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About This Report
We are proud to present our 13th 
Sustainability Report, which provides an 
annual update on the progress we have 
made toward our overarching sustainability 
strategy and introduces our new seven-
year sustainability goals for 2022.

This year, our reporting is comprised 
of two documents: First, this report 
highlights stories from our teams and 
partners around the world, demonstrating 
the impact we are making on the future 
of our planet and our communities; the 
second document here summarizes key 
data and metrics in accordance with  
the Global Reporting Initiative (GRI)  
G4 “Core” level. 

For questions regarding the content 
of this report, please contact us at 
sustainability@kcc.com.
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Thinking ahead for 
a better tomorrow

Sustainability has been central to 
Kimberly-Clark since we began 
operation more than 140 years ago. 

A message from our CEO

Throughout our history, we’ve continuously improved 
how we operate and embed sustainable practices into 
our business. We have set and achieved formal, long-
range goals for the last 20 years, and will continue to 
set the bar high, so our consumers, customers and 
other stakeholders are aware of our efforts to make a 
positive impact around the world. 

Ultimately, we strive to deliver on our value of caring 
for the communities where we live and work – so the 
environment around us and the people we serve will 
have a brighter future. 

Tom Falk
Chairman of the Board  
and Chief Executive Officer 
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Challenged to be 
our very best

LISA MORDEN
senior director, 
global sustainability

When we first set out to achieve our 2015 
sustainability program in 2010, we knew 
it marked a shift in our thinking. 

We pushed ourselves to look beyond the 
responsibility of our operational footprint into other 
areas throughout the value chain. We’ve forged 
stronger partnerships across our own teams and 
with customers, suppliers, business partners and 
nongovernmental organizations to achieve our goals. 

Integrating sustainability – in its multiple facets – into 
the business is about realizing where the intersection 
of the world’s social and environmental challenges 
meet K-C’s business imperatives. Our long-term 
business success depends on it. 

As we embark on another transformative shift with 
our Sustainability 2022 strategy, we will be relentless 
in our efforts to drive value and innovation, backed by 
the commitment of our teams around the world.
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in 2006 in 2015

to 
more 
than

with the Forest Stewardship Council®  
(FSC®) to end deforestation and 
safeguard forest ecosystems

Exceeded the 25% water  
use reduction goal  
with a 27%     
reduction rate

total global donations and  
community investments:

$29 million  
accounting for 2.9% of our net income 

Socially-focused 
programs exist in  

Recovered packaging 
materials are 
converted into quality  
recycled-plastic 
products for schools 
and/or communities  
around the world

We’ve increased the amount of  
FSC®-certified virgin fiber in our  
tissue products from 7% in 2006 
to more than 75% in 2015

75%7%

Awarded  
EPA Climate 

Leadership award  
for excellence in 
greenhouse gas 
management  

OVERALL 
Performance 

year
partnership

10

of all our 
communities97%  

  Diverted  
95.6%  
as of December 2015

of manufacturing 
waste from 
landfill

Reduced absolute 
GHG emissions by  

7.2% 
exceeding 5% target

Exceeded  

$18.5 
billion  
in Net Sales 
in 2015

Highlights

Zero fatalities and  

from 2010-2015

total  
Reportable  
Incident  
Rate (TRIR)  

reduced  
by  50%
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About our 
2022 strategy

In 2022, Kimberly-Clark will have 
been in business for 150 years – and 
as we pave the way for another 
150 years, sustainability must be at 
the heart of our business strategy. 

With the commitment of our 
43,000-strong team and global 
partnerships, together we will  
make these goals a reality.

