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The following tables show the magnitudes that Enel considers
essential for its sustainability auditing and measuring.

The tables contain:

the description of the magnitude recorded;

the unit of measurement in which it is expressed:;

the number for 2009;

the number for 2008;

the number for 2007;

the change in absolute value between 2009 and 2008;
the percentage change between 2009 and 2008;

the boundary to which the number refers.

V V. V V V V V V

Units of measurement

,000 thousands
no. number
% per cent
,000 h  thousands of hours
,000 kg thousands of kilograms
,000 km  thousands of kilometers
,000 m?  thousands of square meters
,000t thousands of tons
bil. m*>  billions of cubic meters
cent € euro cents
d days
euro euro
g/kWh  grams per kilowatt-hour
GBg/Unit  gigabequerel per Unit
GWh  gigawatt-hours
h  hours
h/person  hour per person
ind rating
km  kilometers
kW kilowatts
kWwh  kilowatt-hours
kWp  kilowatt-peak
I/kwh liters per kilowatt-hour
m?  millions of cubic meters
mil. A4 eq. millions of A4 sheets equivalent
mil. euro  millions of euro
mil. h millions of hours
mil. t  millions of tons
min  minutes
Mtoe  millions of tons of oil equivalent
MW megawatts
MWh  megawatt-hour
sec seconds
t  tons
TBg/Unit  terabequerel per Unit
toe tons of oil equivalent
TWh  terawatt-hour

years years

In comparing the data over time, the significant changes in
the composition of the Group described in the "Parameters

of the Report” section (page 52) must be considered.
Criteria used for the Key Performance Indicators (KPI):

>
>
>

By “Enel” is meant the entire Group.

By "Abroad” is meant the entire Group, excluding Italy.

By “International Division” is meant Bulgaria, Romania,
Slovakia, and Russia together.

The economic data regarding the item "Economic
performance” for 2007, 2008, and 2009 are taken from
the Annual Report.

The differences between 2009 and 2008, expressed as both
an absolute value and a percentage value, are calculated
considering. decimals, which are not visible in print.

Acronyms

ACR Abandoned Call Rate
BOD Biochemical Oxygen Demand
BoD Board of Directors
CCGT Combined Cycle Gas Turbine
COD  Chemical Oxygen Demand
CSR  Corporate Social Responsibility
DPS Dividend per Share
DT Distance Training
EBIT Earnings Before Interest and Tax

Earnings Before Interest, Tax,
Depreciation and Amortization

EBITDA
EBT Earnings Before Tax
EDLS Enel Distance Learning System
EIB  European Investment Bank
ENA  Enel North America
EPS Earnings per Share
EUFER Enel Union Fenosa Renovables
GARP  Growth at Reasonable Price
GEM  Generation and Energy Management
HV  High Voltage
IAS International Accounting Standards
IFRS  International Financial Reporting Standards
IPO Initial Public Offering

Imposta Regionale sulle Attivita Produttive

IRAP (regional tax on firms)

Imposta sul Reddito delle Societa
(corporate income tax)

IRES
IVR  Integrated Voice Response

KM  Knowledge Management

LBG London Benchmarking Group
LV  Low Voltage

MIR  Networks, Infrastructure, and Sales
MV Medium Voltage

ORIM  Orimulsion
PCB Polychlorinated Biphenyls
R&D Research & Development
ROACE Return on Average Capital Employed

S&P  Standard & Poor’s
SRl Socially Responsible Investment
TG Telemanagement

TSR Total Shareholder Return
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External Relations

CSR and Relations with Associations
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Viale Regina Margherita, 137

00198 Rome - Italy

Tel. +39 06 8305 1

e-mail: csr@enel.com
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Preface to the 2009 Sustainability Report

With its 2006 Sustainability Report, Enel was one of the first companies in the
world to adopt the new GR1-G3 Sustainability Reporting Guidelines developed
by the Global Reporting Initiative.

The GRIis a multi-stakeholder network of thousands of experts throughout the
world who, by participating in the initiative's working groups and governance
bodies, contribute to establishing and disseminating the procedures for
reporting sustainability.

The GRI guidelines provide all the stakeholders of a company with a detailed
overview of corporate sustainability and social responsibility and require
compliance with the highest standards of the transparency and completeness of
information.

For the electricity industry (the generation, transmission, distribution, and sale of
electricity), GRI'has established the EUSS (Electric Utilities Sector Supplement)
indicators, which capture the particularity of that business and the key aspects
of sustainability performance.

