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We are living in times of extraordinary change. We are witnessing the world re-
shape at a pace faster than ever. The digital transformation has erased boundaries 
and has opened new opportunities. It is up to us to attune our business with this 
immense potential. That is why we at Crédit Agricole opt to be „100% human, 
100% digital“ Bank. 
 
Our sustainability policy is based on the Crédit Agricole Code of Ethics and our long-
standing values: customer focus, responsibility, solidarity - meaning that people 
drive our actions and are central to our purpose. Crédit Agricole Group undertakes 
that its principles of action help further its goal of being the fair bank, open to eve-
ryone, multichannel, providing each person with support over time and with ability 
to make fully informed decisions. 
 
I am pleased to confirm that Crédit Agricole Srbija supports the ten principles of the 
Global Compact and with this communication, we express our intent to implement 
and develop those principles. 
 
Throughout this report, you can read about how Crédit Agricole Srbija is dedicated 
to implementation of the UNGC principles in the areas of human rights, labor, anti-
corruption and environment in order to give its contribution in building a sustaina-
ble Serbian economy that delivers lasting benefits to people, communities and the 
entire market. 
 
 
 
 
 
 
 
 
 
 
 

Carlos de Cordue, President of the Executive Board 
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The Role of Corporate Social re-
sponsibility (CSR) in our growth 
model  
 
 
Environmental and Social factors and shared values have 
been an integral part of the Group’s strategic vision since 
2010. This focus was reconfirmed in the Strategic Ambi-
tion 2020 plan. Since 2011, Crédit Agricole S.A. has used 
an internal index known as FReD (for Fides, Respect, De-
meter) to steer CSR performance and measure the pro-
gress made.  
 
The index, which is audited annually by Pricewaterhouse-
Coopers, determines one third of the performance condi-
tions for Group Senior Executives’ deferred variable com-
pensation. It demonstrates the involvement and collec-
tive action of Crédit Agricole S.A. and its subsidiaries in 
the area of CSR. In fact, FReD is now taken into account 
in the variable compensation of more than 10,000 em-
ployees as a result of incentive agreements negotiated in 
several Group units.  
 
In 2015, CSR was included in the scope of the Board of 

Directors’ Strategy and CSR Committee, reflecting Crédit 

Agricole S.A.’s determination to meet the new shared 

value challenges of its universal banking business and its 

Board’s direct involvement in this issue.  

A CSR survey is conducted among shareholders each year 

to re-evaluate these challenges. The findings, along with 

the UN Sustainable Development Goals (SDG) roadmap, 

are used to adjust the Group’s CSR strategy and priorities 

on a regular basis.  
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Increased Regulatory pressure 
 
 Strengthen he ethics framework 
 Further identify the climate, ESG and new 

risks and innovate with new offering 
 
 
Climate disruption 
 
 Further develop investment and financing so-

lutions for the energy transition and green 
technologies, green bonds and climate-related 
insurance products. 

 
 
A noticeable improving economy 
 
 Increase Group revenue through the universal 

customer-focused bank model  
 Make the most of the strategic plan focused 

on identifying revenue synergies and less rate-
sensitive products. 

 
 
 

Changes in agriculture and the Agri-food in-
dustry 
 
 Solidify the Group’s leadership, excellent 

knowledge of the sector and unique dedi-
cated organisation in France and deploy 
these strengths internationally. 

 Leverage partnerships with FoodTech 
firms and others and unlock the value of 
the Group’s innovation capabilities. 

 Develop products to protect farmer’s reve-
nue against climate risks and to support 
the deployment of new models 

 
 
Increasing uncertainties in life 
 
 Become fully-fledged partner to customers 

and create value from the Group’s mutual 
funds. 

 Provide solutions for customers in dealing 
with unexpected events, as well as in the 
areas of healthcare, life insurance and 
housing. 

 Strengthen the Group’s profile among pro-
fessionals and businesses 

 
 

CSR at the core of the Strategic Ambition 2020 plan: factors taken  into account  

Digital: New habits and new customer needs 
 
 Make the most of Crédit Agricole’s posi-

tioning as a multi-channel, ’’100% human, 
100% digital ’’ bank trusted third party 

 Leverage the Group’s size and scope to 
offer a wide range of services and advice. 

