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INTRODUCTION

G4-3

In this Annual Report, Braskem S.A. presents the challenges and
results achieved by its teams in 2013. The document is also avai-
lable as an application for tablets and in a PDF version. The printed
version offers a summary of the year’s highlights.



ODEBRECHT
ENTREPRENEURIAL
TECHNOLOGY

G4-56

TEQ - Odebrecht Entrepreneurial Technology - is the set of beliefs
and practices adopted by the Odebrecht Group. It is philosophical
concepts made up of principles, concepts and criteria that arose
from the practices of the founder of the Organization, Norberto
Odebrecht. The concepts have been standardized to ensure the
unity of thought and consistency of action of those who take

part in the various businesses, countries and cultural contexts in
which the Organization operates. In this way, it is possible to meet
(lients’ needs, add value to shareholder equity, reinvest the achie-
ved results and grow on different fronts while generating wealth.

The essence of TEO is in the spirit of service: to serve with humi-
lity, discipline and hard work, to win over Clients and to establish
a trusting relationship with them.

To learn more, go to
www.braskem.com.br/site.aspx/Principles-and-Values-USA
www.odebrecht.com.br/en/odebrecht-organization/teo-business-culture

In 2013 Braskem developed the TEO Portal, accessible to
Team Members through the corporate intranet. The portal

contains articles, videos, references to TEO books, remote
learning and links to other Odebrecht sites, and supports
Team Members in their understanding of the philosophical
concepts of the 0Odebrecht Entrepreneurial Technology.
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CARLOS FADIGAS
Business Leader

The results achieved by Braskem in 2013
show improvement in the implementation
of our corporate strategy, based on see-
king new opportunities to better serve our
Clients, from two perspectives: an increase
in competitiveness along the entire
production chain, and the continuity of the
process of growth and internationalization
of our operations, with a current focus on
the Americas.
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MESSAGE FROM THE
BUSINESS LEADER

G4-1

The results achieved by Braskem in 2013 show improvement in the
implementation of our corporate strategy, based on seeking new
opportunities to better serve our Clients, from two perspectives: an
increase in competitiveness along the entire production chain both
in petrochemicals and plastics, and the continuity of the process of
growth and internationalization of our operations, with a current
focus, on the Americas.

The year 2013 has proven to be challenging due to the slow reco-
very of global markets, which has impacted the Brazilian economy.
The consumption of thermoplastic resins grew by 8% compared to
2012, driven by sectors such as food, automotive, infrastructure and
agribusiness. However, the country finished the period with a 2.3%
rise in GDP, below that of most emerging economies.

Although the chemical industry recorded a new record trade deficit
of USS 32 billion, the Brazilian government’s decision to eliminate
PIS (Social Integration Program) and Cofins (Social Security Finan-
cing Contribution) taxes on the purchase of raw materials for the
first and second generation petrochemical industry had a positive
impact on the industry. Implemented in May, the measure contribu-
ted to a partial recovery of the competitiveness lost during the past
few years due to issues relating to the cost of raw materials, energy,
infrastructure, as well as an exchange rate gap.

In line with its commitment to strengthen the plastic transformation
industry in Brazil, Braskem structured the Incentive Plan for the Plastic
Chain (PIC), with the goal of having the Company contribute up to

RS 80 million in 2014. These resources are targeted to intiatives that
support our Clients, and include a stimulus for the export of plastic
manufactured goods, incentives for innovation, support for training of
operations and management professionals to improve competitive-
ness and, in general, to promote the advantages of plastic.

In 2013, Braskem promoted internal programs designed to improve
operational efficiency, investments in technology and innovation,
and noteworthy advances such as record production of ethene at
3.4 million tons and of polyethylene at 2.6 million tons. It should



also be noted that the performance of the International Business
Unit, represented by operations in the United States and Europe,
registered an average operation rate of 91%, an increase of 2%
compared to 2012. In terms of workplace safety, which is a priority
for the company, the injury rate with and without lost time, which
includes both Team Members and subcontractors, remained at 1.04
accidents per million hours worked, a continuation of the good
performance achieved in 2012.

EBITDA reached RS 4.8 billion, an increase of 22% over 2012. The
growth in dollars was 11% compared to the previous year, reaching
2.2 billion US dollars. Among the factors contributing to these
results are the recovery of margins in resins and basic petroche-
micals in the international market, a 6% increase in the volume of
sales of thermoplastic resins to the Brazilian market, totaling 3.7
million tons, and a 3% increase in sales of polypropylene by the
International Business Unit, totaling 1.8 million tons of product, in
addition to the tax relief on raw materials on the domestic front.

The net profit of RS 507 million earned during 2013, reflected an
all-time best operating performance for the Company along with
the adoption, starting May 1, of hedge accounting, allowing for
better reporting of the effects of exchange rate fluctuation on the
Company’s debt and profit/loss figures.

In line with the strategy of internationalization and access to com-
petitive raw materials, the Braskem Idesa project for the production
of polyethylene in Mexico, projected to begin operations in 2015,
achieved 58% of its physical construction plan by the end of 2013.
The Client relations agenda has intensified through pre-marketing
activities. In addition, in the United States, analysis has bequn
regarding participation in a new project for polyethylene produc-
tion, known as Ascent, with the possibility of taking advantage of
competitive American shale gas. In Brazil, studies continued for
Comperj, a petrochemical project based on natural gas extracted
from pre-salt reserves, which seeks to competitively meet the
growing demand for resins on the domestic market. In December,
Braskem came to an agreement - still subject to the approval of

requlatory authorities - for the acquisition of a controlling interest in
Solvay Indupa, which owns four PVC and soda production plants in
Brazil and Argentina, which would expand the Company’s PVC pro-
duction capacity by 42% and its soda capacity by more than 60%.

With regard to Sustainable Development, Braskem, as a signatory of
the UN Global Pact, achieved significant advances and distinctions.
In 2013, the Company reached the top of the Carbon Disclosure
Project, index, as the best Brazilian company in carbon manage-
ment, and with an excellent level of transparency. Once again, the
company reaffirmed its position in the Corporate Sustainability Index
(ISE) of the PM&F Bovespa stock exchange and the Dow Jones Sus-
tainability Index (DJSI) for Emerging Markets of the New York Stock
Exchange. In addition to being recognized in domestic financial
publications, the company’s production of resins from renewable
raw materials was recognized at the start of 2014 by the United
States magazine Fast Company, which ranked Braskem as one of
the top 50 most innovative companies in the world. Braskem was
the only Brazilian company listed.

Braskem’s results demonstrate our teams” willingness to confront
and overcome challenges, thus rewarding the confidence placed in
us by our Shareholders, especially Odebrecht and Petrobras, and

by our Clients. We work together with the objective of reaching
ever-higher plateaus in the financial, social and environmental
fields, as determining factors for the Survival, Growth and Perpetuity
of the Company. Based on its belief that plastics and chemistry help
to make a better life, Braskem carries out its business with an eye
to the future, ever seeking to better serve its Clients, to continue to
grow and to generate wealth that can be shared by all.
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SUSTAINABILITY
STRATEGY

This report covers topics related to the Company’s contribution to
sustainable development, as set out in its sustainability strateqy, as
well as the challenges encountered in 2013 from this perspective.

In 2010 and 2011, the strateqy reflected the results of interviews
held in 2009 with Braskem Leaders and with eight stakeholder
groups in the Brazilian states where the Company does business:
Shareholders, Clients, Team Members, Suppliers, Academia, Govern-
ment, Financiers and Local Communities.

Since Braskem’s profile has evolved over the last few years as a
result of the expansion of its operations, a new and more com-
prehensive stakeholder consultation process was carried out in the
first half of 2013, to rectify and ratify the Company’s 2020 sustaina-
ble development strategy.
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SCOPE OF THE PROCESS

- Consultation with the executive management of Braskem, by
means of 35 interviews.

- Consultations with internal stakeholders: In Brazil, three wor-
kshops were held, with the participation of Team Members from
Sao Paulo (ABC region and corporate headquarters ), and Cama-
cari (Bahia); in the United States, Team Members participated in
the local workshop, which brought together internal and external
stakeholders.

- Consultations with external stakeholders: five workshops were
held, in Maceid, Porto Alegre, Salvador, Sdo Paulo and Philadel-
phia. In addition to the workshops, six interviews were held with
strategic stakeholders for the Braskem-ldesa project in Mexico,
which included one representative from the Inter-American
Development Bank (IDB), one from the International Finance
Corporation (IFC), three representatives of regional and local envi-
ronmental authorities, two from Government and two leaders
from communities neighboring the petrochemical complex being
built in the country.



- An online survey taken by Braskem Leaders and Team Members,
Clients, Suppliers, Local Communities, Academia, Government,
trend setters (media, NGOs and trade associations) and the gene-
ral public. 2,001 responses were received.

- Consolidation of the results of the consultations to determine

the level of importance to stakeholders of each aspect. The
magnitude of Braskem’s impact and its level of control over each
aspect were also evaluated. Based on this data, the Company’s
sustainable development strateqgy for the 2013 - 2020 period
was rectified and approved with the Leadership of the Company’s
Business and Support Units.

ONLINE SURVEY: MOTIVATION FOR ACTION

In addition to consulting Braskem’s stakeholders on which sus-
tainable development issues are most relevant to the Company’s
activities, the online survey also asked if the Company should
strengthen its contribution in this field. These results are shown in
the chart below:

SURVEY FINDINGS

ANSWERS TO THE QUESTION “SHOULD BRASKEM INCREASE ITS CONTRIBUTION TO
SUSTAINABLE DEVELOPMENT? IF SO, WHY?”

15.5%

Yes, it should because
the company will benefit
from the improvement
in its intangible assets,
such as its image and
reputation.

1.7%

It wouldn't be necessary
as the company already
does enough.

20.5%

Yes, it should because
society will demand
it, and as such, it will
be necessary for the
company’s survival.

62.3%

Yes, it should because it’s an important way to
add value to the company, through cost and risk
reduction, as well as opportunity identification,
contributing to the company’s perpetuity.

INTRODUCTION | ANNUALREPORT 2013 | BRASKEM
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STAKEHOLDERS

G4-24 | G4-25

Braskem interacts with its stakeholders in many different
ways, maintaining streamlined and transparent channels of
communication.

