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IÉSEG at a glance
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OUR STRATEGY

OUR VISION

Educating creative, innovative, and
responsible managers who are capable of
initiating and managing change is at the
heart of IÉSEG’s history. Since its
founding, IÉSEG has promoted a strong
culture of giving students in-depth,
multidisciplinary knowledge, and
operational know-how, combined with a
responsible strategic vision. 
 
   The 10 principles   of the UN Global
Compact are integrated into our teaching
and learning strategy, our research,   as
well as into our organizational strategy.

  
 
 
 

       Since 2013, the school launched a
shared vision process to define what IÉSEG
will look like in 2025. This has been a
collaborative process that has involved the
entire IESEG community: students, faculty,
non-permanent professors, staff, alumni,
and companies.
 
Among the topics of focus are the quality
and impact of our teaching, research, and
our day to day operations.  

  
The richness of the experiences and
opinions shared by all stakeholders has
been of tremendous value to our School.
More than 400 people have actively
participated in this ongoing process.
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Vision, Mission, and Values

EMPOWERING
CHANGEMAKERS
FOR A BETTER
SOCIETY

IÉSEG is strongly committed to being an
ethical, socially responsible, and sustainable

organization 



To educate managers
to be inspiring,

intercultural, and
ethical pioneers of

change

To create knowledge
that nurtures

innovative leaders

To promote creative
solutions for and with

responsible
organizations

OUR MISSION
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IÉSEG works every day to improve
the impact and reach of its
activities, both on the
organizational and the academic
parts of our institution. 

  

 
 
To do so, we incorporate the 10 
principles into the core of  our
educational program, our
research missions, and our
engagement with stakeholders. 

IÉSEG fosters a people-oriented
organizational  culture that
ensures well-being at work and
that stimulates personal

  development  for all members of
the IÉSEG community.

OUR
VALUES

As a result of the School’s Vision 2025 process, IÉSEG
modified its core values to match the changing times and
the growth of our organization.

  
Our values reflect the School’s determination to lead and
to integrate our stakeholder’s expectations into our day
to day life. 

  
IÉSEG encourages all students, staff, and instructors to
exemplify these values at all times.

ccomplishment

esponsibility

ntegrity

olidarity

ngagement

Our educational mission aims to provide
students with the opportunity to go the
‘extra mile’ and achieve great things.

A crucial value when educating responsible
managers who will run organizations in a
complex and global environment, while paying
particular attention to issues such as CSR,
sustainable development, ethics, and
transparency

      IÉSEG expects both students and staff to act
ethically in all their personal and professional
activities.

        No one can perform and fulfill their potential
alone. Solidarity and teamwork are an
increasingly important value both in the work
place and in daily life, and thus are both at the
core of the School’s mission/activities.

The IÉSEG community is fully and collectively
committed to achieving the School’s ambitious
mission. 



7

BE THE
CHANGE

HAVE
AN

IMPACT
ENGAGE

INNOVATE



Governance

Subtitle 01
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IÉSEG recognizes the importance of creating an
institutional environment that promotes effective learning
and provides the tools and competences that empower our

students and staff to be responsible changemakers.

Board of Trustees

Management Board International Advisory
Board

Professional Advisory
Board

Founded in 1964, IÉSEG School of Management is a freestanding business school and a
fully independent nonprofit organisation governed by a Board of Trustees. Under the

terms of the French law, it is incorporated as an “Association Loi 1901”.
  

IÉSEG is member of the Université Catholique de Lille. The school enjoys full autonomy,
but takes advantage of shared resources and student services such as library facilities,

cafeterias and accommodation.
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Our School has put in place organizational structures that work together to
build a coherent strategy across all our activities. These structures are
responsible of embedding social responsibility and sustainability into our
pedagogical, research, and operational strategies.

FOCUS on: ICOR
Founded in 2013

  
Chair: Prof. Frank de BAKKER

  
Composed of members from different IÉSEG Departments

  

To constitute a coordination center for
all pedagogical and research initiatives
around social responsibility and
sustainability currently developed by
and within the School.

