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MATEVEAL FUSINEES MITIATIVE

30 November 2008

H.E. Ban Ki-moon
Secretary-General
United Nations

Mew York, NY 10017
LISA

Dear Mr. Secretary-General,

| am pleased to confirm that the National Business Initiative supports the ten principles of the Global
Compact with respect to human rights, labour, environment and anti-corruption, With this
communication, we express our intent to advance those principles within our sphere of influence. We
are committed to making the Global Compact and its principles part of the strategy, culture and day-to-
day operations of our company, and to engaging In collaborative projects which advance the broader
development goals of the United Nations, particularly the Millennium Development Goals. The
National Business Initlative will make a clear statement of this commitment to our stakeholders and

the general public.

We recognize that a key requirement for participation In the Global Compact is the annual submission
of a Communication on Progress (COP) that describes our company's efforts to implement the ten
principles. We support public accountability and transparency, and therefore commit to report an
progress within one year of joining the Global Compact, and annually thereafter according to the
Global Compact COP poligy,

Sincerely yours,

{/L.t*KF*I

André Fourie
Chief Executive Officer
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United Nations Global Compact
Local Network South Africa

Communication on Progress

Year: 2009

The Purpose of the National Business Initiative (NBI)

The axiom that business cannot succead in a society thal fails is parlicularly relevant in a developing country
like South Africa. The role of business in suslainable development is becoming increasingly important
especially if they want to strengthen their competitive edge for the future. Through consiruclive engagement
and strategic collective action business can shape the sconomic and social environmants within which they
operate.

= We advocale corporate citizanship & business leadership for sustainable growth & development

« We mobilise business leadership and resources to make a difference

= We facilitale colleclive business action and crilical social dialogue

= Weimplement strategic projects backed by rigorous policy analysis and research

« We build relationships and trust with government, business and key slakehalders.

Marianne Scott Achieng Ojwang F_aya Dolley
Directar Senior Manager BF;F’JE“ "'_"13239?';
Business in Society Business in Society usiness in society

dolley fayefinbi,org.za

seollmarianned@nbl.org.za olwang.achiengi@nbi.org.za
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1.

Introduction

The NEI assumed responsibility for the UNGC work in South Africa in 2007 and within one year, the
number of signatories doubled from 17 {o 38, The numbers currently sland at 41 and the Local Network
has embarked on despening responsible business practices through |earning by sharing, continuous and
relevant communiqué to signatories from the Focal Point, an increasingly active Advisory Commitlee led
by Ms Futhi Miaba (the Chair of Deloitte and the Global Compact Lecal Network South Africa) and more
recently, the establishment of a working group on human rights. Al the NBI, significant resourcae s
allocated to the work of the UMGC Local Metwork where 3 members of staff dedicate a major portion of
their time to the UNGC work within the broader Business in Sociefy focus area. The UNGG work was
previously managed within the NBI's strategy unit.

In 2010, the UNGC work intends to focus beyond its core membership and envelope sustainability issues
in the entire value chain, The UNGC 10 principles provide the frameawork for this expansion.

Funding still remains a challenge and determines the scope of Local Nelwork activities. A short-term plan
to be presented to the UNGC Advisory Committes in February 2010 will entail funding/sponsorship options
going forward.

Sustainability events & Publications 2009
Launch of Sustainability Assurance Standard {AA1000AS)

Together with Incile Sustainability and AccountAbility, the strategy unit co-hosted at Eskom on February 23
a launch event on the new AccountAbility quality assurance guidelines for sustainability reporting. This was
followad the next day by a training workshop comprised of about 20 sustainability managers from different
companies and entities, The latest version of the assurance standard (AA1000AS) seeks fo promols
greater global consistency in the Independent assurance of corporate sustainability reports.

Business and Food Security

In February, the unit also organized a workshop on Business and Food Security jointly with the University
of Cape Town, GTZ, Development Bank of South Africa, the Department of Agriculture, Actionfid, REOQS
and the South African Human Rights Commission. The workshop kick-started an action-oriented dialogue
with diverse stakeholders around food sustainability also outlining key Impacts on food security, the role of
all core social actors and the next steps towards susiainability. This dialogue continues and is actively
facilitated by the DBSA and UCT.

Business and Human Rights Report

The NBI had in 2008 commissioned a status report on Business and Human Rights, which was authored
by Dr Ralph Hamann of UCT. This report has been edited and sent out to UNGC members, Based on the
Key recommendations entailed In this report, the NBI organized interactive business dialogues on South
Africa’s specific human righis issues, and those thal are relevant to South African businesses when thay
undertake extra-territorlal activities. The NBI works in partnership with South Africa’s Human Rights
Commission and other leading organizations in advancing human rights within business.

Human Rights & the Oil and Gas sector Workshop

Organized in February by the International Petroleum Industry Environmental Conservalion Association
{IPIECA) and Chevron in Cape Town, the NBI participated at this sector workshop. The forum brought
together mining and cil businesses mainly from South Africa, the broader African continent and Europe.
Participants played out case scenarios and shared their experiences mostly in the area of Human Rights,
Business and Security Arrangements, especially within the context of contested resources.
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Visfon 2050

On 27" May the NBI as a regional partner of the World Business Council on Sustainable Development
(WBCSD), in collaboration with Accenturs and Eskom, held a “learning by sharing” dialogue for South
Afrlcan companies to explore global views on how to ensure the critical path towards sustainability in 2050
can be achieved. The "Vision 2080” project is convened by WBCSD and seeks to provide companies with
thought leadership tools through which they can contribute to this critical path to sustainability. The project
is being led and executed by 20 WBCED member companies and seeks to guide the business response to
the challenges facing the planet over the next four decades, including significant population growlh,
heightenad urbanization, strain on resources and increased carbon emissions. The project emphasizes
the interplay between people & values, governance, economy and resources, enargy and environment in
both determining and driving the critical pathway. A Key ullimate goal baing that all people are "living well,
within the limits of one planet”.

