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ABRH IN BRAZIL

22 sectionals — States:

AL, AM, BA, CE, DF, ES, GO, MA, MG,
MS, PA, PB, PE, PI, PR, RJ, RN, RS,
RO, SC, SE, SP

12 THOUSAND ASSOCIATES

International Affiliation:

WFPMA - World Federation of Personnel
Management Associations

FIDAGH - Federacion Interamericana de
Asociaciones de Gestion Humana

CRHLP - Confederacao das Associacdes dos Paises
da Lingua Portuguesa
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The Brasil ABRH’s Pillars

The proposed Work Plan was based on the Brasil ABRH’s pillars

Associativity
Representativity
Sustainability
Visibility
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BRAND Platform

MISSION

Fostering an innovative and collaborative community that connects different
actors in the labor relations scenario, in order to spread the best practices in
people management

We believe that the more people are connected, the better the solutions that
are developed.

VISION

Have global representation and be the national reference source
for collaborative construction of knowledge and content in people
management by 2025.

We want to boost knowledge going forward. For this, we need to
establish ourselves as a point of reference in which people trust.

VALUES

These are the values that make up the DNA of ABRH-Brazil. More than
merely directing our actions, they define who we are, where we are
going and how we get there.
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()  clusion ©)

Worki h h i Content for all
or mIg UL R Our content has no target public and
We believe that the way we work

h " h no restrictions. All knowledge and
as enc?rmous. potentla OE ange collaboratively produced ideas are
the social, political and economic

) e i democratic and are available to all.
Situation in Brazil.

Ethical and nonpartisan sta!é
Impartiality, transparency and good
faith

To promote a community committed to best
practices, which makes the best content
available to companies and institutions, we
must be impartial, transparent and honest.
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Connectivity p‘.

Connect to share

We want to promote a network of
global contacts to facilitate the
access of people and businesses to
the best practices in people
management, facilitating the
exchange of ideas and knowledge.

Collaboration -ﬁ-ﬁ
Everyone Involved

ABRH-Brazil emerged collaboratively
and still is today. Best practices will only
be achieved with the collaboration of all
of the people involved.

R
4
Sustainable growth -(-

Responsibility to grow

Grow responsibly in order to maintain the

quality of our work and continue providing
access to services and opportunities for all
citizens. Now and forever.
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WORK PLAN

The Work Plan is divided in two focal points:

THE SECTIONALS’ SUPPORT AND STRENGTHENING

THE BRASIL ABRH’s MISSION AND ACTIONS SOLIDIFICATION
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HESECTIONALS SUPPORT AND STRENGTHENING

-
e {

To subsidize the Sectionals with the necessary
support so that they accomplish their mission
in the State.
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Organograma
Diretoria Executiva

2013-2015 Conselho Deliberativo

Conselho de Consultivo ’ Conselho Fiscal

Presidente
Leyla Nascimento

Vice-Presidente VP Administrativo-Financeiro
Elaine Saad Cassio Mattos

Diretorias de Integracao

Diretorias de Gestao

Diretorias de Relagbes
Institucionais

Diretorias do Conhecimento




Organograma
Diretoria Executiva

Conselho Deliberativo

Presidente
Leyla Nascimento
Vice-Presidente VP Administrativo- Financeiro
Elaine Saad Cassio Mattos
Diretorias de Integragcdo l
Geral Nordeste | Nordeste I Norte Sul Centro-Oeste Sudeste
Andrea Angela Eugenia Elane Jefferson José Médrcia
Carvalho Medeiros Avila Medeiros Leonardo Prado Costantini
Diretorias de Gestdao J
Des. de Novos Projetos
Comunicagio Servigos e Juridica Marketing Planejamento Especiais Tl Qualidade
Heloisa Produtos Wolnei Rodrigo Wagner e Parcerias Celso Sandra
Machado Elaine Ferreira Candido Brunini Joaquim Niskier Coelho
Jinkings Lauria
Diretorias de Relagdes Institucionais
Orgdos . Orgaos .
. Corporativas . g Micro e Peq. o
Associados Representat. . ) Empresariais Governam. e Sindicais
i L Internacionais ~ - Empresas o
Sirley da Industria Nel Ruy Gestdo Publica . Caudi William
Carvalho José € ?Or) Shiozawa Alexandre Jose Caudio Pantuza
Savioli . dos Santos
Fares Kalil
Diretorias do Conhecimento J
Projetos da Estudos de Trabalhos e
Métricas e Competéncias Educagdo Or Relagd Desenv. Cidadania e
Diversidade Revista Desenvolv. Estudos da
Certificaces Profissionais Luiz Multilaterais do Trabalho ) ) Sustent. Voluntariado
Jorgete Melhor Organiz. Lideranga .
Andrea Rozalina L Edmundo Sheila José Roberto . L . Frangoise Heloisa
. £emos Eugenio Rogério Glaucimar
Huggard-Caine Micheletto Rosa Pimentel Melo . Trapenard Coelho
Mussak Leme Peticov