To represent a constructive platform for
the proposal and development of refined
actions and innovative initiatives linked
to social responsibility and sustainability
ideas at the School level, in collaboration
with its stakeholders. 

2 Central Missions
I C O R

FOCUS on: IÉSEG Social Responsibility
and Sustainability Steering Committee

Created in 2016 
  

Composition of Steering Committee: Management Committee, CSR Manager, ICOR
representatives, Student representatives, Staff representatives

The Committee meets 4 times per year with the following missions:

Fostering improved
social and

environmental
performance

Serving as a liason
between all IÉSEG

stakeholders on
matters linked  to

social
responsibility and

sustainability
issues and
initiatives

Vetting emerging
initiatives to assess
whether they meet

with the overall
vision and strategic
orientations of the

School

Contributing to
further instill a

culture of socially
responsible and

sustainable
planning and

mindset

Chair: Caroline Roussel
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Teaching and
Learning

TEACHING AND
LEARNING STRATEGY
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In line with our Misssion, IÉSEG's
Teaching and Learning strategy puts
strong focus on interdisciplinary
learning and the development of
students' competences (academic,
managerial, interpersonal and
intercultural). The learning objectives
of every course must be aligned with
the three pillars of the School's
mission and thus integrate the
notions of social responsibility, ethics,
and sustainability.

"IÉSEG’s mission is to train and
educate managers to be inspiring,
intercultural and ethical pioneers of
change and to promote creative
solutions for and with responsible
organizations. Therefore, we decided
to integrate the notions of ethics and
CSR across the entire Grande École
program."

Pascal Bied, Director of Bachelor Programs
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IÉSEG provides students with a solid and
comprehensive educational path that
provides them with the knowledge and
competencies required to succeed at the
highest management levels, facilitates
their personal development in the face of
changing job markets, while fostering
their understanding on the social and
environmental impact of business. 

PEDAGOGICAL APPROACH

FOCUS on: 3rd Year CSR Consulting Project
Mandatory for all 3rd year
students at IÉSEG, the CSR
consulting project gives
students a first-hand and
real-life experience on
what CSR means for
companies in different
sectors. It allows them to
get a notion of the
challenges of integrating
CSR in the company's
strategy, and drives them
to develop and propose
innovative solutions for the
companies they work with.

For the 2018 project, students worked with 9
companies: Ausy, Banque Populaire du Nord,

Camaiëu, Colombus Consulting,Compass Group,
Decathlon, Fast Retailing, IdKids, Metro, 

Early-on, students are exposed to real
management problems and to the
corporate world. Throughout their entire
program, they are also constantly
required to analyze rising social
challenges and sustainability-related
questions that concern to each of the
different management topics they study. 
Issues of ethics, social responsibility, and
sustainability are integrated into all of our
school’s programs, and addressed not
only in dedicated courses, but in a
transversal and multi-disciplinary
fashion.

Grand� Ecol� 5 Yea� Progra�

RESPONSIBILITY SEMINAR
Year 1- Bachelors

BUSINESS ETHICS COURSE AND
SOCIAL PROJECT

Year 2- Bachelors

CSR CONSULTING PROJECT
Year 3- Bachelors

CSR AND SUSTAINABILITY
MANDATORY COURSE

Year 4- Master

CSR ELECTIVES
Year 5- Master

Students enrolled in the Specialized MSc
programs must complete mandatory
social responsibility and/or sustainability
related courses that are specifically
tailored to the disciplinary orientation of
the curriculum they follow. 
 
Ethics, Social Responsibility, and
Sustainability have also been integrated
as a central dimension in the design and
development of the International MBA and
the Executive MBA. 
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IÉSEG's Certificate in Business Ethics
and Sustainable Organizations

IÉSEG is committed to providing students with a
solid generalist management education that is
grounded in strong ethical values. Our School
now offers Master students of the Grande Ecole
program the possibility to follow and complete a
Certificate in Business Ethics and Sustainable
Organizations. 

To complete the Certificate, students must
carry out a series of academic (coursework and
thesis) and practical (internship, projects)
assignments related to CSR, business ethics, or
sustinability issues. They must work in
collaboration with professors and experts from
different management disciplines. 

