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C S R  G O V E R N A N C E  A N D  M A N A G E M E N T

Message from Frédéric Oudéa:

CSR GOVERNANCE AND MANAGEMENT

Societe Generale Group conducts its business with the respect for 

wherever it is in the world.

Law governing the commitment of national companies to the 

greenhouse gas (GHG) emissions inventory.

which apply to all its business activities. They are based on the 
commitments made by the Group under:

 ■ OECD Guidelines for Multinational Enterprises;

 ■ UNEP Statement by Financial Institutions on the Environment & 
Sustainable Development (UNEP-FI);

 ■

 ■ Diversity Charter in France;

 ■ Wolfsberg Group Principles;

 ■

Strategy and policy

Its global CSR policy ensures that the Group upholds each of its 

 ■

the Environmental and Social General Guidelines in all business 
activities;

 ■ rolling out a responsible and solidarity-based banking offer;

 ■ strengthening its role as a responsible employer;

 ■ exemplifying management of its environmental impact and 
purchasing policy;

 ■

society.

Organisation and governance
CSR management at Societe Generale forms an integral part of 

CSR policy and periodically validates any action plans based on the 
reporting made by the Sustainable Development Department.
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of their respective activities. Each entity appoints its own “CSR 

participate in drawing up plans and monitoring their execution.

The Sustainable Development Department reports to the General 
Management through the Group Corporate Secretary. It is in charge 

well as coordinating the activities of its contributors and all related 
initiatives. It also provides practical assistance to the different 
entities and encourages both the exchange and dissemination of 
best practices.

categories:

 ■

 ■ business indicators: social and environmental assessment of 

 ■

 ■

 ■ sponsorship indicators.

analysed using a dedicated reporting system that was introduced by 
the Group in 2005.

Employee training 

A training programme on sustainable development and CSR 
(e-learning and classroom training) has been available for Group 
employees and managers since 2009 via a dedicated intranet. 

Societe Generale in this area.

with the conferences taking place under the United Nations 

all Bank entities to participate in the efforts to reduce CO
2
 emissions. 

(See section 4 p. 247 “General policy and achievements regarding 
the environment”)

Audits and extra-financial ratings

A component stock of a number of sustainable development 

amongst a large number of French SRI (Socially Responsible Investment) 
funds.

agencies. It currently appears in the main sustainable development 

The transparency of its actions and its good positioning among the 

banks for its CSR actions since 2001.

(See Group website)

understanding and integrating the needs and expectations of the 

CUSTOMERS

and commitment of its teams. It has therefore naturally made this 
challenge one of the major focuses of its strategy. As part of this 

“Customer Satisfaction” action plans.

Customer satisfaction

Within each of the main customer segments serviced by our Retail 

respective customers as well as those of their competitors for some 
ten years now in order to assess their level of satisfaction. The survey 

These nationwide surveys are further complemented by the 

Generale branches which are an excellent means of gathering 

and of identifying areas for improvement.

to make its resolutely customer-focused strategic orientation a reality.
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a criterion that is taken into account in their personal appraisals.

internal or external resources and methodologies that are best suited 

also implemented its own “Customer Satisfaction” action plan.

rd 
consecutive time by The Banker.

All Group employees are conscious of the importance of customer 

following conditions will trigger the Plan:

 ■

 ■

and 2013 on the three main business lines worldwide: French 
and International Retail Banking and Corporate and Investment 
Banking.

(See section 3 p. 243 “Free Share Plan”)

Claims and ombudsman

See section 1 p. 225 “Mediation”

and individual shareholder relations is responsible for overseeing the 

that investors and shareholders are kept up to date regarding its 
strategy and results.

in Asia; and 2 days in the Middle East).

part in the second SRI road show organised by the Group in less 

given at the meeting can be downloaded from the Societe Generale 
website.

In addition to the General Meeting in Paris attended by 800 shareholders 

Retail Banking in France network provided an opportunity to meet 

(in September) and 600 in Paris (in November). Societe Generale 
also took part in three information meetings in partnership with other 

each of which was attended by 200 to 300 participants.

To make sure it continues to meet the needs and expectations of 

awarded to Societe Generale.

organised by Labrador and with the guidance of an independent 

for all categories of readers. Societe Generale ranks third among 

(www.grandsprixtransparence.com).

to investor relations managers of companies listed on Euronext based 

conducted by the SFAF (French Society of Financial Analysts) and 
IR-Intelligence (www.forum-ir.com/trophees).

EMPLOYEES
(See section 3 p. 244 “Feedback and employee satisfaction survey” 
and “Collective bargaining”)

RATING AGENCIES

ORGANISATIONS (NGOS)
The Group is attentive to listen to and engage in dialogue with NGOs 
that can help it to take controversial situations into account or change 
its policies in a progress-oriented approach.

Societe Generale makes every effort to promote constructive talks 

Societe Generale participates in discussions with the GHG Protocol 

account and business).
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during consultation meetings organised by the OECD (Responsible 

These exchanges gave rise to investigation and/or documented 
responses or measures taken into account in the drafting of certain 
sectoral policies. Societe Generale monitors its Environmental and 
Social (E&S) projects in the sectors covered by sectoral policies (see 
section 1 p. 220).

(CSBI) alongside a few other banks and companies of the extractive 
industries sector.

Societe Generale organised meetings with various NGOs on the 

in any countries that are classed as uncooperative by the OECD or 
under French or European law.

OTHER STAKEHOLDERS

(a network of associations specialising in providing assistance to 
individuals with excessive or poorly structured debt) through its 

a dialogue on the role of lending institutions in preventing individuals 

members of CRESUS to promote skills sponsorship for a pilot 

French standards body AFNOR performed a follow-up audit of 

The Group has also set up a number of partnerships with various 
associations. (See section 5 p. 254 “Partnerships and corporate 
sponsorship”)
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1 .  R E S P O N S I B L E  F I N A N C E

ENVIRONMENTAL AND SOCIAL COMMITMENTS

General guidelines

The Environmental and Social (E&S) General Guidelines and the E&S 
sector and cross-sector policies appended to them set out Societe 

and best practices.

on its website.

Sector and cross-sector  
E&S policies
The E&S sector and cross-sector policies now cover around ten 
sectors in which the Group played an active role in 2013. Two new 

in addition to the cross-sector policy on biodiversity.

approved by the Executive Committee.

bombs. Regarding the transactional funding of military and defence 

possible to assess the need to update existing policies. New sector 
and cross-sector policies are being developed.

Equator Principles

and processes have gradually incorporated the assessment of 

Societe Generale conducts its business with the utmost respect for 

carrying out all of its activities in accordance with the values and 
principles of:

 ■ the Universal Declaration of Human Rights and associated 

Social and Cultural Rights);

 ■ the main conventions of the lnternational Labour Organisation;

 ■ the UNESCO World Heritage Convention;

 ■ the OECD Guidelines for Multinational Enterprises.

The Group acts and cooperates in compliance with the international 

Global Compact and the Statement by Financial Institutions on the 
Environment & Sustainable Development (United Nations Environment 

particular attention is paid to the Performance Standards of IFC 

with regard to labour and working conditions.

is careful to ensure that all of its service providers comply with its 
 (See section “General policy 

an employee policy that respects Human Rights and the main 
conventions of the lnternational Labour Organisation for employees. 
(See section 3 “Employer-employee dialogue and respect for human 



SOCIETE GENERALE GROUP I 2014 REGISTRATION DOCUMENT I 221

RESPONSIBLE FINANCE I CORPORATE SOCIAL RESPONSIBILITY I 5

IMPLEMENTATION OF E&S COMMITMENTS IN BUSINESS LINES

as part of its activities. This instruction provides the framework for 
procedures to assess and handle E&S impacts associated with 

Three categories of procedures are deployed:

policies and requests from Non-
Governmental Organisations (NGOs)

or public campaigns on the part of NGOs or Civil Society for 
environmental or social reasons. It aims to warn teams upstream 

Transaction E&S assessment 
procedures

Principles (EP) are the following:

 ■

 ■

from the customer for a project (and some category B projects 
where applicable). The E&S documentation provided is reviewed 

that need to be implemented in order to limit or reduce any 
potential E&S risks. The plan is then included in the appropriate 

 ■ the E&S assessment of the documentation as well as the E&S 
criteria best suited to the level of risk of a given project is carried 

from the customer and/or independent E&S expert. Besides the 

Division has a team of internal consultants who provide an opinion 

 ■ the approval procedure of a category A or B project is therefore 
dependent on a positive assessment of the main E&S criteria at 

notably non-high income OECD countries where the application of 

Performance Standards.

Customer E&S assessment procedures

problems encountered by customers in order to minimise the risks 
for Societe Generale.

is incorporated into the new relationship/customer review process.  
It follows the regular credit KYC (Know Your Customer) process and 

department has been dedicated to customer E&S assessments.

75% of the client group in sensitive sectors.

The customer E&S assessment is conducted based on publicly 
available information collected using computer search tools and 
databases as well as information provided by the business lines and 
the KYC analysts.

The systematic integration of an E&S assessment in customer reviews 
is gradually being extended to all Group entities.
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ECONOMIC AND SOCIAL IMPACTS OF OUR ACTIVITIES

Supporting business and individual 
 

or middle-income countries

the development of the regions and/or countries where it operates. 
Its subsidiaries or branches actively contribute in their respective 

and undertake initiatives supporting progress. The bank reinforces 

supporting the creation and development of businesses and assisting 
local authorities with their projects.

Societe Generale constantly adapts its range of products and 

i.e. most countries in Sub-Saharan Africa and to a lesser extent 
Eastern Europe.

banking model.

After marking the 50th anniversary of its presence in Senegal and Ivory 

terms of lending (with 23% market share).

