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The global financial crisis really rocked the boat in 

2009 and the world economy is still reeling. These 

are turbulent times for us all. With courage, fore-

sight and determination, TÜV Rheinland is steering 

a course through the rough seas according to the 

motto: “You can’t direct the wind but you can ad-

just the sails.” Thanks to our well-balanced global 

position, we have done exactly that with consider-

able success. In 2009, TÜV Rheinland’s turnover 

 increased by a good seven percent to 1.18 billion 

 euros and the EBT margin equaled six percent. 

This very positive result has helped us reinforce our 

position as one of the leading international provid-

ers of safety and quality. We have mainly grown on 

an organic basis, both in Germany and overseas. 

This growth has been augmented by the targeted 

acquisition of attractive institutes such as the U.S. 

American non-destructive testing specialist NDT, 

en abling us to serve important key markets even 

better and further expand our global activities. 

TÜV Rheinland is now operating at 490 locations 

in 61 countries.  

The evolving global markets present us with many 

opportunities. During uncertain times, quality and 

safety tend to become even more important than 

ever, and the changing climate is also accelerating 

the progress of new developments. 

Our mobility experts are helping to put electric ve-

hicles on the road safely, for instance by overseeing 

the development processes at the manufacturers 

and inspecting the battery exchange stations. 

And with the new “Eco Hospital” mark, TÜV 

Rheinland rewards medical centers that use their 

power and water resources economically – allowing 

them to invest more of their funds in patient care.  

The employees at TÜV Rheinland always focus all 

their dedication and expertise on the well-being of 

mankind and nature. I would like to take this op-

portunity to thank the employees, the Works 

Council and all the other groups within the organi-

zation for their excellent teamwork during my 

 tenure as President and CEO.

As scheduled by the responsible committees, I 

transferred to the Supervisory Board on 1 January 

2010 and have become its Chairman. By handing 

over the reins to my successor, Friedrich Hecker, we 

achieved a smooth operational transition at the 

head of the company. 

I wish Friedrich Hecker all the very best for his new 

role! I know that he will hold the rudder safely in 

his hands and adjust the sails correctly to keep 

TÜV Rheinland on its successful course in the 

future.
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Setting goals is easy. Achieving them is much hard-

er. We at TÜV Rheinland are powered by passion: 

the passion that motivates our daily work, as well 

as the passion that we put into following our goals. 

With this passion, we aspire to become the most 

successful independent house of quality and safety. 

For you as our customers and partners, that means 

that we pool our knowledge, experience and inno-

vations worldwide in order to keep finding new so-

lutions. We are active in every growth market. We 

possess the passion for safety and quality that 

makes us a reliable partner thanks to our business 

success. And after all, that’s what counts for you.  

In the next few years, we aim to achieve an addi-

tional double-digit increase in turnover, as well as a 

significantly higher profit. Economic success is a 

prerequisite for us to make the right investments: 

investments in new markets and services, in new 

inspection techniques and capacities, but most im-

portantly in the quality and qualifications of our 

staff – because the people are what makes TÜV 

Rheinland special.    

Flexibility and the capacity for innovation, know l-

edge and creativity coupled with the ability to 

combine decades of experience with new insights, 

to see things from both an international and a re-

gional perspective – that’s what distinguishes our 

team of specialists. In 2009, TÜV Rheinland em-

ployed almost 14,000 staff – an increase of seven 

percent over the previous year.   

Our business is still becoming progressively more 

international. Over half of our employees now 

work outside Germany, and TÜV Rheinland is de-

veloping extremely positively overseas, especially 

in Asia and America. In 2009, the company’s for-

eign organizations grew by 13.7 percent to generate 

503 million euros – and they’re still on the up-

swing.  

As our globalized economy becomes more complex 

and far-reaching, we are shouldering growing levels 

of responsibility for quality and safety in the course 

of our daily work. Now more than ever, it is our 

res ponsibility at TÜV Rheinland to discover sus-

tainable solutions for mankind, technology and the 

environment. We are convinced that social and in-

dustrial development is not possible without tech-

nical advancement. Against this background, TÜV 

Rheinland’s decision to join the United Nations 

Global Compact in 2006 was an essential step to 

accommodate the company’s social responsibility. 

For this reason, we are further expanding our com-

mitment to the Global Compact step by step. 

In the current Annual Report, we document how 

we perceive our own economic, ecological and 

social responsibility as a company in greater detail 

for the first time.  

We look forward to an exciting year and will face 

the coming developments with a passion for new 

challenges. I’d like to thank Professor Braun for the 

trust and support that made such a smooth transi-

tion possible.  

We stand for safety and quality in a world that is 

rapidly gaining speed and changing at an ever fas-

ter pace. You can count on that.

Sincerely yours,

Dipl.-Kfm. Friedrich Hecker

President and CEO



“We Need a New Technological Revolution” 

A discussion with Professor Bruno O. Braun and Friedrich Hecker 

about the potential and prospects of corporate responsibility.

Professor Dr. Bruno O. 

Braun (l.), Chairman of the 

Supervisory Board, and 

Friedrich Hecker, CEO of 

TÜV Rheinland.





ness doesn’t cost us more; it actually saves us mon-

ey. A considerable proportion of our services at TÜV 

Rheinland are geared towards sustainability – and they 

contribute to our success because we’re also conserv-

ing resources from an economic perspective. Let’s take 

a major data center: by optimizing its efficiency, you 

can achieve energy savings of 20 to 40 percent. That’s 

what we do. We also focus on power plants and service 

installations in buildings. And then there’s the social 

aspect of our technical services: ensuring people’s safety.

Nonetheless, many critics still think that all the cor-

porate talk about sustainability only serves as a fig 

leaf, and that CSR is nothing more than a publicity 

stunt for the companies. 

Bruno Braun: Those critics are both right and wrong 

at the same time. The important question is: are the 

organizations just talking about CSR or are they real-

ly acting responsibly? It’s becoming much faster and 

easier  to find that out these days. There are numer-

ous companies that do a lot for the environment and 

the community, while remaining highly profitable 

in the process. Just look at the relevant rankings or 

stock market indeces. And then there are the freeload-

ing companies that abuse other people’s good, honest 

efforts. For example, I wouldn’t trust a sustainability 

report by any bank that couldn’t explain to me how it 

had mastered the financial crisis under its own steam, 

as well as how it had supported its clients and the 

medium-sized  businesses it serves.    

Friedrich Hecker: I can also think of several car man-

ufacturers that I’d be interested in hearing from. The 

crisis  in that sector is partly homemade, after all. And 

to come back to an image we’ve just used, companies 

that turn the wheel in the wrong direction don’t last 

long in the automotive industry. But let’s return to the 

fig leaf. I place great value on transparent reporting that 

also takes any shortcomings or deficits into account. 

That’s one of our responsibilities as a company. What 

impact does our business have on people and the envi-

ronment? Those who have an interest in it – our cus-

tomers, employees, partners and contractors – have a 

right to know. Trustworthiness, authenticity and trans-

parency are key features of our successful sustainabili-

ty strategy. Incidentally, that’s why we’re now going to 

start surveying all the stakeholders that are relevant to 

us and regularly reporting our findings. Their observa-

tions will serve as an important measureing instrument 

to help us compare our company policy with the real 

social conditions.  

That’s one aspect of your sustainability program. 

What other elements does it include?

Bruno Braun: You could say that sustainability comes 

naturally to us. We make technology controllable and 

safe so that it benefits us as people without damaging 

the environment. It’s our company’s reason for being, 

our main line of action. We intensified our own pre-

parations for the future in 2006 by committing to the 

Principles of the United Nations Global Compact – an 

key requirements to really make a change without turn-

ing back the wheel. Efficient use of resources is the order 

of the day.   

Friedrich Hecker: I share your optimism. In fact, we 

must keep turning the wheel forward; we just have to 

work on finding the right fuel. We need a new technolo-

gical revolution. Then we’ll also witness some good 

examples of the responsibility that governments and 

corporations have to shoulder together. No state and no 

single energy producer alone can build a gigantic solar 

power plant in North Africa that is capable of provid-

ing millions of people with electricity. That’s only possi-

ble if governments and corporations join forces. Or let’s 

consider electric mobility: powerful industries will shift 

courses,  old business models will be abandoned and 

new ones will develop. The state will play a regulatory 

role in this process by creating the necessary framework 

and supporting new developments.   

But can new technologies really solve the world’s 

problems?

Bruno Braun: Absolutely. But only innovative technol-

ogies that become socially accepted and earn money for 

their creators. Those are two important prerequisites. 

Do you know what’s written in our Mission Statement 

at TÜV Rheinland? “We are convinced that social and 

industrial development is not possible without technical 

advancement.” That’s a really good sentence. 

Friedrich Hecker: … but the technologies have to be 

safe before people will accept them. Sustainable busi-













BUSINESS STREAMS

TÜV Rheinland offers its estimated 2,500 services 

for quality and safety in the six Business Streams 

Industrial Services, Mobility, Products, Life Care, 

Training and Consulting, as well as Systems. The 

portfolio caters for almost every conceivable indus-

try, economic sector and aspect of life.  

Industrial Services

With around 322 million euros, the biggest Busi-

ness Stream, Industrial Services, accounts for about 

26 percent of the total revenues. In 2009, it has 

grown by about four percent.

In addition to quality assurance during the plan-

ning and construction of facilities, as well as the 

production of reliable yet economically and ecolo-

gically sustainable energy, TÜV Rheinland is 

involved in projects concerned with the environ-

mentally compatible development of conventional 

power plant technology. It has also been commis-

sioned to perform inspection services on trans-

European piping networks such as the Nabucco Gas 

Pipeline. Construction supervision on behalf of 

Russia’s largest oil corporation, LUKOIL, will be 

continued. A new service based on the German 

government’s economic stimulus package II has 

Products

The Products Business Stream recorded growth of 

22 percent. With 301 million euros, it accounts for 

a share of around 24 percent of the total re  venues. 

Its main activities include product tests, standard 

assessments and the allocation of quality marks 

and certificates. 

To further cement its qualitative market leadership 

and ensure its presence in all the key international 

markets, TÜV Rheinland will continue to expand 

the Global Technology Assessment Center’s network.   

Around 80 percent of all solar module manufactur-

ers worldwide have their products tested by TÜV 

Rheinland for durability and energy efficiency. For 

that reason, TÜV Rheinland is introducing new test 

methods and additional laboratories to further 

strengthen its position as the global leader for pho-

tovoltaic module testing in a still rapidly growing 

market. With its state-of-the-art facilities in 

Cologne and Taiwan, TÜV Rheinland has opened 

two more major laboratories in 2009 and now 

operates six large-scale photovoltaic testing centers 

worldwide. 

also been well received. TÜV Rheinland advises and 

assists the German states and municipalities with 

the obtainment and allocation of federal funds that 

have been earmarked for the renovation of kinder-

gartens, schools and infrastructure.  

Mobility

With around 295 million euros, the Mobility Busi-

ness Stream increased its turnover by two percent 

and contributed 24 percent of the total revenues. 

In addition to mobile and stationary vehicle 

inspections in Germany and abroad, its core com-

petencies include an increased focus on testing ser-

vices in the field of automotive passive safety. In 

2009, one major focus was the cross-sector collabo-

ration on the issue of electric mobility, which 

promises to have high growth potential worldwide 

in the coming years. TÜV Rheinland has developed 

a package of services that takes every important 

aspect into consideration, from energy production 

and transport to distribution, storage and use in 

the car, as well as customer-oriented methods of 

payment.  

TÜV Rheinland also helped meet the increased 

demand for inspections in the international rail 

sector. One of its most important projects was the 

first driverless subway in Spain, which is Europe’s 

longest tram line boasting a track length of 43 kilo-

meters.   





TÜV Rheinland perceives its staff as its greatest asset. The company offers a wide range of further training  

options and enjoys minimal fluctuation rates. It is ranked among Germany’s top employers.

An Employer with Good Prospects





Occupational safety 

The safety of people and the environment is anoth-

er important topic. It is not only a key issue from a 

customer perspective but is also a fundamental part 

of the organization’s internal structure. To ensure 

the highest possible level of occupational safety3, 

TÜV Rheinland has established a number of work 

safety committees4 that are classified according to 

the Group Divisions. It is their task to analyze spe-

cific dangers and determine the appropriate meas-

ures to minimize the risks. They also organize regu-

lar briefings. In total, around 98 percent of the 

workforce is represented by the work safety com-

mittees.

Health management and risk control

To help keep staff fit and healthy, guard against 

absences or prevent cases such as epidemics, TÜV 

Rheinland offers a range of programs and train-

ing sessions on workplace health management. 

One fixture in the company calendar is the annual 

flu vaccination, which around 800 employees took 

advantage of in 2009. In consideration of recent 

events, TÜV Rheinland also offered staff through-

out Germany an additional H1N1 vaccination. The 

company’s workplace health scheme also includes 

preventative measures to combat diseases of civi-

3 LA 9
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Further training – a key factor 

In a knowledge-driven organization like TÜV 

Rheinland, further training is considered one of 

the core issues2. The testing organization therefore 

offers a comprehensive range of services through 

its TÜV Rheinland Academy and also runs a chal-

lenging program of company-internal seminars for 

its own staff. However, TÜV Rheinland doesn’t just 

focus its human resources efforts on further train-

ing; it is also following a systematic development 

strategy. That encompasses components such as 

entry-level programs, appraisal interviews, execu-

tive feedback, the creation of development teams, 

assessment centers and the Management Acade-

my. In 2009, 3,320 employees in Germany took 

part in a total of 20,080 days of initial or advanced 

training. These included 7,700 days of training 

for 120 new inspectors, 784 seminar days for 328 

new employees and 2,568 days of further train-

ing in foreign languages. TÜV Rheinland covers the 

cost of these training measures. It is also interest-

ing to note that programs for employees who want 

to take a sabbatical year or leave the workforce are 

available on an individual basis.

2 LA 10

Workforce structure

The TÜV Rheinland workforce in Germany is pre-

dominately male, especially in the skilled techno-

logical and academic roles. With a share of around 

53 percent, the majority of employees are between 

40 and 54 years old. The tendencies are similar in 

the leadership positions. At just under 23 percent1 , 

women are still underrepresented in technical pro-

fessions in Germany – a fact that is reflected in the 

workforce structure of TÜV Rheinland. 