ICOR Award for the best IÉSEG Master Thesis in the field of
Organizational Ethics, Social Responsibility and/or

Sustainability

Pursuing further its objective of
contributing to the development of a
flourishing, fair, and sustinable
society, IÉSEG and ICOR organize an
annual Award for the best thesis
addressing these issues. 
Students are offered a 2000 Euro's
prize, where 1,000 are for the student,
and 1,000 are donated to the student's
chosen social organization.   
The 2017 winner was Domitille
ADRIAN for her thesis titled "Is the
Social Impact Bond adaptable to
France?"

We are delighted that the first students
have completed this initiative.
Challenges linked to corporate, social,
and environmental responsibility,
sustainable innovation, and managerial
ethics are increasingly integrated into
our programs. More than ever, they are
of primary importance for our students
and for the organizations they will work
for.

François Maon, Associate Professor

2016 Thesis Award Ceremony
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Empowering students as changemakers-
starting in the classroom

IÉSEG endeavors to involve
students in the co-creation of
an ethical, socially responsible,
and sustainable future. 

  
Early on, students are involved
in projects dealing with
solidarity, social responsibility,
and sustainability ideas. During
their second year, students have
to conduct -in teams- a Project
Co (Consulting Project) with a
social or humanitarian
dimension. Groups are
responsible for managing their
projects from beginning to end,
including finding and
association to work with,
dealing with strategic, financial
and human resources issues and
constraints, and presenting
their results to a jury. 

In different courses, students
develop projects that are of
practical utility to the School's
CSR mission and to their
understanding of the topic. For
example, in the Controlling and
Auditing Corporate Social
Responsibility class, the final
project focuses on developing
indicators for a materiality
analysis for the School. 

  
In the Masters program, the
Creenso elective converts our
students into junior consultants
working with social entreprises.
This project allows students to
develop their consulting skills,
their knowledge and experience
on social entrepreneurship,
social impact, and social
business modelling.  

  
 

FOCUS on: The Intercultural Passport

In order to prepare students to work/study in culturally diverse
environments, IÉSEG has set up a coherent training program over five
years. The objective is to  introduce students to  the concept of diversity
in order to help them to understand better and to respect their own
culture and  those of other students. They also develop their knowledge
 of  other cultures. Several projects have been put in place:

 “Intercultural Diversity Passport”  during the Bachelor cycle (including
courses and interaction with international students).The opportunity to
obtain a certificate during the Master cycle (5 electives and writing of a
dissertation or completion of an internship linked with intercultural
concepts).

13



Research

Key figures

14
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137 
 Professors

100% of
permanent

professors hold
a PhD

82% of
permament

professors come
from outside of

France

28% of faculty
are ICOR
members



IÉSEG aims to
become a
recognized hub
for applied and
academic
research at an
international
level.

45

1 2

4 3

4
KEY ACTIONS
to reach our goal

Recruitement of
senior and young-

promising
researchers

Establishing research
projects in collaboration

with companies

Establishing a support
system 

Developing Knowledge
Centers

15



ICOR

Research on business ethics, social
responsibility, and sustainability is one of
the main priorities for our School. IÉSEG's
strategy is to recruit dedicated specialists
across all departments.

Through ICOR, our School promotes,
encourages, and supports research-related
initiatives addressing the analysis of business
and society relationships, ethics, and social
responsibility in a business context.

ICOR's researchers focus on three main axes:

Business and its relationship
to society: a business-

oriented focus

Business and its
relationship to society: a
society-oriented focus

Business and its
relationship to society: an

interaction and
collaboration focus

1 2 3

Focus on understanding the
strategic, organizational, and

operational implications of the
adoption of a social

responsibility and/or
sustainability-oriented , values-

driven paradigm by business
organizations. 

  
Topics include: 

 1. The development of values-
based management models

 2. SR/sustainability
development

 3. Organizational development
and change related to

SR/sustainability
 4. Responsible leadership 

 5. Social and environmental
accounting and reporting

practices

Focus on understanding the
role of societal actors and

business organizations' external
stakeholders in the

development of
CSR/Sustainability practices

  
Topics include: 

 1. Stakeholder influence tactics
and strategies

 2. interaction between firms
and activist groups

 3. The role of business schools
in developing more responsible

practices. 

