Corporate Responsibility at PricewaterhouseCoopers – A dialogue 2008

“

Taking responsibility*
In our communities

Taking responsibility*

As trusted advisors in the business
community, we have a responsibility
to consider all aspects of social
and environmental sustainability.
Our advice cannot be based solely
on the drivers of change for today;
we have a responsibility to help
shape the drivers of the future.

“

Samuel A. DiPiazza Jr.
CEO, PricewaterhouseCoopers International Limited

www.pwc.com/globalcommunities

*connectedthinking

Front cover image taken of boy in a Shanghai
school. His class is being taught by PwC
volunteers from Singapore and Shanghai.
See full story on page 38.

“

I am proud of what our network
of firms has achieved working
collectively to support each
other through the medium
of Global Communities.

“

Tony Harrington, Global Communities Chairman
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Samuel A. DiPiazza Jr.

Message from

Samuel A. DiPiazza Jr.
CEO, PricewaterhouseCoopers International Limited

Through PricewaterhouseCoopers,
(PwC) Global Communities, we already
invest a tremendous amount of energy
and enthusiasm toward addressing
social and environmental issues all
over the world. Employing organic
approaches at the grassroots level, we
are very proud to have been able to help
so many communities in need.
But as an influential global business
organisation, our commitment to
Corporate Responsibility extends
to embrace a broader and more



collaborative view. With increasing
public concern about the environment
and the growing gap between the rich
and the poor, business, government
and civil society are realising they
need to work together to address the
challenges. In my new role as leader
of the World Business Council for
Sustainable Development, I am working
with CEOs from leading companies
around the world and helping to
generate momentum that will lead
to real progress in resolving these
critical issues.
The leading global companies of
the future will be those that provide
continually improving goods and
services in ways that address the
world’s major challenges. We must
ask ourselves every day how we can live
up to our own economic expectations

while addressing the larger social and
environmental issues we are positioned
to impact.
This question lies at the heart of
Corporate Responsibility. At PwC we
view it as a challenge that we propose
to meet.
Some may wonder what this means
for PwC. As trusted advisors in the
business community, we have a
responsibility to consider all aspects of
social and environmental sustainability.
Our advice cannot be based solely on
the drivers of change for today; we have
a responsibility to help shape the drivers
of the future. By using our expertise and
skills to address social issues and assist
communities, we can create change.
But there is little value in preaching to
others unless you practise yourself.

We have therefore asked the Global
Communities Board to now also
address how we can best show
leadership in Corporate Responsibility
on a global basis.
This report is not a reflection on our
Corporate Responsibility agenda or an
exhaustive list of our achievements.
Rather, it is the start of a dialogue
that helps to explain why Corporate
Responsibility is important to us and
what we are doing about it. As you read
this report you will see how committed
our people are at PwC – not merely as
participants – but in leading the way.

“

We must ask ourselves every day
how we can live up to our own
economic expectations while
addressing the larger social and
environmental issues we are positioned
to impact. This question lies at the
heart of Corporate Responsibility.

“

Globalisation and advances in
technology provide some optimism
in this often uncertain world;
nevertheless there remain crucial
concerns about our future – ranging
from the challenges of climate change
to geopolitical and economic shifts
within the global environment.

At PwC we view it as a challenge
that we propose to meet.



Tony Harrington

Message from

Tony Harrington
Global Communities Chairman

Corporate Responsibility is about
how we operate in our communities
developing an understanding of broader
social issues to ensure a sustainable
future. As Chair of Global Communities,
I am delighted to report that across
the PwC global network, our people
continue to think globally and act
locally – getting involved in their local
community and understanding how
they can positively make a difference.


Individual examples of how we do
this are detailed in the pages ahead.
Global Communities has made
tremendous progress over the past year.
Learning from and supporting each
other, almost all our regions have now
developed comprehensive community
action plans and any are now building
these into Corporate Responsibility
strategies. Through Global Communities
we are successfully aggregating our
community engagement globally,
resulting in an impressive cumulative
impact. Last year we launched
the inaugural Global Communities
Recognition Awards with the 2007
winners including the UK (Best in
Class), Russia (Development) and the
Eurofirms (Innovation). Please join me
in congratulating the 2008 winners
announced here in.
In establishing Global Communities
two years ago, our aim was to provide

a vehicle for collaboration across the
network. The Global Communities
Coordinators Group has been a
driving force for such collaboration
and instrumental in developing new
ideas across territories and regions.
To cite one example, an awards
program to encourage transparency
in reporting in the not-for-profit sector
from the Netherlands and Germany,
has now been launched in Australia
and Canada, with Belgium planning to
introduce one later this year. This is
real collaboration at work and reflects
a joint vision to ultimately improve the
not-for-profit sector and assist greater
stakeholder engagement.
This year we will focus on two key Global
Communities cause areas: climate
change and education. We are acutely
aware that we have a responsibility to
address climate change both through our
own actions and by helping our clients.

Many territories are already taking
steps to reduce their carbon footprint.
We have established a Global Climate
Change Response Group comprising
representatives of PwC’s eight largest
territories to encourage action and a
consistent approach to the issue.
Education is our other key cause area
for focus this year, reflecting our role
as a business educator using our core
competencies to develop skills within the
community. We draw our future leaders
from the community so it is important
that we assist with community education
where we are positioned to do so. Many
of our regions and territories already have
education projects in progress. Over the
next 12 months we will be working on a
major education initiative as a cornerstone
to our Global Communities work.

PwC as we know it today. Our aim
is to raise funds, from across the
network, to establish and maintain
schooling facilities and programs in
refugee camps in Chad. The initiative
will provide education to some 20,000
children who have fled the conflict in
Darfur. We can think of no better way
to celebrate our global network.
I am proud of what our network of
firms has achieved working collectively
to support each other through Global
Communities; reflecting the dedication,
imagination and passion of our people
to make a difference. I encourage you to
keep watching this space. And, above
all, get involved.

“

Our people continue to
think globally and act
locally – getting involved
in their local community
and understanding how

“

PwC has been at the forefront
of recognising that Corporate
Responsibility must be integral to
the policies and values of leading
organisations around the world.
‘Taking responsibility*’ is a testament
to the way we leverage our global
network as we carefully frame our
approach to Corporate Responsibility
around the strategic quadrants of
Community, Environment, People
and Marketplace.

they can positively make
a difference.

As this report goes to press we are also
launching our ‘Power of 10’ initiative
to recognise the 10th anniversary of


Corporate Responsibility has
evolved far beyond simple
business philanthropy. Corporate
scandals, unrelenting pressure
from NGOs and a broader public
understanding of environmental
and social issues have had
significant impacts on today’s
business models. Companies
are realising that it is no longer
enough to merely turn a profit
and comply with the law.
There is a growing recognition that
the private sector has a significant
impact on society and can directly
link its own vitality and wealth to
1



the economic health of the global
community. Corporate integrity,
therefore, is no longer viewed as
a compromise in wealth creation;
it is instead a vital component that
has long-term implications for the
sustainability of the bottom line.

cornerstone of global business
models. In today’s marketplace,
the success of a brand is
dependent not only on inherent
quality and uniqueness, but also
on the perception of its impact on
the community and environment.

The increasingly frequent mention
of ‘embedded’ and ‘integration’ in
today’s Corporate Responsibility
reports points to the fact the
concept was previously viewed
as peripheral1 – a corner of
corporate life reserved for virtue.
However, what began as simple
good deeds has now become a

Understanding this current milieu
is important in defining Corporate
Responsibility, but what does the
term actually mean? Companies
apply it to everything from offering
staff additional leave to becoming
carbon neutral or offering
community organisations reduced
fees for services. The scope of

European Business Forum Report on Corporate Social Responsibility (summer 2004)

But fundamentally, Corporate
Responsibility involves much more.
More than a written strategy, it is
about implementation, observable
action and the clear demonstration
of impact: impact on our people,
reputation, clients and society.
Corporate Responsibility cannot
be sustained as mere rhetoric or
a pitch for the media spotlight.
Companies have to invest in
understanding the specific issues
and risks associated with their
business endeavors and embed
Corporate Responsibility within
their core objectives.
Corporate Responsibility not only
provides a means for businesses
to understand and tackle some of
the major issues facing the world;
it also provides a framework to
support collaboration and positive
2

action. Professional services
firms have not historically been
at the forefront of the Corporate
Responsibility agenda – but
the business case is there. The
marketplace is relying on us – as
major employers and advisors on
economic change, sustainability

“

Corporate Responsibility
no longer only refers to
‘giving and philanthropy’
but focuses more on the
commitment of business
to long-term economic,
environmental and social
sustainability – working
with employees, their
families, the community
and society at large
to improve long-term
the quality of life of the
communities in which
we live and work

“

Corporate Responsibility
						 What it is and what it isn’t

Corporate Responsibility and how
it is gauged is still evolving, but
it generally encompasses any
means by which organisations
integrate social, environmental
and economic concerns in
their strategy. When done in a
transparent and accountable
manner, this establishes better and
more sustainable practices within
an organisation and ultimately
improves society.2

World Business Council for
Sustainable Development

issues, service innovation and
development – to provide timely
advice in a rapidly changing world.
By harnessing creativity and
innovation, professional service
firms can develop new services,
new initiatives, new markets
and new business models to
deliver timely and cutting-edge
solutions that ensure an improved
and sustainable social and
physical environment.
Corporate Responsibility is not
a fad. It has been evolving for
many years – decades in some
regions – but there is still a long
way to go. Effective development
of Corporate Responsibility
strategies is an opportunity – an
opportunity to define and develop
responsible business practices,
impact the ‘here and now’ and,
most importantly, carve a pathfor
a sustainable future.
The pressing question for
companies is no longer
whether they embed Corporate
Responsibility in their strategy,
but how. This report provides
an insight to what is happening
across the PwC network, the
initiatives we are putting into
place, and how we plan to
be responsible leaders.