O� 
S���y

O� 
P����s

O� 
2022 G�

Improve the 
well-being of25

50%

in greenhouse
Reduction

gases
20%

Innovate our tissue products 
to reduce their natural 

forest footprint by

UPHOLD our COMMITmENt 
TO HUMAN RIGHTS, WOrKER sAFeTY,

ANTI-CORRUPTION & 
enviroNmENtal proTecTiOn

waste
MINDSET

extend
OUR zero

million 
people 
IN NEED

to lead the world in esSENtIalS for a betTEr lifE
 

OUR visIon 
 

ValUE
We strive to create 

both social and 
financial value

COMMITmENt
Our priorities 
and goals are 
informed by 

WHO we serve, 
WHAT we do & 
HOW we do it

INNOVATIOn
We work together 

to foster innovative 
ideas and pursue 
long-term change

6    Kimberly-Clark 2015 Sustainability Report



2015 Achievement

  97%
Socially-focused 
programs exist 
in 97% of K-C 
communities

2022 Goal

Improve the 
well-being of 
25 million people
Through social and 
community investments 
that increase access to 
sanitation, help children 
thrive and empower 
women and girls.

improving social and physical 
well-being in communities 
around the world.
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Toilets 
Change 
lives 
Our brands are drawing attention to 
the important social issue of sanitation.

Did you know that one in three 
people around the world 
don’t have access to safe, clean 
sanitation facilities?
Besides the health implications, the issue of sanitation 
is also a social one. Many women and girls are forced 
to wait until dark, when it may be unsafe, just to have 
privacy. And many girls stop going to school once they 
reach puberty due to the lack of adequate facilities.

Through our Toilets Change Lives program, our 
bath tissue brands – Andrex, Scott and Cottonelle 
– in partnership with non-profit organizations are 
connecting with consumers, customers and employees 
to help improve sanitation conditions for people around 
the world.

In the U.S., our Cottonelle brand launched a new 
campaign with Water For People to raise funds 
and awareness around the lack of basic sanitation 
for families worldwide.

And we’re partnering with Charities Aid Foundation in 
India to fund sanitation programs in schools and early 
child development centers.

Our Scott brand partnered with 

Water for People 
in Bolivia 
to bring sanitation services 
to the communities it serves.

For a third year in the U.K., 
our Andrex brand is partnering 
with UNICEF and retailer 
Sainsbury’s to empower 
communities in Angola to 
build their own toilets.

Key material issue – Access to sanitation infrastructurePhoto: © UNICEF/UNI106376/Pirozzi8    Kimberly-Clark 2015 Sustainability Report
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“ In the United States, many families 
struggle to provide the essentials 
their babies need, like diapers.”

In 2010, our Huggies brand brought the issue to the 
forefront through the Every Little Bottom study, which 
revealed that one in three parents were struggling to 
provide fresh, clean diapers for their babies.

Huggies announced in 2016 it would donate 
22 million diapers through the National Diaper 
Bank Network (NDBN).

“We want every baby to grow up healthy and feel 
comfortable, safe and secure,” said Giusy Buonfantino, 
Baby and Childcare President for North America. 
“Anyone who has had a child knows that diapers 
contribute to babies’ wellbeing, but they can also be a 
big cost. So we knew we had to do something to help.”

Huggies helped found NDBN in response to this need. 
The nationwide non-profit helps ensure that every 
child in the U.S. has enough diapers to be clean, 
dry and healthy. 

“The choice between diapers and other necessities such 
as healthy food and shelter is a difficult decision that no 
family should be forced to make,” said Joanne Goldblum, 
Executive Director National Diaper Bank Network. 
“Kimberly-Clark’s partnership is making it possible for 
us to help more families provide a basic need to care 
for their children.”

Closing the 
diaper divide
Our Huggies brand helps get diapers 
to babies and families in need. 

This is equal to 1 month 
of assistance to 3.2 million 
children or a year of 
assistance to more than 
265,000 children. 

Huggies has donated more than

160 million
diapers since 

2010

Giusy Buonfantino 
Baby & Childcare President 
for North America

Key material issue – Customer Satisfaction9    Kimberly-Clark 2015 Sustainability Report
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Mothers  
Against  
Malaria 
We’re partnering with Malaria  
No More and mothers in Kenya  
to help babies to thrive.

