General
Period covered by your Comraunication on Progress {COP}
From: lung zmq To: June ans

Suatement of continued support by the Chief Executive Officer {CED)
Please provide & sTatement of your company's chiel executive enpressing continued suppor: for the Global Compact and rerewing your company's

angeing commitment 1o the Inftiatve and Rs principles (Please Include name #nd title of the chief executive at the Borom of the statement).

To our stakeholders:

1 am pleased to confirm that eFM reaffirms its support of the Ten Principles of the United Nations Global Compact in the areas of
Human Rights, Labour, Environment and Anti-Corruption.

In this Annual Cammunication on Progress we report our actions and efforts over Scclal Responsibility and Sustainability,

eFM has recently re-viewed our Cormpany Vision, Mission and Ethical Code, clearly dofined by ltalian law Decreto Legislativo 8
Giugne 2001, n. 231, {"Disciplina dela responsabilita ameministrativa delle persone giorldiche, delle socletd e delle associazioni
anche prive di personalita gluridica) approved by ekM Board of Directors in June 2015 {Consiglio d"Amministrazione}.

aFM has reinforced and embedded the 10 UNGC principles as per our innovative Mission “Sustaln engaging places for a better
lifel* as further explained in this document,

eFM Ethical Code is aiso the document ta which to refer for eFM COP 2015.

As par: of eFM daily activities, eFM values and principles, internal andfor externally applying to employees, consultants,
suppliers and third parties respecting the legitimate interests of #ll stakeholders. Any behavior is charactetized by transparency,
fairness, honesty, integrity and laws/regulations compliance.

In 2015 eFM has established a specific CSR & Sustainabllity BU in order 10 reinforce our woek internally and externally across gur
stakeholders based on our helieve “committed ta results® which has been Integrated Into our new Missian ” Sustain engaging
places for a better life I

By Sustain we mean we want 10 support stakeholders In the real estate cycle to fuifil their needs, ranging from protectian,

preservation to productivity to profit.

By Engaglng we mean stiractive and pleasant as well as available and vseabie places. Hesearch shows that engaged people are
happier, more productive, healthler. We design bulldings and processes Lo connect people and things for the future use and
maintenance.

By Place we mean the convergence of the real and virtual worlds. We design places with digital realism in mind. We design
places focusing on the person well-being. Physical locations that can enhance the connection between business, people and
objects. eFM has one goal In mind: For a Betier Lifel

As alieady reported in previous years eFM alms Lo have 3 solutions where different stakeholders such as users, owners,
providers, authorities, and designers, are Integrated to deliver their activity in less time, cost and risk and to benefit from the
processes and standard services provided on the cloud. This is also an ongoing process within our internal teams as fexible
workplace, space optimlzation, quality, cooperation, knowfedge sharing, continual education and sustainability from continuing
stemn the importance of being an active member of the United Nations Global Compact”

Our Values:

Integrity

We accomplish our goals in an horest, fair and responsible rmanner, respacting ethical rules and principles required in compliance
with professional rules.

Excellence
We are committed to continuaus learning, sharing knowledge and Ideas, working and co-operating within gur teams, encouraging

creativity and innovation thinking.

Equality

We are against all kinds of discrim nation; we respect genders, racial, religious, political, langu2ge, age and intellectual differences.
We believe each individual is unique.

Tiansparency

Al gur activities are managed in @ (ransparent way as well as our communications and cealiacts, allowing our customers to
make independeart and conscious decisions.

Human Respect

we lisien carefully and work on the improvement of relationship with each other and with our clients,

Values Sharirg
The value of each individual is the guideline of our modus operandi: “self-management” we apply the technigues of listening and

diatogue as tools ‘or continuous improvement of our relationship with all stakeholders.

