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RELXis aglobal provider of information-based analytics
and decision tools for professional and business customers.

We help scientists make new discoveries, doctors and
nurses improve the lives of patients and lawyers win cases.
We prevent online fraud and money laundering and help
insurance companies evaluate and predict risk. Our events
enable customers to learn about markets, source products
and complete transactions.

In short, we enable our customers to make better decisions,
get better results and be more productive.

Sustainable Development Goals (SDGs)

We're committed to doing our part to advance these essential
objectives forthe world. Throughout this report look for the
SDG icons to show which SDGs are relevant to the content.
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Contact details

Yourviews are important to us.
Please send your comments to

corporate.responsibilityfdrelx.com
Orwrite to

Dr Marcia Balisciano

Global Head of Corporate Responsibility
RELX

1-3Strand

LondonWC2N 5JR

United Kingdom

For more information visit
www.relx.com/corporateresponsibility

This report contains the RELXPLC Non-Financial Information
Statement for the purposes of Section 414CB of the
Companies Act 2006.
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CEQO’s
Statement

Corporate responsibility
means engaging everyone
at RELX.

Erik Engstrom
Chief Executive Officer

Employees engaged in CR networks

Of electricity purchased from renewable sources,
Green-e Renewable Energy Certificates (RECs)
and Gold Poweri-RECs

Corporate responsibility (CR) is extremely important to the
long-term success of our business. It means that we act with
the highest ethical standards, while channelling our strengths
todeliver positiveimpact for our customers and society.

Our 2019 CR objectives —aligned with the ten principles of the
United Nations Global Compact (UNGC), which serves as an
important guide to our efforts — helped us pursue best practice
throughout our business. On data privacy and security, we
continued to progress corporate security incident response
preparedness and the number of business areas achieving
certification with data protection standards. We developed
dashboards to bettertrack inclusion and well-being metrics and
created animproved governance structure to spread our work
on product accessibility for our customers. Working with experts
inthe field, we created greater clarity on calculating pro bono
contributions, and increased the number of suppliers who
signed up to our Supplier Code of Conduct. We also increased
the percentage of our renewable electricity to more than 90% of
global consumption.

Inthe year, we advanced our unique contributions as a business
which are linked to the United Nation’s Sustainable Development
Goals (SDGs): furthering science, health and well-being;
protecting society and reducing inequalities; strengthening
institutions and the rule of law; and supporting communities.

Examples of howwe did thisin 2019, described in the pages ahead,
include Elsevier’s capacity-building work with Scientific African,
toincrease the discoverability of African research. We explored
how ourrisk products canincrease access to credit for
marginalised groupsin the US and Mexico. We launched the
LexisNexis Rule of Law Foundation to allow us toincrease
engagementwith partnersworking to advance equal access to
andtransparency of the law. And we used our convening power to
bring together government, academia, business, youth and other
actorstodiscuss collaboration to advance the global goals at our
RELXSDG Inspiration Days.

Ensuring we advance our CR performance matters to me, our
people and other stakeholders. Soin the year ahead, among
otherobjectives, we willincrease contentin the free RELXSDG
Resource Centre by 25% to ensure we make more knowledge
aboutthe SDGs available to all; we will concentrate on helping
employees become even more resilient to attempts to breach
our privacy and security; we will introduce a suite of 2020-2025
inclusion goals that will allow us to further the diversity of people
andideasthatwe need to drive RELXforward; we will map
customer feedback mechanisms across our business to spread
best practice customer engagement; we will develop manager
training on our flagship community programme, RE Cares; we
will continue working with suppliers toimprove their ethical
performance and we will set a new round of science-based
environmentaltargets.

Investorsincreasingly tell us that our environmental, social and
governance (ESG) performanceis a factorin their investment
decisions. I'm pleased that RELXis recognised asan ESG leader,
including in the year, ranking 2nd in the S&P 1200 on ESG as
reportedin the Financial Times, maintaininga AAAESG rating
from MSCI, coming éth in the Responsibility100 ranking of the
FTSE 100 onthe SDGs, and beingnamed one of 36 LEAD
companies of the UNGC among approximately 10,000 signatories.

We know there is more we have to do, which iswhy in 2020 and
beyond, we will be working to raise our corporate responsibility
aspirations higher.

Erik Engstrom
Chief Executive Officer

3
ad
=
o
Q
c
(2]
=
=)
=

JUBWIUOJIAUT uleyd Addng Ajunwwo) SJaWo0}sN) a)doad 9OUBUIAA0G SUoIINQII3U0D

saolpuaddy

anbiun unp



05

RELX Corporate Responsibility 2019

Our business
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with data and digital tools to help g
customers learn about markets, g
source products and complete 5
transactions atover 500 eventsin <
almost 30 countries, attracting more
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Our approach to corporate

responsibility

Making a significant,
consistent contribution

to society through our
business is the basis of our
corporate responsibility.

Dr Marcia Balisciano
Global Head of Corporate Responsibility, RELX

Unique contributions
Ranked by stakeholdersin 2019 as our primary impact
onsocietyand environment

Having theright people
Ranked by stakeholdersin 2019 as the primary impact
for RELX

To be aleading company means acting with
corporate responsibility (CR), that is, with the
highest ethical standards, while channelling
our strengths to make a difference.

Tous, CRisnotaprogramme or prescriptive set of activities,
itis howwe dowhat we do on a daily basis -working toincrease
the positive (and minimise any negative) impact of our business.
Itistheresponsibility of everyone at RELX.

CR gives us competitive advantage. We build good relations with
customers and investors, currentand future employees, as well
as governments, non-governmental organisations (NGOs) and
the communities in which we live and work.

CRunderpins our business strategy to deliverimproved outcomes
for our customers by combing content and data with analytics and
technology across global platforms. It helps us build leading
positionsin our markets by leveraging our skills and assets.

Inour 2019 Annual Reportand Financial Statements we
outline our principal risks, which map to our CR priorities,
including meeting customer needs, attracting and retaining
the right people and maintaining an ethical supply chain.

We review the implications of our identified risks to ensure
appropriate mitigation. For example, a strategicriskis
customeracceptance of our products and services; we must
therefore make certain theyare reliable and high quality
through measures such as the RELX Quality First Principles
and accessinitiatives to ensure allwho might benefit from
them, can.Indoing so, we minimise risk to our corporate
reputation andfinancial loss. See the Customer section on
page 40 for more information.

The CEO has responsibility to the Board for CR. They and senior
management, aswellas the CR Forum, chaired by a senior leader
andinvolvingindividuals representing key functions and business
units, setand monitor CR performance. Thisincludes our annual
and longer-term CR objectives, which reflect the views of arange
of internaland external stakeholders as described on page 8.

The Global Head of CR provides formal updates to the Board

and engages on key issues with senior management, who have
CR-related Key Performance Objectives; see pages 100 and 101
inthe Annual Report.
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07 RELX Corporate Responsibility 2019

Our vision

Our visionis to be aworld-leading
provider of information-based data

and analytics and events that improve
outcomes for our professional customers
and benefit society.

Our 2019 Annual Reportand Financial Statements can be found at
relx.com/go/annualreport

Our contributions

Ourunique contributions are the positive impact we make
We believe in relevant, comprehensive reporting (see Appendix 4 onsociety through our knowledge, resources and skills:
for how we align with the Global Reporting Initiative). CRis an
integral part of the RELX Annual Report (see page 37) and the
Chairman, CEO and CFO include relevant CRissues in their Annual
Report statements.

Universal, sustainable access to information

. - . Advance of science and health
We focus on our unique contributions as a business where we

make a positive impact through our knowledge, resources and
skills, including universal sustainable access to information,
advance of science and health, protection of society, promotion
of the rule of law and justice and fostering communities:

Protection of society

. . . P tion of the rule of L d tojusti
= Elsevier contributestoadvancing human welfare and romotion oftherute oftawandaccess tojustice

economic progress through its science and health information

toolsandanalytics Fostering communities
= Risk & Business Analytics provides essentialinsight to protect

people andindustry
We concentrate on the contributions we make as a business

and on good management of the material areas that affect all
companies, as reflected in the sections of this report: Our unique
contributions, Governance, People, Customers, Community,
Supply chainand Environment.

= LexisNexis Legal & Professional promotes justice throughiits
legalintelligence and analytics

= Reed Exhibitions fosters communities, enhancing productivity
and efficiency

Managing CR

Governance
Board - CEO - Business unit CEOs - CR Forum -Global Head of CR and team-Compliance Committees - RELXCR Networks

Our unique contributions

The positive impact we make through our knowledge, resources and skills, including universal sustainable access to information,
advance of science and health, protection of society, promotion of the rule of law and justice, and fostering communities.

United Nations Global Compact Ten Principles

= S = T
_-)ﬁwl'l'

HUMAN RIGHTS LABOUR ENVIRONMENT ANTI-CORRUPTION

Governing policies

RELX Code of Ethics and Business RELXPrivacy Principles Paper Policy

Conduct Climate Change Statement Accessibility Policy
Code of Ethics for Senior Environmental Policy Editorial Policy
Financial Officers Inclusion and Diversity and Policy Quality First Principles
Supplier Code of Conduct Health and Safety Policy Product Donation Policy

Tax Prmugle [ Navigate to furtherinformation
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https://www.relx.com/investors/corporate-governance/code-of-ethics
https://www.relx.com/investors/corporate-governance/code-of-ethics
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/senior-officers-code.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/senior-officers-code.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/supplier-code-of-conduct.pdf
https://www.relx.com/investors/corporate-governance/tax-principles
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/relx-group-privacy-principles-english.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/climate-change-statement-new.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/environmental-policy-2019.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/relx-inclusion-diversity-2020.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/health-and-safety-policy-2019.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/paper-policy.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/accessibility-policy-2019.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/editorial-policy-december-2019.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/quality-first-principles-new.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/product-donation-policy-jan19.pdf
http://relx.com/go/annualreport
http://relx.com/go/annualreport
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Determining what’s material

Tounderstand whichissues we should focus on, we
consider our business priorities and engage regularly
with stakeholders, setting objectives accordingly.
See engagement examplesin Appendix 1.

In2019, CR consultancy Carnstone asked over 150

stakeholders —including investors, employees and suppliers

—-torank 14issueswe consider material. AlL 14 CR

priorities were rated as either significant or very significant

by 55% or more people (as a minimum), indicating that we
are focusing onissues that they think are important for us.
Todetermine our mostimportant CR priorities, we also
asked people to listand rank their top five priorities.
These responseswere used to determine the rankings
inthe table below.

Impacton RELX*
Having theright people

Dataprivacyand security

Respondingto customerneeds

Governance & ethical practice

Promotingdiversity

RELXunique contributions

Health, safetyand wellbeing

NN =

Editorial standards

~o

Tax, pensions and investments

o

Access toinformation

Sustainable supply chain

N

Transparent, comprehensive reporting

w

Supporting our communities

14 Managing environmentalimpacts

Impactonsocietyand the environment
RELXunique contributions

Access toinformation

Respondingto customerneeds

Editorial standards

Managing environmentalimpacts

Dataprivacyand security

Governance & ethical practice

Promoting diversity

V|||~ |O |~ [WIN|—

Supporting our communities

o

Having the right people

Health, safetyand wellbeing

N

Tax, pensionsandinvestments

w

Transparent, comprehensive reporting

=

Sustainable supply chain

* Thesurveyaskedpeopletoselectandranktheirtop five prioritiesinterms
ofimpacton RELX, and RELX'simpacton societyand environment.

Engagement

Ourthinkingisinformed by extensive internal and external
engagement, including stakeholder consultation, which informs
our CR objectives, provides insightinto risks and opportunities
and best practice. We involve more than 1,000 colleagues across
RELXin our CR networks, who in turn reach thousands of people
across the company.

External:
Investors, government, customers, NGOs, local
communities, suppliers, industry networks

CRasaSales Tool
Working Group,
Inclusion and Diversity Advisory
Editorial

Group,
Policy Working Group,
Employee Resource Groups,

GreenTeams,
Quality First Principles Working Group,
Reed Exhibitions Sustainability
Steering Group,
SDG Resource Centre Working Group,
Wellbeing Champions,
CRfor Customers

#=, Global Compact

€ LEAD

PARTICIPANT

Commitment to the United Nations
Global Compact

The United Nations Global Compact [UNGC] links businesses
around the world with UN agencies, labourand civil society in
support of Ten Principles encompassing humanrights, labour,
the environmentand anti-corruption. Each year we work to
further UNGC principles within RELXand in our supply chain.

We demonstrate leadershipasa UNGC LEAD company,
contributing to their SDG Action Platforms focused on decent
work and economic growth (SDG 8), and peace, justice and strong
institutions (SDG 9). We also serve on the Board of the UNGC
Network UK -and presented at the Network’s London SDG
Roadshow and the Cardiff SDG 6 Roadshow —and the board of the
UNGC Network Netherlands.

The UNGC s a partner of the RELXSDG Resource Centre, which
features UNGC content. UNGC Chief Executive, Lisa Kingo,
provides the introduction to the site and the UNGC India Network
andthe UNGC Netherlands Network were partners respectively
inthe RELXSDG Inspiration Days in Delhiand Amsterdam
These events brought together business, government, investors
and civil society toinspire action and collaboration to advance
the global goals.

Our 2019 Communication on Progress, areportrequired of
signatories each year, was reviewed by our UK peers and attained
the UNGC’s advanced level.

[ For how we put the Ten Principles into practice over the past
year, see our 2019 Communication on Progress.
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Ouremployees, products and shows regularly receive awards for excellence. In 2019, for example:

Scientific, Technical & Medical

I o

Risk & Business Analytics

<

Elsevierwins sixfirst prizes
and three BMA Special Prizes,
including BMA Medical Book of
the Year, at 2019 BMA Medical
Book Awards

Legal

Elsevier's Care Planningwins
2019 KLAS Category Leader

Award in Philadelphia

LexisNexis Risk Solutions was
awarded ‘Best Enabling
Company’ atthe 2019 Fintech
Awards in Wales

Exhibitions

* *

LexisNexis Risk Solutions was
awarded ‘Best Compliance

& Regulatory Technology
Solution of the Year’ atthe
Treasury, Risk & Compliance
Summitin India

>

LexisNexisLegal &
Professional recognised by
United Nations Foundation for
Strengthening Equality Under
the Law, Transparency of Law,
Independent Judiciaries,
Accessible Legal Remedy

£ £

LexisNexis Legal &
Professionalwon
‘Achievementin Customer
Excellence’ award at the 2019
Confirmit ACE Awards

Reed Exhibitions Asia-Pacific
was awarded ‘Best
International Show’ for Media
10 atthe 2019 AEO Excellence
Awards

SEPA

GREEN

POWER
PARTNER

Reed Exhibitions Brazil was
awarded the 2019 UFI Human
Resources Award’ for
employer branding

Constituent of the Ethibel
Sustainability Index
Includedin:

- Excellence Europe

- Excellence Global

cDP

- Climate programme score: A-
-Forest programme score: B
-Water programme score: B

Green Power Partnership
-National Top 100

FTSE4Good Index
Includedin:

- FTSE4Good Global Index
-FTSE4Good Europe Index
-FTSE4Good UK Index

RE100 Dow Jones Sustainability 1S0 14001 STOXX Global ESG
-Member Index Europe - Certified Leaders Indices
- Constituent -Included
Tortoise- ruih. '
Responsibility 100 Index ekom tfolslolarcr
ECPIl Indices Tortoise Responsibility100 Oekom Corporate ESGS&P 1200
-Included Index Responsibility Rating - Ranked 2nd inthe S&P1200

MSCI

ESG RATINGS @

[ccc] B [ BB [BBB| A | AA VYN

MSCI ESG Ratings assessment
-AAArating

- 6thout of 100

- Prime status

for ESG performance based
on CSRHub data

The use by RELX of any MSCIESG RESEARCH LLC orits affiliates (“MSCI") data,
andthe use of MSCl logos, trademarks, service marks orindex names herein,

do not constitute a sponsorship, endorsement, recommendation, or promotion of
RELXbyMSCI.MSCISERVICES and dataare the property of MSCl orits information
providers,and are provided ‘as-is"and without warranty. MSCl names and logos

aretrademarks or service marks of MSCI.
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2019 key CR data =
=
c
a
=
2019 2018 2017 2016 2015 S
7,874 7,492 7,341 6,889 5,971
Number of full-time equivalent employees [year-end) 33,200 32,100 31,000 31,200 30,000 o o
Percentage of female employees (%)* 50 51 51 52 52 e
Percentage of female managers (%)* 42 42 43 43 44 g__é
Percentage of female senior operational managers (%) 33 28 29 28 31 § S
[9]
Total cash andin-kind donations (products, services and time (Em)) 9.2 8.7 7.5 7.1 6.1
Market value of cash and in-kind donations (Em) 18.7 17.6 12.6 16.5 13.7
Percentage of staff volunteering (%)? 45 42 45 39 37 -
Total number of days volunteered in company time 12,127 11,720 12,670 10,980 10,525 %
3
Incident rate (cases per 1,000 employees)* 0.50 0.28 0.55 0.75 0.93 5
Frequency rate (cases per 200,000 hours worked)* 0.06 0.03 0.06 0.09 0.1
Severity rate (lost days per 200,000 hours worked]* 0.69 0.69 1.15 2.09 2.03
Number of lost time incidents (>1 day)” 14 8 17 22 26
o
Number of key suppliers on SRS database® 354 348 344 383 399 3
Eel
Number of independent external audits 93 84 83 89 86 5
Percentage signing Supplier Code of Conduct (%)¢* 91 89 91 89 88
Total energy (MWh)* 163,628 179,228 186,228 195,556 207,093
Renewable electricity (MWh) * 136,410 125,707 117,799 107,124 91,418
Percentage of electricity from renewable sources (%)"* 96 81 72 62 50 o
Water usage (m3)* 331,913 332,490 344,918 337,889 337,645 S
5
3
Scope 1 (direct) emissions® 7,848 7,477 8,231 7,966 7,446 g
Scope 2 (location-based) emissions” 68,229 74,279 84,590 91,913 95,947
Scope 2 [market-based) emissions” 17,704 16,004 21,831 32,153 -
Scope 3 [business flights)’* 62,254 68,363 58,034 53,847 54,958
Total emissions using scope 2 (location-based) emissions” 138,331 150,119 150,855 153,726 158,351
O
Total emissions using scope 2 (market-based) emissions” 87,806 91,844 88,096 93,966 - g
2
Total waste (t)* 4,587 6,448 6,664 7,107 7,604 2
<
Percentage of waste recycled (%)* 50 b4 69 70 70
Percentage of waste diverted from landfill (%)* 69 72 76 76 75
Production paper (t]* 34,599 35,555 36,484 46,128 51,285 n
Sustainable content (%)"'" 100 100 100 100 100 §
1 Senioroperationalmanagersare defined asthose managersuptoandincluding three reporting lines from the CEO with a management level of 16 and above - the senior i
manager categoryas defined by ourinternaljobarchitecture. Thisis new methodology introduced in 2019. g::
2 Datareportingmethodologyassured by LBG. See Appendix 2 for LBG assurance statement 2019. =
3 AllGroupemployees cantake up to two days off peryear (coordinated with line managers) to work on community projects that matter to them. Number of staff volunteering
reflects the number of staff using their two days, as wellas those who participated in other company-sponsored volunteer activities.
4 Accidentreporting covers approximately 84% of employees.
5 Wecontinuetorefine oursupplier classificationand hierarchy data, contributing to changesinthe number of suppliers we track year-on-year.
6 Signatoriestothe CoCinclude supplierswho have notsigned the RELX Code, but already operate to equivalent Codes of their own. These suppliers are subject to the same m
trackingand checking againstthe requirements of the RELX Code of Conduct as those which have signed the RELX Code. 2
7 Wepurchaserenewable electricity on greentariffs at locationsin the UK, Austriaand the Netherlands. Inthe US, we also purchase and retire Green-e certified Renewable o
Energy Certificates (RECs). We purchase and retire Gold Poweri-RECs from a solar project in Thailand. g
8 Market-basedand location-based emissions have beenreportedin compliance with the updated GHG Protocol guidance. See our reporting guidelines and methodology ©
fromthe link below 2
9 Coversallflights booked through our corporate travel partner. Allyears use the DEFRA RF emissions factor for air travelin Scope 3 (other).
10 Wastefiguresrepresentalloperations, including estimates from non-reporting locations. The waste estimation methodology for non-reporting locations was updated in
theyearwhich contributed to the reductionin waste figuresin 2019. This methodology update does notimpact the figures at reporting locations.
11 Allpaperwe gradedin 2019 - 96% of total production stock - was graded PREPS grade 3 or 5 (known and responsible sources).
~ DataassuredbyEY.See Appendix 3for EYassurance statement2019. _CJ,>
o
Seeourreporting guidelines and methodology for more details. g
Q.
é.
wn
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2019-2020 CR objectives

We set meaningfultargets and measure progress against them.

Materialissues

Seepage 16-24for
more information

2019 objectives

= Advance of science
and health:
Meaningful support
toadvance SDG 3
(Good Healthand
Well-being), including
Elsevier Foundation
Women in Waterin
Africaleadership
workshops

Advance of science and
health: Create new

RELXSDG Graphicson
the state of knowledge
underpinningthe SDGs

Protection of society:
Workstream on
improving financial
inclusion for
low-income citizens

= Promotion of therule
of lawand access to
justice: Meaningful
supportof SDG 16
(Peace, Justice and
Strong Institutions),
including support for
UNGCSDG 16 Action
Platform

Achievement

= Water First! three-dayworkshop
inAccra, Ghanain September
2019 with 35women researchers
fromacross Africa

Research Without Borders,
African Journals Partnership
programme, eightvolunteers
(12 weeksintotal)in 2019;
40volunteers since 2017

Increasing capacity at Epcentre’s
Niger Research Centre
encompassing access to
ScienceDirect, Scopus, Scival,
Clinical Key, and Mendeley, as well
as mediaand speakerassistance
for Epicentre Scientific Day -
$300,000 provided of the
$600,000 committed to 2022

Two createdin 2019:
- SDG 6 (Clean Water
and Sanitation)

- SDG 11 (Sustainable Cities
and Communities)

Engaged with US organisations
including consumer advocacy
groups such as the Centerfor
Responsible Lending, NAACP,
UnidosUS, the Pew Charitable
Trusts, and the Annie E. Casey
Foundation to discuss how
LexisNexis Risk Solutions’
alternative datasetsinits
RiskViewtool [e.g., home
ownership, education, and
bankruptcies) can support
accessto credit for low scorersin
traditional credit bureaureports

Pilotin Mexicoanalysing risk
attributes from digital devices,
using LexisNexis Risk Solutions’
ThreatMetrixtoaddresschallenges
tofinancialinclusion for middle
income citizensinemerging
markets, including identity
verificationand credit risk

Launched LexisNexis Rule of
Law Foundation

Rule of Law Cafésin London,
Singapore and Malaysia
Supported UNGC SDG 16 Action
Platform; hosted firstin-country
consultationin Timor-Leste

UN General Assembly week event
with Ambassador Keith Harper,
former US representative tothe
Councilon Human Rights on
businessand human rights

2020 objectives

= Advance of science
and health:
Meaningful support
of SDG 3 (Good Health
and Well-being),
including
development of MSF/
Epicentre Medical Day
in Niger, and Water
First! Workshops for
Womenin Water,
encompassing skills
training through
Elsevier's Research
without Borders

Protection of society:
Meaningful support
of SDG 16 [Peace,
Justice and Strong
Institutions), including
expansion of activities
tofind missing
childrenand adults
through USADAM
programme and UK
Missing People

SDG 10 (Reduced
Inequalities): Advance
financialinclusion
pilotstomore
countries

Promotion of the rule
of lawand access to
justice: Meaningful
supportof SDG 16
(Peace, Justice and
Strong Institutions),
including expansion of
Rule of Law Cafés to

new locationsincluding

South Africa;
development of new
LexisNexis Rule of
Law Foundation

By 2030*

Use our products

and expertise to

advancethe SDGs,

among them:

= SDG3: Good Health
and Well-being

= SDG4: Quality
Education

= SDG10: Reduced
Inequalities

= SPG13: Climate
Action

= SDG16: Peace,
Justice and Strong
Institutions

Enrichthe SDG

Resource Centre to

ensure essential

content, tools and

eventsonthe SDGs

are freelyavailable

toall

* 2030isthe deadline forthe UN's Sustainable Development Goals; we aim to do our part towards theirachievement.
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12 RELX Corporate Responsibility 2019

2019-2020 CR objectives continued

We set meaningfultargets and measure progress against them.

