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Corporate Social Responsibility

Huawei is an active corporate citizen and integrates its socially responsibility philosophies into every aspect of its operations. In
2009, our focus remained on protecting the environment, bridging the digital divide, contributing to society, and employee welfare.
We joined hands with our partners and customers to contribute to the harmonious and sustained development of our society, the
economy, and the environment.

Environmental Protection

Environmental protection has become a key issue for the world’s population. In order to address this critical issue, Huawei has
established its green strategy titled "Green Communications, Green Huawei, and Green World", integrating the environmentally
friendly concept into product planning, design, R&D, production, and corporate operations, thus minimizing both customers' TCO
and the impact on the environment.

In 2009, we continued to increase our investment in green solutions and technologies and expanded Huawei's Energy Conservation
& Emission Reduction Team.

~

Huawei deployed
more than 3,000
BTSs with
alternative energy
sources around
the world by the
end of 2009.

Green Product

Certification Program

Huawei initiated the Green
Product Certification Program at
the end of 2009 to assess green
performance of products
throughout their life cycles - from
raw materials and production
through transportation and use to
retirement. The certification
covers all energy-saving and
environmentally friendly areas
that customers are concerned

\With.

Alternative Energies

BTS deployment y

Huawei, as the sole participating Asia-based company,
and Deutsche Telecom jointly participated in the
Switch-Asia program to boost CSR awareness of small
and medium-sized enterprises in the electrical and

electronics industry in China and help them resolve
/ problems related to the environment and safety.

Switch-Asia

Energy-saving Design /
Based on Life Cycle Assessment(LCA), Huawei focuses on
consumption- and emission-optimized design in the areas of
core and transmission networks, taking energy saving and
environmentally-friendly factors into account.

Packaging and Transportation
We are improving renewable packaging materials to reduce

Sustainable Energy Solutions

Based on specific requirements of customers and local physical
conditions, Huawei provides alternative energy solutions,
including the solar energy, solar and wind power generator
system, and hybrid power solutions.

consumption of wood during transportation of communication
equipment. We also decreased consumption of materials using
light-weight and small packaging and we extend the life cycle
of packaging materials by establishing and refining effective
recovery systems.



Bridging the Digital Divide
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With the rapid development of the telecommunications industry, communications services are playing an increasingly important
role in promoting the global economy. The digital divide across various regions and communities, however, is also rising. Leveraging
its expertise and experience in telecoms solutions, Huawei is committed to bridging this divide. We enable more people to access
the information age by providing customized solutions and we promote the adoption of communications by helping undeveloped

regions grow communications education and cultivate talent.

Launched EasyGSM

BTS for Rural Coverage

The BTS features a
compact size and energy
conservation attributes. It
facilitates the adoption of
new energies and
enables coverage in
remote areas.

-

Huawei and ITA jointly planned a donation

Expanding Communications Coverage

Huawei provides solutions with lower ARPU, which enable
operators to both expand coverage in remote regions and gain
benefits for sustained growth.

Bridging the Broadband Divide

Broadband is the cornerstone of a nation's competitiveness.
Developed countries formulate their national broadband
strategies one after another to boost their broadband
capabilities. Expensive deployment, however, makes national
broadband out of reach for many undeveloped countries.
Huawei's end-to-end national broadband solution supports a
full range of integrated access and flexible service provisions,
significantly reducing deployment costs and enhancing flexibility
and customization. These solutions help undeveloped countries
to become more competitive via broadband networks.

program in Oman, in the Middle East, which was
designed to donate wireless data communication
equipment to 100 schools under the Ministry of
Education of Oman.

Education

donations

Promoting Communication Knowledge and Skills

To boost local communication technologies, Huawei has
established 36 training centers around the world, which help
people develop useful skills. Through various funds for students,
scholarships, education networks, and equipment donations,
Huawei helps teenagers in Asia, Africa, and Latin America to
access opportunities to learn telecommunications skills and to
understand the external world via the Internet.
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Contribution to Society

As a responsible corporate citizen, Huawei contributes actively to public welfare, education, and disaster relief and aid initiatives for
the global community. With these CSR efforts, we provide people in difficulties with opportunities to improve their lives.

Lending a helping hand

to the stricken region
in the Philippines

Huawei, the first
corporate donor, had
donated USD 30,000
to Philippines for
Ondoy typhoon relief.

Corporate Social
Responsibility
Activity Fund in India

.

Huawei established
the Corporate Social
Responsibility Activity
Fund in India, to
continuously advocate
S the Deepalaya

BUSINESS VANTAGE ' program and fund

Pyt i Fov 1+ 11 HSBE Srancaes i ek’

Deepalaya / fRareian programs designed to
. Te€N Lakhs Only : help disabled children
4 learn fundamental
. 7 {eomEen L - skills.
Sponsoring J
Safaricom Marathon ~

Huawei has sponsored the
Safaricom Marathon in
Kenya, every year since
2006. The money raised
goes to the protection of
wild animals and to
children's education in

remote areas.