A Guide to Corporate Social Responsibility, Office of Consumer Affairs, Canada.


Community

Environment

The four quadrants
of Corporate Responsibility
What we mean by Corporate Responsibility is evolving as
business reacts to the changing world around us.

What we stand for

People
The PwC Experience

Marketplace

At its most basic, Corporate Responsibility is where business includes
social, environmental and economic considerations in their decisions and
processes. But it is also about creating and applying innovative solutions
to the challenges our society and environment face. This requires that all
parts of any one business, such as PwC, work together and that different
businesses as well as other stakeholders and sections of the community
collaborate to ensure the best possible outcome for eve ryone. In this
way, business will build credibility and integrity as a trusted member
of the community.
We approach Corporate Responsibility from four perspectives, which
we call the four quadrants3 – Community, Environment, People and
Marketplace. By considering the wider impacts of our decisions in these
four quadrants, we are better able to develop a comprehensive strategy
that embeds Corporate Responsibility into all our planning and
processes. A comprehensive Corporate Responsibility strategy will
encompass all four quadrants and grow and change as we engage
with our stakeholders.

3

“

By considering the wider
impacts of our decisions
in these four quadrants,
we are better able to
develop a comprehensive
strategy that embeds
Corporate Responsibility
into all our planning
and processes.

“

‘Core of brand’

The four quadrants are based on the BiTC (UK) model of “What makes a company count?”.
10

Greenhouse gases in the Earth’s atmosphere are accruing at a record rate.

In 2007,

there were 380 parts per million of carbon
dioxide in the atmosphere, which exceeds
the natural range of the past 650,000 years.

A clear and focused
environmental strategy
Business, government
and individuals – we are
all responsible for the
preservation of the natural
environment in which we live
and operate. For business
this means integrating
environmental strategy into
its core operations. This
could include businesses
undertaking activities
such as:
• Measuring, reporting and
continuously reducing the
environmental impact of
our operations.
• Using natural resources
efficiently and minimising
waste.

• Improving climate change
impacts by reducing
greenhouse gas emissions
from energy use, transport
and everyday processes.
• Developing innovative
services and service delivery
processes to minimise
environmental impact.
• Supporting suppliers and
customers to reduce their
environmental footprint.
What does this mean for PwC?
We must further develop
and integrate a clear and focused
environmental strategy to reduce
our impact on the environment.
We must also help our clients
do the same by offering advice
and services to enhance the
sustainability of their businesses.

“

We must also work
collaboratively with
our stakeholders to
develop sustainable
services and assist
them to do the same.

“

Environment

Human Development Report 2007/2008, United Nations Development Program.
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In FY07 PwC’s global network of firms contributed an estimated

217,600
US$33m
150,000

volunteer hours – equal to 120 work years

in monetary donations to not-for-profit
and community organisations

of free or heavily discounted professional service and corporate
community leadership hours – equal to 83 work years

Working in partnership
with our communities
All the activities PwC
undertakes as a business
and as individuals impact on
the communities in which we
operate. Our responsibility is
to ensure that our activities
support a strong and thriving
community and that some are
particularly focused, such as:
• Engaging employees in
community activities.
• Working in partnership with
and investing in community
organisations by providing
support, expertise, skills
and cash.
• Engaging with the community
in robust dialogue on issues of
social concern.
• Working collaboratively across
the corporate sector, including

measuring and communicating
the benefits of Corporate
Responsibility to both business
and the community.
• Reviewing opportunities with
local purchasing and suppliers.
• Employing people in the
workplace who reflect
the make-up of the local
community, including removing
barriers to employment.
What does this mean for PwC?
In partnership with the community,
we lead the way in applying our
professional skills and expertise
to have a positive impact on
key social issues that affect our
communities and our people. We
do this across our network and
coordinate these activities globally
through Global Communities.

“

Our responsibility
is to ensure that
our activities support
a strong and thriving
community.

“

Community
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We treat each other with
dignity, fairness and respect
In a competitive market,
people are integral to an
organisation’s performance
and business success.
Building a positive workplace
culture helps to ensure this.
Workplace activities that
businesses can put in place
to do this include:

Around the world the
average proportion of
women in parliament is

14 per cent.

Human Development Report 2007/2008, United Nations Development Program.

• Equipping people with the skills
to do their jobs effectively,
investing in excellence
through further training and
development, and supporting
people as they progress through
the organisation and beyond.
• Establishing an operating
culture where inclusion is
the norm and diversity and
equality are promoted through
recruitment, staff development
and flexible work practices.

• Recognising the value
of diversity in all we do.
• Creating a work environment
that supports and promotes
the health, safety and wellbeing
of employees.
• Establishing and living values
that make people proud to be
part of the team.
What does this mean for PwC?
We are continuing to create a
workplace environment in which
we treat each other with dignity,
fairness and respect, and where
our people are encouraged and
supported to develop to their
fullest potential and perform to
their best. We aim for our people
to feel valued and rewarded as
well as to be accountable for their
work and to be proud that they
work for PwC.

“

We aim for our people
to feel valued and
rewarded as well as
to be accountable for
their work.

“

People
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We take our leadership
position in the market seriously
Businesses will achieve the
most sustainable success by
treating clients and suppliers
fairly and with respect, meeting
social needs and not exploiting
their market position in an
irresponsible way. This might
include businesses:

The world’s richest 1 per cent

own 40 per cent
of all wealth.

The World Distribution of Household Wealth, World Institute for Development
Economics Research of The United Nations University, December 2006.

• Providing services that address
community needs.
• Understanding the supply chain
and managing any risks involved.
• Adhering to appropriate
standards of behaviour in areas
where laws or standards are
absent or inadequate.
• Meeting the needs of vulnerable
clients and ensuring they are
not exploited.

• Working with regulators to help
businesses enjoy success while
serving the public interest.
What does this mean for PwC?
We recognise the heavy
responsibility we bear as providers
of assurance, tax and advisory
services to the business community.
We adhere to the highest ethical
standards as we develop these
services, ensuring they help to
meet the needs of the broader
community. We choose our clients
carefully, treat them with respect
and advise them on a sustainable
basis. We take our leadership
position in the market seriously, and
act responsibly in all our dealings.

“

Businesses will
achieve the most
sustainable success
by treating clients
and suppliers fairly
and with respect.

“

Marketplace
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we have introduced many initiatives to engage
them in what PwC is doing and to encourage
them to make a personal contribution.

“

What PwC is doing across
the four quadrants of
Corporate Responsibility

“Reflecting the deep interest of our people,

Taking responsibility for environmental change
Environmental action, climate
change, environmental
sustainability – call it what you will,
this issue is now a major feature of
our lives. PwC recognises that as
a responsible business with global
influence we cannot be merely an
observer. Our individual firms are
making significant progress, but
we also recognise the need for
further collaboration.
To facilitate this collaboration
we have established the
Global Climate Change
Response Group, comprising
representatives from each of
the eight largest PwC firms. The
group enables its members to
support each other in developing
consistent plans, considering
new approaches and driving
19

the pace of change. Other
territories will be added as the
infrastructure evolves.
A simple approach has been
adopted to encourage territories
to understand their existing
carbon footprint, devise strategies
for reducing carbon emissions and
consider offsetting all or some
part of residual emissions.
Reflecting the deep interest of
our people, we have introduced
many initiatives to engage them
in what PwC is doing and to
encourage them to make a
personal contribution. These
initiatives range from ones
as simple as providing tree
planting opportunities, to more
sophisticated initiatives such as
devising PwC-specific personal

carbon calculators. In some
places our people are rewarded
for reducing their air travel, in
others for improving their driving
practices. Elsewhere staff have
been able to exchange light bulbs
for low-energy bulbs.
Most recently, many offices around
the world participated in Earth
Hour, turning off their lights for one
hour on Saturday, 29 March, as a
symbol of the need for the world
to take united action to counteract
climate change.
There is much more to do, but
around the world we are taking
responsibility for our emissions
and changing our processes and
behaviours to achieve eductions.
Importantly a consistent approach
to our actions is emerging.

20

“

The Southwark Model in the UK, Adopt a School in South Africa and
Kids Moving the World in the Netherlands... provide a strong bedrock
from which to develop a global PwC approach to education.

“

Taking responsibility in our communities
PwC is an influential member of
society. While providing valuable
services and advice to clients,
we also employ a large number
of people, maintain significant
supply chains and interact with
our community on a regular basis.
These roles all carry significant
responsibility.
We do many things to support our
communities, and our contributions
reach far beyond financial
donations. We examine a number
of our local community projects
later in this report. In the next couple
of pages we describe some of the
initiatives we are taking across the
network to make a global impact
and engage our future leaders.
21

Global Communities
As an influential business
organisation and member of today’s
rapidly changing global society,
PwC has a long-held commitment
to making a constructive difference
to the world in which we operate.
We are profoundly aware that we
need to consider seriously the
impact we will have on the future
– and work hard to develop a
greater understanding of the social
and environmental issues that will
face tomorrow’s leaders.
Global Communities is made up of
four pillars, or supports: providing
professional services, volunteering
in our communities, corporate

community leadership, and giving.
Our people work together across
all four pillars, using their skills
and knowledge for the maximum
benefit of their communities. Most
importantly, within each pillar we
are focused on developing strong
and sustainable communities. We
recognise that each community
is made up of a diverse range
of individuals, organisations and
forums and therefore require different
ways for us to work with them.
Our wide-ranging contributions
are about more than simply giving
money: they are about linking
our energy and passion with our
business skills.