The definition of the categories of stakeholders involved in the
process was carried out following quidelines defined by Braskem
for monitoring the Company’s reputation. Several representatives
from each category were invited to participate. In order to define
these invitations, contact lists from Team Members who have
relationships with each group were used as a reference. The online
survey was sent to the Company’s contacts and announced on social
media, which allowed the involvement of the general public.
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STAKEHOLDER MAP

CATEGORIES OF BRASKEM’S STAKEHOLDERS

INFLUENCING
PARTIES

FACILITATORS

IMPACTED PARTIES

BENEFICIARIES

STRATEGIC-POLITICAL:

TRADE UNIONS, REGULATORY AGENCIES, CLASS ENTITIES,
EXECUTIVE BRANCH, LEGISLATIVE BRANCH, PUBLIC PROSECUTOR’S
OFFICE, ENVIRONMENTAL AGENCIES, PUBLIC/REGIONAL OPINION,

SECTORIAL:

MEDIA:
COLUMNIST PRESS, TRADE PRESS, GENERAL PRESS, SOCIAL

ACADEMIA
RESEARCH CENTERS, SCHOOLS, RESEARCHERS, UNIVERSITIES AND
VOCATIONAL SCHOOLS.

SUPPLIERS:
RAW MATERIALS, PETROBRAS, INDIRECT MATERIALS, SERVICES
AND TECHNOLOGY.

FINANCIAL MARKET:

CONTROLLING SHAREHOLDER, MINORITY SHAREHOLDERS, BOARD
OF DIRECTORS, FINANCIAL INSTITUTIONS, DEBT PROVIDER AND
BANKS.

TEAM MEMBERS:
TEAM MEMBERS AND CONTRACTORS.

NEIGHBORING COMMUNITIES:
RESIDENTS, LOCAL LEADERS AND PROJECT PARTNERS.

SOCIETY:
CLASS ABC 18+ / NATIONAL, FAMILIES OF TEAM MEMBERS.

CLIENTS:

CLIENTS OF OUR CLIENTS, END CONSUMERS, DISTRIBUTORS,
CLIENTS OF OUR BUSINESS UNITS (BASIC PETROCHEMICALS,
POLYMERS, VINYLS AND INTERNATIONAL UNITS).

* The Reputation Survey has been carried out every year since 2009, with the support
of the Reputation Institute. The program includes a Corporate Image and Reputation
Management Committee, with the participation of representatives from all areas of
the Company, who are tasked with discussing the main risks and opportunities arising
from the process of strengthening confidence amongst Braskem’s Stakeholders.

Types of Engagement
G4-26

Meetings, Reputation Survey®.

NGOS, FINANCIAL MARKET ANALYSTS AND AUDITORS.

Sector fairs, Participation in sector-specific meetings.

COMPETITORS, SECTOR-SPECIFIC TRADE ASSOCIATIONS.

Press releases, Meetings, Interviews, Reputation
Surveys®.

NETWORKS/VIRTUAL ENVIRONMENT.

Meetings, Reputation Survey®, and Partnership
projects.

Meetings, E-mails, Internet channel with exclusive

access, and Reputation Survey®.

Meetings, “Investor Relations” Website, Reports, and
Results conferences calls.

E-mails, Internal Campaigns, Newsletters, Safety

Dialogs, Destaque Award, Intranet, Reputation
Survey*, Work Environment Survey (every two years),
and Communication Survey (every two years).

Projects, Direct relationships with local
representatives of the Institutional Relations team,
and Reputation Survey®.

Reputation Survey®.

Meetings, Visits to installations, Technical and
relationship events, Sector fairs, Sponsorships,
Internet channel with exclusive access, Commercial
support by Account Managers, Technical development
roadmap and Reputation Survey®.
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MATERIALITY MATRIX
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Braskem's materiality matrix, which sets out the most relevant issues
for Braskem to strengthen its contribution to sustainable development
(covered by this annual report), represents the result of the extensive
consultation process carried out in 2013. The aspects™ set out in the
Global Reporting Initiative (GRI) Reporting Guidelines (versions G3.1
and G4) were used as the basis for the consultation. 17 aspects were
found to be material, and 10 Macro Objectives were defined to cover
these aspects and ensure a proactive approach by the Company.

MATERIAL IMPORTANCE MATRIX

“Some GRI aspects were consolidated and others were broken down to improve the
quality of analysis - for example, the Effluents and waste, and Emissions aspects were
broken down because they were issues on which Braskem has a significant impact;
the aspects of Communication and Marketing were consolidated because of the

fact that Braskem is a company that does not sell directly to the public. The aspects
referring to Legal Compliance were not included in the consultation since the Company
does not consider them ‘optional” and their levels of material importance for reporting
are equal to the level of material importance of the issue to which they refer. The
aspect of Indigenous rights was not included because there are no indications that the
Braskem chain has any interaction with those Communities.

Braskem’s
Level of

A1
@1
(2
@3
(14
Irrelevant . @ (s
(16
a7
(8
9
m“

Level of Importance for Stakeholders

MATERIALITY

(RITICAL

OOO

MINIMUM MEDIUM

BRASKEM'S LEVEL OF CONTROL OR
INFLUENCE OVER THE ASPECT

VIRONMENTAL

(1) Non-renewable resources
(2) Water

(3) Climate change and energy
(4) Air

(5) Waste

(6) Transportation
(7) Biodiversity
(7a) Biodiversity Mexico

(8) Post consumption

(9) Suppliers - environmental management
(10) Product development - environmental

) Jobs

b) Jobs - USA

) Freedom of association
) Health and safety

) Training and career
) Equal opportunities

) Company security guards

) Safe use of Braskem’s products
) Grievance mechanisms

) Suppliers - social management

ECONOMY AND GOVERNANCE

Economic performance

Community investments and relationships
Government assistance

Local suppliers

Free competition

Fraud and corruption

Contribution to public policy

Product development - social

Labor from local communities
Transparency and integrity

O

STRONG

NRNNNNENNENN®

SEEI8HSEESE

' MATERIAL ASPECTS .

To learn more, visit:
http://www.braskem.com/site.aspx/sustainabilitymateriality
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MACRO OBJECTIVES
FOR SUSTAINABLE DEVELOPMENT

The ten macro objectives relate transversally to the three pillars
of Braskem’s sustainability strateqgy: (i) increasingly sustainable
processes and resources; (i) increasingly sustainable portfolio of
products; and (iii) solutions for society to have an increasingly
sustainable lifestyle.

Some of these macro objectives were already part of Braskem's sus-
tainable development strategy. The most significant changes from
the previous version were that economic and financial matters,
previously considered separately, were included, and Development
of Solutions and Strengthening of Practices, which were previously
transversal, were made into explicit objectives. It is believed that
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this will allow these issues to be better articulated in the strategy.
Also of note is that the issue previously addressed as ‘People” has
now been further defined as Local Development, since the materia-
lity analysis indicated that this was the aspect in which Braskem’s
contribution would be most significant.

To communicate the new macro objectives and encourage all areas
of the Company to develop related goals, the Leaders” Workshop

for Sustainable Development was created, consisting of a one-day
peer-led training session. Thirty Team Members were trained to be
facilitators and the first Leaders” Workshop was carried out in 2013. In
2014 all of the Leaders will be invited to participate.



MACRO OBJECTIVES AND 2020 GOALS MATERIAL ASPECTS

4. Air - Environmental

SAFETY 5. Waste [0 social
Be recognized as a reference in chemical, labor and process safety in the
global chemical industry. 13. Health and safety

17. Safe use of Braskem's products

- Economy and Governance

ECONOMIC AND FINANCIAL RESULTS

Be among the three largest producers of thermoplastic resins in the world

and guarantee profitability that will sustain the perpetuity of the business, 20. Economic performance
retaining the classification of Investment Grade. Additional details can be

found in Growth strategy / Strategic objectives.

POST CONSUMPTION 8. Post consumption
Be recognized as an important agent that contributes to the recycling of
plastics. 20. Economic performance

RENEWABLE RESOURCES

Be recognized as a leader in the manufacture of chemical products and
thermoplastic resins from renewable raw materials and remain as the largest
producer in the world of thermoplastic resins from renewable sources.

1. Non-renewable resources

WATER EFFICIENCY
Continue to be a reference in the use of water resources in the global 2. Water
chemical industry.

CLIMATE CHANGE

Be among the best large chemical companies in the world in terms of
greenhouse gas emissions (GHG) intensity and a major sequestrator of
GHG emissions, as a result of the use of renewable raw materials.

3. Climate change and energy

ENERGY EFFICIENCY
Be among the world’s best large chemical companies in terms of energy 3. Climate change and energy
consumption intensity and a major user of renewable energy.

LOCAL DEVELOPMENT

Be recognized by the communities surrounding our operational sites and . Community investments and relationships
by society in general for our contribution to the improvement of human . Local suppliers

development, as shown by achieving the reputation level of “excellent” in . Labor from local communities

the Citizenship Dimension of our Reputation Survey (RepTrak™ Pulse).

DEVELOPMENT OF SOLUTIONS

Be recognized as a company that supports its Clients in the development . Product development - environmental
of environmental and social solutions; contribute to the perception of

plastic as a solution to sustainable development due to its potential to . Product development - social

improve people’s lives.

STRENGTHENING OF PRACTICES . Free competition
Be recognized as a business leader in Brazil, as well as a global industry . Contribution to public policy
leader, for our contribution to sustainable development. . Transparency and integrity

INTRODUCTION | ANNUALREPORT 2013 | BRASKEM | 17
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Braskem S.A. operates in the chemical and petrochemical sector
with 36 industrial units located in Brazil, the United States and
Germany. The Company serves Clients in more than 70 countries
on all continents, through integrated business offices located in the
Americas, Europe, and Asia.



GLOBAL COMPANY

G4-3 | G4-4 | G4-5 | G4-6 | G4-7 | G4-8 | G4-9 | G4-13

Braskem supplies its Clients with products that are processed and
transformed into articles for daily use. Among the markets it serves
are the automobile industry, kitchen utensils, cleaning supplies,
personal hygiene and cosmetics, packaging, electronics and home
appliances, toys, clothing and shoes, civil construction, sanitation,
fuel additives, agriculture and others.