Respensible use of resources
we are consclous that our planet will shortly be at a very critical point in term of resources and we need to preserve it as much

as we improving the sustainabi’ity awaraness,
Sincercly Yours.
Daniele D Fausto
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Human Rights Principles
Principle 1: Businesses should support and respect the protection of internationally prodlaimad human rights; and
Principle 2: make sure that they are not complicitin human rights abuses

Assessment, Poticy and Goals
Description of the relevance of human rights for the company {i.e. human rights risk-assessment}, Description of
policies, public commitments and company goals on Human Rights,

eFM's commitment to pratecting human rights spans how we treal our employees. our expectations of our
partners and how we make a sustainable impact in the communities where we Jive and work. The respect
and protection of human rights are in the heart of our core values, especially ©

« Lador nghts

+ Freedom of expression and apinion

eFM normally has an annual meeting in which eFM shares and openly discuss with all the employees the
company values, mission and vision. However, as eFM is continuously locking forward to our Mission, in
May 2015, the Board of Directors decided to held an extra company meeting to share and reinforce our
helleves: guarantee a better life to people In various social areas {empioyment, education, health, trade}
through the ereation of the first management platform fior places that integeates all the stakeholders:
»5elf-management

>Completeness

>Purpose evolution

Our Company strategic internal communication 1001 it is an internal social network , as Jast year, calted ”
Yammer”
1t i a comman shating virtual space where every employee has the opportunity to share its own ideas with
the entire company without any filter Lo benefit the demotratication of each decision fidea.

£ach employee can actively participate giving ta the company his own contribution to develop the best
ideas and solutions.

eFM has groups related o workptace, business intelligent, development ideas, clients, marketing and so an.
Employees can share files, documents, links and images and have accass and contvol over the cantent
shared anytime and anywhere. The benefits are manly: facilitating the user access to information, reducing
communication costs and travel cost as well as hurman right respect of individual voice .

This gives also the oppartunity to re-evaluate any possible risks pertaining to human rights in our sghere
of influence.

Examples

« Reference to (statement of support for) the Universal Declaration of Human Rights or ather international
standards

» Written company policy on respecting Human Rights and preventing potentlal abuses (e.g. incode of
conduct}

» Policy requiring business partners and suppliers to adhere to the principles on Human Rigits?

« Assessment of Human Rights related risks and impact in industry sector and country(les) of speration (sez
Hisk Assessment Report at www.humanrightsbusiness.org)

« Specific goals in the area of Human Rights for the upcoming year



Implementation
Description of concrete actlons to implement Human Rights policies, reduce Human Rights risks and respond to
Human Rights violations,

eFM has developed a Human Rights Statement, ir ine with international best gpract'ce
aFM supports anc respacts human rights as a core ethical value as described in out Fthical Code.

Through its high ethical conduct, eFM upholds that human rights protection is applied in every aspect of its
business. Human rights and labor rights are closely related.

The description below reflects eFM's approach on the following areas of hurnan rights: right to decent
standard of living, right to education and training, right to family fife (parenthood charter),

The two Global Compact principles on heman rights are included:
principle 1: Businesses should support and respect the protection of internationally proclaimed human rights
Principle 2: ...and make sure that they are not complicit in human rights abuses,

efM recognizes that human rights are an integral part of corporate citizenship and respects and supports the
Universal Declaration of Human Rights and the "Guiding Principles on Business and Human Rights:
implementing the United Kations Protect, Respect and Remedy Framework’,

&Fi being an engineering company Tecognizes its 1esponsitulity to help ensure that the technologies it
provides are used tc respect, and not infringe, human rights.

As a company aiming to become global we embrace people to work with us whatever aur nationality, place
of residence, sex, national o ethnic origin, color, religion, language, or any other status, We are all equally
entitled to our human rights without discrimination, These rights are all interrefated, interdependent and
indivisible. eFM preventing or mitigating adverse human rights impacts that are directly related to our
operations, services and business relationships.

eFM has also approved a statement outlining our position to protect and respect human rights through ouwr
pperations and in our sphere of activity. This statement is aligned to the Guiding Principles as well as the
International Labor Organization's Declaration on Fundamental Principies and Rights at Work and the
Drganization for Econamic Co-operation and Development's {OECD} Guidelines for International Enterprises.