As noted in Tony Harrington’s
opening message, Global
Communities will this year
focus on two key cause areas
– climate change and education.
You will have read about our
actions on climate change earlier.
Education plays an important
role in helping people to improve
their lives and, in turn, inspiring
and enabling them to address
social and environmental issues.
Without perspective and the
ability to understand the impact
each individual has on global
communities and ecosystems,
it is hard to grasp the importance
of responsible actions
and accountability.
It is for this reason that Global
Communities has made education
one of its two focus areas.
By using our resources and core
competencies, PwC is in a prime
position to effect change in this
area. Education is the basis for
community development and
provides the means to groom and
develop the future responsible
leaders who are critical to
the continued vitality of any

society. PwC is one of the many
businesses drawing leaders from
the community, and it is important
to ensure these future leaders are
not only well educated but also
capable and dedicated to dealing
with the broader challenges facing
our communities.
Many of our regions have already
developed programs that focus
on education; there is, for
example, the Southwark Model
in the UK, Adopt a School in
South Africa and Kids Moving
The World in the Netherlands.
Such programs not only respond
to local challenges they also
provide a strong bedrock from
which to develop a global PwC
approach to education.
We are in the early stages of
developing this initiative and have
much planning to do to identify
and design a project with global
reach. One of the aims of our
education focus will be to invest
in the future sustainability of our
communities. We will also help
provide opportunities, regardless
of circumstances, for young
people to develop the confidence

and ability to positively contribute
to the future.
We are keen to use our core
competencies and build on the
key ingredients of The PwC
Experience to establish a
program that is accessible to
young people across the globe.
We intend to:
• Focus on creating and
enhancing the capacity of
young people to contribute
to the future.
• Put ourselves in the shoes of
young people to help them
shape their own future.
• Share and collaborate,
providing professional
development for young people.
• Invest in community
relationships to develop a
strong global community
through education.
We are currently undertaking
research to identify best practices
already existing in the network,
as well as developing an effective
implementation strategy. The
program is scheduled to launch
in FY09.
22

UN Global Compact
PwC has become a signatory to the UN Global Compact as a global network.
The UN Global Compact presents a unique platform
for participants to advance their commitments
to sustainability and corporate citizenship. The
Compact brings together close to 5,000 company
participants and stakeholders from more than
120 countries, over 60 networks in developed
and emerging economies, and a spectrum of
learning, dialogue and partnership models. It
offers companies an unprecedented opportunity
to further their business in a responsible way.
By joining the UN Global Compact as a global
network, PwC has committed to engaging with and
taking forward the 10 principles of the Compact. The
Global Compact’s 10 principles cover human rights,
labour standards, the environment and anti-corruption.
Those most relevant to our business model are:
• Principle 6 – Businesses should uphold the
freedom of association and the effective
recognition of the right to the elimination

23

of discrimination in respect of employment
and occupation.
• Principle 7 – Businesses should support a
precautionary approach to environmental
challenges.
• Principle 8 – Businesses should undertake
initiatives to promote greater environmental
responsibility.
• Principle 9 – Businesses should encourage the
development and diffusion of environmentally
friendly technologies.
• Principle 10 – Businesses should work against
corruption in all its forms, including extortion
and bribery.
Our global signing of the Compact is important
because it shows not only our commitment to the
10 principles, but also our willingness to commit
our entire global network to those principles.

24

Taking responsibility for our people
Our people are core to PwC’s success. It is our responsibility to provide
opportunities such that our firm reflects the diversity of the communities in
which we operate. Below are a few examples of how we support these goals.

Women represent half of our
global workforce at the recruitment
level, but only 13 per cent of
the partnership. Although great
progress has been made to help
women climb the PwC ladder,
we know we need to do more.
To address this, we have formed
the Gender Advisory Council, an
international group that advises

25

on ways to improve the situation.
Our firms around the world are
investing time and resources in
initiatives that focus on our
female talent. All these initiatives
relate to the distinctive
experience that we aim to provide
to our people, enhancing their
value, sharing and collaborating,

and investing in teams and
relationships. PwC is also a
sponsor and supporter of the
annual Women’s Forum for the
Economy and Society, and works
with organisations such as
Catalyst and GlobeWomen to
learn best how to support,
develop and retain our people.

“Our
livelihood is dependent upon a
diverse set of talented people, and we

know that 6 people with different ideas
are more valuable than 60 people who
all think the same.

“

Gender diversity
At PwC we are committed to
ensuring women have the
opportunity to build a rewarding
career. It’s not only the right thing
to do, but an issue that directly
affects our business. Our
livelihood is dependent upon a
diverse set of talented people.

Global mobility
PwC’s global mobility program
matches high-performing
individuals interested in
international assignments with
PwC member firms in need of
support. These opportunities
provide specialist skills throughout
the network, while creating a
unique and culturally diverse
experience for our people.
Ulysses – Developing
responsible leaders
Ulysses is a global leadership
development program for future
leaders of PwC. It is designed to
build a global network of responsible
leaders who are committed to
developing quality, trust-based

relationships with a diverse range
of stakeholders. These leaders
understand our responsibility as a
firm, and as individuals, to integrate
stakeholder collaboration into the
role of high-performing business.
This will help create sustainable
success for communities and
markets across the world.
PwC’s Code of Conduct

business with respect, dignity,
fairness and courtesy.
• We take pride in the diversity
of our workforce and view it as
a competitive advantage to be
nurtured and expanded.
• We are committed to
maintaining a work environment
that is free from discrimination
or harassment.

Central to the values of PwC is the
Code of Conduct. It is a key aspect
in ensuring our people work in a
comfortable and accommodating
environment. The core components
of the Code of Conduct are:

• We try to balance work and
private life and help others to
do the same.

• We treat our colleagues, clients
and others with whom we do

• We provide a safe working
environment for our people.

• We invest in the ongoing
enhancement of our skills
and abilities.
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Taking responsibility in the marketplace

But probably our most direct
opportunity to influence the
marketplace is through our
sustainability practice.
Over the past decade,
sustainability has moved from
the fringes of the business
world to near the top of boards’
and shareholders’ agendas.
The concept of sustainability
has also gained traction
among employees, regulators
and customers. Everyone is
interested, which places our
sustainability practice in a very
influential position.
Advising clients on
sustainable practice
Clients look to PwC for our
experience of sustainability issues,
as well as the credibility we bring
27

to establishing trust with
stakeholders and the wider public.
We advise clients that addressing
sustainability will require
considerable investment of time
and resources, particularly in
areas such as:
• Corporate Responsibility
strategy design and deployment
• Reporting and assurance of
non-financial information
• Climate change and
emissions trading
• Supply chain management
• Other issues concerning
environmental health and safety
and corporate reputation.
Failure to address these issues is
likely to have a far greater impact
on our clients’ sustainability
tomorrow and therefore their
value today.

As an influential business in the
marketplace, PwC also has a
responsibility to play a role in
public debate.
PwC is a key contributor
each year to the Davos World
Economic Forum in Switzerland,
not only to the main topics of
discussion but also as a facilitator
of discussion among clients.
The theme for the 2008 meeting,
held from 23–27 January, was
‘The Power of Collaborative
Innovation’.
As already mentioned, PwC has
joined the UN Global Compact
as a global signatory. Further,
Sam DiPiazza’s appointment
in 2008 as Chair of the World
Business Council for Sustainable
Development provides an ideal
forum to encourage debate and

“

Clients look to PwC
for our experience of
sustainability issues, as
well as the credibility
we bring to establishing
trust with stakeholders.

“

As professional advisors we help our clients solve complex business problems.
PwC aims to enhance clients’ ability to build value, manage risk and improve
performance. We also play a significant role in the operation of the world’s
capital markets and take pride that our services add value by helping to improve
transparency, trust and consistency in business processes.

stimulate collaboration on key
issues of sustainability in the
marketplace.

At PwC we also develop thought
leadership reports that provide
insights and provoke debate on
matters of sustainability. Such
reports include:
Working towards wellness:
accelerating the prevention
of chronic disease.
This report identifies chronic
disease as a growing and

costly threat to corporations
and their workers. It calls on
global CEOs to make ‘wellness
programs’ central to their
corporate business strategies,
and suggests multinational
employers have the greatest need
and best opportunity to prevent
chronic disease. For corporations
adopting wellness programs,
PwC provides a framework to
ensure its effectiveness.
Managing tomorrow’s people:
the future of work to 2020.
This report hypothesises the
future of people management,
examining issues such as
the talent crisis, the ageing
workforce in the Western world,
rising demand for global worker
mobility and the dramatic
pace of cultural change in

the past 10 years. The report
includes a global survey of
3,000 ‘millennials’ from the US,
China and the UK who represent
the generation now joining the
workforce, and tests their views
and expectations on the future
of work.
Corporate Responsibility reports:
the role of assurance providers
and stakeholder panels.
This global survey of PwC clients
revealed that using a stakeholder
panel, in addition to an assurance
provider, can give a more complete
picture of a company’s Corporate
Responsibility performance. The
survey also found that clients
believe stakeholder panels enhance
the credibility of Corporate
Responsibility/Corporate Social
Responsibility reports.
28

UK
The UK firm has been involved in Corporate Responsibility
for many years, and provides advice and guidance to other
regions beginning on their Corporate Responsibility journeys.
Responsible leadership has long been part of the UK’s social
and political agenda, providing an environment that supports
and nurtures the firm’s initiatives.
The UK firm has a comprehensive Corporate Responsibility
strategy that focuses on positive action, integration into
the business and impact. The strategy is a priority for
stakeholders and also plays a vital role in motivating staff.