Materialissues

2019 objectives

Fostering
communities:
Meaningful support
of SDG 11
(Sustainable Cities
and Communities),
including focus at
relevant Reed
Exhibition shows,
and a ‘Good Cities’
2019 SDG Inspiration
Day India

Universal, sustainable
accesstoinformation:
Broaden RELXSDG
Resource Centre to
include content from
new partnersand
enhance functionality,
including SDG

News Tracker

Achievement

SDG Inspiration Day Delhi, India
focused on SDG 11 (Sustainable
Citiesand Communities):
participation from government,
peers, media, foundations, NGOs
andyouth; front page coverage
inIndia’s largest circulation
newspaper of four million daily

Organised panel discussion at
World Travel Market focused on
disasterrelief preparedness
with Jamaican Tourism Ministry
atwhich sustainable cities
research launched; planning
forafirstSmart Cities Expo &
Forum atWorld Future Energy
Summit 2020

New partner content from UN
University and Partnership for
Sustainable Development Data;
new search functionand
dedicated news section

2020 objectives By 2030*

= Fostering communities:
SDG 11 (Sustainable
Citiesand
Communities): Enhance
sustainability of trade
show events

Create SDG Champions
network

More RELXSDG
Graphicsonthe

state of knowledge
underpinning the SDGs

Increase RELXSDG
Resource Centre
content by 25%
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13

RELX Corporate Responsibility 2019

Materialissues 2019 objectives Achievement 2020 objectives By 2030
Governance = Continue corporate = Incident Response Plan 3.0 = Continue corporate = Continued
[ See page 25-29 for securityincident released securityincident progressive actions
=eepageso-Z7T0r
more information response = Training for senior leadership response thatadvanc'e
preparedness; expand including simulations preparedness; excellencein
1S0 27001 data implement controls to corporate

protection compliance
certification

= UK CyberEssentials PLUS

certification for key product
groups

increase resilience to
user-based attacks,

governance within
our businessand the

suchas phishingand marketplace
= |S0 27001 certification expanded ransomware
to cover Risk and Business
Analytics businessesin UK, " Assess.and develop
Ireland, India and China strategiestoaddress
compliance with
= New Culture of = RELXDoTheRight Thing emerging privacy
Integrity manager Principles developed with regulation suchasthe
communications, compliance leads across CaliforniaConsumer
trainingand businessareas Privacy Act
resources * RELXEthical Leader manager = Continue to advance
communications and online Africantax law
trlaining!ncorporgting Do the codification project;
Right Thing Principles deploy proof of
= Advanceworkon = Advanceddiscussions with concepttgashortllst
Africantax law OECD’s Centre for Tax Policy of countries
codification project and Administration; shortlist
of countries for proof of concept
in 2020
People = Progress UN Equal = Jobarchitecture project = Introduce suite of = Continued
» Pay International completed and integrated into 2020-2025inclusion high-performing
[4 See page30-39for Coalition new human resources goals and satisfied

moreinformation

commitments

information system, Workday

Pay equity auditsin key functions
and geographies completedin
2018, with adjustments made as
necessaryin2019

Establish adashboard
forinclusion metrics

Inclusion Dashboard created
covering gender, age, generation,
joinersand leavers by job
function, businessunitand
seniority

OurWorkforce Engagement
Director has held a number of
meetings with employees across
Europe, the USand APAC and
reported to the Board

Develop mental
health metricsand
response plans

Mental health metrics developed
utilising absence, percentage

of annual leave taken and exit
interview data

Peerbenchmarking toidentify
common indicators and best
practice

Response plansinclude expanding
Well-being Champions Network
and training mental health
employee leads

Provide manager
training on pay
principlesand equal
pay

Map and expand
Well-being Champions
Network and train
more mental health
employee leads

workforce through
talentdevelopment,
D&l and well-being;
scale supportfor
externalhuman
capitalinitiatives

3
ad
=
o
Q
c
(2]
=
=)
=

JUBWUOJIAUT uieyos Ayddng Aylunwwo) SJawosn) a1doay ERIEVEEYY]5} SUoIINQII3U0D

saolpuaddy

anbiun unp



14 RELX Corporate Responsibility 2019

Materialissues

2019 objectives

Achievement

2

020 objectives

By 2030

Customers

IZ' See page 40-48for
more information

= Role out new Editorial
Policytraining

Updated Editorial Policy
launched for all staff by Chief
Legal Officerand General
Counsel

Newvideo series, RELX Editorial

Policyin Action, made available
toallemployees

= Expandonline content
for CRasaSales Tool

Migration to new intranet;
refresh of all contentand
introduction of Talking to Our
Customers Aboutthe SDGs

= Develop Accessibility
Advisory Board

Accessibility Board created
representingall business areas
focused on standardising
accessibility training,
compliance models, automated
testingand enterprise-wide
communications

New SDG Customer
Award to be presented
atannualflagship
RELXSDG Inspiration
Day

Map customer
feedback mechanisms
across business areas

Develop framework
for product
accessibility
self-audits

= Continue to expand
customer base
across our four
business units
through excellence
inproductsand
services, active
listening and
engagement,
editorialand quality
standards, and
accessibility; a
recognised advocate
forethical
marketplace
practice

Community

IZ' See page 49-55for
moreinformation

= NewRELXglobal
fundraising
partnership

Hope and Homes for Children
projectin Moldovato help
children with hearingimpairment
access specialised speechand
language therapy chosenfroma
shortlistinanall-employee vote

Aiming to raise at least $100,000
during nexttwo years, with
almost $61,000 raised

35children assessed byyear-end;
internalteamtravelled to
Moldovato createavideotobe
shared with allemployees

= Create guidance for
calcultating pro bono
contributions

Worked with LBG and key
stakeholderstoimprove
methodology for calculating
in-kind contributions

Developed guidance note shared
with finance colleagues and lead
RE Cares Champions

= Progressnew

partnership with global

fundraising partner,
Hope and Homes for
Children

= Develop RE Cares
Manager training

= Create RECares
module for staff
inductionacross RELX

Through ourunique
contributions,
significant,
measurable
advancement of
education for
disadvantaged
young people;
investments with
partners for
maximum impact
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15 RELX Corporate Responsibility 2019

Materialissues 2019 objectives Achievement 2020 objectives By 2030

5
=
Supply chain = Increasethe number = 96% core (target 95%) = Increase number of = Reduce supply chain 2
. . . c
[ Seepage 56-41 for ofsupp[l.ersasCode = 100% high risk core (target 100%) sluppller.sasCode rlsksre[.atedto a
more information signatories = 91% totaltracking list [target signatories Fauij: [;gehts, 5
85%) = Continue using audits enviror‘1mentand
= 3,202 total Code signatories toensure continuous anti-bribery by
(3,082 YE 2018) improvementin ensuringadherence
supplier performance toour Supplier Code 8o
= Continue usingaudits = 93 audits completed and compliance ofCondugFthrough 35
. J.C
itg::)r:(s):gi]ceonnttil:uous = 2auditsscheduled, 6inprogress » Advance US Supplier training, auditing g‘g
: = Reduced open audit points by Diversity and and remediation; o6
supplier performance 5 ) dri v chai 3
and compliance 21% over 2018 Inclusion programme rive supply chain
innovation, quality
and efficiencies
= Continuetoadvance = 11.9% diversity spend (US rolling throughastrong,
the US Supplier four quarters) dlver§e network of @
Diversityand suppliers é
Inclusion programme B
>3
0O
Environment = 55% of locations to = 56% achieved = Setnewenvironment = Further @
[7 See page 62-74 for achieve five ormore targets for 2020-2025 environmental
See page 62-74 for .
more information RELXEnvironmental knowledge and
Standards * Purchaserenewable positive action
electricity equalto th
- ] o rough our -
= Purchaserenewable = Achievedthrough green tariff 100% of global products and o
electricity equalto purchasesin Europe, green-e consumption services and 2
90%0fglqbal cer'tlfleleECspurchase|nthe « Achieve IS0 14001 accordingly, conduct
consumption United States, and GoldPower . busi ith
RECs in Asia Pacifi Environmental our businesswi
SinAsiaracimc Management System the lowest
» AchievelS014001 = Additional five sites certified [EMS) certification at _e”"'m”me”_tsl[
Environmental including Alpharetta, Richmond, 50% ofthe business impactpossible
Management System Horsham, Chennaiand Gurgaon by headcount o
(EMS]certification at ﬁ
three additional ‘33
locations o
.................................................................................................................................................................................................................................... w
EYassured our 2019 environment, health and safety, people and supply chain data as indicated in the summary table on page 10.
EY’s conclusionsarein Appendix 3.
o
o
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16 RELX Corporate Responsibility 2019

Our unique
contributions

Why Keyissues in this section
16 Why
. - : 16 2019 objectives
We believe we have the most significant impact when we 17 Scientific, Technical & Medical

apply our expertise to areas such as universal, sustainable o Ei:g‘;f‘ Business Analytics

access to information, advancing science and health, protection 22 exhibitions
of society, promotion of the rule of law and access to justice,and 24 AcrossRELX
. L : : : : 24 2020 objectives
fostering communities. By focusing on our unique contributions,
we benefit others, create new opportunities and add value to
RELX by building trust with internal and external stakeholders.

2019 objectives

= Advance of science and health: Meaningful support
to advance SDG 3 (Good Health and Well-being),
including Elsevier Foundation Women in Water in Africa
leadership workshops

» Advance of science and health: Create new RELXSDG
Graphics on the state of science underpinning the SDGs

» Protection of society: Workstream on improving financial
inclusion for low-income citizens

» Promotion of the rule of law and access to justice:
Meaningful support of SDG 16 (Peace, Justice and Strong
Institutions), including support for UN Global Compact
SDG 16 Action Platform

» Fostering communities: Meaningful support of SDG 11
(Sustainable Cities and Communities), including focus at
relevant Reed Exhibition shows, and a ‘Good Cities 2019 SDG
Inspiration Day India

= Universal, sustainable access to information: Broaden RELX
SDG Resource Centre to include content from new partners
and enhance functionality, including for SDG News Tracker
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17 RELX Corporate Responsibility 2019

Related
SDGs

Our unique contributions

66

Our solutions help
underserved people around
the world get access to the
credit they need to climb
the economic ladder. | am
proud of the work we do

on a daily basis to foster
financial inclusion and
transparency worldwide.
Ankush Tewari

Vice President Market Planning
LexisNexis Risk Solutions, US

1.3m

Research4Life downloads from Elsevier’s
ScienceDirect

23,500

Elsevierjournals available through Research4Life

Our unique contributions are the positive
impactwe make on society through our
knowledge, resources and skills.

Scientific, Technical & Medical

Elsevier, the world’s leading provider of scientific, technical

and medical information, plays animportant role inadvancing
human welfare and economic progress through its science and
health information, which spursinnovation and enables critical
decision-making. Elsevier makes a significant contribution to SDG
3,Good Health and Well-Being.

Tobroadenaccesstoits content, Elsevier supports programmes
whereresources are often scarce. Among themis Research4Life,
apartnershipwith UN agencies and up to 160 publishers;

we provide core and cutting-edge scientific information to
researchersin more than 100 developing countries. As a founding
partnerand leading contributor, Elsevier provides over a quarter
of the material available in Research4Life, encompassing
approximately 23,500 journals and 86,000 e-books. In 2019, there
were over 1.3m Research4Life downloads from ScienceDirect.

Elsevier servesthe global scientific research community,
publishing over 496,000 articlesin 2019. In addition, the Elsevier
Foundation supports partnerships to advance diversityin
science, researchindeveloping countries and global health.

In 2019, 35 women scientists from across Africa participated in
aWater First! three-day workshopin Accra, Ghana. The aimwas
to empower African women researchers to advance their work,
helping redress the disparity of African women on the forefront

of the struggle for water security without a proportionate share

of agencyto affect change. The workshop was led by Elsevier
Foundation Board member, Dr. Geri Richmond, who founded the
University of Oregon’s COACh programme which aims toincrease
the scientific success and leadership capacity of women scientists
andengineers.

Inthe year, we created new SDG Graphics to explore the state of
knowledge underpinning the SDGs, including for SDG 6 (Clean
Water and Sanitation). Research in the field between 2014-2018
had an annual compound growth rate of 8.5% (compared to 2% for
allresearch fields), yet only 1% of the share of output was from low
income countries, those most affected by access to decent water
and sanitation.
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18 RELX Corporate Responsibility 2019

Related
SDGs

To help address the output gap for lowincome countries, Elsevier
runs Research Without Borders in association with the African
Journals Partnership Program, supported by the US National
Library of Medicine, US National Institute of Health and the Council
of Science Editors. Elsevier experts help their African peers
improve the visibility of their research by funding skilled
volunteers to provide strategic, editorial communication, and
operationalguidance.In 2019, participantsincluded Anne Roca,
Deputy Editor of Lancet Global Health, and Christine Aime Sempe,

1 Bwan it 10 S

TGRS 12 e

B 1656 17

AEQE 0 @

apublisherwith Elsevier Paris, who worked with Annales
Africaines de Medecine in the Democratic Republic of Congo
and held author workshops with African editors at Amref’s
African Health Agenda International Conference in Rwanda.

SDG 6 - Clean Water and Sanitation
2014-2018 - Output, Impact, Collaboration

Top 100 Countries - Relative Activity Index

Research supporting SDG 6 has
grown since 2014, with a compound
annual growth rate of more than 8%,
compared to nearly 2% for research
in all fields.

The US produces the most research supporting
SDG 6, followed by China, India, the United 5 ~
Kingdom and Australia. L
8 of the 10 most prolific countries are high-income ‘

countries (more than 31,000 publications); 2 are 3 b N
middle-income countries. No low-income countries ‘

featured in the top 50. 6

Ethiopia was the most prolific low-income country

(167 publications), followed by Tanzania (112

publications), Nepal (92 publications), Uganda

(86 publications) and Zimbabwe (43 publications).
Over the period, the Relative Activity Index (RAI)

of research supporting SDG 6 grew by 29% across
all countries.

1

Top 10 countries for corporate-academic
collaboration

CS

% of research from corporate collaboration
|
I
I

I
5
> I
4,

* I
L]
L]
|
|

* * World collaborationin SDG6 research

Worldwide publications supporting SDG 6

460666

International collaboration was consistent between Top 10 countries by publication Top 10 countries by RAI
high-income countries (62%) and low-income .
countries (60%). 10000 .
5000
The field-weighted citation impact (FWCI) for SDG 6 8000 5
research was above average in each year over the jros B
period, with an FWCI of 1.27 over the five years. 5000 3
400
3000 2
E |Illlll |
1000
Themes ’ o » m, S PP E P o
o & T | S R A g,
1 urces @\ <
gament Ui cl supply g, &
s et Wat Water resources

016 2005 2016 2017 2018

Collaboraton (%) of research publications

FwWCl

W:it r conservation

age ent | Whatis Fwci?

What is RAI?

fable water WAtET wpply Systém
= Water polluticn water l\-suun:e -
t

Field-weighted citation impact is an indicator of
scholarly impact based on the number of times the
publication was cited in other research. An FWCI
of above 1.0 indicates the impact is above the
normalised average.

Relative Activity Index is a measure of the proportion of
the country’s research output in the subject relative to
the proportion seen globally.

International collaboration %

41,972

Publications in the
period

8.5%

Compound Annual
Growth Rate over the
period

28%

International
collaboration

%

2%

Academic-corporate
collaboration

1.27

Field-weighted
citation
impact in the period

62%

of publications from

high-income countries

1%

of ications from

® Highincome oL

® Lowincome Upper middie income

low-income countries

& RELX

SDG Resaource Centre "nt

e""{.

2019 objective:

RELX and the RE symbol are trademarks of

RELX Group plc, used under license. Elsevier is a
registered trademark of Elsevier B.V. © 2019 RELX.

ELSEVIER cessenso

This evier's Sustainability Science in a Global Landscape report, which wa
y findings on the RELX Sustainable Developi s Reso

the laun
Help us to provide insight i

SDG research. Click here to review tt

cide with

Create new RELXSDG Graphics on the state of knowledge
underpinning the SDGs

Therole of datainadvancing the SDGs cannot be
underestimated. We are committed to using our resources
and analytical tools to unlock data to drive progress on the
goals. During the year, we produced two new RELXSDG
Graphics, available on the free RELXSDG Resource Centre,
analysing SDG-supported research for SDG 6 (Clean

Water and Sanitation) and SDG 11 (Sustainable Cities and
Communities). The base data for both SDG Graphics is
Elsevier's Scopus, the largest database of peer-reviewed
literature. In consultation with experts, we took an iterative
approach, conducting a keyword search to define the relevant

researchfields.

For both SDG Graphics, we looked at the period 2014-2018 and
identified quantity and quality of output, by which countries,
and the extent of collaboration. In both cases, the critical
finding is that only 1% of the output came from low income
countries, those most affected by the need for clean water
and sanitation and sustainable cities and communities.

Image: RELXSDG Graphics show the state of knowledge underpinning
agiven SDG, including output, impactand collaboration
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RELX Corporate Responsibility 2019

2019 objective:

Meaningful support to
advance SDG 3 (Good Health
and Well-being), including
Elsevier Foundation
Women in Water in Africa
leadership workshops

The Elsevier Foundation works to address key challengesin
science, healthandinclusionin orderto progressthe SDGs.
“The first step towards addressing the health challenges of our
time is for people to understand and appreciate that healthisa
basic human right,” says Dr. Githinji Gitahi, CEO of Amref Health
Africa, a passionate advocate for improving the health of people
across Africa. In 2019, the Elsevier Foundation joined Amref
Health Africa and the Rwandan Ministry of Health, at the Africa
Health Agenda International Conference in Kigali, Rwanda.
With over 1500 participants, the conference assembled
policymakers, civil society, technical experts, innovators,
academiaand youth to discuss specificactions on SDG 3.
Among themwas universal healthcare coverage with a
presentation by Yacine Sambe Diouf, from the Senegal

Ministry of Economy and Finance, on engaging with finance
ministries, in particular, the need for NGOs and agencies to
demonstrate results. Senegalis dedicating 15 percent of its
state budget to health.

Image: 2019 Water First! research workshops for Africanwomen
scientists raise their profile and the prominence of their work while
improving health and livelihoods in their communities

The Elsevier Foundationis supporting AMREF Health Africa’s
JIBU programme with a fouryear grant to turna mobile
nursing education pilotinto a comprehensive programme
providing targeted mobile nursing education in East Africa.
The Elsevier Foundationis also supporting Amref’s Innovate
for Life accelerator to help African entrepreneurs develop
home-grown innovations for health —including access to
information networks and funding opportunities - to bridge the
gap between African entrepreneurs and internationalinvestors.

We are alsoinvestingin Water First! leadership and water
research workshops for African women scientists in the field
toraise their profile and the prominence of their work while
improving health and livelihoods in their communities.

The initiative is led by Professor Geri Richmond, Presidential
Chairin Science and Professor of Chemistry at the University
of Oregon, recipient of numerous awards including the
Priestley Medal, and a former US State Department Science
Envoy, who is the founding Director of COACh, focused on
advancingwomen scientists and engineersinthe US and
developing countries. The programme will benefit over 100
African women water scientists over a three year period.

Since 2018, Elsevier has supported and helped launch
Scientific African, a collaboration with the Next Einstein
Forum, to create amodern openaccess journalto advance
health and research capacity-building across Africa. Elsevier
issharing its expertise and infrastructure to provide a freely
accessible flagship journal for and by African researchers.
Since launch, the journal has received 1,100 submissions from
across Africaand published more than 200 papersin allfields
of science resultingin 75,000 article downloads in its first year
of operation.

66

Developing scientific capacity in Africa

is a huge task that no single entity can
accomplish alone. All hands are needed
on deck, and every effort should be
channelled to raising the scientific profile
of Africa.

Dr Benjamin Apraku Gyampoh
Editor-in-Chief of Scientific African and Lecturerin the
Department of Fisheries and Watershed Management at
the Kwame Nkrumah University of Science and Technology

Linked to SDG 3:

2N Good health and well-being

Target 3.13: Strengthen the capacity of all countries,
in particular developing countries, for early warning,
risk reduction and management of nationaland
global health risks

Linked to SDG 17:
@ Partnerships for the Goals

Target 17.16: Enhance the global partnership for
sustainable development, complemented by
multi-stakeholder partnerships that mobilise and
share knowledge, expertise, technology and financial
resources, to support the achievement of the SDGs in
all countries, in particular developing countries
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20 RELX Corporate Responsibility 2019

Risk & Business Analytics

Risk & Business Analytics [RBA] tools and resources help law
enforcement keep communities safe and protect society by
detecting and preventing fraud across arange of business
sectorsand at US federal, state and local government levels.
Intheyear, LexisNexis Risk Solutions partnered with local police
departments to provide community crime maps, including the
Graham Police Department, North Carolina, with automated
alerts notifying citizens of crimesin their area.

In 2019, Michael Breslin, LexisNexis Risk Solutions Special
Services Director, participated in a civil society workshop
organised by the United Nations Office on Drugs and Crime
(UNODCJinVienna. The focus was on the United Nations
Convention against Transnational Organized Crime (UNTOC)
andthe role for business and other civil society actors, including

Solution:

ThreatMetrix® provides a
contextual view of a
consumer’s digital footprint -

their reputation and historic behavior
- that goes beyond traditional data

2019 objective:

3 hitihe DI IS 12 e 13

Related
SDGs

Wit e & [l 0O ©

academiaand NGOs, inimplementing the treaty which was signed

by 147 nations in 2000. He discussed trends in cybercrime and
financial fraud and how LexisNexis Risk Solutions tools support
law enforcement to combat transnational criminal networks.

RBA colleagues developed the ADAM programme in 2000 to
help the National Center for Missing and Exploited Children find
missing children. ADAM distributes missing child alert posters
to law enforcement, hospitals, libraries and businesses within

specific geographic search areas. In 2019, two children were found

through the ADAM programme. In the United Kingdom, Missing

Peopleisakey partnerand LexisNexis Risk Solutions tools helped

reconnect the missing with those searching for them.

Workstream on improving financial
inclusion for low-income citizens

Financialinclusionis essential to the SDGs. With adequate
wages and access to credit, citizens are lifted out of poverty,
(SDG 1); avoid hunger (SDG 2); have better health (SDG 3);
are more likely to receive quality education (SDG 4) and so
forthacrossthe SDGs —and more women will contribute to
the financial well-being of their communities (SDG 5], which

McKinsey estimates would add $12 trillion to the global economy.

However, according to the latest Global Findex estimates
published by the World Bank, 1.7bn adults in the world lack an

accountwith afinancialinstitution ora mobile money provider.

Ajoint study by McKinsey and the IFC estimates that micro
and smallenterprises face a $2 trillion credit gap which slows
economic growth. But a key challenge that lenders face when
trying to extend credit to this population is a lack of data.

Itisacatch 22 thatyou need to have credit to access credit.

LexisNexis Risk Solutions is working to address a lending blind

spot for those seeking to advance personal or professional

objectives likely to be creditworthy (such as higher education or

expanding a small business) but unable to gain credit because

of missing or outdated, negative information. Lenders need the
right data to lend responsibly, ensuring they only provide loans

to those with an ability to pay them back. Our RiskView tool
widens financial inclusion for marginalised groups, including

uondNpoU|

a
o
=]
ad
=
o
c
=
o
3
n

anbiun ang

@
o
66! :
é
ADAM enhances our photo distribution 3
efforts by rapidly distributing images
and information about missing children
to targeted areas. The programme is a -
o
key component of our recovery efforts. S
[0}
Callahan Walsh
Child advocate for the National Center for Missing &
Exploited Children and sibling of Adam Walsh, for whom
the programme is named
O
c
o
o
3
o
@
O
o
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those without credit history, by providing alternative data sets
such as home ownership, education status, professional
licences notin traditional credit reports. In 2019, we held an
event with US organisations including consumer advocacy o
groups such as the Center for Responsible Lending, UnidosUS, 5
the Pew Charitable Trusts, and the Annie E. Casey Foundation =z
to explore improving equality of access to financial services for ::3-
more citizens. 5
Issues can be magnified in developing economies, where there
are two primary challenges to financial inclusion: identity
verification and credit risk. LexisNexis Risk Solutions’ m
ThreatMetrix, alongwith with fintech partners, is deriving 2
alternative data that can be used to assessrisk from §
consumers who use smartphones. We launched a pilot in 3
Mexico and plan tointroduce anaccount opening fraud =1
detection service for less developed economy lenders in the
year ahead.
) >
Linked to SDG 10: 3
Reduced Inequalities 2
(2]
[0
w

Target 10.4: Adopt policies, especially fiscal, wage
and social protection policies, and progressively
achieve greater equality
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Legal

LexisNexis Legal & Professional promotes the rule of law
andaccesstojustice throughits products and services. The
LexisNexis global legaland news database contains 119 billion
documents and records providing transparency into the lawin
more than 150 countries.

Advancing SDG 16, Peace, Justice and Strong Institutions, in 2019,
LexisNexis Middle East & North Africa launched a new Lexis
Middle East platform, an online database providing access to case
law, legislation and regulations in English and Arabic, aswellas
expertcommentaryin English for Middle Eastjurisdictions.
Drawn from over 300 regional sources, Lexis Middle East s
updated daily to inform the legal community. In 2019, we launched
the LexisNexis Rule of Law Foundation to partner with awide
range of stakeholders onrule of law projects around the world.

Akey tool on the Foundation site https://www.
lexisnexisrolfoundation.org/is the LexisNexis Rule of Law Impact

2019 objective:

Meaningful support of SDG
16 (Peace, Justice and Strong
Institutions), including
support for UNGC SDG 16
Action Platform

Intheyear, we supported the development of the UNGC's Peace,
Justice & Strong Institutions Action Platform during UN General
Assembly week and held the first country consultationin
Timor-Leste. During the full day workshop, in collaboration with
the Timor-Leste Office of Foreign Affairs, seventy entrepreneurs
explored how supporting the SDGs can help their businesses
—andtheir country.

We also held Rule of Law Cafés throughout 2019 —-which bring
stakeholders together, including customers, government, NGOs
and law societies to discuss opportunities to go beyond legal
minimums to advance the rule of law - in London, Singapore and
Malaysia. During UN General Assembly week 2019, we held a
public event on business and human rights with Ambassador
Keith Harper, former US representative to the Councilon Human
Rights, live-streamed to RELX employees and made available
following on the RELXSDG Resource Centre.

Image:In 2019, we hosted the first country consultation forthe UNGC’s
SDG 16 Action Platform - Peace, Justice and Strong Institutions - in
Timor-Leste

Tracker, updated with 2019 data, visualising how key measures
such as child mortality, corruption, and life expectancy decrease
when the rule of law grows.

Intheyear, LexisNexis Legal & Professional CEO, Mike Walsh,
received a Global Leadership Award from the United Nations
Foundation in recognition of the company’s contributions to
advancing the rule of law globally. Ban Ki-moon, the eighth
Secretary-General of the United Nations, said, “Mike and the
committed team at LexisNexis have been at the forefront of using
their core competencies... to strengthen the rule of lawin the
130 markets where the company operates.” LexisNexis Legal

& Professional partners with the International Bar Association
onthe eyeWitness to Atrocities App which assists human rights
defendersindocumenting and reporting human rights abusesin
asecure and verifiable way so information can be used as court
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evidence; the Appisavailable to allAndroid users and has @
collected more than 8,500 photos and videos to date. §
]
3
3
Other Rule of Law activities held in 2019 include:
= Translated ten laws relating to families, women and children
and sexual abuse in the Maldives from Dhivehiinto English pY
and also created a ‘plain language’ version for distribution by éi
the Maldives Family Legal Clinic ®
= Participated in mobile court projects in the villages of
Kampung Matanggaland Pensiangan, Myanmar to support
villagers with their legalrightsin cases on statelessness,
land issues and native rights
= Collaborated with the Global Investigative Journalism o
Network to put low-cost news and research tools in the z
hands of over two dozen investigative journalistsin 10 3
countries around the world to help them write investigative @
articles on anti-corruption and other topics
= Worked with the Supreme Court of Sierra Leone to scan laws
availablein only one set of books for use by judges across
Sierra Leone; donated scanned laws to Legal Aid in Sierra o
Leone to enhance the capacity of legal aid lawyers to support <3°
their clients é
= Heldacustomereventin New York chaired by the CEO of E—
British American Business and the UNGC to highlight the
business case for strengthening the rule of law
[4 Read more about L exis Nexis Legal & Professionaland the
rule of law %)
S
=A
<
[a]
66 :
3
LexisNexis is a special place to work
because our people can see the clear m
. O 3
connection between advancing the rule =
. - S
of law and creating a better society. 3
Mike Walsh =
CEO, LexisNexis Legal & Professional
Linked to SDG 16: =1
Peace, justice and strong institutions 5
Target 16.3: Promote the rule of law at the national §

andinternational levels and ensure equalaccess
tojustice forall
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Exhibitions

Reed Exhibitions events strengthen communities and support
the SDGs. In 2019, we held the 12th annual World Future Energy
Summit (WFES) which aims to accelerate global commitment
to climate change solutions. The event engaged some 34,000
attendees, including 15 heads of state, 100 ministers, more than
3000 business leaders and students, as well as 800 exhibiting
companies from over 40 countries. WFES facilitated sustainability
deals thatwillimpact 20 countries with acombined estimated
value of more than $10 billion. These included Solar Energy
Corporation of India’s plans for a $7 billion Cold Desert Regions
Ultra-Mega Solar Power project and Abu Dhabi National Energy
Company PJSC and LakeDiamond partnership agreement on
photovoltaic cells and power-beaming technology. Inthe year,
planning advanced forafirst Smart Cities Expo & Forum at
World Future Energy Summit 2020 to bring governments and

2019 objective:

Meaningful support of SDG

11 (Sustainable Cities and
Communities), including focus
at relevant Reed Exhibition
shows, and a ‘Good Cities’ 2019
SDG Inspiration Day India

In 2019, we held the fourth RELXSDG Inspiration Day in Delhi,
India to catalyse action onthe SDGs. The focus, in partnership
with the Ban Ki-Moon Centre for Global Citizens, UN Global
Compact India Network, and the Responsible Media Forum,
was SDG 11,

Sustainable Citiesand Communities, and the interconnection
with the other 16 SDGs, including Good Health and Well-being
(SDG 3)and the Rule of Law (SDG 16). Business, government,
investors, academia, youth and NGOs - all stakeholders
needed to advance the SDGs - came togetherto discuss
positive, collaborative action. Kamal Singh, Executive Director
of Global Compact India, cited the importance of India; if India
achieves the goals, he said, the world is half way to realising

Image: Jan Peter Balkenende, former Prime Minister of the
Netherlands and Chair of the Dutch Sustainable Growth Coalition,
with a delegate atthe 2019 Elsevier SDG Inspiration Day in Amsterdam

municipalities together with leadersin smartinfrastructure,
future transportation and next-generation building technology
toadvance sustainable cities.

The goalatAll-Energy 2019 in Scotland was to connect suppliers
of renewable and low carbon energy solutions and policy makers
todevelopers, investors, buyers and of professionals from around
the world, to facilitate business and knowledge exchange. In
addition toinnovations on the show floor, there were hours of free
educational programmes from more than 500 speakers on topics
such as energy efficiency and transforming construction; low
carbon heat, turning ambition into reality; and from good idea

to successful project: battery storage for energy management
strategies. Allenergy helps guide the community on the road to
netzeroand the inter-governmental COP 26 on carbon reduction
taking place in Glasgow in November 2020.

66

The RELX SDG Inspiration Day positively
connected those working to achieve the
SDGs in India.

Kamal Singh
Executive Director (UN] Global Compact India

the SDGs. Yet the task globally, according to Anna French,
Deputy Director of the UK’s Department for International
Development India, requires around $5tn USD each year.
New approaches are needed to fund the goals, she said,
and business must doits part.

Therewas an Expert Café allowing participants to engage with
expertsincluding Arunava Dasgupta, Head of Urban Design

at Delhi’s School of Planning and Architecture; Amit Sharma,
Head of Energy and Sustainability Services at Schneider
Electric India and Aditi Haldar, South-Asia Director of GRI.
Themes included health and urban populations; the role of
dataandtechnology; green city energy systems; and the
implications for skills and jobs. Barbara Miiller, Senior
Manager at BMW Foundation, highlighted the Foundation’s
Responsible Leader Networks mobilising leaders to
collaborate for a sustainable and just future such as Yash
Ranga, Stakeholder Engagement Partner at Jaipur Rugs
Foundation Ranga stated, “hope is a beggar that makes you
walk on fire,” don't hope for change, make it happen.
Ambassador Kim Won-Soo, former UN High Representative
for Disarmament Affairs and Board Member of the Ban
Ki-moon Centre for Global Citizens, made the case for smaller,
smart municipalities.