For Peter Lacey, Head of Sustainability (Europe, Africa:and Latin America) al Accenture, Vision 2050 must
be seen as a strateglc agenda that drives how businesses respond to the increasing pressures of
sustainability while also presenting opportunities for companies to manage risk, promote thelr brand and
increase efficlency. This challenge was brought home by Mandy Rambharos, Climate Change and
Sustainability Manager at Eskom, who oullined Eskom's emphasis on scenario planning and risk
miligation, particularly in terms of ensuring the long term sustainability of energy supply and opportunities
for market growth. The broad solution, according to Wayne Borchardl, Senior Execulive — Strategy Lead
with Accenture in South Africa, Is a focus on reducing the ecological footprint of the country while
simultaneously improving human development. Both government and business have an important role o
play in achioving this. The complimentary interaction of human development and ecological footprint brings
countries into a sustainable solution space from which the Vision 2050 objectives can be achieved.

The key challenge going forward is how lo creats the platforms for engagement betwean business and
government in order to achieve greater alignment on the development goals of the couniry from a social,
economic and ecological perspective.  The Vision 2050 project provides a potential framework for this
engagement and a mapping out of tangible objectives and targets. Through this engagement the
raspeclive roles of business and government can be more clearly understood and agreed upon. Pster
Lacey concluded by emphasizing that, in light of the current economic crisis, the positioning of winners and
losers within the business community over the next decade will be noticeable. The winners will be those
companies that embrace the challenges and opportunities asscciated with achieving a suslainable world,
and make smart investments on the basis of this.

Barcelona Progress and Value Workshop

The MBI organized and hosted a 2 day UNGC event in Cape Town in August 2009, This included a one-
day UNGC Progress and Value workshop facililated by Michael Spenley of Littlewoods In the UK,
reprasenting the Barcelona Centre for the Support of the Global Compact. 45 representafives from
business, academia and civil sociely participated. The workshop focused on giving meaning to the UNGC
principles and developing the Communication on Progress. UNGC members Eskom, Medbank and
Littlewoods (United Kingdom) shared their UNGC journey and COP process with participants. Breakaway
groups then developed COPs based on case scenarios.

The second day was a broader business dialogue on the implications of the economic crisis on
sustainability and business leadership. Raymond Ackerman, Chailr of the board at Pick n Pay Holdings
delivered the keynote address. The multi-siakeholder panel included representatives from Sasol, the Mail
& Guardian newspaper, the Provincial Government of the Waestern Cape and Stellenbosch University
School of Business. Visionary business leadership, ethics and values, consistency and innovation were
singled out as key to business sustainahbility.
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Business and Human Rights Workshop

In October 2008, the Global Compact Local Network convened a learning and planning workshop on
business and human rights, The forum had presentations from Anglo Platinum on their human rights
challenges at a Limpopo mining project, Mondi and their experiences in the land claims process and
University of Cape Town's Ralph Hamann reporting on a research report on the human rights performance
of the top 100 Johannesburg Stock Exchange listed companies. Attended by about 40 participants from
business, this dialogue was parl of an on-going process by the Local Metwork to facilitate a deeper
understanding of human rights within business and to share challenges and best practices with an aim to
inspire sustainable practices. This workshop was sponsored and hosted by Medbank.

Local Network Management
GCLN Advisory Committes Meeting

In Movember 2008 the UNGC Advisory Committese meeting took place and enjoyed an excellent
presentation on the draft ISC 26000 corporate social responsibility standards by a member of the
international 150 committee. While overall attendance was disappointing, a decision was laken fo
canvene an annual meeting of all UNGC signatory companies in South Africa in February 2009, with a
view o re-energizing the local network.

The Local Network then held its first bi-annual Advisory Committee Meeting in May 2009 at the NBI offices.
Unlike the last mesting in November 2008, it was very well attended with vibrant debates around the
annual plans and activities of the network. 3 members: AngloGold Ashanti, Nedbank and Delcitte sent
case studies on sustainability, as part of the Local Networks initiatives Lo facililale learning by sharing. The
MBI's Climate and Energy Unit also gave a presentation on climate change, focusing on specific
implications for South Alrica based on its socio-ecological make-up.

The Advisory Commiltee got new volunleers from 5 member companies commilting to help steer the work
of the Local Network and to give greater meaning to the 10 UNGC principles within context. The new
members represent FirstRand Bank, University of South Africa (UNISA), Cape Town International
Convention Centre (CTICC), Deloitte, Nedbank and Richards Bay Coal.

The second bi-annual Advisory Committee Meeting scheduled to take place on 20 Ocfober 2009 was
postponed to February 2010 to give way to a business dialogue on human rights.

Global Compact Local Nelwork (GCLN) Annual Members Meeting

The Local Metwork held its Annual Members Meeting in February 2008 and was hosted by AngloGaold
Ashanti, The key spaaker, Mr Jacqueas Marnewicke from SANLAM, and & member of the UNGC Waorking
Group on anfi-corruption, made a presentation on the progress of the group and the relevance of the
issues for business. The message o business was for them to 'pul their house In order first' and not
approach the issue of corruption as perhaps, an issue that is more critical for other social actors and not
business.

At this meeting, a number of business parlicipants including Barloworld, Medbank and Unllever
volunteered to assist by road-testing the 10" Principles matrix and guidance document. The anti-corruption
guidelines served for rafification at the UNGC Annual Local Nelwork Forum (ALNF) in Turkey in June
2009,
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Annual Local Network Forum

in October 2008 the NBI look active part in the UNGC Annual Local Network Forum in Bonn, Germany,
making a presentation on business and human rights in a session chaired by Mary Robinson, former UN
Human Rights Commissioner, and participating in a special forum of African networks. A joint presentation
with a representative from AngloGold Ashanti, Jessica van Onselen, was also made, focusing on the role
of companies in implementing the 10 principles of the UNGC.