eFM concrete actions run in 2014-2015 so far are the following:

1} J'UnFiocco in Azienda” Project. The meaning was to grant an equal epportunity done for eFM
pregnant women employees . It gave them the possibility to continue working while parking their
car ¢lose to the office, so a spacial park has baen created for them in front of the Rome office.
{http:/fwww.manageritalia.it/cortent/download/Associazione/assotiazioni/mitano/Donne_Mana
ger_Pari_Opportunita/UN_FIOCCO_IN_AZIENDA/2012_Presemazione_Un_Fiorco_in_Azienda.pdf

2} "Company Family Friend * Project . eFM awarded a prize by the City of Assisi on Sunday during the
Wamen Day on March 8th as the project reflected how eFM respects employees balance between
private life & work life,

&FM commitment to allow a right balance such as a flexible hour workp'ace, family permission for
whatever need, allowing employees children to stay in the office in case of need; sharing with all
workers the choice of a new joh location, flexibility For women /mothers and to any employee to
work from horre etc.

There was ceremony in Agsisi to which employees with their families participated.

Examples

= Suggestion boy, call center or grievance mechanism

» Awareness raising or training of employees on Human Rights

« Consultation with stakeholders and affected parties

+ Allocation of responsibillties for the protection of Human Rights within your company
« Human resource policies and procedures supporting Human Rights

Measurement of outcomes

Description of how the company monitors and evaluates performance.

{ Formattato: Italiano (i)




Hurnan rights challenges and oppartunities are different at different stages of the eFM value chain.

For example, in R&D, these may Include aspects of accessibility and privacy.

interfacing with manufacturing, including our supply chain, the main human rights issues are labor rights, and health and
safety.

In sales and marketing, issues such as snti-corruption are the most likely human rights issues to be addressed.

eFM also In 2014 continued to ensure compltance with basic human rights within our organization and with whom the
compary interacts such as partners or fand supply chain as per our Ethical Code.

We continued to progress in the area of Human Rights hiring peaple with differant backgrounds and cullures. To suppont
that we organized a prafessional English course for our employees to facifitate international sharing, integration and open
to any culture.

We believes that each Individual is a single and unique so that we can enrich our company, build 3 multicultural
eavironment and et the company grow worklwide.

Our Vision is Lo become a global company in few years and our business markets LATAM, UAE are going on inctuding
different cultures and different ways of working.

The effective monitaring and evaluation mechanisms of human rights integration are continuing as :

s Reguiar stakeholder consultations in the area of human rights

s Internal awareness-raising and training on human rights for man agent and employees

»  Claims reports, communication channels and other procedures for reporting concerns or seeking advice

s Inclusion of minimum human rights standards in contracts with suppliers and other sefevant business partners
System to moniter the effectiveness of human rights policies and implementation, including in the supply chain
Leadership review of monitoring and improvement results
Process to deal with incidents

Examples

« Specific progress made In the area of Human Rights in the past reporting period

» Information about how your company deals with incidents of Human Rights violatlons

« Investigations, legal cases, rulings, fines and other relevant events related to Human Rights
» Periodic review of results by senior management

« External audits of Human Rights performance



Labour Principles

Principle 3: Businesses should uphold the freedom of association and the effective recognition of the right to
collective basgaining;

Principle 4: the elimination of all forms of forted and compulsory labour;

Principle 5: the effective abalition of child labour; and

Principle &; the efimination of discrimination In respect of employment and occupation

{For more information on the principles, click here)

Assassment, Policy and Goals
Description of the relevance of labour rights for the company (i.e. labour rights-related risks and opportunities).

Description of written policies, public commitments and company goals on labour rights..