Focus on studying ideas linked
to the necessity for business
organizations to engage with

their internal and external
stakeholders in order to

demonstrate adherence to
SR/sustainability principles. 

  
Topics include:

 1. SR/sustainability-related
communication strategies

 2. SR/sustainability-related
corporate branding and identity

management practices
 3. Stakeholder collaboration

and cross-sector social
partnerships

  

Editorial activities in the fields of SR/Sustainability

IÉSEG researchers contribute
their SR/sustainability
expertise to the global business
ethics and SR/sustainability
research community by being
active members on editorial
boards of international
management journals.
Our School's researchers have
also coordinated special issues
of international and national
peer-reviewed journals on
SR/sustainability-related
topics. 
Furthermore, our researchers
regularly review articles on
SR/sustainability specialized
journals and conferences.

Editorial Board

Business and Society
  

Organization Studies
  

Journal of Global Responsibility
  

Social and Environmental
Accountability Journal

  
 
 

Organization and Environment
  

Business Strategy and the
Environment

  
Question(s) de Management

  
M@nagement

Special Issues

Journal of Business Ethics
  

Business and Society
  

International Journal of Management
Review

  
 Reviewers

Journal of Business Ethics
  

Business Ethics Quarterly
  

Business and Society
  

Journal of Global Responsibility
  

Social and Environmental
Accountability Journal
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2018 ICOR publications
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El Akremi A., Gond J.-P., Swaen V., De Roeck K., Igalens J., (2018), How Do Employees Perceive Corporate
Responsibility? Development and Validation of a Multidimensional Corporate Stakeholder Responsibility

Scale, Journal of Management, 44(2), pp. 619-657
 

De Roeck K., Maon F., (2018), Building the theoretical puzzle of employees’ reactions to corporate social
responsibility: An integrative conceptual framework and research agenda, Journal of Business Ethics,

149(3), pp. 609-625
 

Wickert C., De Bakker F., (2018), Pitching for social change: Towards a relational approach to selling and
buying social issues, Academy of Management Discoveries, 4(1), pp. 50-73

 
Fortis Z., Maon F., Frooman J., Reiner G., (2018), Unknown Knowns and Known Unknowns: Framing the

Role of Organizational Learning in Corporate Social Responsibility Development, International Journal of
Management Reviews, 20(2), pp. 277-300

 
Byrne J., Fattoum S., Diaz C., (2018), Role Models and Women Entrepreneurs: Entrepreneurial

Superwoman has her say, Journal of Small Business Management
 

Kern A., Laguecir A., Leca B., (2018), Behind Smoke and Mirrors: A Political Approach to Decoupling,
Organization Studies, 39(4), pp. 543-564

 
Vieira da Cunha J., Carugati A., (2018), Transfiguration work and the system of transfiguration: How

employees represent and misrepresent their work, MIS Quarterly, 42(3), pp. 873-894
 

Passenier D., Wolbers J., Groenewegen P., De Bakker F., (2018), Deviance in airline cockpits: how
professionals manage organizational risks, Organization Studies

 
Kickul J., Gundry L., Mitra P., Berçot L., (2018), Designing with Purpose: Advocating Innovation, Impact,

Sustainability, and Scale in Social Entrepreneurship Education, Entrepreneurship Education and
Pedagogy, 1(2), pp. 205-221

 
De Bakker F., Crane A., Henriques I., Husted B., (2018), Editors’ insights. What makes for an exemplarary
contribution? Introducing the Business & Society Best Paper Award, Business & Society, 57(7), pp. 1291-

1300
 

De Colle S., O’ Brolchain F., Gordijn B., (2018), “The Ethics of Smart Stadia: A Stakeholder Analysis of the
Croke Park Project”, Science and Engineering Ethics

 
Bayle-Cordier J., (2018), Et si on faisait pratiquer la méditation de pleine conscience aux étudiants?, The