Formed in August, 2002 by integrating six Companies from the
Odebrecht Organization and from the Mariani Group, Braskem made
a series of acquisitions and led the process of consolidating the
Brazilian petrochemical industry.

A world-wide company, Braskem is currently the largest producer
of thermoplastic resins in the Americas, with a focus on polye-
thylene, polypropylene and PVC. The Company’s growth strategy
rests on the pillars of strengthening the plastics production chain
in Brazil, expanding internationally through asset acquisitions and
the prospecting of new operational opportunities and the diversifi-
cation of raw materials, increased competitiveness, innovation and
technological autonomy, aligned with the commitment to promote
sustainable development.

20 | BRASKEM | ANNUALREPORT 2013 | PROFILE

With 8,096 Team Members in Brazil and in other countries, Braskem
possesses four business units, which autonomously coordinate their
industrial, commercial, marketing, human resources, planning and
controllership activities, giving it more agility in making decisions.
The business units are:

- Basic Petrochemicals Unit: ethylene, green ethylene, propane,
chemical and aromatic intermediates, totaling approximately 30
products.

- Polyolefins, Comperj, Renewables and Vinyls Unit: polyethy-
lenes (low density, linear low density, high density and green
polyethylene), polypropylene, PVC, soda and the Comperj project.

- United States and Europe Unit: polypropylene and ultra-high
molecular weight polyethylene (UTEC). UTEC resins, although
manufactured in Brazil with 100% domestic technology, are
almost exclusively for export to the United States and Germany.
Because of this, these operations are linked to the United States
and Europe Unit.

- Latin America Unit: the Braskem-Idesa project in Mexico, and
studies for other projects in Latin American countries.
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8,096

Brazil
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INDUSTRIAL UNITS ADMINISTRATIVE OFFICES

Basic petrochemicals:
Camacari (BA)

Dugque de Caxias (R))
Maua (SP)

Triunfo (RS)

PVC and soda:

Macei6 (AL)

Marechal Deodoro (AL)
Camacari (BA)

PE:
Cubatdo (SP)
Santo André (SP)

PP:

Maua (SP)

Paulinia (SP)

Schkopau e Wesseling (Germany)
Marcus Hook (Pennsylvania)

La Porte (Texas)

Oyster Creek (Texas)

Seadrift (Texas)

Neal (West Virginia)

PE + PP:
Camacari (BA)
Duque de Caxias (RJ)
Triunfo (RS)

Green PE:
Triunfo (RS)

Administrative Centers:

Sdo Paulo (management and
administration offices)
Philadelphia (Pennsylvania/USA)
and Frankfurt (Germany)

Administrative Offices:
Salvador (BA)

Rio de Janeiro (R})
Porto Alegre (RS)

Business offices:

Germany United States
Argentina Netherlands
Austria Mexico

Chile Peru
Singapore Venezuela
Colombia

INNOVATION AND TECHNOLOGY

Technology and Innovation Center:
Triunfo (RS)
Pittsburgh (USA)

Partnering with external companies and laboratories for research
in chemicals and polymers, from petrochemical and renewable
sources

PP PVC

PE
polyethylene polypropylene polyvinyl chloride

Green PE
polyethylene manufactured from sugarcane ethanol, a renewable raw
material source
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ANNUAL PRODUCTION CAPACITY

- More than 16 million tons of thermoplastic resins, basic petroche-
micals and other chemical products

- 200 thousand tons of green PE

- Leading producer of thermoplastic resin (PE, PP e PVC) in the
Americas”

- Leading producer of PP in the United States

- Global leader in the production of biopolymers

“The installed capacities of the companies were used as the parameter instead of the
annual production.
Source: http.//www.cmaiglobal.com/marketreports/globalplastics_polymers.aspx.
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SHAREHOLDER STRUCTURE

Braskem’s capital stock is controlled by Odebrecht S.A., a holding of
the Odebrecht Organization, with major shareholder participation by
Petrobras. As of December 31, 2013, the shareholding structure of
Braskem was:

VOTING SHARES

Others

2.9%

Petrobras 0debrecht

47.0% 50.1%




Learn more about Braskem, its products, industrial units and global
TOTAL SHARES st

www.braskem.com.br/site.aspx/Braskem-Profile-USA

@iiere RIS =R www.braskem.com.br/site.aspx/Our-Business-Usa
20.38% 5.03% 0.14% www.braskem.com.br/site.aspx/Global-Presence-USA

0Odebrecht

Petrobras 38.32%
36.13%
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THE PETROCHEMICAL

INDUSTRY

The petrochemical field, in which Braskem does business, con-
centrates its productive units, located mainly in the Middle East,
the United States and Asia. They are first- and second-generation
industries, according to their production.

First generation industries, called “crackers”, break down naphtha or
natural gas, their main raw materials, transforming them into basic
petrochemical products (such as ethene, propene and butadiene)
and aromatics (such as benzene, toluene and xylenes). Second-
generation industries process basic petrochemical products and
produce thermoplastic resins, such as polyethylenes, polyproply-
lene, PVC, and others.

At the leading edge of the production chain are the third gene-
ration industries, the thousands of plastic transformers who
manufacture consumer and industrial goods. Braskem operates as
an integrated producer within the first and second generation of
the petrochemical industry.

The most recent scenario in the industry is characterized by
the construction of new global petrochemical complexes and
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by strategic alliances, acquisitions, mergers and incorporations,
motivated by the search for competitive raw materials and by the
presence of large commodity consuming markets.

The global capacity for ethane, the raw material for the production
of thermoplastic resins, was 150 million tons in 2013. The global
production of resins (PE, PP and PVC) was approximately 212 mil-
lion tons. Braskem is responsible for 4% of the world production of
resins and supplies, on average, 70% of domestic demand.

For 2014, Braskem expects to encounter a moderately more
favorable scenario than for the previous period, but it also expects
challenges in the performance of the global economy and, espe-
cially, in the petrochemical business, since its commodities are
subject to price volatility stemming from political and economic
conditions. Another aspect to be considered, over the short and
medium term, is planning for new capacity that should come on
line in the United States, the Middle East and China, which will
impact prices.
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CORPORATE GOVERNANCE

G4-34 | G4-39

Braskem conducts its business in line with Corporate Governance
best practices. The Public Commitment assumed in August 2002,
when the Company was created, defines as key business practices
transparency, accountability and respect to Shareholders, Team
Members, Clients and Society.

In addition to financial statements, quarterly results reports are
published with short-term situation analysis (available for consul-
tation on the site www.braskem.com/ri), and, at each publication,
there are meetings with market analysts and investors. In 2013,
quarterly information began to be summarized and communicated
to our internal audience, through presentations by the Business
Leader (CEQ), through our internal communication channels.

As it is a publicly-listed company with shares traded on the Stock
Market, Braskem is subject to Law No. 6.404 /79 - Brazilian Corpo-
ration Law and its amendments, as well as to the standards and
controls of the Brazilian Securities Commission (CVM) and BM&F
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Bovespa (530 Paulo Stock Exchange). Outside Brazil, Braskem’s
stock is also listed on the New York Stock Exchange (NYSE) and
Latibex - the Latin American section of the Madrid Stock Exchange.
It is therefore also subject to the requirements of the pertinent
requlatory agencies, which are the Securities & Exchange Com-
mission (SEC), in the United States, and the Bolsas y Mercados
Espafioles (BME), in Spain.

In 2005, Braskem became one of the firstst Foreign Private Issuers
(FPIs) in South America to meet the requirements of sections 404
and 302 of the Sarbanes-Oxley Act - SOX. The Company Manage-
ment evaluated the effectiveness of internal controls over financial
statements in December, 2013, according to criteria established

in the Internal Control - Integrated Framework standard, issued

by the Committee of Sponsoring Organizations of the Treadway
Commission (COSO). Based on these criteria, it concluded that the
Company’s internal controls over financial statements are effective.



Braskem’s Corporate Governance model is made up as follows:

Support Committees for the Board of Directors

PEOPLE AND ORGANIZATION COMMITTEE (CPO)

FINANCE AND INVESTMENT COMMITTEE (CFI)

STRATEGY AND COMMUNICATION COMMITTEE (CEC)

BOARD OF DIRECTORS e g BUSINESS LEADER —) BOARD

AUDITING COMMITTEE
(INCREASE IN DUTIES)

?

CORPORATE SECURITY
INDEPENDENT AUDIT
SUPPORT FOR THE CORPORATE GOVERNANCE AREA

BOARD OF DIRECTORS EXECUTIVE DIRECTORS AUDIT COMMITTEE

SHAREHOLDERS CLIENTS

(General Assembly)

(base 12/31/2013) (base 12/31/2013) (base 12/31/2013)
(Permanent Members) (Permanent Members)

Carlos Fadigas - President and CEO*
(Shareholder Representatives) Décio Fabricio Oddone da Costa™ Maria Alice Ferreira Deschamps Cavalcanti -
Marcelo Bahia Odebrecht - Chairman of the Edmundo José Correia Aires™ Presidente of Auditing Committee
Board of Directors Fernando Musa Aluizio da Rocha Coelho Neto
José Carlos Cosenza - Vice president of the Gustavo Valverde® Antonio Luiz Vianna de Souza
Board of Directors Luciano Nitrini Guidolin® Ismael Campos de Abreu
Alfredo Lisboa Ribeiro Tellechea Marcelo Arantes Manoel Mota Fonseca
Almir Guilherme Barbassa Marcelo Lyra do Amaral
Alvaro Fernandes da Cunha Filho Marcelo de Oliveira Cerqueira™
José Alcides Santoro Martins Mario Augusto da Silva®™ - Director of
Luiz de Mendonca Finance and Investor Relations
Marcela Aparecida Drehmer Roberto Bischoff
Newton Sérgio de Souza
Patrick Horbach Fairon “ Statutory Directorships.

Roberto Zurli Machado
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General Shareholders” Meeting: the General Shareholders’ Meeting
is the sovereign organ, with powers to decide upon all matters
relating to the corporate objective of the Company and to make
resolutions that it deems appropriate for its defense and develop-
ment. Its jurisdictions, forms and functions are requlated by Law No.
6.404 - Brazilian Corporation Law and its subsequent amendments.