“ Inspired by our vision to lead the 
world in essentials for a better life, 
we’re motivated to help babies thrive 
in communities around the world.”

We know that millions of parents throughout Africa 
trust our Huggies brand of diapers to keep their 
babies dry and clean, which also means happy and 
healthy. But mosquito-borne diseases like malaria 
threaten their safety. 

Since 2014, we’ve been working with Malaria No 
More, a global organization determined to end deaths 
from malaria, starting with mothers and babies in 
Kenya where more than three-quarters of people are 
at risk. Together we developed a joint program with 
the Huggies brand called Mothers Against Malaria. 

The program launched a series of public service 
announcements featuring appearances by Kenyan 
celebrities who helped spread the message 
about malaria prevention. 

We also reached mothers through in-store promotions 
where we gave away treated mosquito nets and 
educational materials about malaria prevention to 
people shopping for diapers. Working together with 
local partners and, most importantly, mothers, we’ve 
been able to help babies thrive. 

“With Kimberly-Clark’s support, Mothers Against 
Malaria has given mothers in Kenya the information 
and resources they need to protect their families,” 
said Martin Edlund, Chief Executive Officer of Malaria 
No More. “They share Malaria No More’s commitment 
to ending malaria deaths, and together we’re making 
great strides in Kenya.”

13 Million
Kenyans exposed  
to mothers against malaria  

campaign messages

John Loomes 
General Manager for West, 
East and Central Africa

Key material issue – Customer Satisfaction

Photo: Malaria No More
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Anderson Guimarães da Silva,  
a Kimberly-Clark Production 
Operator in Correia Pinto, learned 
there were local schools that did 
not offer theater. 

From his own experience,  
Silva knew how theater can help 
students develop their confidence 
and public speaking skills. So in his 
spare time, he taught theater classes. 
Silva arranged for students to put on 
performances for the Kimberly-Clark 
team, which addressed topics like 
safety, quality and productivity. 

GIVING 
iNSPIRING 
Educating 
Since 2012, our team in Correia Pinto,  
Brazil, has been volunteering to help shape 
young minds to reach for their dreams –  
in a way that also benefits society and 
the world around them.

Projecto Crescer, which means 
‘Project Growth’ in Portuguese, 
involves Kimberly-Clark employees, 
community members and students 
from seven local schools. 

A major goal of the program is to provide ways 
for students to learn sustainable practices through 
fun and unique activities; and with their increased 
awareness to positively impact their families 
and friends. 

Over the last year, students have become good 
stewards of the environment by planting seeds and 
plants, and many of the schools have implemented 
recycling programs, started composting and 
even begun growing their own vegetables. 
Our environmental team helps the schools track 
their progress in applying what they’ve learned. 

Another important aspect of the program is 
the ongoing commitment of our employees who 
volunteer time to guide high school students on 
future career paths, developing life skills 
and strengthening core academic abilities.

Many of our teamS at Correia 
Pinto volunteered for these 
projects, impacting more than

1,800 students

120 teachers

and 1,700 families.

From 2012 TO 2015, about 380 
employees have volunteered 
on a regular basis.

We worked alongside teachers to 
develop lessons that integrated 
sustainability into subjects like 
language, history and geography. 

Key material issue – Customer Satisfaction11    Kimberly-Clark 2015 Sustainability Report



Harnessing innovations to reduce  
our impact on natural forests. 

2015 Achievement

We Purchase  

100%
of fiber from 
certified suppliers

2022 Goal

Innovate our tissue 
products to reduce 
their natural forest 
footprint by 50%
while increasing our use of 
Environmentally-Preferred 
Fibers (EPF)
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Powerful 
Partnerships 
Our partnership with the Forest Stewardship 
Council® has helped lead the way for the 
future of forests.