TÜV Rheinland has launched several initiatives to 

systematically increase the number of professional-

ly skilled female employees in all divisions. These 

include creating more flexible working hours by 

offering part-time and telecommuting roles, open-

ing an emergency kindergarten and developing the 

program “work & family” to help staff juggle pro-

fessional and private commitments. The goal is to 

systematically increase the number of profession-

ally skilled female employees in all divisions.

1 German Federal Statistical Office 2009





Environmental protection is an integral part of TÜV Rheinland’s business approach.  

The company’s in-house ecological activities are managed systematically. 

Measuring and Improving Environmental Performance













TÜV Rheinland is fully aware of its ethical responsibility and lives up to it on a daily basis – both locally and internationally.  

It also strongly supports its employees in their voluntary endeavors.

Creating Values for Society

Left: After work, TÜV 

Rheinland employees help 

provide a school educa-

tion for girls in the African 

village of Ngong near 

Nairobi. 

Right: In the Chinese 

province of Sichuan, TÜV 

Rheinland has been help-

ing rebuild a school since 

the earthquake in 2008.





Giving”) with a check for 1,500 euros. The charity 

provides disadvantaged families and kindergartens 

with food supplies. 

The employees from TÜV Rheinland LGA were 

also aiding a good cause when they set off on the 

“Indoor Marathon” through the office corridors of 

their own company building last fall. TÜV Rhein-

land LGA didn’t just pay all the entry fees for the 

Down Syndrom Marathonstaffel e.V. running club, 

which took part in the race; it also donated  

1,500 euros to the club’s funds.

In addition to all its sporting commitments, 

TÜV Rheinland also regularly participates in the 

“Cologne Volunteer Days”. During this event, 

employees donate one day of their labor to a social 

project that is closely connected to the compa-

ny’s business activities. In 2009, for example, TÜV 

Rheinland offered free driver safety training to the 

Cologne Alligators – a wheelchair rugby team. The 

players were trained to keep even better control of 

their cars in tricky situations.

Getting involved

The platform currently hosts almost 50 projects 

from the areas of social engagement, art, education, 

environment, sport and technology. Some staff 

members devote their spare time to caring for the 

socially or physically disadvantaged; others work 

for charitable organizations like the Red Cross or 

help create new educational opportunities for chil-

dren in developing nations. For example, one Jap-

anese TÜV Rheinland employee is supporting the 

project “Sanagitachi” – a charity that provides 

affordable meals for homeless people in Kannai/

Yokohama. And as the lively exchange of ideas and 

enquiries shows, the projects presented on the plat-

form all set a good example for other colleagues. 

 

Well-invested kilometers

There are also plenty of opportunities for volun-

teer work within the company, for instance in the 

lead-up to the annual Cologne Marathon. Last year, 

TÜV Rheinland sent nine teams to the starting 

line – with great success. All nine of them finished 

in the top 60 out of a respectable 124 teams. The 

active employees were supported by TÜV Rhein-

land’s Cologne sport association and the Corporate 

Social Responsibility department. Charity played a 

key role in the event, with four euros donated for 

every kilometer covered. After the race, TÜV Rhein-

land was able to present the Cologne organization 

“Helfen durch Geben – der Sack e.V.” (“Helping by 

Global networking: TÜV Rheinland employees use 

the new company-internal platform to exchange 

ideas about their projects.
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Sustainability and Corporate Social Responsibility 

(CSR) are having an increasing influence on the 

management of many companies – including TÜV 

Rheinland. But this is not just a passing fad. Ra-

ther, we regard our commitment to sustainability 

as the logical conclusion of growing social and 

economic interaction. And, of course, neither sus-

tainability nor social responsibility is anything 

new for our company. 

Economic activity and technical progress are 

based on the use of natural resources. This has al-

ways been the case and will remain so. In the past, 

however, resources were not always used with 

foresight and considering the consequences, but 

in a ruthless and exploitative manner. This behav-

ior created initially local appearing problems 

which have now reached global dimension. From 

the overuse of soil, deforestation and overfishing 

of the seas and the near depletion of oil and coal 

deposits, right up to climate change – all of these 

problems were caused by us, and have to be solved 

by us. 

4  I    Foreword

Acting responsibly – for people and the environment

We believe that we can help to meet this chal-

lenge through technical progress and by acting 

with foresight. As far as TÜV Rheinland is con-

cerned, nothing else can be called sustainability. 

Companies, as actors in our society, do not exist 

in a vacuum. They are part of a social network and 

can even influence the structure of a whole re-

gion. In addition to this, companies offer chances 

and development opportunities, create jobs, and 

are still involved, just as they have been for hun-

dreds of years, in “their” communities. 

However, there is a new quality to this: the net-

working of economic and social actors in the age 

of the Internet has become much closer and ap-

parently more direct. We learn about the life of 

people even in the most remote regions through 

the Internet and enable the global public to be-

come involved. Companies also feel a responsibil-

ity to take action when their own interests (mar-

kets, business partners, equipment, etc.) are affect-

ed.

TÜV Rheinland stands for a guarantee of quality 

and safety worldwide. The company motto is “of-

fering safety in harmony with mankind, technol-



We would like to illustrate to you, as a reader, how 

deeply sustainability is already rooted at all levels 

and in all areas of TÜV Rheinland. But we also 

need you to accompany us on the road to sustain-

ability by identifying faults and undesirable devel-

opments at an early stage in order to avoid them. 

Suggestions and criticism are therefore always wel-

come. We would also like to maintain a more 

systematic dialogue with you in the future than 

was the case in the past. This is one of the many 

important suggestions we received from our stake-

holder survey carried out for the first time in 

2009. Our aspiration is to be the leading inspec-

tion services provider in all areas of sustainability, 

and we would be delighted if you would accompa-

ny us on this journey.

ogy and the environment”. Therefore protecting 

life and mastering technical progress go hand in 

hand at TÜV Rheinland. This means that our com-

pany has always been committed to sustainability 

and acting in a socially responsible manner. This 

obvious link, based on deeply anchored core val-

ues, formerly led us to being somewhat brief in the 

reporting of our sustainability activities. 

With this Annual Report, we present our first Sus-

tainability Report. For the moment it focuses on 

Germany, but will eventually cover the worldwide 

activities of the Group. Including it in our Annu-

al Report is a matter of course. After all, our busi-

ness and our sustainability commitment are so 

closely linked that it does not make sense to sep-

erate the two. 

Our reporting procedures comply with the stan-

dards of the Global Reporting Initiative (GRI), 

which is setting worldwide standards in this area, 

and with the specifications for the Communica-

tion on Progress of the UN Global Compact. As of 

2010, we will be collecting data internationally 

that will help us to identify which measures we 

have to take to ensure a more sustainable future. 

Aiko Bode

Group Officer CSR and 

Sustainability 
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This is the first time TÜV Rheinland has present-

ed a Sustainability Report. The complete Report is 

based on the internationally recognized 

reporting standards of the Global Reporting Initia-

tive (GRI), the principles of the Global Compact 

and the Anti-Corruption Guidelines issued by the 

UN and Transparency International. The current 

GRI guideline (“G3”) of October 2006 contains 

more than 120 indicators, which describe both 

the company and its activities, as well as the 

report itself.  

The inserted GRI Content Index lists which stan-

dard data of the current GRI guideline is included 

in the 2009 TÜV Rheinland Sustainability Report. 

The respective indices are easy to find with page 

references, and correspond to the footnotes in the 

short version of the Annual Report and on the fol-

lowing pages of the Appendix. 

location-specific consumption of around 91 per-

cent of the German staff of TÜV Rheinland. To 

represent the energy consumption, the exact data 

collected was extrapolated for all premises and all 

employees. Other bases for calculation are listed 

separately. 

The long version of the Sustainability Report can 

also be found at www.tuv.com.

 

The present Sustainability Report of TÜV Rhein-

land fully complies with the reporting framework 

of the Global Reporting Initiative (GRI). The Re-

port corresponds to the highest GRI application 

level (“A”). The GRI has confirmed this in the 

course of an inspection.  

About this Report  I  7

About this Report 

Report methodology: The present data and facts 

refer to the reporting region of Germany with all 

of the German locations included in the Consoli-

dated Financial Statements. This represents 62.3 

percent of the total turnover and 48.9 percent of 

the total staff of TÜV Rheinland. 

As of 2010, TÜV Rheinland will gradually extend 

its Sustainability Report region to the whole com-

pany with a total of 490 locations in 61 countries 

on all continents.  

 

The reporting period is the business year 2009. If 

in some cases the final figures for the year 2009 

were not yet available at the time of printing 

(deadline: 16 April 2010), comparable periods 

from 2008 or extrapolations are used. These are 

marked accordingly.

In the Ecology section, the data of all office loca-

tions with more than 20 employees, as well as 

premises with a vehicle testing facility with more 

than three employees are taken into account. The 

Report covers the energy consumption data from 

80 properties in Germany, corresponding to the 



8  I  Stakeholders

Solutions for sustained economic activity can 

only be achieved through the cooperation of all 

social groups. Therefore, TÜV Rheinland seeks 

to engage in a dialogue with stakeholders with-

in and outside of the company.  

The conservation of nature is a prerequisite for 

an efficient economic system and a more equita-

ble society. For this reason, sustained corporate 

behavior is becoming more and more important. 

Through its extensive safety tests and strict qual-

ity inspections, TÜV Rheinland ensures the con-

tinuous long-term protection of people and the 

environment. For the first time, the company 

has conducted an extensive international survey 

among stakeholders to assess how this commit-

ment is perceived by employees and external par-

ties. “Stakeholders“ are various groups who have 

a direct or indirect relationship with the compa-

ny. The diagram presents an overview of the dif-

ferent stakeholders of TÜV Rheinland. In addi-

tion to relevant sustainability aspects, Schlange 

& Co., a consulting firm specializing in corpo-

rate responsibility, also investigated how emphat-

ically these topics are already being addressed 

by TÜV Rheinland from the point of view of the 

survey respondents. 

The survey among 28 stakeholders was based on 

a questionnaire designed to cover the needs of 

TÜV Rheinland. The canvassed groups includ-

ed both employees and customers of TÜV Rhein-

land as well as consumer protection agencies, 

CSR experts, scientists, business journalists, poli-

The Interest of the Public

ticians, representatives of associations and pub-

lic agencies as well as NGOs. The selected people 

were interviewed by phone. The questionnaire 

consisted of eleven partly open, partly prompted 

questions on the topics of “Sustainability issues 

of the future”, “Assessment of the sustainabili-

ty activities of TÜV Rheinland” and “Communi-

cation channels and dialogue forms”. All replies 

were anonymously evaluated and aggregated.  

TÜV Rheinland is a pioneer in its sector

In general, the survey was met with positive feed-

back. The interest of the interviewees in compre-

hensive CSR reporting by TÜV Rheinland is high. 

However, many respondents thought that the 

accompanying communication regarding the sus-

tainability commitment could be improved. In 

this respect, they attested that the competitors of 

TÜV Rheinland had a supposedly better media 

presence and a more vehement behavior and pro-

file. But this does not mean that their sustainabil-

ity performance is rated better. On the contrary: 

in terms of UN Global Compact and concrete CSR 

efforts, TÜV Rheinland is considered by many 

respondents to be a pioneer in the sector.

Open communication

Some interviewees were able to name specific sus-

tainability activities of TÜV Rheinland, among 

them events dealing with Corporate Social 

Responsibility (CSR) in small and medium-sized 

enterprises, the testing of products for their ener-

gy efficiency or the extensive HR development 

activities in this area.  

The majority of the respondents expressed a 

strong interest in learning more about the subject 

of sustainability at TÜV Rheinland in the future 

– both in the form of a Sustainability Report, as 

part of the company’s Annual Report, and on the 

website. The focus of the stakeholders’ interest 

centers primarily on information about activities 

in the areas of sustainability management, prod-

ucts and services, and commitment in the sup-

ply chain.  

The stakeholders of TÜV Rheinland

TÜV 
Rheinland

Employees

Society

NGOs

Politics and 
legislature

Customers and 
business partners

Media

Science and 
research

As at: 2/2010



Stakeholders  I  9

The majority of the respondents held the firm 

belief that issues such as technical safety, plant 

safety, training and continuing education of 

employees, protection of climate and resourc-

es, anti-corruption and compliance will become 

even more important for TÜV Rheinland. The 

respondents also attached great importance to 

the observance of environmental and social stan-

dards at TÜV Rheinland, both with respect to the 

products and services offered by TÜV Rheinland 

and in terms of the company’s internal  processes. 

What is important tomorrow

The majority of the respondents wished for a 

plausible, well-founded and realistic sustainabil-

ity communication, both internally and exter-

nally. The stakeholders expect transparency and 

truthfulness from TÜV Rheinland. In addition, 

they said it would be desirable to intensify the 

communication between TÜV Rheinland and 

its stakeholders and to communicate on a regu-

lar basis, for example in dialogue forums and per-

sonal conversations.  

Targets and measures

TÜV Rheinland has derived initial objectives and 

measures from the results of the stakeholder sur-

vey. The testing service provider is planning to 

conduct a regular and systematically structured 

stakeholder dialogue in various formats (phone 

interviews / expert round table, etc.) and to inter-

nationalize it. TÜV Rheinland is already rep-

resented in dialogue forms now, including the 

Code of Conduct Round Table and the German 

Global Compact Network. 

During the next two years, the impact of the 

Sustainability Report presented here, and of the 

accompanying communication, is to be ana-

lyzed in a systematic manner in order to obtain 

additional suggestions for the development of 

sustainability management. As a basic princi-

ple, TÜV Rheinland has set itself the goal of 

embedding the sustainability concept even more 

strongly within the Group. Conducting a trans-

parent communication which involves will be 

another way to give impetus to the process and 

establish trends in the sustainability discourse. 

What issues will still be essential in the future?

The ten most important future topics for 

TÜV Rheinland from a stakeholder perspective

1) Technological safety

2) Plant safety

3) Initial and advanced training

4) Climate protection

5) Anti-corruption

6) Conservation of resources

7) Compliance

8) Sustainable energy supply

9) Sustainable mobility

10) Environmental and social standards with 
suppliers; occupational health and safety; 
life cycle analysis

As at: 2/2010
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TÜV Rheinland intensifies consistent quality 

management, optimizes internal processes and 

places increased emphasis on internationaliza-

tion.