Enel has been proactive within the GRI in the conception, discussion, and
approval of these sector indicators in order to make corporate communication
for the use of the stakeholders concerned ever more transparent and fairer.
After the experimental phase of reporting the EUSS in its 2008 Sustainability
Report, beginning with 2009 Enel will report the EUSS indicators and integrate
them in this Report.

This Report can be consulted online at http://sustainabilityreport2009.enel.com/.

ENEL BILANCIO DI SOSTENIBILITA 2009



GRI & EUSS Content Index

The purpose of this table is to help the reader in directly GRI Code Page GRI Code Page

searching for the reference to the GRI and EUSS indicators
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Our Mission

Enel’s mission is to generate and distribute
value on the international energy market,
to the benefit of the requirements of

our customers, the investments of our
shareholders, the competitiveness of the
countries in which we operate, and the
expectations of everyone who works with
us. Enel acts in the service of communities,
respecting the environment and the safety
of people, with the commitment to ensure

a better world to coming generations.

During 2009, Enel completed its international expansion. Our Group is now
present in 23 countries, with about 81,000 employees and 95.3 GW of installed
capacity, including more than 34 GW generated from renewable energy sources
(hydroelectric, geothermal, wind, solar, and biomass), which make us the
world leader in the field of renewable energy. In Europe, Enel is the second
largest listed utility in terms of operating income and installed capacity.

Enel has grown and become a multinational, but always keeps in mind that
growth must take place in tandem with corporate social responsibility and
concern for the needs of all our stakeholders, in order to make our contribution
to a sustainable future.

This commitment has been rewarded with important results. For the sixth year
in a row we are present in the prestigious Dow Jones Sustainability Indexes, the
ethical investment funds show confidence in Enel and as of February 2010
constituted more than 18% of the share capital held by institutional investors,
and our Sustainability Report is a significant reference, with over 450 indicators
measuring our constant commitment to corporate social responsibility.
Looking ahead, we hope that the Sustainability Report can be gradually
integrated with our financial reporting, thus making it easier to read and
ensuring a better evaluation of the Company's actions.

The transparency of our actions is ensured by a complex and stringent system of
corporate governance, which enables us to constantly steer our actions toward
the creation of value for all our stakeholders while being aware of the social and
environmental importance of the operations in which the Group is involved and
reporting them regularly to the market and society.

In its management of the economic, social, and environmental parameters that
characterize its corporate social responsibility, or CSR, Enel already applies the
same diligence and methods it uses to govern its business. To guarantee these
commitments, every year we establish our CSR objectives and priorities in
accordance with both the Group's strategy and the principles of the U.N.'s Global
Compact, integrating this in our business plan and subjecting them to half-yearly
planning and auditing. Likewise, our subsidiary Endesa, one of the largest
electricity companies in the world and a leader in Spain and Latin America, has
incorporated the values of CSR in its governance.

We want to be good citizens in all the countries that host our operations,
constantly respecting diversity and trying to integrate with the different social
situations. Several numbers show our ability to dialogue with society. In 2009, we
involved more than 440,000 students throughout the world thanks to “Play
Energy”, an educational project about the world of energy. In Italy 100,000
people visited 64 Enel plants with “Open Plants”, and in Chile 6,000 girls and
boys participated in a soccer and volleyball tournament at facilities lit by Enel



and Endesa in cooperation with UNICEF and other institutions.

We are starting an internal communication campaign to disseminate
knowledge of the new Code of Ethics among all our employees in order to
regulate our corporate behavior according to uniform standards based on the
utmost fairness.

Safety and the unique importance of the individual have always been at the heart
of our values and distinguish Enel’s corporate culture. The Company is deeply
committed to disseminating and consolidating the awareness of safety issues,
promoting responsible behavior by all its employees. The trend is one of the
constant reduction of injuries at Enel. In the last five years (2005-2009), the
Company has recorded a 56% reduction in the injury rate and 48% in the
seriousness rate . In 2009, more than a million hours of training were dedicated to
health and safety, with an expenditure of 105 million euro on safety activities.
Other initiatives, such as the alternative procedure for settling disputes that we
instituted together with all the Italian consumer associations, are aimed at
satisfying our customers through a communicative and transparent approach.
Enel’s environmental strategy is consistent with our increasing ability to apply
the best technologies available to reduce emissions of greenhouse gases and
other pollutants. Our objective is to be able to generate electricity economically
with close to zero emissions. In 2009, we were one of the 60 electricity companies
of the 27 countries of the European Union that, as part of an initiative of
Eurelectric, had their respective chief executive officers subscribe to a commitment
to transform the European electricity industry into a “neutral” one from the point
of view of CO, emissions by 2050.

