumers a broad range of
products that fit all lifestyles and situations

CREATING -X- TEAMWORK

VALUE
X *” \& \We work together for our

Employees shared success.
Being a perfect

workplace

The Community
Being a responsible
corporate citizen

INTEGRITY

Corporate managefnent v We are committed to ethical

Environmental footprint Competence and leadership, Committed, values, openness and hon-
diverse and inclusive High-performance ;

esty; we trust and respect

Wor.kp‘)lace Rights Since (illegible) culture
Social license to operate each other.
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Logistics

) i .
What We Do? Our Value Chain Chart A

We carry out our work with great passion to offer consumers a wide range of safe and quality products. @ o operations in accordance
Through teamwork, we choose the best business partners and work with integrity. We put accountability with customer and

at the fore at all stages of our value chain. distributor demand, and
employ digital technology.

We grow together with
our distributors. We
spread CCl values across
our value chain. We invest
in our distributors’ talent

°
Our partnership with The Coca-Cola Company (TCCC) P
[ ]
°
[ ]
. .
A development for Optimum
[ ]
°
°
[ ]
°
°

We are among the most important bottling partners of the TCCC for the production, sale and distribution of
beverages in the 10 countries in which we operate. The TCCC is the owner of the brands, and develops and
markets them to end consumers.

Market Entry performance.
We promote practices
that contribute to the
creation of environmental
and social value across
our vendors.

At CCl, we share a common vision and values with the TCCC, conform to TCCC standards, contribute to
TCCC's global targets, and make joint plans for marketing strategies. TCCC provides the CCl with supervision.

Production eee e e e eoee

....O..}..C......

We look for the highest quality in all

of our value chain. We work to supply
concentrate, raw material and packaging
materials in a sustainable manner in
order to produce high-quality and
tasty beverages with the TCCC and
other suppliers. We require that our
suppliers conform to the Supplier
Guiding Principles (SGP) that identify
the minimum environmental, social,
economic and ethical requirements
we expect of them, and conduct
inspections regarding their compliance
with the SGP.

We consume less while producing more.
For more sustainable production, we
carry out continuous innovations to
increase our resource efficiency and
develop our packages in 26 plants in 10
countries. We achieve recycling ratios of
up to 99%, and are on the fast track to
attain our zero-waste target. We comply
with international standards, and work
under approved perfection programs.
Our plants are inspected annually as per
the Coca-Cola Operating Requirements

A

..........O<Q.....O..OO{..OQO..C......

e Recycling oooooooo{ooo

In line with the TCCC's ‘A World Without
Waste' vision, we recover the packages
we put on the market through our
returnable glass bottle practices and
special recycling efforts. We continuously
carry out innovations in order to increase
the recycled content in our packages. We
partner with NGOs, local communities
and the TCCC to attain our targets.

We reach 400 million
consumers with over 25
brands. While offering our
consumers a broad range
of products suitable for all
lifestyles and situations,
oroduct safety and quality
remains our priority.

N o
e Consumption e e e e ef e e g%g «Sales and Marketing ee © ®

Winning together with our customers
remains the focal point of our organization.
We work closely with our customers at over
/80,000 sales points, and develop joint
pbusiness plans to ensure sustainable growth
with social and environmental practices. We
observe the TCCC Responsible Marketing
Policy while implementing our marketing and
advertisement strategy.
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Operating Geography

Operating

@’ in 10 Countries

4@ with 20 plants about
% 850@ employees

m@ 78@0@0 sales points
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Z
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Turkey
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-, ‘ A~
N \
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Syria =y
Serving
/
40@ million consumers é
with more than 25 brands Jordan \/
Non-alcoholic
RTD Beverages CCl's Market CCl's Rank
Countries of Population GDP Per Capita PPP Consumption Per Share in Sparkling in Sparkling
Operation (million)® (thousand US$)@ Capita (L@ Reverages® Beverages®
Turkey 843 251 98] 655 1
Jordan 102 82 772 216 2
Kazakhstan 188 259 1292 522 1
Azerbaijan 101 162 669 852 T
Pakistan 2208 45 257 509 1
2020 Verileri icin Bilgi Kaynaklar (1) IHS Markit (2) IHS Markit (3) CCl ve TCCC tahminleri (4) Nielsen / Canadean (5) Nielsen / Canadean
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Kazakhstan

Kyrgyzstan

LS

Pakistan

Tajikistan

Turkmenistan

Non-alcoholic

RTD Beverages CClI's Market CCl's Rank
Countries of Population GDP Per Capita PPP Consumption Per Share in Sparkling in Sparkling
Operation (million)® (thousand US$)@ Capita (L)® Beverages @ Beverages ©

Kyrgyzstan 65 36 65 595 1
Tajikistan 95 3] 21 - -
Turkmenistan 6.0 186 405 = =
Irag 402 144 884 418 2
Syria = = = = =

Data Sources TR: Monthly Nielsen Tracking / 2020 - PAK: Monthly Global Data / YTD NOVEMBER 2020 - IQ: Monthly Global Data / YTD NOVEMBER 2020
JOR: Monthly Global Data / YTD NOVEMBER 2020 - KAZ: Monthly Nielsen Tracking / 2020 - AZE: Quarterly Global Data / YTD SEPTEMBER 2020 - KYR: Annual Global Data / 2019

16 * The Global Data market share covers only CCl and one other competitor, and not the entire market. Geographical coverage: TR, PK KZ, 1Q, JOR, AZE: All countries
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Key Financial And Operational Indicators

Sales Volume (million UC)

GROWTH
1 9%

1207 1184

GROWTH
GROWTH 2 8%
7.5%
6
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GROWTH
12.0%

Net Sales Revenue (million TL)

GRO\/\/TH
26 5%

An Overview Of CCl
Key Financial And Operational Indicators

EBIT (million TL)

GROWTH
19.8%

GROWTH
41.2%
2143 GROWTH 58 4%

5.4%

EBITDA (million TL)

GROWTH

GROWTH
377%

3137

14.391 CROWTH GROWTH
12,008 20% 721%
1517 1990 2,279
8204 1,323 1,064
J i. i ] I I I I I i -
TURKEY  INTERNATIONAL CONSOLIDATED TURKEY  INTERNATIONAL CONSOLIDATED TURKEY  INTERNATIONAL CONSOLIDATED TURKEY  INTERNATIONAL CONSOLIDATED

Financial Data
Consolidated (million TL) 2019 2020 CCl is the market leader in most CCl Employees by Position 2020 %
Sales Volume (million UC) 1207 1184 of the countries in which it Turkey Operations* N3 28
Net Sales Income 12008 14391 operates. Turkey Group Office™* 217 3
EBIT 1517 2143 Jordan 287 4