Group portrait

TÜV Rheinland is a leading international ser-

vices provider. The company was established in 

1872 and has its head office in Cologne. 13,804 

employees work at 490 locations in 61 countries 

on all continents for the Group. The TÜV Rhein-

land Group comprises more than 120 companies. 

The operational lead company is TÜV Rhein-

land Holding AG. Since 2009, the Group Exec-

utive Council has been the highest operation-

al decision-making body of the TÜV Rheinland 

Group below the Executive Board. It is composed 

of the Executive Board of TÜV Rheinland Hold-

ing AG, the Executive Vice Presidents of the Busi-

ness Streams, the Chief Regional Officers world-

wide and the Heads of the Divisions in Germa-

ny. In accordance with the German Works Coun-

cil Constitution Act, the staff is represented by 

employee representatives in supervisory and 

administrative bodies. The sole shareholder of 

TÜV Rheinland Holding AG is TÜV Rheinland 

Berlin Brandenburg Pfalz e.V.

Positive development despite the financial crisis

In 2009, TÜV Rheinland continued the successful 

course of the past seven years. Despite the world-

wide financial crisis, the turnover of the compa-

ny increased by another 7.4 percent to 1.181 bil-

lion euros. The pre-tax yield reached 5.9 percent. 

Stable Growth Continues

With this positive result, TÜV Rheinland con-

solidates its market position as one of the lead-

ing international companies in the TIC market 

(TIC: Testing, Inspection, Certification). The suc-

cess in terms of sales and operating results is also 

reflected in the workforce trend. As in the previ-

ous years, the number of employees rose in Ger-

many as well as abroad. TÜV Rheinland hired 

546 new employees in Germany, which amounts 

to an increase of 8.1 percent.  

International growth

In Germany, the sales of TÜV Rheinland incre-

ased by almost 4 percent to 735 million euros. 

The companies abroad – especially in Asia and 

South America – developed very positively. TÜV 

Rheinland achieved a growth rate of 13.8 per-

cent there. In the past business year, TÜV Rhein-

land experien ced predominantly organic growth. 

Targeted acquisitions, including Non-Destruc-

tive Testing Services in the United States, ITACS 

(International Testing and Certification Servic-

es Pty Ltd.) in Australia, and TNO Quality B.V. in 

the Netherlands, expand and strengthen its pres-

ence in important international key markets.

Philosophy and corporate strategy

The Group’s goal is to achieve the sustained 

development of safety and quality in order to 

meet the challenges arising from the interaction 

between man, technology and the environment. 

The Group’s Mission Statement describes the 

value orientation of TÜV Rheinland which is 

affirmed by the Executive Board in the Corporate 

Policy on Values and Responsibility.  

The development of TÜV Rheinland is designed 

for the long term. With its “Strategy 2014”, the 

Executive Board updated its plan for the next five 

years in 2009. The main objectives include con-

tinued earnings-oriented growth, expansion of 

international integration, and the ability to oper-

ate as one of the five largest service providers in 

key markets and business fields by the year 2014.

 

Management-approach

TÜV Rheinland aims to continuously improve 

the quality of its processes, both with respect to 

the services it provides as well as in terms of its 

internal operations. This guiding idea is a fixed 

component of all of its entrepreneurial activities, 

which also reflect economic, social and ecological 

demands. All business processes are continuously 

analyzed, audited and optimized. SQS (The Swiss 

Association for Quality and Management Sys-

tems) has certified the integrated and process-ori-

ented management system at a Group and local 

level, as well as the first international companies 

according to ISO 9001:2008. The Center of Inte-

grated Management Systems (CIM) is the enti-

ty which exercises central control over the qual-

ity management of TÜV Rheinland Holding AG. 

The respective QM representatives in the Busi-

ness Streams, regions and companies worldwide 

do the preliminary work for CIM. Since 2009, all 

management system documents have been com-

piled and maintained in a central in-house data-

base according to the CIM operational proce-

dures. 

This creates transparency and leads to a stan-

dardization of group-wide and company-specif-
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ic internal data flows, thus enhancing the opera-

tional efficiency.

Selection of staff and suppliers

In order to meet and guarantee the current man-

power requirements and to recruit suitable appli-

cants, TÜV Rheinland has established a quality 

management system that regulates practices and 

responsibilities during the HR recruitment pro-

cess.  

The selection of suppliers and subcontractors 

is regulated by the general purchasing terms and 

conditions, which – like the terms and condi-

tions governing requests for proposals and quota-

tions for suppliers and contractors – were updat-

ed by TÜV Rheinland in 2009.1 An essential ele-

ment is the suppliers’ commitment with respect 

to compliance and the UN Global Compact. The 

relevant documents can be accessed by potential 

suppliers and subcontractors through the website 

of TÜV Rheinland.

1  EC 6

  

2  EC 1

Pre-tax earnings of the TÜV Rheinland Group 

in € millions, consolidated2

2008 

2009 

2007*

70

72

59 

*In accordance with the German Commercial Code (HGB)

Turnover of the TÜV Rheinland Group outside 

Germany in € millions, unconsolidated

2008

2009

2007

503

431

377
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Industrial Services

With sales of approximately 322 million euros, 

Industrial Services is the largest Business Stream 

and contributed almost 26 percent to the total 

sales volume. In 2009, turnover increased by 

nearly 4 percent. TÜV Rheinland handles quality 

assurance tasks in connection with the planning 

and construction of plants, as well as the devel-

opment of reliable, economically and ecologically 

sustainable energy production. In addition, TÜV 

Rheinland takes part in projects for the climate-

friendly development of conventional power 

plant engineering. Furthermore, TÜV Rheinland 

is commissioned to carry out inspection services 

for trans-European pipeline networks such as the 

Nabucco Gas Pipeline and performs construction 

supervision on behalf of LUKOIL, Russia’s largest 

oil company. Within the framework of the Ger-

man government’s economic stimulus package 

II, TÜV Rheinland also successfully offered a new 

service: the company advises and supports the 

Federal States and municipalities in Germany in 

connection with obtaining and assigning of gov-

ernment subsidies for the renovation of kinder-

gartens, schools or infrastructure. 

In Germany, TÜV Rheinland further expanded its 

certification of buildings according to sustainabil-

ity standards and intensified its involvement in 

the automatic survey of road condition, as well 

as its maintenance management systems for traf-

fic infrastructure.5 Experts from TÜV Rheinland 

checked more than 50,000 kilometers of roads in 

total. Customers continued to rely on the proven 

5 EC 8

BUSINESS STREAMS

TÜV Rheinland offers approximately 2,500 ser-

vices for quality and safety in 39 Business Fields 

that are assigned to the six Business Streams 

Industrial Services, Mobility, Products, Life Care, 

Training and Consulting, and Systems. The port-

folio covers almost all industries, economic sec-

tors and areas of life.3 This also means that TÜV 

Rheinland is an important service provider for 

public authorities. In this area it was possible to 

maintain a stable market share. For technical rea-

sons it is not possible to report to what extent 

TÜV Rheinland received government support in 

the form of subsidies.4

3 EC 9

4 EC 4

2009 turnover by Business Stream 

in € millions, unconsolidated 

150Industrial Services

Products

Life Care

Systems

Training and Consulting

64

301

322

116

Mobility 295
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quality provided by the TÜV Rheinland experts 

in connection with the inspection of eleva-

tors and conveyer belts, as well as in the area of 

industrial plant safety. In this way, it was possi-

ble to gain further market share in the complete-

ly liberalized German market and to expand the 

company’s international activities significantly.

Mobility

The sales volume of almost 295 million euros 

generated by the Mobility Business Stream re-

presents a growth rate of 2 percent. The total 

contribution of Mobility to the total revenues 

amounts to 24 percent. Its core competencies 

include the mobile and stationary testing busi-

ness for vehicles, both in Germany and abroad. 

TÜV Rheinland’s activities at these technical 

inspection stations creates a traffic volume of 

vehicles6 requiring the statutory general inspec-

tion and emissions test.7 

In 2009, TÜV Rheinland performed 2.4 million 

inspections of this kind. These services have a 

positive effect on the environment, as well as on 

the safety of the technology and the society as a 

whole. The services provided have an environ-

mental and social impact by generating traffic 

volume. As a result of the travel of about 560,000 

candidates nationwide, who took their theoreti-

cal or practical driver’s license tests at TÜV Rhein-

land (Theoretical exams: 287,597 participants, 

practical exams: 271,279 participants) unavoid-

able emission and noise pollution was created. 

6 SO 1

7 EC 8

The transportation to and from the test sites of 

products to be tested at TÜV Rheinland labs, as 

well as business trips, also caused traffic volume. 

TÜV Rheinland attempts to minimize the bur-

den on the local communities. For this reason, 

technical test stations or laboratories are general-

ly located in commercial zones and outide of res-

idential areas.8

In addition to the further expansion of the test-

ing services in the automotive passive safety seg-

ment, the cross-sector collaboration in the area 

of e-mobility was a significant issue for TÜV 

Rheinland in 2009 – this is still an emerging field 

which promises enormous growth opportunities 

worldwide during the next few years. TÜV Rhein-

land offers a package of services that takes into 

account all essential aspects, from power gener-

ation through transportation and distribution to 

storage and use in a passenger car, even includ-

ing a service-oriented invoicing set-up.  

TÜV Rheinland satisfied increased inspection 

needs in construction supervision for interna-

tional rail traffic. The most important projects 

included Spain’s first driverless subway, which is 

the longest tramway in Europe with a line length 

of 43 kilometers. As a partner to the ÖkoGlobe-

Institut at the University Duisburg-Essen, TÜV 

Rheinland also supports dissertations on sustain-

able mobility. 

8 SO 1

Products9

The Products Business Stream recorded a growth 

rate of 22 percent.10 With 301 million euros, the 

segment accounts for a share of about 24 percent 

of the total turnover. Its principal tasks are prod-

uct tests, the verification of standards and the 

issuing of test marks and certificates. In order to 

continue to consolidate TÜV Rheinland’s market 

leadership and to achieve representation in all 

international key markets, the network of Glob-

al Technology Assessment Centers, i. e. the tech-

nical testing facilities, is in the process of being 

expanded further.

About 80 percent of all manufacturers of solar 

modules worldwide have their products exam-

ined for durability and energy efficiency by TÜV 

Rheinland. For this reason, TÜV Rheinland is 

expanding its position as a leading worldwide 

supplier of tests for photovoltaic modules with 

new test methods and additional laboratories 

in a market that is still growing strongly.11 With 

its state-of-the-art facilities in Cologne and Tai-

wan, TÜV Rheinland has opened two additional 

large laboratories in 2009 and now maintains six 

major testing facilities for photovoltaics world-

wide. 

9 PR 1

10 Following reclassification of the photovoltaic services.

11 EN 6
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Life Care12 

The Life Care Business Stream grew by more than 

8 percent to reach a share of 5 percent of the to -

tal sales; this corresponds to a turnover of 64 mil-

lion euros. An innovative focus of this segment is 

the examination of the provenance of foodstuffs. 

TÜV Rheinland expanded its laboratory capa-

city in 2009 and opened the world’s biggest test 

center in Germany. At the core of the new facili-

ty, eight so-called isotope mass spectrometers are 

used to check the natural “fingerprint” of organ-

ic material and to identify counterfeit substances, 

forbidden additives or wrongly declared products 

more easily. In addition, TÜV Rheinland contin-

ue to expanded its international testing network 

in locations such as Taiwan, Poland and Hong 

Kong. 

Occupational health-related services are essential 

for the Business Stream. The link between occu-

pation, health and personal productivity of 

people is the focal point.  

12 PR 1

In addition to the areas of occupational medicine 

and safety at work, TÜV Rheinland also strength-

ened its offerings in the fields of business-based 

health management, as well as consultancy and 

process optimization for health insurance compa-

nies in Germany. Overall, 140 specialists in occu-

pational or industrial medicine work in this Busi-

ness Stream. In order to meet the increasing cost 

pressure in the health-care system without a loss 

of quality, TÜV Rheinland offers certifications 

on an international scale as well. For example, 

pilot projects include the “Eco-Hospital” seal in 

Lisbon, “We Care” in the Netherlands and TÜV 

Rheinland STAR Health in Spain.13

Training and Consulting

The Training and Consulting Business Stream 

achieved a turnover of 150 million euros and in-

creased its share of the total revenues to 12 per-

cent. The growth rate was 8 percent. Its portfolio 

of training and further education programs rang-

es from forklift driving and geropsychiatric care 

to quality management and welding. In addi-

tion, this segment offers qualification measures 

for short-time workers and job applicants, as well 

as providing recruitment services for people par-

ticularly affected by the economic crisis.14 More-

over, the Business Stream intensified its activi-

ties in the secondary education sector, on the pri-

vate schools market, and in the area of technical 

studies. The progressive internationalization of 

the Training and Consulting Business Stream was 

13 PR 3

14 EC 9

institutionalized through the “Global Academy”. 

TÜV Rheinland is already represented with train-

ing services in China, Russia, the Middle East and 

South America. The education experts increasing-

ly offer online self-learning platforms, too.

Systems

The Systems Business Stream accounts for around 

9 percent of the total revenues with a turnover 

of 116 million euros. In 2009, it recorded a slight 

sales decline of 1 percent. Against the back-

ground of growing cyber-crime, services for the 

enhancement of IT security, data protection and 

data security were particularly in demand. Spe-

cial safety checks and technical analyses of the 

process- and competition-critical data centers are 

finding increasing popularity in the market. In 

order to avoid data theft, TÜV Rheinland sup-

ports the development of the ISO 27000 series of 

standards, which includes a global standard for 

information security. 

In addition to this, TÜV Rheinland certifies inter-

nationally recognized management systems such 

as ISO 9001 for quality, as well as ISO 14000 or 

EMAS for environmental protection within busi-

nesses. The certification and auditing of social 

management systems according to SA 8000 or 

the Business Social Compliance Initiative (BSCI) 

has also become established.