 Pursue initiatives to support start-ups, 
through Villages by CA and dedicated in-
vestment funds. 

 Make operations more efficient. 
 
Multi-faced competition 
 
 Use new technologies to support Group’s 

customer relationship model ad develop 
smarter, more personalised services. 

 Leverage Crédit Agricole’s solid infor-
mation systems and status as a trusted 
third party. 

 Forge partnerships with and invest in Fin 
tech companies and start-ups. 
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CSR at the core of the Strategic Ambition 2020 plan: factors taken  into account  
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Crédit Agricole Srbija is a universal bank, a member 

of the Crédit Agricole, French banking group which 

owing to over  125 years of experience has 

positioned itself as one of the a leading full-service 

retail banks  in Europe.  

 

As the market leader  in Retail Banking in France, 

Crédit Agricole is the leading financial partner of 

the French economy and one of the largest banks 

in Retail Banking in Europe. The Group employs 

more than 139.000 people and successfully meets 

the needs of 52 million customers  worldwide. 

 

 

Tailor-made offer of products adjusted to clients’ 
needs  in line with the highest financial standards,  
is what each of  260.000 customers in 74 branches 
of Crédit Agricole bank receive in all parts in 
Serbia.  
 
Commitment to the development of long-term 
relationships with clients, their financial needs and 
requirements has had a direct impact on business 
of  Crédit Agricole Srbija  since it  records better 
results every year. 
 
Growth in the number of clients, as well as the 
level of deposits entrusted to Crédit Agricole bank 
in Serbia, are the best indicators of  the level of 
credibility and trust that customers have in CAS.  

This trend reinforces a  strong commitment of CA 
Srbija Bank for further growth and development 
on  Serbian market.  This year we have celebrated 
ten years as Crédit Agricole Sbija. 
 
Strategic orientation of   Crédit Agricole bank Srbija 
is to support the local economy, businesses and 
citizens through specialized products, participation 
in subsidized  loans and special credit lines. 
 
Almost 900 banking professionals whose main goal 
is long-term protection of the interests of clients 
and fulfilling of all their financial needs, work on 
these tasks daily and - that is why  Crédit Agricole 
bank Srbija is The Whole Bank Just for You. 

CRÉDIT AGRICOLE SRBIJA  



10 

 

OUR CSR VISION 
 
 

 
 
 
By committing to Global Compact we at Credit 
Agricole Srbija  transparently acknowledge, 
support and promote the United Nations values 
and policies of all 10 principles.  
 
CAS goes a step further in promoting and 
supporting Children’s rights as part of the 
sustainable development policy of Crédit Agricole 
Bank Srbija for the eigth  year now. 
 
Corporate social responsibility is taken very 
seriously at Crédit Agricole Srbija (CAS) and all our 
responsibilities and commitments are enhanced by 
our corporate values: client in focus, responsibility 
and ethics. 
 
 
  

OUR ECONOMIC 

RESPONSIBILITIES 

Listening to our clients is a prerequisite for understanding 

their true needs and designing responsible products  

accordingly.  

 

Our economic responsibilities are equally relevant to  all 

four business lines: 

 

 Retail  

 SBE 

 Corporate  

 Agro  

 

 

Each business line is aware of the following: 

 

 Our primary vocation is to serve our clients 

and long-term financing for the economy is 

of utmost importance. 

 

 Ethics in our everyday business is the driver towards 

strengthened confidence in our products and 

services. 

 

 Each business line accomplishes this through their 

specific range of products and services. However,  

behind each product or service there is a committed 

employee who is motivated and engaged to fulfil this 

task in a responsible and ethical manner. 

 
 
 
These commitments call for a stronger 
engagement by all business lines to achieve the 
development goals set in 2017 and reflected in the 
increased levels of attention being given to 
sustaibability in our economic, social, civic and 
environmental gaols.  
 
Being responsible for Crédit Agricole Srbija means 
addressing the issues and expectations of a society 
in flux while ensuring  our company’s future.  
 