: 0 0 IN THE COUNTRIES IN WHICH CCl K kst 661 9
EBIT Margin 126% 149% OPERATES, APPROXIMATELY 60% oo S o
EBITDA 2279 3137 OF THE POPULATION IS UNDER Azerbauam 345 4
EBITDA Margin 19.0% 218% 30 YEARS OF AGE. Pakistan 2423 32
Net Income 966 1233 “ The Turkey operations include plants and sales Iraq 900 12

g offices
Net Income Margin 8.0% 86% , v Turkmenistan 198 3
** The Group Office includes employees —

Total Shareholders’ Equity 7369 8,/37 responsible for all the 10 companies Tajikistan 105 1
Total Assets 15960 19147 =+ Currently, CCl conducts no operations in Syria, Kyrgyzstan 321 4
Ner Lz olliies 2559 1477 and no beverage sales have taken place since 2017, Syria 1 0

17
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Key H\ghl@ﬁfg
B custoMER VALUE IR

421 distributors and 538 sales
representatives

successfully @
completed Online @
Distributor and Sales

Ke
y We increased the number of online/
H IGH LIGHTS digital promotions and advertisements
for our customers; we reallocated our
resources specifically for the "nome

channel’;

, , S ‘ , Representative we expedited
In line with CCl's vision of becoming the best company of the fast-moving Tra‘pmmg @ delive':ies and ensured DIA
consumer goods sector across its markets, and of growing its operations uninterrupted RTM &

sustainably, we act responsibly as a corporate citizen, and create sustainable
value for our various stakeholder groups across the value chain. ‘Creating Value'
lies at the center of our vision, which is based on "‘Customers and Consumers’,
‘Employees” and ‘the Community”. We offer the value we create to our
stakeholders under six main headings: Consumer Health, Customer Value, Human
Rights, Human Capital, Social Development, and Environmental Footprint.

©-©

We supported over 2,000 businesses
in Kyrgyzstan. —

Through the Coca-Cola

4,008 of our 43,534 registered spot
consumption customers had placed
orders over the system.

By the end of 2020, 25,994 of our
110,348 customers registered with

th t Foundation Fund, we @
e system on brought free products
amounting to USD 80,000

optimization.

the conventional

Co NSUM ER H EALTH ch:'nnlel hfd d / \ to 4,000 sales points in Jordan
acdlve yp acttre1 \\\ to revive small businesses within
. . . _ orcers over the the scope of spot consumption,
All the plants in Turkey received the TSE Covid-19 Safe Production certificate CCI Next Sales which had experienced operational

Channel.

(

difficulties due to Covid-19.

The TCCC's internal auditors carried
out the inspections for annual KORE
evaluations online.

We successfully passed
the inspections, which
focused mainly on
measures taken against
Covid-19 and Food
Safety.

We carried out cap promotions in
Pakistan, lrag, Kazakhstan, Azerbaijan
and Tajikistan.

The MerakEttim ﬁ
(I wondered) platform

was visited by
492.000 users.

We continued the Coke and Food
Campaigns in Pakistan, Jordan and
Turkmenistan.

ﬁ We collaborated with
()

e-trade platforms in
O Turkey, Iraq, Kyrgyzstan

=0= and Turkmenistan.

We launched our new flavors: Fanta
Citrus in Tajikistan, Cappy Pulpy Rose in

Azerbaijan, and Piko Profi in Kazakhstan.

CClI Jordan launched
the Coca-Cola Zero
Calories Brand.

We were awarded prizes in the
innovative and global Baykus
(Owl) categories

with the “Understanding

the Journey of Online
Shopping” project in Turkey,
and the “Understanding the
Grocery Store Price” project
in Pakistan.

et

After a two-year interruption following
the difficulties it suffered, CClI
Turkmenistan resumed operations,

and succeeded 'ﬁ
in regaining its = NaXat
market share |' N N "LW_J'
and customer 'LW \/'_./
appreciation. \_'\,

We supported the sale of no less than
110,000 menus with the #EVDEKAL
(stay at home)

the online PES
2020 World Cup
tournament.

. . 7
campaign during /

Through the "Dry Outlets Activation”
project conducted in Kyrgyzstan,

we reached new points where our
products had not been sold —
pefore, achieving a sales

increase of an additional Ei
|
—

25000 UC
The project was awarded the

“best practice” prize by the -
TCCC global customer and —
commercial portal.



2020 INTEGRATED ANNUAL REPORT An Overview Of CC
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I HUMAN cAPITAL I

iCCl

I HUMAN RIGHTS I

We provided Supplier Guiding
Principles Training to 119 persons from
among Human Resources and Supply
Chain country managers.

We participated in the EMBARK initiative,

which is a ‘reverse mentorship” program
supported by the European Bank for
Reconstruction and Development

(EBRD). As leaders of the

business world,

we come together
with talented
Syrian, Turkish and
immigrant youths
within the scope of
EMBARK.

1] =
-

We provided our employees with
58722 hours of Occupational

@) Health and
=—=| Safety training
and 1,082 hours
of human rights

‘ © hu
training.

CCl Turkey published a Domestic
Violence Policy and

took part in the UN’s

16-day national activism
campaign aimed at

ending violence against
women.

We conducted supplier inspections into
compliance with the Supplier Guiding
Principles (SGP)

We achieved a

success rate of 90%

in SGP inspections

in all countries of

operation.

We carried out the U300+ Building the
Leaders of Tomorrow program

for 34 young
leaders from

G ). Turkey.
AN

We became a member of the "‘Buyers
Supporting VIVE" program,

which was founded
for the purpose

of encouraging
sustainable
agriculture with the
support of sugar
buyers.

We signed the Lead Network

CEO Pledge

We carried out two Talent Development
Forums and reviewed our talent pools
With success that exceeded our target
for 2020,

Sl

We spread the use of the CCI potential
recognition tool (Talent Segmentation
Tool) across the countries of operation.

we increased our
Talent Readiness
Index (TRI) Point
from 53% to 62%.

This way, the
number of Leaders
of the Future rose
from 107 to 150.

b

15 of our senior executives participated
in the Manager Coaching program and
started receiving coaching.

39 of our executives from among
“Accelerate 2.0” and “Leader
Women” participants, who
volunteered to become internal
coaches, became part of the
Internal Coaching program. They
started to provide internal coaching
to participants of the U30+ Building
Tomorrow’s Leaders program.

With our CCI NEXT TALENT Young
Talent Program, we ranked 1st among
FMCG Companies, and 8th among
all programs in the Top 100 Talent
Program 2020 poll.

We repeated our CCI NEXT TALENT
Manager Raising Program online with
a new application,

and we hired 21

young talents

part-time with the

program to which

we invited 50 young

finalists.