Societe Generale has also established partnerships and associations 
to offer solutions tailored to the local environment.

The successful cooperation of its subsidiaries with the EBRD 
(European Bank for Reconstruction and Development) continued in 

Among the major transactions of the year was the establishment of a 

with a line of USD 85 million dedicated to home loans for individuals.

Macedonia (FYROM) and Moldova for both SMEs and individuals. 

teamed up with the IFC to develop mortgage loans in Georgia and 

for a large EUR 100 million credit line to support SMEs.

Support for start-ups and SMEs

businesses that were set up less than one year ago in France (i.e. 

to EUR 427 million.

The Group is a leading player in the distribution of Start-Up Loans 
(PCE) with 11.3% market share (source: BPIFRANCE at the end 

Providing start-ups with a specialist network to support their business 
substantially boosts their chances of survival (three-year survival rate 

tailored help for its customers. It includes among its partners: 

 and e .

The bank is a partner of 149 local 

in 2012 

the chosen support network (  or ) to receive 

the expertise of bank employees. (See section 2 “Charity cards” 

encourage young entrepreneurs to venture into business creation.

 network 
to fund loans on trust granted to those creating and/or taking 
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Financing for states 

commitments across the market amounted to approximately 

banka (KB) to offer more advantageous loans to municipalities as part 

 

and maintenance of infrastructure to reconstruction following natural 
disasters in the country as well as environmental projects.

The Group is also present in the private/public partnerships (PPP) 

the environment and/or the needs of the population and/or economic 
development. (See section 2 “Positive Impact Finance” p. 228).

charter in its transactions with public authorities.

system in France
Associations are important players in the French economy because of 

rendered.

with the world of associations across the country. With an overall 

Generale provides to know-how to allow them to achieve their 

assets and facilitating their day-to-day management.

LOYALTY OF PRACTICES AND FINANCIAL TRANSPARENCY

Generale reputation.

and regulatory authorities on which it depends.

Anti-corruption initiatives

United Nations Global Compact. Its anti-money laundering measures 
include monitoring potential abuse of the banking system for the 
purposes of corruption.

Societe Generale has very strict principles on the prevention of 
corruption which are set in its Code of Conduct and complies with 

particular the UK Bribery Act. Close monitoring of their implementation 
has been put in place. Information concerning obligatory measures 
and controls has been disseminated and applied throughout the 
Group since 2001 in the form of instructions which are updated on 
a regular basis.

Societe Generale Code of Conduct

It is part of the Normative Documentation on which the governance 
system is based.

It is available in the eight most used languages and applicable to all 
Group employees. It will be rolled out in other languages gradually. 
These rules go beyond strict application of the legal and regulatory 
provisions in force and constitute a uniform base within the Group.

with Societe Generale. It promotes social and environmental 
responsibility and reminds them of the main commitments made by 

sparing use of natural and energy resources.

Details are added to the fundamentals: respect for fundamental 

escalation procedure in the event of non-compliance.

It thus contributes to the prevention of risks in order to strengthen the 

chapter 4 section 9 p. 198).

Tax Code of Conduct
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Proactive actions to protect customers

Customer Satisfaction action plans.

“Dialogue with stakeholders” p. 217.

between its employees and its customers. The principles and rules 
of governance applying to remuneration are set out in the normative 

interest.

commission system for the retail banking and private banking sales 

2014. (See section 3 “Remuneration policy” p. 242).

RESPONSIBLE LENDING APPROACH
Societe Generale Group has a “Responsible lending” policy that 
ensures borrowing customers are respected at every stage in the life 

as much to consumer loans as to mortgage lending for individual 
customers and will be rolled out to the entire Group. The aim of the 

undertake to respect six win-win responsible commitments: to 

customer throughout the life of a loan.

A practice is considered a “best practice” if it goes beyond the 

self-assessment of practices across all retail banking networks 

continuous progress approach.

The Societe Generale France network is necessarily affected by the 

order to be able to offer them a responsible solution.

The law governing consumer credit that entered into effect in 
November 2010 and that altered the regulatory framework for over-
indebted people with no major changes to procedures in place within 
the Group was precursory in this respect.

A PROCESS DEDICATED TO OVER-INDEBTEDNESS

Societe Generale introduced a dedicated process to ensure the 
responsible management of over-indebted customers as early as 2004.

Management of the customer relationship is based on a 
complementary system:

 ■ account managers ensure the everyday monitoring of the 
account;

 ■

been approved.

loans borne by an over-indebted customer whilst still ensuring day-
to-day personalised monitoring.

SYSTEMATIC SUPPORT FOR VULNERABLE CUSTOMERS 

 ■

 ■ the systematic transfer of these customers to a platform of 
specialist advisers who temporarily take over relationship from 
the branch;

 ■

healthy situation rather than litigation as much as possible;

 ■ resumption of the customer relationship with their branch at the 
end of the discharge period.

indebtedness.

An over-indebted person is vulnerable and should not be granted any 

means of payment should enable maintenance of a social life.

PARTNERSHIP WITH CRÉSUS

balance.
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FINANCIAL EDUCATION

customers.

on an experimental four-month pilot budget education program 
conducted as part of a skills sponsorship initiative. This Financial 
Education project was intended to make young people more aware 
of the issues of good budget management and included joint 
voluntary involvement in Apprentice Training Centres (

) of four regions of France that accepted 
the proposal from Societe Generale and CRESUS. In this initial 

employees (of the 100 volunteers) around a unifying project.

website designed to teach children between the ages of 6 and 

The website also has an online dictionary containing simple and clear 

concerted effort to initiate various actions to familiarise an uninformed 
 

This initiative included visits by college and high school students 

their customers and improve the transparency behind the services 

MEDIATION

not immediate solution to complaints or problems linked to its Retail 
Banking network as soon as a branch is duly informed by its customer. 

ombudsman whose services are entirely free of charge. Exceptional 

The free and amicable ombudsman services to which 

by the bank to clients and are even outlined in the permanent insert 
on the back of account statements.

The bank has undertaken to comply in full with all decisions taken by 

The number of cases that were the subject of a mediation increased 
by 47% compared with 2012. This development results from two 
factors in addition to the increase in written claims: i) more information 

ombudsman appointed by a professional body.
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2 .   S O L I D A R I T Y  A N D  E N V I R O N M E N TA L 

P R O D U C T S ,  S E R V I C E S  A N D  F I N A N C I N G

MICROFINANCE

Societe Generale has spent several years developing tools and 
products that contribute to the social cohesion of the communities 
and regions in which it is present with more than EUR 80 million in 

Abroad

REFINANCING OF MICROFINANCE 
FINANCIAL INSTITUTIONS
Committed to professional integration and providing entrepreneurs 

contributor to development in the countries where it is established.

in those countries in which it provides universal banking products 
and services. Its strategy is implemented via its overseas network 

them against exchange rate risks.

The MFIs supported by Societe Generale are able to offer communities 

ACQUISITION OF EQUITY HOLDINGS 
IN MICROFINANCE INSTITUTIONS

synergies. These investments are made with internationally 

Societe Generale is one of the founding shareholders of the 

PlanetFinance in 2005. The initial investment was EUR 3 million for 

group was made up of seven operational subsidiaries in Africa and 

three countries:

 ■

to date;

 ■

MICRO-INSURANCE IN MOROCCO

established in 2010. This partnership led to the launch of ADE 

the repayment of a loan in the event of the death or permanent 
disability of the policyholder.

have enrolled.

In France

ADIE (FRENCH ASSOCIATION FOR 

France and the overseas departments and contributing to the 

professional micro-loans in mainland France has been increased to 
EUR 5.2 million.

for a total of EUR 20 million with an average granted loan amount of 
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PERSONAL MICROCREDIT

du Cœur and CRESUS.

SOLIDARITY PRODUCTS AND SERVICES  
IN FRENCH RETAIL BANKING

the bank continued to increase the number of its partner associations 
and enhance its range of products and services. Its solidarity banking 

and corporates to make contributions to a number of general and 
public interest associations.

Cartes Collection caritatives” (charity 
bank card collection) and “ ” 

partner associations.

Solidarity savings service
The solidarity savings service allows customers to contribute all or 

 

foundations supporting a humanitarian or social cause and acting for 

broken down as follows:

 ■

 ■

 ■

CRCM (Centre de Relation Clientèle Multimedia - multimedia 
customer relations center) operation.

pays 5 euro cents to the charity concerned.

 ■

which helps to improve living conditions for thousands of children 

education;

 ■

Business Entrepreneurs cards added the Moovjee card in 2013. 
This card was recognised for its support for young creators with 

category. The bank also shows its support through joint actions 
involving the expertise of its employees demonstrating its desire 
to work closely with those who undertake initiatives.

Filigrane programme

2013 for Restaurants du Cœur and Handicap International.

 

charities in 2013.

Members of this loyalty programme can also convert their loyalty points 

while Societe Generale matches 40% of point donations made by 

A partnership agreement with SPEAR (society for actively responsible 

cooperative that allows companies or charities wishing to carry out 
a solidarity project to obtain a bank loan thanks to savers who want 
to give meaning to their savings. Its activity is based on the search 

necessary capital from individuals who wish to see their money put 
to good use.

Through its online platform (http://www.spear.fr/) dedicated to 

easy-access tool providing a powerful solution for solidarity savings 

enabled its clients to ensure knowledge as to the use of their savings.
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SOLIDARITY PRODUCTS AND SERVICES IN INTERNATIONAL 
RETAIL BANKING AND FINANCIAL SERVICES

offer their customers products and services that meet the highest 
international standards and that are adapted to suit their needs.

of banking products and services available to and used by local 

launch on their domestic markets also make them a source of positive 
competition for clients.

had very little access to banking services. (See “Financial inclusion” 

Products and services 

YOUR BANK: HERE & THERE

other “there”.

repatriation).