Conversation France
 

Rehbein, K., den Hond, F., & de Bakker, F.G.A. (2018). Aligning adverse activities? Corporate social
responsibility and political activity. In D.M. Wasieleski & J. Weber (eds.). Business and Society 360. Bingley,

UK, Emerald, pp.295 – 324
 

Ben-Hafaïedh, C., Micozzi, A., & Pattitoni, P. (2018). Academic spin-offs’ entrepreneurial teams and
performance: a subgroups approach. Journal of Technology Transfer, 43(3), pp. 714-733

 
Della Torre E., Giangreco A., Legeais W., & Vakkayil J. (2018). Do Italians Really Do It Better? Evidence of

Migrant Pay Disparities in the Top Italian Football League. European Management Review, 15(1), pp. 121-136



Operations and
Institutional Life

Building a collaborative future
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Stakeholder engagement is at the heart of our
institution. IÉSEG's Vision 2025 process is a
clear example of the relevance of stakeholders
to our School. For the Vision process,  IÉSEG
reached out to all of its stakeholders in order to
put together a holistic view of what the School
should look like in the future.  

  
This process included the participation of
academic and administrative staff, students,
alumni, companies, and other  IÉSEG external
partners. The wealth of views and experiences
contributed by all stakeholders made this
process very rewarding. Overall, more than 400
members of the  IÉSEG community took an
active part in this effort

"The co-elaboration of the shared vision
revealed that social responsibility is
part of the DNA of the IÉSEG
community. As a result, we stamped it
on our new vision and strategy, and
each part of the institution is now
committed to make it happen. Just to
cite a few examples : the new buildings
of the school are accredited "HQE"
(High environmental quality), 

 we have bee hives on the roof, 
 we foster people to bring their
 own coffee cup, and so on. 

 When you start with this kind of
process, it's amazing to notice

 how far it leads you. And it will 
 never finish!"

Philippe Bocquet, Director of Operations

IÉSEG believes that facilitating and supporting
dialogue among our stakeholders on issues
related to social responsibility, ethics, and
sustainability is vital for the success of our vision
and mission



Strengthening Partnerships

IÉSEG aims to be an active member in the community to help move forward the
notions of social responsibility, ethics, and sustainability. The School is convinced that
active engagement and strong collaboration is the best way to address the social and
environmental challenges of today and tomorrow.

Institutional Partnerships and Commitments

Our School is committed to a number of initiatives at a local and international level. We strive to be
an active member of the higher education community and become and example of best practices.
The following are examples of some of the commitments IÉSEG has taken in the last years:

International

Network for Business
Sustainability (NBS) is
a network of more than 500
researchers and managers
committed to advancing
sustainable business. The
network brings together
practictioners with
academics in order to tackle
together complex
sustainability challenges
such as climate change and
social inequality

IÉSEG joined PRME in 2007
and  has integrated PRME's
principles into its strategy. In
2017, IÉSEG was an active
participant of the creation of
the France-Benelux PRME
Chapter that looks to share
best practices among the
region and strenghten
relationships among
stakeholders.

IÉSEG joined the United
Nations Global Compact in
2014. The Global Compact
is the world's leading
voluntary corporate
citizenship initiative. By
committing to the 10 Global
Compact principles, our
School acknowledges that
active engagement of higher
education institutions is
vital in order to foster a
more responsible business
environment. 

Since 2007, IÉSEG is also a
member of the Globally
Responsible Leadership
Initative, a think tank and
worldwide parthership of
companies and
management schools. The
GRLI was founded in 2004
by the European
Foudnation for
Management Development
(EFMD) and the UN Global
Compact. Its principles
relate to and inform the
School's mission to
empower changemakers for
a better society. 

National

At the national level, IÉSEG
implements is own ‘Plan Vert’
(Green Plan) and provides a
yearly performance report to
key stakeholders, including the
Conference des Grandes
Ecoles (CGE) and Conference
des Presidents d’Universite
(CPU). The UN Global
Compact officially considers
Plan Vert as a relevant tool to
help higher education
institutions advance in the
social responsibility path.