A new service is the certification of energy man-

agement according to DIN EN 16001. This new 

standard focuses on the energy consumption and 

energy policy of business enterprises.  

TÜV Rheinland accompanies customers in either 

establishing an energy management system or 

integrating it into an existing system according 

to ISO 9001 or ISO 14001. In addition, consul-

tancy and certification products in the areas of 

corporate social responsibility and sustainability 

were also in growing demand in 2009. The devel-

opment and certification of compliance manage-

ment systems in accordance with the relevant 

quality standards and with TÜV Rheinland STAR* 

was a further focus.

Economy  I  15
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TÜV Rheinland created over 500 skilled jobs 

in 2009. The range of further training offers is 

broad, the employee turnover low. 

Skilled and motivated employees ensure the 

long-term success of TÜV Rheinland. The Mis-

sion Statement and leadership principles of TÜV 

Rheinland form the basis of the Group’s strategic 

personnel policy. Extensive recruitment and per-

sonnel development programs enable the com-

pany to identify suitable junior employees and 

promote staff members in accordance with their 

capabilities and talents.1 

At TÜV Rheinland, the number of employees 

has been increasing continuously for years. The 

average headcount 2009 was 13,804 employees2, 

of which 6,753 worked in Germany. 85.4 percent 

of the staff in Germany worked full-time and 

69.6 percent were employed in a collective wage 

framework agreement. Compared to 2008, the 

number of employees in Germany increased on 

average by 371 (plus 8.5 percent) and outside of 

Germany by 446 (plus 6.8 percent).3 

In comparison with companies in Germany over-

all, the staff turnover rate at TÜV Rheinland is 

very low. According to a study by the German 

consulting firm Kienbaum, the turnover rate for 

companies in Germany, Switzerland and Austria 

1 EC 7

2 LA 1, all domestic TÜV Rheinland companies with LGA

3 EC 5

6

Reputation as an employer

TÜV Rheinland enjoys an excellent reputation 

as an employer – both in terms of the multi-

faceted in-house opportunities for HR develop-

ment, business culture and advanced training, 

as well as in respect to its reputation as a test-

ing services provider. In 2009, TÜV Rheinland 

was elected one of Germany’s “Top Employers” 

for the third time in a row. 

This distinction is the result of an annual 

survey conducted by the research firm CRF.  

Among other criteria, the survey evaluates 

what kind of environment the companies 

offer their skilled employees and executives, 

as well as what professional careers they facili-

6 LA 2

Employees leftNew employees 

250

New recruitment and fluctuation in Germany

2009

2008  – 305 147+ 452

– 296+ 546

An Employer with Good Perspectives

is between 10 and 12 percent. In 2009, TÜV 

Rheinland registered 296 departing employees4 in 

Germany, equivalent to a fluctuation rate of 4.4 

percent. 

The general legal framework with respect to 

employee co-determination and compliance with 

international labor standards is narrowly defined 

in Germany. Thus, co-determination laws, as well 

as the prohibition of child labor and forced or 

compulsory labor apply. Compliance with these 

provisions is self-evident for TÜV Rheinland. 

Regarding the nature of its business activities, 

there is also no risk in this regard.5 HR

4 LA 2, all domestic TÜV Rheinland companies with LGA

5 HR 5, HR 6, HR 7

13,804

Staff in Germany and abroad

2009

Germany Abroad

2008 6,605 12,9876,382

6,753 7,051

Employee turnover by gender6

2009 125 296171

- 296 Male Female
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tate. In addition, companies are rated in the 

categories of corporate culture, job security, 

work-life balance and market leadership. In 

the 2009 ranking of the German magazine 

“Wirtschaftswoche”, TÜV Rheinland also was 

rated as one of the most popular employers by 

both male and female engineers. 4,900 univer-

sity graduates under 41 years of age with a pro-

fessional experience of one to eight years were 

interviewed for this survey. In a survey among 

students, TÜV Rheinland achieved a position in 

the top 20.

Advanced training as a central factor

The testing of products and technical procedures, 

the monitoring of manufacturing processes and 

the training of specialized staff are activities that 

require high levels of professional qualification 

and experience, as well as a pronounced sense of 

responsibility from the employees at TÜV Rhein-

land who perform these tasks.7 As a knowledge-

driven organization, the testing services provider 

therefore offers an extensive range of training 

and operates a demanding in-house program 

of seminars for its own staff through the TÜV 

Rheinland Akademie.8 In 20099, 3,320 employees 

in Germany received a total of 20,080 days of 

training or further education – an average of 

three training days per employee. This includes 

7,700 training days for 120 new assessors, 784 

7 LA 10

8 LA 11

9 All TÜV Rheinland employees incl. LGA; not included are 

LGA’s own training and further education programs

seminar days for 328 new employees and 2,568 

days of advanced training.

Human resources development

TÜV Rheinland also carries out HR development 

by conducting regular performance appraisals 

and following a systematic development plan-

ning strategy.10 The values in the interaction 

between the management levels and the employ-

ees are described in the Mission Statement of 

TÜV Rheinland. Managers motivate by means 

of commitment and conviction. They promote 

self-reliant, responsible action and innovative 

ideas. Strengths and improvement potential 

are discussed in appraisal interviews with the 

employees, with the goal of ensuring the optimal 

development of every individual.  

Elements of HR development include entry 

programs, appraisal interviews, management 

feedback, the formation of development teams, 

assessment centers and a management develop-

10 LA 12 

ment program, as well as the Management Acad-

emy. Regular appraisal interviews are stipulated 

in the Group’s employee agreement. During 

the reporting period, 65 percent of the German 

workforce had an appraisal interview.  

There was no known case of discrimination 

at TÜV Rheinland in 2009. There were three 

complaints about incidents of unfair treatment 

(personal development support) which could be 

clarified through discussions with supervisors 

and human resources managers.11

Workforce Structure

Regarding the representation of minorities and 

the regional origin of employees, the structure 

at TÜV Rheinland and of the governing boards12 

presumably corresponds to the German average 

as a result of the nationwide presence of the 

company. The workforce of TÜV Rheinland in 

Germany is predominantly male: 4,299 of the 

employees are men and 2,454 are women. The 

situation is similar within senior management, 

where the majority of the 157 executives at TÜV 

Rheinland, are men.

With a share of almost 23 percent, women are 

underrepresented in technical professions in 

Germany, particularly in the field of engineer-

ing.13 In order to counteract this, TÜV Rheinland 

has initiated a range of suitable measures, includ-

ing flexible working hours with part-time and 

11 HR 4

12 LA 13, EC 7

13 Federal Statistical Office 2009

Total training and further education in 

Germany in 2009

Total of trained employees 3,320

Training days for new assessors 7,700

Seminar days for new employees 784

Further education days 2,568

Other 9,028

Total days of training and further 
education 20,080
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are not subject to further differentiation. Varying 

salaries within a pay scale bracket can be attrib-

uted to part-time and full-time employment. 

Company benefits

Generally all employees at TÜV Rheinland are 

entitled to company benefits17, such as the 

company`s pension plan, vacation bonus, group 

accident insurance, or special annual payments. 

Part-time employees acquire the same entitle-

ment as full-time employees, from the first day of 

employment. Benefits are paid after one year of 

employment. Individual or company-specific 

regulations have been defined for around 70 

percent of the TÜV Rheinland workforce; and 

are documented in about 350 company agree-

ments.18

19

17 LA 3, EC 3

18 LA 4

19 EC 3

telecommuting jobs and the establishment of an 

emergency kindergarten, as well as a program 

supporting the compatibility of work and family. 

The objective is to systematically increase the 

proportion of professionally skilled women in all 

areas of the company.

Most employees (53 percent) of TÜV Rheinland 

are between 40 and 54 years old. Education levels 

are high, with 21.8 percent of employees hold-

ing a university degree. The group of employees 

without academic studies also includes those 

with master craftsman and vocational training. 

Salary structure

About 70 percent of the employees at TÜV 

Rheinland are subject to a collective agreement.14 

The salary structure15 stipulated in the pay regu-

lation is based on six salary groups, except for 

executive staff, temporary or part-time employ-

ees, trainees and student apprentices. However, 

due to the type of functions involved, individual 

categories are not comparable or only partially 

comparable between the divisions.16 A detailed 

data collection at Group level has therefore 

been disregarded. The structure of real income 

has been calculated for 2009 on the basis of the 

average hourly wage rate, the differences in the 

supplementary allowances were not captured. In 

principle, the salaries at TÜV Rheinland depend 

on qualifications and the tasks performed. They 

14 HR 5, EC 5

15 LA 14, domestic TÜV Rheinland companies without LGA

16 LA 14

Qualifications by gender

University 
of Applied 
Sciences

No studies

University

Male Female

24.0 % 25.6 %

24.4 % 4.2 %

15.2 % 6.6 %

Functions by gender*

Second 
management 
level

Technical staff 
members

Scientific 
 specialists 

Administration

Third manage-
ment level

* All TÜV Rheinland domestic companies without LGA, 

variations possible due to rounding off

9.8 % 25.2 %

28.3 % 5.6 %

13.6 % 6.7 %

2.7 % 0.3 %

6.6 % 1.3 %

Expenditure for social security purposes19

in thousand euros

Pension reserves 548,786

Expenditure for support payments 478

Total 549,264

Male Female
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Employee participation  

In 2009, a significant operational change took 

place in Germany20: the merger of TÜV Rhein-

land Product Safety, TÜV Rheinland Produkt und 

Umwelt and LGA QualiTest to form TÜV Rhein-

land LGA Products GmbH, effective as of January 

2010. The works council was involved in this 

process from the beginning. The around 800 

affected employees had a veto right for several 

months, which was not exercised. In cases 

involving a transfer of operations, the notice 

period is four weeks. This is stipulated in collec-

tive agreements and is always adhered to.

Occupational safety  

The safety of people and the environment is a 

focal point, not only for TÜV Rheinland custom-

ers. It is also an integral part of the internal orga-

nizational structure. 

To ensure the highest possible level of occupa-

tional safety,21 TÜV Rheinland has established a 

number of work safety committees22 that are 

organized according to the Group Divisions. 

Their task is to analyze specific risks and adopt 

measures to counteract them. The committees 

also organize regular briefings. In total, about 98 

percent of the workforce is represented by the 

work safety committees.

20 LA 5

21 LA 9

22 LA 6

Health protection and risk control

Against the background of demographic change 

in numerous industrial nations and the continu-

ing scarcity of skilled workers, health protection 

plays a major role for the employees at TÜV 

Rheinland. The objective is to maintain the 

health and productivity as well as quality of life 

of the employees on a permanent basis. For this 

purpose, TÜV Rheinland offers various programs, 

individual training and consultations.23 Every 

year, an influenza vaccination is offered. In 2009, 

about 800 employees made use of it. On top 

of that, TÜV Rheinland offered its employees 

throughout Germany a H1N1 vaccination (swine 

flu) in November 2009. In connection with occu-

pational health protection, preventative measures 

to combat diseases of civilization such as lung 

cancer, weight problems, back pain, and diabetes 

are offered. 20 employees participated in the 

program “Happy End” to quit smoking, which 

concluded in 2009; an additional 20 planned to 

take part in a follow-up session. 

The program prepared the company for the 

smoking ban that came into effect nationwide in 

October 2009 at all TÜV Rheinland premises. 

The health protection program is supplemented 

by back training during lunch breaks, healthy 

eating initiatives and an extensive program of 

company-facilitated sports activities, ranging 

from running, badminton, tennis and volleyball 

to chess and motorcycling.

23 LA 8

Staff illness and working days lost 

The occupational safety management system at 

all TÜV Rheinland companies throughout Ger-

many is a component of the integrated manage-

ment system according to ISO 9001:2000, as set 

out in the occupational safety guideline. 

TÜV Rheinland itself is also accredited as a certi-

fier of occupational health and safety manage-

ment systems. At TÜV Rheinland, workplace 

accidents that result in more than one lost day 

must be reported. Systematic data collection and 

storage takes place locally. For this reason, inju-

ries, occupational illnesses, working days lost and 

absenteeism24 cannot be stated with accuracy. In 

2009, the data of approximately one third of the 

workforce was analyzed: According to this, there 

were no occupational illnesses or work-related 

deaths. A modified data gathering system will be 

sought for the 2010 reporting period in order to 

be able to make more comprehensive statements.

24 LA 7

Staff illness and working days lost

Employees included 3,422

Working days 752,840

Injuries (accidents) 101

Lost days 1,147

Work hours 5,872 ,152

Injury rate1 0.000134

Lost day rate2 0.000195

Absentee rate3 0.152

1 injuries/working days                 2 working days lost/work hours  
3 100/working days * working days lost
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Protection of the environment is an integral part 

of TÜV Rheinland`s mission. It finds expression 

in the Mission Statement and the Company 

Policy on Values and Responsibility, as well as 

in the company’s actions and the work of the 

employees.   

TÜV Rheinland offers services that further the 

interests of environmental protection. The com-

pany is involved in the development of technical 

and technological solutions aimed at avoiding 

or overcoming ecological crises. TÜV Rheinland 

experts apply their knowledge of environmen-

tal technologies to predict and prevent damage 

to the environment. In dialogue with partners in 

science, politics and industries, TÜV Rheinland is 

involved in providing constructive environmen-

tal protection solutions1.

TÜV Rheinland is a comprehensive services pro-

vider for safety. That obliges it to pay special 

attention to environmental protection in TÜV 

Rheinland’s sphere of influence. In 1995, the 

company introduced a Group-wide environ-

mental management system, which, in its ini-

tial phase, was mainly aimed at ensuring compli-

ance with legal regulations.2 The “Environmental 

Protection Management Manual” and the envi-

ronmental protection guidelines share the goal 

of raising awareness at all levels of management 

and all employees to the environmental rele-

1 EN 6 

2 EN 26

Environmental Protection and Ecological Challenges

vance of their everyday activities. In 2009, there 

were a total of eight environmental management 

officers active in Germany. They monitor compli-

ance with the environmental protection guide-

lines, promote the ecological awareness among 

the staff and ensure that no offences are com-

mitted or applicable environmental regulations 

infringed. There were no offences in 2009.3  

TÜV Rheinland influences the natural environ-

ment mainly by:

• property use (energy consumption and land 

use)

• business trips

• employees commuting between home and the 

workplace

• the operation of test laboratories and other 

technical facilities  

• consumption of office materials and office 

operation

• waste materials and waste water

3 EN 28

Taking the main environmental parameters into 

account, the ecological balance for each German 

employee of TÜV Rheinland in 2009 is as fol-

lows:

Balance sheet

Through its business activity in 2009 in Ger-

many, TÜV Rheinland produced CO
2
 emissions 

amounting to 41,531.7 tons. Around 18,087 tons 

thereof were emitted using indirect energies such 

as electricity and district heating in the premis-

es, as well as travel by rail and public transport. 