International Networks.

the opportunity to sign up for an  (SOS 

approximately EUR 11.5 (MAD 60 of which is contributed to the 

 ■

 ■ tuition for 50 children covered thanks to SOS card contributions;

 ■ the remarkable work done by  charity 
founded by Mr Gad El Maleh;

 ■

.

POSITIVE IMPACT FINANCE

demonstrated positive impact(1)

environment or the economic development of the poorest countries 
while ensuring a suited management (complying to international 
standards) of issues related to biodiversity and displacement of 

Banking division approved EUR 619 million in new positive impact 

Societe Generale put several internal and external initiatives in place 
to share the developed tools and thus promote and expand positive 

 ■

performance commitments targeting a consumption level 30% 

 ■

(1) The Environmental and Social management of these projects aims to demonstrate existing positive impact and to verify that appropriate corrective measures are put in place 
for potential negative impacts.
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SOLIDARITY INSURANCE IN FRANCE

Sogecap France’s  

monthly compensation to customers/insured persons in the event of 
a personal setback (loss of employment or work stoppage).

income maintenance product.

developers as well as a major brokerage player and offers a new area 
for development of insurance activities in France and internationally.

Sogecap and its offer  
as regards dependence

with Dependency Cover.

for self-employed professionals ( ) and 
individual customers through the Societe Generale network.

This “solidarity and responsibility” product gives customers access 
to a wide range of cover and services (assistance in case of 

Sogecap and its retirement offer

approaches that are based on replacement rate (difference between 

taking the changing needs associated with this new stage of life into 
account.

ENVIRONMENTAL BANKING AND GREEN FINANCING

Responsible use of automobile fleets

ALD AUTOMOTIVE ENRICHES ITS ALD PRODUCTS 

in mobility solutions and has always placed ecological mobility at the 

the “ALD newmobility” programme to offer current solutions adapted 

ALD Automotive relies on its “mobility laboratories” in Western and 

ALD AUTOMOTIVE CONTINUES TO DEVELOP 

of the CO
2

ALD Automotive remains as committed as ever to the initiatives it has 
launched in previous years such as the MPG Marathon in England and 
the ALD Fuel Race in Sweden. These “fuel races” are designed to show 
people how the way they drive can affect how much fuel they use.

reduce the fuel consumption of vehicles and promote the replacement 
of these vehicles with low CO

2
 emission models.

joined forces to offer a novel solution to the growing issue of mobility 

attracting a new customer base in the process.

ELECTRIC (OR HYBRID) MOBILITY

 

vehicles managed by ALD Automotive climbs to more than  

(twice the number in one year and 10 times in three years).

have been put in place in both France and Belgium. 
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The ALD electric showroom features the latest electric and hybrid 

generation vehicles by organising on-site tests for companies. This 

ALD eDrive allows a customer to try out an electric vehicle for  
10 days.

Green products and loans in France

PASSBOOKS (LDD)

October 2012.

The interest rate since August 2013 is 1.25% net per year. Savings 

energy isolation and protection of the environment.

their homes (primary residence or rental residence of the borrower). 

221.83 million granted since the programme began.

the amount of the funded works: the “
” and the “ ”. They are used 

completed more than two years ago.

amount of EUR 141.47 million.

Travaux was extended to all of France.

LOANS TO PURCHASE ELECTRIC 

new or used electric or hybrid vehicle with an Expresso loan.

amounting to EUR 22.67 million since these special rates were put 
in place.

motor insurance premium (for vehicles emitting less than 120 g of 
CO

2

chosen package.

CARD WITH THE ONF

Forestry Bureau (ONF) decided to continue their partnership 
launched in 2010 by renewing the sponsorship agreement uniting 
them around reforestation and accessibility projects. Through its 

bank is reiterating its commitment until 2016 by contributing 5 euro 
cents for each payment made with the card.

2014 in Northern region in the Raisme-Saint-Amandè-Wallers state 

using contributions made in 2013.

This commitment also allows it to support the accessibility to natural 
environments for people with disabilities thanks to two dedicated 

Contributions to the ONF between 1 October 2012 and 30 September 

Green finance and services

amounted to EUR 627 million.

to EUR 247 million (EUR 101 million for the purchase of green vehicles 
18.35 million for clean vehicles in 

24.5  
EUR 97
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SOME INTERNATIONAL GREEN 

 ■

subsidiaries have received awards:   

and Development) honoured Ohridska Banka in Macedonia 

for their major role in the support for these projects. In order 

companies that put energy cost reduction projects in place. This 
collaboration continued in both countries in 2013;

 ■

production unit (combined production of heat and energy) for 

northeast of the country;

 ■

2
 is recovered 

 ■

EBRD: the European Bank for Reconstruction and Development 
offered a new EUR 2 million loan to MBSG for the “Moldovan 

as housing management companies and energy savings and 
service companies to help them complete work to improve 
energy consumption in homes;

 ■

maintains long-term relationships with all key suppliers of public 

key private companies;

 ■

 ■

homes.

Biodiversity

of the potential impacts on biodiversity of its funded projects.

services and sustainably managing living natural resources.

The bank is committed to incorporating the evaluation of the potential 

making processes and working only with companies that meet or aim 
to meet its own standards.

preserving biodiversity and maintaining ecosystems are growing 

which helps to focus on the need to sound water management through 

FINANCIAL INCLUSION

services that match the needs and expectations of each individual.

Under the terms of the AERAS agreement (Insurance and Loans with 

a serious health risk to obtain a loan (home and consumer) and plan 
to cover some of the additional premiums for customers in the lowest 
income brackets.

Some initiatives enabling everyone 

Societe  
 

Societe
Generale customers subscribed to the GENERIS 

service.

Societe Generale also offers personalised terms for customers who 
have to cover substantial payment incident costs and who have 
suffered a sharp drop in income following a misfortune (e.g. total 



232 I 2014 REGISTRATION DOCUMENT I SOCIETE GENERALE GROUP

5 I CORPORATE SOCIAL RESPONSIBILITY I SERVICES PRODUCTS AND FINANCING SECURED ENVIRONMENTAL

 ■

services tailored to populations with modest regular incomes but 
with little or no access to the traditional banking system. Manko 

education course have been put in place to help customers in 

the plan is to roll out Manko in Senegal and then in other African 
countries;

 ■

people living in areas where low population density makes the 

new look and the latest information and communications 

perform all banking transactions and provide the same services 
as a traditional branch;

 ■

illiterate customers and visually impaired customers.

SOCIALLY RESPONSIBLE INVESTMENT (SRI)

Societe Generale offers its customers dedicated research on 

is made up of three analysts based in Paris and London and is an 

department. Societe Generale ranked third in the SRI Research 
category of the Thomson Extel Survey for the third year running.

manager clients in better integrating ESG criteria in their investment 

objectives:

 ■ to investigate and develop its own resources and tools;

 ■

 ■

their research and investment projects.

Quantitative ESG ratings” study combining ESG assessments with the 

the SRI team drafted and led some ten multi-sectoral studies that were 
presented to numerous international investors.

and roadshows for investors and listed companies on the themes of 
sustainable development and social responsibility were organised in 

presented ESG topics related to their activities to institutional 
investors at the Premium Review.

2
 and sustainable 

development (list of products and methodologies available on  
www.sgbourse.fr).

Green Bonds for institutional investors

as a joint bookrunner. EDF has committed to ensure that the 
proceeds from this bond issue will fund only the new renewable 

investors.



SOCIETE GENERALE GROUP I 2014 REGISTRATION DOCUMENT I 233

SERVICES PRODUCTS AND FINANCING SECURED ENVIRONMENTAL I CORPORATE SOCIAL RESPONSIBILITY I 5

SRI products for individual investors

SRI FUNDS
Societe Generale is committed to meeting investor demand for 
socially responsible investment (SRI) products by offering several 

particularly through three investment funds grouping together the 
most advanced companies based on these three ESG criteria. At the 

these three funds totalled EUR 469 million.

SRI LIFE INSURANCE
To meet the needs of savers looking to diversify and invest in a 

desired by the customer.

SRI CERTIFICATE

index in partnership with NYSE Euronext.

SOCIETE GENERALE EMPLOYEES

SRI by the CIES (Inter-union Committee on Employee Savings).

and Collective Retirement Savings Plans) invested in SRI represented  
EUR 364
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3 .   R E S P O N S I B L E  E M P L O Y E R

developing employee engagement

commitment of its teams": this ambition immediately places the 
theme of employee engagement at the heart of the HR strategy.

risk and the pride of working together toward a common goal: to meet 

why the Group makes every effort to promote a culture of innovative 
entrepreneurs capable of adapting to a changing environment and 
meeting challenges as a team.

support this ambition. It considers its staff with respect and fairness 
in their diversity and helps each employee grow within the company 
by developing their value and skills.

TEAMS OF THE SOCIETE GENERALE GROUP AT THE END OF 2013

Distribution of teams

2013 2012 2011 2010 2009 2008

Group headcount (at end of period, excluding temporary staff): 148,324 154,009 159,616 155,617 156,681 163,082

GEOGRAPHICAL

 | BREAKDOWN OF STAFF BY GEOGRAPHICAL REGION

Americas
3,249 (2.2%)

Central and Eastern Europe
55,135 (37.2%)

Western Europe
70,434 (47.5%)

Asia and Oceania
7,114 (4.8%)Africa and Middle East

12,392 (8.4%)
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The percentage of Group staff located outside of mainland France is 
60.6% (compared with 61.3% in 2012).