We launched the Accelerate, Reflect

& Renew program with the aim of
refreshing acquired knowledge and
adapting information and messages to
the Covid-19 period and its aftermath.

50 leaders from all

CClI countries, who @
had previously @
participated in

the “Accelerate” @
program,
completed the

program.
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Coca-Cola Turkey and Mavi Jeans joined
forces for a "World Without Waste™
Coca-Cola PET bottles collected
under the Kollekt Application
were converted into Mavi Jeans
t-shirts within the scope of the
“Coca-Cola x Mavi Collection”.

In Kazakhstan, our awareness-raising
efforts within the scope of the 3 2. 1,
Gol Program reached

800 colleges and 127

universities.

Over 2,000

students attended

the workshops and

100 applications were received.
Grants were provided to the
three participants who won.

We produced 134 tons of sanitizers

at the CCI plant and
donated them to the
Ministries of Health of
Turkey and Kyrgyzstan.

We reached out to 2050 female
participants

with the Belestery

Program in

Kazakhstan and

provided grants to 20
winning participants.

20

2020 INTEGRATED ANNUAL REPORT

We saved 1.81 billion liters
of water

in Konya and 2.25
billion liters in Harran
within the scope

of the Hayata Arti
Environment Program.

We supported over
125,000 youths in
over 140 schools in 17
provinces under the
3, 2,1, Go! program.

The Coca-Cola Foundation (TCCF)
donated around USD 31 Billion to
social support programs in CCl's area
of operations.

Coca-Cola Turkey allocated
funds amounting to a total of TL
13 million to

meet needs

in various

areas of our

country in the

fight against

Covid-19.

Key Highlights

B ENVIRONMENTAL FOOTPRINT [

We provided employees with 4,566
hours of environmental training

We reached recycling rates of up to
99% at our production plants

We saved 340,000 liters of fuel thanks
to the Intercity Transport Planning
Digitalization Project,

ensuring an increase in

truck efficiency @

and route
optimization

within the

scope of our

digitalization 0
projects.

In nine countries, 54.3% of our chilled
drinks equipment are equipped with
energy mamagemem
devices (EMD),

40.8% do not
contain HFC, and
42.2% use LED
lighting.

We saved 4114 tons of resin and

534 tons of glass by
using lightweight and
short-neck bottles in Lo
nine countries.

We saved 330.5 million MJ of energy and

45,500 tons of
CO:e thanks to
the Operational
Perfection
projects.

To minimize our carbon dioxide
emissions,

we replaced

forklifts operating

on LPG with those
operating on

electrical power,
thereby reducing
carbon dioxide
emissions by 68%.
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iCCl

Prizes Won During

THE LAST 10 YEARS

2010

CClI Izmir Plant
“Best Performance Plant
Environment Award”

CCI Turkey Operation
“Best Country Bottling Operation
Grand Prize”

TCCC EAG President Environment
Awards

2012

CCl Ankara Plant

“Taking Responsibility for a Sustainable
Future

Award”

KALDER EFGQM

CClI Turkey Operation
“Best Country Bottling Operation
Grand Prize”

CCIl Ankara Plant
“Plant with the Best Performance
in the Field of Quality”

CCl Izmir Plant
“Plant with the Best Performance
in the Field of the Environment”

TCCC EAG President Environment
Awards

CCl

“Ethics Award”

Etik Degerler Merkezi Dernegi
(Ethical Values Centre Association)

CCl
“Best Country Bottling Operation”

“Plant with the Best Performance
in the Field of the Environment”

“Plant with the Best Performance
in the Field of the Environment”

TCCC EAG President Environment
Awards

2014

CClI Izmir Plant
“Water Management”
Green Work Platform

CCl

Grand Prize

“Green Point Sector Awards”
CEVKO

CCIl Ankara Plant
“Plant with the Best Performance
in the Field of the Environment”

CCl Izmir Plant
“Plant with the Best Performance
in the Field of the Environment”

TCCC EAG President Environment
Awards

CCl Bursa and Mahmudiye
Plants

“National Perfection in Quality
Awards”
KALDER EFGM
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2016

“3.21. Go! (CSR) Program” CCl

"Bronze Prize" “Climate Leadership Award”
12th Stevie International Company CDP Turkey

Awards

CCl

“Appreciation Plague”

for the collaborative approach
demonstrated in crises and natural dis-
“Perfection Award” asters

Pakistani Red Crescent

CClI Turkey Operation
“Best Country Bottling Operation”

Individual Health Category

CClI Izmir Plant
“Plant with the Best Performance
in the Field of the Environment”

CCI Bursa Plant

"Perfection in the Field of

Developing Organizational Competence
Award”

CCl Mahmudiye Plant
“National Perfection in Quality
Grand Prize”

KALDER EFGM

Prizes Won During the Last 10 Years

2017

CClI Turkey Operation
“Recycling Award”

Ministry of Environment and
Urbanization

CCl

Grand Prize

“Water Efficiency”

4th Sustainable Business Awards
Turkey

CCIl Kyrgyzstan

“Best Taxpayer of Kyrgyzstan
Award”

Kyrgyz Republic

CCI Turkey Operation
“International Security Award”

United Kingdom National Security

Council

CCI Mersin Plant

“Second Place in Efficiency Projects

Competition”

Medium-Size Businesses

Turkish Ministry of Science, Industry

and Technology

2018

CClI

10th Sustainability Report

Silver Prize

“LACP Inspire Awards”

League of American Communications
Professionals

CClI Turkey Operation

Koycediz and Sapanca Plants

Energy Efficiency Award

Water Efficiency Award for the Elazig
Plant

TCCC

CCI Dudullu Headqguarters
“Energy Efficiency Initiatives”
LEED Gold Certificate

CCl Kazakhstan

“PARYZ Award”

For CCl's Contributions to Sustainable
Development

President of Kazakhstan

CCIl Kyrgyzstan

Certificate of Honor

For CCl's Contributions to the National
Economy

Kyrgyz Republic Ministry of Economy



iCCl

2019

CCIl Kyrgyzstan
Outstanding Taste Award
International Taste Institute

CCl Kazakhstan

Best Marketing Performance Award
Among TCCA bottling companies
TCCC

CCl Azerbaijan

Perfection in Quality Award

In quality and food safety programmes
Among TCCA bottling companies
TCCC

CCIl Kyrgyzstan
Best Employer Awards
HR Perfection Awards

The “Next Talent Programme”

“Silver Prize for Innovation in

the Management, Planning and
Implementation of Human Resources”
Stevie Middle East and North Africa

CCIl Kyrgyzstan
Certificate of Honour

Due to the positive environmental and
security results achieved by CCI for
many years

Government of the Kyrgyz Republic, State
Environmental and Technical Security
Inspection Board

2020 INTEGRATED ANNUAL REPORT

Awards for the “My Sister Project”

e Golden Compass CSR-Training
Category

* 1ith Global CSR Awards,
Empowerment of Women

e Communitas Awards, Perfection in
Corporate Social Responsibility

¢ International CSR Perfection Awards,
Corporate Social Responsibility

* Best Business Awards, Best CSR

« |IPRA Gold World Awards, Corporate
Communication

Agriculture of the Future Project,
Agriculture of the Future Awards
Community Investments - Water
Management Projects

CCI Turkey Ankara Plant

“Reduced Water Consumption-Rate
Project” “KAIZEN Award”

KALDER

Award for CCl Azerbaijan’s Efforts in
Protecting the Environment

Ministry of Ecology and Natural
Resources.