Corey Brinkema 
FSC® U.S. President

Not only are forests home 
to plants and animals, they 
also play a critical role in 
reducing greenhouse gases.
We began partnering with the Forest 
Stewardship Council® (FSC®) a decade 
ago to use the power of the marketplace 
to end deforestation and safeguard 
forest ecosystems. 
 
By carrying FSC®’s trademark on 
many products’ packaging, brands 
like Kleenex, Cottonelle and Scott are 
enabling consumers to help protect 
the environment.

“ Forests are critical to life on 
Earth, so FSC® sets a high bar for 
responsible management. Not only 
does Kimberly-Clark have a strong 
preference for FSC®, but they are also 
increasingly willing to tell the FSC® 
story to consumers, which is critical .”

Key material issue – Deforestation13    Kimberly-Clark 2015 Sustainability Report
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TO BENEFIT 
GENERATIONS
Our unconventional mindset is making 
alternative fibers a reality. 

We are committed to reducing  
our impact on natural forests,  
and searching for alternatives  
to traditional sources of fiber  
used for manufacturing paper  
towels and tissues.
When Sylvia Little, Director of Material Science says, 
“We’re always looking to nature as inspiration,” she really 
means it. Her team of scientists and engineers have traveled 
the planet – from forests to farmlands, jungles to deserts – 
in search of renewable sources of fiber. 

Back in the lab, which teems with a world of algae and prickly, 
dry forms of plant life, our teams are experimenting with new 
ways to make sustainable products from rapidly renewable 
sources. Some of these have already found their way into our 
GreenHarvest products, which incorporate fiber from bamboo 
and wheat straw into trusted Kleenex and Scott brand towel 
and tissue products.

“What we’ve found is that the sustainable sources we 
need are already all around us in abundance,” said Little. 
“We’re just discovering how to work with them.”

We are forming partnerships that 
benefit the planet. Our work with 
farmers to cultivate wheat straw 
as one source of alternative fiber 
promises to benefit generations to come.

Sylvia Little 
Director of 
Material Science

Key material issue – Deforestation14    Kimberly-Clark 2015 Sustainability Report
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Setting our sights  
on zero waste.

2015 Achievement

 95.6% 
of manufacturing 
waste from landfill 
as of December 2015

2022 Goal

extend our zero waste 
mindset to all K-C solid 
wastes and deliver 
innovation that keeps 
product and packaging 
material out of landfill 
after use

Di
ve

rt
ed
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Q: What is Kimberly-Clark’s point  
of view on waste and recycling?

We started talking internally about a 
zero-waste mindset as early as 1995.  
In the first decade, we were very focused 
on keeping manufacturing waste out of 
landfills but weren’t fully recognizing 
the value of these materials. Since then, 
we’ve come a long way toward realizing 
that value. By the end of 2015, we were 
diverting more than 95 percent of our 
manufacturing waste from landfills. And 
it’s not just about diverting waste from 
landfills but converting it into valuable 
opportunities. We’re now generating 
nearly twice as much revenue from the 
sale of material that was previously 
considered waste, than we spend  
on disposal. 

Q: Could you explain the  
zero-waste mindset?

It’s about recognizing the value of 
materials that go into our products 
and packaging. Whenever we can 
find ways to reduce, reuse and recycle 
these materials, we’re keeping them in 
circulation – and out of the landfills.  
Even if they’re not being used by us, 
they can still be used by someone, 
somewhere. It’s up to us to find out how.

By doing this, we’re creating value for 
the entire supply chain and giving  
these materials a second life. It’s really 
an evolution from the linear mindset 
where you take, make and then dispose 
of things. We’re creating a more circular 
business model that allows us to 
recapture materials for reuse.

Our goal for the year 2022 is  
to have cumulatively diverted

150,000 tons 
of post-consumer product and 
packaging waste

A Mindset 
of Value 
Creation
We spoke with John Opsteen, 
Kimberly-Clark’s Secondary  
Materials Program Leader, about  
the innovations that are keeping  
waste out of landfills.