The Vision to became a giobal player encourage a global culture and multinational tasks,

efM do not use forced, compulsary or child labor, eFM supports freedom of association and, where applicable,
recognizes the right to collective bargaining.

eFM is a company that encourages and respects individuals: value recognized from our netwaork.

efM Labor Conditions Requirements based on international standards such as UN human rights declarations,

International Labor Organkzation {ILD} conventions, International ethical standards and Inlernational labor laws . The

eFM Labor Conditions Requirements apply to ail of our offices { Milan, Rome , LATINAM and UAE and Intlude;

= Pravention of child laber

« Non-discrimination

= Disciplinary practices

» Working hours

= Freedom of association

= Compensation

= Freely chesen employment

» Hurnan Treatment

= Working time respecting the balance between life and work encouraging work fram home or from everywhere the
employee can work

= Compensation

eFM has a fundamental responsibility to provide decent working conditions and treat our people fairly.

Occupational health and Occupational safety

Examples

= Reference to ILO Core Con ions of other international instruments

« Written company policies to uphald the freedom of assoclation and collective bargaining and the
elimination of ferced labour, child labour and empleyment disciimination

» Written policles that clearly state employee rights and responsibilities and thelr compensation and
benefits

+ Policy requiring business partners and suppliers to adhere to the Labour principles

» Assessment of labour-refated risks In the Industry sector and country(ies} of aperations

 Specific goals in the area of Labour Rights for the upcoming year




Implementation
Description of concrete actions taken by your company to implement labor policies, reduce labor risks and
respond to labor violations.

Compliance to 1a%0r law is 3 must and Human Resources People ensure that every employee is able to work in
compliance with local labor laws.
eFM ensuras that the laws are strictly follawed by every employee and we take necessary distiplinary action sgainst
wha does not respect the laws
s Whenever we have a new empioyee \he laws are distributed and explained to ncw employees.
« Any complain received by rranagers are processed by HR and dealt in real time. HR, i tequired, takes
appropriate measures,
s The labor laws are effective and communicated 1o managers during their anticorruption training to ensure fair
deatings amorg emplovees
+ Current and new employees sign the Code.

HEALTH & SAFETY
150 18001:2007 Health and safety are core business activities in eFM, WE are aiming ta audit it by end of 2015 in
arder to continuous impravements in health and safety.

In 2014 our employees have been tra'ned on the D, 1gs 81/08 and our management on the
TRAINING

We have an induction program for afl our new employees regardless of grade covers the following key areas:
o Health and safety training and procedures

+ The quality program and their policies

» HR issues - including discrimination, corruption and data security

» Customer service, sales, service delivery, insurance, etc

Quite often the trainings are announced and encouragad by our management an Yammer , these are accessible to
every employee.

We sarnirape the training nn the inh pivine nessibility 1o pusrvbnrv bninin 2 new 1eam _ we learn an the inh

Examples
« Suggestion box, call center or grievance rechanisms
» Awareness ralsirg or training for emplayees on labour rights and polictes

» Dascribe haw the haalth and safety of all employees Is ensyred

o Describe how your company pravants discrimination of all kinds and ensures comparable pay for
comparable work

« Consultation with employees and other stakeholders.

» Allacation of responsibllities for the protection of labour righis within your organization

« Human Resource policies and procedures supporting the Labour princlples

« Participation In intermational framework 2greements and other agreements with labour unions

Measurement of outcomes
Description of how the company monitors and evaluates performance.

Employees’ right to free association and collective bargaining are recognized and respected. There Is a clear and
transparent process for receiving employee suggestions, requests and complaints. Effective communication with
emplayees is promoted, so that Issues arising from business decisions are addressed appropriately and prompt.
aFM helps to monitor the labor conditions of a cient's suppliers and the tesponsibility pesfarmante as compared
to the company’s own Code of Conduct. The results ware used as the basis for making further Improvements in
supplier behavior

Examples g
o Dermograghlcs of managemant and employees by diversity factors (e.g. gender, ethnicily, age, etc}
. be hew your pany deals with [ncid; of viohtions of Labaur principles

« Investigations, legal cases, rulings, fines and other relevant events related 10 Labour
« Periodit review of resuls by senior management