In Juns 2009, two representatives from the Local Network Ms Futhi Mtoba, (GCLN-SA and Deloitte chair)
and Jessica Van Onselen of AngloGold Ashanli once again participated at the Annual Local Metwork
Forum in Istanbul, Turkey.

UNGC Africa Reglfonal Meeting

Deloilte, & mamber of the Local Network sent a representative to the UNGC Africa regional meeting that
took place in Nigeria in March 2009, The focus was on anti-corruption and participants emphasized the
need for collective action and raised the need for tools to address the 10" principle across the continent.
Certain challenges impaciing on Local Networks in Africa were identified but these notwithstanding, as part
of the resolutions going forward, participants vowed to more closely coordinate their work especially with
regards to the preparation of the 2010 Global Compact Leaders Summit, and also to continue to share with
gach other |essons learned, best practises and tools and guidance material in order o bensfil from each
other's experiances in rooting the UN Global Compact within the African context,

Working Group on Human Rights

During the first bi-annual Advisory Commiltee meeting in May 2009, a working group was specifically
established to assist in unpacking Human Rights issues for business in South Africa, and to advise on
areas and ways of intervention through forums, tools, electronic communications and/or publications.
Volunteers to the working group include Medbank, Deloitte, Alrica Institute of Corporate Citizenship,
Synergy, South African Human Rights Commission and the NBI. The first meeting of the group took place
on June 22, and this set the agenda for a successful business and human rights workshop that was held
on 20 Cetober 2009 as detailed abova.

GCLN and the Environment

During the Global Compact's AGM in February 2009, members singled out the area of climate change &
energy as an area requiring increased attention by the Local Network. The NBI's Climate and Energy Unit
leads related interventions that now integrate a majority of UNGC signatories, A number of UNGC
business signalories parlicipate in the Energy Efficlency Accord, the Carbon Disclosure Project and
several other initiatives as facilitated by the MBI, A case in point is a pre-Copenhagen business workshop
on climate change that took place on 9 Moy 2008 in Johannesburg and the launch of the 2009 Carbon
Disclosure Project on 21 October 2009 alongside the UNEP-FI in Cape Town.

Participation at the BUSA Anti-Corruption Working Group

The MBI as UNGC Focal Point continues to support BUSA (Business Unity South Africa) as the mandated
business organization in South Africa, In advancing business action on anti-corruption. The MBI director in
charge of Business in Society Unit sits on the multi-stakeholder BUSA-led anti-corruption working group.
The anti-carriaption working group has in 2009 finalized and distributed two toolkits: to guide SME's on
anti-corruplion and another targeted at foreign investors. The challenge that the working group noted
concerns a lack of knowledge and Information on business best practices on anti-corruption.

The MBI proposed to share wilth BUSA bast practices that individual UNGC members may send in, based
on the formal request that has already been communicated fo signalories. In addition, the GC Local
Metwork invites its members to the anbi-corruption forums convened by BUSA to assist business to
embrace anti-corruption initiatives. The NBI will continue to build on the partnership with BUSA in
developing and communicating on the 10" principle and in deriving value for UNGC signatories.
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New UNGC Signatories

The Local Network continue to inspire business to join the UNGC platform as an opportunity to lake
forward the sustainability agenda and also to showcase the gains of doing business responsibly. Within
this year, new signatories lo the UNGC include Cape Town International Conference Centre, Columbit,
Truteq Wirsless and 'Party with a Purpose Productions’.

United Nations Global Compact Members
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4. UNGC Publications (Quick-Briefs)

Quick Brief: 24 November 2008
Business and Human Rights: enhancing performance and reporting

South African business still has reom for improvement when it comes to due diligence on human rights. This Is the
message that came out of three recent workshops organised by the Mational Business Initiative (MBI} in parinership
with the African Institute of Corporate Citizenship (AICC). The waorkshops look place in Caps Town, Durbran and
Johannesburg and provided delegates with an overview of the state of business and human fghts, and some practical
guidance on implementation thought the use of Soulh African Human Rights Compliance Assessment Tools (HRCA),
The HRCA is a tool that assists companies ta convert human rights principles into practice.

\ernaon de Vries, tha Corporate Affalrs General Manager at Distell and chalr of the MBI in the Western Cape, called
upon husiness lo take leadership on human rights. The best way for business to enrich its shareholdsers is by enriching
tha life of ils stakeholders”, he sald, The fallure of business to do thing right the first time around results in governmant
policing business, whila the cholce to do things right the first time enhances business efficlency and sfirs the pride and
confidence of slakeholders.

Mr de Vrigs emphasized the need for tools to entrench human rights Into Business praclice and increased active
discussions on human rights. This is espacially important given that the year 2008 marks the 60™ anniversary of the
Univarsal Declaration of Hurman Rights. He argued that it is critical for business to comply with human rights especially
an issues related to employess, suppliers, housing, health and education. The reputation of business depends greatly
on the role il plays around these issues and doing nol only what thoy musl do according to the law, but also what they
know is right.

Af tha Interational lavel, the momentum on business and human rights has accelorated with the acceptance by the
Unitad Nations of the framework by John Ruggie, the Special Representallve of the Scerelary Genaral on Human
Rights and Business (SRSG). Ruggle’s 2008 framework on Business and Human Rights iz based on three principles:
protect, respect and remaedy. These refer to the government's duly lo protect against human rights abuses, the
corporate responsibility to respect human rights and the need for more effective accoss to remedies,

Dr Ralph Hamman, of the Environmental Evaluation Unit at the Universily of Cape Town, noted that while due
diligence is a common term for business peopls, there has been failure to apply It to iuman righls.