Since 2009, IÉSEG is part of
the Campus Responsables
initiative. Campus
Responsables is the first
French-speaking network of
business and engineering
schools committed to
sustainable development.
The objective of this network
is to share best practices and
to encourage a process of
continuous improvement in
the field of sustainable
development and social
responsibility.

In June 2017, IÉSEG signed
the Charte de la Diversité en
Entreprise (French Diversity
Charter). The Diversity
Chapter is a written
commitment by
organizations to ban
discrimination in the
workplace. It expresses
organizations’ willingness to 
improve the degree to which
their workforce reflects the
diversity of French society.
The Chapter is composed of
6 articles that guide
organizations through the
process of instituting new
practices by involving all of
their employees and
partners in these actions.

IÉSEG follows the charter
established by the FESIC, a
network made up of 28
French ‘grandes ecoles’. The
FESIC charter establishes
tolerance, solidarity, and
respect of individuals as
central principles that its
member schools and staff,
including IÉSEG, must
defend and enact.
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Leading by example

IÉSEG is committed to
leading by example in the
way we integrate social
responsibility, ethical, and
sustinability issues into
our institutional strategy. 

Sustainability stewardship

IÉSEG participates in The Live
TREE project a partnership of 6
higher education institutions in
Lille, and  led by the Catholic
University of Lille  that looks to
improve the environmental and
social impact of the Institutions
located in the Vauban
neighborhood by innovating and
transitioning into a circular
economy model. 

Our School has adopted initiatives aimed at recyclying and
limiting energy consumption across its facilities, and
endevours to optimize the impact of staff commuting
between campuses by using smart video-conferencing
systems.

 Sustainability-related indicators have been integrated in the
incentive scheme through which all permanent employees
can benefit from sucessful development of our activities. 

Best Place to Work and Learn
IÉSEG aspires to be a great place to live,
learn, and work. To do so, it has put in place a
number of initiatives and activities to
improve the environment of its students and
staff. 

  
During the Vision 2025 process, a workgroup
called "Best Place to Work" was established
and became the largest working group with
53 members who meet to reflect on how to
collectively improve working conditions at
IÉSEG. 

  
Examples of recent initiatives include the
organization of Yoga and Mindfullness
sessions, the implementation of satisfaction
surveys, and cultural activities sponsored by
the staff delegates. 

Enhancing dialogue

The School fosters alumni engagement in all of our activities.
Alumni are often invited back to  exchange with our students
on their professional experience. Alumni in the field of CSR
have also been invited to give talks or lectures to students in
CSR or CSR-related courses. 

Learning Experiences (LE) are collective visits
that are organized by colleagues of the School
to go and visit firms, educational institutions,
NGOs, associations, etc. that may bring added
value to the Vision Process, relatively to one of
the 5 workgroups’:

  
Best place to live, work and learn. 
Engage Students in active learning. 
Standards required from students. 
CSR, diversity and foundation. 
Meaningful partnerships.

 
The main objective it to provide an opportunity
to promote collaboration,   discover other
environments and ways of working / learning /
living, and a source of new collective and
individual knowledge and discoveries

Learning Experience

Engaging with alumni

20

FOCUS on: LIVETREE

Improving our performance

The IÉSEG Foundation

Since 1964, the IÉSEG Foundation has been a fundamental
pillar in the development of our School. The Foundation has 4
main missions: financial aid for students to promote access to
education at our School; support research and pedagogical
innovation; support our School's internationalisation
strategy; and support the School's real estate strategy. 



Recent Initiatives and Events

In an effort to further promote and incorporate
the Ten Principles into our daily activites, our
School has put in place a number of initiatives
and events that promote U.N. values

CSR DAY

Recycling

Nudges

Circular Economy
event

An annual event on CSR and Sustainable
Development issues is organized on both of our
campuses. This year, the event will include a
small expo on the U.N. Sustainable Development
Goals

Mobility strategies that reduce our
environmental impact are essential. We have
thus partnered with two Higher Education
Institutions in the same neighbourhood to
propose a ride-sharing app to our staff and
professors.  