The Group emitted around 23,445 tons of CO
2
 

by using so-called direct energies (e.g. fuel, nat-

ural gas and fuel oil) for heating energy and for 

travel by car and plane. The business activity of 

TÜV Rheinland does not in itself give rise to any 

other relevant emissions of greenhouse gases.4  

For the current report the energy consumption 

of 80 TÜV Rheinland premises and the amount 

4 EN 17

Ecological balance of the TÜV Rheinland staff 

in 2009

Rates per capita*

CO
2

t 6.3

Energy MWh 11.9

Travel km 10,878

Paper  kg 20.3

H2
O l 15,900

Waste kg 508

*All figures are rounded up   
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of travel were evaluated.5 The internal expens-

es and investments for environmental protection 

are mainly intended to save resources and reduce 

greenhouse gas emissions and are thus focused 

on the results of climate change.67

        

5 EN 17

6 EC 2

7 EN 30 

ENERGY

Direct energy sources8 include fuels, natural gas 

and fuel oil. Active and heating currents are con-

sidered indirect energy sources. Active current 

was used to operate computers, lighting and tech-

nical equipment. District heating and heating 

8 EN 3

Source: Federal Office for the Environment

Power generation mix in Germany 

(in percent)

Nuclear energy

22  

Photovoltaics

23  

Bioenergy

Water

Wind

Gas

Stone coal

Brown coal

20  

13  

7  

3  

5  

7  

Primary energy carriers – pro rata consumption 

at TÜV Rheinland (in MWh)

Nuclear energy

6933 

Photovoltaics

7248

 

Bioenergy

Water

Wind

Gas

Stone coal

Brown coal

6303

4097 

2206

945 

1576

2206

current is supplied to TÜV Rheinland by local 

energy providers. Due to the nationwide pres-

ence of TÜV Rheinland in Germany, it can be 

assumed that the current mix at TÜV Rheinland 

does not differ significantly from the current mix 

in Germany as a whole.

Total environmental protection expenditure 

and investment of domestic companies7

Item in thousand 

euros

Total expenditure for 

Building facade restorations 535

Window restorations 100

Other building restoration 
work

1,050

Sanitary facilities 415

Technical investment in 
IT infrastructure 80

Environmental management 141

Supporting the UN Global 
Compact

25

Savings due to Green IT 50 p.a.
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Power consumption of properties

In total, at 80 German premises 31,230.6 mega-

watt hours (MWh) of electricity9 were con-

sumed10, including 187.6 megawatt hours (MWh) 

for heating. 

For many years TÜV Rheinland has been working 

at all corporate levels to improve energy efficien-

cy and to further reduce emissions of greenhouse 

gases.11 Measures include:

• the use of efficient energy technology in the 

servicing of buildings, 

• the avoidance or reduction of travel,

• the use of more efficient forms of transport,

• the use of new technologies for the operation 

of computer centers, test labs and facilities.

An internal measure, which TÜV Rheinland now 

also offers externaly, is the “Energy-efficient 

data center” service with which TÜV Rheinland 

defined the first set of objective criteria for mea-

suring energy efficiency. Experience shows that 

the infrastructure in many computer centers is 

responsible for up to two thirds of the overall 

power consumption. The Group computer cen-

ter in Cologne was assessed, optimized in terms 

of energy with state-of-the-art technology, and 

equipped in accordance with the current Green 

IT standard. The focus was on the server cool-

ing systems and ensuring an uninterrupted pow-

er supply. The heat exchange processes are now 

9 EN 4

10 6,161 people work at these locations = 91 percent of all 

employees in Germany 

11 EN 7, EN 18

more effective and the amount of cooling energy 

consumed has been reduced. In addition to this, 

the IT experts at TÜV Rheinland continued the 

virtualization of the server-client systems. That 

means that the computing capacity of the servers 

can be expanded by 45 percent without increas-

ing energy consumption.

The use of energy saving bulbs and motion 

detectors in infrequently used rooms is being sys-

tematically extended. For example, at the Nurem-

berg location, around 23 MWh are being saved 

annually by the use of new bulbs, while CO
2
 

emissions have been reduced by 13.8 tonnes12 

within one year. The annual cost savings amount 

to about 2,300 euros and the measure had 

already paid off financially within six months. 

In the context of the energy-efficient renova-

tion process, all of the façade insulation and win-

dows in the TÜV Rheinland buildings have been 

restored over recent years to meet the latest stan-

dards. The cooling systems are state of the art 

and are operated without any CFCs.13 

In addition to this, every employee is required to 

act responsibly in using all types of energy, such 

as electricity, heating energy, water, compressed 

air and fuel.

12 EN 5

13 EN 19, EN 20

District heating

21 TÜV Rheinland premises in Germany are 

heated using district heating provided by the 

local energy suppliers. 83 percent of remote heat-

ing in Germany is generated directly on site by 

power-heat coupling and fed into building net-

works via thermally insulated pipe systems. 

Fuels include coal, natural gas, biogas, oil, wood 

and wood products as well as waste materials. 

It is not possible to put a figure on the propor-

tions of the respective primary energy sources, 

as this depends on the raw materials available 

locally.   

In 2009, the 21 premises of TÜV Rheinland used 

10,717.8 MWh of district heating. Extrapolat-

ed for the company’s German workforce, this 

amounts to 11,777.8 MWh of remote heating.

 

Heating energy

The direct heating energy for 80 properties with-

out district heating or heating current amounted 

to around 31,043 megawatt hours (MWh).
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Energy consumption and CO
2
 emissions14

Fuel oil

Heating 
current

District 
heating*

MWh t CO
2

Total 
power

Natural 
gas

13,581

26,787

2,883

10,718

187.6

95

5,729

1,604

25,314

4,810

*based on 21 properties

14

14 EN 16, also includes definitions of periods 2008/2009

Employee mobility and travel frequency15

Business trips are necessary for sales, for process-

ing orders with customers and for multi-location 

collaboration. Ecological criteria play an inte-

gral role in TÜV Rheinland’s travel planning and 

business trip policy, which aim to reduce trav-

el where possible and encourage the use of less 

environmentally harmful modes of transport. 

TÜV Rheinland is working on specific measures 

to achieve these goals. Step by step, employees 

are receiving access to modern video conference 

technology and trainings in using this technolo-

gy in order to replace attendance-based meetings. 

The target is to sustainably reduce the number of 

long-distance flights. 

Business trips and company vehicles16

In 2009, TÜV Rheinland employees covered 

around 45 million kilometers in the course of 

their business. The 902 leased vehicles were driv-

en around 22.8 million kilometers. On business 

trips and for company cars, employees used 3.8 

million liters of fuel: this corresponds to an aver-

age consumption of 8.5 liters of fuel per 100 kilo-

meters. A new company car guideline, which 

applies since 2009, is aimed at reducing the fleet 

consumption and the CO
2
 emissions. For the first 

time, the guideline introduces a CO
2
 emission 

criterion for the respective vehicle classes.  

For business trips by air, employees covered 

around 18 million kilometers. This includes both 

15 EN 29, EN 26

16 EN 29

Table of energy consumption and CO
2
 emissions 

for all German employees

Energy source MWh t CO
2

Natural gas 27,817.6 5,285.7

Heating oil 6,295.6 17,62.6

District heating 11,778 3,168

Electricity (total) 29,436 14,924

heating current thereof 206 104

domestic flights and international flights. The 

airlines calculate a per capita kerosene consump-

tion of 0.07 liters per flight kilometer. According-

ly, TÜV Rheinland used around 1.2 million liters 

of kerosene on business trips by air. 

In long distance travel, TÜV Rheinland covers 

around 3.5 million kilometers by rail, consuming 

316 MWh of electricity.  

Commuting to work

Commuter traffic means the round trip to and 

from work. Around 50 percent of the commut-

ers use a car and 40 percent use public transport. 

Around 10 percent of commuter traffic is regard-

ed as consumption-neutral, as the employees 

walk or cycle to work.   

TÜV Rheinland employees drove around 24 mil-

lion kilometers between home and work on 220 

working days. This corresponds to a consump-

tion of around 1.6 million liters of fuel, or around 

15,312 MWh of energy. TÜV Rheinland employ-

ees travelled around 19 million kilometers on 

public transport between home and work, con-

suming around 2,884 MWh of current.
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The business activities of TÜV Rheinland do not 

give rise to any other relevant greenhouse gas 

emissions.17

WATER

Water consumption at TÜV Rheinland corre-

sponds to the average for the sector. In 2009 the 

company used 97,617 m³ of water from the local 

tap water networks for the 80 premises exam-

ined. The water comes from local surface or 

underground reservoirs. Extrapolated for all Ger-

man locations, this results in water consumption 

of 107,271 m³. This corresponds to a per capi-

ta consumption of 15.9 m³, i.e. 15,900 liters per 

year. The water was used for the usual purposes 

(i.e. sanitation, cleaning, canteen operations).18

Cooling from inside the earth

In Nuremberg, TÜV Rheinland has a well for 

cooling water on its own grounds. The ground 

water is used to cool hydraulic units, tempera-

ture-controlled cabinets and test labs. There is a 

permit for the use of 86,000 m³ per year. As this 

volume was no longer sufficient, TÜV Rhein-

land extended the cooling facilities in Nurem-

berg by a conventional refrigeration system in 

2009. The mixed system covers the basic needs 

and also requires substantially less ground water. 

In 2009, it was possible to reduce the amount of 

water used from 86,000 m³ to 48,000 m³. At peak 

loads, the newly installed refrigeration system 

provides the necessary additional cooling. The 

17 EN 17

18 EN 8

22.9

21.4

19.2

24.1

7.7
18.03.5

4.8Other

Local public 
transport

Commuting 
(car)

Rail

Airplane

Rental car

Car (private)

Car (leasing)

Kilometers traveled by mode of  transport 

(in millions)

Business trips: consumption and CO
2
 emissions

Car 
(private)

Rental 
car

Airplane

Rail

Car 
(leasing)

160.3

316

3,374.9

12,293

1,302.6

4,879

3,638

13,625

4,626.9

17,329

MWh t CO2
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excess heat generated by the units is fed into an 

intermediate circulation system and transferred 

to the well water via a heat exchanger. In 2010, 

the company expects to consume 40,000 m³ of 

water, corresponding to a reduction of 16.7 per-

cent.19

Waste water

The volume of outgoing waste water corresponds 

to that of the tap water provided by the local 

supply networks.20 Apart from this, there is no 

other waste water. Waste water is disposed of 

through local sewage systems and receives the 

appropriate treatment. TÜV Rheinland does not 

release waste water directly into natural waters.21

The disposal of rainwater through sealed surfaces 

is currently not surveyed. Measures for the reduc-

tion of water consumption and for the improve-

ment of waste water quality are taken into con-

sideration in the formulation of environmental 

targets and environmental programs.   

19 EN 8, EN 9

20 EN 21

21 EN 25, EN 10

BIODIVERSITY

The premises of TÜV Rheinland do not harm 

the environment any more than any other 

urban  settlement.22 The business activities of 

TÜV Rheinland do not result in any pollutants 

such as those that might occur in a production 

operation. All sites border on functional and 

green areas. They are tended by gardeners but  

do not constitute protected or restored natural 

habitats.23 All of the German TÜV Rheinland 

premises are located in urban settlement areas in 

which no threatened animal species are known 

to live.24 Monitoring of the effects will be institu-

tionalized as of 2010.25

MATERIALS

TÜV Rheinland does not operate any production 

facilities for the processing of raw materials or 

semi-finished products. For this reason the com-

pany does not keep a record of materials used 

according to weight and volume26. However, the 

quantities of ordered consumables such as printer 

ink, toner and paper are registered. In 2009, the 

company bought 1,081 kilograms of ink and ton-

er. All of the cartridges are disposed of in accor-

dance with the legal requirements or, where pos-

sible, recycled. The standard paper “Plano Premi-

um” has a European environmental product cer-

tificate and a “Nordic Swan” certificate for “low 

emissions during production”. It is produced 

22 EN 11

23 EN 12, EN 13

24 EN 15

25 EN 14

26 EN 1

from sustainable forestry but is not yet certified. 

106,381 kilograms of this paper were purchased 

in the reporting year. In addition to this, a fur-

ther 30,594 kilograms of special paper were also 

purchased. At present, no recycled material is 

used.27

Around 2,000 laptops and desktop computers are 

provided each year by leasing companies. The 

leasing cycle is three years. Longer use of the 

equipment does not make sense, as rapid techni-

cal development would lead to an uneconomic 

heterogeneous equipment setup. A uniform tech-

nological IT basis increases the efficiency of doc-

ument management and the productivity of the 

staff, while also reducing the costs for remote 

maintenance.   

27  EN 2
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WASTE

All Group Divisions and employees at TÜV 

Rheinland Group are actively involved in the 

separation of all types of waste.28 Commercial 

and household waste, special waste and recy-

clable materials are separated immediately and 

stored in accordance with legal regulations. All 

waste is disposed of through local specialized 

companies. 

A Group waste management officer monitors all 

processes throughout the company. He advises 

the Group Divisions in matters of waste avoid-

ance, disposal and recycling. He coordinates and 

monitors waste disposal and is responsible for 

ensuring compliance with the relevant laws and 

regulations. Employees and environmental offi-

cers support him locally. 