Weaknesses are especially stark where business engages in exira-tarritorial aclivities and especlally in countries
considered to have weak system of governance. Due diligence on human righls according to Ruggie are then the
"steps a company must lake to hecome aware of, pravent and address adverse human rights impacts”. He adds thal in
implementing due diligence on human rights, companies need to consider three sets of factors: “the country contex
where they operate in order fo highlight specific human rights challenges; the human rights impacts that their own
agtiviies may pose within that context; and whether they might contribule lo abuse of human rights through the
relationships connect lo their activities".

The MBI belisvas thal large South African corporations are global leadsrs in terms of good corporale citizenship and
responsible business leadership. However, as there is nol a fradilion in the country of reporting sustainabilily
performance from a human rights perspective, there is a risk of crealing misperceptions with international invostors
and activists. The NBI aims to work with Iis member companies to improve awareness and reporting on human righits
as a critical dimension of corporate citizenship,
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Quick Brief: 20 April, 2008
Ensuring food security in South Africa: a multi-stakeholder process

Food securily and susiainability in South Africa requires a shared vision through the engagemeant and action of all
Interested parlies. Food securily 1s an economic and social right enshrined In the South Alrican Constitution and It is
essential o achleve peace and prosperily In the reglon.

A recent multi-slakeholder warkshop held at the Gordon Institule of Business Science brought logether parlicipanis
from business, academia, govermnment and NGOs o take stock and to conslder mechanisms for a coordinated,
syslemic and Innovatlve approach to food secwrlly In South Afrdea. I was jointly organlsed by the Natlloral Business
Initiative: (NBI), Universily of Cape Town. GTZ, Green Cholce, ActionAld, Reos, the Deparimeni of Agriculiure,
Development Bank of Southern Africa and fhe South African Human Righls Commission.

The workshop highlighted not only the complex nature of the food value chain and the competing Interests, bul also
the dynamic range of factors Impacting on food securlly. These range from climale change 1o rising prices, uncertalnty
around land reform o Inadequale Infrastructural suppor for emergent Tarmers, as well as a lack of coordination within
and befween sectors.

The findings of the research condusted by University of Cape Town that had interrogated the role of business in food
security and how the mulli-faceted food value chain could collaborale on issues of common interest were also
presented at the workshop, Due to these acknowledged complexities, Adam Kahane, a founding member of the
Sustainable Food Lab, indicated that seeking solutions to the food situation would require a systemic approach that is
participatory and that also allows answers to evolve, as opposad o relying on perceived existing soluficns. Tha
potential crisis that food insecurity poses calls for acoslerated collaboration, increased communication and new
relationships and pannsrships. Food security is a multi-sector issue and the workshop emphasized a shared vision in
the production, supply chain and palicy. This calls for dialogus and action particularly between agricultural producars,
retailers and all relavant government agoncios,

André Fourie, the Chisf Executive of the NEBI, called for leadership on food secunty from all sectors emphasizing that
dialogue alone would not be encugh, but would need to be linked lo mare decisive action. Ho alsp challenged
dalenates to carefully interrogate the issues by posing the rnght questions around complicatad issues such as food
prices, and to avoid simplistic solulions that could undermine food security in the long term. At the same time, existing
processes on food security were isolated and needed to be aligned so that thoy could confribute to the greater whole.
Within this progression, it would first be necessany to understand tho significant role of the public sector and relevant
policies. It is equally critical for business leaders to understand the sirategic impacts around food security and
especially the interplay of the issuo with climate change, be addad.

The process of stakeholder ongagement on food security would continue aimed at finding practical outcomes while
sooking 2 balance betwean tho cconomy and the ecolegy. A majority of the workshop organisers representing the
diverse antitios above agreed to continue to facilitate funher ongagement of all stakeholders towards possible
solutions. As one parlicipant noted, "IN you are not parl of the problem, you cannol be part of the solulion”,
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Cluick Brief: 18 May 2009

Revisad accountability standard launched in South Africa

Corporate strategy and reputation management are increasingly shaped by considerations of the broadsr role of
husiness in soclely, and especially stakeholdar expectations aboul the Impact of business on communities and the
anvironment. This trend Is reflected in the increasing number and complexily of corporate sustainability reports.
Accountabilily recently launched the latest varsion of its sustainabllity assurance slandard (AA1000AS) that seeks fo
promote greater global consistency in the Independant assurance of corporale sustainability reports.

Mg part of the process of disseminaling the revised assurance standard in various countries, AccountAbility with the
support of Eskom and PricewalerhouseCoopers hosted launch event in South Africa. The publication of the |atest
edition of AATD0DAS Standard sefs the bar for conducting independent assurance of an organisation's publichy
disclosed Information on its sustainability performance and |tis a major step forward for sustainability assurance.

Speaking =t the launch event, André Foure, lhe National Business Initiative's (NBI) Chief Execulive stated that
sustainabilily reporiing has evolved bayond the conlenl of the actual corporate annual report, Although | remains
essential that corporate sustainability reporting is done Ina systematic manner, & new trend is the disaggregation of
lhe key sustainability imperatives into meaningful dizlogue with core stakeholders. This requires business leaders io
think deeply about the absolutely material issuss for sustainable fulure. In this process. reporting becomes just ona
step In the Joumey lowards a sustainabla corporate slralegy and responsible business practice. This approach
requires the Integration of sustainability considerations In inlo Investment decisions and the competitive positioning of
the corporation, he sald.

Or Alan Knight, head of standards at AccountAbility said the purpose behind the revised version of the standard has
been fo ensure than il establishes a clear markel on the palhway towards visions of organisational reporting and
assurance lhal encompasses the full range of issues that affect pardormance and that stakeholders nesd fo know
about in order to make the best declslons and take the best actions for sustainable development,

Between 1981 and 2007 reporting grew from an annual 27 reporis to the current 2,800, Eardy reports tended to be
single-issue, for example, environment only, but the current trend for full sustainability reports reflacts a broadening
stakeholder interest in all aspects of corporate identity and responsibllily. Currently 255 of reports include extarnal
assurance statemants’ and thal number confinues to grow as the value of assurance becomos hetter understood
internally and extemally. However, the use of external assurance is still inconsistert across regions with Europe
leading the assurance markel, There are Indications that there will be a strong growth In Asia and South Africa in near
fulure, whils in North America where reporiing is well established, reporters are far less likely to include extarnal
assurance. Howaver, the global trend Is upwards as sustainability reporiing matures.