A~ () A A (VE
An Overview (

Prizes Won During the Last 10 Years

I
S eray,
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2020
AWARDS

We left the Baykus (Owl) Award Ceremony with
Two Prizes

CCl was awarded two prizes at the Baykus Awards
organized online this year. We were awarded
prizes in the innovative and global Baykus (Owl)
categories with the "Understanding the Journey
of Online Shopping” project in Turkey, and the
‘Understanding the Grocery Store Price” project in
Pakistan.

The Baykus Awards are given by the Turkish
Association of Researchers (TUAD) for the added
value they contribute to business processes, and
in light of the research it conducts to emphasize
the impact and importance of successful research
projects.

Coca-Cola Azerbaijan was awarded the Foreign Ministry Prize for
providing continuous support to the empowerment of women

The US Foreign Secretary announced the recipients of the Corporate
Perfection Award. Due to its continuous support for the empowerment

of women, Coca-Cola Azerbaijan was among the award recipients, along
with Abbott and AES. Over 5000 Azerbaijani women benefited from the
projects aimed at the empowerment of women, which Coca-Cola has been
supporting since 2014, while Women Resource Centers were established

in the Salyan and Neftchala regions. The "Successful Women, Successful
Future” project, which included women in the tourism business program, and
the "Youth Inc." program, which promoted young women's entrepreneurial
capacities through development courses, were supported.

24

An Overview Of CCl
2020 Awards

CCIl was awarded the Silver Prize in the Stevie Awards
Human Resources category

CCI Next Talent won the silver prize in the ‘Innovation in

the Management, Planning and Implementation of Human

Resources Management’ category at the MENA Stevie®

Awards 2020, which rewards the success and innovations

of corporations and professionals in Middle Eastern and

North African countries. The award ceremony that was

initially scheduled to take place in Dubai in March was held

online due to the pandemic, and those companies that

received awards were announced at the ceremony. .|

Cl Won Best Employer in the Foods Sector in the 2020 Randstad
Employer Brand Research.

Students, employees and job seekers were
asked various questions in 10 different
categories, such as employment security,
career opportunities and competitive
salary practices within the scope of the
research. CCl received the "Most Appealing
Employer” award in the foods sector. CCl
also ranked within the top three among all
companies.
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Cl's 12th Sustainability Report
ranked first in the 2020 Spotlight
Awards.

CCl's 12th Sustainability Report
received four awards at the 2020
Spotlight Awards organized by the
League of American Communications
Professionals (LACP).

The website of our Sustainability
Report won the Platinum’ award on
the Website/Intranet category with its
Sustainability Report content at the
LACP awards, which is recognized as
being among the most prestigious
international communication
competitions in the world. We were

2020 INTEGRATED ANNUAL REPORT

CCIgSIRADA!

League of American Communications
Professionals Spotlight Awards'da
ilk 100 firma arasinda 1. sirada yer aldik.

i 4 ‘if- 1"..“1'
%&“%;E ‘é-uu- ':-'
mm??:mm SFOTLEET EWARDS

TAF 100 WORLDWIDE PLATINUM WINNER

found worthy of the silver prize among independent companies.

Receiving 99 points out of 100 following the general evaluation carried out
by the LACP jury on communication, platform and content, our Sustainability
Report ranked first among the top 100 companies.

CCI Maintains Its Leadership in Sustainability Governance!

CCl ranked first among the best performing companies out of 212
sustainability leaders worldwide. Ranking 1st in the "Sustainability Governance
Report” published by the Arguden Governance Academy at the Integrated
Reporting Council Global Conference, CCl became the only Turkish company

in Tier T as a result of the evaluations.

25

An Overview Of CC
2020 Awards

In the Sustainability Governance
Report, the governance guality of
companies’ sustainability efforts is
examined in depth in the fields of
continuous learning during guidance,
implementation, board supervision and
cycles. Receiving the highest number
of points in the identified criteria, CCl
continues to stand out in both national
and global sustainability assessments.

SUSTAINABILITY
GOVERNANCE
SCORECARD

CCl is rewarded for its "Outstanding Support During COVID-19" at Best

Business Awards

CCl has been acknowledged for

its exceptional efforts during the
COVID-19 pandemic. It has been
ranked No. 1in the category of
"Outstanding Support During
Covid-19" at the Best Business Awards
(BBA) 2020, one of the UK's very high
profile awards.

BEST BUSINESS AWARD
OUTSTANDING SUPPORT
DURING COVID-19

AN

. i
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Milestones

Our Integrated Governance Approach

MILESTONES

We obtained the second highest
We placed first in the We became one of the two companies in Turkey’s grade in the CDP Turkey Climate
Accountability Ranking for CDP Carbon Performance Leaders. Leadership Awards in the
Turkey. o transparency category.
We completed the TCCC and WWF (World Wildlife .
We signed the United Nations Fund)'s “10 Best Energy-Saving Target Program” We became the first company from
Global Compact. with the Izmir and Mersin Plants in Turkey. Turkey to participate in the CDP
) . Global Water Program.
We published the first We represented Turkey among the best Green .
sustainability report. Economy Projects at the Rio+30 Conference. We raised our Corporate
Management grade from 8.8 to 9.25.

2009 2012 2014

2002 2011 2013

. . The CCI Operation became the first multinational
We PUb|'5hed the_f”’St inde\{aveen%?a?stegsgﬁfalr??elzir?s%%cc)tion operation to complete the “10 Best Energy Saving
environment policy. (for the first time) and became a Target Program” at TCCS among all bottling companies.
Founding Member of the Group of .
; In the UNGC 100 Index, we became the first company
Climate Change Leaders. from Turkey and under the TCCS.
We became Turkey’s number
one food and beverages New “Ethics Rules”, “Policy on Rights and the
company among the CDP Global Workplace” and “Ethics Service” were implemented.
Transparency Leaders. We obtained the first ISO 14064-3 certificate for the
«no . " . GHD inventory.
The “2°C Communique” was signed.

We ranked among the Carbon Transparency and
Performance Leaders in the CDP Turkey 100 Climate
Change Report.