Board of Directors: has its activities requlated by current legislation,
Company Bylaws and its Terms of Reference. The Board of Directors
is an autonomous collegiate body composed of 11 counselors and
their respective alternates, who can be elected or removed at any
time by the General Shareholders’ Meeting.

The Board is active and independent, deliberating with quality and
promptness in the interest of Braskem, with the purpose of adding
value to Shareholders. It is accountable to the Shareholders and other
stakeholders, and to society in general, with respect to the tangible
and intangible assets used to conduct the Company’s business.

The main responsibilities of the Board of Directors are: (a) to direct
the Company’s business; (b) monitor its operation and manage-
ment; (c) decide on strategic questions; (d) quide the Directors on
relevant issues; (e) approve proposals for policies applicable to the
Company as a whole; and (f) decide on Investments, in addition to
other responsibilities set forth in the Corporate Bylaws.

The Braskem Board of Directors has three Standing Committees,
composed of principal counselors and their alternates, who form
part of the Corporate Governance structure and whose objective is
to assist and advise the Board in pre-established matters. These are:

- People and Organization Committee (CPO): responsible for
evaluating current policies and programs regarding People and
Organization, as well as monitoring and reviewing them.

- Finance and Investment Committee (CFI): evaluates new policies,
monitors and analyzes current policies on the matters of financial
management, insurance and quarantees, integrated risk manage-
ment, among other items. The Committee is also accountable for
the evaluation of investments subject to approval and for monito-
ring investments and contracts with related parties, as approved by
the Board of Directors, as well as participating in the creation of the
Business Leader’s Action Plan (PA).

- Strategy and Communication Committee (CEC): in matters of
strategic direction, the CEC evaluates definitions for planning,
that is, the basis for the Business Leader’s Action Plan. Regarding
Communication issues, the CEC evaluates new policies, monitors
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and analyzes current corporate policies related to the capital
market, social responsibility and corporate sustainability, and
contributes to the creation of the CEQ's PA.

Fiscal Council: the activities of the Fiscal Council are requlated by
current legislation, Company Bylaws and its Terms of Reference. To
meet the requirements set forth by the Sarbanes-Oxley Act - SOX,
the Fiscal Council had its activities expanded in 2005, taking on the
duties of an Audit Committee.

The Council is a corporate body independent of the Company
Management, which monitors the actions of the administrators
with the objective ensuring compliance with legal and statutory
duties, issuing opinions, informing shareholders and monitoring
internal audits.

Business Leader and Executive Directors: the activities of Bras-
kem’s Executive Directors are requlated by Law and by Corporate
Bylaws. Executives are responsible for exercising the management
of the business and the functional areas of the Company, as well as
for the implementation of policies and general quidelines periodi-
cally defined by the Board of Directors.

As defined in Braskem’s Corporate Bylaws, the Executive Directors
form a permanent body of the Company, composed of at least
four and at most ten Team Members, one President and CEO, one
Director of Investor Relations and remaining Executives without
specific designations, elected by the Board of Directors.

The President and CEQ, in carrying out the role of Business Leader,
is responsible for creating conditions necessary for the Survival and
Growth of Braskem and for the creation and consolidation of bases
for the Perpetuity of the Company.

Business Security: is responsible for evaluating processes relating
to the effectiveness of risk management and internal controls and
their compliance with internal policies and instructions and market
requlations, independently and by means of a systematic and disci-
plined approach, with the objective of improving the effectiveness
of operations and adding value to the business.

Independent Auditors: are responsible for issuing independent opi-
nions concerning Financial Statements, in accordance with current
legislation. The company providing audit services is replaced at least
every five years, as determined by CVM Instruction No 308,/09.
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ETHICS AND INTEGRITY

The principles and criteria that quide business actions at Braskem
are consolidated in the Odebrecht Entrepreneurial Technology (TEO),
which is an ethical and cultural reference shared by all of its Team
Members.

The leaders of Braskem and representatives of its shareholders
must, among their main responsibilities, ensure that the TEQ and
the implementation of its policies and other internal quidelines are,
in fact, an ethical and cultural reference that is shared by all Team
Members of the Company.

Braskem has a Code of Conduct that, along with its detailing docu-
ments, is a record of the concepts, principles and orientations for
the conduct expected of Team Members in carrying out their duties.

Braskem provides a printed version of the Code of Conduct in the
local language to each Team Member when they are hired, and
explains the values and principles of the Code, as part of the Intro-
duction Program to the Company’s Culture. The Code of Conduct is
also accessible through the corporate intranet and on the Company
website - http://www.braskem.com/Portal/Principal/Arquivos/Download/Upload/
code_conduct_eng_24.pdf.

30 | BRASKEM | ANNUALREPORT 2013 | PROFILE

Braskem understands that continuous, clear and consistent commu-
nication of the values of the Code is essential for guaranteeing that
compliance remains a daily priority as part of standard behavior at
the Company.

In addition to the daily learning provided by the presence of the
Educating Leader through interaction with Team Members, Braskem
offers qualification and training processes focused on the principles
and values of the Code of Conduct and its implementation.

The Company values the Leader-Team Member relationship, conside-
red to be the essence of the communication process in the Company,
and, accordingly, encourages dialog between Team Members and
their direct Leader if they have any questions or become aware of
any violation of the Code of Conduct or of its implementation.

If a Team Member or other person (for example: a Supplier or
Partner) feels in any way uncomfortable with any attitude taken, a
communication channel called the Braskem Ethics Line may be used.
It is accessible to all groups (Team Members, Partners or otherwise)
through the Internet or by a toll-free telephone connection for the
purpose of receiving reports of possible violations of the Code of Con-
duct and its respective implementation and/or violations of the law.



The Braskem Code of Conduct states that no form of retaliation shall
be permitted or tolerated against a Team Member who reports, in
good faith, any concern about conduct that is illegal or that does not
comply with the guidelines established in the Code.

The Business Security department is responsible for recording and
analyzing reports in absolute confidentiality, so that the relevant
Leader may become aware of the reported facts and take appro-
priate measures. All reports and the results of their respective
analyses are presented to, and discussed, by the Ethics Committee
every three months.

G4-HR3 | G4-HR12

In 2013, 12 complaints regarding human rights were registered. All
were investigated and, in eight cases, corrective measures were
adopted. Corrective measures included: warnings, reassignments to
non-leadership roles (i.e. do not involve people management) and
dismissals. Both confirmed cases in 2012 were cases of individuals
who were not acting in line with the Company’s values, creating a
hostile work environment. One person was temporarily suspended
and the other set improvement goals for 2013.

CODE OF CONDUCT

Defines, reinforces and encourages
ethical conduct, market best practices,
and compliance with legal requirements
and the Company’s set of policies and
other guidance.

CASES OF DISCRIMINATION
AND MEASURES TAKEN

2011

I Confirmed Cases

2012 2013

0 Unfounded Cases

G4-505

No cases of corruption involving public officials were confirmed in
2013, but one case of conflict of interest in which a Team Member
sought to obtain personal gain in a relationship with Suppliers was
confirmed. The Team Member, who was dismissed from Braskem,
would have received benefits from the Supplier for approving their
entry and permanence with Braskem. The Supplier was blocked and
no longer provides services to the Company.

To know more about Braskem's governance model and mecha-
nisms, see:

www.braskem.com/site.aspx/Corporate-Governance-USA
www.braskem.com/Portal/Principal/Arquivos/Download/Upload/code_conduct
eng_24.pdf

www.braskem.com/site.aspx/Ethics-Line
https://ssl-w08dnn0177.websitesequro.com/braskem1/Portal/Principal/Arquivos/
Download/Upload/Compromisso_Publico_Ingles_74.pdf
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COLLABORATIVE INITIATIVES
AND VOLUNTARY
COMMITMENTS

G4-15 | G4-16

Braskem participates in initiatives that are aligned with the contri-
bution of the business sector to sustainable development and with
issues considered relevant to its stakeholders. In 2013, the asso-
ciations and organizations in which the Company’s participation is
considered to be strategic were defined.

(DP - global sustainability program: an international non-govern-
mental organization initiative, launched in 2000, with the objective
of collecting and publishing data on corporate greenhouse gas
emissions in over 60 countries. Braskem has supported the initiative
since its launch and, in 2006, began to report its GHG emissions. In
2013, the Company reached the top of the CDP Brazil index, as the
best Brazilian company in carbon management through excellence
in transparency, receiving a grade of 99 on a scale of 100 in this
cateqgory. The CDP is one of the world’s most respected capital
market sustainability indices. All reported information may be found
at www.cdp.net.
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CEBDS - Brazilian Business Council for Sustainable Development:
Braskem is one of its founding companies. The Company participates
in the Climate Technical Chamber, has taken part in the Carbon Mana-
gement Program in the Value Chain since 2013 and presides over

the Materials Technical Chamber, choosing this group over the Water
Technical Chamber, as had been planned and stated in the 2012
Annual Report. Braskem has a seat on the CEBDS board of directors.

Cempre - Corporate Commitment to Recycling: a non-profit
association dedicated to the promotion of recycling, with a focus on
integrated waste management. Created in 1992 and maintained
by private companies from various sectors, among them Braskem,
Cempre performs technical research and holds seminars, distributes
publications and organizes databases on the reduction, reutilization
and recycling of waste. Among the activities undertaken in 2013
were discussions to define the role of business in the implemen-
tation of the Brazilian National Solid Waste Policy (PNRS) and the
joining together of 22 associations, known as the Corporate Coali-
tion, to approve a proposal for reverse packaging logistics, one of
the topics taken up by PNRS and considered relevant to Braskem.




International Declaration on Cleaner Production: part of the United
Nations Environment Program (UNEP), with the objective of disse-
minating policies for environmentally clean production and for more
sustainable production and consumption practices. Braskem was the
first Brazilian company to sign the declaration in 2004.

Getulio Vargas Foundation - Companies for the Climate: a perma-
nent corporate platform with the objective of mobilizing, motivating
and uniting corporate leadership for the management and reduc-
tion of greenhouse gases (GHG), management of climate risks and
the proposal of public policies with regard to climate change. The
initiative was launched by the Center for Sustainability Studies of
the Getulio Vargas Foundation in 2009, with the support of private
companies. Braskem joined in 2012.