\_




Holding a Supplier
CSR Training
Conference

We held a Supplier CSR Training Conference in June
2009, which was attended by 228 senior executives
from 173 suppliers. Senior management from
Vodafone, British Telecom, and Deutsche Telekom
\gave keynote speeches.

J

Employee Welfare

At Huawei, we established a culture that strives to be the best.
Our dedicated and determined staff are our most valuable
asset. They are on the ground everyday implementing our
customer-centric strategies. We incentivize our employees
through competitive compensation and attractive development
opportunities. Our employees also have the opportunity to pick
which path they would like their career to follow at Huawei.

Huawei highly values the health of its staff and internal
harmony of the organizational climate. To maintain the healthy
minds and bodies of our employees, we established the Staff
Health Instruction Center and the Chief Staff Health and Safety
Officer.
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Supply Chain

Huawei has attached great importance to CSR fulfillment for
itself and its global supplier as well as partners. As one of
Huawei’s key strategies, we continuously carry out ethical and
green procurement and strengthening CSR management in the
supply chain. The following are two strategic objectives:

= |mprove CSR awareness and capability of Huawei and its
supply chain to achieve sustainable development

= Closely work with our suppliers, strengthening the
improvement and management of CSR in the supply
chain by joint efforts, guaranteeing responsible ways
for production, and also establishing a brand image and
confidence as a responsible corporate citizen in the supply
chain among global customers
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Abbreviations, Financial Terminology and Exchange Rates

Abbreviations

Abbreviations Full name

ADSL Asymmetric Digital Subscriber Line

ARPU Average Revenue Per User

ASIC Application Specific Integrated Circuit

ASON Automatic Switching Optical Network

ATCA Advanced Telecom Computing Architecture
ATIS The Alliance for Telecommunications Industry Solutions
BSS Business Support System

CAGR Compound Annual Growth Rate

CAPEX Capital Expenditure

CDMA Code Division Multiple Access

CRBT Color Ring Back Tone

CSR Corporate Social Responsibility

DECT Digital Enhanced Cordless Telecommunications
DSLAM Digital Subscriber Line Access Multiplexer
DWDM Dense Wavelength Division Multiplexing
EDGE Enhanced Data rates for GSM Evolution

EOT Establish, Operate and Transfer

EPC Evolved Packet Core

FAN Fixed Access Network

FTTx Fiber to the x

GPON Gigabit-Capable Passive Optical Network
GPRS General Packet Radio Service

GSM Global System for Mobile communications
GSMA GSM Association

HSPA High-Speed Packet Access

ICT Information and Communications Technology
IEC International Engineering Consortium

IEEE Institute of Electrical and Electronics Engineers
IFS Integrated Financial Services

IMS IP Multimedia Subsystem

IP Internet Protocol

IPD Integrated Product Development
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Abbreviations Full name

IPN Intelligent Packet Network

IPTV IP Television

ISO International Standardization Organizations
ISP Internet Service Provider

ITU International Telecommunication Union

LCA Life Cycle Assessment

LTE Long Term Evolution

MAN Metropolitan Area Network

NGN Next Generation Network

OAM Operation Administration and Maintenance
OMA Open Mobile Alliance

OPEX Operating Expenditure

PCT Patent Cooperation Treaty

QoS Quality of Service

RAN Radio Access Network

R&D Research and Development

Rol Return on Investment

SAE System Architecture Evolution

SDP Service Delivery Platforms

SMS Short Message Service

STB Set Top Box

TCO Total Cost of Ownership

TD-SCDMA Time Division-Spatial Code Division Multiple Access
TRX Transceiver

TVO Total Value of Ownership

UMTS Universal Mobile Telecommunication System
VOBB Voice Over Broadband

VolP Voice over IP

WIMAX Worldwide Interoperability for Microwave Access
WIPO World Intellectual Property Organization

xDSL X-Digital Subscriber Line
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Financial Terminology

Operating profit

Gross profit less research and development expenses, selling,
general and administrative expenses, plus other operating
income, less other operating expenses

Working capital

Current assets less current liabilities

Liability ratio

Liability expressed as a percentage of total assets

Days of sales outstanding (DSO)

Trade receivables at the end of the year divided by revenue, and
multiplied by 360 days

Inventory turnover days (ITO)

Inventories at the end of the year divided by cost of sales, and
multiplied by 360 days

Days of payables outstanding (DPO)

Trade payables at the end of the year divided by cost of sales,
and multiplied by 360 days

Cash flow before change in operating assets and liabilities

Net profit plus depreciation, amortization, unrealized exchange
loss, interest expense, loss on disposal of fixed and intangible
assets, and other non-operating expense, less unrealized
exchange gain, interest income, investment income, gain on
disposal of fixed and intangible assets, and other non-operating
income.

Exchange rates

Exchange rates used in consolidation of financial statements:
CNY/USD 2009 2008

Average rate 6.8310 6.9292
Closing rate 6.8255 6.8353
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