Key material issue – Product and Packaging End-of-life16    Kimberly-Clark 2015 Sustainability Report
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INNOVATING 
A World of  
Possibilities 
We see endless opportunities in the  
products we make and through our  
partnerships all around the world.

Our thinking about sustainability 
doesn’t end when a product is sold. 
We’re continuously innovating to 
design products and packaging that 
are environmentally-friendly, efficient to 
produce, and that bring secondary value 
after use.

Here are some examples of how…
FILLING THE GAP  
Australia/New Zealand
To help people recycle flexible 
plastic packaging we partnered 
with the RED Group to start 
REDcycle. Now, more than 
500 drop-off points across the 
two countries collect these 
materials. Through a partnership 
with local manufacturer Replas, 
the recycled plastic is being 
converted into useful products 
like outdoor park benches and 
playground equipment.

HELPING CUSTOMERS RECYCLE  
North America and Europe
At Kimberly-Clark Professional  
we are helping customers divert 
used materials from landfills. 
Through the RightCycle program, 
we work with customers across 
more than 140 collection sites 
around the world to recycle used 
gloves and garments. RightCycle 
has grown from recycling just 
under two tons of material in 2011 
to 101 tons in 2015. 

WORKING THROUGH  
MANY CHANNELS  
Latin America 
Together with Teletica, one of 
Costa Rica’s top TV stations, we 
established AmbientaDOS to help 
make the concept of “reuse and 
recycle” viable in Costa Rica.

MAKING THE RIGHT  
DECISION EASIER  

UK and US

Sometimes the different 
requirements for recycling various 
types of material – glass, plastic, 
metal, paper – can be confusing. 
To make it easier we’ve joined 
programs like On-Pack Recycling 
Label in the United Kingdom 
and How2Recycle™ in the United 
States, which provide simple, 
consistent recycling instructions 
for packaging.

In 2015, we diverted  

95.6%  
of manufacturing  

waste from landfill 
as of december  

Key material issue – Product and Packaging End-of-life17    Kimberly-Clark 2015 Sustainability Report
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Committing to increase our energy 
efficiency and use of alternate 
energy sources each year.

2015 Achievement

Reduced absolute 
GHG emissions by

7.2% 
exceeding 5% target

2022 Goal

achieve a minimum  

20%   
in greenhouse gases  
versus 2005 baseline

Absolute 
reduction
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“ Not only does our award-winning 
co-generation facility help reduce CO2 
emissions, it also helps save money 
through energy efficiency. The project 
has challenged us to think about what 
else we can do to drive both business 
and sustainability results.”

SMART 
GROWTH
Innovation and global collaboration is driving 
growth, creating efficiencies and continuously 
evolving our manufacturing.

What we’re doing 
Energy Conservation 
More than 30 of our manufacturing facilities 
are adopting a system called LEAN Energy 
Management, in which team members closely 
monitor energy consumption and challenge 
themselves to reduce it. 

Alternative Energy 
Biomass – a renewable, organic material, such 
as wood waste – is considered a carbon-neutral 
fuel. We are using responsibly-sourced biomass 
to generate energy at a number of our mills 
around the world as one alternative to fossil 
fuels. For instance, we are generating electricity 
and steam at our mill in Mobile, Alabama, and 
steam to help power our operations at mills 
in Correia Pinto in Brazil and Sitio del Niño in 
El Salvador.

In addition, we have introduced co-generation 
at a number of our mills. This technology 
utilizes clean-burning natural gas to generate 
electricity while recovering waste heat to 
improve operational efficiencies.

That’s more 
than 20% 
of all our 
emissions

By working together across 
the globe, we’re making 
smart decisions about how 
we grow with a focus on 
reducing our impact on the 
environment. 