 
Promoting and encouraging Recycling is a
priority. We have started removing all plastic
cups from our coffee and water distributors, and
have also installed a 'smart' recycling machine in
our Paris Campus

Communication is an essential channel to
sensibilize our community. We thus have started
implementing nudges that promote eco-friendly
behavior such as reducing water and electricity
consumption

On October 2018, our School organized the
screening of a documentary titled 'Closing the
Loop' which focuses on Circular Economy. The
screening was followed by a roundtable with the
participation of the film director, a company, a
professor, and 2 students. 
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IÉSEG works closely with companies to prepare pioneering actors that will become
responsible, innovative, and humanist managers.  

FOCUS on: Corporate Relations

Corporate Partnerships

La Caisse d'Epargne-Hauts de France

On July 2017, IÉSEG signed a partnership with
the Caisse d'Epargne-Haute de France (a large
national bank). The partnership focuses on 3
main priorities, one of them being social
responsibility and engagement. For this
partnership, an expert for La Caisse d'Epargne
will be part of the ICOR prize jury and will
contribute to the activities of the ICOR center

Events
2017 Global Social Business Summit- McCain

In the frame of the 3rd year CSR consulting projetct,
10 IÉSEG students were invited by McCain to attend the
2017 Global Social Business Summit in Paris. This event
is organized by Nobel Prize winner and social business
guru Muhammed Yunus. 

"The GSBS was an
inspiring experience. It
gave me ideas to
implement in our CSR
project for McCain and
confirmed my choice to
work in HR
Management with a
strong CSR orientation.
Pr. Yunus is a man who
inspires people to work
together to create a
better world "

Agathe Delamea, 3rd Year Student

CSR Professional Advisory Board
On February 2019,  IÉSEG held its second
‘Professional Advisory Board on Corporate
Social Responsibility’ aimed at identifying
corporate practitioners’ expectations with
respect to the ethics, social responsibility, and
sustainability related education and learning
processes of IÉSEG students. This must first
allow to develop a deeper understanding of the
needs and human resources challenges faced by
corporate actors trying to constructively address
these questions. Second, it must contribute to
refocus some of our learning projects and
initiatives so as to improve our teaching and
learning focus and approach on these topics.
For this second PAB, 14 corporate
representatives participated and engaged in
constructive dialogue with our IESEG team

Corporate Talks
In collaboration with IÉSEG’s Alumni Network, the
School organizes Corporate Talks which help
students discover new careers, sectors,
companies, or job market issues. The theme of the
talk is chosen by the guest company and can take
place in the form of a round table discussion or a
conference. Students are then invited to ask
questions and engage with the corporate guests.
Topics cover all disciplines of management and
include issues relevant to sustainability, ethics and
corporate social responsibility. For the 2017-2018
academic school year, the first Corporate Talk was
titled ‘Social Entrepreneurship: How to link
business and social?’. This talk was organized
on both campuses in partnership with CREENSO.
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Empowering Changemakers

In September 2015, the School started working with Led by HER to redesign a learning program
seeking to encourage women’s entrepreneurship by providing vulnerable women with access to
the education and tools necessary to succeed in their projects. Offered free of charge, IÉSEG 
provides the expertise of volunteer professors, administrative support, and facilities. This
program is coordinated by Professor Janice Byrne.

On October 2016, IÉSEG signed a Partnership with the Association ‘Passport Avenir’. (Now
Article 1).   Passport Avenir’s mission is to help students who come from less favourable
backgrounds in their educational and professional career.    The Association promotes the
development of a new generation  of responsible and innovative leaders. IÉSEG students who
join this program will benefit from individual tutoring by managers of partner companies with
the  purpose of accompanying them in the path to professional success and by helping  them
create a professional network.  This program is  coordinated by Professor Janice Byrne and
Professor Marion Ligonie.

IÉSEG Network and the IMMOCHAN Foundation came together to create the National Prize
for the Creator of a Social Enterprise. The main objective of this prize is to offer social
entrepreneurs the support and competences needed during the first stages of the development
of their company. The prize is awarded on a yearly basis. CREENSO is coordinated by Professor
Cyrine Ben Hafiedh.