Tho AA1000AS 2008 also deflvers a means lo capiurn and place in context all of the different certification schemes
that daal with specific dimensions of suslainability such as labour, human rights, sustainable forest management, fair
trade labolling or environmantal management syslems.

The standard provides the requirement for conducling sustainability assurance. It is primasily Intended for use by
suslalnabilly assurance providars but is also useful to reporl writers who will bo sesking assurance.

In addition to the launch event, there was an experl panel discussion on the current status and fulure direction of
sustalnability reporing in South Africa. Speakers Included Prishani Saytapal, Community Relations and Social
Development Manager, AngloGold Ashanti; William Fraler, Associate, Incite Sustainability; Michael Rea; Independant
C3R Consultant and Markus Reichardt, Pariner, Reichardl & Reichardt. According o Frater, assurance standards
should be based on issuss of frust and they must also be flexible and compatible to issues relevant to the
arganisation.

There are aboul 50, 000 sustainable dovelopmeant reports listed on the Global Reporting Initiative (GRI) but only 44%
of those are assured, said Rea. He pledged to business to adhere lo assurance standard by appointing a quality
assurance provider which In lurn will give good value for money for business. Sustainable development reporting is a
maonay saving effort only il the providers offer good sorvices on-assurance standard such as covering all aspecis of
sustainable devalopmeant. This can only be achleved if the assurance pravider has the capacity, resourcas and skills,

Reichardt cautioned that business have to be careful on use of certain reporing standards, especially In the
developing countries, “Thera is a real challenge In developing countriss as some stakeholders are left behind whan
companies ara reporting,” he added. Fourle concluded that thero is no golden rule o address assurance standards
and a continued dialogue is vital between key slakeholders to addross reporiing issues. He added that to have
sustainable business, companies need to ensure they build the following considerations Info sustsinable and
compelitive business strategies: energy, water, climate change, human capital, biodiversity and human rlghits.
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Quick Brief: 21 July 2009
Vislon 2050 - A South African perspective

Ag the world grapples with how to tackie the myrad of sustainability chaflenges facing business and sociaty the World
Business Council for Sustainable Developreni (WBCSD), through 29 of ils member companies, has Initiated the ™Vislon
2080" programme. This programme secks to guide the business response to the challenges facing the planst over the next
four decades, including significant population growth, heightened urbanisation, strain on resources and increased carbon
BMISSIoNS.

The Mational Businegss Initiative (NBI), Accenturs and Eskom, supporied by the WBCSD, heid a “learning by sharing"
dizlogue for South African companies to explore global views on how fo realise the critical pathway towards sustainability in
2080, The critical pathway refers to a scenario around changss that would ocour over the next four decades, given the
current economic, environmeantal and social challenges we face.,

The crifical pathway is infermed by the interplay of four elements:
= People and values
s Governance
¢ Economy
o Resources, energy and environmsnt

The critical pathway suggesis a grealer convergence and consolidation of sirategies at a global lavel all gearad towards
finding commaon solutions and invoking shifts in behaviour and practices.

For Peler Lacey, Head of Sustainability (Eurcpe, Africa and Latin America) at Accenture, Vision 2050 must be sesh as a
slrategle agenda thal drives how businesses respond Lo the increasing pressures of sustainabilily while also presenting
appartunities for companies o manage risk, promote thelr brand and Increase efficiency, as well as lo enhance corporale
competifiveness and identify new business opporlunities.

This challenge was brought home by Mandy Rambharos, Climato Change and Sustainability Manager at Eskom, who
autlined Eskom's emphasis on scenaro planning and risk mitigation, particularly in terms of ensuring the long term
sustainability of energy supply and opportunitins for market growth. This is an integrated company-wide strategy that
quides its invesiment and trading strategy.

The broad solution, according to Wayne Borchard?, Senior Executive - Strategy Lead with Accenture in South Africa, is a
focus on reducing the ecological foolprint of the country while simultansously Improving human development. Both
governmsnt and buslness have an important rele to play in achieving this. The complementary interaction of human
developrment and ecological foolprinl brings countries Into a suslainable solution space from which the Vislon 2080
objectives can be achleved.

For many developed countries the challenge of redusing the ecological footprint dominates, whils in the developing world,
the key challenge is addrassing the challenge of human developmeant while not further increasing the ecological footprint to
unzsustainable levels. While South Africa shares the significant challenge of human developmeant with the developing world,
it also neads to simullancously reduce its ecological footprint fo reach the sustainable space.

Tha key challangs going forward is how to create the platforms for engagement belween business and government in
arder to achisve greatar alignment on the development goals of the country from a social, economic and scological
perspactive. Tha Vision 2060 project provides e potential framework for this engagement and a mapping out of tangible
objectives and targaets. Through this angagement the respective roles of business and governmant can ba more. clearly
understond and agread upon.

Lacey concluded by emphasizing that, in light of the current economic crisis, the positioning of winners and losers within
the business community over the next decades will be noticeabls, The winnars will be thoss companies that embrace the
challengss and opportunifies asscciated with achieving a sustainable world, and make smart investments on the basis of
this. This will require vision, leadership and a clear undserstanding of the risks and opporunities. Furthermora, South Africa,
the workshop agresd, was an imporiant emsrging market, developing country faboratory in which the challengss of
sustainable development could be explored. The MBI was asked to consider how {o take this important process forward.
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Quick Brief: 10 September 2009

Beyond compliance: Business deriving value from the Unlted Natlons Gloebal Compact

Fulure sustainability of corporations will depend on their ability and willingness to invast in a value-based system and move
beyond simple compliance to laws and ragulation.