Global Compact: Braskem has been a signatory of the United Nations
(UN) Global Compact since 2007 and obtained, in 2013, the highest
status for communicating its progress in adopting its 10 principles.
Since 2008, the Company been a member of the Brazilian Network
Committee of the Global Pact, and is assuming the presidency of the
committee during the 2013 - 2014 biennial. In September of 2013,
Braskem participated in a meeting at the UN headquarters en New
York that was attended by more than a thousand executives from
nearly 100 countries, for the launch of the Architects of a Better World
platform, which seeks to engage business in matters of sustainability.
A few weeks following the meeting at the UN, the Company promo-
ted the launching of the platform in Brazil, a partnering between the
Brazilian Global Compact Network, GRI and WBCSD/CEBDS, at the
Bovespa. The objective of the meeting was to establish an agenda for
sustainable development, as agreed to in the Letter of Commitment
at Rio+20 (2012), signed by 230 corporate directors and organizations
committed to the issue in Brazil. Learn more about the actions under-
taken by Braskem in 2013 relating to the ten principles of the Global
Compact, in the chapter About this report / Global Compact.
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ICCA (International Council of Chemical Associations): Braskem
belongs to the executive leadership group and participated in
energy, climate change and chemical safety work groups. It also
occupies a chair in internal Communication and Energy & Climate
Change groups. Through Abiquim (Brazilian Chemical Industry
Association) and the ACC (American Chemistry Council), Braskem
participates in the following ICCA initiatives:

- Responsible Care: a voluntary initiative instituted by the global
chemical industry, through ICCA. Responsible Care seeks to
improve the environmental management of chemical companies
and of their production chain. In Brazil, the program was officially
adopted by the Brazilian Chemical Industry Association (Abiquim)
in April of 1992. Braskem has been a signatory of the document
since that date.

- GPS - Global Product Strategy: Braskem, together with Abi-
quim, leads the implementation of the program in Brazil and in
other Latin American countries, for the purpose of promoting
awareness and dissemination of information on possible risks to
workers, consumers and the environment, stemming from the
production, handling and sale of chemical products.

Akatu Institute: a non-governmental, non-profit organization that
works hand-in-hand with society for the promotion of conscientious
consumption. Braskem supports the Institute and sponsors the Edu-
katu program, an initiative focused on education for sustainability,
launched in 2013. More information about the Edukatu program can
be found at Social Development / Communities.

Trata Brazil Institute: A Civil Society and Public Interest Orga-
nization, Trata Brazil has as its objective to coordinate national
information and mobilization initiatives, so that Brazil can obtain
universal access to basic sanitation, without which there is no
health, rivers are polluted and children and human development
are at risk. Braskem was one of the founders of Trata Brazil Institute,
in 2007, along with Solvay Indupa, Tigre, Amanco, among others,
and is a member of its Board.

Brazilian Corporate Network of Lifecycle Assessment: a joint
initiative of eleven Brazilian companies, the Network was officially
launched in October of 2013, with the objective of discussing
and researching methods for learning more about the lifecycle
of products and services, disseminating the practice of Lifecycle
Assessment (LCA) and offering knowledge, so that the consumer
can make more sustainable choices. The Network is a voluntary
grouping of companies. The founding companies are: Braskem
(responsible for coordination), Norberto Odebrecht Construc-
tion, Tetrapak, Danone, GE, Oxiteno, Natura, Grupo Boticdrio, and
Embraer. One of the proposals of the Network is to act in con-
junction with IBICT (Brazilian Science and Technology Information

Institute) with the view to advancing the Brazilian LCA Program and
the creation of a national database, to make information available
which is of interest to society.

World Economic Forum: an international organization whose
objective is to encourage public-private cooperation, by involving
corporate leaders, politicians, and academics, among others, in
developing agendas for global, regional and corporate cooperation.

Green Industry Platform: Braskem is the first Brazilian company

to join this initiative of the United Nations Industrial Development
Organization (UNIDO) and the United Nations Environment Program.
The platform is designed to encourage and disseminate environ-
mental, climate and social programs in the company’s operations on
a world-wide level.

Braskem also participates, in an engaged and
strategic way, in the following forums and
associations (in alphabetical order):
« Abiclor - Brazilian Associaton of Chlorine Industries
- Abiquim - Brazilian Association of the Chemical
Industry
- Abrace - Brazilian Association of Large Industrial Con-
sumers of Energy
- ABRE - Brazilian Association of Packaging
+ ABTP - Brazilian Terminal and Port Association
+ ACC - American Chemistry Council
- AFPM - American Fuel & Petrochemical Manufacturers
- Anpei - National Research and Development Associa-
tion of Innovative Companies
- ASEMEXBRA - Mexican Commercial Association
- Asfamas - Brazilian Association of Sanitation Material
Manufacturers
- Bioplastics Council
+ CCPS - Center for Chemical Process Safety
- CNI - National Confederation of Industry
+ INP - Export Plastic
+ INP - National Plastics Institute
- Ethos Institute
+ PVC Institute
- Plastivida - Socio-environmental Plastics Institute
« SPE - Society of Plastic Engineers
- Suppliers Partnership for the Environment
- Automotive Women'’s Alliance Foundation
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DISTINCTIONS

Braskem was recognized in 2013 for its performance in the three
dimensions of sustainable development: economic, social, and
environmental. Check out these highlights.

NATIONAL

- Corporate Sustainability Index (ISE): organized by BM&F
Bovespa, the index will be in effect from January 6, 2014 through
January 2, 2015. The new ISE portfolio includes 51 stocks from
40 companies that represent 18 sectors and RS 1.14 trillion in
market value, equivalent to 47.16% of the total value of the
companies with shares traded on the stock exchange, based on
its close on November 26. Braskem belongs to ISE for the 9th
straight year and reached the benchmark in the climate change
category in 2013.

Indice de
Sustentabilidade
Empresarial

2013

- BM&F Bovespa’s Efficient Carbon Index (1C02): composed of
stocks of companies that participated in the iBrX-50 index and
which accepted the adoption of transparency practices relating to
their greenhouse gas (GHG) emissions.

#1C0O2
Carbono
Eficiente

- GHG Protocol Brazil: the Company’s GHG emissions inventory
obtained the Gold Classification for the third straight year.

- Exame Magazine Sustainability Guide: for the 5th time, Bras-
kem was included in the list of the country’s most sustainable
companies, according to three dimension of sustainable deve-
lopment - economic, social and environmental. The company
received the Highlight Award in the Chemical category.

- Whirlpool Sustainability Award: a Client of Braskem, Whirlpool
recognized the Social Inclusion Program for Waste Collectors (the
name of the program changed to ser+realizador, in December),
as a practice aligned with its sustainability principles. Learn more
about the program at Social Development / Communities.

- 2013 Support Award: “I'm green™" green polyethylene was the
Products category winner in the ranking of sustainable products
and services at the 6th Forum on Sustainable Development -
Sustentar 2013.
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Epoca Magazine Green Company Award: special recognition
among the 20 companies that engage in the best environmental
practices in Brazil.

- Sustainability Best Practices: a ranking organized by the Benchmais

Institute, which gave 4th place to the Agua Viva (Living Water) water
reutilization project, developed by UNIB, in Camacari (BA).

- Exame Magazine Biggest and Best Guide: ranked first among

the companies in the chemical and petrochemical sector, besides
earning ninth position overall among the 50 largest private com-
panies in Brazil.

- IstoE Dinheiro Magazine: for the third time, placed first in the

Chemical and Petrochemical category in Best of Dinheiro issue,
for maintaining its investments and growth during a year of
global crisis.

- Epoca Business 360° Guide: fist place in its category. Bras-

kem was evaluated on its financial performance, corporate
governance, innovation, vision of the future, HR practices
and social-environmental responsibility. The Company also



achieved 15th place among the 250 largest companies selec-
ted by the guide.

- Transparency Trophy 2013: awarded by the National Association
of Financial, Administration and Accounting Executives (Anefac),
the award recognized best accounting practices and the most
objective set of information for the market. Braskem was selec-
ted, for the 5th time, in the category of open capital companies
with revenues over RS 5 billion.

- Being Human Award 2013: awarded during the 39th National
Conference on People Management (CONARH), in the People

Management - Company category for its Operator 2020 program:

- HR Management Magazine: among the 100 Best companies in
IDHO - Organizational Human Development Index - and among
the 50 Best Companies in Corporate Citizenship.

- Innovation: Braskem is among the 15 most innovative companies in
the opinion of university students in Brazil, according to a survey con-
ducted by the consulting firm Universum, a talent attraction company.
15,855 higher education students in the country were surveyed.

International

- Dow Jones Sustainability Index Emerging Markets (DJSI): for the
second consecutive time, Braskem is included in the New York
Stock Exchange’s Dow Jones Sustainability Index (DJSI), created in
2012. The portfolio consists of the shares of 81 companies, inclu-
ding only two from the chemical industry. Of the 81 companies,
17 are Brazilian. Selection is made based on economic, environ-
mental and social criteria, including strategies aimed at climate
change, energy consumption, people development, knowledge
management and corporate governance.

Dow Jones

Sustainability Indices
In Collaboration with RobecoSAM «»

- (DP - global sustainability program: Braskem was recognized as
the best Brazilian company in carbon management, for excel-
lence in performance and transparency, among 58 domestic
companies that responded to the 2013 climate change report.

- Innovative Company: the North American magazine Fast Com-
pany listed Braskem as one of the 50 most innovative companies
in the world. The only Brazilian company to make the ranking,
the Company was selected for its research work in renewable
source products such as “Green” Plastic.

- Highlighted for renewable chemical products: International
ranking (The 30 Hottest Companies in Biobased Chemicals for
2013-14) organized by the Biofuels Digest, a daily news website
concerning biofuels, designed to recognize the main highlights in
innovation in the biotechnology field. The ranking was decided
based on votes from specialists in the field and on Internet public
opinion (more than 100 thousand evaluations). Braskem occupies
18th place.

- Kirkpatrick Chemical Engineering Achievement Award: Bras-
kem was among the five global finalists, selected for its green
polyethylene project. The award highlights innovative chemical
engineering technology, utilized in industrial processes.