Equipe Executiva Atual




To this purpose, three supporting forces
were created for each and every pillar
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THE BRAND VALUE

Institutional Sustainability

ABRH
BRASIL

Associacao Brasileira
de Recursos Humanos
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VALUE FOR THE
ASSOCIATE

Services Excellence
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VALUE FOR THE
SOCIETY

To make our
Expertise available
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BRASIL ABRH’S MISSION AND ACTIONS SOLIDIFICATION
VALUE FOR THE BRAND
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BRASIL ABRH’S MISSION AND ACTIONS SOLIDIFICATION
VALUE FOR THE BRAND
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BRASIL ABRH’S MISSION AND ACTIONS SOLIDIFICATION
VALUE FOR THE BRAND

o@o ABRH-NACIONAL —

Produtos e Servicos CONARH ABRH  Sala de Imprensa  Fale Conosco

Na rede

EFiO~= ® @

ABN‘I Enquete
BRAS I L Qual é o percentual de profissionais com

mais de 60 anos na sua empresa?

A ABRH-Nacional
agora é
ABRH-Brasil!

Associagao Brasileira de Recursos Humanos . Menos de 10%
) 10% a 19,9%
() 20% a29,9%
) 30% a39,9%
() 40% ou mais
Noticias Associe-se
> Inscri¢Ges abertas para o 26° congresso > Hapvida langa projeto social ‘Bola para frente’
capixaba de Recursos Humanos (il g
Leia mais... w%
) T
> Lei dos Caminhoneiros é sancionada sem > Mercedes-Benz e Senai formam quase 2 mil / = >
vetos alunos na cidade de Juiz de Fora b‘i by

Leia mais... Leia mais...
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BRASIL ABRH’S MISSION AND ACTIONS SOLIDIFICATION
VALUE FOR THE BRAND
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ABR}" GERENCIAMOS SUA TECNOLOGIA COM A ’“‘ f‘-ﬁ
OTIAS  INEYERSA  CON

BRASIL DEDICACAO QUE VOCE GERENCIA SEUS NEGOCIOS.

S MELACDES DO IMASALMO £ LEGISLAGAD.  SMVIC0S & INOEICS

I Texto para Conarh

Ageea val pro CONARH Thatrrs

ENCONTRE A ABRH DO SEU ESTADO AINDA NAO E ASSOCIADO?
[ ucoesusi e
_ | CONMECA OS BENEFCQOS ABRH >

& -

S aralE W e e
Overview on Right Overview on Left

eSocial
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BRASIL ABRH’S MISSION AND ACTIONS SOLIDIFICATION
VALUE FOR THE ASSOCIATE

201¢
ABRH na Praca

LS TAGIOeJOV,
APRENDYZ




BRASIL ABRH’S MISSION AND ACTIONS SOLIDIFICATION
VALUE FOR THE ASSOCIATE

A ARTE DA GESTAO DE PESSOAS

desafios, incertezas e complexidade
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THE SECTIONALS SUPPORT AND STRENGTHENING
VALUE FOR THE ASSOCIATE

In 2015, ABRH will hold the 41st CONARH, the biggest event of People Management in Latin America and the second
most important of the planet.
Rather than designing a showcase opportunities, inovations and technologies, the goal is to bring all participants to a

productive moment of network, ideas and knowledge exchange about the most important asset in organizations:

PEOPLE.

It is with responsability and experience of four decades of dedication to human capital that our journey starts,

and we invite you to be part of it.

ABRH
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CONARH 2015

August 17-20 - Transamérica Expo Center (SP)
Attendees: 2800

Visitors: 17.000

Sponsors: 140
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THE SECTIONALS SUPPORT AND STRENGTHENING

VALUE FOR THE ASSOCIATE

SWINA

A ARTE DA GESTAO DE PESSOAS
desafios. incertezas e complexidade
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QUER FA4L AR SOSRE INOVACAAO?

NOSSO TIinmE 8 PALESTIRANTES
E AMIESTIRE NO ASSUNTO.

Ha 50 anos promovendo mudancas no mercado, a ABRH-Brasil se orgulha de
sempre ter buscado inovagoes para empresas e profission

deste ano do CONARH.