This message came ocut of a recent Uniled Nations Global Compact (UNGC) dialogue organized by the Mationsl Business
Initiative (MBI} in Cape Town. The forum debated the lessons of tho economic crisis on sustainability and business
leadership and brought together Scuth African UNGC signatories, the chairman from the United Kingdom Global Compact
Metwork, busingss leaders, civil secialy and government reprasentatives.

The guest speaker and Chairman of Pick n Pay Holdings Gareth Ackerman, underscaring the relevance of the UNGC
principles, noted that it was eritical for business o build athics and values into business practice. He added that Pick n
Pay's history of success was ambedded on sustainability while driven by Innovation, consistency and a visionary
leadership. Against the backdrop of the current global financial crisis, it was no longer passible for business. to ignore
issues of sustainability and the triple bottom-line reporting that encompass environmental, economic and social [ssues.
Busingss also nesd to see valus in “building lasting social capital, having a hear and focusing on making a falr profil rather
than maximum profit. By looking aftar socioty, socisly would ook after business", he sald.

Supporting the call io business to do more through Innovatlon and breaking the boundarigs of compliance, Daniel Malan of
Steflenbosch Universily Business School argued that 2 compliance based approach could be counter-productive as thene
is ample evidance of companizs going down even when fully compliant with existing laws and regutation. This then
warrants that business and other key actors seek solulions more broadly and not confine themselves to the sams
instrurments that had fafled lo protect the world's economy from the crisis.

Andrd Foure, Chief Executive Officer of the NEBI noted thal the current financial melidown was calalyzing increased
business attention o ssoes of busingss ethics, trust-bullding, management of risk and reputation, business efficiency and
uniocking opportunities st the bottorn of the pyramid. AL the same time, the challenges posed by the crisis need not distract
business leaders away from & range of olher urgent fssues lo avoid dire fmpacts on sustainability. These include
considering and addressing environmental limits posed by climate change and dependence on fossil fusls, as well as he
stressos on water and biodiversity. Dre Stlaan Waridrag of Sasol referred Lo the significance of the broadening the concapt
of "license t operate” to the "freedom to operale’ as a business. Delegales were reminded that the current challengss facing
the world economy were mulli-faceted and required an equally complex set of responses from actors. Michasl Sponloy of
the United Kingdom Global Compact Matwork reported that the Giobal Compact views the crisis “as deaper than economic
but Is also a crisls of rust, food, energy and the environment”,

The UMGC has been present in South Africa since its incaplion in 2000 by the then UN Secretary Ganeral Mr Kofi Annan.
It s = mulll-slaksholder global leaming platform and a framework that assisis business to fasi-track responsible and
sustainable action around 10 princlples covering human rights, labour, environment and anti-corruption. To date 41
business enlilies In South Africa are signalories and these inciude key mining houses, retail, financial services and
manufacluring sectors,

Medbank, one of the early signatories to fhe UNGC emphasized that UNGO not anly brings io companies a global learning
platform and a sustainability framework, but that it also helps to sensitize paricipating business to be proactive way before
crisls sets in and regulations are put in place.
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Quick Brief: 23 November 2009
Media Sustainability Index: first for SA

South Africa’s first Medla Sustainability Index, which assossas companiss’ relative performance on sustainability-related
media reporlage, was launched recently by sustainability consultancy and publisher, Trialoque and co-creator — media
analysis speciaiist, Media Tenor. The faunch event and a dislogue on media and sustainability ware hosted by the National
Business Iniliative (NBI).

The Media Suslainability Index provides companics operating in the South African market with a strategic communications
benchmarking tool, through its guantitative and qualitative analysis of companies and issues under the susiainabilily
spotlight in the media, The Index's maiden findings are based on analysis of over 500 000 adicles and broadcast news
content over a (hree-year perod (2008-2008). It concludes that an averaga of 20% of company coverage in mainstream
madia, has addressed |ssues of sustainability,

"South Afrca has seen a marked incresse in sustainability-focused reporting during this period, from 18% to 23%
respectively. Comparalively, products and service-related reportage dropped from 8% to 79%.," says Wadim Schreiner,
Managing Direclor of Medla Tenor. "The Index serves a mutually beneficial purpose for corporates and the media.
Companies can track (helr communicalion perdformance, as well as idantify challenges and opportunities provided by the
media - for whom the Index makes susiainability reporiing mare transparent. It also allows for the identification of issues
that offer new insights into a complex group of topics, for SA media,” says Schreingr, He adds, "Traditionally, financial
journalism focused on financial reports presented by companies, from which the sustainability of the business was derived.
But eight years after Enron and WorldCom in the United States and fuslled by the sub-prime crisis last year, journalists
seem to realise that numbers are no longer the true value of a company.”

The launch event featured & panel discussion wilh speakers such as Karn |reton, Director of Group Sustainability at
Standard Bank, Ishmael Mkhabela Secretariat of Dinokeng Scenarios and Farial Haffajes, editor-in-chief of City Press, The
paneliists focused on the role of the mediz in reflecting sustainability behaviour of companies and the extent to which the
M5 index refllects this corporate sustainability.

From the civil society perspective, Mkhabela says business should focus on leadership, accountability and legilimacy to
address the role of business In sustainabillty. For example, is civil society sufficiently active to hold corporations to sccount
for non-sustainable business practice? The Indox is halpful and gives businegss ability to focus on kay issues. He adds that
business needs organisalions such as tho NEBI that gonarate issues affecting society and answering queslions thal are
being asked by the communily.