Our Corporate
Responsibility
actions across
the PwC network
We understand that a collective approach
to Corporate Responsibility is important and
requires collaboration and alignment of global
strategy and values. This alignment is already
apparent in the engagement that is occurring
around our network. Following are a few
examples of how Corporate Responsibility
is gathering pace across PwC.
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There are seven areas identified in the UK firm’s Corporate
Responsibility Footprint representing the firm’s priority areas
for action:
•
•
•
•
•
•
•

Culture and ethics
Client service delivery
Public agenda
Supply chain
People
Environment
Community affairs.

PwC culture and ethics are at the heart of the strategy. These
enhance the UK firm’s reputation for honesty and integrity by
focusing on the culture and behaviour of the whole organisation.
The UK firm continues to serve as a leader for the PwC
network, setting standards for innovation and impact around
the world.

US
The US firm has for a long time been heavily involved in the
community and has recently embarked on a comprehensive
and more formal Corporate Responsibility program. Each
year, the US runs a United Way campaign that directs
significant funds to the community. The firm also hosts a
Month of Service, engaging a significant number of people
in volunteering activity in the community.
Now expanding to embrace the full breadth of Corporate
Responsibility, the US firm has made significant progress
in a short amount of time. Addressing all four quadrants,
the US firm has plotted out a structured path incorporating
short-term, medium-term and long-term actions.

Central and Eastern Europe
(CEE)
In 2007 PwC CEE launched ‘PwC in the Community,’ establishing
for the first time a region-wide approach to community programs
and initiatives. This carefully developed program sets clear targets
and objectives for PwC’s work in the community and facilitates a
wide range of projects and initiatives.
Building on the significant skill of the sustainability practice;
we are now well along the track to developing a regional
Corporate Responsibility strategy. Central to the strategy is the
responsible leadership role the firm plays in the community.
Based on the four quadrants of the PwC approach to
Corporate Responsibility, the CEE strategy will focus on:
• Community: charitable donations, employee volunteering
and cooperation with government
• People: work-life balance, development and diversity
• Marketplace: customer and client service, supply chains
and marketing
• Environment: energy use, recycling, transport use and
addressing our carbon footprint.
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The Netherlands
PwC Netherlands has taken a leading position on Corporate
Responsibility. In 2005-06, the Dutch firm issued its first
Corporate Responsibility report titled ‘What we do and what
we don’t do,’ an honest reflection of the firms Corporate
Responsibility strategy and its implementation. The firm used
the Global Reporting Initiative as a framework to assess the
progress of its strategy and had the report externally audited.
Jos Nijhuis, the PwC Netherlands CEO, noted: “Corporate
Responsibility is pivotal to our policy and we want to be
accountable for this. Why are we doing this? Because we
want to continue building a strong and sustainable enterprise.
Because we want to strengthen our impact and be a force
for the good of our communities and the environment.”
The Netherlands firm has eight Corporate Responsibility
priority areas:
• Culture, ethics and value
• Client service delivery
• Supply chain responsibility
• Public debate
• Corporate Responsibility projects
• Responsible leadership
• Impact on staff
• Environmental footprint.
PwC Netherlands’ strategy is based on further integrating
Corporate Responsibility into business practices, processes
and culture, and communicating this vision on civil issues
effectively to a broader spectrum of society.

Malaysia
Corporate Responsibility has for a long time been integral
to the Malaysian firm, which has recognised the importance
of effective and efficient interaction with the broader community.
Through the NSTP–PwC Humanitarian Award and other
initiatives, Malaysia has demonstrated its commitment to
responsible leadership and Corporate Responsibility.
The Malaysian firm is now taking this further and developing
a ‘holistic’ approach to Corporate Responsibility, with a focus
that will engage our people, impact social change and,
through long-term sustainable partnerships, strengthen
PwC’s position in the marketplace.

Australia
Already working consistently on all issues relating to
Corporate Responsibility, the Australian firm decided that
the time was right to take a leadership position within the
market and develop a full Corporate Responsibility strategy.
Fundamental to the success of the strategy will be the fact
that it is embedded in the firm’s future vision and business
objectives. Action plans are being developed and
implemented.

The drivers for change
The Corporate Responsibility agenda is building momentum across the
business community and across the world. Businesses are doing far more
than ever before to understand and address sustainability by recognising their
social responsibilities, reducing their environmental impacts, guarding against
ethical compromises, creating governance transparency and becoming more
accountable to stakeholders.
The key business drivers for Corporate
Responsibility in business are:
•
•
•
•

Brand and reputation
Employee engagement
Market position
Trust of the financial markets and increased
shareholder value
• New ‘green’ products/services and new markets.

and provides opportunities to engage with
the wider community.

For PwC – the drivers are the same:

• Clients – Increasingly our clients are looking
to PwC to demonstrate our Corporate
Responsibility credentials. Particularly for
governments, this is becoming a pre-condition
to doing business. By focusing on our own
sustainability issues we recognise the
challenges that are facing our clients and
are better positioned to develop services
to assist them.

• People – Our Global People Survey results
highlight that our people want to work for
an organisation that is socially responsible

• Firm – Corporate Responsibility provides
the opportunity to be distinctive and supports
and enhances our brand.
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Celebrating our
community engagement
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Global Communities provides an
opportunity not only to understand
what is happening within territories
and local communities but also to
inspire each other with different
stories. This is the strength of the
network – ideas for new initiatives
developed in one place can be
shared with another. For example,
in 2007 Australia launched the
PwC Transparency Awards to
encourage and reward highquality reporting in the not-forprofit sector. These awards were
developed using knowledge and
support from PwC Netherlands and
PwC Germany, which already run
similar awards. Within Germany
and the Netherlands the awards
are already having an impact on
not-for-profit sector reporting.
Canada will also introduce the
Transparency Awards in 2008.

Sharing knowledge and information
is second nature to the Global
Communities network, and over
the past year all regions have
developed community action
plans and strategies using shared
lessons and ideas. An example is
the community plan developed by
PwC CEE that has subsequently
been used as a basis for the
development of other community
plans across the network, in
particular in SOACAT and Asia 7.
With sharing has come greater
consistency in the presentation
of information across the
network. For instance, as new
community annual reports have
been produced, a report model
has been developed to promote
a universal communications
message and style. The Global

Communities Coordinators Group
has been pivotal to the success
of knowledge sharing within the
network. Working across many
different time zones, the group is
committed to sharing ideas and
encouraging each other to make
a difference.
PwC’s commitment to our
communities involves a diverse
range of programs across the
globe. In 2007 one of the initiatives
launched by Global Communities

“

was the inaugural Recognition
Awards. The awards showcase
the breadth of community
engagement taking place across
the PwC network and recognise
outstanding contributions under
the following award categories:
‘Best in Class’, ‘Development’
and ‘Innovation’. In its second
year, our Recognition Awards have
brought an even deeper calibre of
nominations and continue to be
an impressive celebration of our
community impact.

The Global Communities Coordinators Group
has been pivotal to the success of knowledge
sharing within the network.

“

For many years PwC
firms around the world
have engaged with their
local communities and
worked passionately to
make a difference. Since
its inception in 2006,
Global Communities
has facilitated bringing
these activities together,
sharing best practice
and extending our
commitment to our
local communities.
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PwC Global Communities
Recognition Awards
We are delighted to present the winners for 2008.
Best in Class Award
Australia supports social
change through strong
community leadership,
capacity building,
volunteering and staff giving.
The PwC Foundation in Australia
was established five years ago
to provide structure and clarity
to our work in the community in
the areas of giving, volunteering,
corporate community leadership,
and capacity building (providing
professional services to charity
partners either pro bono or heavily
discounted, which assists them
to increase the capacity to deliver
their mission). The Australian
firm now has 21 strategic charity
partners across five cause areas
selected by our staff – health,
poverty, youth, children and
the environment.
The Foundation’s participation
rates for volunteering and giving
are some of the highest in
Australia – often quoted as an
example for other corporates.
35

From FY03 to FY07, the funds
distributed to charity partners
has risen from A$0.7 million to
A$2.6 million annually, and the
number of people involved in
volunteering has doubled from
24 per cent to 48 per cent.
The Australian firm is dedicated
to making sustainable social
change, while increasing our
people’s awareness of social
issues. In FY08 the firm increased
its capacity building budget to
A$5 million to increase our depth

of support for our charity partners
and the not-for-profit sector as a
whole, as well as provide more
opportunities for our staff to have
exposure to the charitable sector.
Underpinning this comprehensive
and focused approach is a clear
strategy to make an impact in
our community, both short-term
and long-term. The Foundation’s
strong engagement with staff,
connection with the PwC business
and understanding of broader
community needs are vital to
its success.

Development Award
PwC CEE launched a
comprehensive community
engagement policy to facilitate
a consistent and longer-lasting
impact on the region.
Started from scratch in May 2007
with a focus on profound social
change, the CEE firms have
developed a comprehensive and
consistent policy for community
engagement that has been rolled
out to all CEE territories. The
consolidation of PwC efforts
regionally was designed to
improve knowledge sharing
and enhance impact.

The CEE community plan is
based on the four pillars of Global
Communities: giving, volunteering,
providing professional services and
corporate community leadership.
The plan also primarily focuses on
the cause areas of poverty reduction,
access to education, development
of youth, cultural awareness
and environmental concerns. As
part of the regional community
approach, territory coordinators and
sponsoring partners in each of the
26 territories have been chosen to
lead and coordinate their territories’
commitment to the plan.