That’s why we need to understand the aspirations 
and expectations of our clients and our employees, 
as well as those of public authorities while 
treasuring our most preccios asset—the trust our 
clients, employees, partners and public authorities 
place in us. 
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OUR SOCIAL  
RESPONSIBILITIES 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
''One is a member of a country, a profession, a civilization, a religion.  One is 
not just a man.”  ~Antoine de Saint-Exupéry, Wartime Writings 1939-1944. 
 
Crédit Agricole Srbija is a Bank with 74 branch offices in four regions: 
Belgrade, Novi Sad, Kragujevac and Niš. Widespread network of branch 
offices means that CAS is also  an active participant in the local economy and 
local community where it does business.  
 
Social responsibility means treating the Bank's 900 employees in a fair, 
respectful  and honest manner and treating all our customers with the same 
care, respect and honesty.   
 
Employment policy includes fostering diversity, prioritising internal 
promotions and internal job mobility. 
 
We recognise that we have a particular  responsibility in training all 
employees in the relevant fields in order to stay abreast of the fast changing 
world around us, especially the newly promoted ones and talents. 

OUR CIVIC  
RESPONSIBILITIES  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Bank has a strong stake in society, through initiatives and projects which 
advocate children's rights. Whether it be new babies,  children with 
disabilities or socially vulnerable ones, we work hard towards thier inclusion 
into the society.  
 

Crédit Agricole Srbija views civic responsibility in light of helping to combat 
social exclusion and promoting an inclusive society, respecting diversity,  
education and culture.  
 
Crédit Agricole is proud to announce that every year, its employees take a 
more active part in projects within the employee engagement programme 
“'Good Fairy Dobrila's Team“'.  This year  our Good Fairy Dobrila  was also 
included into the Solidaires project of our French colleagues— a Group 
project in the week of Solidarity in the first week of June and continued with 
the eduction project Bank Employee within the UN Global Compact Serbia. 
 
Our civic engagement is also manifested in the support of the work of the 
French Institute  whose initiatives encompass  arts and culture which Credit 
Agricole Srbija strongly supports. 
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OUR ANTI-CORRUPTION  
RESPONSIBILITIES 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Procedures and Guides of Crédit Agricole Srbija are in line with the Anti-
corruption Law and principles of the Crédit Agricole Group. 
 
 All employees are well informed of the definition and the rules in the 

prevention of corruption. The internal documents are available to all 
employees of CAS and they describe in detail the problem about the 
corruption. 

 Through the Compliance training (since 2015), the subject of corruption 
prevention is dealt (the notion, appearance, prevention and detection, 
denouncement and treatment of employees).  

 The fight against the corruption is also part of Compliance test-
reviewing employee’s knowledge which is mandatory for all employees. 

 
In the aim of conducting a more efficient battle against the corruption, the 
Bank is tracking some specific fields that are considered as sensitive in these 
contexts: 
         Giving and receiving gifts 
         Travels and accommodation of employees 
         Supply, purchase and investments for the Bank   
         Paying the third parties - entrance and control of incoming invoices  

 

OUR ENVIRONMENTAL 

RESPONSIBILITIES 
 
 
 
 
 
 
 
 
 
 
 
 
 
Environmental responsibility for Crédit Agricole Srbija means paying 
particular attention to the impacts on the environment that arise from our 
banking activities.  
 
It is very important for us to know who our suppliers are and how they 
operate. It is our responsibility to choose the most suitable ones and it is our 
responsibilty to further develop sensitivity and ethical behaviour toward 
environmental issues.  
 
The Bank  has set clear targets for reducing the environmental impact of its 
own day-to-day operations, including reducing paper consumption, fuel 
consumption and energy consumption.  
 
Environmental responsibility starts with an individual.  Individual 
responsibility is not given since it is also our responsiblity to develop it and 
make every employee aware of his or her behaviour. When there is 
accountability, there is responsibility and awareness. That is our goal.  
 
Therefore it is our responsibilty to promote safe and secure environment 
within the Bank and outside the Bank within the reach of our limits.   
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Structure of employees 
 
 
On 31st December 2017 there were 928 employees in 
Crédit Agricole Srbija. Out of that number 300 employees 
are male and 631 female: 
 

 
 

Employee’s gender ratio in comparison with the type of 
Labor Contract is given in the following table on 
31/12/2017: 

 
 
 

Work experience 
 
 
Average work experience in Bank for 2017 was 13,9 
years.  
 
