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About Samjong KPMG

Overview

KPMG International2| $+= L 72 &t Member FirmQ! A KPMGE 200001 Heo| MEZI7=0]| M A
1457 =0i| 142+04 W o 2 == KPMG Global Network2} &A1 A 5104 €4 st &4 .

£ 2 Audit, Tax, Advisory & Al 2F Service @ ol MA = DFo| HE L} XAl S HIE O Z 3],

2, MEXAE S Xl MH|AE M & 5= Multidisciplinary Firm !4 CF.

A KPMG and the UN Global Compact

MEKPMGE= ZLH# Tt ot MA stel of2f 2XM S0l FHALE 7t S tHA sl Liob=0 U
7|°.=1A|‘F_|9§A‘l A A el S Chst AL h= 2K & A& 7|fIL7t len] Ol & O|°”oP7I 2| aH
20074 5¢ 82 /ol 22 Z ™ E(UNGC-UN Global Compact) st= &3] & B2

H o

7tAstA L T Ol AtE] B 2l A EHKPMG 282t 1&3|22 5| X e &tEKPMG & 22

Mission Statement

A2 sHR0| 4ol W, vlele] IHEW, AEAIY U HPo| 2SY S BE HolA AFHel
MEZoz RalhY o 4+ UTE MAZH S S 2 WAlel WS Het3| mol, BAsto] ZBHe
M2 NS, MRS SES BH| e AT U HESAS F8|3 5 ATE Dol A

At g o,

Corporate Governance

AHKPMG= 1& CEOR! &YZt 5| Zhu} 1H 2| Risk Management Partner, 14 2| CAO, 44 2|

Managing partners 2t £ 2 M &= 8W 2| Equity partnereS Z 85101 & 153 2| Board

member= -4 = O|At3|(Board of Directors)E &5t0] A 8KPMG2| 2d 2t A & 2= 2| 2t

HdH 52 =2lste e[AtE Z - gt Ct Eot ZF AL 2 F(Line of Business) tH £ & Z 25t 438
TMHYU2Z 0|F0{ 7l 2Y 2|2 3(Management Committee)E &350 AEKPMGR} 2HEHE =2
IE 252 AFEA = ot AH M 3 S =2| =ttt} Shareholders’ Council2, CEO2t 5% 2| Senior
Partner2t 3% 2| Junior Partners, & 92| ¢l e 2 M= 2 E Ut 3335 3[(Shareholders
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About Samjong KPMG

People, Performance and Culture

J&E°| HRY YA 2 Eest= £ A= PPC (People, Performance and Culture)2t1! $ &5t @l =l
HE,olS, Motz 24k S2[Fd, sARZHA 2 =2 ZapPid s 2o ASHCL

Vision 2010(To be a great multi-disciplinary professional firm chosen by our people, clients and
community)2 EA 57| et QAN 2F2 =10 2| QIR S0| MEHSH= 2 &2l Employer of
o

Choice0lof, 22 Ma5l7| 918+ 571x| #E2 S4oUrol S AE el Hta), 3All2 fX|
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AHEKPMGE| 21X &= 2 Global Standardol| ==0|& F1 52 ZFE U=st= OS2 MM S
Ctotod, A S| A AL Advisory 212! Consultant, 22| &t S CIUSHA S ZZOM S S5l 21}
7ted, d™Eo| T Ch s AlEe| I 2 E WS o 2 & = 17| W 2ol Ahale| A AT}
kol w2} st A2 LS FHotF 1 st 2otollM F e MEIIE MEE 4= JEF 0| B0

F & Staff PoolingM =& &lA|stl Rleof, MAESH FAT Ax e o7t a2 MEJ ke
FxH dsds 2 ded|=oHX|dol22 MEHKPMGE 23 &l M, o8, X}7|7H &, & 24 the
S S2EL AUTHafS flet A S| KT E AAIStD AESHCH
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KPMG Values and Code of Conduct

KPMG Values — The KPMG Way

The KPMG Way= KPMG Global2| Z-& Member firmE0| M MA Moz SUE S& 1t H|H,
J2[3 MeEfe 2 Lok A& MAlskE ZhRI M Al & u Ct