Scott Whicker 
Mill Manager, 
Millicent Mill, 
Australia

By 2022 We’ll  
eliminate nearly

1,000,000 
metric tons

Key material issue – Climate Change, Energy Usage

of greenhouse 
gas emissions 
FROM A 2005 BASELINE
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Landfills play a critical role in 
waste management, but as waste 
decomposes, it releases methane – a 
greenhouse gas that contributes to 
climate change.

What if there was a way to minimize 
methane from seeping into the 
atmosphere? What if there was 
a way to put it to good use?

Those are the questions our  
engineers have been asking. 

In 2008, we implemented a 
renewable biomass energy project 
at our largest manufacturing site in 
the world, Beech Island Mill in South 
Carolina, to reclaim landfill gas to 
power operations.

1.  Gas is cleaned on-site at  
the Three Rivers Solid Waste 
Authority landfill.

2.  Our Beech Island Mill receives the 
gas through a pipeline more than  
15 miles (24 kilometres) long.

3.  We burn the gas along with natural 
gas to generate steam and power 
the production process.

Gas from the landfill in Beech 
Island helped avoid burning

1.6 trillion BTUs
of natural gas FROM 

2010 TO 2015

ENGINEERING  
POWER
Since 2008 our engineers have been  
using landfill gas to generate power  
and make operations more efficient. 

Key material issue – Climate Change, Energy Usage and Innovation

enough to power more than 

12,000 homes 
for a year
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Building powerful partnerships  
to create a leading sustainable  
and responsible supply chain.

2015 Achievement

27%
2022 Goal
Live our values through 
proactive environmental and 
social programs that

uphold our commitment 
to human rights, worker 
safety, anti-corruption and 
environmental protection.

Reduced 
water use 
by 27%

Reduced  
the safety 
incident rate

* as a Total Reportable 
incident rate

50%
21    Kimberly-Clark 2015 Sustainability Report



That’s why we’re a member of AIM-PROGRESS, a group 
of companies that work together to promote responsible 
business practices and a sustainable supply chain.

Last year, our team in China worked with AIM-PROGRESS 
to co-sponsor a Responsible Sourcing Forum in Shanghai. 
More than 300 representatives from companies across 
China attended this groundbreaking event, including 
many of our suppliers.

Promoting safe and healthy work environments can 
significantly improve employees’ productivity and  
morale, which also leads to better business results. 

Anthony Nguyen, a Kimberly-Clark Corporate Social 
Compliance specialist, highlighted the importance of 
continuous improvement at the event.

Other topics included third-party labor management, 
anti-corruption and anti-bribery, and employment labor 
laws. Peer-to-peer exchanges, through Q&A sessions and 
sharing of best practices by participants, helped facilitate 
a productive dialog.

“Forums like these can have an enormous impact 
on business and on people’s lives. The dedication of 
companies like Kimberly-Clark to strengthening the  
entire supply chain is crucial to the success of all,” said 
David Lawrence, Executive Director for AIM-PROGRESS.

In 2015, we achieved 100 percent participation of our key 
suppliers in our Social Compliance Standards Program.

BUILDING PARTNERSHIPS THAT 
CROSS TRADITIONAL BOUNDARIES 
IS AN IMPORTANT PART OF OUR 
SUSTAINABILITY STRATEGY

since 2012, we’ve completed more 
than 400 audits that resulted in 
improved working conditions for 
more than 123,000 employees 
across our external supply chain.

Key material issue – Forced Labor, Child Labor,  
Occupational Health & Safety

Anthony Nguyen 
Kimberly-Clark 
Corporate Social 
Compliance Specialist

“ There’s no substitute for meeting 
suppliers in person. Everyone 
understands that we’re all in this 
together. By sharing what we know,  
we can contribute to everyone’s success.”

All in this 
Together 
We’re partnering with companies throughout 
the supply chain to promote safe and healthy 
work environments.
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GLOBAL 
COLLABORATION 
DRIVes EFFICIENCY 
By exchanging experiences, we’re bringing people closer  
together – and closer to achieving our goals.

