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Message from the 
President and General 
Manager of Pfizer Mexico

This goal is aligned with our mission to be the bio-
pharmaceutical company who defines standards of 
excellence worldwide.

Therefore, I am pleased to present our 2011 – 
2012 Sustainability Report, the third one present-
ed by Pfizer Mexico based on the Global Report-
ing Initiative guidelines; this time with an A+ level 
of reporting.

It is important to mention two substantial trans-
formations that impacted our company, the 
acquisition of Wyeth in 2010 – and the launch of 
Pfizer Vitales  – the new business unit created for 
Mexico in 2012 – on the other hand, the Animal 
Health Division was spun-off and thus not includ-
ed in this report.

Pfizer’s social responsibility and sustainability 
strategy is tied to our commitment of building a 
healthier Mexico. We know we cannot take this 
journey alone; fostering quality health in com-
munities requires a joint effort between health 
practitioners, patients and authorities.

In this report, we share our economic, social and 
environmental goals, achievements, breakthroughs 
and results; as well as the everlasting commitment 
we maintain with our colleagues, the environment 
and each member of our value chain.

Aldo Rees
PRESIDENT AND  
GENERAL MANAGER

At Pfizer, we have the clear  
purpose of innovating to deliver 
therapies that significantly  
improve patients’ lives. 
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New
ZealandPfizer is the world’s most 

diversified Biopharmaceutical 
company, we manufacture 
products for human health as 
well as OTCs. 

It is present in 180 countries worldwide and has 
constructed career path for over 160 years

We stand committed to being worldwide leaders in 
health care and helping improve millions of lives by 
providing safe, efficient and accessible medicines 
and treatments to those who need them.

 In Mexico, we have supported 
programs for patients to access 
treatments prescribed by their 
doctors; we seek to introduce 
medicines and make them ac-
cessible to a broader population 
range; and we want to give inte-
gral solutions to physicians and 
patients’ needs. We understand 
that our innovative treatments, 
in whose development we invest 
millions of dollars per year, have 
to reach a wider number of 
patients. We strive to be a role 
model in the corporate world in 
order to build a healthier society. 

 It’s important for us to encourage, 
through several actions, that our 
colleagues live our commitments 
to the community: understand 
that each and every one of their 
actions – Clinical Research; com-
munication with patients, doctors 
and authorities; adherence to 
ethical practices – have an impact 
in the community, therefore we 
all play a role displaying Pfizer’s 
Social Responsibility.

 Under this view, in 2004 we es-
tablished the Open Call for Social 
Projects, which has allowed us to 
build a community of more than 
300 civil organizations through-
out the country. This initiative 
aims to identify and support Civil 
Society Organizations’ (CSO’s) 
projects that improve health and 
life quality of communities across 
the country. 

 Under the same spirit of building 
a healthier world, in 2004 Pfizer 
Mexico created the Pfizer Scien-
tific Institute (In Spanish, ICP) to 
promote scientific research in 
the country. The ICP is backed up 
by worldwide renowned scien-
tific and academic institutions, 
with whom several instruction 
and training programs for stu-
dents, residents, doctors and 
researchers are executed. Since 
its foundation, the Institute has 
supported over 500 researchers 
dedicated to the pursuit of medi-
cal solutions.

The major challenge we face as a 
company in the coming years is to 
maintain innovation and increase 
access to medicines that improve 
everyone’s quality of life. Our guid-

ing purpose is to bring communi-
ties around the world, every year, 
medicines that significantly improve 
their health and well-being. To ac-
complish this, we must invest in our 
people, to have the required talent 
that will allow us to face this chal-
lenge and ensure that Pfizer is the 
best place to work for all of them.

I am certain that with everyone’s col-
laboration and effort, while maintain-
ing our principles, we will succeed to 
remain a leading company in Sustain-
ability and contributing to achieve 
a healthier society. I would like to 
thank all our partners, colleagues, 
suppliers, physicians, researchers and 
patients for your support and trust, 
which makes Pfizer the leading and 
most noteworthy company in the 
pharmaceutical industry.

“Fostering 
quality health in a 
community requires 
the joint effort of 
doctors, patients 
and authorities”.