The countries where the Group is most represented are France 

9.7% of the staff are located in low- or lower-middle income 
countries(1)

income countries(2)

 | BREAKDOWN OF STAFF BY CORE BUSINESS

 | (HEADCOUNT AT END OF PERIOD

 | EXCL. TEMPORARY PERSONNEL)

CHANGES IN HEADCOUNT 
BY CORE BUSINESS
In the current environment of profound economic and regulatory 

through a transformation in 2013. The aim was to simplify its 

 ■

decline in headcount due in particular to the sale of the Egyptian 

 ■

(around 100 employees);

 ■

due to employees who retired but were not replaced;

 ■

headcount mainly due to the growth of shared service centres as 
part of the transformation of the operational model undertaken in 
recent years.

KEY FIGURES

2013 2012

Overall headcount on permanent contracts 136,683 144,445

Overall headcount on fixed-term contracts 11,641 9,564

Temporary staff 10,267 9,966

Outside contractors(3) 7,133 6,795

New hires on permanent contracts 13,256 12,323

New hires on fixed-term contracts 11,274 9,756

Departures of employees on permanent contracts 18,947 19,882

Turnover of employees on permanent contracts(4) 13.9% 13.3%

53.88%
International

Retail Banking &

Financial Services

(79,915)

13.24%
Global Banking and

Investor Solutions

(19,634)

6.39%
Corporate divisions

(9,475)

26.50%
Retail Banking in France

(39,300)

(1) 

(2) 

(3) 

(4) Exit rate for permanent contracts (ratio between the number of departures and total headcount for permanent contracts).
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DEPARTURES

SUPPORT FOR EMPLOYEES  
IN SALES OF SUBSIDIARIES

that the transition took place under the best possible conditions for 
both them and the customers.

dialogue with all employees on a regular and transparent basis.

(1) in mid-

facilitate the transition for the buyer and coordinate discussions with 
employees and their representatives.

DEVELOP THE EMPLOYABILITY AND SKILLS OF EMPLOYEES

Recruitment and integration

RECRUITMENT

 ■

including nearly 57% women;

 ■

Societe Generale SA in France recruited:

 ■

 ■

the recruitment site "careers.societegenerale.
com" has been completely redesigned and 

increased options to personalise the site in order to tailor it based 
on their needs and interests. The Careers website also offers better 

channels of dialogue between the company and candidates. It meets 

mobile use.

 in April 2013. This site is intended to support 
candidates in all stages of their job search 
whether they apply for a position at Societe Generale or elsewhere. 

this interactive website allows candidates to learn about the labour 
market and optimise their processes.  thus 

 
STUDENTS AND RECENT GRADUATES
Societe Generale is committed to a proactive approach in terms of 
professional integration of young people
a goal to recruit 500 people under age 26 on permanent contracts in 
France in 2013 (see p. 241 "generations").

Societe Generale (including subsidiaries) recruited 3,140 
employees on permanent contracts in France, a majority of whom 
are recent graduates

represent a priority recruiting pool among recent graduates.

The Group is also continuing its dynamic work-study policy developed 
over several years on apprenticeship and professional training 
contracts in order to develop the employability of young people.  

implemented to attract, convince and recruit students and recent 
graduates whose academic experience is in line with the Group’s 
skill requirements

 ■ organisation of more than 50 permanent contract recruitment 

level positions in retail banking (client services representative and 
multimedia client advisor);

 ■

Department. The 2013 edition of this entry exam enabled 34 

General Inspection Department;

(1) 
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 ■ organisation of a recruitment event dedicated to academic 

 ■ funding of research through academic partnerships. Some 
examples include sponsorship by Societe Generale of the 

and by SG CIB of the Energy & Finance Chair of HEC;

 ■

coaching workshops.

"

both integration and development. If their contract is converted to 

"

of the challenges and 
responsibilities of the banking sector and its professional 
realities. The aim is also to guide students as they formulate their 
professional goals and give them the keys to understanding their 
future working environment.

INDUCTION
 is the welcome and induction programme that offers each 

new employee a consistent introduction to the Societe Generale 
Group. The 12- to 18-month programme is activated as soon as the 
new employee arrives to give him or her a better understanding of 
the Group, its strategy, its core businesses and functions, its 
values, and the career prospects 

TRAINING WITHIN THE GROUP

employees to develop their skills and employability, taking into 
account the needs of the company, its customers and their 
future development

well as professional development courses (professional promotion 

training teams.

to the digital transition of its areas of expertise
transforming its training base beyond the now traditional channels 

and Web conference modules (conferences with sharing of secure 
documents via Internet) into certain training sessions is also in the 

two priority training themes disseminated abroad: risk culture and 
managerial development (see p. 239).

real tools for 
internal promotion. This is the case for "Cursus Cadre" and the 

 ■

enables high-potential employees to obtain “cadre” (executive) 

 ■

employees with their skills development in order to achieve 

These two programmes are an effective vector for employee 

TRAINING OF FUNCTIONS
Development and professional training programmes for the functions 
experienced a real surge in 2013. Designed to strengthen skills 
and knowledge, they help to align practices worldwide.

Are in place:

 ■  

 ■

courses for auditors from the entire Group;

 ■ the Private Banking Academy which relies on internal Private 
Banking experts to propose thirty-four training modules adapted 

A  will be launched in 2014. Its objective is to offer 
all Group employees a foundation of harmonised knowledge on the 

as well as on the reinforcement of their prevention and control. The 
Risk Academy will also contribute to the further development of the 

as part of the “Enterprise Risk Management” programme.

SCHOOL BRANCHES

facilitate the preparation of learners to take on positions.

School branches have been created in certain retail banking 
subsidiaries abroad. They allow learners to be placed in 
customer relations scenarios in a near-real work environment. 

 

and Asia.
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salesperson professions.

COACHING AND OTHER SUPPORT
Societe Generale also puts in place additional support and 

a structured 
coaching approach within the company. Coaching actions are 

between the employee and the voluntarily chosen coach. The 
coaching programme includes individual and team coaching actions 

actions.

Job evolution and mobility

policy in order to promote the ongoing adaptation of employee 
skills to the rapid changes 
technological environment.

in February 2013 with all Union Organisations. This agreement 
legitimised the establishment of an ongoing social dialogue 
about the prospects for evolution and development of professions 
as well as the major trends that could arise in employment.  

 ■

employees;

 ■ strategic workfoce planning structured around the development 
of job mobility pathways (see below);

 ■ integration of the intergenerational contract (see p. 241 
"generations").

This agreement also provided a framework and set for three years 
the social support measures
projects to avoid any forced redundancies in case of job eliminations 
for economic reasons:

 ■

transfers;

 ■

particularly arrangements for employees who have external 

of dedicated aid) projects or business transaction measures.

STRATEGIC WORKFORCE PLANNING
The agreement signed in February 2013 put in place the initial 

with the and studies about possible 
job mobility pathways between the different core businesses.

A job trends observatory was put in place. This joint forum for 
exchange and discussion about changes in the main professions and 
skills within the company relies on the work carried out by the Branch 

core businesses and corporate divisions. It allows the bank to discuss 
these topics with the Union Organisations.

This site gives employees the means to compare their motivations 
and ambitions with the job evolutions in the banking sector.

MOBILITY

HR policy.

for the core businesses and corporate divisions. It offers employees 
greater visibility on internal opportunities and gives them priority for 

third of these moves were from one core business to another.

The Group also opens up opportunities for cross-border mobility.  

within International Retail Banking & Financial Services (mainly on the 
African continent and in Eastern Europe) and 10% in the Corporate 
Divisions.

Performance management

COMPETENCY REFERENCE STANDARD

Societe Generale has developed a common vision for the entire 

behaviours for delivering sustainable results

A common reference standard thus gives each person prospects for 

search for behaviours that will create value over the long term. It is 
at the heart of the various components of the managerial cycle and 
particularly employee evaluations.
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A uniform evaluation process has been rolled out within the Group 

results but also the manner in which these results are obtained.  

skills and foster employee development and the emergence of 
Strategic Talents.

interview.

of managers

COMMUNITIES
Developing and supporting its managers is a major strategic 
objective for the Societe Generale Group. That is why it is committed 
to developing the leadership skills of its managers to support the 
shift from a transactional model to a relationship-based model.

managers: courses specially dedicated to managers to guide them 

to more experienced managers. The modules that make up these 

support to skills assessment as well as people development.

OF STRATEGIC TALENTS
The aim of the Strategic Talent approach is to detect, develop and 
build the loyalty of high-potential employees with the objective 
of identifying and preparing the next generation of managers.  

enables them to advance within the Group. This policy was formally 

cycle.

French).

The Corporate University is an internal centre of expertise launched 
at the end of 2010. Its main purpose is to ensure the managerial 

Talents. The programmes it offers focus on the development 
of behavioural skills in a teaching environment that promotes 
cooperation and teamwork.

2012 and designed to acknowledge and recognise women with the 
ambition and potential to advance within the Group.

able to participate in the Corporate University programmes since its 
creation.

PROMOTING DIVERSITY

Diversity policy

with 121 nationalities represented.

Societe Generale believes diversity is a major performance driver. 
This diversity of backgrounds and sharing of ideas and points of view 

up the weak signals that alert it to both risks and opportunities.  
The diversity represented in the teams embodies the diversity of the 

teams in all their diversity help the Group to adapt to the changing 

possible to its customers.