- Sustainabililty Annual: Braskem is listed among the most sus-
tainable companies and those with the best global performance
in the chemical industry. Recognition granted by RobecoSAM’s
Annual Corporate Sustainability Assessment (CSA).
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GROWTH STRATEGY

Braskem works to serve Clients and generate wealth in the regions
in which it is present.



BUSINESS AGENDA

Braskem operates in harmony with the spirit of service to Clients and
of wealth generation, centered on the competitiveness of its opera-
tions and on the plastics chain, seeking opportunities for innovation
and for diversification in raw materials outside the country, with a
focus on the Americas.

One of the highlights of the corporate strategy is the petrochemi-

cal project headed up by Braskem-Idesa, in an advanced state of
construction in Mexico, based on gas acquired from a local company
at a competitive price. At the same time, studies and negotiations are
moving forward in Brazil concerning the Rio de Janeiro Petrochemical
Complex (COMPERY)), also based on gas as the raw material. And, in
the United States, where The Company has maintained operations
since 2010, when it acquired its first polypropylene assets in that
country, the intent is to operate, in the medium term, an integrated
polyethylene complex based on shale gas.

The most recent move by Braskem in its growth agenda, happened

in December, 2013, with the signing of an agreement with the Solvay
group to purchase 70.59% of the voting and total stock of Solvay
Indupa, a3 PVC and soda producer, with industrial units in Brazil and
Argentina. The value of the deal is RS 290 million. Solvay Indupa has
an annual production capacity of 540,000 tons of PVC and 350,000
tons of soda. Finalization of the purchase agreement depends on

the review and approval of Brazil's Administrative Economic Defense
Council (CADE) and Argentina’s National Securities Commission (CNV).

Based on this set of initiatives, Braskem is solidifying its position

as a major global petrochemical company, dedicated to seeking
ever-greater operational competitiveness and committed to the
strengthening of its sector in Brazil. The Company’s growth agenda
is aligned with the principles of sustainable development, which at
Braskem translate, into ten macro objectives. Learn more in About
the Report / Macro objectives of sustainable development.
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Braskem is dedicated to increasingly
boosting its operational competitiveness
and is firmly committed to strengthening
its sector in Brazil.
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STRATEGIC OBJECTIVES

The revision of the Company strateqy, previously defined in its
2020 Vision”, was approved in 2013 in response to a challenging
scenario, a combination of very high competitiveness from the
North American petrochemical industry (as a result of the low cost
of shale gas) and challenges faced by all of Brazil's industry, arising
mainly from the gap between exchange rate fluctuations and infla-
tion and the lack of infrastructure in the country.

This action strategy has two main pillars: maximizing the profi-
tability of the present businesses and assets and growing in the
Americas, investing in new production bases and using compe-
titive raw materials. In this light, technological developments,
always key for the chemical industry, will focus on combining
competitiveness and viable growth, including in the realm of
renewable chemical products.

The maximization of profitability will be achieved by:

- strengthening common objectives with Clients to meet their
needs by mobilizing unique resources, products and services
offered by Braskem;

- continually seeking opportunities for more competitive raw mate-
rials for all industrial plants;

- 3ssuring competitiveness in supplying energy for operations;

- intensifying measures to increase the productivity and efficiency
of operations and of integrated optimization of first and second
generation assets;

- optimizing the allocation of capital, prioritizing operational
investments with greater returns and seeking to reduce the use
of capital;

- supporting efforts to increase the structural competitiveness of
the industry in the countries where the Company does business,
especially in the petrochemical and plastics transformation chain
in Brazil.
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Braskem's operating strategy is based
on two main pillars: maximizing the
profitability of the present businesses

and assets and growing in the Americas,
investing in new production bases and
using competitive raw materials.

Regarding growth, the focus is on:

- meeting the growing demand for resins and basic petrochemical
products in Brazilian markets, keeping them supplied;

- expanding the production base of resins in the Americas, based
on competitive raw materials;

- making new opportunities of growth in renewable chemical
products viable, by promoting a long-term agenda for the
development of new technology paths using biomass.

To these two pillars of profitability and growth, we add the basic
conditions that guide Braskem’s operations. These basic conditions
include:

- absolute respect for workplace safety, process safety and chemi-
cal safety;

- responsible use, handling, production and marketing of chemical
products;

- training and qualifying Team Members and Leaders in the
countries where Braskem does business, in order to prepare the

Organization for international growth;

- assigning and giving responsibility to each team for the results of
its respective business;

- maintaining the positive reputation that Braskem has built in the
eyes of its Clients and its sphere of operation;

- preserving the Company’s financial health and liquidity.
Following this strategy, Braskem believes that it will enjoy a signifi-

cant boost in its competitiveness, with corresponding effects on its
profitability and on its Shareholders’ returns.

GROWTH STRATEGY | ANNUALREPORT2013 | BRASKEM | 43



STRENGTHENING
THE PRODUCTION CHAIN

G4-EC8

To aid in the development of the Brazilian market, Braskem has
continued its strategy of strengthening the plastics transformation
industry in the country, by means of new investment projects and
innovative solutions for products and services to its Clients.

In the area of investments, the Company has announced the expan-
sion of one of its linear low density polyethylene (LLDPE) production
lines at the Petrochemical Complex in Camacari (BA), with an addi-
tional annual capacity of 120 thousand tons. Of this total, 100,000
tons will be part of the Braskem Flexus family, the Company’s brand
of metallocene-based polyethylene.

The investment is approximately RS 50 million, and the produc-
tion line should begin operating during the first half of 2015. The
Braskem Flexus family is designed for packaging that requires
characteristics such as improved strength, shine, transparency and
sealing (transformation industry in applications using special films,
technical spools and industrial films). Presently Braskem’s annual
production capacity for metallocene-based polyethylene is at 350
thousand tons.

Another highlight in 2013 was the signing of 3 memorandum

of understanding between Braskem and the German company
Styrolution, a global leader in the styrenes segment, to evaluate
the formation of a joint venture in Brazil, with a 30% - 70% share,
respectively. The agreement will analyze the economic feasibility of
installing an industrial plant with an annual production capacity of
100,000 tons, which would supply styrene specialties and acrylo-
nitrile butadiene styrene (ABS) and styrene-acrylonitrile (SAN) to
Clients in Brazil and in other countries in South America.

Both ABS and SAN are imported from suppliers such as Styrolution
itself. If the project is confirmed, local production will meet the
growing local demand in the automotive and electrical appliances
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sector in Brazil. The partnership is subject to regulatory and
anti-trust approvals.

As followup on the agreement signed in 2011, BASF and Braskem
are continuing with the construction project of the Basf acrylic
complex in Camacari (BA). Braskem will be the supplier of propene,
sodium hydroxide and utilities, in addition to investing in hookups to
supply raw materials and utilities needed for the project. The acry-
lics complex will meet the needs of several segments of industry,
among which are paints, adhesives, diapers, mining, textiles, paper,
civil construction and petroleum extraction. The factories will be
operational between 2014 and 2015.

Encouraged by the PIS and COFINS tax break on the purchase of first
and second generation petrochemical raw materials, 3 measure
proposed by the Federal Government which benefits about 50
companies who operate along these links of the production chain,
Braskem created the Incentive Plan for the Plastic Chain (PIC) toge-
ther with the plastic transformation industry.

The program can be seen as a series of stimulus initiatives for stren-
gthening third generation plastics activities in Brazil. Highlighted



among the initiatives are special conditions for the sale of PE and
PP destined for export products, stimulus for innovation and support
for the training of professionals and for the management processes
of companies in the field, responsible for over 340 thousand jobs in
the country.

With respect to the incentive plan for exporters, the goal of PIC s to
double business in two years. As far as innovation is concerned, the
proposal is to support the development of projects in the transforma-
tion industry through specialized consulting groups, training programs
and sponsorships of events in the sector. Another pillar of PIC, support
for the training of professionals and for the management process of
transformers, will involve the training of the labor force, technical and
management discussions and access to specialized consulting.

PIC also proposes re-emphasizing the promotion of and appreciation
for the benefits of plastic. The intention is to work with recycling
programs, Lifecycle Assessments (LCA), positioning in light of Brazi-
lian National Solid Waste Policy, support for associations committed
to the issues, communication and the creation of a Sector Fund for
the Promotion of Plastics.

Aerial image of the Camacari Petrochemical Center (BA): investment of RS 50 million
to expand one of the LLDPE production lines

Expansion of one of the LLDPE production lines at the
Camacari Petrochemical Center (BA).

Signing of a memorandum of understanding with the
German company Styrolution to analyze the economic
feasibility of installing an industrial plant to supply ABS and
SAN to Clients in Brazil and other South American countries.

Development together with the Brazilian plastic transfor-

mation industry of the Incentive Plan for the Plastic Chain
(PIC).
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Decks in PVC with phenolic waste particles

SOLUTIONS
FOR CLIENTS

G4-EC8

With the commitment to serve its Clients, Braskem contributes to
their Clients having a project that is most appropriate for the Clients’
needs. In this way, the Companies’ teams innovate, create solutions
and propose improvements for all segments in which they operate,
presenting solutions for society together with their chain of Clients.

Among the Client support initiatives involving new products and
improvement projects that were implemented in 2013, the follo-
wing are considered highlights:
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PVC

PVC roofing tiles: originally launched in 2010 with five lines of
extrusion, the project evolved significantly in 2013. New producers
entered the market, currently totaling nearly 20 extrusion lines, and
the industry progressed thanks to Abitelha - the Brazilian Association
of the PVC Tile Industry -, with the beginning of the Sector Quality
Program (PSQ), linked to the Ministry of Cities. The completion of the
first Technical Evaluation Report in the Brazilian Technical Evaluation
System (SINAT) also contributed to the evolution of the project by
making it possible to use the product in construction projects financed
by the Caixa Economica Federal (Brazilian Savings Bank).

PVC concrete construction system: significant progress was made
in 2013. In addition to new producers entering the market, the
various available technologies are progressively gaining the appro-
val of the Brazilian Technical Evaluation System (SINAT). The Global
Housing system, a founding partner of Braskem on the project,
received final approval from the SINAT system in 2013, which
allows the unlimited use of this technology in Brazil.