We obtained the “Gender Equality Certificate” from
KAGIDER in Turkey.
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We joined the “BIST 100
Sustainability Index”.

We joined the “MSCI Global
Sustainability Index”.

We joined the “FTSE4 Good
Development Index”.

We were listed among the “Turkey
CDP Climate Change Leaders”.

An Overview Of CC

Milestones

2016

Our Corporate Management grade
reached 9.45.

An independent assurance report was
obtained for the waste data of the
Turkey Operation.

The “Policy on Rights at the
Workplace” was updated as the
“Human Rights Policy”.

The CCI Dudullu Headquarters obtained
the LEED Gold Certificate.

We became a member of ERTA
(Integrated Reporting Turkey Network).

We joined the “Business World Plastic
Initiative” in Turkey.

We obtained 9.46 points in Corporate
Management.

2018

2019

2015

2017

We announced the “2025 vision and
strategic framework”.

We joined the “BIST 50 Sustainability
Index”.

We joined the “Euronext Vigeo
Development 70 Index”.

We signed the “BM Principles for the
Empowerment of Women”.

We raised our Corporate Management
grade from 9.25 to 9.40.

Developing Market Performances”

University’s Corporate Management
Forum and the Capital Markets Board
within the scope of the Independent

We joined the “ECPI Developing
Markets ESG Equity Index”.

We joined the “Vigeo Eiris Best

ranking.

We joined the “30% Club Turkey
Board” initiated by Sabanci

Woman Executives Project.

27

2020

We are still the only company from
Turkey and under TCCS in the UNGC
100 Index.

(Since 2013)

The CORE Alliance (Collect and
Recycle Alliance) was founded in
Pakistan.

We signed the LEAD Network CEO
Undertaking.

We became a member of “Buyers
Supporting VIVE”.
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Memberships and

COOPERATION

An Overview Of CC

Memberships and Cooperation

Our Memberships and Signed Initiatives

Memberships

CEVKO(Environmental Protection and Package Waste Reuse
Foundation - Green Point)

TUSIAD (Turkish Industry and Business Association)

YASED (Association of International Investors)

MEDER (Association of Soft Beverages Producers)

KALDER (Turkish Quality Association)

DEIK (Foreign Economic Relations Board)

SUDER (Association of Bottled Water Producers in Turkey)
MEYED (Fruit Juice Industry Association)

TEID (Ethics and Reputation Association)

TUYID (Investor Relations Association)

TOBB (Union of Chambers and Commodity Exchanges of Turkey)

TGDF (Federation of Turkish Food and Beverages Industry
Associations)

UNGC Turkey Network (United Nations Global Compact Turkey
Network)

ERTA (Integrated Reporting Turkey Network)
TKYD (Turkish Association of Corporate Management)

28

Signed Initiatives

The CDP Climate Change Program

The CDP Water Program

Equality at the Workplace Platform

United Nations Global Compact (UNGC)

Turkey Climate Change Platform

United Nations Women’s Empowerment Principles (UNWEP)
Brand Protection Group

30% Club, Turkey Chapter (Growth Through Diversity)

The Business World Plastic Initiative (TUSIAD, UNGC, SKD)

The Business World Against Domestic Violence - Sabanci
University Corporate Management Forum

LEAD Network CEO Undertaking
Buyers Supporting VIVE
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Recognition in Sustainability Indices

Thanks to the contributions made by our sustainable business practices, and the transparent disclosure of

our sustainability vision, CCl holds a prominent place in national and global sustainability indices.

€100

Sirstainability Stock Index

( J BORSA

ISTANBUL

MSCI =

P

FTSE4Good

CCl is the first and still the only
company in Turkey in the UNGC
100 Index.

Since the initiation of the United
Nations Global Compact (UNGC) in
2013, CCl is still the only company in
Turkey to have been included in the
UNGC 100 Index. The companies
included in the index are chosen
from among UNGC members from
all around the world that meet the
necessary criteria.

The managements of the members
meeting the necessary criteria

are required to demonstrate their
commitment to the 10 UNGC
principles, to continuously develop
and disclose their sustainability
performances, and maintain a
consistent fundamental profitability.

29

CCI was included in the BIST
Sustainability Index.

Following an assessment of

our sustainability practice and
performance for the 2019-

2020 period, CCI was included

in the Borsa Istanbul (BIST)
Sustainability Index in the period
between December 2020 and
October 2021. CCl was among the
first 29 companies to be included
in the BIST Sustainability Index in
2015.

CCI was included in the MSCI ESG
Leaders Index.

Following an assessment of our
environment, social and corporate
management performance during
the 2018-2019 period by Morgan
Stanley Capital International, CCI
was included in the 2020 MSCI
ESG Leaders Index with a grade
of BBB. In 2016, CCIl was included
in the MSCI Global Sustainability
Index.

CCI was included in the FTSE4
Good Rising Index.

In 2016, CCIl was included in the
FTSE4 Good Development Index
due to its high performance in the
areas of environmental, social and
corporate governance, maintaining
its position on the 2020 list. The
FTSE4 Good Development Index
was prepared by FTSE Russell, the
global index and data leader used
by investors all around the world.
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Memberships and Cooperation
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CCl joined the ECPI Developing
Markets ESG Equity Index.

As of December 2017, CCl was
included in the Developing Markets
ESG Equity Index (ECPI). ECPI is a
leading ratings and index company
specialized in research relating

to environmental, social and
management performance.
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Included in the Vigeo Eiris Best
Developing Market Performances
ranking.

In July 2020, CCIl was included
once again in the Vigeo Eiris

Best Performing Companies

in Developing Markets ranking
after being chosen as one of the
100 most developed companies
included in the Markets with
Developing Shares consisting of 813
companies from 31 countries. The
companies included in this index
obtain the highest scores identified
through an examination based on
38 criteria categorized under six
main headings in the subjects of
corporate environment, community
and management, an assessed by
Vigeo Eiris.

CCl is included in the CDP Turkey
Climate Change and Water
Programs.

CClI voluntarily joined the CDP
Climate Change and Water
Programs. CCl has been deemed
worthy of the Climate Leadership
Award on three occasions by

CDP Turkey in the categories of
performance and transparency. In
2020, CCl maintained its Water and
Climate Change Program score at
B.

