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24 April 2015

Statement of continued support

With this letter, | am pleased to confirm Fazer Group’s continued support for the
principles of the UN Global Compact. Fazer Group is committed to supporting and
applying the ten principles in the fields of human rights, working conditions,
environmental protection and anti-corruption measures. Through Fazer’s ethical
principles, the Global Compact forms the essential basic guidelines for responsible
operations. We strive to continually improve the integration of these principles into our
business strategies and day-to-day operations.

Fazer has a long history, and a key feature of it is our commitment to responsibility.
Corporate responsibility is a fundamental element of our culture and brand and plays
an essential part in our business strategy. At Fazer, we take responsibility into
consideration in all our activities. We have built our business in a responsible manner
since 1891 and intend to do so into the future.

Fazer Group reports on its corporate responsibility (including the principles of the UN
Global Compact) in the Corporate responsibility review 2014:
http://www.fazergroup.com/about-us/annual-review/corporate-responsibility/ and
Fazer’'s website www.fazergroup.com/responsibility.

Yours sincerely,
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Christéph Vitzthum
President and CEO
Fazer Group

Fazer is an international family-owned company offering quality bakery, confectionery, biscuit and grain
products as well as food and café services. Fazer operates in eight countries and exports to more than
40 countries. Fazer’'s mission is to create taste sensations. The company’s success, ever since its
establishment in 1891, has been based on the best product and service quality, beloved brands, the
passion of its skilful people and the company’s responsible ways of working. The goal is to share the
taste of good life every day. Fazer Group’s net sales in 2014 amounted to more than 1.6 billion euros and
the company has over 15,000 employees. Fazer’'s operations comply with ethical principles that are
based on the Group’s values and the UN Global Compact.

Makes the world taste good