What really differentiates this
approach from other programs is the
fact that it is done on a regional scale
and requires the close cooperation
of various people and teams within
the region. The regional policy has
resulted in improved participation
levels and greater contribution to
the community across the whole
of CEE.

from across grades and lines of
service, and the Special Olympics
community.

and ran with the team in the final
leg of the Olympic torch’s journey
from Athens to Shanghai.

The activities spanned five months
and incorporated the Special
Olympics belief that those with
intellectual disabilities benefit
physically, mentally, socially and
spiritually through sports training,
competition and interaction.
Activities included the firm inviting
the Special Olympics Shanghai
basketball team to guest-star in
the national firmwide basketball
tournament. PwC members also
decorated a Special Olympics
mosaic alongside the athletes

The firm opened the channels for
staff to share and collaborate with
the Special Olympics community
through original activities, forging
distinctive relationships that made
the engagement meaningful for all
involved. Acting as the auditor of
the largest ever Special Olympics,
not to mention the very first held
in Asia, was an honour in itself
– however, going beyond the
pro bono engagement to truly
understand and connect with their
clients was the biggest reward.

The development of this program
in one year is a superior example
of how territories can cooperate to
create a significant impact on society
and be a responsible leader on a
regional scale.

Innovation Award
China and Hong Kong go
the extra mile to make the
Special Olympics World
Summer Games a memorable
success for all.
Through its appointment as
auditing services provider, PwC
China provided close to 400 hours
of pro bono assurance services to
the 2007 Special Olympics World
Summer Games. However, not
content to just provide professional
services, the firm also wanted to
build a meaningful relationship with
the Special Olympics. Therefore
the firm initiated a series of joint
activities between PwC people,
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Recognition Awards 2008
honourable mentions
Best in Class Honourable Mention
Greece is focused on growing and nurturing
the leaders of tomorrow.

engage in a charitable project personally significant to
them – the Netherlands office supports a broad range
of Corporate Responsibility activites.

Every year PwC Greece sets aside an amount equal to
3 per cent of annual profits for financing its Corporate
Responsibility program, U* in Action. All partners have
committed themselves to finding time to devote to
this education-focused program. It provides for three
dynamic initiatives focusing on issues as diverse as
bridging the gap that exists between market demand
and the Greek educational system, supporting
deprived children and educating young people on
environmental issues.

As part of becoming climate neutral last year, the
firm introduced a new car leasing scheme aimed
at reducing CO2 emissions. Staff could lower their
payment rates based on selecting a fuel efficient car
and exhibiting fuel efficient driving behaviour. In the
2007 calendar year lease cars were 3.8 per cent more
fuel efficient (standard consumption) than in 2006.
The actual fuel consumption even fell by 8.1 per cent
compared to 2006, indicating that PwC people are
changing their driving behaviour.

The flagship initiative of the U* in Action Program is
the construction of an environmental summer camp
for children in the area of Zaharo, a district that
suffered greatly from the fire disasters of summer 2007.
This project combines the two focus areas of youth
education and environmental consciousness. The
camp aims to educate through interaction with
nature and should open in 2008.
Best in Class Honourable Mention
The Netherlands is making changes from the inside out.
For PwC Netherlands, Corporate Responsibility is
based on a framework of culture, ethics, values,
sustainable development and community engagement.
From joining with other businesses to establish
the Kids Moving the World Foundation, to giving
employees the ability and resources to select and
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Development Honourable Mention
Malaysia brings water and hope to
disaster-affected communities.
It started small – a donation drive to aid flood
victims, with the collected funds channelled via
MERCY Malaysia. But soon enough, through
robust discussion and debates, PwC Malaysia
saw an opportunity to move beyond the one-off
collaboration and share our core competencies,
shaping MERCY towards strategic thinking in its
workflow and framework.
Within 10 months, PwC Malaysia’s work with MERCY
achieved a first for the country, with the building of
the mobile Water Sanitation and Hygiene (WASH)
Facilities for disaster-affected communities as well as
international humanitarian accountability certification

for MERCY – an Asian first and the world’s third. More
importantly, our work with MERCY sets a new Corporate
Responsibility benchmark, extending beyond partnership
towards sustainability and capacity building.
Development Honourable Mention
Korea explores the warmer side of economics.
PwC Korea aspires to be a leader in social awareness
and community volunteering. It has been committed
to a Corporate Responsibility vision since 2005 and
continues to identify strategic areas that align with
broader firm objectives.
The firm has developed the concept of ‘Warm
Economics’, a system that allows staff to donate
skills, services and business resources that will have
sustainable impact on the community. A newsletter
circulated to staff highlights the value of contributing
and recognises the achievements of staff in this area.
Initiatives of Warm Economics include using time
and financial donations to assist young burn victims,
building stronger communities, helping migrants
integrate into society and supporting inhabitants
of low-income housing in the region.
Innovation Honourable Mention
Singapore gives staff the opportunity to make a
difference overseas.
Following the success of the Singapore firm’s local
community initiatives, a search began for opportunities
to fulfil people’s desire to participate in overseas
projects. The answer was found in Shanghai, where
many families have migrated in search of a better
life. As migrants are not entitled to state funding for
education, sub-standard schools have mushroomed
on the city outskirts to cater to the migrants’ children.
In September 2007, the Singapore team met up with
Shanghai colleagues who took time off to volunteer
at one such school, called Yu Cai. The combined

team ranged from students on internships to senior
partners and assignees from PwC’s Canada, Germany,
Mexico and US firms, demonstrating how responsible
leadership resonates through the PwC network. In
10 days, the team set up a library with 5,800 books,
painted murals, sculpted balloons and taught English
in fun and engaging ways. Shanghai colleagues
contributed local expertise to fine tune the curriculum
while the Singapore team relived their childhood
experiences through games with the children. While the
group went to share, the Yu Cai school community’s
indomitable spirit and zest for life were invaluable
take-aways as everyone touched by the project
resumed their life journeys with fresh perspectives.
Innovation Honourable Mention
The US gives 85 university students the opportunity
to make a difference.
On 20 June 2007 Project New Orleans came into full
effect. PwC partners and staff hosted 85 students
from colleges and universities across the US for a day
of meaningful but challenging work in New Orleans.
The object of their labours was Warren Easton,
New Orleans’ oldest high school, which was hit hard
by Hurricane Katrina. Floodwaters reached 10 to 12
feet on the building’s first floor. Books, computers,
hallways and classrooms were all destroyed.
After a long summer day of painting, scraping, digging,
sawing and hammering, the school that had been
destroyed and closed for a year once again had fences,
flowers, fresh paint and a truly inspiring mural. The
work that PwC and the students did enabled the school
to reopen as a charter school on 7 September 2007.
In addition to selecting and organising the student
volunteers out of 5,000 applications, PwC donated
$100,000 to rebuild and revitalise the auditorium.
Project New Orleans was a fresh approach to
engaging potential new recruits, promoting
responsible leadership and providing hands-on
assistance to a community in critical need.
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A global network
having a local impact
The stories on the following pages present an opportunity to reflect on
the diverse contribution that we make to our communities. They also give
PwC great reason to celebrate that contribution – which results from the
hard work and dedication of our people.
US – Month of service continues to build strength

The ‘Our Theatre’ partnership
between Shakespeare’s Globe
Theatre, Southwark (South London)
schools and PwC began over 10
years ago. Approximately 4,500
children from about 50 schools,
along with their teachers and
families, have since participated.

might not be something the
students would choose to study,
but the fun classroom learning,
rehearsals with professional
actors and performances
motivate them to rise to the
challenge. Along the way they
develop language and listening
skills, and an understanding
of the underlying themes and
cultural differences. This in
turn improves their ability to
concentrate, communicate and
work in teams, and develops
their confidence and selfesteem, which they carry across
to other school subjects.

During practical sessions,
Shakespeare is used to develop
participants’ skills and inspire
creativity. Shakespeare’s plays

“Anecdotal evidence suggests
that ‘Our Theatre’ really affects
confidence, eloquence and team
building skills. The proof of the

PwC UK is working with young
people to improve their
achievement at school through the
theatre, an effective tool to involve
students who otherwise might not
participate in education programs.
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pudding is that schools flock to
become part of it and it’s always
over-subscribed. Without PwC,
it wouldn’t have happened,”
said Patrick Spottiswoode,
Director of Globe Education.
“I think it’s astonishing to get to
perform on the Globe stage – it’s
much better than maths!” added
a primary school participant.
PwC UK also supports Southwark
schools through other initiatives.
Some students are mentored by
PwC volunteers while others are
assisted by literacy volunteers
through PwC’s partnership with
Volunteer Reading Help. In addition,
PwC volunteers act as mentors for
Globe Education staff participating
in teacher training days.

“

You don’t know what it
means to these kids to
have you here. You’ve
made a real difference
– and not just today.
We’ll all remember this
for a long time.

“

UK – Inspiring youth
through theatre

In 2006 PwC introduced a new community service concept that
challenged our people across the US to devote just one day in
June to their local communities. During an initiative called ‘29k/30’,
our people took part in a wide variety of projects throughout
the entire month. The results went beyond all predictions, with
our people participating in hundreds of projects that directly
improved individual lives and communities in need.
By June 2007 we had over 30,000 people working for PwC in the
US. We decided to launch an even more extensive community
service campaign called ‘1/30,000’ hoping to build on our 2006
achievements and create more positive change. This time
we decided to focus on three key areas: health and wellness,
youth and education, and hunger and the homeless.
Our efforts were hugely successful and evidence that thousands
of people working together during a single month can make a
substantial difference. Our activities included walking, running
and cycling over 16,000 kilometres to raise funds for research
into cures for several life-threatening diseases; preparing hot
meals and bagging food and groceries for homeless families;
reading to and mentoring children; planting more than 1,400
trees; and revitalising hundreds of hectares of land.
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“

Ultimately, the important things are those experiences and moments you
have with people. This is one of them, and I have an opportunity to give
this student an angle I wish I’d had at his age.