TÜV Rheinland products do not require any 

packaging. Other packaging used throughout 

Germany amounts to less than 1,000 kilograms.29 

Apart from waste, emissions and waste water 

documented above, the normal business activi-

ties of TÜV Rheinland do not generate any fur-

ther waste.30 

28 EN 22  

29 EN 27

30 EN 23  

The inspection services provider works exclu-

sively with regional waste disposal companies 

and certified specialized companies for haz-

ardous substances. To the best of the organiza-

tion’s knowledge, these companies do not oper-

ate internationally, meaning that no hazard-

ous waste materials from TÜV Rheinland are dis-

posed of across borders.31

31 EN 24  

Waste 2009 (in t)32

370.0

384.4

366.4

2,224.4

1,853.0

31.4

8.5

3.9

15.0

26.8

Packaging 

materials* (DSD)**

Building rubble*

Paper* 

thereof municipal 
waste

Electrical/electronic 
waste material***

Chemicals***

Oils***

Content of filters***

Other***

Waste for recycling 

*  Waste for recycling
**  Duales System Deutschland (DSD)
*** Hazardous waste

32

32 EN 24
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TÜV Rheinland lives up to its social responsibility 

– in its daily work, by realizing a corporate com-

pliance program and national and international 

relief projects by sponsoring. 

With its commitment to the UN Global Com-

pact1 and its membership in the Internation-

al Federation of Inspection Agencies (IFIA)2, the 

international umbrella organization for inspec-

tion service providers, TÜV Rheinland is com-

mited to the high ethical standards and aspira-

tions of these two global organizations. This has 

helped ro reinforce how the company perceivers 

itself and transferred this understanding into a 

controlled system.3 

The topic of compliance holds substantial impor-

tance. As a neutral inspection services provid-

er accepted by all societal actors, TÜV Rheinland 

enjoys a high degree of respect and trust. Corrup-

tion or illegal behavior would cause considerable 

damage to the company. 

1 D 2

2 B 1

3 HR 6, HR 7, D 11

Values and Responsibility

Therefore the Mission Statement, the Anti-Cor-

ruption Guideline and the Code of Conduct 

commit to compliance with all applicable laws 

and internal regulations.4 In its Anti-Corruption 

Guideline and its Code of Conduct, TÜV Rhein-

land makes a public commitment to “zero toler-

ance” regarding corruption and the avoidance of 

conflicts of interest.5 

Compliance: program, structures, developments6

Since joining the IFIA, TÜV Rheinland has estab-

lished a documented compliance program that is 

overseen by the Chief Compliance Officer who 

directly reports to the CEO. The guidelines pre-

ventively and fundamentally identify the risks of 

impermissible behavior, particularly corruption, 

and provide recommendations for action in the 

course of day-to-day operations. Sector-specific 

IFIA regulations are directly implemented in the 

respective Business Streams. The aim is to create 

transparency both internally and externally. The 

program is subject to regular internal audits7 and, 

on the basis of the IFIA requirements, to external 

assessment by certified accountant.8 

36 Compliance Officers, including six in Germa-

ny, monitor the processes in terms of compli-

ance requirements and issue regular and exhaus-

tive reports from their respective regions. Because  

to regular feedback, TÜV Rheinland can prevent 

4 B 2

5 D 1, B 1

6 B 3

7 D 10

8 D 15, D 4, B 6

possible faults and identify improvement poten-

tial at an early stage.9 Twice a year, the Compli-

ance Office submits a status report to the CEO 

and the Supervisory Board. In the course of a 

management review, the board then provides rec-

ommendations for the further expansion of the 

compliance system, which also includes CSR and 

sustainability issues.10

Should an incident occur, there is an established 

procedure that is set down in the quality man-

agement system, which complies with IFIA spec-

ifications. According to this procedure the Com-

pliance Office evaluates the cases and reaches a 

decision in line with the compliance guideline 

regarding which further steps shall be taken. The 

Compliance Board, consisting of the Executive 

Board, the Works Council and the Chief Com-

pliance Officer, makes the decision. The employ-

ees concerned are questioned and consulted 

about any claims. In the case of a sanctioning, 

there can be internal disciplinary measures, legal 

consequences or claims for compensation. After 

every case, it is decided whether or not the pro-

cesses within the company need to be adjusted.11 

Cash flow can be problematic or non-transpar-

ent in certain cases or regions. Therfore the noti-

fication and approval of donations and sponsor-

ship as well as consulting contracts are regulat-

ed in detail at TÜV Rheinland. The payments are 

9 B 7

10 D 12, D 7, B 7

11 D 13, D 10
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examined in terms of their value.12 The compa-

ny is not aware of any infringements of legal reg-

ulations.13

Compliance training and communication 

In 2009, all business units in Germany were 

examined for corruption risks.14 The countries 

in which TÜV Rheinland operates, the individ-

ual Business Streams and the responsible staff 

members were all benchmarked according to the 

available relevant data and regulations on the 

subject of corruption – for instance by Transpar-

ency International, the OECD or publications by 

the United Nations. Potential risks can be derived 

from these, which are then prioritized and dealt 

with accordingly. Additionally, the respective 

local management is required to make a state-

ment on local and business-related risks in the 

future.15 

12 B 6, D 4, D 10

13 SO 8

14 SO 2

15 D 3, D 4

In the training program “Compliance in the TÜV 

Rheinland Group”16 introduced personally by the 

company’s CEO, all employees and management 

staff in Germany were instructed on the sub-

ject of anti-corruption and the commitment to 

company values.17  This course is mandatory for 

all employees.18 By 31st December 2009, 72 per-

cent had completed the course and committed 

themselves with their personal signature to com-

pliance with the anti-corruption regulations.19 

Each manager makes an annual written decla-

ration regarding the integrity of their employ-

ees, and that any possible compliance cases were 

dealt with in accordance with the regulations. 

Each individual employee must also sign the 

compliance obligation annually.20 In addition to 

this, various Business Units carried out individ-

ual training courses and workshops on the sub-

ject in 2009.  

16 B 3, B 4

17 SO 3

18 HR 3

19 B 5

20 D 7, D 8

With its commitment to the UN Global Com-

pact, TÜV Rheinland is also dedicated to the 

maintenance and promotion of internation-

al human rights. However, due to the nature 

of its business, this subject is of only subordi-

nate importance to TÜV Rheinland. Nonetheless, 

the issue is anchored strategically in the Group. 

This means that respect for human rights is an 

integral part of the mandatory training and of 

the two-day introduction seminar “New at TÜV 

Rheinland”.21 

The main documents of the compliance  system 

are available on the TÜV Rheinland website, 

as are the relevant contact details. In  addition 

the responsible Compliance Officer at TÜV 

 Rheinland is available for consultation at any 

time.

However, it is not always possible to make direct 

contact with somebody within TÜV Rheinland 

to report an issue, so an external compliance hel-

pline has been set-up which is available by tele-

phone and email. This helpline also serves as an 

ombudsman office.22 

21 D 8, HR 3

22 D 9, D 15
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eral Purchasing Terms and Conditions and the 

terms and conditions governing requests for pro-

posals and quotations in 2009. It is important 

that suppliers make a commitment regarding 

compliance and the UN Global Compact. Poten-

tial suppliers can download the necessary doc-

uments in advance from the TÜV Rheinland 

 website.

Since 2009, all orders processed through the 

company’s internal ordering system, as well as 

the conclusion of framework agreements, have 

been subject to the new General Purchasing 

Terms and Conditions. This ensures that 100 per-

cent of all orders are subject to the observance of 

human rights aspects, labor standards and envi-

ronmental protection. An anti-corruption obliga-

tion is also included.

 

Security of customer data 

The protection of customer data is ensured com-

prehensively at TÜV Rheinland by a range of IT 

and filing solutions as well as access controls, 

also in 2009. There was no loss of customer data 

and no complaints were received in this regard.27 

Customers and competitors

Customer satisfaction and dialogue with cus-

tomers are strategically anchored in the Mission 

Statement of TÜV Rheinland. Due to its decen-

tralized corporate structure, TÜV Rheinland does 

not carry out any Group-wide customer satis-

27 PR 8

Initial experiences 

In the past business year, the Compliance Office 

received numerous enquiries, mainly reagard-

ing uncertainties in the interpretation of gift 

and hospitality rules.23 These matters were quick-

ly clarified on the basis of the Anti-Corruption 

Guidelines. 18 reports and enquiries were pur-

sued further, 16 of which originated from Ger-

many.

23 D 10

Two cases proved to be problematic and were 

dealt with in collaboration with the police or 

the state prosecutor. Their relevance for busi-

ness operations and the internal control systems 

at TÜV Rheinland were, however, categorized as 

“low”. They were purely internal matters without 

any reference to business operations. Sanctions 

were imposed in both cases. In addition to this, 

there were reports in the regional media regard-

ing the provisional conclusion of a matter dating 

back to the year 2005. Offences had been com-

mitted by two driving license testers. The correc-

tions introduced at the time proved effective, so 

that there were no comparable cases in 2009.24 

No penalties were imposed for possible offenc-

es in 2009. 

Investments

In 2009, TÜV Rheinland made no major invest-

ments which would have required analysis in 

terms of corruption or human rights risks. Three 

companies were acquired in Australia, North 

America and the Netherlands. The examina-

tion did not show any reasons not to make the 

investment according to the cited background.25

Collaboration with suppliers

Suppliers and subcontractors are obliged to 

declare their commitment to the values appli-

cable at TÜV Rheinland.26 For this reason, TÜV 

Rheinland made a complete revision of its Gen-

24 SO 4, D 14

25 HR 1

26 HR 2, D 5, D 6, EC 6

Overview of compliance cases 2009 (Germany)

Registered cases 16

Thereof via Helpline 1

anonymous 5

police/state prosecutor 2

reports by persons concerned 8

Issues

Thereof accepting a benefi t 8

misuse of trademark rights 2

granting an undue advantage 1

extortion 1

data protection 1

unfair competition 1

deviating test results 1

labor law 1
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faction analyses.28 However, they are conducted 

at a regional level and in the Business Streams. 

The Group Division Training and Consulting, for 

example, regularly conducts participant surveys 

in its seminars regarding the instructor, teach-

ing methods, venue, training materials and oth-

er relevant factors. Around 15,000 questionnaires 

were processed by the division during the report-

ing period.

The analyses serve to identify improvement 

potential, as well as possible criticism, or com-

plaints that were not registered in the course of 

complaint management, and to derive the neces-

sary measures. These also include the new or fur-

ther development of products and services. 

In its marketing and advertising, TÜV Rheinland 

complies with the IFIA Code and integrates the 

principle of fairness in its marketing policy. This 

is primarily documented in the TÜV Rheinland 

Code of Conduct.29 In 2009, there were no com-

plaints or claims of unfair competition or any 

other misconduct relating to competition.30 

Product responsibility

Examining products and services for their effects 

on health, safety and the environment is one 

of the core competencies of TÜV Rheinland.31 

In 2009, the Stiftung Deutscher Nachhaltig-

28 PR 5

29 PR 6

30 PR 7, SO 7

31 PR 1, PR 2

keitspreis (German Sustainability Awards Founda-

tion) nominated TÜV Rheinland for the catego-

ry “most sustainable purchasing”, thus acknowl-

edging the extensive eco-social product portfolio 

of the company. With some of its inspection ser-

vices, the Group has already been on the market 

for more than 100 years, and the maturity of its 

services is correspondingly high in terms of com-

pliance with health and safety standards. Due to 

the service character of the TÜV Rheinland prod-

ucts, the corresponding “compatibility analy-

ses” with regard to the environment, health and 

society are not considered relevant.32 The inclu-

sion of a range of remote diagnosis and e-learn-

ing offers in the product portfolio also leads to 

a reduction in the environmental impact that is 

not currently quantifiable.33 

There are generally no product identification 

obligations or legal usage restrictions for inspec-

tion services, training and consulting because 

the result of the inspection is usually only a 

seal of approval, a certificate or a report that, in 

itself, has no socio-ecological effects. Nonethe-

less, the granting of seals of approval, certificates 

or assessments is connected to high standards. 

An inspection is often only permitted after the 

acquisition of a qualification verification and reg-

ular monitoring by an accreditation body. This 

can include legal standards, national, interna-

tional or sector-specific safety and function stan-

dards or the latest scientific findings. 

32 PR 2

33 EN 26, EN 29

The incorrect or misleading allocation of a test 

mark can put lives or a company’s existence at 

risk. That is why the internal assurance of com-

pliance with these standards and the integrity of 

the services rendered is part of TÜV Rheinland’s 

compliance procedures and thus serves the inter-

ests of product responsibility.34

There were no infringements against legal regula-

tions, or fines imposed, in relation to the unlaw-

ful use of products and services.35 

34 PR 2, PR 3, PR 4

35 PR 9
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Helping shape society

The CSR activities are directed by the Global 

Head of CSR and Sustainability. He reports direct-

ly to the CEO.36 TÜV Rheinland is a member of 

several groups and associations. These include 

the UN Global Compact, the International Fed-

eration of Inspection Agencies (IFIA), the Asso-

ciation of German Engineers (VDI) and vari-

ous local and regional organizations, as well as 

special working groups such as the ad hoc CSR 

task force of the German Federation of Employ-

er Associations (BDA). The aim is to give great-

er weight to the philosophy and identity of the 

company, as well as to issues that are important 

to TÜV Rheinland. No political parties were sup-

ported in 2009.37  

36 SO 5

37 SO 6

Commitment to help 

TÜV Rheinland fulfills its social responsibility 

globally and in accordance with local needs. This 

is particularly apparent in crisis and catastrophe 

situations. For instance, TÜV Rheinland employ-

ees collected money for catastrophe victims. And 

in some cases, the Group provided aid directly 

on site, like in the Chinese province of Sichuan, 

1,500 km west of Beijing, where villages were 

destroyed by a severe earthquake in May 2008.    

As a company which has been operating in Chi-

na for over 20 years, the 1,500 employees in 

the 23 Chinese TÜV Rheinland offices decided 

immediately that they had to help the people in 

the earthquake region. In a joint solidarity cam-

paign they collected the equivalent of 75,000  

euros, which was handed over to the Chinese 

Red Cross immediately after the catastrophe.    

