. a stable family shareholding
group since its creation in 1967,

. a strong brand,

. @ market leader in food products,
. over 1,200 people,

. 7 production sites,

Tipiak has successfully developed a
unique and quality range of
products in two sectors:

“cold” sector:
. Party Food
. Frozen ready meals

“dry” sector:
. Grocery
. Crusty bread.

"T}}) ta ,< ;

Thanks to an ethical approach built over the years, shared values
and high standards, Tipiak Group has been able to implement
action plans in its different business areas to become a truly
sustainable and responsible company.

Tipiak’s daily ambition is to ensure customer satisfaction and
contribute to the sound development of the company through:

" Product quality

®* The individual development of employees who are placed at
the heart of the company’s vision

* Respect of the environment and natural resources

Tipiak has been a member of the Global Compact since 2003. The
Group is committed to taking the necessary measures to comply
with the principles of the Global Compact in the firm’s daily
activities.

Tipiak’s executive management is renewing its commitment to
respecting and implementing the ten principles presented in the
management report.

Hubert Groués
Chief Executive Officer
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www.tipiak.com