Raffia sacks for Holcim ready-mix concrete

Decks in PVC with phenolic waste particles: developed in part-
nership with the Client Pertech, it deals with a technology for the
production of decking in expanded PVC, with the incorporation of
phenolic waste particles originating in the Client's own production
processes. Besides being sustainable, through the use of waste

in the formulation of the product, the decking produced with this
technology has proven to be durable.

PVC House Contest: a public competition, launched by Braskem

and the Architects of Brazil Institute, that proposes the creation of a
design for a house that prioritizes the use of plastics, and primarily
PV(, as construction elements. In addition to receiving an award in
money, the winning project will be built in 2014, at the PVC indus-
trial unit in Alagoas. 44 projects have been entered, representing 15
Brazilian states.

G4-EN7 | G4-EN27

In 2013, three new grades of the Maxio Family, composed
of products that provide Braskem’s Clients with increased
productivity, reduced energy and/or raw material con-
sumption, were launched.

» KM 6150HC Grade: designed especially for plastic
furniture and technical parts. Its increased rigidity
together with its impact resistance, in market
tests, allowed for a 12% reduction in the weight of
monoblock plastic chairs while still maintaining their
structural characteristics and increasing their resistance
to impact breakage.

RP 141 Grade: provided a 9% reduction in energy
consumption in the industrial process of the Client,
who reduced their consumption from 770.7 kwWh/t to
702.0 kwh/t. This gain was obtained mainly due to a
reduction in the process temperatures needed (from
240 °C to 200 °C).

H 105 Grade: provided an 8% reduction in the cycle
time, which went from 4.9 s to 4.5 s, increasing
productivity and reducing the relative environmental
impact of the operations. This gain was also obtai-
ned due to a reduction in the process temperatures
needed, this time from 230 °C to 195 °C.

In the vinyls sector, the PVC panels and door and window
frames market has progressively substituted lead-salt
based stabilizers with calcium / zinc alternatives, which
minimizes the environmental impact of the final disposal
of these products at the end of their lifecycles.
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Polypropylene for the outdoor furniture segment

PP

Raffia sacks for Holcim ready-mix concrete: allows preparation
of the product while inside the sack itself, by adding water to the
concrete mix (gravel, sand and cement). Furnished with extended

straps to be used as handles for moving the sack during preparation

of the product. Partnership between Braskem, Embrasa (Brazilian
Packaging) and Holcim Brazil, the manufacturer of the product.

Polypropylene for the automotive industry: in the continual
effort to serve our Clients and to meet the requirements of the
sector, Braskem expanded its line of PP resins to be applied in
automotive compounds.

Polypropylene for the outdoor furniture industry: Improved PP
resin to give it greater rigidity and impact resistance than the
previous product. The new product avoids process losses for the
(lients, since it lends itself better to the mechanical performance
properties required for the application.

Odebrecht Braskem Design Challenge: Odebrecht Properties and
Braskem held the Design Challenge, open to university students
majoring in Design. The objective was to create furniture for the
social lounge area of the Odebrecht Building in Sao Paulo. The
winning items were produced by Tramontina, a Client of Braskem,
and may be commercially reproduced. Youths from four different
colleges with product design courses participated.
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Polypropylene for the shrink wrap segment

Expanded polyethylene sheets

PE

Polyethylene for the agrochemical industry: adaptation of PE
resins utilized in the blown packaging sector for agrochemical
products, with a view to meeting the market’s rigid requirements of
resistance and safety.

Polyethylene for the shrink wrap film industry: a new resin to
satisfy the packaging market for wrapping cans and bottles. This
resin guarantees a compact package, without holes and marks on
the surface.

Beer can lids: Colonia Beer launched the first beer cans with plastic
lids, to quarantee the hygienic protection of the product, an innova-
tive solution on a global level developed by the Brazilian Packaging
Company and Braskem. A Lifecycle Assessment (LCA) of the lids is
underway, as well as partnering with recycling collectors’ coopera-
tives in the state of Parand, where the product is manufactured, for
training in collection and recycling incentives.

Expanded polyethylene sheets: a solution for civil construction,
which reduces noise between floors and is to be applied between
the slab and the floor underlayment.



Cacao drying stoves

I

Plastic silo bags

Cacau drying units: in plastic film greenhouses, drying is not carried
out by the burning of wood, rather, by solar energy, which makes
the process sustainable, in addition to increasing quality and saving
time. The technology was developed by Braskem and its partners
for the members of the Fine Cocoa Agroindustrial Cooperative (Coo-
perbahia). At the end of their useful lifecycle, the plastic film and
screen may be recycled.

Plastic silo bags: developed in partnership with Pacifil Brazil, plastic
silo bags are large bags made of polyethylene, capable of storing
about 200 tons of grain per bag and need no type of physical
support structure and are easily handled as they are loaded. In this
type of silo, grain may be stored for up to two years, since, inside
the bag, an atmosphere is created without oxygen, which impedes
the development of pestilences and insects, thus guaranteeing

the quality of the product and avoiding a loss in its final value. The
product may be totally recycled.

ﬁ

Beer can lids

Lifecycle Assessment (LCA) has become the main tool for
evaluating sustainability issues in Braskem’s value chain,
strategic for the Company and of interest to its stakehol-
ders, especially Clients. At present, there are 38 studies in
Braskem’s LCA pipeline, 19 of which concluded, 11 under
way and eight awaiting consideration.

Example of a study concluded and reviewed in 2013: cho-
colate milk packaging - developed in conjunction with the
International Council of Chemical Associations (ICCA), the
study was utilized for the development of a pilot project for
measuring greenhouse gases avoided through the use of
the plastic.

Two other finalized studies which are under external
review compare the environmental impact of disposable
plastic (PP) 200 ml and 500 ml cups with other materials.
200 ml cups: a comparison to reusable alternatives (glass,
ceramic), for serving water in a corporate environment.
The study was developed with Clients. 500 ml cups: the
study compared disposable PP cups with paper cups used
to serve drinks in fast food outlets. The results of the study,
which was developed with data from Clients, showed a
better environmental performance of the plastic cups in
most impact categories evaluated. These studies are availa-
ble upon request through the Braskem website,

kem.com/ cem-internacional

Braskem’s goal is to involve all of its business units in
Lifecycle Assessment studies by training Team Members in
lifecycle concepts.
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BRASKEM-IDESA

The Company’s largest investment in production capacity at present
is in Mexico, where it is developing the Ethylene XII project in asso-
ciation with the local petrochemical company Idesa - a joint venture
between Braskem and Idesa, with a 75% - 25% share, respectively.

The petrochemical complex for the integrated production of polye-
thylene in the region of Coatzacoalcos, Nanchital municipality, in the
state of Veracruz, reached, in 2013, approximately 10 thousand wor-
kers employed in its construction (about 90% of whom are residents
of neighboring communities) and 58% of project completion, falling
short of the 68% projected. This gap does not compromise the gene-
ral timeline. More than 90% of the engineering work for the project
has been completed and 97% of the equipment has already been
purchased from manufacturers in ten different countries. Operations
are set to begin in 2015.

At the end of July, the Braskem-Idesa subsidiary received USS$ 1.5 bil-
lion, representing the first installment of the financing set up in 2012,
with the support of a multinational pool composed of seven main
banks and credit agencies (three development banks, two export
agencies and two multilateral agencies) and ten commercial banks.
Total financing is for USS 3.2 billion, for the construction and operation
of the petrochemical complex. The withdrawal of the first installment
allowed for the payment of anticipated investments by controlling
Shareholders, which, in Braskem's case, came to USS 649 million.
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Hiring of personnel to operate at the complex is well on its way. At
the beginning of 2013, the number had reached 120 new hires.

By the end of the year the total was 524. Among these, 150 are
recently graduated young people from Mexican technical schools and
universities, who were trained for nine months in the operation and
maintenance of the complex. Training was performed by the Sou-
thwest Veracruz Technological University with the support of SENAI
(Brazilian Industrial Learning Service). For the operational phase,
approximately 700 direct jobs and 2,300 indirect jobs are foreseen.

In 2013, pre-marketing activities were intensified, having been ini-
tiated a year before, and have their sight on marketing products and
forming relationships with more than one hundred active Clients.
The products being sold are manufactured by Braskem in Brazil as
well as being imported from other countries. The goal for 2014 is to
expand this customer base even more and continue the evaluation
of commercial processes and logistics necessary to meet the needs
of the Mexican market.

The project in Mexico was conceived according to the three pillars
of sustainable development - economic, social and environmental.
The reduction of environmental impact is quaranteed by the mitiga-
ting actions already taken and reported in Braskem’s 2012 Annual
Report (http://ra02012.braskem.com/relatorio.asp?subrelatorio=28&idioma=in)
and by the use of new technologies in systems and processes.

In terms of social responsibility and relationships with neighboring
Communities, communication activities have been undertaken
since the beginning of the project, to inform people about project



Petrochemical complex in Mexico: 10,000 workers employed for
the construction work and 58% from the installed project

progress, the associated impacts, and mitigating actions, as well as
the characteristics of the petrochemical complex and its benefits for
the local and national economy. Handicraft workshops are also held,
which generate additional income for families.

Creating income generation opportunities for the local population is
the challenge that arises in Community Relations in 2014. The ten
thousand jobs at the peak of construction will begin to decline, and
the workers will be demobilized after the completion of construc-
tion. The subsidiary is working on identifying business opportunities
for the local Communitiesto supply services which will be necessary
once the complex begins operations, such as food services, trans-
portation, production cooperatives and others, therefore generating
job and income opportunities in a sustainable manner.

The Braskem-Idesa project will have an ethylene cracker and three
polymerization plants. The plant will use natural gas ethylene, a
competitive raw material which will be supplied by Pemex (Mexi-
can state-owned petroleum and gas) through a quaranteed 20-year
contract . The annual production capacity will be 1 million tons of
high and low density polyethylene, which represents two thirds of
the total PE imported by the country.

With the Mexican project, Braskem proceeds with its growth stra-
tegy, that seeks to internationalize its industrial operations and its
sources of competitive raw materials.

- In addition to meeting legal environmental requirements,
Braskem has supported its material and service suppliers
in their compliance with such obligations.