For women average work experience was 14,0 years 
and for men 13,8 years.  
 
In 2016. average age of employees was 40,1 years – 

for men 40,9 years, and for females 39,8 years. 

 
 
   

Educational structure 
break-down 
 
The level of education of our employees is 
high, with 61% of population with University 
degree or higher.  
 
The rest of educational breakdown structure 
on 31/12/2017 is shown in the chart below: 
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Labor Contract / Gender Male Female Total 

Temporary 12 67 79 

Permanent 288 564 852 

Total 31/12/2017 300 631 931 



 
 
In order to provide more comprehensive medical 
care, Bank provided free dental examination within 
medical check-up for all its employees. Apart from 
that, for the first time all expecting mothers em-
ployed in Bank are eligible for one free ultrasound 
examination in private hospital in Belgrade. 
 
Besides that, all employees are insured, and in the 
case of accidental death, disability, death and for 
serious diseases / surgery.  
 
In accordance with Bank’s care about the employees 
and their health condition and in order to improve 
overall working conditions, Bank provided better 
benefits regarding medical care,  

 
 
insurance in case of death, accident and disa-
bility, as well as insurance in case of surgical 
interventions and serious diseases.  
 
Nevertheless, several years ago CAS intro-
duced solidarity assistance that may be pro-
vided to an employees in amount of legal tax 
free amount, in case of death of family mem-
bers, in case of illness, medical rehabilitation 
or disability of employee or his/her family 
member, as well as in other justified cases. 
 
All employees were entitled to apply, but the 
advantage is given to employees with lower 
income.  
 

 

 
 

 

 

Take care project 
 
All employees in CAS are eligible for one free medical 
check-up during the year. CAS have contract with pri-
vate clinic in Belgrade, and all employees could make 
one medical check-up per year in this clinic or if they are 
living outside Belgrade in clinic on their choice.  
 
In addition, all family members have discount of 20% for 
all medical examinations in this clinic. Also, CAS pro-
vides free ophthalmologic examination to all employees 
and each year all employees are entitled for free flu vac-
cine.  
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 Cooperation with universities 
 
 
During 2017 CAS HR team has been involved in 
negotiations with Universities, related to engage-
ment of best candidates within the Bank. We have 
made contracts with several faculties within the 
University of Belgrade as well as the University of 
Novi Sad, such as the Faculty of Organizational Sci-
ences, the Technical Faculty in Bor and the Faculty 
of Law.  
 
Several faculties that have sent their proposals for 
further cooperation; therefore, we expect more 
contracts and potential collaborations. 
 
In that manner, we concluded that we could reach 
our strategic goals through this kind of collabora-
tion and with adequate bound actions such as: 
 
1.To collect certain number of biographies of stu-
dents and graduates 
2.To organize lectures and presentations on facul-
ties 
3.To realize different workshops and cooperation 
with assistants and professors  
4.To participate in various Case Studies. 

 

 

CAS e-school 
 
 
In 2017, we continued with the development of our e-
learning platform, and the number of digital trainings 
increased compared to previous years. 
 
Specific project on E-Learning platform is certification 
of employees within branch network and small busi-
ness managers. All employees in these segments had 
trainings and passed overall tests in order to check and 
validate specific knowledge regarding their position.  
 
Due to network certification, this year we distributed 
around 50% trainings to employees through our e-
learning platform. 
 
In addition, we implemented mandatary trainings 
through e-learning platform, and we will continue with 
this practice in the future. 
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Recruitment 
 
In 2017, for the seventh time, the program "CAS 
Summership 2017” was implemented. Interns, with 
the help of professional and dedicated mentors, re-
ceived the opportunity to be acquainted with the 
banking system through active work and learning in 
modern environment.   
 
In 2017, 22 interns were recruited in various divisions 
of the Bank. Furthermore, CAS continued with the 
cooperation with the National Employment Agency, 
and 58 candidates were hired through a program of 
professional internship.  
 