“

Australia – Placing our leaders at the head of the class
Since joining the Australian
Business and Community Network
(ABCN) in 2006, our people
have embraced the concept of
collaborative action.
The ABCN was established
to bring together business
leaders to create positive social
change in the area of education

through practical programs that
involve students, educators and
business people. The aim is to
influence the development of our
future workforce by increasing
opportunities for disadvantaged
schools and students.
In Sydney, Brisbane and Perth
we have been actively involved in

creating lasting change using
the valuable business skills of
our people to assist students
and teachers at a number of
schools. The focus has been on
improving training and literacy
levels, supporting innovation,
mentoring and broadening
opportunities for students,
through two main initiatives.

Partners in Learning
Partners in Learning matches
business leaders one-on-one
with school principals who are
facing complex challenges.
This gives them the opportunity
to share experiences, solve
problems and explore leadership
challenges together.
For example in Sydney, our CEO
Tony Harrington is living the values
of responsible leadership by
committing time to partner with
Angela Lyris, Principal of Granville
Boys School. Granville faces
challenges in student retention
and community engagement. Tony
and Angela have been working
together over the last 12 months
to explore various solutions.
At one of their earliest meetings
the pair identified that the school
was in need of a marketing and
communications strategy. Tony
called in our communications
team to work with Angela to
prepare a prospectus and develop
a media strategy.

“The challenges faced by this
culturally and linguistically
diverse school in many ways are
in contrast those we face in the
corporate world. Yet there are
also many similarities in how we
deal with challenges – by building
strong relationships with our
internal and external communities,
we achieve as much as we can
with the available resources,”
said Lisa Jervis, PwC’s
Communications Director.
GOALS
A natural extension of our
Partner in Learning relationships
is to engage our people in
supporting the school’s students.
Through the GOALS mentoring
program, Year 9 students meet
people working outside their
immediate community, which
helps to open up wider vocational
and education options.
A call to action was sent to our
Sydney and Perth offices, with
more than 25 of our people

nominating themselves to mentor
students. In 90-minute structured
sessions, the students and
mentors have private discussions,
complete joint activities and
participate in broader group
discussions on issues such as
goal setting and building rapport.
PwC Sydney Manager Richard
Scenna didn’t hesitate to get
involved, and while both Richard
and his student match were
initially apprehensive, they soon
found ways to connect through
common interests and laughter.
“Ultimately, the important things
are those experiences and
moments you have with people.
This is one of them, and I have
an opportunity to give this
student an angle I wish
I’d had at his age.”
Richard’s student ends each
session with a reinforced
confidence in his potential and
what can be achieved – and
Richard doesn’t leave emptyhanded either.
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Canada – Connection and engagement
through workshops

“

Interest in the professional training and educational programs offered by
the Sociedad Activa has risen considerably, with 88 per cent of the total
941 participants who enrolled in 2006 graduating.

“

Chile – Building a sustainable community
Sociedad Activa, a member of
United Way International, is PwC’s
main community partner in Chile.
Villa San Gabriel, a deprived
neighbourhood on the outskirts of
Santiago, is a focus for Sociedad
Activa and PwC. Since we began
actively working in the area,
overall wages there have gone
up by 22 per cent. In addition,
interest in the professional training
and educational programs offered
by Sociedad Activa has risen
considerably, with 88 per cent
of the total 941 participants who
enrolled in 2006 graduating.
Villa San Gabriel is already
halfway to breaking the vicious
cycle of poverty. Two years ago,
the Coporacion Sociedade Activa
touched down in this village
bringing with it the concept
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The Volunteer Education and
Engagement initiative, introduced
in 2008 through the PwC Canada
Foundation, helps connect PwC
people with local volunteer
opportunities. The initiative also
provides workshops to give
volunteers the training and tools
they need to make a difference.

• Role of the board
• Individual duties/liabilities
• Case studies
• Resources to help locate
board positions.
A recent participant, PwC
Mississauga-based Senior
Associate Ian Cubitt, commented:
“The workshop was helpful to
me in better understanding
my role on the board and the
different governance models
that exist. Since my training, I’ve
been actively working with our
board executive to formalise our
governance model, development
stage and future direction.”

of social responsibility and
overthrowing the assumption that
the poor will always be poor.

concepts, and most importantly,
how to separate the housekeeping
from the business money.

“The root of poverty lies in a lack
of employment and what we do
is focus on building employability
within the community. People
look at their next-door neighbours
and see them coming up in the
world and then say to themselves
‘I can do that too’, forming a
virtuous circle,” said Anthony
Dawes, Senior Partner at PwC,
and Sociedad Activa Chairman.

But until four years ago,
companies gave little thought to
the donations they were giving.
Now, companies know where
every penny invested goes, using
carefully gathered data to show
exactly where they are succeeding
and where they could improve.

Argentina – Education, the mightier weapon

“Before, we just used to hand out
cheques every year to various
different entities, but we had
no idea what the money was
being used for and there was
no way of measuring returns.
Why, if we are so careful about
buying good machinery or
software, shouldn’t we be just
as careful about spending our
money more efficiently in the
social area?” said Anthony.

PwC Argentina offers an annual
education award that recognises
the positive impact educational
institutions can have on the
children they teach and the
communities they serve. PwC
believes that the best way of
improving social conditions is
through education, and that
growing up must go hand-inhand with social awareness.
Now in its fourth year, the award

One of the most successful
tools offered by the organisation
is micro credit, which gives
villagers the chance to open
their own businesses. Before
receiving the loan, however,
recipients take courses in
business management, learning
about cost control and selling

One program under this banner
is a half-day workshop called
‘Board Basics for Non-Profits’,
which targets staff actively
seeking board positions or
those who have recently joined
a not-for-profit board.
Workshop topics include:

is given to schools that best
demonstrate the benefits of
to local communities.
Award winners receive a cash
prize to reinvest in their social
education projects as well as
a year of assistance from PwC
volunteers and training from
the Latin American Centre for
Service Learning.
“It is almost impossible to define
the scope and number of people

who benefit from educational
programs, especially because
these projects encourage
replication,” said Senior Partner
Diego Etchepare.
“This program has undoubtedly
added quality to the lives of those
participating at PwC. It enriches
us both as people and as a work
team,” added Carolina Ares from
PwC, who is responsible for
managing the program.
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Climate change is a pressing issue that we need to
address here and now. To heed this urgent call for
immediate action, the Philippines firm launched a
climate change awareness activity in cooperation
with the Klima Climate Change Centre at the KlimaManila Observatory.
We started with a briefing by subject matter
experts on the impact of climate change on land,
air, water and weather forecasting, and on a clean
development mechanism.
Next, 110 PwC volunteers planted ipil seeds in
nursery pots at the La Mesa Ecopark. The park
spans 33 hectares within the larger La Mesa
Watershed, which houses Manila’s principal
source of water, La Mesa Dam. The park was
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built in response to growing concern about the
sustainability of the watershed, which provides
a crucial protective mantle for the dam. The park
also features a saltwater swimming pool, an
extensive orchidarium, the Shell Flower Terraces,
a fishing pond and a lagoon where people can
go row-boating.
“We are now the proud adoptive parents of 110
trees, and so we must nurture them and make them
our legacy of clean air and water to our children,”
said Chairman and Senior Partner Tammy Lipana.
“We are overwhelmed by the time given by the
volunteers on a Saturday morning when they could
have spent it with their families,” added Charito
Nanagas, HR Principal for the firm. “This only shows
that we are heeding the call, in simple steps maybe,
to act now and save the environment.”

Hong Kong – Seeing the world in a different way
In October 2006, PwC Hong Kong Senior Partner Christina Ho
participated in a sight saving field tour organised by ORBIS, a
non-profit humanitarian body that prevents and treats blindness in
developing countries. ORBIS believes that 75 per cent of the world’s
blindness is preventable, and that prevention through education and
training is more important than treatment alone.
The field tour involved a six-day trip to rural area’s, Wunan and Guizhou,
working with the ORBIS Flying Eye Hospital to carry out free sight tests
with the help of local doctors. The tour also involved visiting the homes
of Guizhou patients to understand their lives and needs. After the trip
Christina raised funds for a new sight saving project in Guizhou.

“

Because we have
access to so many
different resources here
at PwC, I think we can
do a lot to help the
communities we serve.

“

Philippines – Planting seeds for a
green future

“Corporate Responsibility is extremely important in today’s world,”
said Christina. “Because we have access to so many different
resources here at PwC, I think we can do a lot to help the communities
we serve. In Guizhou, we helped examine hundreds of villagers’ sight.”
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The program began with 50 PwC Game Guides. But the response
was so overwhelming that we quickly raised our targets.

The Netherlands – Kids moving the world

Mexico – A gift-giving tradition

PwC Belgium ran a pilot Community Day in June
2007. In this planned annual initiative, we focused
on three key areas:

Creating awareness of hunger is the mission of
PwC Netherlands’ partnership with ‘Kids Moving the
World’. Through this program, PwC people volunteer
their time and act as ‘Game Guides’ to assist children
to learn about hunger and other living conditions
in developing countries through a teaching kit.
The teaching kits are supplied free of charge to
primary schools throughout the Netherlands.