Irelon says more companies are focusing on sustainable development reports as the King |1l Report challenges them to
integrate sustainsble development in their reporting.  She adds that media is doing good work by being the walchdog as
business leadars must be bravo enough to take tha stage if a crisis occurs. According o Ireton, we need o remember that
we gre part of society and if we get the aganda wrong, we are all going to suffer,

The Indox promize lies in the critical role that the media plays In influencing corporale repulation — a communication
channal that is quick, far-reaching and more objective than company-originaled communigué. The framework of the Index
comprises ning categories of sustainability, L.e. sustainability managemenl, sustalinabllity advocscy, external stakeholder
relations, legislation compliance, human resource management, marketplace Impacl, Broad Based Black Economic
Empowerment (BEBBEE transformation, community relations and kiophysical environment.

Botween 2006 and 2008, almost 45% of total sustainability coverage addressed topics relating o external stakeholder
relations, with human resource (HR) management confent achisving 16% of this share of voice; legisiation compliance,
13% and marketplace impact, 10%. Transformalion statements only comprised 4% of lotal coverage. The Index also
details the tona in which media have reported on the top-100 companies. Categories with the largest proportion of
positively-biased articles includs community relafions, marketplace impact and BBBEEransformation. Categories with the
highest proporiion of negativaly-biased aricles includs legisiation compliance and HR management.

According fo NBI Chief Executive, André Fourie, sustainability is a strategic imperative Tor Soulh African business. The NBI

believes that a more explicit focus is required on sustainability — from planet fo people - to lhe benell of our country,
“Business must, and can act confidently in this somewhat unfamiliar territory,” says Fourie.
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Quick Brief: 23 November 20090
Media Sustainability Index: first for SA (continued)

The Meadia Sustainability Index not only measuras the influence of suslainability-relaled media coverage on corporate
reputation, but ranks 100 companies in terms of sustainabilily edilordal coverage received. Companies ranked in ihis year's
top 10 include MTN, Discovary, Absa, Transnet, Anglo American, SAB Miler, Vodacom, African Bank, Google and
Mvelaphanda Heldings.

The index strives to reflect how the madia is poriraying corporate behaviour, through a sclentific approach to its media
analysis. Madia Tenor's mothodology states that articles had to make mention of companiss at a statement laval, i.0.
whera companios werg doscribed in at least five lines or for a minlmum of five seconds. |t does not pass judgmant on fhe
sustainability status or peformance of companies, bul evaluates to whal extent it is being reflected in the media.

This year's M3l farms a chapter in Trialogua's sixth edition of its Sustainabillly Handbook. It will be produced annually, with
tha intent of providing companios with strategic data and analysis lo steer corporate reputation management and assist
exacutives to plan around existing issues. “As social and environmental Issues climb the global and local agenda,
corporate behaviour has, and will, increasingly come under scrullny from the media. It is crilical for companies to inform
thair businass strategies with sustainability-ralated knowledge, and the sustainable business reality that is being shaped by
tha media," concludes Schrainer.
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Quick Brief: 26 Novembar 2009

Building a network of values and ethics will enhance business sustainahbility

Business representatives called for a proactive approach to human righis and the establishment of 2 network of valuos and
ethics to ground human rights principles at a recent United Nations Global Compact (UNGC) human rights dialogue hosted
by Medbank in Johannesburg. This process would require a plethora of business leaders as champions of human rights as
a sustainable business practice, said the delegates.

Organised by the Malional Business Initiative (MBI) as the national UNGC Focal Point, the dialogue acknowladged the
human rights milestones thal business has overcome since the dawn of South Africa’s democracy as well as gaps that still
need allention. While business has made gains on human rights issues regarding Black Economic Empowsrmeant,
HIVIAlds and enabling colleclive bargalning, research shows significant human rights risks in the business supply chain,
within the private security sector and in land management, sald Dr Ralph Hamann of the Unlversity of Cape Town
Graduate School of Business.

The business delegates reiterated that respecting and upholding buman rights should not be construed as passive
compliance but that it does include a range of actions that must be entrenched In business practice In order to avald doing
harm. Thesa include transforming not only the workplace, but ensuring sound human Aghts practices within the supply
chain and its communities.

André Fourie the Chief Exscutive of the NBE, while acknowledging that business oftan faced difficultics in integrating such
principles into business practice, encouraged paricipants to identify human rights risks within thair areas of influence and
to respond to local conditions, Such a proactive approach to human rghis would also assist in rebuilding trust between
business and society.

Fourie pointed paricipants to he avallable framaworks that would support due diligence on human rights. These include
the International Framework on Business and Human Rights developed by John Ruggie- the Special Representafive to tha
Secrelary General of United Matlons. The Ruggle Framework simplifies the sleps that a company should fake in
addressing relevant human rights issdes. These should be informed by among others the country contexls where business
operates, an identification of the human rights challenges within thatl context; impacts these may have on business
operations; and an assessmont of any business complicity or confribution to abuse of human rights through s supply
chain, partners or siale agencies,

James Rycroft of Mondi South Africa, referring to land claims and associated human rights issues that Mondi has facod
noted that changs in business and in forestry in particular was inevitable. He called for business to take infiafive and bo
engaging rather than reactive to policy, for the sake of long-term business sustainability, The land claims process had bean
undermined by issues of capaclly and skills In government and It was in the interest of business to develop and share
available skills and resources with governmsanl, he added.

Lessons from AngloPlatinum’s resellfiement process around Mogalakwena ming In Limpopo echoss other urgent human
rights rizsks and dilemmas for business. Stephen Buliock of Anglo Platinum reflected on some of the challenges of meeling
the diverse expeciations of local stakeholders, even when following good practice guldelines such as Soulh Africa's
Envircnmenial Impact Assessmant and Social Impact Assessment frameworks. A key insight for the campany was lhe
value of maving beyvond the lzgal requiremants to factor in more human rights risks assessments as pard of the project
approval stages, he noted.