- The main environmental impacts arising from the
petrochemical complex and identified by local stakehol-
ders are the generation of noise and dust, the increase
in vehicle traffic and the loss of biodiversity. For each of
these, management and control measures are adopted.
Among them, the Participative Environmental Monitoring
Program. In all, 20 events have been held, with 153 local
residents taking part.

- In 2013, more than 400 seedlings of the Miqueliana
Ceratozamia plant, which is in danger of extinction and
found in the area where the Mexican complex is being
built, were returned to nature. All of the plants found at
the beginning of the project were relocated to another
area and additional seeds were planted in greenhouses.
The two thousand seedlings and small plants found today
represent five times the population originally identified.

- Communication channels with local Communities
(community visits by the project’s social team, Open
Houses and Community Meetings), initiated by Braskem
-Idesa, should remain active following the beginning of
operational activities, in 2015.

- Although the petrochemical complex is located near a
densely populated region, activities have not needed
to be interrupted over the two years of work due to
Community complaints.

+ In 2013, Braskem-Idesa invested around US$ 300 thou-
sand in social projects.

Also in Latin America - Besides the Braskem-Idesa project, other
opportunities for investment in Latin America are being analyzed
by Braskem in Peru, Venezuela and Bolivia, with several studies
underway.

For additional information on Braskem-Idesa, go to
www.braskem.com.mx.
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OPPORTUNITIES IN THE USA

In accordance with its growth and competitiveness strategy, Braskem
has been studying the possibility of participating in a greenfield
project in the state of West Virginia. The project would consist of

a petrochemical center for obtaining ethene, integrated with the
production of polyethylene, based on shale gas, which is currently the
most competitive raw material for the industry on a global level.

The project’s business model, which should involve the participation
of a group of investors, is currently being evaluated and, if its viabi-
lity is confirmed, it will be submitted for review by Braskem’s Board
of Directors. The Company must preserve its financial capacity in
order to implement other strategic projects in Brazil, the main one
being Comperj - Petrochemical Complex of Rio de Janeiro.

New partnership - Braskem and Siluria Technologies have signed a
collaboration agreement with the intent to implement a new tech-
nology for the direct conversion of methane, the main component
of natural gas into ethene. Siluria Technologies, with headquarters
in the United States, is a pioneer in the commercial production of
fuels and chemical products made from natural gas.

The studies will seek to identify commercial prospects for the tech-
nology in Braskem'’s ethene-based plants and are aligned with the
Company’s raw material diversification strategy. The demonstration
plant will be constructed by Siluria, with an investment of US$ 15
million, and should begin operations by the end of 2014.
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COMPER]

The feasibility studies conducted for COMPER] (Rio de Janeiro Petro-
chemical Complex), based on competitive indicators, are aligned
with Braskem’s growth strategy in Brazil, with an increased stake
in the local market and the strengthening of the petrochemical and
plastics chain.

Throughout 2013, the Company has advanced to the FEL 2 stage of

the project, that is, its definitive configuration, which includes nego-
tiations with Petrobras, a partner in the undertaking, with respect to
the supply of raw material (gas). As happened in 2012, the techno-

logies to be utilized, specific products and other necessary aspects
were considered, in order to define the scale of the industrial units
that will have to be built.

Developed in Rio de Janeiro, the project has its own team of appro-
ximately 50 people, in addition to third parties. Comperj is a priority
for Braskem, because it promises to meet the growing demand

for thermoplastic resins in the Brazilian market. The expectation

for 2014 is the conclusion of the project design in order to make a
decision on the investment in 2015.

COMPER] is a priority for Braskem since it
guarantees supply to meet the growing
demand for thermoplastic resins in the

Brazilian market.
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RENEWABLES

Braskem continued to implement its strategy of investing in
biopolymers, of prioritizing a portfolio to meet the demands of its
Clients, as well as researching and developing products and new
paths that utilize renewable sources of raw materials. The strategy
foresees establishing Brazil as the country with the greatest poten-
tial for meeting the world-wide demand for green plastic.

The performance of green polyethylene (Green PE), a biopolymer
produced from 100% renewable raw material, sugar cane, excee-
ded that of the year 2012, increasing the volume of sales, with a
focus on Brazil and the United States, and of applications / products
offered to consumers. Sales to European countries remained stable
in 2013, with the deceleration of certain commercial projects
underway, possibly due to the economic crisis still underway, which
inhibited Clients from paying the higher price of Green PE. About
60% of Green PE production was exported during the reporting
period. The expectation for 2014 is that sales in Brazil will increase,
with new contracts coming in.

It bears mentioning that, because of a change in the scenario in Europe
following the crisis of 2008, legislation in European countries, which
anticipates a 10% utilization of biofuels by 2020, is being reevaluated.
In addition to this, Brazil lost the GSP (Generalized System of Prefe-
rences) that it had with Europe, raising taxes on the import of ETBE (a
bioadditive for gasoline, manufactured by Braskem since 2009 and
exported entirely to Europe) from 2% to 5.5%, beginning in January,
2014, causing the Company to see 3 negative impact on the com-
mercial performance of this product.

Therefore, Braskem decided to convert the Triunfo ETBE plant to
MTBE and keep it flexible to produce both products, to be prepared
to choose what to produce in accordance with fluctuations in the
market. The Camacari plant continues to produce ETBE, but is also
ready to convert its production to MTBE if necessary.

The expense to make the two plants completely convertible was
USS 250 thousand in Triunfo and USS 150 thousand in Camacari
(process underway). Because of the characteristics of the plants,
Braskem may opt to produce ETBE 50% of the time and MTBE

the other 50%, to take advantage of seasonal fluctuations in the
European market. Since both assets continue in normal production,
whether producing ETBE or MTBE, there was no impact on Team
Members, that is, there were no layoffs because of this decision.
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DEVELOPMENTS IN GREEN PRODUCTS

In 2013, Braskem invested in connections between the factories at
the Triunfo Petrochemical Complex (RS) and in the acquisition of
equipment in order to expand its portfolio of renewable products,
launching a line of low density polyethylene (LDPE) at the start of
2014. The annual production of the new resin will be approximately
30,000 tons. With properties and applications identical to traditional
polyethylene (packaging and plastic film) the new resin adds value
to the product by being manufactured from a renewable source,
ethene derived from sugar cane, allowing carbon to be captured.

Tetra Pak, which has used green plastic in its cardboard packaging
lids since 2011, will use green LDPE in all of its packaging produced
in Brazil starting in 2014. There will be nearly 13 billion units per
year, consisting of 82% material from a renewable source.

The expansion of the line of green products reinforces the Com-
pany’s commitment to the reduction of greenhouse gas emissions,
one of the characteristics of products made from sugar cane ethene.



In order to identify products that use green plastic, and to
help the consumer to recognize them, Braskem provides
clients with the “I'm green™” label. Green PE is used in
certain products of more than 50 Clients, among them
Embalixo, Faber-Castell, Johnson & Johnson, Kimberly-Clark,
Natura, Tetra Pak, Tigre and Walmart. Among the brands that
began to use green plastic in 2013 are:

- Adimax: a line of Super Premium Natural Formula dog

and cat food;
- Panvel: a chain of pharmacies in Brazil, with an exclu-
sive line of cosmetics, used the product in Panvel Vert;
- Luvex: new packaging for their protective hand cream
(PPE- Personal Protective Equipment) and sunscreens;
- Pilecco Nobre Alimentos: rice packaging;
- NobelPack: promotional bags;
- Unipac: agrochemicals.
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INNOVATION

Braskem's activities in Innovation and Technology (1&T) take short-,
medium- and long-term perspectives, with a focus on meeting
(lient demands and proposing new solutions that bring added
value to society through its products and processes. Such efforts
are also conducive to the objective of supporting the Company’s
business expansion projects, in accordance with the sustainable
development agenda.

To carry out its studies and research, Braskem has its own team
composed of 323 specialized professionals who support two Tech-
nology and Innovation Centers: one in Triunfo (RS) and the other
in Pittsburgh (USA), with 24 innovation laboratories and eight pilot
plants. The Company also acts in partnership with external compa-
nies and laboratories for research in chemicals and polymers from
petrochemical and renewable sources.

Highlighted projects for the renewable raw material derivatives seg-
ment: Braskem has signed an agreement with Genomatica, a North
American biotechnology research company, for the joint develop-
ment of green butadiene. The goal is, preferably, to meet the needs
of the synthetic rubber market. Through the contract announced

56 | BRASKEM | ANNUALREPORT 2013 | GROWTH STRATEGY

in December, 2013, if results prove successful, the construction

of a pilot plant and a demo plant is anticipated over the next few
years. This will be a long-term project, since it involves research and
development activities.

Thirteen new products were added to Braskem’s portfolio in 2013,
among which the following are highlighted: polyethylene for the
agrochemical field and for the shrink-wrap market; polypropylene
for the automotive industry and for the outdoor furniture sector.
Learn more in Solutions for Clients.

The Company continues its work on the semi-industrial UTEC (ultra
high molecular weight polyethylene) fiber plant in Camacari (BA),
where 1.2 tons of the product was produced for testing of an appli-
cation in bullet-proof vests and cables for pre-salt oil platforms. One
of the characteristics of UTEC fiber is its high resistance to impacts
and to abrasive wear.

In Innovation management, all research teams are utilizing a single
system for project control, with comparable metrics and para-
meters, which facilitates the consolidation of data by number of



projects underway, resources employed, researchers involved, and
innovation by business area, among other information. The system
adopted facilitates reporting to public agencies and financiers.

Also worthy of mention is the holding of Braskem’s first Global
Technology and Innovation Conference, with 170 Team Members
participating from Brazil, the United States and Europe. The confe-
rence was held in Rio Grande do Sul and was designed to promote
greater synergy among the Innovation and Technology teams from
the various locations. Ninety scientific articles were presented, writ-
ten by Team Members who work in the field of polymer technology
and innovation, renewables and basic petrochemicals, as well as
lectures by international academicians.

In addition, the Plastic-to-Fuel-to-Feedstock workshop (a meeting
on the use of plastic as a raw material for fuel) was held, bringing
together different sectors involved in the plastics chain (manufactu-
rers, Government, trade associations) to discuss the proper disposal
of plastic after-use waste and to study alternative solutions, 