Linked to SDG 11:
Sustainable Cities and Communities

i

Target 11.3: By 2030, enhance inclusive and
sustainable urbanisation and capacity for
participatory, integrated and sustainable
human settlement planning and management
inall countries
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2019 objective:

Broaden RELXSDG Resource Centre toinclude

content from new partners and enhance functionality,
including for SDG News Tracker

Illuminating the SDGs for everyone

The free RELXSDG Resource Centre features leading-edge
articles, reports, tools, events, videos and legal practical
guidance fromacross RELX to advance awareness,
understanding and implementation of the 17 SDGs which
aim to end poverty, protect the planetand ensure prosperity
forall people by 2030.

The SDG News Tracker on the homepage provides up-to-the
minute news about the SDGs from around the world, searching
millions of articles published daily across more than 75,000
news sources includingin the six UN languages (Arabic,
Chinese, English, French, Spanish and Russian), as well as
German. The SDG Resource Centreis also fostering discussion
about SDG solutions through our Mendeley reference
managementand online social networking platform.

Inthe year, we improved the search functionality of the RELX
SDG Resource Centre to ensure queries are returned with
greateraccuracy and enhanced the SDG News Tracker -which
provides up-to-the minute news from over 70,000 global
sourcesinallthe UN languages plus German - to allow
searching for SDG news by keyword and geography. We also
reached the milestone of 1000 content items from our business
and partners on the site and willincrease this furtherin 2020.
In addition, we indexed the content of Elsevier’s Scopus [the
world’s largest citations database with over 76m records) to the
SDGs, whichwill accelerate research underpinning the RELX
SDG Graphics.

75,000+

Sources power the SDG News Tracker, providing
up-to-the-minute news on the SDGs around the world

Image: The RELXSDG Resource Centre features the SDG News
Tracker with up-to-the-minute news on the SDGs searchable by
SDG and geographic region

We also added content from new partners including the Global
Partnership for Sustainable Development Data (GPSDD) which
helps stakeholders across countries and sectors harness the
datarevolution for sustainable development, using this new
knowledge toimprove lives and protect the planet. The Global
Partnershipis a growing network of hundreds of members,
including governments, the private sector, civil society,
international organizations, academic institutions,
foundations, statistics agencies, and other data communities.
GPSDD content on the site includes the OPAL Case Study:
Unlocking Private Sector Data which looks at the collaborative
Open Algorithms (OPAL) Initiative providing examples of the
dynamism of the collaborative process on using, sharing,
adapting data for sustainable development.

[/ Read more about the RELX SDG Resouce Centre.

66

Without high-quality data paired with

the tools to analyse and use that data,

we won't be able to achieve the SDGs.

No single organisaton, agency or country
can do that alone, and the RELX SDG
Resource Centre is a great meeting point.
By sharing knowledge and resources,

we can ensure we reach the world’s
most vulnerable.

Amber Kiwan

Communications Officer, Global Partnership for Sustainable
Development Data
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Panellists atthe RELXSDG Inspiration Day Delhi: From left: Arunava Dasgupta, Head of Urban Design at Delhi’s School of Planning and Architecture;
Dr Marcia Balisciano, Global Head of Corporate Responsibility at RELX; Amit Sharma, Head of Energy and Sustainability Services at Schneider
Electric India; Professor Rajender Sangwan, Director at the Academy of Academic and Scientific Research (AcSIR); and Dr Aditi Haldar, Director

of GRISouth-Asia.

Across RELX

Recognising that across RELXwe have products, services,
tools and events thatadvance the UN’s 17 SDGs, we created

the free RELXSDG Resource Centrein 2017 to advance their
awareness, knowledge and implementation. In the year, we
added new partners such as UN University; its original research
on the site includes the 2019 report Unlocking Potential, which
explores public-private partnerships that put the financial
sectoratthe heart of global efforts to end modern slavery and
human trafficking.

Among featured events was Reed Exhibition’s International Built
Environment Week in September 2019 in Singapore focused on
urban solutions to smart cities. And content added in the year
from existing partner UNGC included content about the Water
Action Hub, an online water stewardship knowledge sharing and
collaboration tool developed by the CEO Water Mandate and the
United Nations Global Compact. The Hub helps business address
waterrisk and advance sustainable water management by raising
awareness of water stewardship projects around the world and
the organisations administering them, and facilitating water
stewardship partnersand collective action

2019 marked the ninth year of the RELX Environmental Challenge,
focused on providing improved and sustainable access to water
and sanitation where itis presently at risk. The $50,000 first-prize
winner, SolarSack, uses ultraviolet radiation from direct sunlight
to purify water atan exceptionally low cost. The funding will

bring the system to people livingin refugee camps in Uganda.

The $25,000 second-prize winnerwas Christopher Mtalimanja,
an educatorand disability-rights activist, whois creating dry bio
latrine system at three primary schools in Malawi. Liquid waste
istransformed into fertiliser used to grow seedlings for revenue,
while solid waste is transferred to a digester to produce energy for
the schools. The winners joined us and past awardees at World
Water Week in Stockholm and will also be featured in Elsevier’s
journal Water Research and gain access to Science Direct.

Related TGS 12 ot

SDGs alds CO @
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2020 objectives 2
[}
Advance of science and health: Meaningful support of SDG
3(Good Health and Well-Being) including development of
MSF/Epicentre Medical Dayin Niger, and Water First!
Workshops for Women in Water, encompassing skills
training through Elsevier’s Research without Borders
O
c
Protection of society: Meaningful support of SDG 16 g
(Peace, Justice and Strong Institutions), including 3
expansion of activities to find missing children and adults @
through US ADAM programme and UK Missing People
SDG 10 (Reduced Inequalities): Advance financial
inclusion pilots to more countries o
3
Promotion of the rule of law and access to justice: g
Meaningful support of SDG 16 (Peace, Justice and Strong =
Institutions), including expansion of Rule of Law Cafés to
new locationsincluding South Africa; development of
new LexisNexis Rule of Law Foundation
[Op]
Fostering communities: SDG 11 (Sustainable Cities and 5
Communities): Enhance sustainability of trade show events =
5
Create SDG Champions network 5
More RELXSDG Graphics on the state of knowledge
underpinning the SDGs
g
Increase RELXSDG Resource Centre content by 25% §
=
By 2030 3
Use our products and expertise to advance the SDGs,
among them:
SDG3: Good Health and Well-being
SDG4: Quality Education =1
SDG10: Reduced Inequalities %
SDG13: Climate Action a
192]

SDG16: Peace, Justice and Strong Institutions

Enrich the SDG Resource Centre to ensure essential content,
tools and events on the SDGs are freely available to all
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Governance

Why

Good governance matters because it provides the framework
for conducting business in a way that allows us to achieve our
business goals and positively impact society.

2019 objectives

» Continue corporate security incident response preparedness;
expand ISO 27001 data protection compliance certification

= New Culture of integrity manager communications, training
and resources

= Advance work on African tax law codification project

Key issues in this section

25 Why

25 2019 objectives

26 Governance andreporting
26 Ourvalues

27 Helping our people pursue the highest
ethical standards

28 Data privacy and security
28 Pensions and investments
29 Aresponsible taxpayer
29 2020 objectives
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Governance

At RELX, we strive to foster
a values-based compliance

culture where our
employees do the right
thing not merely because
it is important to follow
the rules, but because
conducting business with
integrity is fundamental
to our organization and
(o]U] lf o=To] o] (=R

Femi Richards

Vice President, Compliance Assesment
and Programs

RELX, US

Governance and Reporting

Our Board recognises the importance of maintaining high
standards of corporate governance, which underpins our ability
to deliver consistent financial performance, and value to our
stakeholders. The 2018 UK Corporate Governance Code (UK
Code) appliedto RELXPLC from 1 January 2019. During the
year, the Board took steps to ensure that RELX fully addressed
therequirements of the UK Code. This included reviewing

the Company’s approach to engaging with key stakeholders,
assessing RELX’s culture, aligning our purpose, strategy and
values, and assessing the Group’s Workforce Policies.

RELXPLC isthe sole parent company of the group. It owns 100%
of the sharesin RELX Group plc which, inturn, holds all of the
operating businesses, subsidiaries and financing activities of the
group. RELXPLC, its subsidiaries, associates and joint ventures
are together known as RELX.

Following the simplification of our corporate structure which
took place in 2018, the shares of RELXPLC are traded throughiits
primary listing on the London Stock Exchange and its secondary
listing on Euronext Amsterdam, while its securities are also
traded on the New York Stock Exchange underits American
Depositary Share Programme. Accordingly, the Board has
implemented standards of corporate governance and disclosure
applicable toa UKincorporated company, with listings in London,
Amsterdam and New York.

Information and documents detailing our governance procedures
are available to stakeholders online at www.relx.com. The RELX
financial statements are preparedin accordance with International
Financial Reporting Standards.

Ourvalues

We monitorthe progress of each business in embedding our
values and employees are evaluated on the values as part of
the Annual Performance Development Process.

Our values
e @
TR Y Y
A
Customerfocus Valuing our people Innovation

<5

Boundarylessness

?TT

Passion for winning
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Helping our people pursue the highest

ethical standards

Our Code of Ethics and Business Conduct (the Code] (https://www.
relx.com/investors/corporate-governance/code-of-ethics) sets
the standards for our corporate and individual conduct. Among
othertopics, the Code addresses fair competition, anti-bribery,
conflicts of interest, employment practices, data protection and
appropriate use of Company property and information. It also
encourages reporting of violations - with an anonymous reporting
optionwhere legally permissible - and prohibits retaliation
againstanyone for reporting aviolation he or she honestly believes
may have occurred.

The Code supports the principles of the UNGC and stresses our
commitment to human rights. Inaccordance with the UN’s Guiding
Principles on Business and Human Rights, our businesses
consider where and how they operate to determine how we can
have the greatest positive impact on combatting the humanrights
issues of modern slaveryand human trafficking. For more
information on human rights see Supply chain on page 56.

In 2019, we updated our Modern Slavery Act Statement, available
from the RELXhomepage, which highlights how we are working
internally, in our supply chainand through partnerships to address
the risk of modern slavery and human trafficking.

We maintain a comprehensive set of compliance policies and
proceduresinsupport of the Code. These are reviewed at least
annually to ensure they remain current and effective. Our policies
and procedures help us comply with the law and conduct our
businessinanopen, honest, ethicaland principled way. In the
case of our anti-bribery efforts, they comprise part of our
adequate procedures for compliance with applicable laws.

Employees receive mandatory training on the Code - both as new
hiresand atregularintervals during theiremployment —in order
to maintain arespectful workplace, prevent bribery and protect
personaland company data. Mandatory periodic training covers
key Code topicsindepth and is supplemented by advanced
in-person training for higher-risk roles.

2019 objective:

In 2019, we took a number of steps to further enhance and embed
our culture of compliance across RELX, including a global
campaign to promote ‘Do the Right Thing” and implementation of
the RELX Ethical Leadertraining programme. We offer employees
the Integrity Line where they can reportany concerns, managed
byanindependentthird party and accessible by telephone or
online 24 hours a day, 365 days ayear (as allowed under applicable
law, employees may submit reports to the Integrity Line
anonymously). The Integrity Line allows employees to seek ethical
advice before taking action.

Reports of violations of the Code or related policies are promptly
investigated, with carefultracking and monitoring of violations
and related mitigation and remediation efforts by compliance
teamsacross the business.

We remained diligentin our ongoing efforts to comply with
applicable bribery and sanctions laws and to mitigate risks in
these areas. Ouranti-briberyand sanctions programme includes
the enforcement of detailed, risk-based internal policies and
procedures on topics such as doing business with government
officials, giftand entertainment limits, gift registers, and
complying with complex sanctions requirements. Relationships
with third parties and acquisition targets are evaluated for risk
using questionnaires, references, detailed electronic searches,
and “Know Your Customer” screening tools. We monitor and
assess theimplementation of our anti-briberyand sanctions
programmes by continually reviewing and updating our policies
and procedures; conducting periodic programmatic risk
assessments and conducting quality reviews and internal audits
onthe operationalaspects of the programmes.

Asasignatorytothe UNGC and its principles, encompassing
labour, environment, anti-corruption and human rights, we
demonstrated leadership by maintaining our LEAD company
status, participatingin the UNGC SDG Action Platforms Decent
Work in Global Supply Chains and Peace and Justice and Strong
Institutions and hosted the first country consultation in
Timor-Leste. We serve onthe boards of the UNGC networks in
the UKand Netherlands. We produce an annual Communication
on Progressreport, required of signatories annually, where we
attained the Advanced Level.

Continue corporate securityincident response preparedness;
expand ISO 27001 data protection compliance certification

In 2019, we continued our efforts to educate our stakeholders
-employees, third parties, customers, and law enforcement
-with frequent outreach. We provided training and
simulations, scenario planning, and released our Incident
Response Plan 3.0.1S0 27001 data privacy certification now
coversrelevantbusinessin India, China, Ireland and the UK.
In October 2019, we observed Cyber Security Awareness
Month with videos, newsletters and security town halls for
employees. We ran our second annual contest for employees
called The Great Phishing Challenge’, where employees were
encouraged to take a quiz on detecting suspicious emails.

We received more than 2000 submissions and awarded

prizes toten employees with perfect scores. In November,

we educated employees on protecting themselves against
fraud during Fraud Awareness Month. In May 2019, we were
hosted the US Secret Service’s First National Seminar on Cyber

Incident Response Preparedness at our office in Alpharetta,
Georgia. We also continued educating our employees on
the dangers of phishing attacks by performing monthly
simulations, providing reporting tools, and using additional
technology to detect and delete suspicious emails. During
theyear, we also performed penetration testing of sensitive
processes toassessand enhance our protections.

Linked to SDG 16:
Peace, justice and strong institutions

Target 16.5: Substantially reduce corruption and
briberyinalltheir forms

JUBWIUOJIAUT uleyd Addng Ajunwwo) SJaWo0}sN) a)doad 9JURUIDA09 SUoIINQII3U0D uo1dNpoU|

saolpuaddy

anbiun unp



https://www.relx.com/investors/corporate-governance/code-of-ethics
https://www.relx.com/investors/corporate-governance/code-of-ethics

28 RELX Corporate Responsibility 2019

The Code and arelated supplemental policy also address
corporate political contributions, which are strictly prohibited
exceptinthe US, where such contributions and activities are
permitted in certain states within allowable limits, if they comply
with stringent reporting and disclosure regulations. Employees
must obtain senior management approval forany proposed
corporate political contributions; all corporate contributions
arereported as required by law.

Data privacy and security

Compliance with privacy rules around the globe was a critical
RELX priority during 2019. We tracked our GDPR compliance and
escalated our effortsinjurisdictions such as China, Braziland the
United States. The foundation of our privacy compliance activities
isour long-standing commitment to be a trusted custodian of the
personal datawe hold.

Respect each other

I ncorporate ethics into our actions
Grow our business with integrity
Hold ourselves and each other

accountable
Take time to ask questions
and report concern

2019 objective:
New Culture of integrity

manager communications,
training and resources

We communicated what we mean by a Culture of Integrityina
2019 RELX-wide campaign which included video-messaging,
employee emails, posters, and Compliance Week activities.
We launched an e-learning program, RELX Ethical Leader,

to build on Culture of Integrity messages and to train leaders
to promote its tenets. The e-learning programmeisissued to
all people managers andincludes an Ethical Leader Toolkit of
activitiesand resources.

Image: ‘Do the Right Thing, our global campaign to furtherembed a
culture of integrity across RELX

Pensions and investments

The Statement of Investment Principles for our Reed Elsevier UK
pension scheme indicates that the extent to which environmental,
social or governance issues may have a financial impacton the
portfolio oradetrimental effect on the strength of the employer
covenant, is considered when making investment decisions.

CRissuesarerelevantto otherinvestment decisions we make.
Among our sustainable investments is EdCast, an award-winning
knowledge cloud that enables personalised learning and
discovery forinformation and technology workers. Itisan
advanced Al driven platformwhich provides relevant learning
from thousands of sources accessible on any device. EdCast’s
solution focuses on upskilling and reaches a global market for
technology. Among partnersis the Indian Governmentand the
NassCom FutureSkills programme to re-skill millions of workers
inIndiaand around the world.

Key points:
Ethics and compliance policies,
training and tracking

[Z Read our Code of Ethics and Business Conduct

To help employees comply with all laws, we supplement

the Code with other policiesin areas critical to our business,
including anti-bribery, competition, data privacy and security,
trade sanctions and workplace conduct.

To facilitate understanding
of the Code and our other
policieswe require cyclical

We maintain compliance
committees forallthe
business areas of RELXwho

mandatory trainingand use
arange of communication
tools, includingvideo

We provide in-person
training and webinars for
colleaguesin higher-risk
roles and locations, e.g.
privacy training for
employees with access to
personalorregulated data

help setand implement the
compliance initiatives for
each business.

The Code stipulates
protection against
retaliationif a suspected
violation of the Code or
lawis reported

99%

completion rate forall
courses within 90 days
of issuance

14

Our Code of Ethicsand
Business Conductis
availablein 14 languages

Linked to SDG 16:
Peace, justice and strong institutions

Target 16.6: Develop effective, accountable and
transparentinstitutions atall levels

JUBWIUOJIAUT uleyd Addng Ajunwwo) SJaWo0}sN) a)doad 9JURUIDA09 SUoIINQII3U0D uo1dNpoU|

saolpuaddy

anbiun unp



https://www.relx.com/investors/corporate-governance/code-of-ethics

29

RELX Corporate Responsibility 2019

2019 objective:

Advance work on African tax
law codification project

Taxes provide governments with the essential revenue
necessary for public services that benefit their citizens.
Governments need codified tax laws to know when, how
much and from whom they should be collecting. Citizens
need codified and transparent tax laws to understand
their liabilities and to advocate for fair collection and use
of their remittances.

In 2019, the RELX tax team, in coordination with LexisNexis
legaland Professional South Africa colleagues, identified
numerous African countries that have no publicly available,
up-to-date and consolidated tax law available to both

tax authorities and taxpayers. Following discussions

with a number of bodies including the Commonwealth
Secretariatand the Organisation for Economic Co-operation
and Development (OECD) Centre for Tax Policy and
Administration, we are developing a shortlist of countries
for proof of concept, with aview toimplementing in 2020.

Linked to SDG 16:
Peace, justice and strong
institutions

Target 16.10: Ensure public access to
information and protect fundamental
freedoms, in accordance with national
legislation and international agreements

Aresponsible taxpayer

Globally, in 2019, RELX paid £464min corporate taxes. Taxation
isanimportantissue for usand our stakeholders, including our
shareholders, governments, customers, suppliers, employees
andthe global communities in whichwe operate. We are
transparentabout our approach to tax. On our corporate website
atwww.relx.com/go/TaxPrinciples, stakeholders can review
ourtax principles, our global tax contribution - also broken down
by key countries and categories, along with our tax risk control
framework. There are also case studies showing how tax-related
products we sell have benefited society asawhole. RELXisalsoa
signatoryto the B Team’s Responsible Tax Principles.

We provide products that advance
governance, ethical conduct and data privacy
and security. These include: EDD Insight,

an enhanced due diligence platform that
combines consumer, business and risk

data into a single product; WorldCompliance
Data, which provides one of the most
comprehensive and up-to-date politically
exposed persons lists; and IDU, which
allows businesses to confirm client identity
online, comply with anti-money laundering
requirements and protect themselves from
the threat of fraud.

2020 objectives

Continue corporate security incident response
preparedness; implement controls toincrease
resilience to user-based attacks, such as phishing
and ransomware

Assess and develop strategies to address compliance
with emerging privacy regulation such as the California
Consumer Privacy Act

Continue to advance African tax law codification project;
deploy proof of concept to a shortlist of countries

By 2030

Continued progressive actions that advance excellence

in corporate governance within our business and the
marketplace
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People

Why

We owe our success to the talented employees who make
RELX a trusted organisation: people such as researchers,
technologists, editors, event managers, designers, lawyers,
publishers and many more besides. We depend on them

and they depend on us to create a fair, challenging, rewarding
and supportive work environment where they can achieve
their potential.

2019 objectives

» Progress UN Equal Pay International Coalition commitments
» Establish a dashboard for inclusion metrics

» Develop mental health metrics and response plans

Key issues in this section

30 Why

30 2019 objectives

31 Our people

32 Inclusion

36 Womenin Technology
36 Trainingand rewards
37 Supportand recognition
37 Health and safety

39 Absence

39 Well-being

39 2020 objectives
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People

| never imagined I'd still be
working for the company 20
years after | joined. I've had
six different jobs in France

and the UK that have
helped me grow
professionally and
personally. What | love about
my business is the diversity
of sectors, events and
cultures. | also appreciate
the gender diversity. As a
working mother, | have felt
supported to thrive at work
and at home.

Sian Feuillade
Talent Acquisition Director

Reed Exhibitions , France

33,000+

Over 33,000 employees worldwide

2vyrs

Average length of serviceat RELX

We have a responsibility to protect the human
rights of our people. In doing so we commit to
uphold the Universal Declaration of Human
Rights, the UNGC’s Human Rights Principles,
the Women’s Empowerment Principles,

the OECD Guidelines and the UN Guiding
Principles on Business and Human Rights.

Givenwhere, howand why we operate, we have concluded that there
are low humanrightsrisks in our direct employment activities.

Valuing our people, one of our five values, means being known as
anemployer of choice, with excellence in recruiting and retaining
the best staff. By leading a company where employees can do their
bestwork, we will be able to achieve our objectives and meet the
expectations of our customers and other stakeholders.

To help our customers facing challenging conditions, we must
continuously adapt our cost structure. We aim to minimise the
effect of any restructuring activities, necessary forall businesses
as processes or markets change, but which may be more
prevalentintimes of economic disruption. We do not take
decisions regarding employee redundancies lightly, but where
itis necessary, those decisions are always based on a factual
assessment of the needs of our customers and we explore all
possible alternatives, including internal transfers, to avoid taking
suchactions. To help affected employees, we provide career
advice and, where possible, retraining assistance.

Our People

Our people are our strength. Our workforce of over 33,000 people
is 50% female and 50% male, with an average length of service of
9years.In 2019, there were 42% female and 58% male managers,
and 33% female and 67% male senior operational managers.
Ouroldestemployeeis 83 yearsold. 25% of our technologists

we employ directly are women.

Atyearend 2019, women made up 36% of the members of the
Board. The two Executive Directors onthe Board are men. The
Nominations Committee considers the knowledge, experience
and background of individual Board directors.

9,000

Around 9,000 technologists, half of whom are software
engineers,work at RELX
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Inclusion

Our Code of Ethics and Business Conduct makes it clear:

“We prohibit discrimination. We recruit, hire, develop, promote...
and provide other conditions of employment without regard to
race, colour, religion, national origin, gender, sexual orientation,
marital status, age, disability or any other category protected by
law. Thisincludes accommodating employees’ disabilities or
religious beliefs or practices.” LexisNexis UK participated in the
Change100 programme, hosting four interns with disabilities,
and became a signatory to the UK's Disability Confident scheme.

In addition, our Inclusion and Diversity Policy articulates our
commitment to adiverse workforce and an environment that
respectsindividuals and their contributions, regardless of gender,
race or other characteristics. Ourinclusion strategy is focused
ontranslating the Inclusion and Diversity Policy into practical
action. Among its commitments is maintaining an Inclusion
Council, composed of leaders from each area of our business,
supported by abroader Inclusion Working Group with more than
200 participants.

In 2019, our Employee Resource Groups (ERG) grew to 70 groups,
including African Ancestry, gender balance, women’s and pride
and young professionals networks. Inclusion is not just for our
peoplewhoform ERGs, itis a journey that encompasses our whole
business. Thatwas the overarching focus of the first global RELX
ERG conference with more than 100 colleagues held in the year

as part of Diversity Awareness Month. Entitled ‘Synergy across
RELX, the aim was to explore how to combine the strength of our
people with the energy of our ERGs.

Allfour RELX businesses participatedin the Pridein London
Parade and Elsevier Pride in New York hosted an event with
LGBTQ scientists during World Pride in New York. And in
celebration of the 50th anniversary of the Stonewall Riots for
LGBTQrights, we made 50 articleson LGBTQ freely available
through the RELXSDG Resource Centre.

For International Day of Persons with Disabilities, we streamed a
set by disabled comedian, Francesca Martinez, who later joined a
paneldiscussionwhich included Elsevier’'s CEO, Kumsal Bayazit;
RBI Marketing Director Bridget Kendrick; and LexisNexis Legal &
Professional UXManager, Min Xiong. We marked Ada Lovelace
Daywith the launch of our Women in Technology webinar series,
where we speak to a seniorwomen technologistin the business to
hear her career storyand advice.

RELXis asignatorytothe Women’s Empowerment Principles,
aUNGC and UN Womeniinitiative to help companies empower
women and promote gender equality. In 2019, we published our
UK gender pay gap data as part of the UK legislation. We were also
included in the Bloomberg Gender Equality Index. Recognising
commitment toadvancingwomenin the workplace, the 2019
Gender-Equality Index highlights 230 firms with a significant
commitment to transparency in workplace gender reporting.

Intheyear, we celebrated International Women’s Day with a global,
live-streamed panel discussion focusing on SDG 5 (Gender
Equality). To coincide with International Women’s Day, The Lancet
released a specialissue on gender equality within science,
medicine and global health, with new international evidence

on forms of gender bias in funding: women’s attritionin clinical
training programmes; the extent to which universities worldwide
have actualised their public commitments to gender and ethnic
diversity; and the relationship between women's leadership in
science and the production of sex/gender-related research.
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Elsevier colleaguestook partinthe 16th Gender Summit to highlight

Related
SDGs

the positiveimpact gender diversity has in the science community g’
andthe Elsevier Foundation’s partnership with Girls Inc. NYC aims g
toincrease the number of girls enrolling in data analytics courses Inclusion is important to our future =
byimproving their confidence and core skills and confidence. P . . : >
. _ We need the contributions of people from
Intheyear, 80% of managers across the global business received . .
Unconscious Bias training. a wide range of backgrounds, experiences
and ideas to achieve real innovation 5o
o for our customers around the world. ?yg
. . . . c o
80 /0 Extractfrom RELX Inclusion and Diversity Policy S c
[9]
of managers received unconscious bias training
@
o
3
S
Q
3
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Standing up for human rights

We have aresponsibility to protect the human rights of our
people. Indoing so we commit to uphold the Universal
Declaration of Human Rights, the UNGC’s Human Rights
Principles based on the ILO Declaration on fundamental
principles and rights at work, the Women’s Empowerment
Principles, the UN Guiding Principles on Business and Human
Rights, and the OECD Guidelines for Multinational Enterprises
andits mandate that business must “respect the internationally
recognised human rights of those affected by their activities.”

Responsibility for upholding humanrightsis the responsibility
of allemployees but ultimately resides with the CEO. We

have a Modern Slavery Working Group to provide advice
onour Modern Slavery Act Statement and to oversee our
commitments to avoid Modern Slaveryin our direct operations
and our supply chain. In 2019, we published our annual Modern
Slavery Act Statement available from our homepage, to outline
the steps we are takinginternally, in our supply chain and
through research, partnerships and advocacy to avert modern
slavery and human trafficking. This Statement is presented to
the RELXBoardin February.

We employ over 33,000 people in more than 40 countries
worldwide. We ensure our labour and employment policies
and practices are compliant with the principles of the UNGC
regarding fairand non-discriminatory labour activities. We
work closely with our staff/works councils in Europe, the US
and elsewhere to foster positive employer/labour relations.

Image: Michael Breslin, LexisNexis Special Services Director of
Strategic Client Relations with fellow delegates at the 2019 United
Nations Office on Drugs and Crime and the United Nations Convention
against Transnational Organized Crime conferencein Vienna, Austria
(read more about the event on page 20)

Asan equal opportunity employer, we are committed to freedom
of association and treating allemployees and applicants with
respectand dignity. In the year, we made presentations on CR
to our European Works Council, among others. And in the UK,
we are an accredited Living Wage Employer, which means that
both ouremployers and contracted workers are paid a Living
Wage, reflecting the true cost of living in the UK.

We understand skill-level can be an indication of risk, and that
some countries are at higherrisk for human rightsissues,
whichiswhywhen prioritising focus areas for avoiding human
traffickingand modern slavery, we consider location, type of
work and employment status. However, given the highly-
skilled nature of our workforce, we consider the risk of slavery
and trafficking to be lowin our direct operations.

During theyear, we carried outhumanrights and modern
slaveryimpact mapping on our operations in consultation
with internal stakeholders to better understand potential
risks and impacts. This project will be completed in 2020.

See the Supply chain section on page 56 for more information
on humanrights.