Luckily for South African companies facing increasing human rights risks, there are now tools available to identify these,
said Tagho Agbazue of the African Institute for Corporate Citizenship. The Human Rights Compliance Azsessment Taool
offers a step by step guide on how business can enhanca their performance. Howover, framoworks and tools are
guidelines and long-term business sustainakility will depend on strong business loadarship and the emargence of visible
business champions who understand human rights issues not as a cost fo business, but as an opportunity to anhance
responsible praciices and build trust with socisty.
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Quick Brief: 2 November 2009
Is South African business up to the challenge of climate change?

This was the themea for the 2009 Carbon Disclosure Project (CDP) launch event held in Cape Town preceding the Uniled
Mations Envircnment Pregramme Finance Initiative (UNEP-FI), an important global gathering geared towards designing
new ways to finance the challenge of climate change.

The CDP 2009 report demonstrates steadfast commiimant by South African corporations to addressing climate change
despite the recent economic downturn. This is evidant from the 68% carbon disclosure level this year compared wilh last
year's 53%. This achiavemant was commended by the Minister of Water and Envirenmental Affairs, Buyelwa Sonjica in her
foreword - "The top 100 JSE listed companies must be highly commended for 1aking the lzad o disclose thelr carbon
footprint and plans to discloss their carbon footprint and plans to reduce il, thereby contributing to mitlgating climats
change".

Present at the launch was the Joanne Yawiich, the Deputy Oirector General of the Department of Water and Environmental
Affairs, who briefly shared with the audignce Souwth Africa’s commilment to ensuring a new global deal s reached In
Copenhagan later this year, She amphasized that it is important that a strong global deal to address climale change
emorges from Copenhagen since any delays will exacerbate the vulnerabllity of Africa as a continent.

Valaria Gesn, National Business Initisfive (MBI} Director of Climate and Energy said: "While this year's reporl has clearly
demonstraled progress made: by leading companies In appreciating the significance of climate change in terms of its
environmental, economic sockal impacts, there s still evidence thal companies are at different levels of awarensss and
engagement with what climate change means for their business. This can only be fully appreciated if the issue is
considered against the backdrop of Internallonal and national posiions and Is viewed through an integrated business
strategy that acknowledges climate change as il relales to Issues such as improved efficiency, changing consumption
pattarns, new business opporunitfes and models, appropriate skills and long tenm projections. She also thanked sponsors
for the COP 2008 which Included KPMG (main sponsor), Webber Wentzel and Element Invesiment Managers (praviously
Frator Asset Management). She also commendead companies for remaining resolute to addressing climate change under
the current economic clroumstances.

Sue Howells, Head of COP London commended South Africa for leading Brazil, Russia, India and China in terms of
numbers and for taking the fifth position globally.

The gualily of reporling by SA companies has Improved in the COP 2002 across all Key areas that include risks and
opportuniies due to climate change, greenhouse gas (GHG) emissions and energy use, GHG reduction targets and
activities and finally climate change governance, Othar highlights in the report include:

s 87% of responding companies disclosed their GHG emissions comparad with 77% in COP 2008
Equally important i= that more companies have verified thelr data this year {24) compared with last year (13)
21 companies have GHG emissions targets this year while 11 are still defining largets although the report
cautions that some targets could be more ambitious

= More companies ara integrating climate chango in their governance activities.

The COP 2002 report listed the top 16 companies recognized through the Carbon Disclosure Leadership Index and only
tha top five received awards in recognition of thelr leadership in disclosure, The top five companles in order of leadership
WQra:

Madbank
Bidvest Group and Woolworths
BHP Billiton

Sapp
Gold Fields

However, for the first time on & pilot basis companies were scored on performance and the fop five wore Massmart
Holdings, Pick n Pay, SABMIEer, Woolworths and Sasol,
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Quick Brief: 2 Novemher 2008
Is South African business up to the challenge of climate change? (conlinued)

Jonathon Hanks of |ncito Sustainability, the report writers, cautioned that the nature of some targeis set by the reporting
companies is ambitious and does not match the "required by scionce” scenario as presented in the Long Term Mitigation
Scenarlos for South Africa. Furthermaore, in addressing this year's theme at the launch, Hanks shared some insights on
how the business response strategy to elimate change could be improved in tho future, He concluded that the following set
of values will have to be properly integrated in business strategies o rise up to the scale of tho challzngs. He arguad that a
more visionary form of business lesdership was required to appreciate the gravity of 2 challenge which was fasi becoming
the next global force lo Impacl on economies and social development. Such leadership also required a syslems thinking
approach (an ability to anticipate the unknowns), courage (lhat Includes willlngness to implement new ideas and challenge
existing mindsets), charismatic and Insplrational leadership, integrity that allows a new openness to opportunitios for
collaboration and a high level of emational intelligence 1o manage change and evolution of business maodels.

The launch event which also includad a panel discussion, highlighted the role and need Tor investors, shareholders and
pansion fund managers to also adopt a long term approach to climate change that must take cognizance of the risks and
apporiunilies and forge linkages with Economic, Social and Governance (ESG) principles of investmenl. John Oliphant, an
axacitive at the Government Pension Fund which is also a signatory Investor to the COP and member of the Princlples for
Hespnnaibla Investment (PRI} presented an example of their own assessment of how climate changs could Impact on the
poor givan that pensioners on the lower income levels were spending 70% of thair money on food. With projections of
climate changse impacting on food security and water scarcity, this information was particularly poignant for demonstraling
South Africa’s vulnerability.

In hiz closing remarks, Bamey Kgope, Climate Change Programmes Manager for the MBI concluded that the CDP 2009
report is vary rich with information waiting to be mined by business at large and other interested parties. Beyond simply
reading the data it was incumbaent on averyone to assess the implications of what the data meant for the sustainability of
their business, government's own role in creating an appropriate legistative and enabling snvironment and an innovative
thinking required to provide now solutions. Ha also acknowledged that business South Africa remains in the lead since
South Africa is the only COP parnar throughout Africa, The latest report can be downloaded from MBI websita,
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