» Specific progress made in the anea of Labour during the last reporting period

« External aadits {e.g. 34 8000)

Formattato: inglese (Regno Unito)



Environmental Principles

Principle 7: Businesses should support a precautionary approach to environmental challenges;
Principte 8: undertake initiatives to promote greater environmental responsibility; and
Principle 9: encourage the devetopment and diffusion of environrentally friendly technologies

Assessmant, Policy and Goals
Dastription of the relevance of envit | pi lon for the pany |i.e. environmental risks and
opportunities), Description of pelicies, pubiic cor its and pany goals on environmental protection

eFM supports approach 1o Environme nial and Sustainabilily challenges
21 M has increased sustainability programs and vee 1o promote grealer environmental responsibility arourd the glbe,
We alsp irgreased the awaceness inteirally and exteinally with o saccific carr paign supporting diffutent initiatives Soma concrete actions here as follows
Integrating sustainability p7, 8 & 9 principles in our stealegies and operatans, means understanding and managing our pwn impact in Lhe enviroamen, while also warking
with sta%holders to respond to the environmental challerges facing the workd
Fiwrm previpus years el M continues |
~  promoting sustainabfc werkplace policies and implerne ating ervirontentat rasponsitle initiatives, while encouraging stakeholderstndo the same and eormmitting
10 make 3 positive inipact on the environment and addressing local environmental challenges
~  investing in responsible energy wse; educating and supporting cur peaple n making susrainable decisions;
~  working on envkeementel p fon projects; and coop ing with clients, feadership groups and other businesses lo address environmerlal impacts inaddition,
eFM uses solutions “Green” Lo allow erplovaes to reach the company by rain, ¢a1 sharing and carpooling.
SFM is assndated at Green Buildicg Cowncil, a noa profi organization dedicated te sustalnable building design and censtruchion.
10 2013, t1 2014, eF M imakemented strategies within the company ta <ave energy, to reduce waste. and 10 move further steps towards sustainability (1 e, 4dace oplimization,

waste differentiation, paper recycing, ccals , paprer reduction ewards digitalized documents, eech
eFM concrele actions:

11 the "Farta Hour Warldwide Event * in March 2015 enagging alsa our stakehoiers cllents and suppliers 1o switch ol lights globally. A great campaign © in ol

olfices atound the g'obe {Europe: Rome, #ilan, Brasil and UEA) switzhed off the hghts during the local time B30 pm -9 30 pm- }

- We are working towards promoting eco technolpgies. We ase wuiking on reducing carbor emissions ard waste

21 Sustainability Awatness e camgaing ghobally within €FM and with messages on our social nctworks { H, Twittes, weksite, Yammen ei)

3] Yamoh3 Kiss Mugsllo (K1SS = Keep It Shiny ard Sustainahle), Brlefly:
oI sepparied Yamaha Motor Racing which is playing saviconmental role model o the MotoG® paddock Together with FIM [Fédération Internationale de Motocyclisme)
and L'Autodromo del Magello, eFM has been one ol the paitner of Yamsha Motor Racing encouraging the prblic to get involved in their envirapmentally and socially
sustainable initiatives to keep the hills of Pugelio (clpse to Florence] beautiful for many years to comme. The projct covered @
- Environmetal Sustainability
A3 3 part of the KISS Mugello project, there were neasly 20.000 ki  distrituted by ‘Cooperatva Saciale 'Drologlo d1 Scarperia’ to chdiage the waste in the hills of the
Mugello Cirruit The kit intluded three sacks for waste and a card having info about KIS6 Mugel'o and a fun conzest. Within the circuf there was ten distribution points uf
the kits whete 3ny questions about KISS Mugelic could be asked.
Last year the same amount of kits was distebuted and resultod in 20,9 tons of waste recouered.,
But iL's nul just the fans that kept Mugeln grean, tho paddock also played its pare, Reeyding ot the [talizn track was never been eatler, lifteen “ecoiogical Iskards' wore put in
pace for the collection of the waste, inchiding 150 liters bins for plastic and 200 kvers bias for papes, Furthermons, Yamaha Molor Racing's partaes Dyion and Mugobio
Circuit set up “Arbiads™ hand-dryars i ol rostrooma within the paddock 1o not only srve paper but a'so 52 200¢ o1 CO2 [takidations bascd on 2 paper fowel per dry and
20 GO0 visitors in the MoloGP caddock at Mugella over the roce weekend)
- Soclal & Ecenamic Sustainablhty fCSR
p20 also suppoited the Yamaha, Mugelto Circuit and VR |46 which developed a social initiative to ralse funds to create a game room in the Meyer Hosgital n Florence for
young chidion.
To yuppart this socls) sustainable actioa, fane sold qut the J0O T shifts that carrying the text “Yellow + 2lue = Green™, which symbolized how the Mowistar Yamzha MotoG™
Niders and team hove gone through 3 sustainable ourney to be more inharmery with nature The maney garned was given tn the Meyer Hospital and allawing the buyer
lo take partin the KIS5 Mugello conkest