Recognising and taking all employees into account in their diversities 
is also one of the primary factors of engagement. This recognition 
makes it possible to build loyalty among the range of talents present

in the company as well as attract new talents in order to always be in 

promote 
 to positions of responsibility and 

Diversity Board

to place diversity issues at the heart of core business challenges.  
This committee will also ensure the progression of gender balance 

been set for 2015 and 2017.

raise 
awareness of unconscious biases
prejudices and stereotypes that employees and managers may have 
about diversities. The approach and content of dedicated training 
sessions on this topic were revised in 2013 to precisely meet the 
needs of managers from 2014.
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the European Diversity Conference

experience and good practices of Societe Generale with those of the 
invited 15 companies. This partnership will be renewed in 2014.

encourage employees to promote a climate of inclusion and prevent 
any behaviour that may be perceived as discriminatory. Its goal is also 
to inform employees of the support measures in case of harassment 
and encourage the establishment of intra-company networks on 

Gender balance
KEY FIGURES

2013 2012

Share of women in the Group 60.48% 60.12%

Share of women among recruited employees 62.43% 66.9%

Share of women among executives ("cadres" for Societe Generale SA in France) 44% 43% 

 ■ Board of directors: 6 women (including 2 directors elected by 
employees) among its 14 members.

 ■ Executive committee: 2 women among its 13 members.

 ■ Management Committee: 11 women among its 58 members 

beginning of 2011 and 6 at the beginning of 2010).

PROMOTION OF GENDER BALANCE
Because gender parity is a key factor when it comes to establishing an 

all its managers to adopt this approach on a daily basis at the 

decision-making bodies.

PARTNERSHIPS

 ■

insurance sector for women;

 ■

DEVELOPMENT

Greater gender balance is also promoted through development 
and networking actions designed especially for women. In terms 

. 

personal coaching and mentoring actions as well as participation in 
inter-company events. More than 130 women were able to take this 

since 2006 and supported more than 700 female employees.

NETWORKS

within the company that promote the development of skills through 

EQUAL OPPORTUNITY MEASURES

measures and collective agreements signed with the employee 
representative bodies where appropriate.

received the “Label Égalité Professionnelle” (Professional 

undertaken since 2005 to promote gender balance within the 
 

as evidenced by the approach to eliminate wage gaps through a 
dedicated budget of EUR 5 million over three years (2013-2015) 

this agreement sets the goal of 45% women executives by end-
2015 and reinforces the measures governing maternity or adoption 
leave both before taking leave and after returning to work (mobility 

of responsibility as one of the drivers of the relationship-based bank 
model.

of these areas has progress goals over the term of the agreement 
(2012-2014).
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There are also numerous initiatives outside France

 ■

return to work after maternity leave easier through the Maternity 
programme in place since 2008. This programme has helped to 
increase the rate of women who return after maternity leave from 
45% (in 2008) to 56% (2013);

 ■

Internationalisation

diversity of 
origins and nationalities of its employees.

of employees are not French.

and 21% of the members are not French.

(management committees and executive committees) do not have 
the local nationality.

Generations

follows:

 | BREAKDOWN OF STAFF BY AGE BRACKET(1)

16,000 11,000 6,000 1,000 4,000 9,000 14,000 

<18

≥18 to <25

≥25 to <30

≥30 to <35

≥35 to <40

≥40 to <45

≥45 to <50

≥50 to <55

≥55 to <70

≥70

Men Women

The average length of service amongst Group employees is  

 | BREAKDOWN OF STAFF BY LENGTH OF SERVICE(1):

25,000 15,000 5,000 0 5,000 15,000 25,000 

>1

1

2 to 4

5 to 9

10 to 14

15 to 19

20 to 34

25 to 34

>35

Men Women

INTERGENERATIONAL AGREEMENT
The Group is committed to representing different generations
taking care to provide its older employees with guidance and 

efforts on the professional integration of young people (see also 

while overseeing the continued employment of its older employees 
and accompanying employees towards retirement.

 ■ recruiting 500 young people for permanent employment contracts 
in 2013;

 ■ promoting the integration of young people by a senior employee;

 ■ developing training for seniors;

 ■ promoting health and prevention;

 ■ adjusting the working hours of seniors (progressive part-time and 

and skills or solidarity actions such as partnership/sponsorship 
with social entrepreneurs/charitable structures).

employment and education" section p. 253.

Disability

disabled employees hold 

appropriate working conditions and training

KEY FIGURES

1.6% of the overall headcount. The highest proportions can be found 

(2).
(1) 

(2) 
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More than 170 disabled employees were hired over the last three 

covered by the agreement for 2011-2013.

Among the concrete actions coordinated in 2013 by Societe 
Generale’s Mission Handicap for Societe Generale SA in France are:

 ■  

forums in the Paris region for disabled people. During the 2013  

 ■

visual impairment immersion serious game organised during the 
Employment of People with Disabilities Week in November 2013;

 ■

call anonymously and at no cost to talk and seek advice about 
disability;

 ■ development of work-study programmes enabling disabled 

 ■ 350 job retention actions taken for disabled Societe Generale 
employees;

 ■ initiatives to promote the use of companies of the protected 
sector (see "responsible sourcing commitment" p. 250).

agreement governing the recruitment and 
professional integration of disabled employees was signed 

to disabled employees in an approach of non-discrimination and 

on the recruitment of young people and experts with disabilities.  
Its major concrete innovation will be to focus on prevention and 
career management for employees in a declared or potential disability 
situation.

international initiatives included:

 ■

helping young disabled people to enter the job market by giving 
them new skills. Led by volunteer employees of Societe Generale 

 ■

recruitment and support programmes dedicated to disabled 
employees are rolled out.

CARING ABOUT THE WORKING CONDITIONS OF EMPLOYEES

Compensation and benefits
The Societe Generale Group recognises the performance of its 
employees by leading a motivating and consistent remuneration 

 
The Group regularly communicates on this policy.

REMUNERATION POLICY
attract, 

motivate and retain

aimed at motivating and increasing the loyalty of certain categories of 

an active employee share ownership policy is in place with the aim 

cohesion.

ability to satisfactorily hold a position using the requisite skills
collective and 

individual performance 
the behaviour adopted in order to achieve the objectives set at the 

to the context (see «Performance management» p. 238). A company 

system for the Retail Banking and Private Banking sales forces in 

wide principles applied in all the countries and is adjusted to the 

as well as to the legal and regulatory obligations in force. Where 

businesses and facilitate cross-business co-operation. All Societe 
Generale Group entities meet their commitments with regard to 
the payment of taxes and social security charges on salaries and 

(1) amounted to 

controlled growth in remuneration.

(1) 
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REGULATORY COMPLIANCE

for the categories of staff whose professional activities are liable 

to the General Meeting and transmitted to the 
 (ACPR-French Prudential Supervisory 

of 13 December 2010 and with the professional standards of the 
French Banking Federation(1)

EMPLOYEE SHARE OWNERSHIP

the opportunity to become involved in its development by pursuing 

a capital increase reserved for current and retired employees.  

ranks the Societe Generale Group number 6 in employee share 

the ongoing commitment of its employees.

250 entities and 59 countries were offered the chance to take part 

seven abroad.

employees was approximately 860 shares per employee shareholder 
at the end of 2013. With the exception of the fund reserved  

shares have a voting right at the General Meeting. At 31 December 

Societe Generale France and its subsidiaries and branches held a 
total of 7.45% of the share capital and 12.64% of the voting rights(2).

FREE SHARE PLAN

Board of Directors implemented a “free share plan granted to all 
employees”(3) involving 
each employees closely in the earnings and future of Societe 
Generale. The Group thus granted 40 shares to all employees present 

and performance.

The 1st instalment of 16 shares has been delivered to all employees 
who are French residents for tax purposes present in the Group at the 

delivery of these 16 shares is scheduled for the end of March 2015. 

French residents for tax purposes who are present on this date and 
at the end of March 2016 for non-French residents for tax purposes 
who are present.

employer contribution schemes. These schemes enable employees 

agreements signed with the union organisations every three years.

The company savings plan proposes medium- and long-term savings 
offering employees the opportunity to build up assets under 

(4) and tax rates through tailored 
 

share ownership fund (Fonds E). Financial remuneration (consisting of 
(5)) may be invested in the 

company savings plan.

INFORMATION ABOUT THE SOCIETE GENERALE EMPLOYEE 
SHARE OWNERSHIP FUND NAMED “SOCIETE GENERALE 

Under the terms of the rules governing the Societe Generale mutual 

of fund units in proportion to the respective shares they hold.  

number of unit-holding employee representatives and representatives 

voting rights not exercised by unit holders.

whether or not to tender shares to the offer. If there is no relative 

decide according to the relative majority of the votes cast.

(1) 

(2) Information in accordance with Article L. 225-102 of the French Commercial Code.

(3) 

(4) Employer matching contribution and discount on the Societe Generale share during the reserved capital increase.

(5) 
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TOTAL REWARD STATEMENT

SA in France. This personalised HR informational document allowed 
employees to have a complete view of the components of their 
overall remuneration

Other Group entities have provided their teams with such a document 

branches abroad.

Listening to employees

 
IMPLEMENTATION OF ACTION PLANS

to create a reliable listening environment in which each employee 

every two years and allows action plans for improvement to be put in 
place the following year.

 
76 countries; the participation rate was 67% (an increase of 6 
points as compared to 2011). The results were communicated to all 
employees.

developing action plans to be rolled out during 2014. The main 

be monitored.

become proactive agents of change with respect to changes in 
the way work is done within the company.

participatory, mobilising approach to innovation: a network 

 
This system offers employees the opportunity to become personally 

company is tangible through the rapid spread of the corporate social 
network "SG Communities"
in 65 countries at the end of 2013. In addition to the creation of 

600 user groups to be put in place on work and non-work topics and 
has increased the opportunities for discussion between employees. 

all employees in a large-scale joint construction approach on the 

around thirty suggestions were chosen and are now being studied 
or are the subject of projects in which the employees who submitted 
them can participate.