We know that achieving 
our sustainability goals 
demandS us to be our  
very best.

It takes all of us working together to 
strengthen capabilities and collaboration 
across our global network. To do this 
our experienced team members across 
Kimberly-Clark travel to other countries 
to share experiences, transfer skills and 
solve problems. 

We followed three team members who 
traveled from South Korea to various 
locations throughout the Asia-Pacific 
region. They are applying skills and 
knowledge gained from years of experience 
with Yuhan-Kimberly, our joint venture in 
South Korea, to help other teams make 
progress toward their sustainability goals.

Beyond the immediate benefits of 
increasing the efficiency of our operations 
– which helps lower energy use and 
reduce waste – they are also building 
relationships, trust and ties between teams 
that have lasting benefits for the future.

… has 
improved 

nearly

Since our people 
began implementing 

LEAN principles throughout 
Southeast Asia, our overall 
equipment effectiveness 

– a key measure of 
efficiency  …

30%

Lee Seung-Hyun 
Operations Manager

Operations Manager 
Lee Seung-hyun is currently 
working at the Ingleburn 
mill, in Australia as part of 
a three-year assignment 
to improve operational 
performance and strengthen 
cooperation between our 
teams in Taejon, South Korea 
and Australia.

Nam Hyung-Kyu 
Senior Mechanical Engineer

Motivated by his desire 
for a new challenge and 
an innovative project, 
Senior Mechanical Engineer 
Nam Hyung-kyu has been 
applying years of experience 
from our work in Korea to 
strengthen new operations 
in Nanjing, China.

Moon Sung 
Operations Excellence Manager

Moon Sung previously 
worked to implement LEAN 
manufacturing in Korea and 
Taiwan, making him a perfect 
candidate to apply this 
knowledge elsewhere. This 
year, he wrapped up a six-year 
assignment traveling between 
Indonesia, Malaysia, Singapore, 
Thailand and Vietnam, where 
he worked with our teams 
to bring LEAN management 
systems on-line at mills 
throughout the region.