Thanks to the significant percentage of our generating plants, including the
nuclear ones, that are carbon-free, in 2009 we avoided the emission of about 100
million tons of CO, into the air. In practice, it is as if we had cancelled the
emissions of about 60 million cars.

We are also keeping our promise to future generations with our deep
commitment to innovation, research, and the development of new
technologies, for which we have planned investment amounting to about a
billion euro for the period 2010-2014. In effect, we believe that research and
innovation are important for improving existing technologies and exploring new
ways to find satisfying solutions to the problems that the energy world will have
to face in the near future.

We support technological initiatives that will lead to the generation of electricity
with zero emissions, even with the use of fossil fuels. Together with Endesa, we
are testing the most promising technologies for the capture and storage of CO,
(CCS), a solution that is essential for removing carbon from both the production
of electricity and heavy industry in general.

ENEL BILANCIO DI SOSTENIBILITA 2009 LETTERA AGLI STAKEHOLDER



Another concrete example is the effort we have put into smart meters.
Beginning in 2001, Enel has been a world pioneer in the creation and installation
of this technology, which is decisive for an intelligent use of electricity. We now
have 32 million smart meters in Italy and intend to install 13 million more of
them for Endesa’s customers.

As far as our research is concerned, there are numerous examples of excellence:
electricity generation from hydrogen, low-enthalpy geothermal generation,
concentrated photovoltaic solar generation, the innovative thermodynamic
solar Archimede power plant, and multi-generation systems like the Diamond,
as well as—in the field of energy efficiency — the LED technology of the Archilede
streetlights, smart grids, and electric mobility systems.

We believe that the task of the electricity industry is to ensure a supply of
sustainable, economical, and accessible energy, while seeking to carry out as
best we can our mission to grow and develop. We are aware of not only the
successes, but also of the inevitable problems that such a policy entails.

To meet this challenge, Enel intends to adopt all the possible solutions, from
nuclear generation and clean coal to renewable energy and energy efficiency.
We feel the great responsibility of guiding the change towards a better future,
in which our prosperity will depend on our respect for the environment and the
innovation that we are able to achieve today, as well as on a better use of our
resources and the priority we are able to establish for the value of knowledge.

Piero Gnudi Fulvio Conti
Chairman Chief Executive Officer
and General Manager
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The following parts of the 2009 Annual Report
contain in-depth observations on the situation
in which Enel operates: the letter to shareholders
and other stakeholders (page 10), the summary
of results (page 19), significant events in 2009
(page 25), the Reference Scenario (page 39),
main risks and uncertainties (page 138), and
contingent liabilities and assets (page 266).
They are available in the Investor Relations
section of Enel's institutional web site
(http://www.enel.com/en-GB/investor/

financial_reports/annual/)

Enelis an integrated Group on the electricity and gas value chain. Its lines of
business vary from country to country, ranging from the supply of raw materials
and the generation of electricity to the distribution and sale of electricity and gas.

An extract from Chief Executive Officer Fulvio Conti’s letter
to our shareholders and other stakeholders published in the
2009 Annual Report.

“With the completion of and the integration of the companies acquired, Enel

is now a leader in the markets where it operates, with an efficient technological
and geographical mix, a significant presence in the field of renewable energy,
and the ability to pursue excellence through, among other things, innovation.
In 2009, Enel increased its gross operating margin by 12% with respect to the
previous year, while the Group net income rose about 2% to 5.4 billion euro, the
highest level ever achieved in the history of the Group, in spite of the difficult
times for the world economy.

Enel also made its financial position even sounder through a capital increase,

bond issues, and an improvement in its operating cash flow. On the basis of these

solid foundations, we approved a plan to develop the Group’s great potential,

with increasing earnings and greater value creation for our shareholders.

The plan is based on the following strategic priorities:

> maintaining our leading position in the markets where we are already present;

> continuing to integrate and consolidate the companies acquired;

> pursuing operating excellence;

> developing renewable and nuclear energy, as well as promoting
technological innovation.

The Company will also continue to pursue financial stability through the careful

management of operating cash flow and initiatives to leverage several assets in

our portfolio with the aim of further reducing the level of our debt. ...

The size of the Group and the validity of the strategies adopted have enabled
Enel to maintain its performance in spite of the unfavorable macroeconomic
situation and constitute a solid foundation for pursuing our objectives, as well as
an opportunity to take advantage in a timely fashion of any acceleration of the
economic recovery.