New school in China

As over 100 schools in the proximity of the epi-

centre were reduced to rubble by the earthquake, 

TÜV Rheinland decided to provide special sup-

port here. At the initiative of the Executiv Board 

and the Works Council, the company adopted 

the Renja School in the east of the Sichuan prov-

ince and spent at total of 400,000 euros in its 

reconstruction. Since March 2009, a brand new 

school complex has been under construction 

on the 4,200 m2 site. In addition to the school 

building itself, the facility includes accommo-

dation for 1,200 pupils as well as laboratories 

for biology, physics and chemistry classes. If the 

work continues as planned, the school will be 

open in summer 2010. In addition, supporting 

pupil exchanges and providing teaching material 

such as books, software or films are also planned 

for the future.  

An obligation to people

Around one third of Germans are involved 

in voluntary work in their free time, and this 

includes many TÜV Rheinland employees. 

Whether it is earthquake victims, the homeless, 

children’s groups or old people’s homes – social 

commitment is necessary in almost all areas of 

our daily life. In order to promote and commu-

nicate these activities and to create opportunities 

for networking, the group launched the platform 

“Volunteer” in 2009 – a worldwide interactive 

online application for voluntary workers. This 

internal social media tool provides an opportu-

nity for a worldwide exchange on project experi-

ence or to find suggestions for activities. 
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Up until now, the platform has covered just 

under 50 projects in the areas of social engage-

ment, art, education, environment, sports and 

technology. Employees give up their free time to 

look after people who, for example, are social-

ly or physically disadvantaged. They work for 

non-profit organizations such as the Red Cross, 

or help create new educational opportunities for 

children in developing countries. The projects 

presented on the platform and the employees 

involved often provide suggestions and an exam-

ple for other colleagues, as verified by the active 

exchange of ideas and information, as well as the 

number of enquiries.  

Well-spent mileage money 

Within the company there is also a wide range 

of opportunities for voluntary engagement. For 

example, at the annual “Cologne Marathon”. 

TÜV Rheinland sent a total of nine teams to the 

starting line last year – with success. All nine 

teams actually made it to the top 60 – of a total 

of 124 teams. The active TÜV Rheinland employ-

ees were supported by the TÜV Rheinland Sport-

gemeinschaft Köln and the Corporate Social 

Responsibility department. The campaign was 

focused on charity with four euros donated for 

every kilometre run. Afterwards, TÜV Rheinland 

was able to hand over a cheque for 1,500 euros 

to the Cologne-based organization “Helfen durch 

Geben – der Sack e.V.”. This organization pro-

vides needy families and kindergartens with food 

supplies. 

Employees from TÜV Rheinland LGA also lined 

up for a good cause last fall at the “Indoor Mar-

athon” through the corridors of the company 

building in Nuremberg. TÜV Rheinland LGA not 

only paid the starting fees for the participating 

running club, Down-Syndrom Marathonstaffel 

e.V., but also donated a further 1,500 euros to 

the club’s funds. 

Cologne Volunteer Days

As well as sporting events, TÜV Rheinland is 

also regularly involved in the “Cologne Volun-

teer Days”. In this charity project, the employees 

donate one day’s work to a social project which 

is closely linked to the business activities of the 

company. In 2009, TÜV Rheinland offered the 

Cologne Alligators, a wheelchair rugby team, a 

free driver safety training. The male and female 

players were taught to keep even better control 

of their cars in difficult situations. 
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1.1 Statement of the most senior decisionmaker of the organization pp. 7, 9, 45–47

1.2 Description of key impacts, risks and opportunities pp. 45–47 p. 4

2 Organizational Profi le
2.1 Name of the organization pp. 3, 50–53

2.2 Primary brands, products and/or services pp. 3, 50–53 pp. 10–14

2.3 Operational structure, including main divisions, operating companies, subsidiaries and joint ventures pp. 3, 50–53, 71–73

2.4 Location of organization’s headquarters p. 10

2.5 Number of countries where the organization operates; names of countries with major operations or specifi c 
relevance to sustainability issues

www.tuv.com/global/en/index.html, 
pp. 71–73

pp. 10–14

2.6 Nature of ownership and legal form p. 70 p. 10

2.7 Markets served (incl. geographic breakdown, sectors served and types of customers/benefi ciaries) www.tuv.com/global/en

2.8 Scale of the reporting organization p. 3 pp. 10, 16

2.9 Signifi cant changes during the reporting period regarding size, structure or ownership pp. 7, 9, www.tuv.com/de/en/organisa-
tion_and_bodies.html

2.10 Awards received in the reporting period www.tuv.com/de/en/
awards.html

p. 17

3 Report Parameters   
3.1 Reporting period (e.g. fi scal/calendar year) for information provided  p. 7

3.2 Date of most recent previous report (if any) First report p. 7

3.3 Reporting cycle (annual, biennial, etc.)  p. 7

3.4 Contact point for questions regarding the report or its contents p. 35

3.5 Process for defi ning report content   p. 7

3.6 Boundary of the report (e.g. countries, divisions, subsidiaries, leased facilities, joint ventures, suppliers)  p. 7

3.7 Specifi c limitations on the scope or boundary of the report  p. 7

3.8 Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced operations and other entities  p. 7

3.9 Data measurement techniques and bases of calculation  p. 7

3.10 Effect of any re-statements of information provided in earlier reports First report p. 7

3.11 Signifi cant changes from previous reporting periods in the scope, boundary or measurement methods applied 
in the report

First report p. 7

3.12 Table identifying the location of the Standard Disclosures in the report See insert p. 7

3.13 Policy and current practice with regard to seeking external assurance for the report Not verifi ed by external assessment  

The Global Reporting Initiative (GRI) has developed a set of reporting guidelines covering the economic, ecological and social aspects of products, services 
and activities. Implemented on a voluntary basis, the global standard facilitates transparency and comparability in the area of sustainability reporting. TÜV 
Rheinland complies with the current GRI guidelines, or “G3”, which were published in October 2006. The company’s Sustainability Report is also available 
online at www.tuv.com/sustainability. 

GRI-Index 

UN Global Compact/Transparency International Reporting Guidance on Anti-Corruption

Not collected  Not relevant  Reported 

Facts and Figures

Status: May 2010



4 Governance, Commitments and Engagement    
4.1 Governance structure of the organization, including committees responsible for specifi c tasks pp. 44–47 pp. 10, 32 1–10

4.2 Indication whether the Chair of the highest governance body is also an executive offi cer pp. 7, 9 1–10

4.3 Number of members of the highest governance body that are independent and/or non-executive members pp. 6, 70–71  1–10

4.4 Mechanisms for shareholders and employees to provide recommendations to the highest governance body  p. 10 1–10

4.5 Linkage between compensation for members of the highest governance body, senior managers and executi-
ves, and the organization’s performance

p. 9  1–10

4.6 Processes in place for the highest governance body to ensure confl icts of interest are avoided  p. 28 1–10

4.7 Process for determining the qualifi cations of the highest governance body for guiding the organization’s 
strategy

pp. 44–47 1–10

4.8 Relevant statements of mission or values, codes of conduct and principles, as well as the status of their 
 implementation

pp. 44–47, www.tuv.com/de/en/
about_us.html

 1–10

4.9 Procedures of the highest governance body for overseeing economic, environmental and social performance  p. 28  

4.10 Processes for evaluating the highest governance body’s own performance p. 9   

4.11 Explanation of how the precautionary approach or principle is addressed by the organization  p. 28 7

4.12 Externally developed initiatives to which the organization subscribes or endorses pp. 64–67 p. 32 1–10

4.13 Memberships in associations and/or national/international advocacy organizations pp. 64–67 p. 32 1–10

4.14 List of stakeholder groups engaged by the organization p. 48 p. 8  

4.15 Basis for identifi cation and selection of stakeholders with whom to engage p. 48 p. 8

4.16 Approaches to stakeholder engagement including frequency of engagement by type and by stakeholder group pp. 48–49 p. 8

4.17 Response to key topics and concerns that have been raised through stakeholder engagement p. 49 p. 9

Economic
Management Approach p. 51 p. 10  

EC 1 Direct economic value generated and distributed Inside cover, p. 50 p. 11 7

EC 2 Financial implications and other risks and opportunities due to climate change p. 21  

EC 3 Coverage of the organization’s defi ned benefi t plan obligations inside cover, pp. 15–17, 52 p. 18  

EC 4 Signifi cant fi nancial assistance received from government p. 12  

EC 5 Range of ratios of standard entry-level wage compared to local minimum wage at signifi cant locations of 
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pp. 16, 18 1

EC 6 Policy, practices and proportion of spending on locally-based suppliers at signifi cant locations of operation pp. 11, 30  

EC 7 Procedures for local hiring; proportion of senior management hired from the local community pp. 7, 17 6

EC 8 Development and impact of infrastructure investments and services provided primarily for public benefi t p. 46 pp. 12, 13  

EC 9 Signifi cant indirect economic impacts, including the extent of impacts p. 51 pp. 12, 14  

Environment    
Management Approach  p. 20  

EN 1 Materials used by weight or volume  p. 25 8

EN 2 Percentage of materials used that are recycled input materials  p. 25 8–9

EN 3 Direct energy consumption by primary energy source p. 60 p. 21 8

EN 4 Indirect energy consumption by primary source p. 60 p. 22 8

EN 5 Energy saved due to conservation and effi ciency improvements p. 61 p. 22 8–9

EN 6 Initiatives to provide energy-effi cient or renewable-energy-based products and services; resulting energy 
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pp. 13–17, 61 pp. 13, 20 8–9

EN 7 Initiatives to reduce indirect energy consumption and reductions achieved pp. 60–63 p. 22 8–9

EN 8 Total water withdrawal by source  pp. 24, 25 8

EN 9 Water sources signifi cantly affected by withdrawal of water  p. 25 8

EN 10 Percentage and total volume of water recycled and reused  p. 25 8–9

EN 11 Location and size of land in, or adjacent to, protected areas and areas of high biodiversity value outside 
 protected areas

 p. 25 8

EN 12 Signifi cant impacts of activities, products and services on biodiversity in protected areas and areas of high 
biodiversity value outside protected areas

 p. 25 8

EN 13 Habitats protected or restored  p. 25 8

EN 14 Strategies, current actions and future plans for managing impacts on biodiversity p. 19 p. 25 8

EN 15 IUCN Red List species and national conservation list species with habitats in areas affected by operations  p. 25  



EN 16 Total direct and indirect greenhouse gas emissions by weight pp. 62–63 p. 23 8

EN 17 Other relevant indirect greenhouse gas emissions by weight  pp. 20, 21, 24 8

EN 18 Initiatives to reduce greenhouse gas emissions and reductions achieved pp. 62–63 p. 22 7–9

EN 19 Emissions of ozone-depleting substances by weight  p. 22 8
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LA 2 Total number and rate of employee turnover by age group, gender and region p. 54 p. 16 6 
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LA 7 Rates of injury, occupational diseases, lost days and absenteeism; number of work-related fatalities by region  p. 19 1
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LA 9 Health and safety topics covered in formal agreements with trade unions p. 56 p. 19 1

LA 10 Average hours of training per year per employee by employee category p. 56 p. 17  

LA 11 Programs for skills management and lifelong learning  p. 17  

LA 12 Percentage of employees receiving regular performance and career development reviews  p. 17  

LA 13 Composition of governance bodies and breakdown of employees per category according to gender, age group, 
minority group membership and other indicators of diversity
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LA 14 Ratio of basic salary of men to women by employee category  p. 18 1, 6

Human Rights
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HR 1 Investment agreements that include human rights clauses or have undergone human rights screening p. 30 1–6
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HR 4 Total number of incidents of discrimination and actions taken p. 17 1–2, 6
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HR 7 Operations that have signifi cant risk for incidents of forced or compulsory labor; measures to help eliminate 
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pp. 16, 28 1–2, 4 

HR 8 Percentage of security personnel trained in the relevant human rights policies or procedures   

HR 9 Total number of incidents of violations involving rights of indigenous people and actions taken  

Society  
Management Approach pp. 8, 32 

SO 1 Programs and practices that assess and manage the impacts of operations on communities p. 13  

SO 2 Percentage and total number of business units analyzed for risks related to corruption p. 29 10



SO 3 Percentage of employees trained in the organization’s anti-corruption policies and procedures p. 29 10

SO 4 Actions taken in response to incidents of corruption p. 30 10

SO 5 Public policy positions and participation in public policy development and lobbying p. 32 1–10

SO 6 Total value of contributions to political parties, politicians, and related institutions by country p. 32 10

SO 7 Total number of legal actions for anticompetitive behavior, anti-trust, and monopoly practices and their 
 outcomes
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SO 8 Signifi cant fi nes and non-monetary sanctions for non-compliance with laws and regulations p. 29  

Product Responsibility
Management Approach p. 31

PR 1 Life cycle stages in which health and safety impacts of products and services are assessed p. 19 pp. 13, 14, 31 1

PR 2 Incidents of non-compliance with regulations and voluntary codes concerning health and safety impacts of 
products and services, by types of outcomes

 p. 31 1

PR 3 Type of product and service information required by procedures p. 19 pp. 14, 31 8

PR 4 Incidents of non-compliance with regulations and voluntary codes concerning product and service information 
and labeling, by type of outcomes 

 p. 31 8

PR 5 Practices relating to customer satisfaction, including results of surveys measuring customer satisfaction  p. 31  

PR 6 Program for adherence to laws, standards and voluntary codes related to marketing and communications  p. 31  

PR 7 Incidents of non-compliance with regulations and voluntary codes concerning marketing communications  p. 31  

PR 8 Total number of substantiated complaints regarding breaches of customer privacy and losses of customer data  p. 30 1
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UNGC/TI Reporting Guidance on Anti-Corruption
Commitment and Company Policy

B 1 Publicly stated commitment to zero-tolerance of corruption pp. 44–47 p. 28

B 2 Commitment to be compliant with all laws relevant to corruption pp. 9, 47 p. 28

D 1 Publicly stated formal policy of zero-tolerance of corruption p. 47 p. 28

D 2 Statement of support for international and regional legal frameworks, such as the UN Convention against 
Corruption

 p. 28

D 3 Carrying out risk assessment of potential areas of corruption p. 9 p. 29
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Implementation
B 3 Translation of the anti-corruption commitment into actions  pp. 28, 29

B 4 Support by the organization’s leadership for anti-corruption  p. 29
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D 8 Human Resources procedures supporting the anti-corruption commitment or policy  p. 29