Linked to SDG 8:
DecentWork and Economic Growth

o

Target 8.7: Take immediate and effective measures
to eradicate forced labour, end modern slavery
and human trafficking and secure the prohibition
and elimination of the worst forms of child labour,
including recruitment and use of child soldiers,
and by 2025 end child labourinallits forms
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2019 objective:

Progress UN Equal Pay International
Coalition commitments

In 2018, we made the following pledges to the Equal Pay

International Coalition during UN General Assembly week 66
in New York:
= We are committed to raising awareness among our RELX s proud to be supporting this equal o
employees on pay principles and equal pay e e s S
L - : pay initiative. We have made pledges g
= Weinvestinresearch toidentify causes of pay differences i 3
and regularly evaluate our policies and processestoensure  10cussed on helping our employees to 2
theyare aligned to our Inclusion and Diversity Policy better understand how we monitor pay
= We commit to building a robust framework for monitoring equity across the business and review the
pay equity across RELX . .
effectiveness of our pay processes in
In 201?, we made progresson i.mplen.wenting these ' maintaining this. o
commitments. Acomprehensive project to build consistent g
job architecture was completed and integrated into our new Ademar Martins =
HR information system, Workday, with automated pay equity Head of Reward, RELX Z
checkstobeimplementedin early 2020. We are also creating
education materials to raise awareness of pay principles
among managers. As a result of pay equity audits for key
functions and geographiesin 2018, we made necessary ”
adjustments during the year. £
:%
(]
o
o
]
m
2
o
Image: Inthe year, we held our first Employee Resource Group g
conference in London with over 100 colleagues from across our [
businesswho help lead ourinclusion efforts -
z
/J Linked to SDG 8: Linked to SDG 10: k]
- \ “gw >
‘“ Decent Work and Economic Growth (©JF Reduced Inequalities 2
[0
Target 8.8: By 2030, achieve fulland productive Target 10.4: Adopt policies, especially fiscal, wage and ¢
employmentand decentwork forallwomen and social protection policies, and progressively achieve
men, including for young people and persons with greater equality

disabilities, and equal pay for work of equal value
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2019 objective:

Establish a dashboard for inclusion
and diversity metrics

Inthe year, we created a new Inclusion and Diversity Policy
recognising thatinclusionisimportant to our future. As it
states, we need the engagement of people from a wide range of
backgrounds, experiences and ideas to achieve realinnovation
for our customers around the world. It commits us to

creating a positive and supportive working environment for
allemployees; promoting the diversity of our workforce;
recognising and valuing individual differences and

supporting the participation of allteam members; and
responding to changing working patterns, including flexible
working as appropriate. Our Board Workforce Engagement
Director, Marike van Lier Lels, has held a number of meetings
with employees across Europe, the US and APAC and reported
tothe Board.

Recognising that what gets measured gets managed,

we established an Inclusion Dashboard to support the
implementation of our Inclusion and Diversity Policy.

The dashboard provides information on a range of key
metricsincluding gender, age, generation, leavers, data
that can be broken down by job function, business unitand
seniority. The dashboard is used by the Inclusion Council
to monitor progress on internal goals related to gender
balance and ethnicity.

[4 See the Inclusion and Diversity Policy

Image: RELX colleagues take partinthe 2019 Pride in London parade

66

The dashboard is a great step forward on
our journey to a more inclusive business.
| can use this data with my business
leaders and benchmark our progress
against the other RELX companies.

Jo Portlock

Director of Inclusion and Diversity, Risk and Business Analytics
and member of the RELX Inclusion Council

Linked to SDG 10:
Reduced Inequalities

@

Target 10.2: By 2030, empower and promote the
social, economic and politicalinclusion of all,
irrespective of age, sex, disability, race, ethnicity,
origin, religion or economic or other status
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Women in Technology

With around 9,000 technologists in our business, we need to
attractthe besttalent for our currentand future work, mirroring
the diversity of our customers. In 2019, we continued our Women
in Technology internal mentoring programme for high-potential
women across our four business areas. The third cohort of the
programme which ran for the duration of the year contained 53
pairs, 46% of mentors were women intech in our business. Before
the close of the year, we began preparing for the fourth cohortand
will be piloting an online mentoring platform to support matches
in 2020.

In celebration of Ada Lovelace Day 2019 we launched our 2019
Women in Technology webinar series, profiling the talented RELX
women whowork in the field. In 2019, the Elsevier Technology
Graduate scheme had 61 graduates, of which 31% were women.

Dutch Prime Minister, Mark Rutte, visited Elsevier's Amsterdam
officein February 2019. The visit was part of a technology-focused
tour by the Prime Ministerin the region. During his visit, the Prime
Minister opened Elsevier's new Tech Hub, which willinvestin
building technology teams’ skills.

Training and reward

To promote Boundarylessness, working across geographic and
functional boundaries, staff have access to our global job board
and canviewand apply for available openings around the world.
Candidates can complete an online employment profile to specify
their preferred work criteria, so they can receive notifications
about future openings that match their interests. With the support
of the RELXHR Management Council, led by our Chief Human
Resources Officer, Gunjan Aggarwal, we undertake an annual
organisationaltalent review, reviewed by the CEO and senior
leaders, toidentify staff advancement opportunities across RELX.
In 2019, we established Career Track, a comprehensive
framework for selectjob families, that can be used by employees
and managersto explore next stepsin career growth including
open positions.

Arecord 25 Reed Exhibitions employees were selected for the
business’s 2019 Global Talent Exchange programme. They expand
their skills and networks without having to relocate. Among the
2019 class was Maria Achti, Project Director from Indonesiawho
spenttime with the Beauty expo team in Australia to understand
how they organise, lead and execute the show; Amanda Gonclaves,
Product Manager from the USwho travelled to France to observe
and learn from Reed MIDEM’s use of brand activations; and Jerry
LI, Systems Engineer from the UKwho travelled to China to
enhance his understanding of, and involvement in, network
andITinfrastructure.

Everyemployee at RELXtakes partinthe annual Performance
Development Process (PDP) which reviews skills and
performance and identifies opportunities for recognition and
advancement. The PDPis also the primary tool for assessing
and planning employee training. In 2019, we invested $13.5min
training (including courses, seminars, one-to-one instruction
and tuition reimbursement] to develop the capabilities and future
potential of our people. For the year, we calculated a total of
approximately 348,945 training hours across the company,
including hours spent on our online learning platforms. We have
investedin leading digital learning for all employees to support
their personaland professional development via mobile and
other devices.

By the close of 2019, approximately 150 of RELX's top executives
had either completed a Management Development Process (MDP)
or had their existing development plan revisited. Each MDP

3 i 5 &M B oaiah W 16

Related
SDGs

R

leads to precise actions for attaining present and future career
objectives; provides aninsightful view of the individual; and
encouragesopenness, as sensitive issues are addressedina
spirit of confidentiality and respect.

The MDPinvolvesin-depth interviews to assess strengths and
developmentareas; agreeingan action plan with the individual
and their manager on presentrole, skills/knowledge; and future
careeraspirations. Plans may include gaining international
experience, focused coaching and engagement outside RELX,
including charity placementsin new areas. Progress against
development plans are regularly updated and checked by the CEO.

We operate anumber of different stock programmes for
employeesincluding options, restricted stock and performance
stock units. For senior colleagues, these are based on annual
allocations of stock - the vesting of which may be related to
company performance or service-based. We also offerall
employee stock programmes in which employees may elect to
participate in certain markets, for example Sharesave in the UK.
These incentive programmes are applicable to approximately 20%
of ouremployees. Targets associated with CR performance are
embedded within our annualincentive framework to progress our
annualand multi-year CR objectives.

$13.5m+

Investedintrainingin 2019

150

Around 150 of RELX’s top executives either completed a
Management Development Process (MDP) or had their existing
development plan revisited

25

Employeeswere selected for Reed Exhibition’s Global Talent
Exchange programme
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Support and recognition

We offer employee assistance programmes to our employees.
Inthe US, where we have the largest concentration of employees,
we offer awork-life programme that assists employees and

their family memberswithissues such as stress, alcohol, and
substance abuse. US employees canalsoaccess adependentcare
support programme which includes paid time off under the Family
Medical Leave Actand through partners, mental health and
wellness services. Our UK employees utilise a free confidential
helpline and counselling agency encompassing personal, legal,
financial, taxand relationship advice, available 24 hours a day
throughout the year for employees and their family members.

We recognise the contributions of our people through numerous
internalaward programmes, including the Distinguished
Technologist Award, whichin 2019 was won by LexisNexis’
Legal & Professional’s Min Chen, instrumentalinimproving Net
Promoter Scores across Asia and the Pacific through numerous
productimprovements.

Our Philippines office, which employs more than 4,000 people was
recognised as a Top Employer of the Year at the Asia CEO Awards’
2019 Circle of Excellence. The Asia CEO Awards is the Philippines’
largest business awards.

Exhibition News named five Reed Exhibitions UK employees to its
‘30 under 30’ class of 2019 which celebrates emerging talentin the
exhibition industry.

Health and safety

Theimportance of employee health and safety is emphasised in
the RELX Code of Ethics and Business Conductandalsoin the
RELXHealth and Safety Policy. These documents commit us to
providing a healthy and safe workplace for allemployees, as well
as safe productsand services for clients. The CEQ isresponsible
for health and safety on behalf of the Board. Good practiceis
reinforced through a network of Health and Safety Champions
reporting to business unit CEOs. They receive support from
Health and Safety Managers and other colleaguesin the business,
encompassing bimonthly calls, a Health Resources page on our
intranet site HOME, and an annual Health and Safety Champions
meeting. We consult with employees globally on health and safety
through staff and works councils. Adopting a risk-based
approach, we have dedicated safety committees at relevant
locations that meet monthly (or as needed) to review safety
concernsand anyincidents.

We provide tailored health and safety training to employees at
higher risk of injuryin the workplace, includingwarehouse,
facilities and sales staff who regularly lift or carry products. In the
US, we engage a third-party specialist to inspect locations that had
highincident ratesinthe previous year. We also concentrate on
safety at our exhibitions, where risks include working at height,
particularly during the build and breakdown phases of a show,
heavy lifting and using forklifts. For example, Reed Exhibitions
UKrunsaccredited health and safety management training for
operational staff to ensure operational teams can appropriately
respond toanyincident.

Working across many different countries where health and safety
standardsvaryis a challenge for the events industry. Together
with peers, Reed Exhibitions supports g-Guide, outlining
standards to safeguard the health and safety of persons working
atorvisiting an event or exhibition, with cartoons to reinforce key
points and overcome language barriers.

Locations outside the US must follow local regulatory frameworks
and we continue to harmonise local reporting with our global
Group health and safety reporting guidelines.

8 o 1052 16
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https://www.relx.com/investors/corporate-governance/code-of-ethics
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/health-and-safety-policy-2019.pdf
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2019 objective:

Develop mental health
metrics and response plans

The well-being of our colleagues is animportant area of focus
forus. Our network of 90 Well-being Champions engages with
teams at their locations on a broad range of issues including
diet, exercise, information and awareness.

Mental healthis every bitas much a part of workplace
wellbeing as physical health. As business” and society’s
understanding of the costs and impacts of mental health
increases, itisimportant for us to support the mental health
of our people.

Inthe year, we benchmarked which metrics were disclosed
by our sector peers and other companies recognised for their
efforts on mental healthin the workplace.

We discovered that while some companies have established
programmes in place, very few businesses disclose detailed
metrics on mental health. Companies which do disclose

appropriate metrics did not generally link them to mental health.

The most commonly disclosed indicator was the number of
awarenessworkshops or training sessions completed.

Following guidance published by the City Mental Health
Alliance, we identified HR data as a key source of indicators.
We created mental health metrics based on a dashboard from
our global HR system, including number of lieu days taken,
percent of holiday allowance taken, and unplanned absences.
The indicators are tracked quarterly with an multi-year trend
shown foreach.

Image: RELXMental Health First Aiders took partina 2019 training
session at our headquartersin London

3 i 5 &M B oaiah W 16

Related
SDGs

AR

No one metric alone can accurately indicate our performance
on mental health. Viewed together, in the context of longer term
trends, the dashboard will help us make improvements. For
example, in 2019 we expanded our Mental Health First Aider
training which now covers employees at our head office. This
training gives employees the knowledge and skills to identify
potentialissues atan early stage and to act as a supportive first
responder when needed.

66

Knowing that we work in an office covered
by Mental Health First Aiders is comforting.
Having colleagues able to help is vital.

Sylvia Sutherland
Assistant Company Secretary

Linked to SDG 3:
—va Good Health and Well-being

Target 3.4: By 2030, reduce by one third premature
mortality from non-communicable diseases
through prevention and treatmentand promote
mental health and well-being
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Absence

Our global HR information system covers approximately 90% of
ourworkforce, allowing us to track absence. Inthe UKand the
Netherlands, there was an absence rate of 1.30% (number of
unscheduled absent days out of total days worked in 2019) for
reasons such as sick, compassionate and unpaid leave. In the US,
there were 1,169 cases under the US Family Medical Leave act,
which provides up to 12 weeks of unpaid job protectionina
12-month period, for such purposes as the birth or adoption of a
child, to care for afamily member with a serious medical condition
or foranemployee’s own serious health condition.

Well-being

Dedicated health and well-being programmes are now available
tomore than 22,000 employees around the world, equating to over
70% of our employees. We also maintain a network of more than
90 Well-being Champions.

InLondonwe ran two ‘making sense of mental health’ workshops
foremployees from our head office and our Employee Assistance
Programme provideralsoranadrop-in session. In addition, we
provided Mental Health First Aider training to employees.

Thrive at LexisNexis, their programme for engaging employees on
well-being,featured a well-beingweek. This scheduled events and
workshops covering topics such as mental health, financial health,
yoga and mindfulness. Resources from the week were made
available online toallemployees.

Risk & Business Analytic’s Living Well programme started the
yearwith analcoholawareness campaign featuring dry January.
Each subsequent month focussed on a different element of
well-being such as healthy travel month, mental health
awareness month and fitness month.

Fit2Win, our global employee fitness competition, challenges
colleagues towalk, run, cycle or swim with a chance for the team
with the longest distances towin $1,000 for the charity of their
choice. More than 800 participants took part. Collectively they
reached atotal of 237,945 km/ 147,852 miles.

be

I m— )

fﬁu r‘fher than a.h other team

We provide products and services that
advance understanding of people and

health and safety issues for our customers.

Among them in 2019, we published LGBTQ
Employment Law Practice Guide; Health
and Safety at Work magazine; Elsevier
Performance Manager; Disability and
Health Journal; Pay and Benefits; Safety
and Health at Work; and XpertHR.

2020 objectives

Introduce suite of 2020-2025 inclusion goals

Provide manager training on pay principles and equal pay

Map and expand Well-being Champions Network and
train more mental health employee leads

By 2030

Continued high-performing and satisfied workforce through

talent development, D&l and well-being; scale support for
external human capital initiatives
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Customers
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Customers

Our solutions, which

include deep learning
powered natural language
understanding and
generation, help customers
deal with complex and
lengthy text-based
information more efficiently.
Min Chen

Chief Technology Officer of Asia Pacific
LexisNexis China

REVENUE BY FORMAT

Related
SDGs

Improving customer outcomes

Ourgoalis toimprove outcomes for our customers by providing
online and other solutions that benefit their daily work.

In 2019, electronic products and services accounted for 75% of
revenue, up from 36%in 2006.

Editorial standards

Maintaining the integrity of what we publishis vital to the trust

of customers and other stakeholders. In 2019, we rolled out our
updated Editorial Policy to all staff which makes clear our respect
for human rights and encourages pluralism of sources, ideas

and participants. It clearly states our commitment to privacy and
using artificialintelligence responsibly, among other provisions.

To ensure the quality of scientific papers submitted to Elsevier,
primary research journals undergo peer review. This means
thatonce received from the author, editors send papers to
specialist researchersinthefield. In most disciplines, thisis
done anonymously.

[Z Read about peer review
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2019 objective:

Roll out new Editorial Policy training

The reliability of ourinformation and data is the bedrock of our
business. The RELX Editorial Policy outlines the overarching
principles that guide the production of our products and
services and reinforces specific editorial standards in place
inour businesses. Because the markets in which we operate
are consistently evolving, we regularly review the RELX
Editorial Policy to ensure it encompasses the criticalissues
we must consider in creating customer content and offerings.
In 2019, we rolled out our updated Editorial Policy, which
reflectsinsights from the RELX Editorial Policy Working Group
and the RELX European Works Councilamong others, in our
Friday Update bulletin which goes out to staff globally.

To coincide with the launch, we released a video hearing from
colleagues about why the RELX Editorial Policy matters to their
work. For example, Barbara Ortner, Head of Market Reporting
for Risk and Business Analytics’ ICIS discusses the importance
of the Editorial Policy’s provision that “we have a responsibility
to not take personal advantage of information gained in the
course of our duties before that information becomes public
knowledge.” She explains that customers need to trust that the
pricing information, trends and market commentary in ICIS
reportsis free from any personalinvolvement by staff with the
markets they cover.

Digital knowledge and innovation: advancing
customer goals

Across RELX, we work to address customer challenges through
digitalinnovation.

Scientific, Technical & Medical

Governments, funding bodies, universities, non-profits and
commercial organisations are undertaking research related to
the SDGs. To help them understand if theirwork and investments
are makinganimpact,in 2019, Elsevierindexed Scopus, the
world’s largest citations database, to the SDGs. The Elsevier
data science team created an expert-informed search query for
each SDG, tied to the specific targets and indicators which they
believed would generate the most valid queries.

Theythenraneach search queryin Elsevier's SciValsolution to
identify the SDG output by research institution with consistency
across comparisons. Full details of the methodology and results
foreach SDG search queryare available on Elsevier's free
platform for researchers, Mendeley, with aninvitation for
feedbackin orderto continue refining the SDG queries.

Users can explore publications returned by the SDG queriesin
ordertounderstand and analyse SDG research globally. Experts
told us theyvalued comparing their SDG output with peersand
competitorsand being able to identify the most relevantauthors
and institutions by SDG.

Inthe series, Philippe Terheggen, Managing Director for
Elsevier Science, Technicaland Medical Journals reminds us
why the Editorial Policy requires us “to produce information of
the highest quality.” Citing the case of The Lancet, he argues
the knowledge it contains willinfluence policy makers to set
strategy and programmes so the content needs to inform and
bereliable.

We will continue the series in 2020.

GG

The RELX Editorial Policy supports
staff in their decision-making and
gives our customers confidence in
our wide-range of leading content,
tools, events and more.

Hank Udow
Chief Legal Officer and Company Secretary

66

National Cheng Kung University has
integrated the SDGs into its strategic
planning for 2018-2020. Having the data in
SciVal now allows us to get a clear view on
how our research contributes to each SDG.
In addition, we can use this data to help
identify potential partners for collaboration
on SDG-related projects.

Dr.JoyLin

Research Associate Professor & Project Manager,
National Cheng Kung University, Taiwan
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Risk & Business Analytics:

LexisNexis Risk Solutions has been supporting the provision of
telematicsinsuranceinthe UKand other markets for nearly a
decade. Inthe UK, the field evolved to help young, inexperienced
driverswith highaccident risk gain access to insurance for vital road
experience. It has the added benefit of incentivising safe driving.

To provide amore consistentand rateable driving score,
LexisNexis Risk Solutionsfilters, normalises and contextualises
driver data. This enablesinsurersto price individualdriver

rates based onthe precise level of risk. For the driver, Lexis Nexis
Risk Solutions’ Telematic Solutions provide drivers app-based
educational programmes to help reduce collision likelihood and
promote saferdriving.

In 2019, LexisNexis Risk Solutions released a White Paper entitled
The Social Benefits of Telematics. The research shows thatamong
the youngestdrivers (17-19 year-olds), road casualties have fallen
by more than 35% over the past sevenyears, compared to 16% for

allmotorists. In parallel, we examined the penetration of telematics
insurance in this age group which has now reached 80-90% market
penetration. One of the distinguishing differences between young
driversandtheir older counterpartsis thatan estimated 4 out of 5
young drivers are covered by telematics insurance.

The study marks the first time road casualty statistics have been
analysedindirectrelation to the exponential 875% growth from
100,000 telematics policiesin 2011 to 975,000 active policies

by 2017. The analysis suggests telematics insurance has done
more to cut accident risk than other road safety initiatives
targeting the young driver market. Read the full report at:
https://risk.lexisnexis.co.uk/insights-resources/white-paper/
the-social-benefits-of-telematics

Related
SDGs

Legal:

In 2019, LexisNexis Legal & Professional released Context for
Courts, to expand its Lexis Advance contextual case-law analytics
solution. Context for Courts deliversinsightsinto the rulings and
language most cited by more than 5,000 US state and federal
courts so litigators can determine how best to argue their case
andwheretofile it for the greatest potential for success. Context is
akey component of the Lexis Analytics suite of products that gives
members of the legal community through data-driveninsights.

Beforefiling a case, Context for Courts helps litigators understand
how a case might fareinaparticularjurisdiction by aggregating
and showcasing similar cases the court has ruled on and the
precedent that the court finds most authoritative. Members of the
legal community can find the exact language cited most withina
jurisdiction to develop successful legal strategies and the most
persuasive arguments possible. Context for Courts complements
the powerful judicial and expertwitness analytics from Context,
makingitanindispensable tool for litigators.

66

The first step to winning a case is
understanding how your jurisdiction thinks
about a legal holding. Arguing your case in
the right court, anticipating how that court
will rule and tailoring your argument to
precedent is critical to ensuring the best
outcome for clients.

Jeff Pfeifer
Vice President, Product Management at LexisNexis
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Image: 2019 New York Comic Con

Exhibitions:

Reed Exhibitions enhances the power of its face to face events
through data and digitaltools. In 2019, in Exhibition News,
James Morgan, founder of Event Tech Lab, looked at how
ReedPop, theworld’s largest producer of pop culture events,
has used technology to stop counterfeit tickets at New York
Comic Con. Morgan asked, “How do the organisers enhance the
visitor experience through technology?” The answer was Radio
Frequency Identification technology (RFID), a tool often used

by music festival organisers.

“New York Comic Conwants to completely stop badge fraud and
we need your superpowersto doit,” ReedPop colleagues told their
audience, explaining on the show’s website, “counterfeit badges
hurt everyone: our paying fans, our exhibitors, our guests and our
feelings. Counterfeit Badges lead to bigger crowds and unsafe
conditions, leaving Fans stranded outside of NYCC when their fake
badgesarediscovered and causes longerlines.” Not to mention
opening errantfans up to fines and prosecution.

But by using RFID, legitimate badge holders could activate their
badges by tapping them at special spots inside the event to win
prizes - with special prizes for fans that stayed the longest during
the event.

And using technology stops scalping -in 2019, over 200,000 fans
attended New York Comic Conwhich has partnered with Lyte,
acompany that buys back badges and makes them available to
other fans. Lyte works with ticketing system partner ShowClix to
ensure the badges are genuine, and actively monitor and adjust
pricestoundercutthe going rate onthe resale market. Itis a safe
and easyway for fans to exchange badges they no longer want
or need, verifies theyre the real, and helps them get to other
deserving fans. Lyte utilizes a dynamic pricing system that is
constantly taking into account factors such as supply, demand,
and prices onthe secondary marketin orderto provide fans the
bestvalue option available at the time of their return or request.
By undercutting secondary prices, New York Comic Conis
forcing scalpers toreduce their prices, which brings prices

on the Exchange down until closer to the original face value,
allowing more fans to have fun at the show at a fairer price.

Data privacy and security

Asdescribed inthe Governance section of this report, RELX
recognises that strong data privacy and protection practices are
criticallyimportant to our customers, our regulators and to the
success of our business. In 2019, we continued good privacy
practices throughout our businesses. We bolstered our European
GDPR compliance activities and documentation while preparing
for privacy regimes taking effectin 2020 in jurisdictions such as
Braziland California. We participated in groups seeking to review
the application of privacy principles in new technology contexts
suchasartificialintelligence decision-making.

In 2019, we continued our efforts to educate our stakeholders -
employees, third parties, customers, and law enforcement - with
frequentoutreach. Forexample, in October 2019, we observed
Cyber Security Awareness Month with videos, newsletters and
security town halls foremployees. We ran our second annual
contest for employees called ‘The Great Phishing Challenge,’
where employees were quized on detecting suspicious emails.
We received more than 2000 submissions and randomly awarded
prizes toten employees with perfect scores. In November, we
educated employees on protecting themselves against fraud
during Fraud Awareness Month. And throughout 2019 we
highlighted the dangers of phishing attacks by performing
monthly simulations, providing reporting tools and using
additional technology to detect and delete suspicious emails.
Duringtheyear, we also performed penetration testing of
sensitive processes to assess our protections and enhance them.

We were honoured to host the 2019 US Secret Service’s First
National Seminar on Cyber Incident Response Preparednessin
Alpharetta, Georgia.

75%

In 2019, electronic products and services accounted
for 75% of revenue, up from 36% in 2006.
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Responding to customer needs

In 2019, we surveyed over 510,000 customers through Net
Promoter Score (NPS), which measures customer advocacy

and business dashboard programmes. This allows us to deepen
our understanding of customer needs and drive improvements.
Results are reviewed by the CEO and senior operational managers
and communicated to staff. Empathising with our customers
enables us to leverage our content with data and analyticsin
order to provide beneficial solutions to advance their work.

Access to information

Our Scientific, Technical & Medical (STM) primary publications,
like those of most of our competitors, are published largelyona
paid subscription basis. If funding is available, we encourage our
authorsto publish openaccesstoincrease visibility of theirwork.
We welcome the debate in government, academicand library
communities regarding how and which scientific outputs should
be openly available, and we continue to experiment and create new
access options together with ourindustry partners.

Our authors have the option to make their accepted manuscript
available in line with our sharing policies. We are also a founding
partner of Clearinghouse for Open Research [CHOR] which
enables publicaccess to funded research. CHORUS utilises
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Related
SDGs

publishers’ existing infrastructure for discoverability, search,
archiving and preservation of scientificand medical research
articles, anditis nowintegrated into the ScienceDirect platform.
Furthermore, members of the public can read Elsevier’s
peer-reviewed content through walk-in access at public

and academic libraries around the world. Our ScienceDirect
platformisavailable to the public via onsite useraccess from
any participating university library or UK public library via the
Access to Research programme.

We produce products and services that
advance understanding of customer issues
including Lexis InterAction, Technovation,
Journal of Retailing and Consumer Services
and exhibitions such as Online Retailer and
the Popai Awards in Paris, highlighting
creativity and innovation in retail marketing.
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2019 objective:

Expand online content for CR
as a Sales Tool

CRasaSales Toolis our effort to support customer-facing
staffin showcasing our CR commitments to their customers.
Asour CRas aSales Tool curriculum demonstrates, the
benefits include reassuring customers that we are an ethical
supplier, while developing opportunities for deeper dialogue
onsharedvalues and increasing the potential for collaboration.

Image:In 2019, we reached the milestone of 1000 content sources
on the RELXSDG Resource Centre from across our business and
key partners

In 2019, with the migration to a new intranet site, we refreshed
all contentand introduced avideo featuring the Global Head
of Corporate Responsibility explaining how our CR focus can
distinguish us from our competition. The content makes clear
that we aim to be recognised for profitable, ethical, innovative,
business performance and enhancing the positive impact of
whatwe do, limiting any negative consequences, including on
the environment and positive engagement with stakeholders
including shareholders, employees and communities.
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Capacity-building in countries with low resources is a priority
forus. Through Researché4Life, over 8,300 institutionsin 115
low- and middle-income countries receive affordable access
toover 100,000 peer reviewed resources. Elsevieris a founding
partner of the programme, and provides over a quarter of that
contentaswellasaccesstoourabstractand citation database
Scopus. Ourtrainersalsorunover 70 workshops for
Researché4Life Librarians everyyearto ensure that theyare
equipped to effectively make use of the resources provided
through the programme. The head of the Elsevier Foundation,
Ylann Schemm, serves as Vice Chair of Research4Life.

Bringing science into society

We work closely with journalists to ensure that research findings
are accurately and effectively communicated to the public,

while authors receive credit for their work. Over 2000 journalists
receive free access to all Elsevier publications via the Media
Access programme.

In 2019, researchers have benefited from newsletters with
lay-summaries of relevant articles sent to journalists and over
100 pieces of news coverage generated by our press releases.

Researcherswho published an outstanding peer-reviewed
article with the potential to benefitand advance progressin

our shared planetare recognized with the Elsevier Atlas Award.
The articles are made freely available and translated to

common language, while authorinterviews are made public to
encourage the dissemination orimplementation of their findings.
Contentis linked to the SDGs and is featured on the RELXSDG
Resource Centre.