‘The KPMG Way'= ‘P2l +=77F ‘Rl FRE st=7F 22|12 ‘o{EAH st=7F of i gt
Zeololo{, KPMG2| sl 4! J7tx| 22 Bt 5t A SL Ch KPMGE| 4l JHx| 22 7| 232
Heol5t, KPMG T8 e dsH S MAIStE ASHCH.O|E HIE2Z F4 & 7 Value'=
KPMGe| 2= ®Z7t7F 1241t Als| & 9ot o of =zte| S 24l of 7| &0 == JHx| L Tt

=  We lead by example
MEN DHI[H- X 2|0{stE 2SSt at57H nZHo| J|thof| £335H7| flsl ZHAH 22

e |
S35t ol = =5 gt

2

=  We work together

= . Lo uie
d-F1o sHe U

= We respect the individual

el ZEINeloRA £ B TMRoRNO| XA, 53 o AHS ESecH

= We seek the facts and provide insight

Abel =7 2 SEH-MR(e 3 s ARHel B =LA AKX ZM 7| & 2ol =X sk,

A S =510, e 2 S5 et

= We are open and honest in our communication
WMol 1 HAIGH oAt S HER SHHS HMEAHOE S/SIL, 7|2 X2 o2
Atgtg S=hct

=  We are committed to our communities

r
SSHol tighsal- Ml D HEH 7|l 2 A5, SSH oMol S Sl

— —

= Above all, we act with integrity




KPMG Values and Code of Conduct

Samjong KPMG Code of Conduct

Code of Conduct= & KPMG &2| & s7|F2| 7|22l 0|3 £ s 1A Mot o, 7|&=S
Hrl @&ts| 5t olof| &5t AREXMQ E22 M35t A &

S of ConductE 7|9+2 2 5t0{ KPMG Globalo|
Tste EldES 7| =0 A/ A U C} Code of Conduct= KPMG Wayol| XAl =
X

= HIAI%P U
770 Jhx| o] stutel A, HAgo| 222 1 /20 0| £ 2 RUL2 R St AT TS
=]

=
S

= Code of ConductO| &I F =l A| 2rM 5= ZH|GHZo| X| &AM dsts & = AX|2H 2 &=
Ho 2 S Zést= A2 ot U m2tA, Code of Conduct2| 2+ Z=gto| 2t &l M AL
2 KPMGE| M3 1} Atdte| = A &e| & Safl 28 A8 S FIMMYsIEE & Ayt

MY KPMGE| THEHE Zatst ZE Al & 9| 15tof AHz+glo] Code of ConductE

Key partnerships

Samjong KPMG= Ct21t 22 et= Al2l At2|chf o] Hie = S 7|He 2 &SP &5
UAE L T,

= Global Compact st=% 3|

» 2Hd chA: dE o =

s J|E} A|DIALS| CHA|
AMHLET|I7| ERSER, CIREXAH S

KPMG International2 CtSZl 22 22 A2 ALS| B o] d@lez MI Xl E0{E 5t
pIS=1= It}

World Business Council for Sustainable Development

World Economic Forum

Prince of Wales’s International Business Leaders’ Forum

‘Global Partners’ Network
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Corporate citizenship
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Human Rights Policy
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Human Right
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7. Protecting Information in KPMG Training
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Labor Standards

Equal Opportunity
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Labor Standards

= Diversity & Inclusion

HA H S M 62, 524 252 fEof ufet o=l 2=AL S ofdZ2Atol o g AP
o

1.

UG T

2. =71 13| 9| A2y 2l=[E 71 Z|5t0{ 2[At B Aol 0] Tl = o el Atek=ol ths & 2
St Azt

Performance
- Ngd g g |
Lt 04
T= ol
2lel 4|8 olel 4|8
Partner 88 97% 3 3% 91
e Py 11 100% 0 0% 11
Director 84 92% 7 8% 91
S.Manager 112 90% 12 10% 124
Manager 175 85% 31 15% 206
S.Senior 337 1% 138 29% 475
Staff 496 61% 322 39% 818
A 1,303 72% 513 28% 1,816

= STt 2E T HH g (Hd/od)

Director (88 / 12), S.Manager (88 / 12), Manager (84 / 16), S.Senior (67 / 33), Staff (68 / 32)