D 9 Communications (“whistle-blowing”) channels and follow-up mechanisms for reporting concerns or seeking 
advice

 p. 29

D 10 Internal accounting and auditing procedures related to anti-corruption  pp. 28, 29, 30

D 11 Participation in voluntary anti-corruption initiatives p. 20 p. 28

Monitoring
B 7 Monitoring and improvement processes p. 28

D 12 Leadership review of monitoring and improvement results p. 28

D 13 Dealing with incidents p. 29

D 14 Public legal cases regarding corruption p. 30

D 15 Use of independent external assurance of anti-corruption programs pp. 28, 29
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2.7 Markets served (incl. geographic breakdown, sectors served and types of customers/benefi ciaries) www.tuv.com/global/en

2.8 Scale of the reporting organization p. 3 pp. 10, 16

2.9 Signifi cant changes during the reporting period regarding size, structure or ownership pp. 7, 9, www.tuv.com/de/en/organisa-
tion_and_bodies.html

2.10 Awards received in the reporting period www.tuv.com/de/en/
awards.html

p. 17

3 Report Parameters   
3.1 Reporting period (e.g. fi scal/calendar year) for information provided  p. 7

3.2 Date of most recent previous report (if any) First report p. 7

3.3 Reporting cycle (annual, biennial, etc.)  p. 7

3.4 Contact point for questions regarding the report or its contents p. 35

3.5 Process for defi ning report content   p. 7

3.6 Boundary of the report (e.g. countries, divisions, subsidiaries, leased facilities, joint ventures, suppliers)  p. 7

3.7 Specifi c limitations on the scope or boundary of the report  p. 7

3.8 Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced operations and other entities  p. 7

3.9 Data measurement techniques and bases of calculation  p. 7

3.10 Effect of any re-statements of information provided in earlier reports First report p. 7

3.11 Signifi cant changes from previous reporting periods in the scope, boundary or measurement methods applied 
in the report

First report p. 7

3.12 Table identifying the location of the Standard Disclosures in the report See insert p. 7

3.13 Policy and current practice with regard to seeking external assurance for the report Not verifi ed by external assessment  

The Global Reporting Initiative (GRI) has developed a set of reporting guidelines covering the economic, ecological and social aspects of products, services 
and activities. Implemented on a voluntary basis, the global standard facilitates transparency and comparability in the area of sustainability reporting. TÜV 
Rheinland complies with the current GRI guidelines, or “G3”, which were published in October 2006. The company’s Sustainability Report is also available 
online at www.tuv.com/sustainability. 
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4 Governance, Commitments and Engagement    
4.1 Governance structure of the organization, including committees responsible for specifi c tasks pp. 44–47 pp. 10, 32 1–10

4.2 Indication whether the Chair of the highest governance body is also an executive offi cer pp. 7, 9 1–10

4.3 Number of members of the highest governance body that are independent and/or non-executive members pp. 6, 70–71  1–10

4.4 Mechanisms for shareholders and employees to provide recommendations to the highest governance body  p. 10 1–10

4.5 Linkage between compensation for members of the highest governance body, senior managers and executi-
ves, and the organization’s performance

p. 9  1–10

4.6 Processes in place for the highest governance body to ensure confl icts of interest are avoided  p. 28 1–10

4.7 Process for determining the qualifi cations of the highest governance body for guiding the organization’s 
strategy

pp. 44–47 1–10

4.8 Relevant statements of mission or values, codes of conduct and principles, as well as the status of their 
 implementation

pp. 44–47, www.tuv.com/de/en/
about_us.html

 1–10

4.9 Procedures of the highest governance body for overseeing economic, environmental and social performance  p. 28  

4.10 Processes for evaluating the highest governance body’s own performance p. 9   

4.11 Explanation of how the precautionary approach or principle is addressed by the organization  p. 28 7

4.12 Externally developed initiatives to which the organization subscribes or endorses pp. 64–67 p. 32 1–10

4.13 Memberships in associations and/or national/international advocacy organizations pp. 64–67 p. 32 1–10

4.14 List of stakeholder groups engaged by the organization p. 48 p. 8  

4.15 Basis for identifi cation and selection of stakeholders with whom to engage p. 48 p. 8

4.16 Approaches to stakeholder engagement including frequency of engagement by type and by stakeholder group pp. 48–49 p. 8

4.17 Response to key topics and concerns that have been raised through stakeholder engagement p. 49 p. 9

Economic
Management Approach p. 51 p. 10  

EC 1 Direct economic value generated and distributed Inside cover, p. 50 p. 11 7

EC 2 Financial implications and other risks and opportunities due to climate change p. 21  

EC 3 Coverage of the organization’s defi ned benefi t plan obligations inside cover, pp. 15–17, 52 p. 18  

EC 4 Signifi cant fi nancial assistance received from government p. 12  

EC 5 Range of ratios of standard entry-level wage compared to local minimum wage at signifi cant locations of 
operation 

pp. 16, 18 1

EC 6 Policy, practices and proportion of spending on locally-based suppliers at signifi cant locations of operation pp. 11, 30  

EC 7 Procedures for local hiring; proportion of senior management hired from the local community pp. 7, 17 6

EC 8 Development and impact of infrastructure investments and services provided primarily for public benefi t p. 46 pp. 12, 13  

EC 9 Signifi cant indirect economic impacts, including the extent of impacts p. 51 pp. 12, 14  

Environment    
Management Approach  p. 20  

EN 1 Materials used by weight or volume  p. 25 8

EN 2 Percentage of materials used that are recycled input materials  p. 25 8–9

EN 3 Direct energy consumption by primary energy source p. 60 p. 21 8

EN 4 Indirect energy consumption by primary source p. 60 p. 22 8

EN 5 Energy saved due to conservation and effi ciency improvements p. 61 p. 22 8–9

EN 6 Initiatives to provide energy-effi cient or renewable-energy-based products and services; resulting energy 
reductions

pp. 13–17, 61 pp. 13, 20 8–9

EN 7 Initiatives to reduce indirect energy consumption and reductions achieved pp. 60–63 p. 22 8–9

EN 8 Total water withdrawal by source  pp. 24, 25 8

EN 9 Water sources signifi cantly affected by withdrawal of water  p. 25 8

EN 10 Percentage and total volume of water recycled and reused  p. 25 8–9

EN 11 Location and size of land in, or adjacent to, protected areas and areas of high biodiversity value outside 
 protected areas

 p. 25 8

EN 12 Signifi cant impacts of activities, products and services on biodiversity in protected areas and areas of high 
biodiversity value outside protected areas

 p. 25 8

EN 13 Habitats protected or restored  p. 25 8

EN 14 Strategies, current actions and future plans for managing impacts on biodiversity p. 19 p. 25 8

EN 15 IUCN Red List species and national conservation list species with habitats in areas affected by operations  p. 25  



EN 16 Total direct and indirect greenhouse gas emissions by weight pp. 62–63 p. 23 8

EN 17 Other relevant indirect greenhouse gas emissions by weight  pp. 20, 21, 24 8

EN 18 Initiatives to reduce greenhouse gas emissions and reductions achieved pp. 62–63 p. 22 7–9

EN 19 Emissions of ozone-depleting substances by weight  p. 22 8

EN 20 NOx, SOx and other signifi cant air emissions by type and weight  p. 22 8

EN 21 Total water discharge by quality and destination  p. 25 8

EN 22 Total weight of waste by type and disposal method  p. 26 8

EN 23 Total number and volume of signifi cant spills  p. 26 8

EN 24 Weight of waste deemed hazardous under the terms of the Basel Convention  p. 26 8

EN 25 Water bodies and related habitats signifi cantly affected by the organization’s discharges of water and runoff  p. 25 8

EN 26 Initiatives to mitigate environmental impacts of products and services, and extent of impact mitigation pp. 60–63 pp. 20, 23, 31 7–9

EN 27 Percentage of products sold and their packaging materials that are reclaimed by category  p. 26 8–9

EN 28 Signifi cant fi nes and non-monetary sanctions for noncompliance with environmental laws and regulations  p. 20 8

EN 29 Signifi cant environmental impacts of transporting products, other goods, materials and members of the 
workforce

pp. 59–63 pp. 23, 31 8

EN 30 Total environmental protection expenditures and investments by type  p. 21 7–9

Labor Practices and Decent Work
Management Approach p. 16

LA 1 Total workforce by employment type, employment contract and region p. 54 p. 16  

LA 2 Total number and rate of employee turnover by age group, gender and region p. 54 p. 16 6 

LA 3 Benefi ts provided to full-time employees  p. 18  

LA 4 Percentage of employees covered by collective bargaining agreements  p. 18 1, 3

LA 5 Minimum notice period(s) regarding signifi cant operational changes  p. 19 3

LA 6 Percentage of total workforce represented in formal joint management-worker health and safety committees p. 56 p. 19 1

LA 7 Rates of injury, occupational diseases, lost days and absenteeism; number of work-related fatalities by region  p. 19 1

LA 8 Programs in place to assist workforce members, their families, or community members regarding serious 
diseases 

 p. 19 1

LA 9 Health and safety topics covered in formal agreements with trade unions p. 56 p. 19 1

LA 10 Average hours of training per year per employee by employee category p. 56 p. 17  

LA 11 Programs for skills management and lifelong learning  p. 17  

LA 12 Percentage of employees receiving regular performance and career development reviews  p. 17  

LA 13 Composition of governance bodies and breakdown of employees per category according to gender, age group, 
minority group membership and other indicators of diversity

p. 56 p. 17 1, 6

LA 14 Ratio of basic salary of men to women by employee category  p. 18 1, 6

Human Rights
Management Approach p. 29

HR 1 Investment agreements that include human rights clauses or have undergone human rights screening p. 30 1–6

HR 2 Percentage of signifi cant suppliers and contractors that have undergone screening on human rights and 
actions taken

p. 30 1–6

HR 3 Total hours of employee training on policies and procedures concerning relevant aspects of human rights p. 29 1–6

HR 4 Total number of incidents of discrimination and actions taken p. 17 1–2, 6

HR 5 Operations in which freedom of association/collective bargaining may be at signifi cant risk; actions taken to 
support these rights

pp. 16, 18 1–2, 3

HR 6 Operations that have signifi cant risk for incidents of child labor; measures taken to  help eliminate child labor pp. 16, 28 1–2, 5 

HR 7 Operations that have signifi cant risk for incidents of forced or compulsory labor; measures to help eliminate 
forced or compulsory labor

pp. 16, 28 1–2, 4 

HR 8 Percentage of security personnel trained in the relevant human rights policies or procedures   

HR 9 Total number of incidents of violations involving rights of indigenous people and actions taken  

Society  
Management Approach pp. 8, 32 

SO 1 Programs and practices that assess and manage the impacts of operations on communities p. 13  

SO 2 Percentage and total number of business units analyzed for risks related to corruption p. 29 10



SO 3 Percentage of employees trained in the organization’s anti-corruption policies and procedures p. 29 10

SO 4 Actions taken in response to incidents of corruption p. 30 10

SO 5 Public policy positions and participation in public policy development and lobbying p. 32 1–10

SO 6 Total value of contributions to political parties, politicians, and related institutions by country p. 32 10

SO 7 Total number of legal actions for anticompetitive behavior, anti-trust, and monopoly practices and their 
 outcomes

p. 31  

SO 8 Signifi cant fi nes and non-monetary sanctions for non-compliance with laws and regulations p. 29  

Product Responsibility
Management Approach p. 31

PR 1 Life cycle stages in which health and safety impacts of products and services are assessed p. 19 pp. 13, 14, 31 1

PR 2 Incidents of non-compliance with regulations and voluntary codes concerning health and safety impacts of 
products and services, by types of outcomes

 p. 31 1

PR 3 Type of product and service information required by procedures p. 19 pp. 14, 31 8

PR 4 Incidents of non-compliance with regulations and voluntary codes concerning product and service information 
and labeling, by type of outcomes 

 p. 31 8

PR 5 Practices relating to customer satisfaction, including results of surveys measuring customer satisfaction  p. 31  

PR 6 Program for adherence to laws, standards and voluntary codes related to marketing and communications  p. 31  

PR 7 Incidents of non-compliance with regulations and voluntary codes concerning marketing communications  p. 31  

PR 8 Total number of substantiated complaints regarding breaches of customer privacy and losses of customer data  p. 30 1

PR 9 Fines for non-compliance with laws and regulations concerning the provision and use of products and services  p. 31  

UNGC/TI Reporting Guidance on Anti-Corruption
Commitment and Company Policy

B 1 Publicly stated commitment to zero-tolerance of corruption pp. 44–47 p. 28

B 2 Commitment to be compliant with all laws relevant to corruption pp. 9, 47 p. 28

D 1 Publicly stated formal policy of zero-tolerance of corruption p. 47 p. 28

D 2 Statement of support for international and regional legal frameworks, such as the UN Convention against 
Corruption

 p. 28

D 3 Carrying out risk assessment of potential areas of corruption p. 9 p. 29

D 4 Detailed policies for potential areas of corruption  p. 28, 29

D 5 Extension of the anti-corruption commitment to business partners  p. 30

Implementation
B 3 Translation of the anti-corruption commitment into actions  pp. 28, 29

B 4 Support by the organization’s leadership for anti-corruption  p. 29

B 5 Communication and training on the anti-corruption commitment for all employees  p. 29

B 6 Internal checks and balances to ensure consistency with anti-corruption commitment  pp. 28, 29

D 6 Communications and actions taken to encourage business partners to implement anti-corruption commit-
ments

 p. 30

D 7 Management responsibility and accountability for implementation of the anti-corruption commitment or policy p. 47 pp. 28, 29

D 8 Human Resources procedures supporting the anti-corruption commitment or policy  p. 29

D 9 Communications (“whistle-blowing”) channels and follow-up mechanisms for reporting concerns or seeking 
advice

 p. 29

D 10 Internal accounting and auditing procedures related to anti-corruption  pp. 28, 29, 30

D 11 Participation in voluntary anti-corruption initiatives p. 20 p. 28

Monitoring
B 7 Monitoring and improvement processes p. 28

D 12 Leadership review of monitoring and improvement results p. 28

D 13 Dealing with incidents p. 29

D 14 Public legal cases regarding corruption p. 30

D 15 Use of independent external assurance of anti-corruption programs pp. 28, 29