Pfizer worldwide and Pfizer Mexico

Market presence

2008 2009 2010 2011 2012

67% 64% 62% 60% 58%

20% 20% 19% 20% 20%
13% 16% 18% 20%

23%9.7 10.2 10.6 11.1
12

+5%
+4%

+5%
+8%

Market net sales
Value in billions of dollars – May 2012

*Non retail sale includes: generic brands and sales and 
one stop shop pharmacies.

Unaudited Non retail sale Detailed sale

2011 marked Pfizer Mexico’s 
consolidation as the leading 
biopharmaceutical company 
in the Mexican market.

We offer a wide portfolio, including 
vaccines, biological and small 
molecules, available in developed 
and emerging markets alike…
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Established 
Products (EP)
Its goal is to maintain 
products that have 
stood the test of time 
in the market because 
of their quality and 
efficiency. 

Primary Care
Product portfolio  
designed to treat ail-
ments that most afflict 
the Mexican population 
with increasing demand, 
including cardiovascular 
and pain diseases, and 
erectile dysfunction. 

93 brands in three 
portfolios: 
• Central Nervous System
• Urology / Antibiotics
• Women’s Health

17 
brands

22 
brands

67 SKU’s 
in nine 
brands

2012 – 
373,000 
registered 
patients 2011 -2012 

Investment:
MXN$48’000,000.00

Our Stakeholders

Patients
In all our interactions with 
patients, we adhere to 
applicable national and 
international codes in 
order to establish ethical 
relationships with them.

Our business units
Pfizer Mexico is composed of five Business 
Units: Established Products, Primary Care, 
Specialties and Oncology, Consumer 
Goods, and Commercial

Specialties 
and Oncology
Product portfolio  
focused on medical 
specialists, they  
include Oncology,  
anti-inflammatory,  
anti-infectious and  
antibiotics as well as 
orphan drugs.

Pfizer Consumer 
It is aimed at  
marketing OTC  
(Over-the-Counter) 
Products, including 
medicines, supplements 
and other market-leader 
treatments in each  
participating category.  
It has consumers’  
recognition worldwide.

We carry out our business upholding the law on economic 
competence matters, and we are obliged to always comply 
with the applicable regulations.

The fifth business unit is the Commercial Unit.

2009 2010 2011 2012

Net sales, allowances and discounts, sales 
between companies and income from alliances 6,757’350,845 10,757’267,877 10,556’713,711 11,189’312,304

Financial Performance

Health Care 
Professionals 
We carry out activities with the health 
community, such as collaboration and 
participation in national and internation-
al congresses, conferences or sympo-
siums to update members, and through 
continuous medical education.

Colleagues 
They are our company’s driving 
force. Thanks to their perfor-
mance and commitment, we 
are industry leaders and gener-
ate value for the country.

Pfizer Conmigo
(Patient Adherence Program)

Its goal is to support patients with 
chronic conditions, helping them attain 
better adhesion to their treatment to 
improve their quality of life, besides 

taking care of their economy by 
making high quality medi-

cines more affordable.

We work daily for a healthier world along 
with the medical community, patients and 
their families, authorities, Civil Society 
Organizations, among other audiences…

*Figures in mexican pesos.

Informe de Sustentabilidad 2011/201204 05



Authorities 
We always uphold the provisions 
stated in current laws, regulations 
and requirements issued by the au-
thorities, and we use the formal com-
munication channels established by 
them to maintain an open dialogue.

International 
Organizations
In all our operations, we support 
and respect the United Nations 
Global Compact in coherence with 
our support for a more sustainable 
and inclusive economy worldwide.

Suppliers 
We care about creating value 
locally, which is why local suppliers 
have priority. Through our program 
Supplier Relationship Management, 
we work with several strategic 
partners, with whom we conduct 
regular meetings.

Civil Society 
Organizations
We work with over 300 civil society 
organizations throughout the country, 
aiming to generate value for society.

We keep continuous communication 
with them through our website 
www.fundacionpfizer.mx, as well as 
our email (fundacion@pfizer.com).

Mission
To be the biopharma-
ceutical company that 
defines excellence stan-
dards worldwide.

Quality

Collaboration

Community

Performance

Customer Focus  Innovation

Integrity LeadershipRespect for 
people

Values

Purpose
Innovate to deliver  
therapies to patients 
that significantly  
improve their lives.

Code of Ethics and Conduct

Corporate Governance

For more information on our Blue Book please go to:
http://www.pfizer.com/files/investors/corporate/
blue_book_spanish_la.pdf

Pfizer’s policy summary on 
business conduct (the Blue 
Book) is our guide on legal and 
ethics requirements which 
regulate the way we conduct our 
company worldwide.