Key material issue – Innovation23    Kimberly-Clark 2015 Sustainability Report




	contents
	page 3
	pg 7
	page 12
	page 15
	page 18
	page 21
	page 5

	Page 1 go to next page: 
	Page 1 go to next page 2: 
	Waste 43: 
	54: 
	Social 43: 
	SupplyChain 43: 
	Highlights 43: 
	INFO 43: 
	Energy 45: 
	Button 17: 
	Energy 42: 
	Waste 42: 
	53: 
	Social 42: 
	SupplyChain 42: 
	HOME 42: 
	Highlights 42: 
	Forward 42: 
	PreviousPage 42: 
	INFO 42: 
	LISA: 
	Energy 41: 
	Waste 41: 
	52: 
	Social 41: 
	SupplyChain 41: 
	HOME 41: 
	Highlights 41: 
	Forward 41: 
	PreviousPage 41: 
	INFO 41: 
	Energy 40: 
	Waste 40: 
	51: 
	Social 40: 
	SupplyChain 40: 
	HOME 40: 
	Highlights 40: 
	Forward 40: 
	PreviousPage 40: 
	INFO 40: 
	Energy 39: 
	Waste 39: 
	50: 
	Social 39: 
	SupplyChain 39: 
	HOME 39: 
	Highlights 39: 
	Forward 39: 
	PreviousPage 39: 
	INFO 39: 
	Energy 38: 
	Waste 38: 
	49: 
	Social 38: 
	SupplyChain 38: 
	HOME 38: 
	Highlights 38: 
	Forward 38: 
	PreviousPage 38: 
	INFO 38: 
	Page 8 bathroom: 
	Page 8 Charities: 
	Energy 37: 
	Waste 37: 
	48: 
	Social 37: 
	SupplyChain 37: 
	HOME 37: 
	Highlights 37: 
	Forward 37: 
	PreviousPage 37: 
	INFO 37: 
	Page 9 - Diaper: 
	Page 9 - bottomProgram: 
	Energy 36: 
	Waste 36: 
	47: 
	Social 36: 
	SupplyChain 36: 
	HOME 36: 
	Highlights 36: 
	Forward 36: 
	PreviousPage 36: 
	INFO 36: 
	Page 10 full story: 
	Energy 35: 
	Waste 35: 
	46: 
	Social 35: 
	SupplyChain 35: 
	HOME 35: 
	Highlights 35: 
	Forward 35: 
	PreviousPage 35: 
	INFO 35: 
	Energy 34: 
	Waste 34: 
	45: 
	Social 34: 
	SupplyChain 34: 
	HOME 34: 
	Highlights 34: 
	Forward 34: 
	PreviousPage 34: 
	INFO 34: 
	Energy 33: 
	Waste 33: 
	44: 
	Social 33: 
	SupplyChain 33: 
	HOME 33: 
	Highlights 33: 
	Forward 33: 
	PreviousPage 33: 
	INFO 33: 
	Button 24: 
	Energy 32: 
	Waste 32: 
	43: 
	Social 32: 
	SupplyChain 32: 
	HOME 32: 
	Highlights 32: 
	Forward 32: 
	PreviousPage 32: 
	INFO 32: 
	Page 14: 
	Energy 31: 
	Waste 31: 
	42: 
	Social 31: 
	SupplyChain 31: 
	HOME 31: 
	Highlights 31: 
	Forward 31: 
	PreviousPage 31: 
	INFO 31: 
	Energy 30: 
	Waste 30: 
	41: 
	Social 30: 
	SupplyChain 30: 
	HOME 30: 
	Highlights 30: 
	Forward 30: 
	PreviousPage 30: 
	INFO 30: 
	Page 16: 
	Energy 29: 
	Waste 29: 
	40: 
	Social 29: 
	SupplyChain 29: 
	HOME 29: 
	Highlights 29: 
	Forward 29: 
	PreviousPage 29: 
	INFO 29: 
	Energy 28: 
	Waste 28: 
	39: 
	Social 28: 
	SupplyChain 28: 
	HOME 28: 
	Highlights 28: 
	Forward 28: 
	PreviousPage 28: 
	INFO 28: 
	Energy 27: 
	Waste 27: 
	38: 
	Social 27: 
	SupplyChain 27: 
	HOME 27: 
	Highlights 27: 
	Forward 27: 
	PreviousPage 27: 
	INFO 27: 
	Page 19 Full Story: 
	page 19 Unleashing: 
	Energy 26: 
	Waste 26: 
	37: 
	Social 26: 
	SupplyChain 26: 
	HOME 26: 
	Highlights 26: 
	Forward 26: 
	PreviousPage 26: 
	INFO 26: 
	Button 25: 
	Energy 25: 
	Waste 25: 
	36: 
	Social 25: 
	SupplyChain 25: 
	HOME 25: 
	Highlights 25: 
	Forward 25: 
	PreviousPage 25: 
	INFO 25: 
	Energy 24: 
	Waste 24: 
	35: 
	Social 24: 
	SupplyChain 24: 
	HOME 24: 
	Highlights 24: 
	Forward 24: 
	PreviousPage 24: 
	INFO 24: 
	Energy 23: 
	Waste 23: 
	34: 
	Social 23: 
	SupplyChain 23: 
	HOME 23: 
	Highlights 23: 
	Forward 23: 
	PreviousPage 23: 
	INFO 23: 
	Energy 21: 
	Waste 21: 
	32: 
	Social 21: 
	SupplyChain 21: 
	HOME 21: 
	Highlights 21: 
	Forward 21: 
	PreviousPage 21: 
	INFO 21: 