In addition to the Corporate Social Responsibility, Sustainability, and Ethics courses
offered throughout the different programs, IÉSEG encourages its staff and students to 
engage in  initiatives that promote the U.N.   principles and the values of our School.

ENACTUS is an international non-profit organization that mobilizes a worldwide community of
66,500 students together with academic and business leaders committed to “Use the power of
entrepreneurial action to transform lives and shape a better, more sustainable world.” The main
objective of ENACTUS IÉSEG is to improve the lives of those in need through the development
of viable, autonomous and sustainable projects.  With  more than 130 student participants,
ENACTUS IÉSEG is the largest ENACTUS association in France.

 Recent projects include: ‘Patte a terre’ which seeks to limit food waste while creating
opportunities for disadvantaged people; and ‘Tech n’Tree’ which seeks to teach children to
become responsible actors of change and sensibilizes them to the notions of sustainable
development. 

ST
A

FF
-L

ED
ST

U
D

EN
T-

LE
D

Green is the New Black Project
  

This project stands as one of the most notable and relevant projects this year. Two IÉSEG
students, Mathilde Manya and Lea Dhelin have launched this project with the aim of promoting
ethical and sustainable fashion. Mathilde and Lea are taking six months starting January 2018
to go to Asia and meet and discover different actors of sustainable and ethical fashion. Their
plan is to meet entrepreneurs who participate in the growth of the “slow fashion” movement
which focuses on high quality and sustainable products. IÉSEG strongly supports the
development of such projects and supports its students in their process. 
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Bureau de l'Humanitaire: Douala Project
  

This projects aims to provide access to reading material for children in Douala, Cameroon. The
Association aims to collect 25,000 books and school materials that will be then sento to
different schools in this region.  

 

Responsible Leaders Initiative
  

Launched in September 2018, this initiative seeks to involve our students in existing school CSR
or Sustainability projects. Students choose their area of interest and help manage projects. The
initiative currently has 20 students working in strategic projects for our school.



Facilities

IÉSEG has opted for an
eco-responsible approach
in the design and
construction of its new
facilities in Lille and Paris. 
The new building in Paris,
-la Promenade- opened in
September 2017 and has
been certified an HQE
(High environmental
quality) building by a
French certification
agency. The new 8000m2
building over 7 floors at
La Defense business
district has been desinged
by the Equerre agency
and Franklin Azzi
Architecture, a renowned
agency which has worked
on various visible projects
internationally. 

The interior design and
layout of the
Promenade building
was also a result of the
collective work of the
"best place to work"
group for the Vision
2025 process. Staff,
faculty, and students
met regularly to
exchange ideas about
how to create the best
setting to enhance the
IÉSEG experience.
Some of the members
dide some learning
experiences at
Steelcase and Unilever
with the idea of
bringing back best
practices and apply
them to our School. 

The renovation
project in Lille
"IESEG Village' looks
to modernize our
campus and
integrates eco-
friendly design and
technology to make
our campus more
sustainable.  

  
Furthermore, the
School has equipped
some buildings  with
green roofs, and
hives have been
installed on both
campuses as well. 

Communication

#IESEGCares Campaign

CSR Website

Social Media
In order to strengthen
the visibility and impact
of our CSR and
Sustainability actions, the
School has launched the
#IESEGCares Campaing
which looks to unify all
CSR related activities
both in the academic and
institutional operations. 

The hashtag is used in all
aspects of our CSR
communication efforts
and seeks to reinforce
the committment of the
School to such issues. 

The CSR Website has been
published in our homepage with
the intention of clearly
communicating the engagements
and efforts of our School on CSR
matters. The Website, which was
published in January 2018
contains general information on
CSR at IÉSEG as well as updates on
new initiatives and activities. 

In an effort to increase the
visibility of our CSR actions,
two hashtags have been
created for the promotion of
CSR related issues: 

The ICOR website has been
updated to include more recent and
relevant information on CSR
related research and pedagogy at
our School. 
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Bee hives in the terrace of the
Promenade Building
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