A (@ A27]E) 1816, Zofel 2l # 8Y
AI'X'I 2009 Samjong KPMG Inc., the Korea member firm of the KPMG network of independent member firms affiliated with 12
a o AS .A/f KPMG International, a Swiss cooperative. All rights reserved. Printed in Korea



Green Initiative at Samjong KPMG

KPMG Environment Policy
AHKPMGE Chstel=o MAISHE |6l 1124 2| Globalizationoll =& S StF0{ 2t20{, A|ILHE A
olzh el H=HE of £5t11 0|of| CHH|St= Frontier2A =129 MH[AE M I &I SAlO| Lz HE
MBS SH LA EAM S Ctot= 7| ol = DXt ieﬁéh_'_ UG Ch MAH XL o] &2
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ZATtA 245, Yo HX| AL, ol HX| 28| 245 Z 215t & EKPMGE “3S

> 0f0
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Strategy-Save Energy, Save Cost, Save Earth"Z{ 1| 21 =

Case - Samjong KPMG Green Initiative

28 KPMG Save Energy Campaign2 I1& MR HS2| HIFH0l S S22 stte] =X Z3I2AM
A2 &ot 7t JAE&L EE Campaign A& = A 5l 2F 302 €= =

ABE o2 0171028 S 2 WUB SAlo]
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LA = AEH L

G Efo| S BH MAUSEI2E Wai7kD BE 40| CisiM AT Hapl A 5 U&ch
YYSEE 2T 2 YUS F0|H LWL B YR 6% VAT 5 UG LICH EBF 2T}
w2 Feluich

=

» 23] F0|ZH ALS H X|(Remove throwaway paper cup)

CH Al “Green Initiative” =72} AAXMKPMG 2115 A Zl HOZAH S M ZHsto] 252 oA thal
HIOHS AFSSH] B2 - 42 & 2dof st A EE =0|H = A &L C.

= 0| X| ALZ (Recycling and reusing old paper)

7|E SALEX| AFEEES 50% O|5tZ 2 53517| #lof o|HX| &2 AE et

|82 £0[7] /1510 &l XIS 19 AL & == e
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Green Initiative at Samjong KPMG

Case - Samjong KPMG Green Initiative

HMAAIZF SO Ul AFRA A502
&Lt

e ShE 2 Al Eo| wWE THSAIA S 2M

= 2H KPMG, 7|22 MEta =AM Z At X3

A KPMGE= MAXI H|ZLUA BEM AT EQI| ME

SAMME A3 Al X[ oMol AT 32 S ¢ s MOU

0| MOUE Sdll 2Al= 7| 5 Szt SSFE20A F

AtH 20k A MEKPMGZ}H Ml B 5t= XH7s8 Y

FAz|otrt S5 EA|SHSAS Bt i E 2 22| SFM'2

g0l 2 2 S MIE = UA = A}ASH
Performance

AtH KPMG+ Global Green Initiative2| 4! A
(o2l F E=X)

Bpst of| x| AFR T} Y

—

Member Firm: Korea
Overview 2007 2008 % Change
Total Gross Emissions 2,702 3,118 15.40%
Total Net Emissions 2,702 3,118 15.40%
Emissions per FTE 2.063 1.943 -5.81%
Average FTE 1,310 1,605 22.52%
Total Emissions by Source
Electricity, Heating & Cooling 1,787 2,379 33.09%
Car Trave T o [ A
i Trave o
External Emissions Reductions
Renewable Energy - - 0.00%
Voluntary Offsets - - 0.00%
Additional Indicators
Total Paper Purchased 12,322,500 12,002,500 -2.60%
Total Water Consumed 13,484 24,555 82.10%

oIsto] HM7|7| 7+ HHE 17%, 2t 21,7002 & e =+

tH|E £0[1 A5H T

o
w
)>
i
i
)
R
N
19
1o
_>i
i

212 FTES B8 £ S 5.81% A F5IASH T

2008 Gross Emissions

Air Travel
7%
Car Travel
16%

Electricity,
Heating &
Cooling

Emissions Comparison (Gross)

2,500
2,000
1,500
1,000

500

EH&C Car Travel Air Travel

d4% A
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Anti - Bribery and Corruption Policy

Bribery and Corruption
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2|18, AMKPMG U & 22|34, A MKPMG
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