These foundations will allow Enel to continue its projects aimed at establishing
its leadership in the areas where it is present, benefiting from the optimal
diversification, both technological and geographical, of its plants, as well as from
a competitive cost structure.

13
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In addition, the Group will continue to invest in research and the development
of renewable energy sources, pursuing technological excellence without
neglecting its concern for environmental issues. Our plans for the return of
nuclear power to Italy will also move forward in line with developments in the
legislative framework.

Further benefits, in terms of both cost containment and improved cash flow, are
expected from the operating excellence programs in progress and the synergy
that will be achieved from increasing integration with Endesa.

The contribution of these programs and all the other efforts being made will
enable the Company to achieve the targets announced for 2010. In particular,
the planned extraordinary transactions to optimize our portfolio and the
generation of operating cash flow will enable us to reduce our debt, with a
consequent improvement in the financial position of the Group.

In this regard, we have begun the reorganization the Renewable Energy
Division, the benefits of which will also be leveraged by the sale of a minority
interest in Enel Green Power.”

The main risks and uncertainties the Group faces are connected with the
following matters:

Market liberalization and regulatory changes;

CO, emissions,

Commodity prices and supply continuity;

Rating risk;
Exchange- and interest-rate risk;
Other risks.
For these matters, see the 2009 Annual Report, pp. 138 to 140.

>
>
>
> Credit and liquidity risk;
>
>
>

Enel and the financial markets

In spite of the deep recession that characterized 2009, the global economy
improved in the second half of the year. Boosted by the expansionary policies
enacted by the major economies, the economic recovery began in the summer
and continued during the rest of the year.

Enel shares ended 2009 at 4.048 euro (+1.53% with respect to January 1, 2009).
On November 26, 2009, the Company paid an interim dividend of 10 eurocents
on its 2009 net income. Added to the amount already distributed on June 25,
20009, this raised the total paid during the year to 39 eurocents per share. As of
December 31, 2009, the Ministry of the Economy and Finance owned 13.9% of
Enel’s shares, Cassa Depositi e Prestiti 17.4%, institutional investors 38.1%, and
individual investors 30.6%.

Enel and market fundamentals

In 2009, the prices of energy commodities gradually recovered from the
minimums recorded towards the end of 2008. This was due more to the
confidence of the players in the recovery of the world economy than to the
actual strengthening of market fundamentals. The most acute phase of the crisis
was over by the second half of 2009, with commodity prices recording a
recovery with respect to the first few months of the year. The price of Brent
crude oil ended 2009 at 77 U.S. dollars a barrel (against 40 U.S. dollars a barrel in
February), returning to its 2007 level. As far as exchange rates are concerned,
the euro ended 2009 at 1.44 U.S. dollars, thanks to the recovery recorded in the
second half of the year, which was brought about by the return of investment in

STANDARD DISCLOSURES



the higher-risk markets (1.45 euro/U.S. dollar in the second half against 1.33 in
the first half).

Enel and the countries in which It operates

In 2009, the international economy was characterized by a deep recession — the
most serious one since the end of the Second World War — which began at the
end of 2007 following the financial shock that took place in the summer of the
same year. The most acute phase occurred in the first half of 2009. Thanks to the
effects of monetary and fiscal policies implemented by governments throughout
the world, the second quarter of 2009 marked the beginning of an upswing
from the trough of the business cycle, and in the third quarter almost all
economies recorded a turnabout.

Consequently, the governments of many of the countries in which Enel operates
enacted various kinds of support for their citizens against the crisis, including
measures to contain energy prices.

In Italy, law n. 2/2009 — the so-called "Anti-crisis” law — converted decree law

n. 185 of November 29, 2008, introducing new provisions on the wholesale
electricity market and final rates. In particular, article 3 of the law provides for
the AEEG to adopt measures to adjust electricity and natural-gas prices to the
decrease in the price of ail.

In Spain, Royal Decree Law n. 6/2009 introduced a social measure, the so-called
"bono social”, which provides for discounts on the bills of certain categories

of customers, to be completely financed by the producers, with Endesa’s share
amounting to 36.77%.

In Russia, because of the crisis, for 2010 the government provided for a limited
increase in the regulated rates of end customers (7.6% for industrial customers,
10% for residential customers).

In Argentina, in August 2009, the government re-introduced subsidies for end
consumers of electricity for four months, in order to interrupt temporarily the
effects of the rate increases of between 30% and 300% introduced in November
2008 for customers consuming more than 1,000 kWh. The measure ceased to
have effect in October 20009.