Organizational Structure
It is headed by a President and 
General Manager, who is respon-
sible for strategic definition as 
well as company’s performance; 
and a Leadership Team, consist-
ing of 14 Directors.

All of Pfizer’s subsidiaries are regulated by a code of 
conduct with the highest ethical standards…
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5,307 training 
hours to our 
Sales Force.

We condone dangerous working 
conditions and our Global Opera-
tions – Environmental Health and 
Safety area is in charge of super-
vising our colleagues’ health and 
safety issues.

Health and Safety 
in the Workplace

We strive to maintain our leadership, thus training 
our colleagues is essential to meet our goal.

Training

Sales 
Representatives 
training:
2011: 5,960 hours
2012: 5,397 hours

In 2012 we established the Safety 
and Health Commission and Road 
Safety Committees.

Corporate Citizenship
Our Commitments

It is defined as “the science and 
activities relating to the detection, 
assessment, understanding and 
prevention of adverse effects or 
any other drug-related problem” 
(WHO, 2002).

We carry out a well-founded pro-
cess following this definition and 
what the Official Mexican Regulation 
NOM-220-SSA1-2002 dictates for 
the launch of new medications.

We have various contact systems  
for reporting adverse effects 
by health professionals and 
patients; they include email 
(farmacovigilancia@pfizer.com), 
the Pfizer Mexico website or 
via telephone.  

When any adverse effect is notified 
to Pharmacovigilance, it shall be 

reported to Pfizer’s Global Safety 
Unit, as well as to Health Authorities, 
both Mexican (Pharmacovigilance 
National Centre) and international 
(FDA, EMA). All collected information 
is kept strictly confidential, and the 

Over 1,000 
presentations about 
the importance of 
Pharmacovigilance 
were given.

Our Colleagues
Our team consists of 1,965 colleagues. Due to the 
commitment and dedication they invest in their 
work, it’s possible for us to improve millions of peo-
ple’s lives, with innovative and quality products..

Equal 
opportunities

Salary 
average  
by gender: 
759 women- 
$28,745.00
1,206 men- 
$28,506.00

Clinical Research
We develop new medications that 
have a significantly high impact 
on society, contributing to im-
prove people’s health. We have 
identified five core research areas: 
Neuroscience, Cardiovascular 
Medicine, Oncology, Inflammation 
and Immunology, and Vaccines. 
We work with Associated Partners 
(APs) known as Clinical Research 
Organizations (CROs). During 2012, 
the transference process of clinical 
studies to the APs was finalized, 
decreasing the number of col-
leagues in this area. 

Clinical 
Research 

investment:
2011: $111’617,000

2012: $128’970,000

We encourage our colleagues’ 
recognition through a strong inter-
nal compensation policy. We are 
constantly searching for talent, via 
electronic means, head hunting or 
through our career webpage located 
in our corporate website.

Pharmacovigilance: 
Commitment to our patients’ safety

one reported to the Global Safety 
Unit is considered by specialists to 
determine if there’s a change in the 
risk / benefit products’ profile. This 
process is governed by the global 
corporate procedure AEM01. 

Adverse Effects 
notified to 
Pharmacovigilance:
2011- 777 / 2012- 884

2011-2012: 
10 hospitals secured 
the Pharmacovigilance 
certification.

Five new products 
approved by the 

FDA in 2012.

We take these 
standards to every 
community where 

we operate and 
to all our new 

programs.
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We uphold the highest ethical 
standards, so we abide by international 
regulations ICH-GCP, and locally, by 
COFEPRIS rules. 

Two channels exist to measure our clients’ 
satisfaction in terms of effective and  
appropriate strategies. These are:

 Formal channels. Outgoing surveys to mea-
sure doctors’ satisfaction in continuous medical 
education (CME) events.

 Informal channels. Direct feedback from doc-
tors through the sales force (SF).

Product labeling
At Pfizer Mexico it is imperative to comply with all 
applicable guidelines, pertaining to the Mexican 
Regulation, including NOM-072-SSA1-1993. 

We are developing a work plan to align all our 
products’ labels with the new labeling regulation 
NOM-072-SSA1-2012.

Personal data protection
We implemented a privacy policy which assures 
that all personal information provided through 
any of Pfizer’s websites will be handled confiden-
tially and with responsibility.