Employee relations and 

SOCIAL DIALOGUE
Social dialogue is a collaborative process between employer and 
employees (or their representatives) on common-interest issues 

the simple exchange of information to consultation and negotiations.

accordance with the French Labour Code. These include the union 

The employer-employee dialogue is also exercised through 

union organisations.

International Retail Banking Division operates do not provide for staff 
representation or representation is possible but not mandatory(1)

the subsidiaries organise employer-employee dialogue according 

must ensure that employees have an  procedure for voicing 
their concerns or grievances and that they are taken into account. 
Employer-employee dialogue can also take the form of regular 
meetings which are an opportunity for department managers and 
the Human Resources Department to initiate discussions with staff. 
Employees and their managers are informed of the existence and 

of new employees.

In 2013, 341 agreements were signed within the Group. These 

 

 
17 agreements for Societe Generale SA. These agreements mainly 

and support for restructuring projects.

(1) 
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RESPECT FOR HUMAN RIGHTS AND 

INTERNATIONAL LABOUR ORGANISATION
The Societe Generale Group conducts its business with the utmost 

to the values and principles set forth in:

 ■ the Universal Declaration of Human Rights and associated 

Social and Cultural Rights);

 ■ the main conventions of the lnternational Labour Organisation;

 ■ the UNESCO World Heritage Convention;

 ■ the OECD Guidelines for Multinational Enterprises.

Each Group entity ensures respect for rules related to freedom of 
association and working conditions and is prohibited from using 

its diversity policy (see "promoting diversity" p. 239) or its solidarity 

integration and combat illiteracy (see "Initiatives for employment and 
education" p. 253).

operations (see "Human rights" p. 220).

SOCIAL PROTECTION
actively 

contributing to the social protection of all its employees, 
particularly in terms of healthcare, pension, death, invalidity and 

.

at least comparable to that provided by local competitors. Working 
alongside their regulatory authorities (and potentially with other 

International Retail Banking continued its existing healthcare and 
personal protection insurance regimes at its subsidiaries and 
continued to institute social protection for its employees (improved 

 

healthcare expenses.

In order to effectively protect the health and safety of its 
international travellers and employees who move between 
countries, 
policy based on and structured around three major components:

 ■ information through a monitoring service making it possible to 
receive and exploit all security and safety alerts in the world and 
formulate appropriate recommendations;

 ■

geopolitical and security analyses of countries and establish 
mechanisms to improve the security of expatriates or personnel 
on business travel;

 ■

the support of a global leader in international health and safety 
services.

The Societe Generale Group is committed to contributing to the well-
critical aspect of 

its attractiveness, effectiveness and sustainability. It continually 
monitors the possibility of any risks liable to affect the health of its 

United Kingdom and Germany.

prevent cardiovascular diseases 

the involvement of the Societe Generale Group health plan.

banking professional inter-company occupational health services 
in Lille and Marseilles.

Retail Banking subsidiaries continue to play an active role in raising 
awareness amongst communities and employees on the 
prevention of pandemics

families in each of the countries where it is rolled out.

related initiatives. Thus:

 ■

breast cancer screening campaign offered to employees and their 
wives;

 ■

mothers around issues of health and more widely education of 
children.

STRESS IN THE WORKPLACE

 inform, 
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 ■

 ■

Travail (French National Agency for the Improvement of Working 

 ■ training modules on psycho-social risks management;

 ■ a personalised system for listening and support established for 

of psychologists trained to listen to provide support remotely;

 ■ a company agreement signed in 2008 on the prevention and 

measures (mandatory e-learning for all personnel in contact with 

carry out psychological post-trauma support for employees who 
have been victims of armed assault or aggression).

professionals can advise for prevention measures or provide support 
and guidance for employees exposed to stressful situations.

INDICATORS
Number of accidents in the workplace
rate of 3.7. The rate of accident severity is not considered so far an 

Group.

The rate of absenteeism (number of paid days absent/total number 

ORGANISATION OF WORKING HOURS

FULL TIME

The organisation of working hours depends on the regulations 
applicable in each country where the Group operates and the 

an agreement on the 
reduction and organisation of working hours 

based on the length of service and age of the employees when the 
agreement came into force).

PART TIME

that reduce the number of working hours to 90% (introduced by 

in France).

OVERTIME

the reporting scope for this indicator is therefore limited to France.

average per employee).

Concerned with improving working conditions and agility within 
the company
several Group entities have put remote work solutions in place.

 
a telework experiment as part of an agreement signed with the 

involves around 500 people who have volunteered to work remotely 

to assess the impact of telework on the organisation of work and the 
relationship between the employee and the company. It also involves 

particularly for employees with substantial commute times.

IT systems.

ACTIONS FOR WELL-BEING

 facilitate actions related to 
family life
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4 .   E N V I R O N M E N T  F O R  I T S  O W N  A C C O U N T 

&  R E S P O N S I B L E  S O U R C I N G

GENERAL POLICY AND ACHIEVEMENTS  
REGARDING THE ENVIRONMENT

challenges of this century will undoubtedly be the preservation of 
environmental balances. The interdependence of activities to address 

is necessary.

which involves the control and improvement of its impacts on society 
and the environment in association with its various stakeholders:

 ■

services that help protect the environment;

 ■ in its internal activities.

to the Group Corporate Secretary.

steer the environmental aspects of their activities within the Group.

including within its business lines. This policy strives to meet three 
major objectives:

 ■

the environment;

 ■ to decrease the costs associated with the consumption of natural 

 ■ to constantly ensure customer satisfactory reception and staff 
well-being satisfaction.

change as a focus of its environmental policy.

The Group therefore made a commitment to reduce its CO
2
 emissions 

by 11% per occupant over the 2008-2012 period (constant and like-
for-like basis) and to gradually offset its CO

2
 emissions in order to 

or even exceeded.

strengthened its ambitions through a new three-year carbon-

Carbon reduction programme 
for 2012-2015

impact. The Executive Committee approved the new three-year 

strengthens its ambitions with the following two objectives:

 ■ to reduce greenhouse gas (GHG) emissions per occupant by 26% 
compared to 2007 (excluding the purchase of green electricity);

 ■

The carbon reduction programme is based on a twofold incentive:

 ■ the internal carbon tax paid by each business line and the 

 ■ the allocation of proceeds from this tax to internal environmental 

(subsidiary or corporate division) and demonstrate both 
environmental additionality and an economic interest.

standard).

Oversight of environmental indicators was improved with the 
implementation of a CSR reporting tool. The scope of the indicators 
was further expanded and now covers:

 ■

 ■

 ■ business travel and transport of goods in France;

 ■

The Russian subsidiary Rosbank is now included in the carbon-
reduction programme and gradually integrated into the reporting (in 

coverage of this subsidiary in 2014.

The 2013 total emissions (on a scope covering 93% of employees) are 

2
 per occupant.
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 ■ 1.91 t CO
2
/occupant (-26% compared to 2007) for GHG 

emissions;

 ■

these goals are:

 ■ 20% for the reduction of CO
2
 emissions;

 ■

reduce its carbon footprint.

their carbon emissions (EUR 10/t CO
2
). The resulting proceeds are 

redistribution incentive programme thus encourages each entity to 
reduce its carbon emissions.

Initiatives are selected through a committee that ensures that each 
initiative has demonstrated its environmental additionality and an 
economic interest for the Group. Only initiatives put in place between 

environmental measures are also opportunities for the bank.

 
EUR 2.6  

tonnes of CO
2

emissions in 2012. These energy reductions have led to annual 

Buildings/energy efficiency

ENERGY EFFICIENCY

2

of its energy consumption on climate change.

occupants and the number of m2

strategy is to accelerate this decrease. The Group has set the goal 
of a 15% increase (in three years) in the energy performance of its 
buildings.

management tool and initiate a campaign to gather environmental 
2 operated on behalf of the Group. 

The analysis of these data will give rise to a set of action plans for 
each country and for each entity in order to achieve a 5% energy 
consumption reduction within the year.

The Real Estate function is maintaining and reinforcing its effort to 
reduce the environmental impact of branches and buildings occupied 

portion of energy consumption devoted to this activity. This objective 

occupant and by 1% per m2 to 226 kWh/m2/year. The aim of the new 
strategy is to accelerate this decline.

The measurement and remote meter reading systems being installed 
provide a better breakdown of consumption and thus make it easier 
to control consumption.

A device for detecting and correcting excessive water and energy 

3

to 7.4% of the total annual consumption of these 100 branches. 

Managerial System) has also been implemented throughout the 
network of branches.

energy ultralight workstations are initiatives helping to improve the 

consumed by the Group was green electricity from renewable 
sources. Thanks to solar panels on the roofs and facades of some of 

the anaerobic digestion of the food waste of some of its company 

DECREASED WATER USE
3 in 2013. Some 

entities were unable to determine their water consumption. This is 

consumption is included in building management charges.

Overall average consumption increased by 9.4% compared to 
2012. This change is mainly explained by increased integration of 
the subsidiary Rosbank (75% in 2013 versus 25% in 2012) into the 
reporting scope in 2013.
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been decreased.

Transport

take action on the transport of goods.

The internal instruction encouraging staff to limit business trips and 

in favour of rail transport.

The Group therefore posted a 23% increase in travel per occupant 

of CO
2
 and 135 g/km of CO

2
 worldwide. The use of electric vehicles 

stations.

Audio and video conferencing systems are also encouraged.  
A new range of remote collaborative offers was established in 2012 
(Team@nywhere or E-whiteBoard deployed in North America) and 

travel and therefore the environmental impact. This alternative offer 
continues to grow.