. E este ano nao
sera diferente. Confira os grandes nomes que ja estao confirmados na edicao

Jorge Jauregui
Presidente da WFPMA

Alexandre Kalache

Joe Santos
Presidente do Intemnational Longevity Professor de gestdo global no Insead (Franca)
Centre Brazii (ILC BR) e Global Ambassador pesquisador e consultor organiza
on Ageing do Helpage Intermational
>
Patrocinado por:  accenture

'onal com
énfase ern integracdo e inovacdo globais
& AMAS!
Paulo Naliato - Vice-Presidente de RH da Via Varejo

Roberto Dumani - Vice-Presidente Executivo de Desenvolvimento Organizacional da Cielo

Miguel Vives - SVP & Country manager da The Wait Disney Company Brasil

GARANTA JA _
SUA INSCRICAO!

18

50 anos

Mai
17 @ 20 de Agosto

nformacdes:
+.conarh.com.br
(11) 3138-3420

wwr
Transamerica Expo Center - SP

congress

ta201 S@conarh.com.br
&2 ABRH s? KR sradesco seguros
S @D v veerresente Amil <> PSR S
S Senior E=3 COE pagga meckense GD =
RE®  roworsanl T (G2

2581

Beme?’
Aube LG¥ oz

> R SNARE
; S INUANT 2015
A ARTE DA GESTAO DE PESSOAS

1

GRRANDES NOMES.
PALESTRAS INESQUECIVELS.

O CONARH 2015 esta chegando e nos temos novidades. Grandes

profissionais confirmaram palestras no evento e vocé nao pode perder!

Economista e Apresentc

r do

Fabio Barbosa
Presidente do Cons
ta Corrente da da Fun
Globo New:

B

5N

Dra. Anna Tavis

Professora Adjunta da New York
University. Consultora
Organizacional Sénior e Coach

Me
Adrminist

E MRALS:
Ricardo Fernando
Vescovi Salinas
da Samarco

José Roberto
Diretor de RH da

Fabio
itanovas
Diretor de ncas e Head de RH
hnson & Johnso: Relag da Am
Investidores Contax

QUER SRBER BMRALS?

Entdo cligue aqui e descubra tudo sobre os temas
deste ano e quem mais ir@ participar do evento.

ABRH BRASIL
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e
OdontoPrev
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< ValePresente Amil
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NATIONAL ABRH’s MISSION AND ACTIONS SOLIDIFICATION

VALUE FOR THE ASSOCIATE -
Accomplishments — CONARH 2015 results

414 Mais de Mais de

matérias 2.900 17.000 Base de mais
publicadas na downloads Visitantes + 140 de 34-900
imprensa do aplicativo Expositores e-mails

63 horas de Mais de B
conteuldos congressistas 100.000 usuarios
e palestras no site do CONARH
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CONARH 2015
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EXPO CONARH 2015

\alePresente

PREMIACOES E
SENEFICIOS comQ
VOCE QUISER
SOLcyTg JA A
comercial uvalr::rESEeGnl:eszgg\AS
. .br
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NATIONAL ABRH’s MISSION AND ACTIONS SOLIDIFICATION
VALUE FOR THE ASSOCIATE

CERTIFICATION PROJECT
The human resources professional’s certification is a product that is offered by different
countries and in Brazil ABRH is leading this study with a high excellence standard.

OSWALDO CECCHIA HUMAN BEING AWARD

We have established new rules from 2011, and the best Sectionals’ companies are
automatically conducted to the National Award.

1 ABRH
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THE SECTIONALS” SUPPORT AND STRENGTHENING
VALUE FOR THE SOCIETY

OBJECTIVE

The local Strategic Partnerships strengthening and for the National with public and
private representative organizations in Brazil and Abroad.

ABRH
BRASIL
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THE SECTIONALS” SUPPORT AND STRENGTHENING
VALUE FOR THE SOCIETY

ACCOMPLISHMENTS - BRAZIL

From December/2010 the partnership with
CNI — Confederacao Nacional das Industrias and SESI Nacional was signed.

This is a partnership which involves SESI, SENAI and ABRH with the purpose to
accomplish the common objective to contribute to the industrial companies’
information, awareness and mobilization process, to defend the workers’s best quality
of life, his/her professional development and ABRH associates awareness about
subjects and themes discussed in this record.

ABRH
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THE SECTIONALS” SUPPORT AND STRENGTHENING
VALUE FOR THE SOCIETY

Strengthening of our relationship with FIDAGH, World Federation, SHRM and
similar international entities.

ABRH
BRASIL
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THE SECTIONALS” SUPPORT AND STRENGTHENING
VALUE FOR THE SOCIETY

ACCOMPLISHMENTS — OTHER COUNTRIES

Formalization of our partnership with SHRM

The CRHLP — Confederacao das Associacdes de Recursos Humanos dos Paises da
Lingua Portuguesa (Portuguese Speeking Countries Human Resources Associations
Confederation) was created.

ABRH
BRASIL

= Hurmonos



SRHM 2° PARTICIPACAO BRASIL - TOPIC TABLE - SRHM
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Associagao Brasileira de Recursos Humanos