We also partnerwith the US National Library of Medicine on the
Emergency Access Initiative to provide temporary free access

to fulltext articles to healthcare professionals, librarians and
members of the public affected by disasters. For specific medical
related emergencies such as the opioid epidemic in America or the
Zika outbreak, we create free emergency resource centres with
curated, relevantresearch:

= 2010: Haiti earthquake and cholera epidemic; flooding in Pakistan

= 2011-2013: the Fukushima earthquake and tsunamiin Japan;
Typhoon Haiyanin the Philippines

= 2014-2015: the Ebola crisisand Nepal Earthquake

= 2017:Hurricanes Irma, Harvey and Maria, and Mexico
earthquakes

Elsevier's Library Connect publications, events and online
channels provide library and information science (LIS)
professionals worldwide with opportunities for knowledge
sharing.In 2019, more than 39,000 LIS professionals from

170 countries subscribed to the Library Connect Newsletter,
acomplimentary publication covering LIS best practices,
trends and technology. More than 25,000 LIS professionals
subscribed to the Library Connect webinar channeland

over 4,200 LIS professionals from 130 countries attended

live orrecorded Library Connectwebinars. Regionalteams
supplemented online offerings with in-person seminars and
workshops. The Library Connect website, containing hundreds
of articles, infographics, videos and other resources, had
approximately 90,000 visitors from 200 nations and territories
intheyear.In 2019, the Library Connect website was ranked
11thinthetop 50 librarian blogs and websites for librarians
by Feedspot, a content aggregator for blogs and websites.

Related
SDGs

Accessibility

We strive toempowerall people, including persons with disabilities,
by ensuring our products and services are accessible and easy to
use by everyone.

Our commitment to accessibilityisembedded across RELX and
advances our Inclusion Policy.

In 2019, we integrated several RELX Accessibility Policy best
practices and guidelines. In 2019, members of the Accessibility
Working Group logged over 230 accessibility projects and
Elsevier's Global Books Digital Archive fulfilled more than
4,400 disability requests, 87% of them through AccessText.org,
aservice we helped establish. Customers can utilise the
accessibility@relx.com inbox to connect with an accessibility
expertortorequestaVPAT (Voluntary Product Accessibility
Templates) compliance document.

We continue to be open and collaborative in sharing and receiving
accessibility knowledge. Our accessibility team partnered with
external content providers HighCharts, Chemaxon and Pendo to
help guide accessible solutions for public benefit. We work with
disability services offices, procurement, and instructors across
the world to supply detailed VPATs and Accessibility Conformance
Reports. We offer a VPAT service package to help internal teams
understand where they rank against accessibility standards
compared to other products. We follow the Web Content
Accessibility Guidelines (WCAG 2.0).

In 2019, our businesses developed severalin-house tools and
resources to help educate our employees and foster best practice
in development. Among them, LexisNexis Risk & Business
Analytics deployedits A11yC.A.T toolto help developers address
accessibilitybugsinrealtime. Elsevier’'s new meta analytics tool
helps to benchmark products against standards and highlights
top opportunity areas for the company. Elsevieralso launched a
major upgrade to the Accessibility Checklist tool, incorporating
the new WCAG 2.1 standards. ScienceDirect received abronze
meal from ASPIRE forits rich accessibility statement page.
Elsevier upgraded its ePUB3 ebooks and PDFs with several new
accessibility features. For example, ePUB3 books will benefit
from higher color contrastand new Accessibility metadata that
can be usedtoidentify the accessible qualities of a publication.
Elsevierauthors can now add alternative text to figuresin our
ELSA content creation platform. Elsevier trained over 100
employees through the internal belting programme, onsite
training events, and accessibility guild. We upgraded our
UXcareertracks and job descriptions with a higher emphasis
onaccessibility credentials. Elsevier adopted two newweb
services which provide automated closed captions for
pre-recorded internalvideo content. This service has been used
to provide a starting point for hand-edited closed captioned
videos of forums and other events.

Elsevier continues to publish new books and journals on the topic
of accessibility and disability such as Autism 360°, and Research
in Developmental Disabilities. Reed Exhibitions produced the third
successful edition of AccessAbilities Expo in Dubai this November,
with 245 exhibitors and over 450 delegates participating from

57 countries. The event sawa 7% increase in total attendees

over the previous edition and featured the inaugural IATA Global
Accessibility Symposium and Dubai Accessible Tourism
International Summit. With renewed commitment by UAE
authorities toimprove facilities forindependent living and over
50% space rebooked by exhibitors onsite, AccessAbilities Expo
will return to the Dubai World Trade Centre from 10-12 November
2020. AccessAbilities is the Middle East’s premier trade event
aimed atenhancing the lives of people with disabilities.
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Elsevier grewits Employee Resource Group on disability in 2019.
Elsevier Enabled focuses oninternal spaces, information sources,
and promoting disability-friendly hiring. Furthermore, we
continue to work with executive level champions and chief
technology officers in establishing best practice accessibility in
development models, including the development squad makeup
and designating Product Manager Accessibility Champions.

We participated in accessibility conference CSUN 2019, where we
made three presentations on Highcharts, Engineering Village, and
LexisNexis use of Lean Six Sigma to improve product accessibility.
Inaddition Elsevier participated as aninvited guest to the first MIT
Workshop on Diversity, Accessibility and Inclusionin Library
Systems. Elsevieralso participated in Miami University’s
Accessible Technology Symposium and University of Cincinnati’s
DigitalInclusion Day.

LexisNexis Legal & Professional UK saw World Usability Day
participants experience accessibility barriersinan empathy lab.
The user experience team integrates accessibility into over 100
products. LexisNexis UK registered with the UK Government’s
disability confidence scheme and worked with Leonard Cheshire’s
Change 100 programme to host four students living with
disabilities for summerinternships.

2019 objective:

Related
SDGs

Beforeyear-end, we established the second RELX Accessibility
Leadership Awards. The awards celebrate employees who show
exceptional leadership in pursuing accessibility. Nominees

must have made a demonstrable accessibility improvement

and can be related to any product, process, technology, campaign,
or partnership. The three judging criteria are impact on users with
disabilities, innovative practices and leadership.

230+

Accessibility projects logged by the Elsevier Accessibility
Working Group

4,400+

Elsevier's Global Books Digital Archive fulfilled more than 5,000
disability requests

Develop Accessibility Advisory Board

To help usdrive accessibility forward across RELX, in 2019 we
created an Accessibility Advisory Board with accessibility leads
from across the business. They are charged with championing
accessibility within their spheres of influence.

The Accessibility Advisory Board reviewed approaches to
training, customerinquiries, compliance models, testing tools
and techniques for screen readers.

Itwill plan accessibility communication and roll out tools such
as automated testing. Accessibility Board members will also
playavisible role atinternaland external gatherings to share
RELX's commitment to accessibility broadly.

Image: Atthe UX Summit, LexisNexis presented how the user
experience team takes accessibility to the next level

Linked to SDG 10: Reduced Inequalities

Target 10.3: Ensure equal opportunity and reduce
inequalities of outcome, including by eliminating
discriminatory laws, policies and practices and
promoting appropriate legislation, policies and
actioninthisregard

uo1dNpoU|

92UBUIBA0G SuoIINQIIIU0D

a1doay

(w]
c
0]
Cd
o
3
)
o
")

JUBWUOJIAUT uieyos Ayddng Aylunwwo)

saolpuaddy

anbiun unp




48  RELX Corporate Responsibility 2019

Related l].:..
SDGs =»
el
g c
2 8
£ d ’ o
E ]
~
WORLD ‘ 5e
Sc
o 3
USABILITY +
DAY % )
Designing for the ®
FUTURE .
World Usul?iliﬁy we WOnf (<D
Day’s goal is to . a
raise our Join speaker S
standards so that . . %
, e hermess e Min Xiong 8
potential. Every - T
second Thursday in Taking Accessibility
November events to the next level
e ‘.’gg.“g‘:ir:he Come along and fake
fogether iforon EEpChie ] 14
communities to NOV
celebrate how we Level -2: Lexis House 2019 -
world easy for all. 1:00am - 14:00pm J g
=
[0}
hosted by LexisNexis
o
‘ ‘ ‘ ‘ ‘ b @ LexisNexis'
o
LL | g
World Usability Day, hosted by the LexisNexis User Experience §
Team, gave colleagues an opportunity to participate in simulation @
and empathy-building activities to enhance theiraccessible @
coding activities
We continue to work with Bookshare, a not-for-profit which In 2019| we promoted wider understanding o
provides anonline library for people with print disabilities, £ ibility i th h blicati (33
making a collection of top Elsevier titles available in accessible or accessibility |ssu_e_s rou_g pu Ica_ lons 3
format. AccessAbilities Expo continued in its third year with 245 such as Urban Mobility Design, Inclusive E!
exhibitors and over 450 delegates from 57 countries, with plans for Tra nsport Assistive Technology Service
a 2020 edition. AccessAbilities is the Middle East’s premier trade . ' . ..
eventaimed at enhancing the lives of people with disabilities. DellverYi Handbook of Electronic Assistive
Technology and International Review of .
Research in Developmental Disabilities. 5
o
g
]
2020 objectives
New SDG Customer Award to be presented atannual ™
flagship RELXSDG Inspiration Day 2
o
3
Map customer feedback mechanisms across 3
business areas =
Develop framework for product accessibility self-audits
By 2030 =1
Continue to expand customer base across our four business g
unitsthrough excellence in products and services, active a
listening and engagement, editorial and quality standards, ¢
and accessibility; a recognised advocate for ethical
marketplace practice




49 RELX Corporate Responsibility 2019

Community

Why

Contributing to our local and global communities

Is a responsibility and an opportunity. We meet our
obligations, improve our reputation, inspire employees
and assist beneficiaries.

2019 objectives

= New RELX global fundraising partnership

= Create guidance for calculating pro bono contributions

Key issues in this section

49 Why

49 2019 objectives
51 Giving

52 Engagement

52 Jeffrey P Mladenik and Andrew Curry-
Green Memorial Scholarship

53 Impact
55 2020 objectives
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Community

It’s inspiring to see the
difference our colleagues
make by volunteering
with organisations around
the world.

Julie Lever
Charity Development Executive
Risk & Business Analytics,UK

240

Anetwork of 240 RE Cares Champions ensures
thevibrancy of our community engagement

The mission of RE Cares is education
for disadvantaged young people

that furthers one or more of our
unique contributions as a business,
including universal, sustainable
access to information.

RE Cares, our global community programme,
supports employee volunteering and giving
that makes a positive impact on society.

In addition to localinitiatives of importance to employees, the core
focus of RE Caresis education for disadvantaged young people that
advances one or more of our unique contributions as a business.
Employees have up to two days’ paid leave peryear for theirown
community work.

Anetwork of 240 RE Cares Champions ensures the vibrancy of
our community engagement. In our last global employee opinion
survey, 83% of staff said that we are a company that supports
community engagement.

Each September, we hold RE Cares Month to celebrate our
community commitments. During the Month, we raised funds to
help global fundraising partner, Hope and Homes for Children
(HHC), which aims to ensure children grow up in families rather
than institutions. Employees are working to raise $100,000 over
atwo-year period to support HHC’s work with hearing-impaired
childrenin Moldova. The country has three orphanages for
childrenwith hearing impairment, and disabilityisa common
impetus forinstitutionalising children. Funding will support
inclusive education to help hearing-impaired children integrate
into mainstream education, through speech therapy, quality
hearing aids, support for parents and teacher training. In early
September, HHC ran a two-day training course on the issues for
38 representatives from 35 municipalities across Moldova.

We alsoannounced the winners of the ninth Recognising Those
Who Care Awards to highlight the exceptional contributions to RE
Cares of eightindividuals from across the business. They travelled
to RELX-supported projects in Ghanawith Book Aid International,
a charity which fosters a love of reading in children across Africa
through book provision and programmes that increase the
educational capacity of schools and libraries. RELX has worked
with Book Aid for over 20 years and has donated more than one
million books including some 143,908 books in 2019.
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Giving

Our centraldonations programme aligns with the RE Cares
mission of advancing education for disadvantaged young people
that furthers one or more of our unique contributionsas a
business, including universal, sustainable access to information.

Employeesacross RELX sponsor charities for funding through a
central RE Cares fund; RE Cares Champions vote on applications,
using decision criteria such asvalue to the beneficiary and
opportunities for staff engagement. In 2019, RE Cares Champions
donated $257,548 to 22 charities supporting over 26,500 young
peopleincluding:

= scholarships for Indian students from low income households
to help them complete their education

= |CT equipmentforschoolsinZambiato help learners complete
technology courses

= supportforaservicein North Americathat provides 24-hour
confidential crisis prevention and intervention counselling as
wellas emergency shelter for at-risk children

= fundsforaschoolfor Syrianrefugeesin Lebanontoadvance
their educational services

= assistancetoallow UKvolunteerstotrainteachersin math
and English in communities in South Africa, Ghana and Tanzania

= contributiontoan Ohio charity that provides resources and
clothing to help disadvantaged children prepare for school

In managing community involvement, we apply the same rigour
asin other parts of our business. Following the LBG (formerly the
London Benchmarking Group) methodology, a global standard
for measuring and reporting corporate community investment,
we conductanannual Group Community Survey with RELX
Accounting Services and RE Cares Champions. It divides our
aggregate giving into short-term charitable gifts, ongoing
community investment and commercialinitiatives of direct
business benefit.

To assist staff, during the year we worked with LBG to clarify the
methodology we use for valuing in-kind contributions, and LBG,
of whichwe are members, assured our use of its reporting
methodology. Read the assurance statementin Appendix 2.

We donated £4m in cash (including through matching gifts) and the
equivalent of £14.7min products, services and staff time in 2019.
45% of employees were engaged in volunteering through RE Cares
and we reached 26,500 disadvantaged young people through time,
in-kind and cash donations. According to LBG data, the average
volunteering rateis 26% for our sector and 16% for all sectors.

In 2019, we continued to engage in skills-based volunteering,
applying business knowledge and expertise to benefit
communities. For example, colleagues at Risk & Business
Analytics Alpharetta worked with a school focused on STEM to
improve their outreach by analysing the demographics behind the
school’s target market to help refine their communication plans,
which ledtoa é% increasein enrolment.

Throughout 2019, we encouraged in-kind contributions, such

as productand equipment donations, in line with our Product
Donation Policy. For example, through a partnership with charity
Camara Education, we donated $28,526 worth of IT equipment

to e-learning centres for 29,358 disadvantaged studentsin
developing countries, including Kenya, Ethiopia and Tanzania
(any material that cannot be refurbished is responsibly recycled).

LexisNexis Legal & Professional UK is a founding partnerand

=3
apatron of the UK’s International Law Book Facility (ILBF), 5
anindependent charity distributing good-quality second-hand e
. . . [e]
legaltexts to professional bodies, advice centres, probono =
groups, law schools and other not-for-profit institutions around >
theworld, supporting access to laws and legal knowledge.
Sinceitsinception, the ILBF has sent over 62,000 books to 190
organisationsin 52 countries.
Qo
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Engagement

In 2019, we held our 15th RE Cares Challenge to encourage staff
towork together to build skills and relationships while supporting
their local communities. Colleagues from across the company
submitted ideas for new or extended business-sponsored
volunteer activities that fit the RE Cares mission and eight

were chosen. Employees globally voted on the top two prizes:
LexisNexis Risk Solutions, Boca Raton won the $10,000 first prize
tohelp them create anew STEM section of a free educational store
forteachersacross the Palm Beach County public school system.
Teachers select supplies for their classroom activities at no cost.

We held our 13th RE Cares Month Global Book Drive in 2019.
Employees donated more than 8,500 books to charitable
organisations. Risk & Business Analytics in Duluth, Georgia,
collected the most books per employee (42 per person) and won
$1,000 prize for the charity of their choice, HomeFirst Gwinnett.
Elsevier St Louis collected the largest number of books overall,
1,786, and chose to donate their $500 prize to support our global
fundraising project for disabled childrenin Moldova with HHC.

Jeffrey P Mladenik and Andrew Curry-Green
Memorial Scholarship

As alasting memorial to our colleagues Jeffrey Mladenik
and Andrew Curry Green, who lost their lives on 9/11, we offer
scholarshipsintheirname to children of eligible employees.

Anish Ponna (left) is the son of Manjusri Ponna at Reed Tech.

He graduated from Downingtown High School Eastand is attending
Drexel University, where he is majoring in Biological Sciences as
partof their BS/MD Early Assurance Program. While in high
school, Anishwas Co-President of the National Honor Society and
President of French Honor Society. This has been a greatyear for
Anish. He received the National Merit Scholarship and was the
Captain of his school’s Track and Field Team, which competed in
the state competition 4x100m Relay.

Zach Banks (right) is the son of Cindy Banks, a Global Content and
Project Consultant for LexisNexis in Dayton, Ohio. Zach graduated
from Middletown High Schoolin May 2018. While in high school,
Zach led a community petition calling foran end to the district’s
practice of charging fees for advanced placement classes leading
toadistrict-wide financial aid programme so that all students,
including the 99% of students in the district who qualify for free
and reduced lunch programs, can receive high-quality public
education. Heis attending New York University, majoring in public
policy and politics.

\

RE Cares Month: Engaging
employees across the world

RE Cares Month, spotlighting global
community involvement, takes place
each September.

Business area CEOs and other senior leaders launched
activities in September 2019 with messagesto staffand a
video which showcased the positive effect of volunteering
on beneficiaries and employees alike. They highlighted how
young people gain employability and life skills when we use
our business expertise which can lead to positive change
within our communities.

RE Cares Month 2019 touched thousands of employees with
creative volunteering and fundraising and included Global
RE Cares Dayon 19 September featuring community action
across RELX. RE Cares Month activitiesincluded:

Elsevier:

= Gurgaon, India - supported the Assam flood victims by
donating a portion of their August salary to the Indian
Red Cross Society

= Philadelphia, US -took partinariverbank clean up

Risk & Business Analytics:
= Dayton, US-heldafooddrive foralocal foodbank

= Evanston, US -organised a charity picnic raising money
for Hope and Homes for Children

= Sutton, UK-walked the Marsden March for The Royal
Marsden Cancer Charity

= S3oPaulo, Brazil - packed and delivered sandwiches
tothe homeless

LexisNexis Legal & Professional:
= Raleigh, US -walked to raise money for American
Heart Association

= Chennai, India - offered career guidance for local students
Reed Exhibitions:

= Paris, France - participated in a sponsored run toraise
funds for a child cancer charity

= Norwalk, US -rehabbed homes for families in need of
decentand affordable housing

RELX:
= London, UK-arrangedalunch & learnwith The
Connection homeless charity, a partner for over 10years

Image: LexisNexis Legal & Professional Quebec sort donations
for Société de Saint-Vincent de Paul, a localanti-poverty charity
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Impact

3
Inaccordance with the LBG model, we monitor the short-and o é
long-term benefits of the projects with which we are involved. o §
We ask beneficiaries to report on their progress and we share S
their letters and updates on the RE Cares section of HOME, of employees said their motivationand pride inthe
our corporate intranet, to increase transparency and awareness.  company hadincreased as a result of volunteering

Inaddition, we survey RE Cares volunteers on theimpact the

programme has on theirwork via an automated survey link o
following each volunteeractivity. In 2019, we received a total o

of 3271 responses.
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of employees said their team spirit had increased
asaresultof volunteering

66

| feel proud and privileged to work 90 /0

@

o

: . g

fora company that gives me time to of employees experienced a positive change in §

do voluntary work. behaviour or attitude as a result of volunteering 3
Respondent, RELX employee impact survey 2019
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2019 objective: 5
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Create guidance for calculating
pro bono contributions
m
2
We worked with LBG and key stakeholders across RELX to g
improve methodology for calculating in-kind contributions 3
we provide to charities such as access to online journals, m %
probono legal advice and free exhibition space. We have [
developed a guidance note shared with finance contacts donated in products, services and stafftime in 2019
and lead RE Cares Champions to ensure reliability of data, '
reviewed by ourinternalaudit teams and assured by LBG. z
®
>
=3
3
w
Image: LexisNexis Risk Solutions Boca Raton partnered with the
Education Foundation of Palm Beach County to provide a store for
teacherstoobtain free STEM-related classroom supplies
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2019 objective:

Related
SDGs

New RELX global fundraising partnership

We believe in building strategic partnerships that benefit all
participants - the charities, their beneficiaries and RELX.

Hope and Homes for Children (HHC) selected as 2019-2020
Global Fundraising Partnerin all-employee vote.

HHC is a global expertin the deinstitutionalisation of children.
Theywork to close institutions and give all children the
opportunity to grow up in loving, stable families. They work with
governments to tackle the root causes of family breakdown and
also engage with civil society organisationsin over 30 countries
to dismantle orphanage-based care systems.

RELXis aiming to raise at least $100,000, and we reached
$61,000 by the close of the year, for a project in Moldova to
benefit hearing-impaired children.

In Moldova, limited support services for children with
disabilities is a key driver of family separation. Disabled
children have the best chance of reaching their potential when
growing up in families, with the right supportavailable through
community services and schools. And yet, Moldova has three
orphanages specifically for children with hearing impairment.

To help childrenwith hearing impairmentin Moldova,
the project will focus on quality inclusive education by:

= providing speech therapy services, hearing aidsand one
toone professional support

= empowering parents with skills and local support to care
fortheir child’s special needs

training teachers, supportassistants and therapists,
and develop the infrastructure for special needs services
across Moldova

= working directly with 35 families at highest risk

Image: Our Global Fundraising Partner, Hope & Homes for Children,
is helping families with hearing-impaired children stay togetherin
Moldova; according to the World Bank, Moldova is one of the poorest
countriesin Europe [photography by lon Buga)

= offering supporttoafurther 200 children

= creating systemic change by demonstrating best practice
that can ensure all children with disabilities can access the
education and support they need

In November, three communications specialists - Jayne Hunt,
Trevor Williams and Tom Bass - from Reed Business
Information in the UK, used theirannualvolunteering days to
support HHC by creating a film demonstrating the impact of our
globalfundraising partnership in Moldova. They visited some of
the childreninvolved in the project who have been reintegrated
into mainstream education and spoke with parents who have
gained skills to better care for their children at home. They
travelled to a state-funded institution for children aged 14-16
with hearing impairment and discovered some of the children
had been separated from their families from ayoung age.
Theyfound many had out-dated hearing aids or wore none atall.

As one parent noted following a training session, “I learned
usefulknowledge about how to operate the hearing aid and
how we can continue to work with our child at home.”

1 o o W) s

Rt Ul R

$100,000

Global fundraising pa rtnershlp target

Linked to SDG 4: Quality Education

Target 4.5: By 2030, eliminate gender disparities
in educationand ensure equal access toall
levels of education and vocational training
forthevulnerable, including persons with
disabilities, indigenous people and children
invulnerable situations

L]
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Recognising Those Who Care ;
During RE Cares Month 2019' we announced amentoring sessionwith high school students on careers
the winners of the ninth Recognising Those in STEM. In Kofiridua, they painted, prepared and stocked a -
children’s library celebrated in an opening ceremony marked 3
Who Care Awards to hlghllght the exceptional by reading and playing games with local children. In addition, kS
contributions to RE Cares of eight individuals RE Car."es. Champions funded a.projectforthe Ghar?a Libr:’ary
Associationto createanewchildren’s corneratalibraryin
andthree RE CaresteamsfromacrossRELX. 5 . . with2725 newbooks tofillit.
The 2019 individual winners travelled to Ghana to work with Book
Aid Internationaland their local partner, Ghana Library Authority,
torenovateachildren’s libraryand provide reading workshops 66 g
for local children, including a session on STEM. They visited S
Ghana's capital city Accraand Kofiridua, in the Eastern Region. . . . c3n
An amazing trip with awesome people! @
BookAld.Ir.]ternatlonal provides over one million books to We the volunteers landed as colleagues,
communities around the world where they are desperately . X
needed, with the majority of books sent to Africa. As well became friends and departed as family
as providing books, Book Aid provide training and capacity members. The days of volu nteering with
building to teachers, librarians and community workers to . . . . g
increase their skills and confidence. Book Aid is RELX's Book Ald' our valuable time Spent InteraCtmg g
longest-standing charity partner; for over 20 years we have with the children at the libraries, the joy =
provided book donations, grants and volunteering. of enjoying the unique culture of Ghana, g
In Accra, Recognising Those Who Care winners worked with shall be cherished in our memories
Ghana Library Authority colleagues sorting and stamping book forever! Volunteering is priceless'
donations recently arrived from Book Aid and also conducted ' '
Radhika Sivalingam fé’
) - o Elsevier, Chennai =
Image: Winners of the Recognising Those Who Care individual award i
travelled to Ghanato supportlocallibrariesin collaboration with Book T
Aid International,a RELX charity partner for over 20 years 5
2020 objectives g
g.
Progress new partnership with global fundraising 3
partner, Hope and Homes for Children >
Develop RE Cares Manager training
Create RE Cares module for staff induction across RELX }]5
3
By 2030 &
Through our unique contributions, significant, measurable ¢
advancement of education for disadvantaged young people;
investments with partners for maximum impact
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Supply chain

Why

Our customers depend on us to provide them with ethically
sourced and produced products and services. Therefore,
our suppliers must meet the same high standard we set for
our own behaviour.

2019 objectives

®» Increase number of suppliers as Code signatories

= Continue using audits to ensure continuous improvement
in supplier performance and compliance

= Continue to advance the US Supplier Diversity and
Inclusion programme

Key issues in this section

56 Why

56 2019 objectives

57 Managing an ethical supply chain

57 Monitoring suppliers

58 Promoting human rights through the
Supplier Code

59 Helping employees understand the
issues and supporting suppliers

60 2020 objectives

uo13dNpPoJIU|

SJauwoisng a]doad 9J0UBUJaA09 suoljnglJiuod

Ayunwwo)

w
c
°
8
<
(2]
=
L,
3

JuswiuoJdiAug

saolpuaddy

anbiun ung




57 RELX Corporate Responsibility 2019

Supply chain

We have made good
progress on the RELX
Socially Responsible
Supplier programme and
look forward to continuing
to partner with our
suppliers to ensure we
maintain high ethical
standards.

Scott Leibold
Global Head of Purchasing and Property
RELX, US

112,747

Approximately 112,747 purchase orders valued at
nearly $499m with our Supplier Code embedded
into standard contractterms

16

Our Supplier Code of Conduct is available in
16 languages

8 i 10 S 12 G

Related
SDGs

Managing an ethical supply chain

RELXhas adiverse supply chain with suppliers located in over 150
countries across multiple categories. These include technology
(hardware, software, cloud, telecom, etc.), indirect [consulting,
marketing, contingent labour, travel, etc.), and direct (content,
production services, print/ paper/bind, distribution, etc.).

Giventhe importance of maintaining an ethical supply chain our
Socially Responsible Supplier (SRS) programme encompasses all
of our businesses and is supported by colleagues with expertise

in operations, distribution and procurement, and a dedicated SRS
Director from our global procurement function.

Monitoring Suppliers

We have a comprehensive Supplier Code of Conduct (Supplier
Code), available in 16 languages, which we ask suppliers to sign
and display prominently in the workplace. It commits them to
following applicable laws and best practice inareas such as
humanrights, labour and the environment. We ask suppliers
torequire the same standards in their supply chains, including
requesting subcontractors to enterinto awritten commitment

to uphold the Supplier Code. The Supplier Code states that
where localindustry standards are higher than applicable legal
requirements, we expect suppliers to meet the higher standards.
Our SRS programme is a key aspect of our work to ensure we avoid
modern slavery and human trafficking in our supply chain as
described below.

Through our SRS database, we track key suppliers and those
located in medium and high-risk countries as designated by our
supplierrisk tool. Thisincorporates tenindicators, including
human trafficking information from the US State Department

and Environmental Performance Index results produced by Yale
University and Columbia University in collaboration with the World
Economic Forum.

The tracking list changesyear-on-year based on the suppliers
we engage to meet the needs of our business. In 2019, there were
354 suppliers on the SRS tracking list, of which 102 are in high
and medium risk countries. Atyearend, 91% of suppliers on the
tracking list were signatories to our Supplier Code. Of the 33
non-signatories, 9 suppliers arein high or medium risk countries.
We continue towork with non-signatories to gain agreement to
our Code, and/or assess whether they have equivalent standards
inplace, in order to ultimately decide whether to continue doing
business with them. We have embedded the Supplier Code into
our sourcing process, and have a total of 3,202 suppliers who
have agreed to the Supplier Code in 2019, up from 3,082in 2018.