For a more detailed disclosure of what happened in the countries of Enel’s
boundary during reporting year 2009, see the chapter dedicated to the
“Reference Scenario” in the 2009 Annual Report (pp. 39 to 85).
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2010-2019 Sustainability Plan, Main
Results of 2009, and Stakeholder
Engagement

In line with the sustainability plans of past years, the strategic priorities for the
sustainability of the Enel Group are integrated in the long-term 2010-2019
Business Plan, which lays out the the Company’s path of economic growth within
a strategic framework of environmental protection and social development.
Enel has completed its international growth and is now one of the most important
energy companies in the world. The 2010-2019 Business Plan focuses on four
strategic priorities:
> maintaining our leading position in the markets where we are already present;
> continuing to integrate and consolidate the companies acquired;
> pursuing operating excellence;
> developing renewable and nuclear energy, as well as promoting technological
innovation.
In order to ensure that the strategic objectives are fully shared, every year the
Chief Executive Officer sends heads of Enel SpA’s operating divisions a “Plan
Letter”, which contains the guidelines of corporate social responsibility they
should follow to identify the objectives and specify the issues requiring action in
each of the Company’s operating areas. The sustainability plans prepared by the
operating units, which derive from the Plan Letter, are then included in Enel’s
sustainability control system, which is described in the “Management Approach
and Performance Indicators” chapter of this Report. As with the guidelines on
the specific objectives and issues requiring action, several common premises to
follow connected with the corporate climate, individuals, and health and safety
are also announced.

During 2009 Enel initiated a series of initiatives aimed at achieving strategic
objectives in terms not only of economic, but also social and environmental
sustainability. First of all, the Company reviewed the new Code of Ethics and
extended it to the entire Group. We also carried out initiatives on monitoring
and prevention with regard to supplier health and safety issues and, in
general, ones on informing and training employees about safety culture and
getting them to accept their responsibilities in this regard, such as the
introduction of related objectives (MBO). The promotion of energy efficiency in
end use through the introduction of differentiated rates and the use of online
Alternative Dispute Resolution for all electricity and gas customers constituted
elements of support for our customers at this time of economic crisis. Enel’s
commitment to engaging, listening to, and discussing with all the local
communities affected by the Company’s infrastructure works was fulfilled in a
series of community-level meetings and technical workshops and in a broader
community engagement strategy.

Our Sustainability Plan is a “stakeholder-oriented” presentation of the
objectives of the Business Plan. The new structure of the Plan replaces the one
by divisions published last year and aims to report in a clearer and more
transparent way the objectives and their impact on our stakeholders and thus, in
the last analysis, to construct a reporting model that is adjusted to the
requirements of the various interest groups and is easy to share with the
Group companies.

STANDARD DISCLOSURES



In drawing up this Plan, we applied the principles of the AATO00APS (Accountability

Principles Standard) issued in 2008 by AccountAbility, an international

research institute dedicated to sustainability issues:

> Inclusivity means facilitating stakeholder participation in the development
and achievement of a responsible and strategic response to sustainability;

> Materiality means determining the importance and significance of an issue
for an organization and its stakeholders;

> Responsiveness is an organization’s response to the legitimate expectations
of its stakeholders regarding its performance.

Stakeholder engagement, or inclusiveness, was one of the fundamental elements
in the definition of our Sustainability Plan. For some time Enel has been using

a number of instruments and initiatives to collect and analyze the requests of
stakeholders in order to integrate them with its strategic choices, which has led
to the definition of material macro areas of engagement for every stakeholder
category, as shown in the table below.

On the instruments of engaging stakeholders, see the section on stakeholder
engagement on page 61 of this Report.

For each objective and the related lines of action presented in the Sustainability
Plan, in 2009 Enel initiated a series of projects and initiatives, which are reported
in the related sections of this Report and summarized as lines of action in the
following table.
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Customers

ENEL

Shareholders
and Other Providers of Capital

materiality

reduction

MACRO AREAS
OF COMMITMENT

Sustainable policy of
dividends and debt

OBJECTIVES

materiality

Continual debt reduction

LINES OF ACTION

responsiveness

Disposal of non-core assets and strict
financial discipline in selecting
investment projects