COMMUTING

plan created by the French Chamber of Commerce and Industry.  
 

The Group has also established a pilot telework initiative with around 
500 employees participating (see section 3 “Initiatives on telework 

main objective was to be actively involved in the protection of the 

reduce their CO
2
 emissions by 1.84 tonnes.

TRANSPORT OF GOODS
“Transport of goods” includes:

 ■ bank transport: Transport of mail and parcels as well as mail 
shuttles between the sites of the central departments;

 ■

as the management of ATMs.

Following the “Transport” decree in France (decree 2011-1336 of 

to provide to their customers the amount of CO
2
 emitted by the 

established by asking service providers starting in 2012 for the 
kilometres travelled and the CO

2
 impact on behalf of the Group. Since 

(scope 3).

have already contributed to reducing the environmental footprint. 

entrust the delivery of its sales brochures and documents to a small 
business using electric three-wheeled scooters.

Paper
Paper is the top consumable used by the service activities.  

change and pollution).

Efforts have been made across the Group to streamline its 

 

year in absolute value terms.

OPTIMISING PAPER CONSUMPTION

only joined EcoFolio(1) but also supported its creation by becoming a 
shareholder alongside other companies representing different sectors 
of the economy. It has been on the Board of Directors of this eco-
organisation since 2012.

(1) 

obligation.
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The progress achieved is the result of various projects and action 

of recycled paper.

Waste

Many actions ranging from the organisation of sorting and recycling 
of waste to its valorisation exist:

 ■ anaerobic digestion of 183 tonnes of food waste at the three 

thermal energy;

 ■ establishment of WEEE management (waste electrical and 

instruction in 2008 and in France by using ESATs to manage all 
waste;

 ■

use of a company from the waste management sector for the 

but also upstream through the establishment of an eco-design 
plan with the producer to ensure that products have a limited 
environmental impact.

GENERAL POLICY AND ACHIEVEMENTS IN SOURCING

Responsible sourcing commitments

through a series of multi-year action plans that seek the proactive 

Ethical Sourcing Program (ESP 2006-2010) and then the Sustainable 

make CSR a fundamental part of its processes. This commitment is 

 ■ compliance rules governing purchasing signed by 100% of 
purchasers;

 ■ the inclusion of a sustainable development clause in all contracts 
that commits all suppliers to uphold any employment laws (and 

of the ILO) or environmental legislation in force in the countries in 
which they operate;

 ■ environmental and social risk mapping on products and services 
purchased (31 out of 62 purchasing categories are classed as 
presenting a risk);

 ■ the assessment of suppliers prior to each purchase which has a 
minimum weighting of 3% in the selection criteria;

 ■

 ■

Development” training module in in-house training (100% of 
purchasers undergo this training course).

three core pillars:

 ■

contracts and establishing a framework of mutual trust with 
suppliers.

 ■

this sector by using subcontractors within the protected and 
adapted enterprise sectors (EA/ESAT).

 The subsidiary Sogessur has delegated its outbound calls to 

 ■

CSR evaluation of suppliers 
and products and services
All suppliers invited to participate in an invitation of tenders are asked 

selection criteria with a minimum weighting of 3%.

risk (i.e. 90 suppliers in 2013).
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SUPPLIER SOURCING AUDITS
Each sourcing category underwent a CSR risk evaluation according 

The Group encourages suppliers in a process of continuous progress 

implementation of two other entities was set in motion).

Committing to Small Businesses

trust with its suppliers.

SME PACT

innovative SMEs.

 ■ calls for skills

 

 
have allowed more than 70 innovative SMEs to present their 
offerings. Fifteen of them were able to develop new business 
streams.

 ■ sponsorship

 presentation of SME suppliers to other Large Corporate 

undertaken).

 ■ win/win partnerships

 presentation of a representative collaboration between 

is made on French radio  and economic 
newspaper 
media).

 ■ supplier satisfaction survey

 

 

industry;

 the results were presented by web conference to thirty 
suppliers.

“RESPONSIBLE SUPPLIER RELATIONS” 
CHARTER AND CERTIFICATION
The Group has been a signatory of the Charter of the “Responsible 

undertake to improve their relations with suppliers.

guarantees that the Group meets the 10 commitments described 
in the Charter based on an on-site audit of our practices by the 

a new audit.

of the Charter of Best Practices in Procurement of Private Security 

signatories make a commitment to respect a set of best practices on 
the complete sourcing life cycle.
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Environmental information Units

Ref.  
year

2013 2012 2012 2011 2007

General environmental policy

Total number of Group employees -

Total number of occupants counted in reports -

Coverage of data collection scope(1)  % 97% 92.1% 99.7% 99% 76%

Total surface area counted m2 3,925,155 4,043,268 3,921,639 3,908,465 3,499,265

Waste Tonnes

Coverage(1)(2)  % 76% 62% 70% 74%

Business travel millions of m3 447 390 381 488 455

Coverage(1)  % 96% 90% 98% 97% 78%

Business travel per occupant

air millions of km 231 167 159 273 288

train millions of km 44 41 40 43 33

car millions of km 171 182 182 172 134

Sustainable use of resources

Water consumption millions of m3 1.79 1.55 1.58

Coverage(1)  % 82% 69% 74% 74% 50%

Total paper consumption(3) Tonnes

Coverage(1)  % 96% 91% 98%

Paper consumption per occupant 101.4 103.2 105.1

Office paper consumption Tonnes

Coverage(1)  % 94% 89% 96% 98% 84%

Office paper consumption per occupant kg 49.8 52.5 52.8 53.6 61.2

recycled office paper % 42% 39% 40% 38% 15%

Total energy consumption 887 873 847 875

Coverage(1)  % 95% 90% 98% 98% 75%

Total consumption per occupant

Total electricity consumption GWh 642 653 627 651 524

Electricity consumption per occupant KWh 4,453 4,486 4,454 4,483 4,647

Generation of electricity from renewable resources MWh 455 434 434 303 0

Consumption of energy by data centres(4) GWh 113 146 146 - -

GHG emissions(5) Tonnes

Coverage(1)  % 93% 89% 96% 99% 76%

GHG emissions per occupant 2.40 2.25 2.21 2.22 2.58

GHG emissions avoided(6) Tonnes 31,080 32,736 32,736 32,574 4,797

SCOPE 1(7) Tonnes 31,861 31,762 31,762 31,829 35,516

SCOPE 2(8) Tonnes 211,514 205,870 189,431 192,634 159,333

SCOPE 3(9) Tonnes 92,947 82,328 80,945 96,973 98,554

(1) 

(2) 

(3) 

(4) Includes own data centres hosted in France. Only the energy consumption of own data centres is included in total electricity.

(5) Greenhouse gases (GHG).

(6) CO
2

from renewable sources.

(7) 

(8) Includes indirect emissions related to energy consumption.

(9) 
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5 .  

ACCESSIBILITY FOR PERSONS WITH DISABILITIES

a number of measures throughout its network of retail branches in 
France to improve the accessibility of its services:

For the visually impaired:

 ■

with raised characters on new ATMs and upgrading of existing 

Nord ATMs have been adapted to accommodate the visually 
impaired;

 ■

its overhauled compatibility with the screen reading software 

accessible to the visually impaired;

 ■ a toll free phone number (0 810 810 850) that puts visually 
impaired customers in direct contact with a customer call centre;

 ■

date.

For people with reduced mobility:

 ■

as of the time they are opened.

managers and employees of the importance of integrating disabled 

of legislation and local regulations. The initiatives are less systematic 
and more heterogeneous.

SOCIETAL AND CIVIC ACTIONS

Foundation for Solidarity

to employment for those who are or risk being distanced from the 

projects that will serve as effective relays or stepping stones: 

to sustainable integration into working life. Successful professional 
integration is inseparable from a strong knowledge base. Some 
lack mastery of the most basic knowledge: the Foundation strives 

for people in hardship. This means restoring the desire for learning 

trainers. The goal is to allow these people to gain access to long-term 
employment or training that is consistent with their career plans.

 

collaboration with the Foundation and its areas of focus.

Kingdom.

 

Initiatives for employment 
and education
Below are just some examples of the partnerships that the Group 
has set up to promote employment and give young people with high 
potential access to a variety of positions.

 ■ in France:

committed to developing a range of initiatives in underprivileged 
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the “ ” (Businesses and Neighbourhoods) 

Affairs alongside some forty other companies. Under this 

to employment or business start-ups and to take action for 

a partnership agreement with the French Ministry of Urban 

This new national commitment complements the “
” (Territorial Commitment Charter) 

signed with the towns of Nanterre and Fontenay-sous-Bois in 
the Paris region.

 ■

through the “ ” (Helping Hand 

programme was renewed in the cities and suburbs of Lyon and 

20 young apprentices over a period of 12 months and offered 

80% transformation rate.

 ■ ALD Automotive France is continuing its partnership established 
in 2011 with “ e

which works to reintegrate young adults aged 18 to 25 with no 

by offering internships to participants throughout the year.

 ■

“ ” since 2008 and is the largest 
provider of professional employee mentors. In just four 

 

commitment in this area.

 ■

The  programme emphasises training and 

administration. The project works to support the Gol de Letra 

and cultural activities to improve the training of young people 
and increase their knowledge. Hiring interviews are carried out 
through partnerships with companies.

The Luciole programme offers 90 young people and adults 

in gastronomy vocational training or in a preparatory course for 

further facilitate access for this disadvantaged group.

aims to help young people enter the job market and targets 

to guarantee a rate of 5% to 15% of young apprentices in their 

Employee commitment

MENTORING

support to a person who is socially marginalised or far removed from 

sharing experience and advice.