Itis ourintentto partner with suppliers who uphold the same
high standards we set for ourselves. For example, one of them,
BCD Travel, has maintained their top EcoVadis sustainability
rating for fouryearsinarow, and work to end sexual violence and
exploitation of children by partnering with ECPAT International.
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We engage a specialist supply chain auditor who undertook 93
externalaudits on our behalfin 2019. Incidence of noncompliance
triggers continuous improvement reports summarising audit
results, with remediation plans and submission dates agreed
and signed by both the auditor and the supplier. Areas covered
inthe auditinclude: labour (child / forced labour, discrimination,
discipline, harassment/abuse, freedom of association, labour
contracts); wages and hours (wages and benefits, working
hours); health and safety (general work facility, emergency
preparedness, occupationalinjury, machine safety, safety
hazards, chemical and hazardous material, dormitory and
canteen); management systems (documentation and records,
worker feedback and participation, audits and corrective action
process); environment (legal compliance, environmental
management systems, waste and air emissions); anti-corruption
and data security. Inthe year, audit locations included Argentina,
Brazil, China, Egypt, Hong Kong, India, Lithuania, Malaysia,
Pakistan, Philippines, Romania, Russia, Singapore, South Africa,
United Kingdom, United States and Vietnam.

For paper supplierswe rely on PREPS, a shared industry resource
for sustainable paper which we helped establish. By yearend 2019,
96% of RELX's paper, by weight, was graded on PREPS. 100%

of this PREPS-graded paper came from known and responsible
(sustainable] sources.

Promoting human rights through the
Supplier Code

The Supplier Code contains provisions on child labour, involuntary
labour, wages, coercion and harassment, non-discrimination,
freedom of association, health and safety, environment and
anti-corruption. Inaccordance with the UK's Modern Slavery

Act 2015, our Supplier Code specifically prohibits participationin
any activity related to human trafficking, based on the American Bar
Association’s Model Business Conduct Standards to Eradicate Labor
Human Rights Impactsin Hiringand Supply Chain Practices.

In 2019, we updated our RELX Modern Slavery Act Statement

to highlight how we are working to avoid slavery and human
trafficking in our supply chainas wellasin ourdirectactivities.
Duringtheyear, we carried out human rights and modern
slaveryimpact mapping on selected operations which
encompassed consultations with internal stakeholders to better
understand potential risks and impacts. In the year, we also
provided avoiding human traffickingand modern slavery training
for procurement colleagues.

Linked to SDG 8:
Decent Work and Economic Growth

Target 8.7: Take immediate and effective
measures to eradicate forced labour, end modern
slaveryand human trafficking and secure the
prohibition and elimination of the worst forms

of child labour, including recruitment and use of
child soldiers, and by 2025 end child labourin all
its forms

Linked to SDG 10:
Reduced Inequalities

Target 10.3: Ensure equal opportunity and reduce
inequalities of outcome, including by eliminating
discriminatory laws, policies and practices and
promoting appropriate legislation, policies and
actioninthisregard

8 i 10 S 12 G
Somin

Related
SDGs

o < [co

The Supplier Code requires aremediation process to assist any
children found working within our supply chain. It stipulates that
where required by law, suppliers will have employment contracts
signed with allemployees and requires mechanisms for reporting
grievances. It additionally contains a provision oninvoluntary
labour that states unequivocally that suppliers cannot directly or
indirectly use, participatein, or benefit frominvoluntary workers,
including human trafficking-related activities. Suppliers have
accesstoour Modern Slavery Awareness training, which we make
available to suppliersin 16 languages.

The Supplier Code makes clear that where localindustry
standards are higherthan applicable legal requirements,

we expect them to meet the higher standards. To strengthen
adherence to our Supplier Code, we embed itinto standard
terms and conditions (such as contracts and purchase orders).

The Supplier Code states, “Failure to comply with any RELX term,
condition, requirement, policy or procedure...may resultin the
cancellation of all existing orders and termination of the business
relationship between RELXand supplier.” It furtherindicates

that suppliers must not tolerate any retaliation against any
employee who makes a good faith report of abuse, intimidation,
discrimination, harassment or any violation of law or of this Code
of Conduct, orwho assists in the investigation of any such a report.

93

Independent audits completed

11.9%

Total US spend with diverse suppliers

In2019,30,750 participants took partin SITL, a Reed Exhibitions show
in Paris for the transport, logistics and supply chainindustry

We produce numerous products on
supply chain issues, including Lexis
Diligence, Journal of Purchasing & Supply
Management, LexisNexis Entity Insight
and exhibitions such as Intralogistics,

the Supply Chain Event and SITL Europe,
the trade fair for transport and logistics.
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Helping employees understand the issues

. . AUDITS BY COUNTRY 5’
and supporting suppliers = g
50 a
To help employees understand the importance of having an ethical . =8
supply chain, in 2019 our annual CR Forum Stakeholder Day 0 >
focused onthe SRS programme; we held a panel discussion with 35
our third party auditors; Carnstone, developers of our country risk 30
ranking tool; the head of corporate responsibility and the head of 25
the SRS programme which was streamed to employees globally 20 § e
and subsequently made available on the RELXintranet. 15 5*_;
o 2
10 g,_.g
5 > °
2019object|ve: 1 2 3 45 6 7 8 9 1011 1213 14 15 16 17
. 1 = India (50 audits) 8 =United Kingdom (3 audits) 15 = Lithuania (1 audit)
Co ntlnue to advance US 2=United States (10 audits) 9 =Hong Kong (2 audits) 16 = Pakistan (1 audit)
3 =Philippines (6 audits) 10 = Malaysia (2 audits) 17 =Vietnam (1 audit)
= = = 4=China (3 audits) 11 = Romania (2 audits) g)
Suppller Dlve rS|ty and 5= Russia (3 audits) 12= Argentina (1 audit Total audits = 93 2
6 =Singapore (3 audits) 13 = Brazil (1 audit) <
I l = P 7 = South Africa (3 audits) 14 = Egypt (1 audit) 8
ncwsion Frogramme 2
[0}
AVERAGE AUDIT SCORE BY COUNTRY
We are committed to proactive engagement with suppliers -
toensure our supply chain reflects the diversity of our .
communities. In 2019, we continued to focus on rolling - o
outoursupplierdiversity programme. We launched - §
the new RELX Supplier Registration portal to assist our o o
procurement colleagues in identifying qualified diverse -
suppliersand encouraged diverse supplierinclusionin 40
our sourcing processes. In 2019, 11.9% of our US spend a0
was with diverse suppliers. 20
10 o
0 - &
. 12 3 4 5 6 7 8 9 1011 1213 14 15 16 17 I
Llnked to SDG 10: Reduced B RELXSuppliers Average Score Intertek Total Average Score (30
Inequalltles 1-India 8 - Malaysia 15 - United States* @
2-China 9 - Romania 16 - United Kingdom*
Target 10.2: By 2030, empower and promote 3 - Philipppines 10~ Vietnam 17 - Lithuania*
the social, economic and political inclusion é:g‘;ji‘erica EZE;;‘:
of all, irrespective of age, sex, disability, 6 - Argentina 13- Pakistan
race, ethnicity, origin, religion or economic alicoltend W=EiEEpere <
orother status 3
*Social Compliance Audit: Pass/Failonly. 3
5
<

SUPPLIER NON-COMPLIANCE ISSUES

B Management Systems - 149

M Wages and Benefits - 70

M Working Hours - 54

M Emergency Preparedness - 45
¥ Integrity - 39

M Safety Hazards - 26

I Employment Contracts - 21

M Occupational Injury - 19

M Environment - 18

354

Supplierstracked

3,202

Suppliers who have signed
the Supplier Code

(2]
c
°
=
3
n
=
=
3

M Chemical and Hazardous Materials - 9
Child Labour -7
M Dormitory and Canteen - 7

6%

The average overall 2019
audit score (out of 100),
higher than our external
auditor’'s globalaverage
of 80%

1%

Signatories tothe Supplier
Code onour tracking list
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Celebrating good partners: Innodata
0O
[0}

Innodata provides RELXwith digital services. The RELX

Supplier Code of Conduct aligns with our focus on ethical 66

business practices, and our own Code of Conduct.

We respect human rights and ensure our policies comply with We area RELX QOOd partner g'P

ethicaland legal standards on suchissues as child labour, because we Share a fOCUS on the =

minimum wage and maximum working hours. To support our . ) ]

people and ensure professional growth, we provide training, ImportanCe of belng an ethical

individual development plans, internal job postings and h . .

promotion policies. We are proud of our high employee CompanY! one thatis Operatlng

retention rates. sustainably in the widest sense

. . O

Innodata requires hohest,ethlcalan.d Lawful;onduct by our Of the term. =

employees and violations of domestic or foreign laws, rules S

and regulex.tions.arg subject todisciplinary procedures up to Ashok Kumar Mishra §

andincluding dismissal. o . ) . )

Executive Vice President & Chief Operations Officer

Innodata aims to have a minimal carbon footprint. In the

Philippines we have shifted to LED lighting across our facilities

and reduced the number of printers. We seek out operational

facilities with water recycling and rain harvesting systems, Linked to SDG 8: Decentwork and e

work to reduce plastic use, and run employee environmental /\/ economic growth g

training to progress energy conservation and limit waste. We ' 5

collaborate with the Philippines Department of Environment Target 8.8: Protect labourrights and promote safe <

and Natural Resources ontree plantingand river clean upin and secure working environments for allworkers,

order toimprove the local environment. including migrant workers, in particularwomen

migrants, and those in precarious employment

Todrive ethical practice through our own supply chain we ask

our partners to meet the guidelines of the Innodata Code of _‘é’

Business Conduct and Ethics. :;
(2]
=
5
3

2020 objectives

Increase the number of suppliers as Code signatories

Continue using audits to ensure continuous
improvementin supplier performance and compliance

JUBWIUOJIAUT

Continue to advance the US Supplier D&l programme

By 2030

Reduce supply chain risks related to humanrights, labour,
the environment and anti-bribery by ensuring adherence to

saolpuaddy

our Supplier Code of Conduct through training, auditing and
remediation; drive supply chain innovation, quality and
efficiencies through a strong, diverse network of suppliers.




61 RELX Corporate Responsibility 2019

Environment

Why

We have an impact on the environment through consumption
of natural resources in our direct operations and supply
chain as well as customer use of our products and services.
By continually improving our environmental performance,
we are committed to reducing any negative environmental
impact of conducting our business.

2019 objectives

= 55% of locations to achieve five or more RELX
Environmental Standards

» Purchase renewable electricity equal to 90% of
global consumption

= Achieve ISO 14001 Environmental Management System
certification at three additional locations

Key issues in this section

61 Why

61 2019 objectives

62 Environmentalrisks and opportunities
63 Managing our impact

64 Mapping the value chain

65 2018 Environmental Performance
66 Targetsand standards

67 Climate change

68 Energy

69 Water

71 Waste

72 Book donations: supporting education
in 24 countries

73 Paper
73 2020 objectives
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Environment

The Green and Sustainable
Chemistry Challenge builds
on our expertise and
networks to improve the
environment and benefit
local communities.

Rob van Daalen
Senior Publisher,
Elsevier, Netherlands

=S 7 D
Related -+ -
SDGs & 00 @ &

We make a positive environmental impact
through our products and services which
inform debate, aid decision makers and
encourage research and development.

We support progressive environmental legislation and in 2019,
continued our involvement with the Aldersgate Group, which
engages the UK governmenton environmentalissues. Inthe year,
we hosted the Aldersgate Group’s launch of areport on sustainable
transportwhich sets out key policy recommendations to
significantly reduce transport emissions.

We remained signatories of We Are Still In, reaffirming our
commitment to combatting climate change, joining more

than 2,800 businesses, universities, cities, states and other
organisations. We are members of the London Business
Climate Leaders Group, working with London’s Mayor to achieve
azerocarbonLondon.

Environmental risks and opportunities

We assess, prioritise and mitigate environmental risks as part

of ouroverall risk management process and identify risks and
opportunities associated with two climate-related scenarios
inalignment with the Task Force on Climate-related Financial
Disclosures (TCFD). Our Global Environmental Policy applies to all
areas of the business and is supported by a global Environmental
Management System (EMS), aligned with the ISO 14001
environmental standard. In 2019, 42% of the company by
headcountwas 1S014001 certified. The Global Environmental
Policyindicates that we must consider,among otherrisks,

those that require legislative compliance, have significant
costimplications for the business and/or which may affect

our reputation.

Our network of Environmental Champions, together with
colleaguesthroughout the business, as well as external
stakeholders such as NGOs and investors, help with advice,
ranking and tracking of our environmental risks and
opportunities. Theyare reviewed during Environmental
Checkpoint meetings, chaired by the Chief Financial Officer (CFO).

Amongour environmentalrisks are green taxes and greater
regulation of climate change and sustainable paper. Opportunities
includeincreased demand for the environmentalinformation

we produce and reduced expenditure as aresult of efficiencies.

[Z Read more about our material environmental risks and
opportunities.
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Managing our impact

The CEQisresponsible to the Board for environmental
performance;the CEOs of our businesses are responsible for
complying with environmental policy, legislation and regulations
and the CFOis our most senior environmental advocate.

Qi 12 o 1355 15 bwe

Related
SDGs

=

il
Our Environmental Champions network, led by the Global
Environmentand Health and Safety Manager, includes key
employeesinalloperational areas of the business. We work with
Environmental Champions and dedicated engineering, design and
real estate specialists toimprove efficiency wherever possible in
our portfolio.

& 0 O© %

uo1dNpoU|

Our best environmental
impact: environmental
knowledge

In creating our products and services we have animpact on the
environmentin areas such as carbon emissions, energy and
water usage. Butarguably biggerand more importantis our
growing portfolio of environmental products and services
which spread good practice, encourage debate and aid
researchersand decision makers. The most recentresults
from the independent market analysis system show our share
of citations in environmental science represented 63% of the
totalmarketand 49%in energy and fuels.

Scientific, Technical & Medical

In 2019, Elsevier published more than 496,000 articles and
launched more than 108 new journals, further expanding the
scientificrecord.

Intheyear, the Lancet published the latest Lancet Countdown
on health and climate change with the goal of ensuring that the
health of a child borntoday is not defined by a changing climate.
The Countdown, available onthe RELXSDG Resource Centre,
tracks 41 indicators in five areas (climate change impacts,
exposures and vulnerability; adaptation, planning, and resilience
for health; mitigation actions and health co-benefits; finance and
economics; and public and political engagement) to provide
anindependentassessment of how the world is responding.
Thereportfound that extreme events related to climate change
amounted to $166 billion in losses in 2018.

It showed thatawarmer future would resultinincreased risks
to health through heat stroke, vector-borne diseases (such as
dengue fever: Nine of the 10 most suitable years on record for
the transmission of dengue have beenin the last decade) and
malnutrition from crop failures associated with drought or pests.

5,000 of the latest articles on climate change were made
available to download and read for free via Mendeley, Elsevier’s
free reference managerand academic social network.

Risk & Business Analytics

ICIS published areport onthe European carbon market,
exploring how the carbon price inthe EU Emissions Trading
Scheme hasimpacted the energy sector. The report found it
has had little impact on the decarbonisation of the energy
market, but forecast this will change as new policies such as
the Market Stability Reserve reduce the surplus of carbon
allowances onthe market.

Legal

Intheyear, Lawyer’s Daily, published by LexisNexis Canada,
released awebinarwith former Chief Justice of Canada Beverley
McLachlininwhich she discussed the recent trend of people
bringing lawsuits on a broad basis to protect the environment.

MLEX published 2019 ‘Editor’s Picks’, on environment and
climate change articles, normally premium and paid-for
content, for free. Topicsincluded the EU Green Dealand the
callby European central bankers to make the international
financial market more resilient to climate change.

InLondon, LexisNexis partnered with Obelisk Support to
organise the first Global Law photography competition.
Proceeds from the competition were donated to Client Earth.
First place was won by Hogan Lovells senior associate
Magdalena Bakowska, with a photograph showing aridification
inthe Namib desert, Namibia.

Exhibitions

Smart Cities Expo & Forum, part of the World Future Energy
Summit, launched Artificial Intelligence: Transforming the
Future of Energy and Sustainability. This report details how Al,
asan enabling technology, can help accelerate the adoption

of sustainable practices through applications such as
autonomousdriving and integrating power systems with
battery storage.

The AlLEnergy Conference in Glasgow attracted more than
7,800 attendees, with speakers including Keith Anderson, CEO,
ScottishPower, Lord Provost Eva Bolander, The Lord Provost
of the City of Glasgow, and Chris Stark, CEO of Committee on
Climate Change.

+12%

Increase of attendees at AlLEnergy and DCarbonise conference
in Glasgow, Scotland

Image: The City of Liverpool showcased new hydrogen buses at Reed
Exhibition’s 2019 All-Energy Conference in Scotland
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Mapping the value chain
Procure @ Produce @ Distribute @ Use @ Post-use @

Online
= Serverand data
centre equipment

Print

= Paper production
= Pulp

= Forest sources

Events
= Raw materials for
exhibition stands

Online

= Content
developmentand
content
maintenance

Print

= Product design
and third party
printing

Events
= Materials used for
exhibition stands

Online

= Hostingat RELX
data centre, third
party data centre
or cloud

Print

= Warehousing,
packagingand
delivery of printed
products

Events

= Attendees travel to
visit stand at
exhibition venue

Online
= Accessingonline
content

Print
= Printed materials

Events

= Attendees travel
tovisit stand at
exhibition venue

Online
= Data gathering for
Scope 3 emissions

Print

= Returns and
unsold printed
material

= End userreuse and
disposal of printed
material

= Product donations,
e.g. Book Aid
International

Events

= Reuse, recycling
and disposal of
exhibition stands
and materials

When considering our environmentalimpacts we use a life cycle
perspective. Thisincludes upstream and downstream impacts,
represented in the diagram above. We have identified significant
impactsincluding the forest sources and production of pulp and
paper for our printed products (see furtherinformationin the
Paper section).

We have alsoidentified significant opportunities including

the disposal of unsold or returned printed products and the
disposal of IT equipment. For example, we have developed
charity partnerships to minimise waste and other environmental
impactswhile increasing benefits to communities able to use
theitems.

Driving innovations in
sustainable chemistry

The Green and Sustainable Chemistry Challenge was launched
Syearsago by Elsevier Chemistryand is now organised

in collaboration with the Elsevier Foundation and the
International Sustainable Chemistry Collaborative Centre.
One of the firstwinners was Dr. Suzana Yusup from Malaysia,
for her proposal “Biopesticides forimproved paddyyield".

Pesticide usage iswidespread in rice cultivation, which poses
asignificant problem for human health and the environment.
Dr.Yusup’s biopesticide, by contrast, enables a greaterand
greenerrice harvest. Increased paddyyield isimportant for
the farmers as almost half have anincome below the Malaysian
poverty level of €165 per month. The results of the project have
beenwellreceived and the Malaysian Agriculture Department
isaiding furtherrollout.

DrYusup said the award has had a significantimpact on the
project: “It gave national recognition and the opportunity
toenhance ourresearchto supportthe global SDGs.

It captured public attention, particularly from the farmers,
ontheimportance of the application of green and sustainable
methods forimproving paddyyield. The research support from
the Green and Sustainable Chemistry Challenge also enables
us toaccelerate ourresearchinatrans-disciplinary manner,
collaborating with people from industry, farmers,
governmental bodies and social sciences.”

Image: Elsevier's Robvan Daalen [second from left] visited the field
trial at the Center of Excellence for Rice in Malaysia with second place
winnerinthe 2016 Green and Sustainable Chemistry Challenge,

Dr Suzana Yusup (fourth from left)
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Ourglobal EMSisaligned to the requirements of ISO 14001.

We provide our facilities teams an online EMS Implementation
Pack containing documentation, training and audit materials to
aid the certification process. In 2019, five additional locations used
it to achieve certification to the ISO 14001:2015 standard (equating
to 42% of our business by employee count). We are committed
toincreasing certificationin 2020 and beyond. Green Teams,
employee-led environmental groups representing nearly 55%

of employeesin 23 key facilities, help us implement our EMS

and achieve environmental improvements at the local level.

Consistent dialogue with arange of stakeholders, from employees
to NGOs also helps. We participate in sector initiatives, such as

the Publishers’ Database for Responsible Environmental Paper
Sourcing [PREPS) and further our understanding through
environmental benchmarking activities, such as CDP.

Although allour environmentalimpacts are important, we
prioritise climate change, minimising the use of naturalresources
and waste generated in our own operations. Throughout 2019, we

worked to reduce our direct environmentalimpact by minimising . . .
the use of natural resources and efficiently employing sustainable Managing our environmental impact

materials and technologies. well is important for the long-term

Third-party verification of our environmental data gives us sustainability of our business.
confidenceinits reliabilityand improves our reporting. See EY’s

fullassurance statementin Appendix 3. Nick Luff

Chief Financial Officer, RELX

Linked to SDG 12: Responsible
@@) Consumption and Production

Target 12.2: By 2030, achieve the sustainable
management and efficient use of natural resources

2019 Environmental Performance

Absolute performance Intensity ratio (absolute/Em revenue)
2019 variance 2018 2019 variance 2018
Scope 1 (direct emissions) tCO,e 7,848 5% 7,477 1.00 0% 1.00
scopez[[ocat|on-based em. 55.0n5]tcoze ...................... 68'22 9 ................ _8% ............ 74 279 ................... 367 .............. _13 % ................ 9 91

scope2[market_basedem|ss|ons]tcoze ....................... 17'704 ................ 11% ............ 15[]04 .................. 225 5% ................ 214

TOtaLene rgy[MWh] ............................................................ 163'62 3 ................ _9% .......... 179228 ................ 2073 .............. _13 % .............. 23 92

Wate r [m3] ........................................................................... 331' 913 .................. 0% .......... 3 32490 ................. 42 ; 15 ................ _5 % .............. 44 38

Wastesentto[andﬂu[[t]* ......................................................... 5“ .............. _17% ................. 558 .................. 007 .............. _22% ................ o 09

Pmduc t|onpap er[t] ............................................................. 34' 59 9 ................ _3% ............ 3 5 555 .................. 4 3 9 ................ _8 % ................ 475

* From reporting locations

Actualenvironmental data covers approximately 84% of our occupied floor space based on electricity reporting. Where we are unable to obtain reliable data, for
example from small serviced offices, we estimate energy consumption, water usage and waste based on actual data from our portfolio. In this way our reported data
coversalloperations, for which we have operational control, for a full calendaryear.

Scope 2 (location-based) emissions are calculated using grid average carbon emissions factors for all electricity sources. This is directly comparable to Scope 2
(grosselectricityand heat) emissions as listed in previous reports.

Scope 2 [market-based) emissions are calculated using supplier-specific carbon emissions factors (where available) for renewable energy purchases.
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Targets and standards : 5
. , Enhanced environmental standards 3
We set our carbon reduction target using the Sectoral _ _ 2
Decarbonisation Approach designed by CDP, the UN Global Five standards required for Green status. §
Compact,theWorld Resourceslnstltute and WWF. Ita.hgns our Seven standards required for Green-+ status. S
carbon reductions with those deemed necessary by climate
scientistsin order to avoid the worst impacts of climate change. Performance standards
Performance against the targetis measuredin Scope 1 and Scope EnV|r0nmgntal performance levels directly related to
2 (location-based) emissions, which means no carbon has been ouroperations. oo
subtracted from our emissions (e.g. because of renewable § 5
electricitywe purchase). Energy 3,800 kWh of energy per person peryear 2s
(warehouse: 12 kWh per sq ft) 2
. TS T oo sz =
Ourc§rbontargetappllgsto comb.lned Scope 1and Scope 2 Waste (total 135 kg of total waste generated per person z ®
[locatlon-based]emlsspnsas defined bytheQrgenhouse Gas generated) peryear (warehouse: 4.5 kg per sq ft)
(GHG) Protocol. We continue to report on our indirect Scope 3 e e
emissions. See Climate change, below, for more information. Waste [diverted 80% of waste from the location diverted
' ' fromlandfill)  from landfill (warehouse: 95%)
.Otherta.rgetsareforreducing energyandf.u.elconsumption, Water 9 m3of water per person peryear g
|ncreasmgtheamountof renewable electricity we purchasg (warehouse: 9 m3per 1,000 sq ft) f;'j
and decreasing the amount of waste we generate. We also aim offi 5 800 ehoete of 2
toincrease the percentage of waste diverted from landfillin C€ paper : sheets ol paperper person peryear 3
alignment with circular economy principles. Managementstandards
New targets will be set during the year to encourage further Environmentalactivities toimprove performance in key
performance improvements out to 2025. impact areas.
el
Environmental targets SO 14001 Achieve certification against the [SO 14001 §
certification ~ standard o
2019
Focusarea Targets - 2020 performance Travelplanning Producealocaltravelplanforemployee
Climate Reduce Scope 1and 2 (location- -52% commuting s
change based) carbon emissions by 40% Opportunity Conduct environmental improvement
againsta 2010 baseline assessments  assessments
Energy Reduce energy and fuel consumption -L1% Employee Local colleaguesinvolved inimproving o
by 30% against a 2010 baseline engagement environmerjtglperformance z
Energy """""""" Purchaserenewableelectrluty """"""""""" 96% Additional Discretionary award for outstanding «g
equivalent to 100% of RELX's global recognition environmental achievement @
lectricit ti
.............................. eecrlayconsumplon |__|7| Read more about the Enhanced Environmental Standards
Waste Decrease total waste generated -66%
at reporting locations by 40% against The CFO highlights the Environmental Standards, which
22010 baseline create positive competition between offices, in his annual S
........................................................................... .4........4......4.4.....4....4....4....4.. COmmUniCatIOnfOrWOrLd Environment Day. 3
Waste 90% of waste from reporting 85% 3
locations to be diverted from landfill 51sites 57% of key locations) achieved five or more Enhanced E,
Productlon """"" 100%ofRELXproduct|onpapers """"""""" 100% Environmental Standards and achieved Green status. 17% of
paper* graded in PREPS, to be rated as ' reporting locations achieved Green+ status in the year and
‘known and respo‘nsible sources’ are the best-performing sites within the business. We expect
.................................................................................................................... J more locations to achieve the standards over time.
Environmental Achieve ISO 14001 certification for 42% v
management 50% of the business by 2020 =
S oo | H
R e s We agree with scientific opinion, as reflected g
in our journals and other content, that we
*Allpaperwe gradedin 2019-96% of total production stock -was graded 3or 5 stars R
(knownand responsible sources). mUSt reduce the quant|ty Of abSOlute

We havereportedonallemission sources required under the Companies Act 2006 greenhouse gases in the atmosphere to

(revised edition) and the data has been assured by an independent third party, EY.

[StrategicReportandDirectors'Report]Regulation52013.Wehaveincluded . . e . . g‘
emissions fromallRELX operating companies. aV0|d the mOSt S|gn|f|cant ImpaCtS Of Cl.|mate _S_l
We have used the GHG Protocol Corporate Accounting and Reporting Standard Change_ For thlS reason, our Carbon target §
(']
]

aims for an absolute reduction in carbon
emissions from our operations, in line with
the required global carbon reductions

560/0 calculated by climate scientists.

of key locations achieved five or more Enhanced Environmental
Standards and achieved Green status
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Climate change We reportemissions according to the GHG Protocol. Total Scope -
. N 1 emissionsincreased by 5% primarily due toanincreasein 5
Our Climate Change Statement supports the scientific . . o . =
o S L natural gas consumption for heating. Car fleet emissions, which c
community’s opinion that human activity is contributing to . . . .. s}
. . . L constitute approximately one third of our Scope 1 emissions, have =
climate change; we back the globalintention to limit climate o) o S
hanae to well below 2°C decreased by 58% since 2010. We have reduced Scope 1 emissions
chang ' by 40% since 2010.
WesuPportm|t|.gat|onact|V|t|(.asto reduce cl|r.r1ate(?hange, The GHG Protocol categories for reporting Scope 2 emissions:
including reducing deforestation and protecting rainforests (e.g. .
. ! . location-based and market-based factors have both been oo
by committing to only purchase sustainable paper for production . . . o c
! . e reportedinorderto clarify reporting on renewable energy. 35
purposes). ltalso outlines our commitment to mitigation and . f S c
. L L . We have measured 2019 performance against targets using 55
adaptation and our belief in ambitious, robustand equitable . . S 3
e . . location-based emissions. oc
policies on climate change. We engage with governments on 3 ®
climate change regulation accordingly. Through the European Scope 3 business travel datais collected through our travel
Network for Sustainable Business, we share good practice. provider,BCD, and covers allair travel booked through our global
. travel partner. Emissions decreased by 9% on the previous year
[4 Read the RELX Climate Change Statement P . L y 7 P y
due toareduction of travelin higher cabin classes and adecrease ®
in total distance flown. g
o)
We use the Radiative Forcing (RF) emissions factors provided §
2015\CEIMATECHANGERERRORMANCE by the UK Department for Environment, Food & Rural Affairs for o
SCOPE 1 (DIRECT) EMISSIONS calculating business travel emissions. These take into account
- T a——— the full. enV|ron'mental |m.pact of an?travel, such as watervapour,
15,000 woevrerenen 3 contrails and nitrogen oxide emissions.
o
o
=
Scope 3 other e
' In 2019, we continued to monitorindirect Scope 3 emissions.
-\./../-\./. We continue to identify material areas and develop
methodology, however, as much of the data relies on
5 000 : estimates, we separate it from total emissions.
Supply chain [excluding business travel) o
. . . . w
Indirect emissions from goods and services we purchase o
have been estimated using the Comprehensive Environmental 3
Data Archive 4.0, an economic input-output database, ona «
2014 2015 2016 2017 2018 2019 biennial basis. Our supply chain emissions are seven times
— Absolute (tCOe) largerthan our total location-based emissions (Scope 1,
— Intensity ratio (tCO,e/revenue - £m) Scope 2and Scope 3 business travel).
Home-based employees Q
SCOPE 2 (LOCATION-BASED) EMISSIONS ; . 3
We calculate the environmentalimpact of our home-based 3
tco.e IC0.e/teveuenE workers using reimbursement rates from the UK's HM =
(L2311 J— 20 . =g
Revenue and Customs for home working and the average <
2019 price per kWh from the UK Department of Energy &
Climate Change. Supporting home-based employees to
15 reduce theiremissions remains a priority.
100,000 -
Commuting o
We surveyed the commuting habits of our workforce over two ‘15
~<
years and extrapolated results to cover 100% of employees. o
75,000 10 Through RELX's Environmental Standards programme, 2
more than 50% of employees were covered by a local travel
planin2019. Actions from travel plans, requiredin our
Environmental Standards Programme, include publishing

50,000 5 information on public transport links, promoting commuter
ane 28 Zuls 2 Ak 20 loan schemes and encouraging carpooling.