Mexico celebrates Three Kings Day (‘Dia de Reyes’) on
6 January, marking the 12th day after Christmas when the
three kings (‘los Reyes Magos’) arrived bearing gifts for the
infant Jesus. It is traditionally the day that Mexican children
receive gifts during the Christmas period, and since 1997 has
given PwC Mexico the opportunity to connect with some of
the most underprivileged children in the country.

• Education and employability – helping
underprivileged children with their homework in
Leuven and Brussels and coaching youngsters
forced to drop out of school in Antwerp.
• Environment – protecting nature conservation
in Natuurpunt.
• Other – cheering up elderly people in Antwerp,
and taking disabled adults on outings.
We also hold ‘DO*’ days to promote ongoing
support for the local community. On these days,
staff help less privileged people by getting involved
in practical activities.
We held our first DO* day in November. Fourteen
PwC people rolled up their sleeves to cook 60
kilograms of mussels at a party for elderly people
in Antwerp. The elderly enjoyed the party, and were
particularly happy to see the PwC volunteers
return after the first activity we did with them
back in June. Our people found the day both
rewarding and fun.
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Belgium – Days for the community

The teaching kit includes a game, which simulates
what life is like in developing countries, as well as
stories, pictures and assignments. These aim to
help the students learn about hunger, appreciate
the stark contrast between their lives and those of
children living in developing countries, and learn
what they can do about it.
The initiative supports the United Nations’ World Food
Program, specifically their School Food Program,
which aims to get children to attend school and be
nourished at the same time.
Initially, the program began with 50 PwC Game Guides.
But the response was so overwhelming that we quickly
raised our targets. Now there are so many candidate
Game Guides that we don’t have enough schools to
send them to. Colleagues are now being sent out as
ambassadors to find additional participants.

Isle of Man – A picnic site for
the disabled
Working with the Department of Agriculture,
Fisheries and Forestry, PwC staff volunteered
their time in July 2007 to install a new picnic site
for disabled people at the Millennium Oakwood.
Staff assisted in installing two new picnic
benches with wheelchair access, and in creating
new paths to link the picnic site with other paths.

PwC runs ‘la Campana de Reyes’, a gift-giving campaign
during which PwC staff, their families and 60 volunteers
donate and wrap gifts and then deliver them to children
at 22 social assistance centres. These centres consist
mainly of orphanages or centres servicing underprivileged
communities. Since it began the campaign, PwC has
increased its reach every year, handing out a total of
2,350 gifts in 2007.

“This is a very positive move forward which will
enable disabled people to access recreational
facilities,” said Richard Fowler, Chief Executive of
the Manx Foundation for the Physically Disabled.

The campaign is run with much festivity, with PwC
representatives delivering the gifts dressed as ‘los Reyes
Magos’. The gifts are carefully chosen to match the gender
and age of the children, and the team goes to lengths to
create a fun and fantasy-filled day.

Agriculture, Fisheries and Forestry Minister Phil
Gawne said he was delighted to receive PwC’s
help. “We hope the new picnic site will benefit all
who visit the Millennium Oakwood, in particular
those with disabilities,” he said.

“The happiness in the children’s faces when they get a toy
in their hands is what gives us the strength to continue year
after year, no matter how much time we need to invest,” said
Partner Veronica Rivera. “With the help of PwC employees,
partners and volunteers, we make things happen.”
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It presented the perfect opportunity for PwC employees
to get their hands dirty at a grassroots, team building level
– all the while uplifting a family in need.

“

South Africa – Literally building the community

Uganda – Responding to provide relief
The floods that hit eastern Uganda
in October 2007 caused widespread
devastation, forcing the Uganda
government to declare a state of
emergency as countless inhabitants
were left homeless and sick.
PwC Uganda’s Corporate
Responsibility group immediately
responded with medicine, food
and financial aid to provide relief
in the wake of the disaster.
The affected areas received
malaria and diarrhoea drugs, as
well as mosquito nets and water
treatment solutions. Our people
also donated clothes, shoes and
money, which was doubled through
PwC’s matching scheme.
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A group of 20 PwC employees
travelled to eastern Uganda on
2 November 2007 to personally
present their donation to Ugandan
officials. They also helped in a
cleaning and sanitation exercise
in the Akoboi community centre

820 kilometres from Kampala,
the capital city of Uganda.
Although it will take time for the area
to overcome the devastation of the
floods, the residents were grateful
for the support PwC provided in
their most immediate time of need.

PwC South Africa have partnered
with Habitat for Humanity (HfH), an
organisation that provides simple,
respectable and affordable housing
to marginalised communities
throughout the world with the aim
of addressing housing problems
associated with poverty.
PwC South Africa’s Corporate
Responsibility strategy began with
monetary donations to HfH, but

now our people are involved in
actually building the houses.
This provided our people with
the opportunity to get their hands
dirty at the grassroots level,
a team building experience
that also uplifted a family in need
and helped to address poverty.
So far we have been involved in
building three houses in Gauteng,
KwaZulu Natal and Cape Town.

Egypt – Optimum help for the locals

CEE – Taking every opportunity to raise funds for charity

Our Corporate Responsibility team, in cooperation with 12 local
opticians, organised a trip to Suez where many needy families live.
PwC volunteers visited the families’ homes in groups to find out
more about the health and financial needs of the community.
We found that over 400 children had eye problems and a total of
1,000 people needed treatment. Additionally 15 per cent of patients
required further surgical procedures. The information gathered was to
be presented as case studies to track the needs of the community.

The annual CEE Partners’ Conference was held in Athens in October
2007. A highlight of the conference was the charity auction and raffle
led by Chris Monteleone, CEE’s Corporate Responsibility Leader, at the
gala dinner. Partners showed immense generosity, upping their bids until
an estimated total of 200,000 euros was raised. The money will benefit
close to 30 selected charities across the CEE region. Partners have been
encouraged wherever possible to deliver the donations personally to the
charities with a view to developing relationships with these organisations.

The selection process for
choosing where the houses
are built and to whom the
houses go is stringent, and
geared towards creating a
sustainable environment for
the new homeowners. Among
other things, the chosen family
is required to donate ‘sweat
equity’, or in other words, to help
build their houses and those of
other HfH homeowners-to-be.
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A total of 68 scholarships have now been made over
the four years the Aspire program has been in place.

“

New Zealand – Encouraging students
to ‘Aspire’ for great things
PwC New Zealand awarded a record 20 ‘Aspire
Scholarships’ to New Zealand students in 2007
under the two different strands of the firm’s
secondary schools program. The Aspire
Scholarship program was established in 2004
in response to a challenge to make commerce an
attractive and rewarding option for students as
they select their degree courses and Careers.
Since then, a total of 68 scholarships have
been handed out.
“We knew that our schools were full of talented
young people, but they weren’t necessarily
aware of the vast range of career options a
background in commerce can offer,” said
David Randell, lead Partner for the program.
“Going into the schools, talking to students and
encouraging them to learn more about commerce
was an obvious way forward. And so, the Aspire
Scholarship program was born, offering not
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Kazakhstan – Contributing
in more ways than one
only financial assistance, but also mentoring
and other career benefits. For us, this was a
demonstration of the level of our commitment
to the nurturing of NZ’s business leaders of
tomorrow – a particular passion for PwC.”
Separately, Aspire Foundation scholarships
were also handed out under the banner of the
PwC Foundation, a charitable trust established
in 2004 that coordinates the firm’s community
involvement. Since 2005, the Foundation
has awarded 13 scholarships to extremely
worthy winners, including five in 2007.
“This provides a great opportunity for
us to assist students from more diverse
backgrounds by giving them a contribution
towards their fees and mentoring support as
they embark on tertiary study,” said Kathryn
Roberts, lead trustee and Partner.

PwC contributes to three main areas needing
change in Kazakhstan: education, child welfare,
and climate change and sustainable development.
Tomas Balco, PwC Senior Manager, conducts pro
bono courses in his academic position of Adjunct
Associate Professor at Kazakhstan Institute of
Management, Economics and Strategic Research,
the leading university in Kazakhstan and Central
Asia. He teaches accounting and taxation in
the evenings, after completing his daily work
responsibilities. Tomas volunteered his services so
that the money allocated for teaching the courses
could be used to fund a student scholarship.
Feedback from the more than 80 bachelor and
MBA students who have done the courses has
been very positive. Many have been inspired by
Tomas to further their postgraduate studies and
research, gain practical experience with PwC or
find jobs with local and international companies.

PwC’s most important contribution is in the area
of child welfare. Many of our people volunteer at
children’s orphanages on an ongoing basis. We also
organise charity benefits such as summer picnics,
Children’s Day events and the ‘Charity Instead of
Business Gifts’ initiative. Under this last initiative PwC
decided that rather than buy New Year gifts for its
clients, it would put the funds towards charity. In 2007
the money was used to benefit the Kenes centre in
Astana, a rehabilitation facility for disabled children.
PwC staff gave out New Year presents such as
games, drawing paper and crayons, and in return our
clients received New Year cards and pictures made
by the children. There was a lot of positive feedback
on this initiative from our clients and our people.
We have many initiatives in the areas of climate
change and sustainable development, including
recycling within the office. One of the most
innovative is the new flexible hours schedule.
This encourages our people to use public transport,
outside peak hour if necessary, by allowing them
to work eight hours spread out over the day.
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Making a difference... action by action
Australia – Turn off the TV and play a game
We all know we spend too much time in front of the TV. Make sure you get
outside and play a game with your kids, friends and family or whoever is around.
Whether it’s football, frisbee or even board games, you’ll learn a lot more about
each other than you knew before.

US – Get fit, active and healthy
Obesity is becoming a major problem for the developed world. Why not get off the
train one stop early, or take the stairs instead of the lift?
Small changes add up to a big difference.

