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In 2015, Fairtrade ANZ became a member of the Global Compact 

Network Australia. In doing so, we committed to the United Nations 

Global Compact and its 10 universal principles, as well as to the 

UN’s 17 Sustainable Development Goals.

This report forms our Communication on Progress to the 

UN Global Compact for the 2016 and 2017 financial years. 

When the first Fairtrade-labelled coffee appeared on the shelves of

Dutch supermarkets in 1988, the idea that consumers could help tackle 

poverty simply through their purchasing power was a radical idea, 

but one which captured the public’s imagination. 

Today, Fairtrade is the most widely recognised and trusted 

certification system in the world. 

We are demanding more from our business and political leaders 

than ever before, and we expect corporations to demonstrate their 

social license to operate. In this context, a world in which small 

producers and workers can enjoy secure and sustainability livelihoods 

is within our grasp.

We have a powerful new ally in our efforts – the United Nations 

Sustainable Development Goals and the 193 nations which adopted them. 

The overarching driver of the 17 SDGs is to end 

poverty “in all its forms, everywhere”, while leaving 

no one behind. Of course, this has been core to

Fairtrade’s mission and purpose for nearly 30 years.

Our message is clear: the SDGs can only be delivered successfully 

when smallholder farmers and workers play a central role.

In mature markets like Australia and New Zealand, businesses large and 

small are turning to Fairtrade to demonstrate authenticity, transparency, 

social responsibility and measurable impact.

The power of our positive message continues to grow.  Sales in Australia and 

New Zealand increased from AUD $259 million in 2014 to AUD $377 million in 

2016, and we now have 3,214 Fairtrade certified products. 

Each sale represents a new opportunity to reduce poverty, enhance 

communities, address gender inequalities and tackle climate change. 

Molly Harriss Olson

Chief Executive Officer, Fairtrade Australia New Zealand  
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Fairtrade changes the way trade works through 

better prices, decent working conditions and 

a fairer deal for farmers and workers in 

developing countries. 

By choosing Fairtrade products, people can create 

change through their everyday actions, and farming 

communities can improve their lives and 

invest in their future. 

Fairtrade Australia & New Zealand is a full and active 

member of Fairtrade International and has the sole right 

to license the use of the international Fairtrade Mark in 

Australia and New Zealand. 

Fairtrade ANZ has three key objectives: 

• Market growth: Increase the range, availability 

and sales of Fairtrade certified products 

• Credibility and trust: Promote, position and 

protect the Fairtrade mark 

• Producer support: Increase impact and sales 

for producers in the Pacific region. 

A world in which all producers can 
enjoy secure and sustainable 
livelihoods, fulfil their potential 
and decide on their future. 

Connect disadvantaged producers and 
consumers, promote fairer trading 
conditions and empower producers 
to combat poverty, strengthen their 
position and take more control 
over their lives. 

1. Action: We get the right things done promptly and effectively to 
deliver services that achieve maximum impact for people and 
communities. 

2. Integrity: We nurture and promote fairness and equality in 
global trade by being open, trustworthy and transparent
in our work. 

3. Respect: We treat everyone with equality, respect
and understanding. 

4. Challenge: We strive to increase the impact of our work, going 
beyond expectations to set the agenda for rights in trade. 

5. Optimism: We believe we can make lives better and 
explore opportunities for working together to make 
long term improvements.
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The Asia Pacific is often called the world’s economic powerhouse.

But this economic development comes at a price. 

An estimated 600 million people live in poverty – more than half the 

world’s poor. More than 490 million are undernourished and 

another 30.5 million are trapped in modern slavery. 

But hidden behind these statistics is a tremendous opportunity. 
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Fairtrade currently operates in 25 countries across the Asia 

Pacific. We already boast a strong producer presence in India, 

Sri Lanka, Indonesia and China, and sales of Fairtrade products 

continues to grow. 

We generate more than AUD$325 million a year in sales in the 

Australia and New Zealand market, and $1.1 billion in India.

Fairtrade ANZ’s discussion paper, Transforming Trade, 

Transforming Lives, examines the role Fairtrade plays in 

alleviating poverty and growing prosperity across our region. 

To do that, Fairtrade ANZ has set an ambitious, audacious goal

to collaborate with 850,000 farmers and workers throughout 

the Asia Pacific by 2030. 

This means 920 producer organisations, generating more than 

one million tonnes of Fairtrade crops and products a year. 

And it means three quarters of a billion dollars in Fairtrade sales 

and $86 million in Fairtrade Premiums improving the lives and 

livelihoods of the people of our region.

We want producers to access fair prices and new markets to 

enable them to plan for their future, sell more product and predict 

the price they will receive on their commodities. 

Our challenge is to increase our credibility, drive Fairtrade 

throughout our region, and strengthen our relationships with 

producers.

By working together, we can build a fairer future for everyone

in our region.



Thank you

ありがとうございました