IN THIS REPORT

responsiveness

pp. 13-14, 58

Leadership in the
Company's markets

Sustainable development

Organic growth, structural synergy,
and operating excellence

Growth in renewable energy and
geographical diversification

pp. 13-14,16,77-79, 174,178,
214-218, 223, 224-225, 299

pp. 13-14, 24, 35, 65-66, 77-79,
82,86,101-102, 108-111,
127-131

Sustainable and
enduring value
creation

Risk management from
the strategic point of
view

Analysis and assessment of
risk-control processes

pp.41-44

Fairness and

transparency in the
conduct of business

Maintenance of a
corporate governance
model that ensures the
utmost transparency

Alignment of all Group companies
with the same corporate governance
through the coordination of the
three instruments of self-regulation
Code of Ethics, ZTC Plan, and
Legislative Decree 231/01 compliance
program*,

*The compliance program applies only to
the Italian companies, but guidelines are
being prepared for the companies abroad.

pp.59-61, 211,239, 275-278

Maintenance of
complete and accurate
information for our
shareholders and lenders

Transparency and frequency of
financial information and of
relations with institutional and retail
investors

pp.24,39,62,77

Continuous oversight of relations
with ethical investors by dedicated
units

pp. 62,69, 77

materiality

Service quality

MACRO AREAS
OF COMMITMENT

OBJECTIVES

materiality

Customer care and
Customer relationship

LINES OF ACTION

responsiveness

= Extension of points of contact with
customers and development of new
channels through technological
innovation

IN THIS REPORT

responsiveness

pp. 285-286, 296, 301, 303,
309

= Strengthening instruments for
surveying and monitoring customer
satisfaction

pp. 62, 285-286, 301, 308-314

= Extending Alternative Dispute
Resolution to the entire Group in
order to manage disputes more
quickly and efficiently

pp. 71,269, 302-303

Personalization of
customer service

= Development of instruments and
services for customers with specific
requirements in order to achieve
greater social inclusiveness

pp. 287-288, 289, 290-291

Reduction of supply
interruptions

= Increased network efficiency through
technological innovation and
infrastructure rationalization

pp. 80, 285, 305-306

Sustainability
of supply

= Promotion of energy
efficiency in end use

= Making end users more aware
of energy efficiency

pp. 81-82, 296-301

2009 SUSTAINABILITY REPORT
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Employees

MACRO AREAS

OF COMMITMENT

materiality

Corporate climate
based on shared
values

OBJECTIVES

materiality

= Dissemination of

sustainability culture

LINES OF ACTION

responsiveness

Initiatives of information and

IN THIS REPORT

responsiveness

pp. 191, 205, 206-207, 222,

awareness-raising on sustainability 234,239,276
inside and outside the Group
= Integration of sustainability in the
monitoring and assessment systems p-214-215
= Promotion of sustainability in
relations with labor unions in all the pp. 205-206

countries in which Enel has
operations

= Improvement of the

corporate climate

Increasing the instruments for
surveying and monitoring the
corporate climate

pp. 191,222, 226

Leadership model and performance
reviews extended to th entire Group

pp. 191,222

Integrity and safe-
guard of individuals

= Promotion of diversity

and equal opportunity

Implementation of initiatives for the
safeguard and promotion of diversity

pp. 192, 227

= Promotion of

corporate-welfare
initiatives

Supplementary services (health care,
cultural and recreational activities)
for employees

pp. 203-204, 219-221,
223-224, 240-241

Using instruments and services for
improving the balance between
private and professional life

pp. 219-221, 222, 223,
240-241

More mobility management
initiatives

pp. 123, 148, 241

Occupational health
and safety

= Adoption of a single

safety standard in all
corporate workplaces

Extension of management policies
and systems to all the companies of
the Group

pp. 194-198,211-212

Intensification of training activities to
all professional families

pp. 191,212-213

Intensification of prevention and
monitoring

pp. 196-198, 213-216

= Dissemination and

promotion of safety
culture

Creation of initiatives and
instruments facilitating the sharing of
experiences and best practices on
safety throughout the Group

pp.210-213

Personal
development

= Formation and
promotion of capabilities

Dissemination of internal best
practices and promotion of operating
excellence throughout the Group

pp. 191-192, 223

Dissemination of knowledge
management systems

pp. 191-194

Initiatives supporting the new
leadership model

pp- 191, 222

= Development of
assessment and incentive

systems capable of
attracting the most
talented

Creation of a talent management
system and activities to develop
talent pools

pp. 192-194, 226
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MACRO AREAS
OF COMMITMENT

materiality

OBJECTIVES

materiality

= Promotion of

Sustainability sustainability criteria in
in relations with the selection of suppliers
suppliers and in relations with

contracting firms

Suppliers

LINES OF ACTION

responsiveness

= Formalization of a system for
monitoring suppliers’ respect for the
rights of their workers