To join the Kizs Mugelio Contest [ans were asked 1o take o ‘sustemaic selfie’ of them wezring the Yelow & Blue - Green' T-shirt with their friends and post it 01 the KISS
Mugelie Facchook page {www Lacebook comfkissmugello) with the hathtag ‘WKl sMugelie’




Ensuring marirized eificiency in the company’s own operatfons to minimize its environmental impact

a) New warking and susta nable environment for aur people at bwe new offizes- #FM made Lhe declsian 12 select new
lecations for both siles, Reme and Milan

Tits1 step , 3 sarme target for two teams turderstanding the working needs of our employees . in 1ome ard Milan, within
the office such as bow much Gime they spend in meeting rooms, i break areas, at their desk , if the work more in th
olfice of a: hore , what do they feel Is missing o need Lo bie changed etc

eFM started with 3 sustainable approach analysis - the relevart info have been taken, on dally, interviewing people using
2 simple table apps develaped by eFM in order to avcid the use of the paper record ng the daly answers, working
envitonment and future need 15 kel them “leeling home at the office™ (social sustaina blity).

We are planning “sustainability " and in our target there s once moved , eFM wil run susta’nabil ty campaign
+0 all gur employees, reinforcing the me<sags ta tod.icing energy use . resources and so reducing co? emission, better
space where to connact and o share

Actions 10 ersure the optimal 1esults for eFM's eineironmental policy include teaining A on the envit
polices, perind  infernat audits, management review meetings, environmental progiams such as reducirg hatardous
ard nonhazardous waste By end of 2015 we will re-certilicate our inte@rated system such as 1SQ 18001 and 14001

Future efM sustainability goals -

1 Strnngly Integrate and cammunicate au* environmenial pelicy across the company due o our new effices;

2 Raduze our impacl on ¢'Imate change,

3 Comply with environmental legizlation and regulation where we caerats;

a_$irlve Tur continuous improvement in our environmental peolection;

5 Gontinuing Imflementicg and sull improving the “printic g wonsotidation preject” fos the third consecutive year.

6 Engaging stakeholders, pariners and supply chain 1o green actions like “green bullding”

Since 7012 ¢f M has been qualf ed a1 EneGreen Power (EGP) Top AFfiliate Tor the hugh quality of services (rehewable
enprgies and energy othitieney) provided ta ils customers.

&FM In partnership with EGP offurs a full range for eoeegy 2envices. flom desgn to implementation of phetavaliaic,
solar and wind plants; consultancy on energy efficiency and inngvakive services lor all energy saving needs

Example

* Awareness raising or training of employees on environmental protection

» [nitiatives and programmes to reduce waste materials (2.g. recycling) and consumptlon of resources
{energy, fossil fuels, water, electricity, paper, packaging, etc.)