Sabanci University Corporate
Management Forum (The Business
World Against Domestic Violence)

Sabanci University Corporate
Management Forum (The Business
World Against Domestic Violence)

The Business World Against
Domestic Violence Project is
conducted by the Sabanci University
Corporate Management Forum in
cooperation with TUSIAD, together
with the United Nations Population
Fund (UNFPA) and the Sabanci
Foundation, which are its main
sponsors. Three representatives from
CCl attended the BADV training
within the scope of the project aimed
at establishing support mechanisms
at workplaces for employees who
are victims of violence in their close
relationships. CCl’s target is to share
its management and organization
capacities to promote best practices,
tools and methods to reduce
domestic violence in the business
world. The CCI Executive Committee
and the Turkey Leaders Team
attended gender equality awareness
training in December.
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Sustainapility Partners

TUSIAD

Task Groups

CCl is a member of the Turkish
Industry and Business Association
(TUSIAD), and CCl’s Corporate
Affairs Director is a member

of the UNGC Turkey Board

of Directors. In line with our
determination concerning
Sustainable Development Goals,
we at CCl play an active role in the
task groups formed by TUSIAD,
UNGC and SDG (Sustainable
Development Goals) on Climate
Change, Diversity and Inclusion,
and Gender Equality and Women'’s
Empowerment, as well as the
“Young SDG Innovators Program”
and the “Business World Plastics
Initiative”.

3]

Young SDG Innovators Program

Under the Young Sustainable
Development Goals (SDG)
Innovators Program, we aim

to collaborate with the best
talents in the company not

only in advancing sustainability
efforts, but also with respect to
supporting innovation and offering
concrete solutions with a potential
market value for their companies.

Business World Plastics Initiative

CCl responded to the call made by
the Turkish Industry and Business
Association, the Sustainable
Development Business Council

of Turkey, and the United Nations
Global Compact Turkey in the fight
against plastics pollution through
the “Business World Plastics
Initiative”. Signing the declaration
of undertakings, CCl became one
of the 26 pioneering companies

in the initiative, demonstrating its
commitment to efforts to reduce
the use of plastic by 2021 and to
sharing the results with the public.

CEVKO

CCl is a founding member of
CEVKO, and the CCI Corporate
Relations Manager is a Board
member. Thanks to our strategic
collaboration with CEVKO, we
have continuously increased our
rate of collecting post-consumer
package waste and have raised
consumers’ awareness on
recycling.
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Turkish Red Crescent

We provided the Turkish Red
Crescent with support worth TL
10 million through the Coca-Cola
Foundation and conducted a
support program together with
the Turkish Red Crescent within
the scope of the fight against
Covid-19.
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Metro Turkey

Product and services support was
provided to 5,000 SMEs that were
adversely impacted by Covid-19
through the online platform www.
kucukisletmemicin.com, which
was established by Metro Turkey
and Coca-Cola Turkey, both major
partners in the “For My Small
Business” campaign.

imece Lab

imecelLAB is an open social
innovation laboratory where
youths can gain competences
regarding social issues, and
collectively generate solutions in
light of Sustainable Development
Goals.

CCI will organize an innovation
that is open to university students
in cooperation with imecelLAB
under the heading “Sustainable
Consumption and Production”,
which is the 12th SDG (Sustainable
Development Goal).

EMBARK

As part of our efforts in diversity
and inclusion, we took part in
the EMBARK initiative that is
supported by the European
Bank for Reconstruction and
Development (EBRD). Within
the scope of EMBARK, which is
a “reverse mentoring” program,
we come together with talented
Syrian, Turkish and immigrant
youths.
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Habitat Association

The empowerment of women
holds an important place in CCl’s
sustainability strategy. Coca-

Cola Turkey cooperated with the
Habitat Association for the “My
Sister Project”. The objective

of the project is to empower
women by equipping them with
the necessary knowledge and
experience whereby they can play
an active role in regional economic
development, improve their
economic and social standing, and
participate in the economy.

ZZ

United Nations Development
Program

CCl invests in community projects
related to combatting waste
pollution and recovery. The
recycling program launched in
Turkey’s Mediterranean Region

in cooperation with the UNDP
has continued since 2018 with

the target of increasing the

waste management capacity for
recycling.

In 2020, CCI partnered with the
UNDP to establish the CORE:
Collect and Recycle Alliance in
Pakistan.

International Labor Organization

The priority of the Project for
Technical Support for Increasing
Social Dialogue in Work Life
conducted by the ILO Turkey
Office is to increase the capacity
of social business partners and
concerned public agencies, and
to raise awareness of social
dialogue at all levels through a
holistic approach. CCIl contributed
to the project along with other
fast-moving consumer goods
companies.

MEDER Association of Soft
Beverages Producers

The CCI Corporate Relations
Manager was appointed Chairman
of the Board of MEDER, which was
established in 1994 to support the
growth of the beverages sector,
increase the sector’s contribution
to the Turkish economy, and lead
sustainability efforts in the sector.
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Sustainapility Reporting

CClI’s sustainability report is our key communication
tool for sharing our sustainability performance with
our stakeholders in striving towards our target of
making CCI a leader of sustainability, accountability
and transparency. As our sustainability reports
developed, we have been included in global
sustainability indices, developed positive

relations with stakeholder groups that appreciate
transparency in environmental and social matters,
and enhanced our corporate reputation.
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The CCI sustainability reports were assessed by
WBCSD Reporting Matters

Since 2017, CCl’s sustainability reports have been
assessed by the Association for Sustainable
Development (ASD) Turkey within the
framework of the World Business Council for
Sustainable Development (WBCSD)'s “Reporting
Matters” program. The sustainability reports

of member companies are analyzed based on

18 comprehensive indicators under three main
categories consisting of principles, contents and
experience within the scope of the program.

CCI Sustainability Reports are considered good
practices in the Balanced Content category,

and emphasize our success in the transparent
communication of these successes and areas of
development. Since 2016, CCI has increased its
reporting score 19 times.
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2007

The first GRI-checked

. Turkey - _
2008 | report in Turkey
2008 | The first GRI B-level report + Kazakhstan ) )
2009 | in Turkey, UNGC CoP t Jordan
2010 GRI B-level report, UNGC + AzeitoaiEn i .
CoP
The second A+ GRI-level Water and energy data for
201 . B
report in Turkey Turkey
2072 G3]1 Guidelines GRI A+ level | + Best practices (VXatefbeﬂe@% aﬁ(thfsteJdaéa
. . Zerpaljan, Kazaknstan, Jordan -
report, UNGC CoP in Pakistan and Turkey) and greenhouse gas
emissions in Turkey
GRI| G4 Guidelines, UNGC Water, energy and waste data
2015 Cop (Azerbaijan, Kazakhstan, Jordan -
© and Turkey) and greenhouse gas
eMmISssIoNs 1IN TU?”/<O\/
GRI G4 Guidelines, UNGC ‘ Water and energy data for Independent
+ Pak ,
cols CoP Skistan Turkey and Pakistan Research
2015 GRI G4 Guidelines, UNGC Water and energy data for Turkey Greenhouse
CoP and WEP reports Turkey and Pakistan Gases Inventory
New GRI Guidelines, UNGC Water and energy data for Turkey Greenhouse
+
2015 CoP and WEP reports RYireyzsiEi Turkey Gases Inventory
New GRI Guidelines, UNGC Water and energy data for | Turkey GHG
201/ Inventory for Scope
CoP and WEP reports Turkey 1and 2
New GRI Guidelines, UNGC Water and energy data for | Turkey GHG
2018 Inventory for Scope
CoP and WEP reports Turkey i amd 2
: Water and energy data for Turkey | Turkey GHG
2019 New GRI Guidelines, UNGC + Tacikistan and Tajikistan Inventory for Scope
CoP and WEP reports Waste data for Turkey Tand 2
GRI Temel Standartlar 2018, +TUrkmenistan | Water and energy data for Turkey | Turkey GHG
2020 | UNGC CoP, WEP ve IIRC and Irag Inventory for Scope