Examples of associations dedicated to mentoring: 

SKILLS SPONSORSHIP

Skills sponsorship allows the Group to make its employees available 
occasionally to associations that are partners of the Foundation or 

were able to devote their time to charity work. Nearly 250 people 
participated in one of the offered skills sponsorship opportunities.

 ■ Financial Education project: This joint programme between 

young apprentices between the ages of 16 and 25. (See also 

 ■ Pro Bono Days: These are one-off skills sponsorship events 

volunteer professional services to one or more public-interest 

their professional skills to support an association on an issue 

 ■

not to drop out of school. These volunteers will receive training 
and guidance on how to present themselves before they go to 

integration.
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CITIZEN COMMITMENT WEEK

 

as part of the charity challenge and local events like in Paris with 
the Paris to London Bike Ride and the Special Olympics. This week 
highlights the commitment to associations and partners of the 
solidarity sector.

Solidarity Challenge

 
Through the “

job seekers supported by partner associations. Partner associations 

Citizen Commitment Awards

world honoured the following three projects supported by the Group 
from among 10 pre-selected projects:

2013 winners:

 ■

 ■ the Moroccan project to promote professional integration of 

 ■

association of employees and retirees of the Group.

TALENTS & PARTAGE: THE EMPLOYEES AND RETIREES 
GROUP’S CHARITY

with employees of the Group or their spouses and children invested 
in the value of solidarity. It is growing internationally.

CULTURAL SPONSORSHIP

Classical music and contemporary art are the two foundations of 

strong commitments to support its communication policy and the 
development of its businesses. Conducted centrally or locally by the 

sport.

sponsorship and patronage.

Contemporary art

collection has grown to feature some 350 original works. Structured 

combines the works of both established and new artists. Open to all 

well as to foreign institutions.

Classical music

and 45 instrumentalists and was a big hit. A new edition is planned 
th anniversary. Beyond classical 
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SPORTS SPONSORSHIP AND PARTNERSHIPS

alongside its other activities around the world. A fervent supporter 

including EUR 0.432 million to disabled sports alone.

Rugby

the 120 member nations of the international federation to structure 

Golf

The partnership with the French Golf Federation began in 2001.  
The Group also became a partner in 2008 of the only major tournament 

Disabled sports

values shared by the French Disabled Sports Federation 
 and the French Adaptive Sports 

Federation 
French federations for sports dedicated to people with disabilities.  
The partnership celebrated its 10-year anniversary in 2013.

 
and 
from Lyon to a “disabled sport discovery” day during the Paralympic 
Athletics World Championships.
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6 .   A P P E N D I C E S

METHODOLOGY

The purpose of this note is to explain the reporting methodology 
used by the Societe Generale Group for matters relating to Corporate 
Social Responsibility (CSR).

Reporting protocol

CSR reporting protocol and CSR initiatives programme. It is also 

for the standardised collection of the indicators used to keep track of 
the various initiatives. The entire reporting protocol is coordinated by 

for collecting and reporting CSR information and indicators.

Regular efforts are made to bring contributors and managers on 
board and familiarise them with the reporting protocol and the tool in 
the interest of increasing data reliability.

Reporting Period

SOCIAL DATA:

SPONSORSHIP DATA:

the period running from 1 December 2012 to 30 November 2013 

ENVIRONMENTAL AND BUSINESS DATA:

the period running from 1 December 2012 to 30 November 2013 

CSR Consolidation Scope
Entities included in the reporting scope meet at least one of the 
following criteria:

 ■

50%. All branches are wholly owned;

 ■ entities in which SGSA holds a controlling interest of at least 20% 

management team is appointed by Societe Generale and when 

Data Collection

above:

 ■

indicators are collected by each Group entity via the “Planethic 

Sustainable Development Department;

 ■

from CSR contributors of the business divisions or from the 

Human Resources Department).

Reporting Tool
The vast majority of data is collected via the “Planethic Reporting” 

Planethic Reporting has several levels of control:

 ■ collectors enter data from their subsidiary;

 ■ validators check and validate the data entered from their entity;

 ■ administrators check and validate the data from their business 
division;

 ■

consolidation.

Indicators

a protocol for each category of indicators. The protocol serves as a 

the indicators during conference calls held for this purpose.
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The 2013 indicators were chosen particularly in respect of information 

L. 225-102-1 of the French Commercial Code).

these indicators cannot be consistently applied to a global scope.  

or Societe Generale SA in France (excluding subsidiaries).

Scope and main management rules 
for calculation of social indicators

The rate of absenteeism is the ratio of the number of days absent paid 

calendar days and is calculated based on total number of employees 
(multiplied by 335).

The scope of the charts “Breakdown of staff by age bracket” and 
“Breakdown of staff by length of service” (page 241) is the CSR 

 to which should be added the 
headcount of the shared service centres in Bucharest and Bangalore 

Scope and main management rules 
for environmental indicators

taken into account. The goal is to reach 100% coverage for this 
structure in 2014.

Coverage of the total data collection scope corresponds to the 
ratio of the headcount of all entities that participated in the data 
collection campaign to the total headcount of Societe Generale.  

the incorporation of Rosbank (i.e. the Moscow region) and 2013.

Environmental data: general rules

for all environmental indicators. Contributors received alerts asking 

compared to the number of occupants declared by entity.

to the average number of Societe Generale employees or contractors 
working on-site during the reporting period or at 30 November 2013.

Coverage of the data collection scope for each indicator is the ratio 
of the headcount of all entities having completed the indicator to the 
total headcount of Societe Generale.

subsidiaries consolidate their data in the reporting tool. In order to 

either because there is no measurement or because branches 
generate low volumes of waste that are treated by local authorities.

The data collection rate for a sample of 90 branches was 65%. 
The coverage rate of the scope given in the waste data report was 
therefore weighted by this reporting rate.

New indicators were added in 2013:

 ■

class);

 ■ CO
2

 ■ CO
2
 emissions related to the transport of goods.

Numerous indicators were eliminated in 2013: air-conditioned areas 

iron).

QUALITATIVE ENVIRONMENTAL DATA:

identify different scopes of data and best practices and to understand 
year-to-year variations.

CENTRALISED ENVIRONMENTAL DATA:

Transport and paper consumption data for France are centralised by 
the CSR Department via the Purchasing Department:

Transport data:

 ■ business travel by car: ALD Automotive is the long-term vehicle 

well as CO
2
 emissions for France. ALD Automotive also provides 

three criteria:
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subsidiary or by country.

 ■

travel agency in France provided data on the main destinations of 
employees working in France. The data is included in the reporting 

reporting process.

 ■

travel agency in France provided data on air mileage as per the 

haul and business/economy class). For some entities (particularly 

Paper consumption:

envelopes and other types of paper.

France and by entity.

Calculation of CO
2
 emissions

2
 emissions is broken down into three 

categories:

 ■ scope 1 includes direct emissions related to energy consumption 

departments;

 ■ scope 2 includes indirect emissions related to energy consumption 

 ■

France and the energy consumption of data centres in France.

CO
2
 emissions are calculated according to the GHG Protocol method.
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INDEPENDENT VERIFIER’S REPORT ON CONSOLIDATED 

PRESENTED IN THE MANAGEMENT REPORT

Societe Generale - Year ended  
31 December 2013

and societal information presented in the management report.

information established for the year ended on the 31 December 

the article L.225-102-1 of the French Commercial Code 
.

RESPONSIBILITY OF THE COMPANY

It is the responsibility of the Executive Board to establish a 
management report including CSR Information referred to in the article 
R. 225-105-1 of the French Commercial Code 
in accordance with the protocols used by the company (hereafter 

chapter 5 of the management report (the “Methodology Note”).

INDEPENDENCE AND QUALITY CONTROL

of Ethics of our profession as well as the provisions in the article 
L. 822-11 of the French Commercial Code .  

documented policies and procedures to ensure compliance with 

regulations.

RESPONSIBILITY OF THE INDEPENDENT VERIFIER

 ■

the third paragraph of R. 225-105 of the French Commercial 
Code  (Attestation of presence of CSR 
Information);

 ■

according with the Criteria;

between October 2013 and February 2014 for an estimated duration 

We conducted the work described below in accordance with the 
professional standards applicable in France and the Order of 13 May 

2013 determining the conditions under which an independent third-

international standard ISAE 3000(1).

1. Attestation of presence 
of CSR Information

We have compared the information presented in the management 
report with the list as provided for in the Article R. 225-105-1 of the 
French Commercial Code .

that the explanations were provided in accordance with the provisions 

.

with the meaning of the Article L.233-3 of the French Commercial 
Code 
Methodological Note in chapter 5 of the management report.

information.

2. Limited assurance 

NATURE AND SCOPE OF THE WORK

We undertook about 30 interviews with the people responsible for 
the preparation of the CSR Information in the different departments 

 ■

standards;

 ■

consistency of the CSR Information and identify the procedures 
for internal control and risk management related to the preparation 
of the CSR Information.

(1) 
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We determined the nature and extent of our tests and inspections 

best practices.

For the CSR Information which we considered the most important(2):

 ■

with the other information presented in the management report;

 ■ at the level of the representative selection sites that we selected 
(3)

interviews to verify the correct application of the procedures and 

verifying the calculations made and linking them with supporting 
documentation. The sample of selected sites therefore 
represented 42% of the total workforce.

consistency in relation to our knowledge of the company.

we considered by exercising our professional judgment allow us to 
express a limited assurance conclusion; an assurance of a higher 

cannot be entirely eliminated.

CONCLUSION

OBSERVATIONS

the following point:

 ■

throughout the reporting process.

French original signed by:

Eric Duvaud

Partner

Hassan Baaj

Environmental information: GHG emissions.

 