» Actlvitles aimed at improving the energy efficiency of products, services and processes

» Development and diffusion of environmentally friendly technologies

« Ralse awareness among suppliers by asking them for environmental data on their products

» Enviranmental management system with objectives and procedures for evaluating progress, minimizing
negative impacts and transferring good practicesffice

» pllocation of responsibilides for envirenmental protection wilhin your company

Measuremant of cutcomes
Description of how the compasty monitors and evaluates environmental performance

~ Employees have been invited to participate to environmental awareness campaign and get continuously
reminders to reducihg waste and managing resourtes more effectively {cg, Water use | .

# For energy reduction campaign eFM invited its employees Lo participate, also in their, homes to be
present at the EH 2015

~ A Dbetter waste management activity of recytle paper in line with the company's commitment 1o fise
consciousness abaut environmental issues.

~ In 2015 pur EMS 14001 certification will be verified

We send a'erts and reminders through yammer on our internal social network.

Examples

+ Information about how your company deals with Incidents

« Investigations, legal cases, rulings, fines and other relevant events related to environmental principles
« Specific progress made in the arez of the environmental protection during the tast reporting pericd

» Periodic review of results by senior management

» External audits of environmental performance



Anti-Corruption Principles
Principle 10; Businesses should work against corruptian In all its forms, including extortion and bribery (For more
information on the principles, click here).

Assessmant, Policy and Goals
Description of the relevance of anti-corruption for the company (i.e. anti-cosruption risk-assessment). Description
of poticies, public commitments and company goals on anti-corruption.

eFM is commitsed to uphald the highest standards of ethical business conduct in all our activities
wherever it operateg —

Demonstrating business integrity and rackling corruption is increasingly essential to meet strict ethical
requirements fiom our customers, and to protect our reputation —

eFM is strongly committed to the fight against bribery and corruptlon. This Is consistent with our
values, and our commitment to integrity, and lawful and ethical hehavior.

&FM does not tolerate corruption in any shape or form and has undertaken strict measures to ensure
the compliarce of all employees with these standards.

eFM Is committed to ensure all business dealings are canducted fairy. eFM has a zero tolerance policy
ta all forms of bribery and corruption,

Jn 2013, we also implemented processes to et transparent the commercial activity.

Examples

» Assessment of risk of corruption and bribery in the company’s industry and country(ies) of operation

« Written company policy of zero-tolerance for corruption, bribery and extortion

« Reference to {or statement of support for) the UN Convention Against Corruption and other international
instruments

= Protocol to guide staff in situations where they are confranted with extortion or bribery

« Pollcy requiring business partners and suppliers to adhere to the anti-corruption principles

« Specific goals in the area of anti-corruption for the upcoming year

implementation
Description of conerete actlons to implement anti-corruption palicies, reduce anti-corruption risks and respond to
Incidents.

Qur target continuously reman !

« Analyze our clients for corruption-related risks. In the process.

« Formulate an anti-bribery/corruption policy> new Ethical Code in June 2015

As already wrote in 2013 we implemented a training opened ta afl employees about company's policies
regarding anti-corruption and extortlon (e.g. mailings, internet, internal communication, etc.). In addition,
this traiming is mandatory for each new employee.

Examples

« Suggestion box, call center or grievance mechanisms

« Awareness raising of training of employees about company’s policies regarding anti-corruption and
extortlon [e.g. mailings, internet, internal communication, etc)

« Allacation of responsibilities for antl-corruption within your company

« Participation in industry initiative or other collective action on anti-corruption

Measurement of outcomes
Description of how the company monitors and evaluates anti-corruption performance,

The Audit Committee, composed of managers and senior managers, is responsible for the development,
implerrentation and monitoring of anti corruption activities

Examples

« Information about how your company deals with Incidents of corruption

« Internal audits to ensure consistency with antl-zorruption commitment, Including periodic review by
senior manzgement

» Investigations, legal cases, rufings, fines and othar relevant avents ralated to corruption and bribery
« Specific progress made in the area of antl-corruption during the last reporting period

« External audtts of antl-corruption programmes



