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1 Message from the CEO

In a world subject to ever increasing international competition, placing corporate
responsibility is a core value for our organization and is reflected by our Sustainability
Model (engaging our people, managing our carbon footprint, contributing to society,
and creating economic value). Backed by a functional organizational structure and an
enhanced portfolio of products and solutions, the company continues to transform
itself towards continuous improvement.

AMPLEXOR International S.A., by embracing thevalues of the UNGC & ISO 26000 is
not only displaying a responsible attitude, but is also ready to respond to the social,
environmental and economic challenges d the world today.

This report presents some of the initiatives we have implemented according to the
Global Compact areas. Besides kicking off several initiatives we implemented a
series of indicators that allow us to control and monitor our performance concerning
sustainable development. We are happy to report on the evolution of the last three
years, as well as presenting the new actions carried out through September 2019
and August 2020.

| am personally committed to supporting the Global Compact and overall CSR best
practices (ISO 26000, Eco\adis Rating), acknowledging the important role we play in
this initiative. Respecting the principles of the UNGC and engaging our stakeholders
is very important to us.

Mark Evenepoel
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2 Mission, Vision & Values

Our Mission

We aim to be a leading digital
solutions provider offering global
compliance, digital experience and
content solutions.

Our
Principles

Our Principles

Our code of conduct establishes
the principles we adhere to in our
day-to-day work at AMPLEXOR.
This document aims to serve as a
guideline and reference for
everyone involved in our activities.
Our Code is applicable throughout
our organization; all employees
must follow and enforce the
guidelines established here.
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Transparency

A fundamental value that extends to all our business facets as the best way to
develop our people, foster better decisions and breed trust.

Innovation

The creative ingenuity continually spurs us to achieve breakthroughs in fields
such as Artificial Intelligence and Machine Learning.

Integrity
Trust, honesty and transparency are at the foundation of all our relationships

with employees, customers, partners and other stakeholders.
Our Values
<7 Quality

Working across the globe to continually set higher standards, exceed customer
expectations and deliver superior results.

&N Diversity
Our teams mirror the rich diversity of the markets we serve. We strive to create
inclusive working environments, diverse in people, talent and ideas.

Accountability

A performance-minded attitude where everyone — from leadership to operations
—is expected to uphold commitments to each other and to customers.

Worldwide

Global presence Europe

LOCAL KNOW-HOW WITH INTERNATIONAL REACH
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4 Materiality Analysis

Engaging our Stakeholders

The Stakeholder Engagement Project reflects the results of the inputs of our main
stakeholders towards specific material issues for our company. In this sense the issues that
fall on the to p right quadrant (most important, most relevant) will be implemented into the
strategy for next year.

After a brainstorming session between Quality Management, Information Security Manager &
CEO the following stakeholder groups were identified:

Clients

Employees, Managers & Work Councils
Shareholders

Suppliers

Government

Optional Standards
Competitors/Industry Associations
Council

E R

We have identified the following material topics which stakeholders were asked to prioritize

Stakeholders vs Management

¢ Customer
A Satisfaction

€ Communication

4 Information Security ¢ WorkplaceWeIIbeing Profitability

Risk Management ) # Research & Development
* Corporate Social
Responsibli
v = L 2 Ct;reer Development Plans
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Compliance & Monitoring

Importance for Stakeholders AMPLEXOR

Importance for Managers AMPLEXOR

High Importance for both:

Customer Satisfaction
Communication
Profitability
Workplace Wellbeing

< <K <<

CSR Report 2020 AMPLEXOR International | Verson
1.0 | August 2020



AMPLEXOR

Coming together is the beginning, keeping together is
progress, working together is success.
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