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9 commitments for a Better Tomorrow

Through our corporate responsibility roadmap, we look at the different roles we play as a large global

organisation, and the impacts our actions make in the world.

BETTER TOMMOROW 2025 - OUR 9 COMMITMENTS AND OBJECTIVES
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OUR IMPACT ON
INDIVIDUALS
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OUR IMPACT ON
COMMUNITIES
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OUR IMPACT ON
THE ENVIRONMENT

Improve the Quality of Life of our
employees safely

Ensure a diverse workforce and
inclusive culture that reflects and
enriches communities we serve

100% of our employees work in

Foster a culture of environmental
responsibility within our workforce
and workspaces

OUR ROLE AS 80% Employee Engagement rate : . 100% of our employees are trained
AN EMPLOYER countries that have gender balance in : :
: 2 on sustainable practices
their management populations
Provide and encourage our Promote local development, fair, Source responsibly and provide
consumers to access healthy inclusive and sustainable business management services that reduce
lifestyle choices practices carbon emissions
OUR ROLE AS

A SERVICE PROVIDER  100% of our consumers are offered
healthy lifestyle options everyday

10 billion euro of our business
value benefiting SMEs

34% reduction of carbon emissions

Fight hunger and malnutrition

100 million Stop Hunger
beneficiaries

OUR ROLE AS
A CORPORATE CITIZEN

Drive diversity and inclusion as a
catalyst for societal change

500,000 women in communities
educated through job training centres

Champion sustainable resource
usage

50% reduction in our food waste
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