— Absolute (tC0O,e) .
— Intensity ratio (tCO,e/revenue - £m) Cloud services

While RELX has undertaken energy efficiency projects at its
own data centres, some of the energy reductions at these
facilities have been achieved through moving content to
third-party cloud services. Itis not possible to directly

o compare carbon emissions between the facilities, but with
/0 information from our largest cloud service provider we

m
El
=
=
o
E
3
)
E
=

estimated carbon emissions associated with our use of cloud
services. We continue to develop our understanding and
reporting of impactsin our supply chain.
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Energy

Asourbusinesses predominantly occupy leased locations with
few opportunities for on-site generation, we rely on green tariffs
and renewable energy certificates (RECs) and continue to pursue
renewable energy supply at more of our locations. Our goal was to
purchase 90% of our electricity from renewable sources and RECs
in 2019; reaching 100% by 2020.

In 2019, we continued purchasing Gold PoweriRECs, high quality
renewable energy certificates, with funds reinvested in new
renewable energyinstallations. Our Gold Powerwas froma solar
power projectin Thailand.

Energyuse atourdata centresisresponsible for 40% of total energy
usage (offices account for 57% and warehouses 3%). Data centre
efficiency remains of critical importance with upgrades to efficient
hardware and dedicated engineering services.

2019 ENERGY PERFORMANCE

ENERGY CONSUMPTION

MWh MWh/revenue - £m
300,000 60

250,000

200,000

150,000

100,000

50,000 10
2014 2015 2016 2017 2018 2019

— Absolute (MWh)
— Intensity ratio (MWh/revenue - £m)

ENERGY SPLIT BY BUILDING TYPE

2019

2018

2017

2016

2015

2014

0% 25% 50% 75% 100%

B Datacentre Office Warehouse

Linked to SDG 7: Energy

Target 7.2: By 2030, increase substantially the share
of renewable energyin the global energy mix

Related [ v 9 Mo 12 B 13 80 15‘.-’1‘..111

SDGs 0O © &

Energy leadership

We are a member of RE100 which promotes corporate purchase of
renewable energy. In 2019, we were listed in National Top 100 by the
US Environmental Protection Agency’s Green Power Partnership.

In 2019, we purchased Gold Power iRECs from Siam Solarin
central Thailand

PSI, the leading European trade show for the promotional products
industry, in Dusseldorf, Germany hosted the 5th PSI Sustainability
Awardsin 2019 to recognise sustainability excellence across
theindustry

We create products and services

that advance understanding of energy
production, use and efficiency. In 2019,

we published Applied Energy, Energy Policy
and Renewable Energy, amongst others.
We also organised exhibitions such as
World Efficiency Solutions, World Future
Energy Summit and All-Energy, the UK'’s
leading renewable energy and low-carbon
innovation event.
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Water

The majority of our sites use water from municipal supplyand are
in developed countries with a high capability for water adaptation
and mitigation.

Ourwater usage remained constant between 2018 and 2019.
Our primarywater useisin our supply chain, particularly paper
suppliers, fromwhom we gather water data through PREPS.

We also survey suppliers directly to assess their water footprint
(the processinvolves assumptions and unassured data but gives
ausefulindicative picture).

We engage with internal water experts who produce water-
related content, an area of organic growth for our business.
In 2019, we offered customers 33 peer-reviewed journalsin
aquatic sciences, including the Journal of Hydrology.

9%

Reduction in water consumption since 2010

33

Peer-reviewed journalsinaquatic sciences, including the
Journal of Hydrology

Retated | = 8 2 I 1 7% [Tofim,
SDGs (] i & 00 @@ &

2019 WATER PERFORMANCE

WATER USAGE

m? m*/revenue - £m

500,000 100

400,000 80
— -

300,000 60

200,000 40

100,000 20
2014 2015 2016 2017 2018 2019

— Absolute (MWh)

— Intensity ratio (m*/revenue - £m)

The majority of our sites use water from municipal supply
and areindeveloped countries with a high capacity for water
adaption and mitigation.
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16 8o

The RELX Environmental Challenge: driving innovations
in water and sanitation for the developing world.

The RELX Environmental Challenge supports the SDGs,
including SDG 6 focused on clean water and sanitation,
by fostering innovative solutions.

Ashortlist of four projects were chosen from more than 60
originalapplications from 25 countries, across four continents.

The Challenge winners were announced during World Water
Week in Stockholm, atan event hosted by the Dutch
ambassadorto Sweden at herresidence.

The $50,000 first prize winner was SolarSack, which uses
ultraviolet radiation from direct sunlight to purify water atan
exceptionally low cost. Safe drinking water is often unavailable
tomany people living in poverty, but SolarSack provides one
year of safe water for a family of four for only $2.

The second prize of $25,000 went to Christopher Mtalimanja,
an educator and disability-rights activist who has worked in
ten countries across Africa managing projects and advising on
special needs and inclusive education. The project willadvance
adrybio latrine system at three primary schools in Malawi.
Liquidwaste is transformed into fertiliser which can be used
togrow seedlings to generate revenue, while solid waste is
transferred to a digesterto produce energy that can be used

by the schools.

The Challenge’s distinguished panel of judgesincluded Dr
Mark van Loosdrecht, Professor of Biochemical Engineering,
Delft University of Technology and 2018 Stockholm Water
Prize Laureate; Valerie Labi, Director of Water, Sanitation

and Hygiene foriDE and founder of Sama Sama, a sanitation
social enterprise in Ghanawhich usesdirect sales toincrease
demand forimproved toilets and aggregates local businesses
inorderto match supply.

66

We are thrilled to be awarded the RELX
Environmental Challenge grant. SolarSack
is on a mission to provide safe and
affordable drinking water to the world.

We provide 2,000 litres of safe water

for just $2, making SolarSack accessible
to end-users in emerging markets.

The RELX prize will help create awareness
about our innovative solution, as well as an
immediate impact for 25,000 people living
in refugee camps in Uganda.

Johan Jensen

COO0 and founder of SolarSack, first prize winner of the RELX
Environmental Challenge

Linked to SDG 6:
Clean Water and Sanitation

Target 6.B: Supportand strengthen the
participation of local communities in improving
water and sanitation management

Image: The 2019 RELX Environmental Challenge first-prize winner was
SolarSack, aninnovative water purification system using solar power;
SolarSacks purifyin the sun and provide communities with clean water
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Waste

The total waste generated by our locations decreased by 30%
intheyear, primarily due to the closure of a large warehouse location.
Anupdated estimation methodology also resulted in a less significant
reductioninthe estimated waste reported. Of the waste generated at
ourreporting locations, 61% was recycled and 85% diverted from
landfillthroughrecycling, composting and the generation of energy
from waste. The warehouse closure and a one-off disposal of
waste from an exhibition facility caused the waste diversion rate
todip slightlyin 2019 compared to the previous year.

We do not produce any materialamounts of hazardous waste.

Where reliable measurements are not available, we use a
methodology to calculate waste based on weight sampling and
by counting waste containers leaving our premises. Although
we know local municipalities most often carry out sorting and
recycling, we report all waste as going to landfillunless we
have robust evidence. For this reason, performance against
ourrecyclingtargetis linked to our reporting locations.

We continue towork toward our target to reduce total waste
generated atourreporting locations. We currently divert 85%
of waste from landfilland aim to achieve 90% diverted from
landfillin 2020.

We work to reduce packaging waste from our physical products.
Inthe UK, we provide information on packagingwaste in line
with the UK government’s Producer Responsibility Obligations
(Packaging Waste) Regulations 2007. As a member of the
Biffpack compliance scheme, we report the amount of
obligated packaging generated through selling, pack and fill
and importation of our products.

Linked to SDG 12: Responsible
Consumption and Production

QO

Target 12.5By 2030, substantially reduce waste
generation through prevention, reduction,
recyclingandreuse

6 Setii 2 16 e
Related T =~
Z &
2019 WASTE PERFORMANCE

WASTE (ALL LOCATIONS)

1%
2% B Recycling
Landfill
Compost
Energy from waste

0/
31% 56%

WASTE (REPORTING LOCATIONS)

13%

M Recycling
Landfill

Compost

2%

15%
Energy from waste

‘Reporting locations’ are those locations from which we are able to capture
primary data. ‘Alllocations’includes non-reporting locations, such as
serviced offices, where data is estimated.

62%

Reductionin total waste generated since 2010

85%

Diverted from landfill from our reporting locations through
recycling, composting and the generation of energy from waste

"

A new life for old equipment

Defunct hardware and other electronic waste is disposed of
according toregulationsandis only recycledifitcannot be
reused. Through a partnership with charity Camara, UK
computerequipmentwe no longer need is reused at schools

in Tanzania, Ethiopia and Kenya (including 588 computers and
810 monitors). Camarainformed us in 2019 that our equipment
donations have benefited over 29,000 children to date, raised
over £22,000 and deferred the release of 279,600 kg of CO2
through reuse vs production of new equipment.

66

RELX continues to be one of our most
valued partners. Donating PCs and laptops
to Camara for reuse not only furthers

the circular economy but transforms
educational delivery for school children

in sub-Saharan Africa at scale. More than
17,000 children have benefitted from

RELX computers donated in 2019 alone.

AnnaNorman
General Manager, Camara

Image: We donate computer equipment we can no longer use to
Camara Education, which creates computer labs for children across
Africaand otherlocations
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)1/ A

Book donations: supporting education

and training in 24 countries

Since 2014 we have focused on maximising donations of
returned physical products as well as excess titles, while
minimising waste through print on demand and printrun
control. Rather than dispose of books, where possible,

we donate them to our key charity partnersincluding Book
Aid Internationaland The Asia Foundation. Since 2017,

all excess titles have been made available for donation

Although RELXincurs time, labour and shipping costs for
picking, preparing and shipping orders directly to charity
partners, the benefits are significant. Instead of pulping
valuable material, we provide it free of charge to institutions
that need the information most, turning a waste stream into
avaluable asset.

In2019, RELX donated 143,908 books with avalue of over
£10 Millionto Book Aid International, and 50,045 books
with avalue of over $5.5 Million to The Asia Foundation.

Book Aid International

RELXhasbeen a partner of Book Aid International for over
20yearsthrough regular book donations, financial support,
staff fundraising and staff volunteering. RELXis Book Aid
International’s most significant donor of medical books.

The books are critical to educating the next generation of
healthcare providers and supporting research and care at
hospitals, training colleges and universities in 24 countries
across theworldin 2019, from Sierra Leone and Ethiopia,

to The Gambiaand Irag. Theyare also being used to train
physicians and field aid workersin Syria. The training
focussed on developing urgent medical care skills in hostile
environments and will save lives and improve the health of
civilians caught up in the conflict.

Eleven shipments of medical and higher education titles from
Elsevier wentto partnersin Zimbabwe, Cameroon, Zambia,
Uganda, Malawi, Sierra Leone, Kenya and Tanzania.

Read a case study about midwife Bettywhois using nursing
books Elsevier donates to save more mothers’ lives. https://
bookaid.org/blog/2019/07/03/we-want-to-save-more-Llives/

66

We hear time and again how books from
Elsevier are helping medical students

to learn new techniques and frontline
staff to provide a better standard of care.
The books we receive from Elsevier and
donate to our medical partners are not
just changing lives, they are enabling
doctors and nurses to save lives.

Alison Tweed
Chief Executive, Book Aid International

193,953

The number of books Elsevier donated in 2019

Linked to SDG 4: Quality Education

Target4.4:By 2030, substantially increase the
number of youth and adults who have relevant
skills, including technical and vocational skills,
foremployment, decentjobs and entrepreneurship

L]

Colleagues from RELX’s London head office pack books at Book Aid
Internationalin London duringa 2019 RE Cares volunteer activity
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=S T e
Related -+ .
SDGs & 00 @ &

Paper 5
We have decreased our use of production paper by 47% since 2010 é
aswe deliver more of our products online, reflecting a circular §
economy approach to conducting our business. 100% of S
production paper, graded on PREPS, was from known and
responsible sources. We continue to reduce waste and the
environmentalimpact of producing our products through
measures such as smaller printruns, litho over digital printing, g o
printondemand and lighter papers where possible. 35
S.c
2019 PAPER PERFORMANCE EE
PAPER S
[9]
t t/revenue - £m
60,000 o JESSRRN 12
@
00 e 10 2
3
3
3
40,000 \\\.\. ....... 8
Passion for the environment: 10000 N .
. Y
employees make a difference 2
) ) 20,000 4 ®
Our people care about the environment and drive good 2014 2015 2016 2017 2018 2019
environmental practice through RELX Green Teams.
In 2019 — Absolute (t)
n : — Intensity ratio (t/revenue - £m)
= LexisNexis, Dayton won the Bring Your Green award for
the third time in recognition of their achievementsin o
reducing waste and energy consumption. Staff saved over Focus on sustainable paper &
1,888 gallons of gas and 44,558 tonnes of CO2 by travelling 3
towork by bike, bus, carpool, electric car or on foot. We are afounding member of PREPS and helped create the )
. ) PREPS database whichidentifies the pulps and forest sources @
= Aspartof RE Cares, staff from Elsevier, St Louis . . . .
. . of papers. Each paperis given stars according to sustainability
volunteered at Gateway Greening, a local gardening Lo .
: . : . criteria: one (unknown or unwanted material), three (known and
charity, to build compost bins, benches and a mobile . . . .
. . responsible] or five (recycled, Forest Stewardship Councilor
chicken coop. The Green Team also held a sustainabe L -
. . Programme for the Endorsement of Forest Certification certified). o
beauty eventfor International Women's Day. - y S —— g
t t
= Elsevier, Philadelphia removed plastic straws, replaced € gracing systemwas niflaty cieve opeaiy 3
o , . member Egmont UK Ltd and sustainability consultants c
their disposable dishware with reusable crockery and o 3.
. . ) ; Carnstone, along with input from Greenpeace and WWF. Z
swapped plastic forwooden drink stirrers. Theyinstalled ) )
energy efficient flush valves and water flow restrictors in * In2019, we used approximately 185 tonnes of office paper
all bathrooms. (some 1,114 sheets per person). To reduce paper use at
it ith high tion level h tat t
= The Green Team at Elsevier, Oxford launched a crisp Sites With higher consimption tevets, we have seta targe
. . . of 2,800 sheets per personin our enhanced Environmental 0
packet recycling scheme to raise money for charity, . c
. Standards programme. We continue to roll out 3
collecting over 60 sacks throughout the year. They also . . . o . . =2
T . multifunction devices for printing, scanning and copying, <
replacedthe office lightingwith LEDs and held atree . - =3
. and, by removing stand-alone printers, we decrease ]
planting eventto launch the Green Team. 5
energyaswellas paper use.
= The Annual Shoe Drive concluded with 7 locations
participating, collecting a total of 8,227 shoes. . .
= TheElsevier Green Team at London Wall began 2020 ObjeCtIVGS
separating their waste streams into recycling, general 5
refuse and food waste, with better signage to help Set new environment targets for 2020-2025 3
employees sort their waste correctly. g
Purchase renewable electricity equal to 100% of global f_:lb,
Image: Green Team volunteers at Elsevier St Louis engage consumption
in projects at Gateway Greening, a local gardening charity

Achieve IS0 14001 Environmental Management System

. . (EMS) certification at 50% of the business by headcount g

Linked to SDG 15: Lifeon Land =

>

Target 15.2: By 2020, promote the implementation By 2030 g

of sustainable management of all types of forests, Further environmental knowledge and positive action @
haltdeforestation, restore degraded forests through our products and services and, accordingly, conduct
and substantially increase afforestationand our business with the lowest environmental impact possible

reforestation globally
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Appendix 1 -
2019 Stakeholder engagement examples

Stakeholder group Importance Engagement

Employees Our people are essential We involve over 1,000 colleagues across RELXin CR networks. In 2019, we grew
to our success; we must our Employee Resource Groups (ERG) to 70 networks and held our first ERG
attract, retainand develop  conference, with over 100 colleagues, as part of our third global Diversity
the bestemployees; Awareness Month. We received more than 3,271 responses from colleagues
hearing directlyfromthem  onthe positiveimpact of volunteering through our global community
isanimportantdriver for programme, RE Cares. We live streamed our event on business and human
improvement rights to RELX employees and made it available afterwards on our SDG

Resource Centre.

Investors Regularengagementhelps Direct meetings on CRwithinstitutionalinvestors; completed numerous
investors understand the CR-related surveys and information requests, including CDP and the
CRissues that affect our FTSE4Good Index. We completed the Workplace Disclosure Index and
businessand howwe Bloomberg Gender Equality Survey.
address them

Customers The growth and future Surveyed over 510,000 customers through Net Promoter Score [measuring
of our company relies customer advocacy) and business dashboard programmes; fulfilled more
on our ability to deliver than 4,400 disability requests and provided customers with details on our CR
sustainable, essential activitiesinresponse to requests for information. Customers also participated
information and services in our Business for the Rule of Law Cafés that drive engagement on rule of law
to customers and their challenges and opportunities. Through the SDG Resource Centre we are
willingness to accept the making content available for free.
value placed onthem

Government Governments set the Intheyear, we hosted the Aldersgate Group’s launch of areport on sustainable
externalenvironmentin transportwhich sets out key policy recommendations to significantly reduce
which we operate, notleast  transportemissions. We have had one-to-one communication with
through laws, regulation governments as well as through networks such as the European Network
and advice; engagement for Sustainable Business; the UK ALl Party Parliamentary Corporate
allows us to follow Responsibility Group; and the UKHM Revenue and Customs’ Business Tax
important developments Forum.We remained signatories of We Are Still In, reaffirming our
and share our company commitment to combatting climate change.
perspective

Suppliers We must ensure our We engaged with more than 354 key suppliers through our Socially

Non-governmental
organisations (NGOs)

CR networks

suppliers meet the same
ethical standards we set for
our corporate behaviour

NGOs have expert
knowledge inarange of
areasand caninform best
practice performance

CRnetworks allow us to
gaininsight from sector
and other corporate peers

Responsible Supplier programme, encompassing Supplier Code of Conduct
awareness activities, training, audits, remediation and surveys; we continued
toadvance our US Supplier Diversity programme, identifying and inviting
tenders from diverse suppliers and providing feedback. In 2019, we engaged a
specialist supply chain auditor who undertook 93 external audits on our behalf.

Focused on keyissueswith NGOs such as renewable energy through RE100,
and education for allthrough our global fundraising project with Hope and
Homes for Children, and our membership in the Global Business Coalition on
Education, among others; provided support for NGOs through RE Cares central
donations, skills-based volunteering and otherin-kind contributions.

Actively contributed to networks such as the UN Global Compactand the UN
Global Compact UK and Dutch Networks; Responsible Media Forum; London
Climate Business Leaders Group; Publishers’ Database for Responsible
Environmental Paper Sourcing; Publishing Industry Product Safety Forum;
LBG Steering Group, the Uptime Institute; Partnership for Sustainable
Development Data, the Open for Business Coalition.among others

Communities

Our ‘licence to operate’
depends on good relations
with communities around
theworld

Through our global community programme, RE Cares, 45% of staff
volunteered with charities and we reached 26,500 disadvantaged young people
through time, in-kind and cash donations. We engaged with communities local
toouroperations through events such as food drives, career guidance for
students, sponsored runs and environmental clean-ups. 91% of employees
said their motivation and pride in the company had of staff said thatwe are a
company that supports community engagement.
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Appendix 2 - LBG assurance statement 2019

Corporate Citizenship has been asked by RELX to review its

use of the LBG Framework for measuring corporate community
investment activity occurring between January 2019 and
December 2019.

RELXisanactive member of LBG. The LBG measurement
framework helps businesses to improve the management,
measurementand reporting of their corporate community
investment programmes. It moves beyond charitable donations
toinclude the full range of contributions (time, in-kind and cash)
made to community causes, and assesses the actual results for
the community and for the business. (See www.lbg-online.net
formore information).

As managers of LBG, we have worked with RELX to ensure its
operations understand the LBG modeland have applied its
principles to the measurement of community investment
programmesin 2019. The scope of the LBG assurance covers the
inputs contributed through its corporate community investment.
Having conducted an assessment, we are satisfied that the data
reflects the LBG principles. Our work has not extended toan
independent audit of the data.

Inour commentary we identify some developments that have been
made in the last year, as wellas some improvements that can be
made as RELX developsits application of the framework in the
future. We have further explained our observations in a separate
management note to RELX.

Data Collection process

RELX continues to strengthen and uphold its robust approach to
the measurement of its global community investment activities.
The data shows anincrease of 6% in total contributions, reflecting
its efforts toincrease the scope of data capture. Thisincreaseisin
large partduetoincreased time and in-kind contributions.

Understanding beneficiary organisations

RELXhas not made any fundamental changes to its data collection
processes thisyear. It has maintained a robust application of the
LBG framework to the measurement of its community investment
activities across each of its business units and regions. The datais
primarily gathered from finance and HR reports, as wellas a low
level of manualinput. RELX’s RE Cares Champions network is
responsible for collecting and reviewing the data, which then
undergoes furtherreview from the central CR team before being
signed off by divisional CFOs. Both volunteer and financial data
isde-duplicated. Inorder to ensure thata consistentapproach

to measurementis applied across the business, RE Cares
Champions are invited to training calls twice ayear and provided
with extensive guidance notes, which are updated following each
reporting cycle. We would encourage RELXto continue to share
learnings with RE Cares Champions, as thisis vitalin ensuring the
consistent application of the LBG framework across the business.

Valuing in-kind contributions

RELX continues torecord alarge amount of in-kind donations

and hasimplemented a methodology for valuing types of common
in-kind contributions, including pro-bono services, in-kind
advertising space and access to journals. We would encourage
RELXto ensure that this methodology is consistently applied by all
business units and that methodology updates are regularly shared
with RE Cares Champions to ensure that they are able to attribute
avalue [based on cost to the company] to all in-kind contributions
made by RELX.

Corporate Citizenship www.corporate-citizenship.com The scope
of the statement is limited to the reporting period

11th February 2020
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Appendix 3 - EY assurance statement 2019

We have performed a limited assurance engagement on selected

performance data presented inthe RELX Corporate Responsibility

Report 2019 (“the Report”).

RELXmanagementisresponsible for the collection and
presentation of the information within the Report. RELX
managementisalsoresponsible for the design, implementation
and maintenance of internal controls relevant to the preparation
of the Report, sothatitis free from material misstatement,
whether due to fraud orerror.

Our responsibility, inaccordance with our engagement terms
with RELX management, is to carry out a ‘limited level’
assurance engagement on the selected data (“the Subject Matter
Information”)indicated witha " symbolon page 10 of the Report.
This datais reported under the following headingsin the Report:
= Diversity

= Environment

= Paper

= Health and safety

= Climate change

= Socially Responsible Suppliers

= Waste

We do notaccept orassume any responsibility forany other
purpose or to any other person or organisation. Any reliance any

such third party may place onthe Reportis entirely atits ownrisk.

Ourassurance engagement has been planned and performed
inaccordance with the International Standard for Assurance
Engagements (ISAE) 3000 Revised, Assurance Engagements
Other Than Audits or Reviews of Historical Financial Information.
The Report has been evaluated against the following criteria
(collectively “the Criteria”):

Completeness

= Whetherall material data sources have beenincluded and
thatboundary definitions have been appropriately interpreted
and applied.

Consistency

= Whetherthe corporate responsibility reporting guidelines,
comprising the 'RELX Reporting Guidelines and Methodology
2019, Guidance for Completion of the RELX Health & Safety
Surveyand RELX Code of Conduct Standard Operating
Procedures, have been consistently applied to the data.

Accuracy

= Whethersite and business-level data have been accurately
collated by RELX management ata Global level.

= Whetherthereis supporting information for the data reported
by sitesand businesses to RELX management ata Global level.

The procedures we performed were based on our professional
judgementandincluded the steps outlined below:

1. Interviewed a selection of specialists responsible for managing
environmental, diversity, H&S performance in the business,
and for collating and reviewing sustainability data for internal
and public reporting purposes.

2. Reviewed a selection of management documentation and
reporting tools, including guidance documents.

3. Performed areview of the Ecometricareporting system,
including reviewing the functionality and data controls
contained within Ecometrica and preliminary data from sites
toformaviewon reporting risk and materiality for subsequent
data substantiation activities.

4. Reviewed underlying documentation for a sample of,
environmental, health and safety and supplier data points.

5. Reviewed and challenged the validation and collation processes
undertaken by RELX managementin relation to the Subject
Matter Information.

6. Reviewed the Report forthe appropriate presentation of the
Subject Matter Information, including the discussion of
limitations and assumptions relating to the data presented.

Limitations of our review

Our evidence gathering procedures were designed to obtaina
‘limited level of assurance (as set outin ISAE3000 (Revised) on
which to base our conclusions. The extent of evidence gathering
procedures performed is less than that of a reasonable assurance
engagement (such as a financial audit) and therefore a lower level
ofassuranceis provided.

Completion of our testing activities has involved placing reliance
on RELX’s controls for managing and reporting corporate
responsibility information, with the degree of reliance informed
by the results of our review of the effectiveness of these controls.
We have not sought to review systems and controls at RELX
beyond those used for selected corporate responsibility data
(defined as the Subject Matter Information above).

The scope of our engagement was limited to the reporting period,
and therefore 2019 performance only.

The responsibility for the prevention and detection of fraud, error
and non-compliance with laws or regulations rests with RELX
management. Ourwork should not be relied upon to disclose all
such material misstatements, frauds, errors or instances of
non-compliance that may exist.
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Based on the procedures we have performed and the evidence we
have obtained, nothing has come to our attention that causes us
to believe that the Subject Matter Information was not prepared,
inall material respects, in accordance with the Criteria, which
were applied by management.

Our independence

We have implemented measures to comply with the applicable
independence and professional competence rules as articulated
by the IFAC Code of Ethics for Professional Accountants and
ISQC1". EY'sindependence policies apply to the firm, partners and
professional staff. These policies prohibit any financialinterests
inour clients that would or might be seen to impairindependence.
Eachyear, partners and staff are required to confirm their
compliance with the firm’s policies.

We confirmannually to RELX whether there have been any events,
including the provision of prohibited services, that could impair
ourindependence or objectivity. There were no such events or
servicesin 2019. Ourassurance team has been drawn from our
global Climate Change and Sustainability Services Practice,
which undertakes engagements similar to this with a number

of significant UK and international businesses.

Ernst & YoungLLP
London
20 February 2020

1 PartsAandBofthe [ESBACode, and the International Standard on Quality
Control 1(1ISQC1)
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Appendix 4 - Taskforce on Climate-related
Financial Disclosure

This appendix signposts the pages of the RELX Corporate Responsibility Report containing the most relevantinformation for each of the

fourthematicareasinthe TCFD reportand details our approach to climated-related scenario analysis.