IN THIS REPORT

responsiveness

pp. 242-243

= Revision of tender procedures from
the safety point of view to align
contracting firms with Enel’s safety
standards

pp. 16,243

= Adoption of green procurement
practices

p.242

= Fairness and transparency in selection
process and relations with suppliers

pp. 88-89, 238, 242-243, 276

MACRO AREAS
OF COMMITMENT

materiality

OBJECTIVES

materiality

= Promotion of initiatives
to ensure access to
electricity

Access to electricity

LINES OF ACTION

responsiveness

= Construction of plants for generating
and distributing electricity in
less-developed countries, in particular
regarding rural electrification

IN THIS REPORT

res ponsiveness

pp. 62-64, 287-288, 291

= Diversification of energy
sources for electricity
generation

= Generation of electricity from
nuclear energy

pp. 171-180

= Generation from renewable energy
sources

pp. 127-131

= Continual technological improvement
of generating plants in countries
with Group operations

pp. 101, 103-111, 117

Climate Strategy

= Research and
development in
technologies for the
long-term environmental
sustainability of energy

Future Generations

= Development of technologies for
carbon sequestration and emission
containment

pp. 106-112, 172, 184

= Development of smart grids and
electric mobility

pp. 111-112, 297-298

= Commitment to research on
overcoming barriers to increasing the
use of renewable energy

pp. 103-112

ENEL 2009 SUSTAINABILITY REPORT
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Communities

Institutions

MACRO AREAS
OF COMMITMENT

materiality

Dialogue with
communities

OBJECTIVES

materiality

= Transparent information
and openness to
discussion with
communities

LINES OF ACTION

responsiveness

Engagement with local communities
affected by the construction of large
infrastructure works

21

IN THIS REPORT

responsivehess

pp. 62, 249, 251-253, 274

Promotion of initiatives aimed at
disseminating knowledge about
nuclear energy

pp. 66, 177-178, 251, 260,
262,270-271

Engagement of local communities in
initiatives aimed at informing citizens

pp. 249-251, 259, 260, 262,

and the landscape

h ) 268-269
about energy and environmental issues
= Minimization of = Extension of environmental 139-142
: | risks i’ . . Pp- -
environmenta certification to all the Group's plants
Management of
environmental impact o = Promotion and preservation of the
= Safeguard of biodiversity natural inheritance in the countries pp. 132-144

with Group operations and in the
green areas near Group plants

Support for communities

= Donations to and
investment in
communities

Commitment to the growth and
development of local communities
through culture and sports

pp. 63-64, 128, 257-269

Promotion of charitable initiatives
among employees

pp. 261, 265, 266, 268

Support of socially valuable initiatives

pp. 90, 98, 289, 321-325

Development of businesses with
a social purpose

pp. 90, 98, 287, 290-291,
300-301, 307-308

Promotion of projects to facilitate
access to electricity

pp. 63-64, 159-161, 287-291,
297-298

MACRO AREAS
OF COMMITMENT

materiality

Commitment to
good citizenship

OBJECTIVES

materiality

= Promotion of dialogue
with local, national, and
international institutions

LINES OF ACTION

responsiveness

Cooperative relations with public
institutions at the national and
international level

IN THIS REPORT

responsiveness

pp.62-63, 117, 250-251,
251-253, 269-275

Proactive role in industry and
trans-industry discussions to promote
sustainability issues

pp. 63-67, 205-208, 277-278
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Interest Groups

ENEL

MACRO AREAS
OF COMMITMENT | OBIJECTIVES

materiality materiality

Commitment to

good citizenship
= Creation of long-term

partnerships with
interest groups

LINES OF ACTION

responsiveness

Continuous and constant attention
to the needs and expectations
expressed by interest groups

IN THIS REPORT

responsiveness

pp. 61-63, 253, 262, 269, 272,
282

Discussion of critical activities and
planning on shared objectives

pp. 251-254, 269-275

= Projects in close
cooperation with
interest groups

Development of shared
planning experience

Environmental projects and ones to
raise awareness of citizens with
regard to sustainable development
in partnership with environmental
associations

pp. 117,132-133, 261

Innovative solutions for conciliation
con Innovative solutions for
Alternative Dispute Resolution

pp. 71, 269, 302-303

Promotion of communities through
projects in partnership with local
governments and business
organizations

pp. 269, 271, 302

= Promotion of culture and sports

pp. 258, 259, 260, 261, 262,
263, 265, 266, 267, 268-269

2009 SUSTAINABILITY REPORT
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Enel according to the media

According to surveys conducted in 2009 by Eikon to assess the media image of
major Italian companies, Enel’s image in the Italian media merits a positive
rating, between 0.6 and 0.9 on a scale ranging from -1 to +1.