The duration of internship depended on the qualifi-
cation of candidates. Internship program for candi-
dates with university degree lasted for 12 months, 
for employees with college degree 9 months, and for 
candidates with high school 6 months. 
 
We continued the cooperation with the National Em-
ployment Service and City Centre for Social Entrepre-
neurship, in order to support hiring candidates with 
disabilities and to select candidates for several posi-
tions in the Bank. For this purpose, we actively partic-
ipated in several employment fairs, specializing in the 
employment of persons with disabilities, and had 
interviews with potential candidates for employment 
in the Bank.  

Employer branding 
 
In 2017 we established Employer Branding Strat-

egy and action plan that will be followed in 2018 

in order to encourage Employer recognition, to 

improve Bank's external website and communica-

tion with targeted groups of candidates, to au-

tomatize selection process, to update and inno-

vate career page on CAS website.  

We want to achieve better integration of site and 

social networks to establish cooperation with Uni-

versities and to ensure regular presence and com-

munication with our audience. 
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In 2017, on various projects for employment of peo-
ple with disabilities, cooperation was achieved with 
the National Employment Service, the Employment 
Centers for Persons with disabilities in Belgrade and 
Novi Sad, the Union of Employers of Serbia and with 
the organization of the Forum of Young with Disabil-
ity.  
 
In 2017, females were represented in total recruit-
ment with more than 70%, including the internship 
program. Furthermore, females are represented with 
67% of the total number of employees. 
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‘’Let The Games Begin’’– CAS sports day  
Crédit Agricole Srbija Sports Day called Let the 
games begin was filled with tournaments, dynam-
ic games, individual sports and great music was 
held on 17th September 2017 at Aqua Park of the 
S Club in Jakovo.   

Mr Carlos de Cordoue, President of the Executive 
Board of the CAS greeted all guests with a warm 
welcome and a great party during the day. A relaxed 
day full of fun remained as a great memory to eve-
ryone. 

Competitions in mini football, basketball,  volley-
ball on the sand, tennis, rope, caterpillar, water 
balloons, slippery floor, were those where col-
leagues could win medals  and cups.  
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 Aim of BELhospice was to provide palliative care 
to terminally ill patients in Serbia according to 
standards set by the World Health Organisation 
(WHO) and European Council, to assist the 
process of education of relevant professionals as 
well as of the general public, and to promote the 
concept of palliative care in Serbia and 
encourage the wider community to support our 
work.  

BELHospice charity tournament 

Traditionally within the CA Group, the 24th. June 
is dedicated to charity tournament in mini foot-
ball  that marks the projects for Commitment 
and Support of Crédit Agricole employees to 
charity causes. 
 
Centre for palliative care and palliative medicine 
“BELhospice” was established on 20 May 2004 by 
Dr. Natasa Milicevic with help of her colleagues.  
BELhospice is the first specialized charity organi-
zation in Serbia that provides palliative accom-
modation to patients with malignant diseases in 
the progressive stadium with a  bounded diagno-
sis. 

Crédit Agricole Srbija, together with other 
participating companies, managed to collect 
17 500 euros for the work of BELHospice cen-
ter for  providing free palliative accommoda-
tion for oncological patients and their fami-
lies.  
 
 



21 

Magic breakfast 
 

Crédit Agricole Srbija participated in the organization of the 10th anniversary chari-

ty project Magic breakfast, with METRO Cash & Carry company, in cooperation 

with Secretariat of Education and non-governmental charity organization Banka 

Hrane. 

During the action that lasted from the 1st till the 16th March, 8,732 tonnes of 
food was collected for children with development disabilities across Serbia 
country.  100 meals was prepared for children from ‘’Oš Dušan Dugalić’’.  
 
Within the charity there was organised a competition during which all project 
participants competed in the decoration of omlette. 
 
Our CAS team stood  out with the decorations which at the end of the competi-
tion  brought to Mr. Carlos De Cordoue and Mr. Svetozar Šijačić certificates for the 
category of best omlette.  
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Santa Claus for a Day 
 
Crédit Agricole Srbija organized an online 
CSR action Santa Claus for a Day for chil-
dren with disabilities during holiday sea-
son.  
The action was organized on CAS Facebook 
page in which the followers were invited to 
write comments with seasons greetings 
specially dedicated to one of the students 
with disabilities that attend “Dušan 
Dugalić” school.  
 