Across the PwC network we think globally and act locally. Our actions add up
to make a difference. Here are some suggested actions from across the global
network to help create change and inspire each other.

Eurofirms – Don’t take the car to work
Cycle, walk, car pool or use public transport, at least once a week.
Every litre of petrol saved cuts greenhouse emissions by 2.8 kilograms. If you travel
five kilometres each way to work, in a year you could save one tonne in emissions.

UK – Turn off the tap
Most people leave the tap running while brushing their teeth. This wastes up to
nine litres of water a minute, meaning the waste from your street alone could fill
an Olympic-sized swimming pool each year.
Save the water so it’s there when you really need it!

CEE – Take the time to listen
Did you know one in five people will suffer from depression in their lifetime? If you feel
that someone in your workplace is suffering from depression you may be able to help.
•
•
•
•
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Initiate talk; spend time talking about their experiences.
Try to listen more than give advice; they shouldn’t feel judged.
Encourage them to exercise and eat well.
Use open-ended questions.

Southern Africa – Take breaks and time out
Stress is infectious. Stop the cycle from starting by staying calm. Take breaks or
time out to maintain perspective. Go for a walk, make some tea or have a chat.
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Making a difference... action by action

Africa Central – Get a different perspective
Spend time with someone from a different generation – you never know what you
both might learn. Listening to a fresh or old perspective will do you wonders.

SOACAT – Have more meals together
Research has shown that children who have meals with their parents are
much less likely to suffer from anxiety or stress disorders.

Canada – Be a mentor
Mentor a newcomer – help them to connect with professional networks and hit the
ground running at PwC.
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Across the PwC network we think globally and act locally. Our actions add up
to make a difference. Here are some suggested actions from across the global
network to help create change and inspire each other.

New Zealand – Recycle your old glasses
Many of us have old pairs of glasses that we don’t use. Find the nearest place
to donate and send those old specs to a developing country.

Middle East – Avoid using plastic bags
One single plastic bag can take up to 500 years to decay once it’s been
thrown away – so take a backpack or alternative bag with you the next time
you go shopping.

Asia 7 – Use less
Alan Pears, energy efficiency expert, states that “for every dollar you spend,
1.6 kilograms of CO2 was produced in making and delivering your goods”,
so consume less. Perhaps buy second-hand items and repair your old goods
rather than buying new ones.
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Responsible Leadership Calendar – In 2007 PwC Belgium published
a calendar for all staff highlighting every month of the year as an
opportunity to engage in socially responsible behaviour. For example,
January give blood, February save water, March volunteer for a day.

Zest for Life, the business imperative for health
– In the UK, there is a growing consensus on the
importance of health. PwC UK is bringing together
its many initiatives under the banner of ‘Zest for
Life’. The program supports our people’s health and
wellbeing by providing information for an opportunity
to make a healthy choice. Zest for Life includes
healthier catering options, a me@PwC Health, Fitness
and Wellbeing module, identification of healthier
options in vending machines and much more.
Fair trade – PwC UK uses fair trade tea and coffee
for all fresh-brew selections in vending machines.
Our in-house coffee shops also sell fair trade coffee.

Canada
Green Week – The first annual PwC Canada Green
Week took place during 11–15 June, with over 230 PwC
staff and partners participating. From Dartmouth, Nova
Scotia, to Vancouver, British Columbia, teams of up to 50
PwC volunteers helped better the environment through
tree planting, watershed improvement and invasive plant
removal. This green movement has continued throughout
the year. In fact, PwC Team Volunteers, through the
Foundation, will plant a tree for every new campus recruit
who accepts a full-time offer with the firm. That translates
into more than 300 trees being planted.

UK

Environmentally and socially responsible paper – In the Netherlands,
PwC was the first professional services firm to enter an agreement
with the Forest Stewardship Council (FSC). The deal means PwC will
only use FSC-certified paper for internal and external communications,
in addition to selecting FSC office furniture and building material
whenever possible.
Environmental Summer Camp – A flagship initiative within
PwC Greece’s ‘U in Action Program’ is the specifically designed
Environmental Summer Camp for young people in the Zaharo district,
one of the areas hit hardest by the devastating bushfires of summer
2007. In partnership with Hellenic Scouts Association and World Wildlife
Fund Hellas, PwC designed this project to promote the education of
young people and environmental consciousness. The aim is to educate
the local youth about environmental issues through interaction with
nature, and at the same time regenerate the fire-affected areas around
Zaharo. The camp is due to be launched in June 2008.

Charity Week – For a week in November 2007 PwC Russia
hosted representatives from a range of NGOs with which
we collaborate on child welfare, educational and cultural
programs. Charity Week provided an excellent opportunity
for our charity partners to discuss their needs with our
people, and for us to raise the overall awareness of the many
community programs PwC Russia supports. While PwC
believes personal engagement is just as valuable as financial
contributions, we also succeed in raising new funds for
charity during our Charity Week.

Eurofirms

C&EE

Asia 7

US
Middle East

Health and wellness focus – The US firm recognises the
importance of encouraging people to be as healthy as they
can be. It manages many health initiatives including annual
comprehensive physicals for staff and their families. While
improving individual lives, these programs also enable the
firm to spot broader health trends and tailor health and
wellness efforts.

Real Life program – PwC Egypt recognises that there
is a gap between the university world and the world of
work, with students often focused on theory and study
rather than vocation. PwC’s Real Life program aims
to bridge this gap. It offers sessions on topics such as
competing in today’s job market, postgraduate study
and meeting challenges at work. The intention is to give
undergraduate students a flavour of the working life they
could expect at PwC Egypt.

Project New Orleans – The global Universum Survey
has shown that commitment to community service is one
of the top five attributes college students look for in an
employer. PwC US has taken heed by launching the Project
New Orleans campaign in conjunction with Hands On
Network, one of the largest volunteer networks in the US.
The campaign involved a campus sweepstakes at 85 target
colleges and universities to select one student from each
institution to work on a restoration project in New Orleans
in June 2007. The participating students worked alongside
partners and staff from PwC assisting to rebuild a school
that was devastated by Hurricane Katrina.

Channel A7 – Asia 7 knows that work-life balance is important for
our people, which is why it is a major feature on Channel A7, the
firm’s internal knowledge portal for the region. The work-life balance
area of the portal offers health tips, lifestyle information, food recipes,
restaurant guides, a wine guide and ideas for travel destinations for
work and pleasure. Through the portal, Asia 7 is putting the tools for
a good work-life balance at people’s fingertips.
Go Green for Valentine’s Day 2008 – PwC Thailand used
Valentine’s Day as an excuse to engage with its people around
individual green actions. An email was sent to all staff making
suggestions on how people could ‘go green’ with their gift-giving
on Valentine’s Day. The suggestions included sending an e-card
instead of a paper card, giving a potted plant instead of a bunch
of flowers, using recycled paper to wrap gifts, and taking that special
someone on an outdoor picnic rather than entertaining them indoors
using electricity.

Africa Central
SOACAT
Day of Community Impact – One day each year,
the entire staff of PwC Ecuador (approximately
210 people) spend the day volunteering on
community projects, including projects for the repair
and maintenance of disadvantaged schools. No client
appointments are made on PwC’s ‘Day of Community
Impact’, but the initiative is widely supported by
clients, many of whom have volunteered their services
as well. In 2007 this initiative directly benefited
780 children, whose schools and educational
institutions were improved by repair and
maintenance work carried out by PwC people.

East Africa’s Most Respected Companies
(EAMRC) Survey Awards – For the eighth year
running, PwC and its partner the Nation Media Group
have organised and managed the EAMRC Survey.
The survey seeks to find out from prominent CEOs in
Kenya, Tanzania and Uganda which companies they
respect most and why. The awards provide useful
benchmarks for local companies and give them
insight into business performance trends and
leadership values. Businesses have used the
survey results to improve their performance in a
wide range of areas, including financial performance,
human resource management, social responsibility/
engagement, customer service and quality of products
and services. A similar survey is conducted in Ghana
and Nigeria.

Australia
Southern Africa
Food and trees for Africa – PwC South Africa
calculated its carbon emissions, including
electricity consumption, paper use and travel,
(road and air), for all South African offices. Through
the FTFA’s National Tree Distribution and Trees
for Homes program, the South African firm plants
9,000 trees to offset its emissions each year.

Celebrating the Australian PwC Foundation –
The Australian PwC Foundation turned five in October
2007, and to celebrate PwC Australia launched three
short, fun and humorous film clips about the Foundation.
The stars of the clips included Paul Brasher, our Global
Chairman, and representatives of our charity partners such
as Joey the Guide Dog. The clips were a great success in
celebrating the Foundation and our people’s impact on the
community, so much so the firm decided to make them
available on YouTube for all to see and enjoy.

New Zealand
Aspire Scholarship – PwC New Zealand’s
Aspire Scholarship rewards students who have
had consistent academic success through
to Year 13, and who have made a positive
contribution to school and community life.
Winners receive NZ $6,000 towards university
costs, as well as career advice and work
experience opportunities with PwC.

Bringing Corporate Responsibility to life across the PwC network
Our people have great ideas to bring Corporate Responsibility to life, using fun and interesting initiatives to spread the message and raise awareness. Here are just a few examples.
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“

Taking responsibility*
In our communities

Taking responsibility*

As trusted advisors in the business
community, we have a responsibility
to consider all aspects of social
and environmental sustainability.
Our advice cannot be based solely
on the drivers of change for today;
we have a responsibility to help
shape the drivers of the future.

“

Samuel A. DiPiazza Jr.
CEO, PricewaterhouseCoopers International Limited
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