In addition, Demoskopea analyzed the leading Italian financial journalists’
assessment of corporate media relations offices, with Enel coming out in first place
in terms of competence, timeliness, transparency, and willingness to discuss issues.
The main Criticims in Italy come mainly from local media and concern service
problems, connection delays, supply interruptions because of work or force
majeure, and billing errors.

The Italian media highlighted the judicial investigations of allegations concerning
noncompliance with environmental regulations — which in some cases have
already been dismissed — the periods of negative performance by the Company's
shares on the stock market, the fines imposed by the Antitrust Authority for the
unfair conduct of several business agents, extensive breakdowns on the
network because of weather emergencies, complaints about the excessive cost
of electricity, and Greenpeace's protests against coal-fired power plants, to which
not only the Company, but also employees themselves gave precise responses.
Positive comments regarded mainly investment, strategic acquisitions in
[taly and abroad, the periods of positive performance by the Company’s shares
on the stock market, commitment to the development throughout the world of
renewable energy sources, corporate social responsibility initiatives,
sponsorships of cultural, sports, and musical events, and initiatives to reduce the
environmental impact of electricity production (CO, capture and storage,
development of photovoltaic and thermodynamic solar energy), distribution
(smart grids, digital meters), and end use (LED street lighting, electric cars).

The media also carried a number of articles regarding Enel’s commitment to
bringing nuclear energy back to Italy.

At the international level, the main Criticisms in the local and national media
of the countries where Enel is present regarded protests of environmental
associations such as Greenpeace and doubts about the Group's ability to reduce
the debt entailed by its international expansion in the last few years.

Positive comments regarded, among other things, Enel’s development of
renewable energy and the Company's support of projects concerning
innovation and technological development such as photovoltaic energy and
smart grids, as well as its commitment to electric mobility and corporate social
responsibility initiatives. Mention should also be made of Enel’s capital
expenditure in the countries where it is present to upgrade its generating plants
(Russia and Bulgaria), including by developing renewable energy sources
(Romania, France, Greece, United States, Latin America), and its distribution
networks through the introduction of digital meters (Spain). For example,
Russia’s national media and highest authorities cited Enel a number of times as
a model, because the Company fulfilled its commitments regarding investment
in the country.

Other positive comments regarded Enel’s commitment to supporting communities
in particularly needy areas, especially in eastern Europe and South America.
Enel Cuore’s initiatives supporting voluntary and non-profit organizations in
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Further information on the significant
litigation in which Enel is involved can be
found in the "Contingent liabilities and assets”
section, pp. 266-275, of the 2009 Annual
Report, which is available at ww.enel.com,
the Company’s institutional website, in the
Investor Relations section (http://www.enel.com

/en-GB/investor/financial_reports/annual)

ENEL 2009 SUSTAINABILITY REPORT

charitable projects attracted the interest of the national media, especially in
Bulgaria, Romania, and Latin American countries.

Between the end of 2009 and April 15, 2010, the following significant events

reported by the media took place:

> FIRST ENEL SUSTAINABILITY DAY
On February 8, 2010, the first Enel Sustainability Day was held, with the
objective of sharing and promoting a responsibility culture to support the
creation of new ideas and the definition of the best practices in the field
of sustainability at the global level. Among the participants were the Minister
of the Environment, Land, and Sea, Stefania Prestigiacomo, and several of the
most important industry representatives at the international level.
"Business as Unusual”: this was the theme of the event, which was presided
over by Mervyn King, chairman of the GRI, a professor of Corporate Citizenship
at the University of South Africa, and a member of the World Bank’s advisory
group on corporate governance.

> THREE-BILLION-EURO BOND ISSUE
On February 10, 2010, the Consob authorized the publication of the
prospectus regarding the public offering and listing on Borsa Italiana’s
Electronic Bond Market (MOT) of Enel’s fixed-interest and variable-interest
bonds reserved to retail investors in Italy and other European countries
(specifically France, Germany, Belgium, and Luxembourg), originally in the
maximum total amount of two billion euro, which was increased to three
billion euro on February 18, 2010 following requests by investors.

> RIORGANIZATION OF THE RENEWABLE ENERGY BUSINESS
The boards of directors of Endesa SA (Endesa) and Enel SpA approved,
respectively on March 15, 2010 and March 17, 2010, a deal that provides for
the integratio