For each comment written, Crédit Agricole 
made a print version of Christmas card 
with the signature of the CA Srbija Face-
book fan that wrote the message.  
 
Simply by writing a comment, any of the 
CAS FB fans could become a Santa Claus 
for a Day, and the Bank prepared Christ-
mas presents for each comment.  Since 
those students have specific needs, the 
content of the presents was adjusted to 
their needs. The Christmas presents for all 
the students of the school were delivered 
after the Christmas school play. 

The aim of the action was to raise aware-
ness on this especially vulnerable part of 
the society, to encourage people to take 
part in such actions and to make holiday 
season happier for children with disabilities, 
their parents and families.    
 
Santa Claus for a Day was also a success in 
terms of raising awareness on that sensitive 
issue. In less than three weeks, CA Srbija 
Facebook page received over 400 com-
ments with sincere season’s greetings and 
grew in number fans for almost two thou-
sand!   
 
There is also a short after event video in 
which the whole process is presented and it 
was used as a CAS New Year’s greeting card 
on Fecebook.  
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Christmas shoebox 
Crédit Agricole Srbija with Metro Cash & Carry company 
organised New year's play in Belgrade and Novi Sad for 
the children from social damaged families. More than 
1000 kids enjoyed the play named ''New Year's chase'', 
that was aimed to bring these children the spirit of 
warmness and  wealth.  

 
The play is traditionally supported by Crédit Agricole 
Srbija along with the Educational Secretary, Children 
Protection administration of the Belgrade City and the 
charity organisation Banka hrane. This project Christmas 
shoebox is conducted over past 8 years and is dedicated 
for supporting the families with delicate material condi-
tion and to provide better life quality for children living 
in there.  
 
The project gathered 14 300 kids from cities of Bel-
grade, Novi Sad, Niš and Kragujevac that got the Christ-
mas present boxes .  
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Battle for knowledge 

Crédit Agricole Srbija took part in a national educa-
tional program “Battle for knowledge” organized 
by the Fund B92. Within this program, there is a 
smaller campaign called “Code-Play” aimed at de-
veloping new literacy among primary school chil-
dren and preparing them for life in the 21st centu-
ry.  
 
"Code-Play" program include equipping all primary 
schools in Serbia with different IT and robotic 
equipment, training teachers to use modern equip-
ment as a teaching tool to provide quality educa-
tion to children, as well as the organization of the 
competition in which, with their teams, participate 
in all school where the equipment is donated. 
 

  
  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Crédit Agricole Srbija gave its contribution by do-
nating teaching tools for “Code-Play”. The tool 
used in this project is an educational robot called 
mBot. 
 
By participating in this program, Crédit Agricole 
Srbija gave contribution to modernization of edu-
cation in Serbia and promotion of importance of 
an adequate preparation for the next generation 
jobs.  
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        Adopted school ‘’Dušan Dugalić’’ 
Crédit Agricole Bank  has a very engaged 
cooperation with the “adopted“ School for 
children with disabilities "Dusan Dugalic" for four 
school years. How this cooperation contributes 
to better childhood of children in school, we 
found out from  Dragica Nedeljković, School 
Principal. 

''Our longstanding cooperation contributes to 
the development of partnerships between 
institutions such as your bank, which has a 
responsible attitude towards the community 
and vulnerable groups. We are lucky  you have 
chosen us to care about and our students and 
parents feel safer and more comfortable in our 
school because they know that there's someone 
besides us who thinks about them.'' 
 
In 2017, there were  223 employees who donat-
ed a  monthly amount from their salaries, so 
that  the children could have more regular 
meals at school.    