Governance

Strategy

Risk Management

Metricsand Targets

Describe the board’s oversight
of climate-related risks and
opportunities

Pages 6-8,63-6

o~

Describe the climate-related
risks and opportunities the
organisation hasidentified
overthe short, mediumand
long term.

Page 63, 80

Describe the organisation’s
processes foridentifying and
assessing climate-related
risks.

Pages 63, 64,66

Disclose the metrics used by
the organisation to assess
climate-related risks and
opportunitiesin line with its
strategy and risk management
process.

Pages 66-74

Describe management’srole
inassessing and managing
climate-related risks and
opportunities

Pages 6-8,63-66

Describe the impact of climate
related risks and opportunities
onthe organisation’s
businesses, strategy, and
financial planning.

Pages 6-8, 63, 80

Describe the organisation’s
processes for managing
climate-relatedrisks.

Pages 6-8, 63, 64,66

Disclose Scope 1, Scope 2,
and, ifappropriate, Scope 3
greenhouse gas (GHG)
emissions, and the related
risks.

Pages 10, 66, 68

Describe theresilience of the
organisation’s strategy, taking
into consideration different
climate-related scenarios,
includinga 2°C or lower
scenario.

Pages 63, 80

Describe how processes for
identifying, assessing, and
managing climate-related
risks are integrated into the
organisation’s overallrisk
management.

Pages 6-8, 64, 66,80

Describe the targets used by
the organisationto manage
climate-related risks and
opportunities and
performance against targets.

Pages 67

Scenarioanalysis is a useful tool for evaluating how future risks and opportunities could impact our business. This analysis is animportant

elementin making disclosures consistent with the guidance from the Taskforce on Climate-related Financial Disclosure (TCFD).

Climate-related scenario analysis is not an exact science. It requires an organisation to identify a range of future states (for example, a
world inwhich the climate has warmed by an average of 2 degrees Celsius) and to make a number of assumptions associated with that
state (for example, carbon tax levels, extreme-weatherimpacts on the business and supply chains).

Forthisreason, RELXis adopting a step approach to climate-related scenario analysis, starting with a qualitative, narrative approach
toscenario planning. We have incorporated these scenarios into our climate change risk assessment and have not identified any
significant risks to the business emerging from scenario planning. The risk assessment is reviewed periodically: if a significant risk
isidentified we will likely incorporate quantitative factors into our scenarios.

We have incorporated two qualitative scenarios based on details in the Intergovernmental Panel on Climate Change’s fifth assessment
report - scenarios RCP 8.5and RCP 2.6. We also used additional sources including our current performance data, location of our
operations, aswellas reports such as the [IEAWorld Energy Outlook, IEA Transition Pathways and the Deep Decarbonization
Pathways Project.

The following two scenarios are not exact descriptions of an expected future, but the description of a future based on certain assumptions.
We will continue to update the scenarios over time as global trends and developments evolve.

Click hereto see our environmentalrisks and opportunities
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In this scenario, carbon emissions continue toincrease at current rates and temperatures exceed 4 degrees Celsius by the year 2100.

Limited policies will be introduced to reduce carbon emissions, existing policies continue. Some countries will price carbon emissions
and set standards for building and vehicle energy efficiency. The availability of renewable energy will grow under existing policies, but
the share of energy from fossil fuels will remain sizeable.

With this level of warming, extreme and severe weather events are likely to increase. Drought and increased precipitation willimpact
agriculture. Severe storms willinterfere with supply chains and logistics. Rising sea levels will affect land use of coastal and low-lying
regions. Significant investmentwill be required to mitigate the impacts, for example in strengthening flood and coastal defences or
securing reliable water supplies.

Politicalinstability in some regions may increase as populations compete for resources such as water supplies and as large numbers
of people move from regions most heavily impacted by climate change. Global economic uncertainty is the norm, with limited growth at
bestand decline atworst. As these impacts become more apparent, public sentiment may favour those organisations that took action
to limit the impacts of climate change.

In this scenario, carbon emissions are halved by 2050 and climate change does not exceed 2 degrees Celsius by the year 2100.

Countrieswillintroduce more challenging carbon targets as they update their Nationally Determined Contributions under the 2016
Paris Climate Agreement. Arange of new policies will be introduced across many countries to control carbon emissions including
carbon pricing, higher standards on building and vehicle energy efficiency, with increased renewable energy generation in global
power grids.

The frequency of extreme weather events willincrease but notas much as under Scenario 1. There will still be disruption to transport
and logistics through storms but sea level will be more limited, as will costs associated with adaptation and mitigation projects.
There will be public and private investment in carbon sequestration, capture and storage, (relforestation, and other measures.

With reduced climate impacts, politicaland economic instability will be lessened. Climate-related migration will still be a factor but
toasmaller degree than anticipated under Scenario 1.
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Appendix 5 -

Global Reporting Initiative Content Index

Thisreporthas been preparedinaccordance with the GRI Standards: Core option

GRI Standard

Number GRIStandard Title Disclosure Title Page Number

GRI1102 General Disclosures Name of the organization Title page

GRI1102 General Disclosures Activities, brands, products, and services 5

GRI102 General Disclosures Location of headquarters Inside cover

GRI102 General Disclosures Location of operations 5

GRI102 General Disclosures Ownershipand legal form 5,26

GRI102 General Disclosures Markets served 5

GRI1102 General Disclosures Scale of the organization 5

GRI1102 General Disclosures Information on employees and other workers 5,30-39

GRI102 General Disclosures Supply chain 56-61

GRI102 General Disclosures Significant changes to the organization and its supply chain 56-61, 65

GRI102 General Disclosures Precautionary Principle orapproach 56

GRI102 General Disclosures Externalinitiatives 8

GRI102 General Disclosures Membership of associations 8,9

GRI1102 General Disclosures Statement from senior decision-maker 4

GRI102 General Disclosures Values, principles, standards, and norms of behavior 7-8,26-29,
31-33,36-37

GRI102 General Disclosures Governance structure 6-8,26

GRI102 General Disclosures List of stakeholder groups 8

GRI1102 General Disclosures Collective bargainingagreements 33

GRI1102 General Disclosures Identifying and selecting stakeholders 8

GRI1102 General Disclosures Approach to stakeholder engagement 8

GRI102 General Disclosures Key topics and concerns raised 8

GRI102 General Disclosures Entitiesincluded in the consolidated financial statements AR 170-174

GRI102 General Disclosures Defining report contentand topic Boundaries 3,7

GRI102 General Disclosures List of material topics 3,7

GRI1102 General Disclosures Restatements of information 10

GRI1102 General Disclosures Changesinreporting 10

GRI102 General Disclosures Reporting period Jan-Dec2018

GRI102 General Disclosures Date of most recent report 20/1/20

GRI102 General Disclosures Reporting cycle Annual

GRI102 General Disclosures Contact point for questions regarding the report Inside cover

GRI1102 General Disclosures Claims of reporting in accordance with the GRI Standards Appendix 5

GRI1102 General Disclosures GRI contentindex Appendix 5

GRI102 General Disclosures Externalassurance Appendix 2-3

GRI103 Management Approach  Explanation of the material topic and its Boundary 8,65

GRI103 Management Approach ~ The managementapproach andits components 6

GRI103 Management Approach  Evaluation of the managementapproach 6,8

Allpage numbersinthe Disclosures are from the RELX CR Report unless otherwise indicated as AR (RELX Annual Report)
More information available through relevant link(s) onindicated page
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Appendix 6 - Blueprint for SDG Leadership

SDG 3: Good Health and wellbeing

Businessactionsinsupportofgoal 3

Selfassessment

Ensurethe best possible health
outcomes foremployeesand
surrounding communities across
ownand supply chain operations

Research, develop, and deploy
products, services, and business
models forimproved health
outcomes

Lead on multi-stakeholder
initiatives thatencourage healthy
behaviorsand improve access to
healthcare

Doyour actions satisfy the leadership qualities?

Intentional
1

Advance of science
and healthis one of our
unique contributions
asabusinessandis
onewaywe positively
impact society through
ourbusiness. This
commitmentis
approved at Board
level

Ambitious
2

We have Well-being
Championswithinthe
businesstoadvance
the healthand
well-being of our
employees. We
ensure the health

of employeesinour
supply chainthrough
the Supplier Code

of Conduct. Our
productsand services
playanimportantrole
inadvancing human
welfare, forexample,
The Lancet produces
leading medical
science

Consistent

2

Goal 3isembedded
acrossanumber of
functionswithinthe
business

Collaborative
1

We actively collaborate
witharange of
stakeholdersto
advance SDG3
challenges. For
example, the Elsevier
Foundationis
supporting AMREF
Health Africawith their
JIBU programme to
provide targetted
mobile nursing
educationin East
Africa.

Accountable
1

We actively commit
toadvancingSDG 3
through our
productsand
services, notably
through our Elsevier
business, the
world's leading
provider of scientific,
technicaland
medicalinformation

SDG 4: Quality education

Busi actionsinsupp

Selfassessment

Ensurethatallemployeesacross
the businessand supply chain
have accesstovocationaltraining
and life-long learning
opportunities

Ensurethatallemployeesacross
the businessand supply chain
earnawage thatallows themto
supportthe education of
dependentsandthatthereis
zero child labour

Implement programmes to
supporthighereducationand
accesstofree, equitable, and
inclusive primaryand secondary
education

Research, develop, and deploy
productsand services that
improve educational access and
learning outcomes

Intentional

2

We have strong
leadershipin support
of SDG 4, includingin
oursupply chainwhich

ensures zero tolerance

forchild labour. There
isanopportunity forus
totailorouractivities
even more closely with
Goal 4 targets

tofgoal4 Doyouractionssatisfytheleadership qualities?

Ambitious
2

Elsevier provides over
aquarterofthe
materialavailablein
Research4lLife,
encompassing
approximately 23,500
journalsand 86,000
e-books.In2019,
therewere 1.3m
Research4lLifearticle
downloads from
ScienceDirect.

Throughthe RELX
SDG Resource Centre
we are making our
contentavailable for
free,including content
insupportof SDG4

Consistent
1

Quality educationis
embeddedacross our
business: particularly
through the Scientific
& Medicalandthe
Legalbusiness. Itis
alsothe core focus of
ourglobalcommunity
programme:
advancing education
fordisadvantaged
young people

Collaborative
1

Asmembers of the
Global Business
Coalitionfor Education
we developeda
databasetorecord
private sector
educational
contributionsand
assetsthatcanbe
deployed quicklyinan
emergency. To date,
over 150 leading
businesses have now
signed up tothe digital
platform.

Weareinvolvedin
partnerships to
advance SDG 4 for
example Research
Without Borders aims
to build the capacity of
researchersacross
Africa.

OurRECares
programmeisfocused
on education for
disadvantagedyoung
peopleand encourages
skills-based
volunteering

Accountable
1

We have madea
global commitment
toadvance SDG4in
our CRReport. We
provide high-quality
higher-educational
materials.

We measure the
amountof moneywe
investintrainingour
employeesandare
reporting the
numberof training
hoursusedinour
onlinetraining
centre.

Our Supplier Code
of Conduct forbids
child labourand
supportsdecent
work

Self-assessmentkey

(1)=lead; (2)=improve; (3) =more progress required
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SDG 10: Reduced inequalities

Business actionsinsupportofgoal 10 Doyouractions satisfy the leadership qualities?

Intentional Ambitious Consistent Collaborative Accountable
Selfassessment 1 1 2 2 2
Assess the distribution of We haveaclear Oursupplierdiversity  Risk & Business ThroughRE Cares We have madea

economicvalue across

stakeholdergroupsand
implement policies and practices

tomakeitmore equal

Supportthe establishmentand
expansion of social protection
measures at the national level

Implement policies and practices
tosupportequality of opportunity,
treatmentand outcome forall
across own and supply chain

operations

Designandimplement products,
services, and business models

thatexplicitly target the needs of
disadvantaged and marginalized

populations

commitmenttoreduce
inequalitiesin direct
andindirect operations
asstatedinour

Code of Ethicsand
Business Conduct
andinourSupplier
Code of Conduct,

both available from
www.relx.com.In 2019,
we created anew
Inclusionand Diversity
Policyand developed
anlInclusion
Dashboardto support
itsimplementation.

programme creates
opportunity for
minoritiesand
disadvantaged groups
beyond ourdirect
operations.
Accessibility of our
digital products
ensures thatthose
withdisabilities are
abletoaccessour
content. Lexis Nexis
Risk Solutionsis
working towiden
financialinclusion for
marginalised groups,
including those
without credit history,
by providing

Analytics toolsand
resources, suchas
XpertHR, provide
guidance oninclusion,
diversity and equality.
We held oursecond
Proud Experiences,
thefirsteventofits
kind focusingonthe
LGBTQ+travel
market. Other
productsincludean
LGBTQ+Employment
Law Practice Guide,
Disabilityand Health
journaland Payand
Benefits.

Internally we support
inclusion through our

we partnerwith NGOs
and community
organisationstoreduce
inequalitiesand
supportdisadvantaged
young people. For
example, we partner
with Book Aid
International to
supportliteracyand
development
opportunitiesin Ghana.
We are members of the
OpenforBusiness
coalition, advocating
for LGBTQ+rights, and
in2019 madeapledge
atthe Equal Pay
International Coalition.

public commitment
toSDG 10inour
CRReport.

Weare Living Wage
accredited inthe UK.

We are committed to
gender pay gap
reportinginthe UK
In2019, our
LexisNexis UK
businessbecamea
signatorytothe UK's
Diasability Confident
schemeand
participatedinthe
Change100
programme, hosting
fourinterns with

atte.rnat\'vc‘e datasets employee resource disabilities.

not|rjtrad|t|onal groups, which grewto

creditreports. 70in 2018.
SDG 13: Climate action
Busi actionsinsupportofgoal 13 Doyouractionssatisfythe leadership qualities?

Intentional Ambitious Consistent Collaborative Accountable

Selfassessment 1 2 1 1 1
Ensure climate resilience of The CEOisresponsible ~ We prioritise climate We make a positive Throughourexhibitions ~ We committo
companyand supply chain tothe Board for change, minimising environmentalimpact  businesswe providea SDG 13inour
operations, and the communities environmental the use of natural throughourproducts  platformfordifferent CRReportand
surrounding them performance;the resourcesandwaste and services, which sectorstocollaborate, reportour

Substantially reduce emissions
associated with ownand supply
chainoperations, inalignment

with climate science

Shifttoa portfolio of goods and
services that have, and promote,
negligible emissions from use

Promote climate conscious
behaviorand build capacity for

climate action

Self-assessmentkey

CEOsof our
businessesare
responsible for
complying with
environmental policy,
legislationand
regulationsandthe
CFOis ourmostsenior
environmental
advocate

(1)=lead; (2)=improve; (3) =more progress required

generated. Theseare
reflectedinour
environmental
targets (see page 62).

We ask oursuppliers
ifthey set
environmental
targets

inform debate, aid
decision makersand
encourage research
anddevelopment.

The mostrecent
results fromthe
independent market
analysis system show
ourshare of citations
inenvironmental
science represented
49% of the total
marketand 63%in
energyand fuels

forexample, Pollutec,
which attracted over
70,000 participants to
connecton low-carbon
and pollution control
solutions.Wearea
founding member of
PREPSand helped
createthe PREPS
database for
sustainable paper.
We participatein
numerous
multi-stakeholder
initiatives to advance
SDG 13including the
London Business
Climate Leaders
Group, CDPand
Aldersgate Group

climaterisksand
opportunities
thereandon
www.relx.com
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SDG 16: Peace, Justice and Strong Institutions

Busil actionsin

Selfassessment

Identify and take robustaction
againstcorruptionandviolencein
ownoperations and the supply
chain

Work with government to
strengtheninstitutionsand
increase respectand support for
the rule of law

Work with governmentand/or
internationalinstitutionsinareas
of conflictand humanitarian
crises to contribute to peaceand
institution building

Intentional

1

Advancingrule of law
isatthe heartof
LexisNexis'strategy
andisoneofourunique
contributionsasa
business

pportofgoal16 Doyouractionssatisfythe leadership qualities?

Ambitious
1

We areambitiousin
oursupportof SDG 16.
The Managing
Directorof our
SoutheastAsia
LexisNexis business
participated in mobile
courtsprojectsin
Myanmar to support
villagers with their
legalrightsin cases
on statelessness,
landissuesand native
rights. Wealso
worked with the
Supreme Courts of
Sierraleonetoscan
laws availablein only
one setofbooks.
Scanned copieswere
donatedtoLegalAid
inthe countryto
enhance the capacity
of their lawyers to
supportclients.

Consistent
1

SDG 16 actionsare
embeddedinour
strategy.

We continued our
partnershipwith the
International Bar
Associationonthe
eyeWitnessto
Atrocities Appwhich
assistshumanrights
defendersin
documenting and
reporting human
rightsabusesina
secure and verifiable
way so that
information can be
usedas court
evidence. Theapp has
collected more than
8,500imagesand
videos todate.

Collaborative

1

We actively engagein
partnershipsto
advance SDG 16. For
example, we convene
different stakeholders
atour Businessforthe
Rule of Law Cafés. In
2019, these took place
inthe UK, Singapore
and Malaysia. Wearea
member of the UN
Global CompactAction
Platform on Peace,
Justiceand Strong
Institutions. Intheyear,
we also collaborated
with the Global
Investigative
Journalism Network to
putlow-cost news and
researchtoolsinthe
hands of over 24
journalistsinten
countries to helpthem
write investigative
articleson
anti-corruptionand
other topics.

Accountable
1

We publicly committo
advancing SDG 16,
indicating our
supportforhuman
rightsinourdirect
andindirect
operationsinour
Code of Ethicsand
Business Conduct
andinourSupplier
Code.

Promotingtherule
of lawis the raison
d'etre of our
LexisNexis business
and extensive
information canbe
found at www.
lexisnexis.com/
en-us/rule-of-law/
default.page
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SDG 3: GOOD HEALTH
AND WELL-BEING

Chapter

5 Target3.3.By 2030, endthe epidemics of
AIDS, tuberculosis, malariaand neglected
tropical diseases and combat hepatitis,
water-borne diseasesand other
communicable diseases

4 Target3.4.By2030, reduce byone
third premature mortality from
non-communicable diseases through
preventionand treatmentand promote
mental health and well-being

5 Target3.6.By2020, halve the number
of globaldeathsandinjuries from road
trafficaccidents

2 Target3.8.Achieve universal health
coverage, including financial risk
protection, accessto quality essential
health-care servicesandaccess to safe,
effective, quality and affordable essential
medicinesandvaccines forall

SDG 4:
QUALITY EDUCATION

Chapter

6

6,8

SDG 5:
GENDER EQUALITY

Chapter

Target4.1.By2030, ensure thatallgirls 4
and boys complete free, equitable and

quality primaryand secondary education

leading torelevantand effective learning 4
outcomes

Target5.1. End allforms of discrimination
againstallwomenandgirls everywhere

Target5.5. Ensurewomen’s fulland
effective participationand equal
opportunities for leadership atall levels
of decision-making in political, economic
and public life

Target4.2.By2030, ensure thatallgirls
and boys have access to quality early
childhood development, care and
pre-primary education sothatthey
areready for primaryeducation

Target4.3.By 2030, ensure equalaccess
forallwomenand mento affordable and
qualitytechnical, vocationaland tertiary
education, including university

Target4.4.By 2030, substantiallyincrease
the number of youth and adults who have
relevantskills, including technicaland
vocational skills, foremployment, decent
jobsand entrepreneurship

Target4.5.By 2030, eliminate gender
disparitiesineducationand ensure equal
accesstoalllevelsof educationand
vocationaltraining forthe vulnerable,
including persons with disabilities,
indigenous peoplesand childrenin
vulnerable situations

Target4.6.By 2030, ensure thatallyouth
anda substantial proportion of adults,
both menandwomen, achieve literacy
and numeracy
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SDG é6:
CLEANWATERAND
SANITATION

Chapter

2,8 Target6.1.By2030,achieve universaland
equitable accessto safe and affordable
drinking waterforall

8 Target 6.2.By 2030, achieve access to
adequate and equitable sanitationand
hygiene foralland end open defecation,
paying special attention tothe needs
of womenandgirlsandthosein
vulnerable situations

8 larget 6.3. By 2030, improve water quality
by reducing pollution, eliminating dumping
and minimizing release of hazardous
chemicalsand materials, halving the
proportion of untreated wastewater and
substantially increasing recycling and safe
reuse globally

By 2030, ensure universal
accesstoaffordable, reliable and modern
energyservices

By 2030, increase substantially
the share of renewable energyinthe global
energy mix

By 2030, double the globalrate
of improvementin energy efficiency

SDG 8:
DECENT WORKAND
ECONOMIC GROWTH

Chapter

3

4,7

3,4,7

47

Target8.2. Achieve higher levels of
economic productivity through
diversification, technological upgrading
andinnovation, including through a focus
onhighvalue added and labour-intensive
sectors

Target8.3. Promote development-oriented
policiesthat support productive activities,
decentjob creation, entrepreneurship,
creativityandinnovation,and encourage the
formalizationand growth of micro-, small-
and medium sized enterprises, including
throughaccesstofinancial services

Target8.4. Improve progressively,
through 2030, global resource efficiency
in consumption and production and
endeavourto decouple economic growth
from environmental degradation, in
accordance with the Ten-Year Framework
of Programmes on Sustainable
Consumptionand Production, with
developed countries taking the lead

Target8.5. By 2030, achieve fulland
productive employmentand decentwork
forallwomenand men, including for
young people and personswith disabilities,
and equal pay forwork of equalvalue

Target8.6. By 2020, substantially reduce
the proportion of youth notin employment,
educationortraining

Target8.7. Takeimmediate effective
measures to eradicate forced labour, end
modern slaveryand human traffickingand
secure the prohibitionand elimination of
theworstforms of child labour, including
recruitmentand use of child soldiers, and
by2025end child labourinallits forms

Target8.8. Protect labourrights and
promote safeand secure working
environments forallworkers, including
migrantworkers, in particularwomen
migrants, and those in precarious
employment

Target8.10. Strengthen the capacity

of domestic financialinstitutions to
encourage and expand access to banking,
insurance and financial services forall
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SDG 9: INDUSTRY,
INNOVATION AND
INFRASTRUCTURE

Chapter

2 [arget 9.3. Increase the access of
small-scaleindustrialand other
enterprises, in particularin developing
countries, tofinancial services,
including affordable credit, and their
integrationintovalue chainsand markets

8  Target9.4.By2030,upgrade
infrastructure and retrofitindustries to
make them sustainable, withincreased
resource-use efficiencyand greater
adoption of clean and environmentally
sound technologies andindustrial
processes, withall countries taking
actioninaccordance with their
respective capabilities

2,8 Target9.5 Enhancescientificresearch,
upgrade the technological capabilities of
industrial sectorsinallcountries, in
particulardeveloping countries, including,
by 2030, encouraging innovationand
substantiallyincreasing the number of
researchand developmentworkers
per 1 million people and publicand private
researchand development spending

SDG 10:
REDUCED
INEQUALITIES

Chapter

2,4,5,7 Target10.2.By2030,empowerand

2,4,7

2,4

promote the social, economicand
politicalinclusion of all, irrespective
ofage, sex, disability, race, ethnicity,
origin, religion or economic or

other status

Target 10.3. Ensure equal opportunity
andreduce inequalities of outcome,
including by eliminating discriminatory
laws, policiesand practicesand
promoting appropriate legislation,
policiesand actioninthisregard

Target 10.4. Adopt policies, especially
fiscal, wage and social protection
policies,and progressively achieve
greaterequality

By 2030, enhanceinclusive
and sustainable urbanizationand
capacity for participatory, integrated
and sustainable human settlement
planningand managementinall countries

By 2030, significantly reduce
the number of deaths and the number
of people affected and substantially
decrease the directeconomic losses
relative to global gross domestic
product caused by disasters, including
water-related disasters, withafocus
on protecting the poorand peoplein
vulnerable situations

By 2030, reduce the adverse
per capita environmentalimpact of cities,
including by paying special attention to air
qualityand municipaland other waste
management
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SDG 12: RESPONSIBLE
CONSUMPTION AND
PRODUCTION

Chapter

8

78

58

Target12.4.By 2020, achieve the
environmentally sound management
of chemicalsand all wastes throughout
their lifecycle, inaccordance with
agreed international frameworks, and
significantly reduce theirreleasetoair,
waterand soilin orderto minimize their
adverseimpacts on humanhealthand
the environment

Target 12.5.By 2030, substantially reduce
waste generation through prevention,
reduction, recyclingand reuse

Target12.6.Encourage companies,
especially large and transnational
companies, toadopt sustainable practices
and to integrate sustainability information
intotheirreporting cycle

Target 12.7.Promote public procurement
practicesthatare sustainable, in
accordance with national policies

and priorities

[arget 12.8.By 2030, ensure that people
everywhere have the relevantinformation
and awareness for sustainable
developmentand lifestyles in harmony
with nature

SDG 13:
CLIMATE ACTION

Chapter

5

Target 13.1. Strengthen resilience and
adaptive capacity to climate-related
hazards and naturaldisastersin
allcountries

Target 13.3. Improve education,
awareness-raisingand humanand
institutional capacity on climate change
mitigation, adaptation, impact reduction
andearlywarning

SDG 15:

LIFEONLAND

Chapter

8  Target15.2.By2020, promote the
implementation of sustainable
managementofalltypes of forests,
halt deforestation, restore degraded
forestsand substantiallyincrease
afforestationand reforestation globally
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SDG 16: PEACE, JUSTICE
AND STRONG INSTITUTIONS FORTHE GOALS

Chapter

2,7

2,3

2,3

2,4

2,3

Target 16.2. End abuse, exploitation,
traffickingandall forms of violence
againstandtorture of children

Target 16.3. Promote the rule of law at
the nationaland international levels and
ensure equalaccesstojustice forall

Target 16.4. By 2030, significantly reduce
illicit financialand arms flows, strengthen
the recoveryandreturn of stolen assets
and combatallforms of organized crime

Target 16.5. Substantially reduce
corruptionand briberyinalltheirforms

Target 16.6. Develop effective, accountable
andtransparentinstitutions atall levels

Target 16.7.Ensure responsive, inclusive,
participatoryand representative
decision-makingatalllevels

Target 16.8. Broadenand strengthenthe
participation of developing countriesin
theinstitutions of global governance

Target 16.9. By 2030, provide legalidentity
forall,including birth registration

Target 16.10. Ensure publicaccessto
informationand protect fundamental
freedoms, inaccordance with national
legislationandinternationalagreements

SDG 17: PARTNERSHIPS

Chapter

3

2,5

2,5

Target 17.1. Strengthen domestic
resource mobilization, including through
international supportto developing
countries, toimprove domestic capacity
fortaxand otherrevenue collection

Target 17.3. Mobilize additional financial
resources for developing countries from
multiple sources

Target 17.6. Enhance North-South,
South-Southandtriangularregionaland
international cooperationonand access to
science, technology and innovation and
enhance knowledge-sharing on mutually
agreedterms, including through improved
coordinationamong existing mechanisms,
inparticularatthe United Nations level,
andthroughaglobaltechnology
facilitation mechanism

Target17.7.Promote the development,
transfer, dissemination and diffusion of
environmentally sound technologies to
developing countries on favourable terms,
including on concessionaland preferential
terms, as mutuallyagreed

Target 17.9.Enhanceinternational support
forimplementing effective and targeted
capacity-building in developing countries
tosupportnationalplanstoimplement
allthe Sustainable Development Goals,
including through North-South,
South-Southandtriangular cooperation

Target 17.16. Enhance the Global
Partnership for Sustainable Development,
complemented by multi-stakeholder
partnershipsthat mobilize and share
knowledge, expertise, technology

and financialresources, to support

the achievementofthe Sustainable
Development Goalsinallcountries,
inparticular developing countries

Target 17.17.Encourage and promote
effective public, public-private and civil
society partnerships, building onthe
experienceand resourcing strategies
of partnerships
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Credits

The RELX Corporate Responsibility Reportis available
atwww.relx.com/go/CRReport

We print other key corporate documents. The 2019 Annual Report
is printed on Revive 100 Silk which is made from 100% recovered
waste. All of the pulpis bleached using an elemental chlorine
free process (ECF). Printed in the UK by Pureprint using their
environmental printing technology; vegetable inks were used
throughout. Pureprintis a CarbonNeutral® company. Both
manufacturing milland printerare1S014001 registered and are
Forest Stewardship Council® (FSC) chain-of-custody certified.

Designed by

CONRAN
DESIGNGRoUP
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