Cercevesi
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Waste data for Turkey
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Integrated

GOVERNANCE

The CCl Board of Directors considers sustainability a part of its business
strategy and adopts the approach of creating value for all stakeholders.
Developing the integrated thinking system with the transition to integrated
reporting, it focuses on utilizing its financial, natural, relational, produced,
human and intellectual resources in the most efficient manner in all its
activities, and on continuously improving its influence on the six main areas
of value-creation. To this end, the inputs and resources within the scope of
each component of capital, activities conducted in keeping with the required
output, and the value conseguently generated for each stakeholder group
are reviewed regularly and updated in accordance with needs. CCl aims

at continuously carrying forward the holistic approach it has developed in
assessing risks and opportunities, developing strategies, and identifying
short-, medium- and long-term targets for the future.

CCl's strong corporate management structure plays a vital role in attaining
our strategic targets. The Corporate Management Committee has ultimate
responsibility in identifying and implementing business strategy with an
eve to the priorities of sustainability. This responsibility is assumed by the
CClI Executive Committee, which is composed of senior management
representatives and chaired by the CEO. In order to attain the identified
targets in each of the strategic areas, the Environmental and Social
Sustainability Committee, the Occupational Health and Safety Committee,
the Diversity and Inclusion Advisory Committee, the Ethics and Compliance
Committee, the Risk Committee, and the Information Security Steering
Committee conduct separate activities with the concerned task groups
within the framework of the six components of capital under an integrated
thought system, issue group-level resolutions, and report to the Executive
Committee. These committees convene regularly during the vear, and
additional meetings are held whenever the need arises. The Investment
Committee, consisting of the CEO, the COO, the Financial Affairs Director,
and the Group Supply Chain Director, meets whenever necessary before
important investment decisions are made. The CIO, too, attends Investment
Committee meetings before decisions on investments related to digital
technology are made.
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Intergrated Governance

CCl conducts all its operations in accordance with the accepted
arrangements in the countries in which it operates, and with Corporate
Management Principles supervised by the Turkish Capital Markets Board.
Every yvear, we publish our Corporate Management Principles Compliance
Report to provide our stakeholders with transparent information on our
performance. Corporate Management performance is managed by the CCl
Board of Directors in cooperation with the Corporate Management and
the Audit and Early Detection of Risk Committees within the body of the
Board of Directors. The Corporate Management Committee assumes the
responsibilities of the Nomination and Compensation Committees.

For information on the committees, please click on the following link [}
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Our Integrated Governance Model

An Overview Of CCI
Our Integrated Governance Mode
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Packaging
Task Group

Hand in
Hand
Environment
Committee

Group
Health
and Safety
Committees

Location-
Based
Health

and Safety
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Gender
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Group Ethics
Committees

Country
Ethics
Committees
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Risk
MANAGEMENT

The Structure of Risk Management

While risk management is overseen by the Risk
Identification Committee that works under the

Board of Directors, the Enterprise Risk Management
(ERM) Team works directly under the CEO and the
Committee for the Early Detection of Risk and plays
a facilitating role. It is also responsible for carrying
out risk assessments. The members of the ERM team
are the CEO, Strategy and Business Development
Director, and Regional Directors.

Using inputs from the World Economic Forum, global
guestionnaires and the Coca-Cola System, the ERM
conducts country- and group-level risk assessments.
Risks are prioritized according to their general
likelihood of occurrence, their possibility of occurring
in the short run, and their potential impact.

CCI Country General Managers are responsible for
risk management and mitigation. Country General
Managers identify priority threats and improvement
opportunities according to the results of risk
assessments, integrate these into Strategic Business
Plans, and prepare risk mitigation action plans.
High-priority risks are communicated to the Board
of Directors Committee for the Early Detection of
Risk. The results of internal inspections carried out to
monitor risk mitigating plans are communicated to
the Audit Committee.
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An Overview Of CC
Risk Management

Risk Management Training

We provide our employees with regular training on risk management and supply information on the
ERM welbsite accessible over the CCl internal portal. Along with an ERM tool, the website includes
guides, essential articles, useful links, and an awareness-raising training presentation pertaining to
ERM.

I <

Risk Evaluation with
Country Leadership
Teams
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Business Continuity

CClimplements the Incident Management and Crisis Resolution (IMCR)
program prepared by TCCC for the purpose of creating and maintaining an
efficient and integrated structure for preventing and managing incidents.
The implementation of the IMCR program is a fundamental management
activity, and everyone at CCl is responsible for implementing this program.
We have incident management teams in all countries of operation to
prevent or mitigate the impact of incidents on our operations. Each team
attends annual training meetings, at which they work on complex incident
simulations. Within the scope of the IMCR program, each country conducts
the IMCR Verification Program once every three years to prepare for crisis
situations, raise awareness, identify shortcomings, and develop action

plans for improvements. The IMCR Verification Program was conducted in
Azerbaijan, Kazakhstan, Kyrgyzstan and Pakistan in 2019. We trained crisis
teams in Jordan and Irag in 2020 and completed the verification program.
Crisis management teams became part of our way of conducting our daily
business during the Covid-19 pandemic. In addition to prioritizing employees’
health and safety, we took each managerial step carefully and diligently
within the framework of pandemic conditions to maintain our production
and distribution operations without interruption within the framework of our
responsibility towards the community.

Data Security and Confidentiality

According to the WEF Global Risk Report, data fraud or theft, cyber-

attacks, and the collapse of information infrastructure are among the top-10
global risks in terms of their likelihood and potential impact. At the same
time, according to a Post-Covid-19 Challenges and Opportunities Report
published by the WEF the increase in global online communication, together
with the Covid-19 pandemic, has the potential to bring with it important
cyber-security problems. To address these challenges and mitigate the risks,
CCl has a strong data security and confidentiality program with the following
basic elements to secure its own information assets.
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An Overview Of CCl
Risk Management

Information Security Management

CClimplements a company-wide information security management structure
that ensures the effective management of potential risks and includes
security and confidentiality checks of our information systems and services.
The Information Security Steering Committee, consisting of the Executive
Committee and the security management team, has been acting as a
management organ since 2009. In order to attain its security targets, CCl
implements a comprehensive Information Security Management System
(ISMS) in accordance with the ISO 27001 ISMS standard. CCl obtained its ISO
27001 certificate in 2016 and has completed its security inspection every yvear
since 2076, including 2020.