’’Bank Employee’’ at first High 
school of Economics in Belgrade 
 

 
 
 
 

on 21st and 23rd March 2017 at the First High School 

of Economics in Belgrade, there were lectures on the 
topic of Retail Business and Securities for students of 
second, third and fourth grades who attend the 
course Bank Employee. 
To the second graders it was especially interesting 
that they could pay via m-bank even in coffee shops 
and pizza places and that the mobile phone applica-
tion  was available as soon as their parents  opened 
them  an account at the Bank.  
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Fourth-grade students were most interested in 
companies that appeared on the stock market and how 
this process was conducted. The story of Elizabeth 
Holmes and her Theranos company, whose shares first 
soared to the record prices and then suddenly 
plummeted, left a lasting impression on students. 
The other topic that was sparking a great deal of 
attention was the history of the stock exchange and 
the famous stock market crashes, but the question that 
was posed most was how one became a broker. 
Excellent and very interesting lectures were rewarded 
by rounds of applause at both classes.  

Bank Employee at High school of 
Economics ‘’Bosa Milićević’’ in 
Subotica 

 
 
 
 
 
 
 
 
 
 
 
 
The last lecture for the profile Bank Employee was 
held on 5th April 2017 in Subotica in High School of 
Economics “Bosa Milićević“. 
 
Our colleague Živorad Milanović, Housing Loans 
Manager this time had two lectures. The first was 
about Loans and the second on Securities and the 
Stock Exchange.   
 
Very inspiring and interesting lectures ended by a big 
round of applause and  all seventeen year olds 
followed both topics with undivided attention.  
At the end of the lecture, Class President spoke to our 
colleague Živorad and on behalf of the entire class 
thanked him for  the great lectures that made their 
current subjects at school more interesting.  
This cycle of Bank Employee, project of the UN Global 
Compact in Serbia under the auspices of the National 
Bank of Serbia, was completed in the best possible 
way.  
 

Živorad Milanović, Housing 
Lonas Manager, during a 
lecture to the students of 
the profile  “Bank 
Employee” at First High 
School of Economics in 
Belgrade  
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Crédit Agricole Srbija has introduced a new feature in 
the branches – eCorner! This is as a part of a branch 
dedicated to promotion of digital services of the 
bank and a unique way to transform traditional bank-
ing experience into digital one. 
 
eCorner is designed as multichannel approach to-
wards education of non-digital clients about Crédit 
Agricole’s digital products and services, but also rep-
resents an excellent opportunity for digitally experi-
enced users to learn more about advanced function-
alities and make the most of them. 
 

This dedicated space in the branch is equipped with 
one touch screen device, a tablet and two desktops 
with eBank and mBank applications, online customer 
onboarding, car and cash loan calculators, infor-
mation on exchange rate, ATM & branch locations, 
Facebook feed, Instagram feed, YouTube channel; as 
well as some service information such as: the level of 
branch crowdedness by day, weather, local traffic etc. 
 
 
Services will be presented to clients by a dedicated 
employee which will give a human touch to all digital 
solutions. This is a clear representation of Crédit 
Agrcole as 100% human and 100% digital bank. 

eCorner—new feature in CAS  
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Crédit Agricole Srbija has many years of experience 
in financing goods and services that aim to preserve 
the environment. With the growth trend, the Bank 
has over 120 EE partners whose customers are suc-
cessfully financially supported. 
 
All retail projects related to energy efficiency financ-

ing in Crédit Agricole Srbija have specific financing 

conditions which are more favorable in relation to 

standard conditions. In cooperation with its EE part-

ners, Crédit Agricole Srbija also provides interest free 

loans for clients and with no processing fees.  

Some of the EE segments with special financing 
conditions: modern carpentry with a high degree of 
EE,insulation materials,facade solutions, construction 
of high quality EE materials, heat pumps and boilers 
of the latest generation, and more and more solar 
panels as a long-term solution for the household, 
modern management equipment refrigeration and 
heating systems, lighting, equipment, energy 
management and automation systems in households 
that contribute to savings of up to 65%, smart 
technologies in energy use, as systems that use 
rational and ecological access to renewable energy 
sources. 
 

 

 

 

 

Being a market leader in Serbia in financing of new 

vehicles, and having in mind our environmental policy 

Crédit Agricole Srbija, has designed special products 

for financing new passenger cars equipped with mod-

ern Co2 engines. Crédit Agricole Srbija has also devel-

oped special financing conditions for all hybrid and 

electric vehicles in order to support the preservation 

of the environment, which is the only offer of this 

type on the market. 

 
 
 
 

Energy Efficiency of CAS 
 

 

 

 

 

 




