
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Communication on Engagement (2018) 
 

 

This is Global Supporters implementation of the 

principles of the United Nations and our support of 

broader UN goals. 

 

  



  



 

 

 

 

 

 

I am pleased to confirm that Global Supporters reaffirms its support of the Ten Principles 

of the United Nations Global Compact in the areas of Human Rights, Labour, Environment 

and Anti-Corruption. 

 

In this Communication on Engagement, we describe our actions to integrate the Global 

Compact and its principles into our strategy, culture and daily operations. We are also 

committed to share this information with our stakeholders using our primary channels of 

communication. 

 

 

 

 

Kim Skipper 

Chairman of the Board 

  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PURPOSE 

 

The purpose of Global Supporters is to support help-to-selfhelp initiatives (in accordance with UN 

principles) in the world's least developed countries or to less-resourced persons, cf. Section 3, and 

to acquire the resources to do so. 

 

Section 3 

 

• in third world countries 

• in countries with extreme poverty according to the World Bank's definition 

• in countries with relative poverty after the OECD poverty deficit 

• in countries where it benefits oppressed populations following the United Nations Universal 

Declaration of Human Rights 

 



  
Why we do it 

Global Supporters believe that the world can be improved. Any change makes a 

difference. The way we do it enables local communities across the world to become more 

successful in the fight against hunger, creating jobs and strengthening equality. The key is 

to make the locals self-reliant by launching their ideas with financial support. We are a 

non-profit association of members who provide that support. Do you want to join? 

 

 

 

 

 
 

Fight hunger 

Strengthen 

equality 
 

Create jobs 

Global Supporters brand cases 



 
Our approach to the Ten Principles 

Global Supporters reaffirms its support of the Ten Principles of the United Nations Global 

Compact in the areas of Human Rights, Labour, Environment and Anti-Corruption. 

 

 

 

PRINCIPLES THE 9 EFFORTS (TAKEN BETWEEN 2016-2018) 

HUMAN RIGHTS 1. Global Supporters acknowledge the European Convention on Human 

Rights (EMRK) that is also incorporated in Danish law. 

2. Our business partners must comply with international humanitarian 

laws and the highest ethical standards. 

3. Global Supporters signed the UN Global Compact: “An Open Letter 

to Academic Institutions Educate Future Managers and Leaders on 

Business and Human Rights”. 

LABOUR 4. Global Supporters promote the elimination of forced labour, child 

labour and employment discrimination through written rules of ethics 

using the principle of “negative screening”. 

5. During our financial assistance our business partners must be in 

conformity with our standards. 

ENVIRONMENTAL 6. Global Supporters are office based and have minimal environmental 

impact. 

7. Our policy is not to provide financial support to borrowers dealing 

with animal experiments, fur industry, factory farming, excessive CO2 

emissions etc. 

ANTI-CORRUPTION 8. All members of the board at Global Supporters are registered 

according to Danish law. 

9. During our financial support our business partners must guarantee 

that 100% of the funds reach the borrower. 

 

 

 

 

  



 
Our support of broader UN goals 

The United Nations Sustainable Development Goals are adopted by Global Supporters as 

shown on this map. The next page shows how they are connected to our brand cases. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Global Supporters also support 

 

 The UN's Zero Hunger Challenge on the eradication of 

hunger 

 The UN's HeForShe movement on women's gender 

equality 

 

BRAND CASE 

FIGHT HUNGER 
We invest in local farmers and 

grocery stores. 

BRAND CASE 

CREATE JOBS 
We invest in small local 

companies and factories. 

BRAND CASE 

STRENGTHEN 
EQUALITY 
We invest in education. 