Security Awareness

Since 2014, CCl has implemented a mandatory cyber-security awareness
program for all its employees, by which it supports cyber-security awareness
throughout the company. Reports of the awareness program are submitted
to senior management to inform them of risks. This awareness program
includes online and offline training, awareness-raising posters placed in
announcement areas at CCl workplaces and corporate social network groups,
and email notifications on various topics, such as phishing, travel security,
URL security, email security and physical security. Also, cyber-security
competitions in which prizes are given to the most active employees are
organized.
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Risk Management

CCl takes precautionary measures to ensure the security of the personal information of its employees and customers. Our BT environment, security measures,
policies, and cyber-security awareness program promote compliance with confidentiality and data-protection requirements. CCl has achieved compliance with
legislation by meeting legal requirements on the Protection of Personal Data in Turkey, and is registered with the VERBIS system. In order to keep up with new
regulatory developments and maintain general compliance, the Data Protection and Digital Confidentiality Committee meets regularly and conducts spot
checks for the purpose of maintaining data protection awareness, communicating the results of these spot checks to senior management.

Regulatory Compliance

CCl has designed and implemented
numerous initiatives to ensure
compliance with the following
regulatory requirements:
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Law No. 6698 on the Protection
of Personal Data (KVKK) and
resolutions issued by the Personal
Data Protection Board

Communigues issued by the
Capital Market Board

Compliance with the Regulation
on Commercial Communication
and Commercial Electronic
Messages under the Law on
the Regulation of Electronic
Commerce, and meeting the
requirement to register with the
Message Management System

Authorized Economic Operator
program under the Ministry of
Customs and Trade

Testing CCl's security maturity
against complex attacks by
imitating attackers using advanced
tactics, technigues and procedures,
and implementing and mitigating
urgent and critical risks and
vulnerabilities to prevent the loss of
confidentiality, integrity, accessibility
and security.

CClinfrastructure has
bbeen subjected to various
types of inspections

and tests for over 200
days. These studies have
revealed and managed
over 300 vulnerabilities.

Carried Out

D o DN ot |

+ Establishing a system security policy conformity audit on
infrastructure for the corporation's devices and infrastructure
modules

* Establishing a platform to prevent advanced web attacks
for all web applications open to the internet to increase the
security level of the corporation's web applications

Standardizing the secure-remote-
access mechanism with respect

to OT and creating a list of secure
applications to effectively protect
production systems at our plants

Segmentation work for
plant infrastructure has
been carried out, with a
‘least privilege” approach
implemented. Stringency
work related to remote
access management
continues.

Continuing

» Modernizing cylber-attack tracking capabillities, starting to
nmonitor process maturity in greater detail by integrating the
MITRE ATT&CK framework with the monitoring processes,
and ensuring healthier and quicker security incident
management

» Continuing to advance in the areas of data protection
capabllities, incident identification definitions, and continuous
feedback and optimization

+ Continuing to develop training programs related to
cyberattacks, password security, welb browsing security, email
security, mobile device security, and other topics pertaining to
data security

Increasing CCls resilience through
the monitoring and identification
of capacities by improving the
scope of the services/system and
creating additional association rules
according to product characteristic
groups.

Inspections have been
performed on all security
products, and stringency.
measures have lbeen
carried out. The number of
attacks identified through
the system and managed
has increased by 5%

Carried Out

« Testing CCl's security maturity against complex attacks
by imitating attackers using advanced tactics, techniques
and procedures, and implementing and mitigating urgent
and critical risks and vulnerabilities to prevent the loss of
confidentiality, integrity, accessibility and security

» Continuing to assess security, compatibility and ethics
requirements and gaps for CCl data and analytics operations
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Ethics

MANAGEMENT

At CCl, our fundamental values are accountability and integrity. We are
obligated to protect the Coca-Cola lbrand, which is our most valuable asset,
and CCI, to the best of our ability. CCl Ethics Rules guide our employees in
observing our values and "doing what is right”. These rules apply in all the
countries in which we operate. Also, CCl has developed mechanisms to help
our stakeholders report any practices carried out within the body of the
company that may be unethical or contrary to legal regulations to the CCl
Ethics and Compliance Officer, or through an independently operated ethics
hotline

CCI Ethics Rules Please click for details. %
CCI Ethics Rules Manual Please click for details. %

Ethics Governance

CCl's Corporate Management Committee ensures that Ethics Rules are fully
implemented and practiced. Implementation of the rules remains within the
scope of the duties of the CCI Ethics and Compliance Manager and the Local
Ethics and Compliance Directors. The CCI Ethics and Compliance Committee
consists of the CFO, the Human Resources Director, the Chief Legal Counsel,
the Corporate Relations Director, and the Internal Audit Director.

The CCI Ethics and Compliance Manager keeps a record of all non-
compliance incidents within CCl and ensures the follow-up and completion
of investigative processes. Investigations relating to violations of Ethics

Rules are generally managed by the CCl Internal Audit Department, while

in situations concerning violations of Human Rights Policy, investigations

are conducted by the Human Resources Department and the CCI Ethics
and Compliance Committee issues decisions according to the findings of
investigations. The power to make decisions in these categories may be
delegated to Local Ethics and Compliance Committees as per the Manual on
the Management of Ethics Rules-Related Matters.
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Of CClI
Ethics Management

As a conseguence of each infraction of Ethics Rules, disciplinary action is
taken in keeping with the nature and circumstances of the infraction, and in
line with the legislation of each country. While a letter of warning is sent with
respect to first-time and less important violations, employment contracts
may be suspended without pay, progress payments and premiums may be
lost, and the employment contract may be terminated in the event of more
serious violations.

CClI Ethics Service
«  Operated by a fully independent third party, it is accessible 24/7.

« |t can be accessed via the website www.cciethicsline.com (Turkish,
English, Russian and Arabic), or via a special telephone number.

«  Online translation services are available in Arabic, English, Russian and
Turkish, being the languages that a large majority of our employees
speak. Notifications are also received in other languages, and are
recorded after being translated by us.

« If the complainant so chooses, the employee's name and email address
shall remain anonymous and confidential.

Face-to-face Notification

Employees may report their concerns directly;

« to their Managers

- to the Local Ethics and Compliance Directors.

The name and information of the employee shall remain confidential if the