Product Responsibility: 
Commitment to transparency

Our personal data protection policy is available 
at: http://www.pfizer.com.mx/Paginas/
AvisodePrivacidad.aspx

For the past nine years, at Pfizer Foundation we 
have worked with Civil Society Organizations 
aiming to develop programs and projects directed 
to encourage healthy lifestyle habits and inclusive 
attention for all patients 

Open Call for Social Projects:
Commitment to the community

MXN $16’000,000.00 
invested in Social 
Projects in 2011-2012.

Water
100% of the water used to deve-
lop our operations comes from 
our own wells.

Residual water 
from Toluca 
Plant:
2011- 12,726 m3

2012- 12,070 m3

Residual water 
from Corporate 
Offices:
2011- 4,043.52 m3

2012- 3,887.17 m3

We strive for a healthier world, so we maintain 
actions to safeguard the environment, involving 
our colleagues in recycling and environmental 
awareness programs, among others. 

MXN $623,080 
invested in 

environmental 
projects in 2011-2012.

Materials entering the Plant can be categorized into 
three large groups:

 Assembled, processed or manufactured 
products. Finished or semi-finished imported 
products that are prepared for public sale.

 Raw materials. Supplies needed to manufac-
ture our products, such as flavoring, colorings, 
starches, chemical substances, and reagents, 
among others.

 Packaging material. It includes: blisters, alumi-
num, cardboard, group boxes, vials, and others.

Materials

Water 
consumption 
in Corporate 
Offices:
2011- 12,133.75 m3

2012- 11,860.29 m3

Water 
consumption 
from well:
2011- 51,694 m3

2012- 51,333 m3

Environment
Toluca Plant is adherent to Pfizer’s Global Environ-
mental Sustainability Program, and we strive to re-
duce any environmental impact that our operations 
may cause on locations where we are present.  

Since 2008, it’s certified under  
ISO-14001 Regulations and 
has been certified as a Clean 
Industry since 2004. 

Environment: 
Our habitat’s present and future
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Contact
This Report is a summary of the social, 

environmental and economic performance of our 
Toluca Plant and Corporate Offices.

For additional information and to give feedback 
about the 2011-2012 Sustainability Report, please 

contact our Public Affairs and Social Responsibility 
Management, as well as our complete Report 

published on www.pfizer.com.mx

Waste Toluca Plant 
received the 
Mission Award for 
excellence for waste 
management.

Generated non-
hazardous waste:
2011- 105.018 ton
2012- 112.870 ton

Generated 
hazardous 
waste:
2011- 29.91 ton
2012- 47.95 ton

Emissions
We have gotten satisfactory results 
on decreasing emissions. The power 
consumption of gas, electricity and 
tons of CO2 which have been emit-
ted in past years are relative to the 
production per units.

Currently, a global strategy exists 
for the proper and safe manage-
ment and disposal of hazardous and 
non-hazardous residues. It is based 
on avoiding waste generation, or 
keeping it to a minimum.   

In our corporate headquarters we 
also have a complete waste mana-
gement system, disposing 100% of  
generated residues by expert waste 
management contractors.

Annual saving 
through renewable 
energy sources: 
206,000 MJ

Total saving in 
energy consumption 
in 2012: 1’101,600 MJ

Direct energy 
consumption:
2011- 35’487,317 MJ
2012- 35’667,349 MJ

Indirect energy consumption 
in Corporate Offices:
2011- 11’251,080 MJ
2012- 10’661,904 MJ

Electricity 
consumption in 
Corporate Offices:
2011- 27’854,280 MJ
2012- 26’442,000 MJ

Energy
Toluca Plant built a new executive building; its 
design is strategic and ecological, so we predict a 
reduction in energy consumption. As a result, the 
estimated savings in energy is 53,698.43 kW.

Emissions 
for electricity 
consumption:
2011 – 
3,018.1 ton of CO2
2012 – 
3,000.4 ton of CO2

Emissions for gas 
consumption:
2011 – 1,408.7 ton of CO2
2012 – 1,404.4 ton of CO2

Paseo de Tamarindos #40,
Colonia Bosques de las Lomas,

Delegación Cuajimalpa Morelos,
Código Postal 05120,

Mexico City

Emails:
carlabeatriz.garay@pfizer.com

tiani.jimenez@pfizer.com
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