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PricewaterhouseCoopers
Av. Samuel Lewis y Calle 55-E
Edificio PricewaterhouseCoopers
Apartado 6-4493
PRICEWATERHOUSE(COPERS Panamé, RP.

Teléfono (507) 206-9200

Panama, March 15, 2005. Telefax  (507) 264-5627

Your Excellency
Kofy Annan
General Secretary
ONU

Your Excellency:

From the time our Firm was approached by enthusiastic promoters of the initiative for Panama to become part of the Global Compact, we expressed our
interest, being this Firm, through my representation, one of the founding signatory members in Panama.

Our interest has been exposed to the community through our unconditional support to the Global Compact Web, being part of its Board of Directors since
its beginnings in the year 2002.

Our Firm has communicated its support through our area of influence, as promoters of seminars that incentive the principal of RS in the executive world.
We have offered man-hours of our consultants for the carrying out of the assignments required by the Global Compact Web for its best performance, as
well as our installations, all with the objective of promoting a higher participation of the executive sector.

We are fully convinced of the social responsibility of the executive sector, maintaining our interest in supporting the initiative of our country, and to continue
increasing our participation in the activities related to the RS.

With our highest consideration and appreciation,

Sincerely,

Antonio Latorraca Espinosa
Partner
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PRINCIPLE # 1: HUMAN RIGHTS
Support and respect the protection of human rights
acknowledged internationally within its sphere of influence.
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EXHIBIT 1

PWC PANAMA SUPPORT TO THE GLOBAL COMPACT WEB
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I e d THE GLOBAL COMPACT

MOTIVATING SEMINARS

I Seminar held on April 6, 2004 in the
offices of PricewaterhouseCoopers

Attendance: 30 participants

II Seminar held on June 29, 2004
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I e d THE GLOBAL COMPACT

SURVEY ELABORATION

We had the Sponsorship of PricewaterhouseCoopers, signatory firm of the Global
Compact Web Panama, for the elaboration of the surv  ey.

Determined the level of advance in compliance with the principals of the Global
Compact in Panama.

Satisfaction of the members of the Web with the se  rvices given as of this date by
the Association.

Held on July 27, 2004.
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THE GLOBAL COMPACT

Conference for the Signatories of Executive Social Responsibility and Social Reports

Sponsored by:
PricewaterhouseCoopers

Speaker: Luis Perera Aldama,
Author of the book: “Reporte
Social: Un Cuarto Estado
Financiero Basico” (Social
Report: A Fourth Basic Financial
Statement)

Breakfast for signatories of the Global
Compact and special guests with 30
participants.

Held at the Bristol Hotel on October20,
2004.
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I e d THE GLOBAL COoMPAST

Conference on
Executive Social Responsibility and Social Reports — Chamber of Commerce of Panama

Sponsored by :
PricewaterhouseCoopers

Speaker: Luis Perera Aldama

Conference for members and special
guests with an attendance of 30
participants.

Held in the Conference Room on
October 20, 2004.
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PRINCIPLE # 1: HUMAN RIGHTS
Support and respect the protection of human rights
acknowledged internationally within its sphere of influence.
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EXHIBIT 2

Summary of Firm’s Conference on the Code of Conduct
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Code of Conduct

The manner of Doing Business

PRICEWATERHOUSE(COPERS




Goals and Objectives:

goal

objectives



Summary




Our Values




What helps us to achieve our aspirations”
How do we behave with our clients and
colleagues?

In conclusion:
How do we fullfill our mission?

We have three essential values that define how we
wish to behave and act in our business

Leadershi
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Pwc Values describe the qualities that we feel should
characterize our relation with our groups of Interest
(stakeholders). These are.

Excellence , achieved through Innovation, Apprenticeship
and Agility.

Team Work requires Relations, Respect and Sharing.

Leadership demands Courage, Vision and Integrity.
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Code of Conduct

The laws, regulations and internal policies that co nform the
frame of reference to accomplish our business do no t
govern all types of behaviors.

The Code of Conduct’'s aim Is to take our values to the next
level, iIn summary, these are “ our Values in action”,
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Code of Conduct

The Code supplies a wide range of guides on standards of
Integrity and business behavior, but it can not treat every
possible situation encountered by individuals.

Also, there will be demands for the rules/regulations/local
cultures, to be added to the mixture.

But we all have the obligation to know, understand and comply
with the letter and the spirit of this Code.
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Summary

Values in Action

Considered together with the rules/regulations/local cultures

but ...

Imposes obligations to comply with the guides
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Code of Conduct

No Code can supply all the answers for all the questions of all the
people — it does not substitute our responsibility and
obligation in the rendering of accounts In the use of good
judgment and procurement of orientation with those responsible
at local/regional levels regarding matters of business conduct.
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Code of Conduct

We should search locally and globally for any answer. Local
orientation  will always be consistent with the Global Code.
Consequently, whenever local orientation IS present on a
particular matter, stick to it. If you can not find specific local
orientation, then you should refer to the Global Code of Conduct.
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Summary

Need of:

Responsibility
Rendering of
Accounts

Good Judgment

Extra Orientation

PricewaterhouseCoopers

The Code supplies
orientation on
standards of integrity
and business conduct

based on our Values.
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Summary — Maintain the name

Professional competence
Integrity
Client selectivity

e PWC
Use assets responsibly
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Summary

Professional behavior

 Compete vigorously, but...
 Work with high standards
e Deliver what you promise
 Be honest

* Respect confidentiality

* Avoid conflicts of interest

* Follow professional rules and
standards

e |n case of doubt, consult
e NoO bribes
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Summary — Respect for others

— = e« Treat everyone with
respect

Be proud of diversity

No discrimination /
harassment

Balance between work /
personal life

Capabilities /
Increasing abllities

Safe environment

Page 28
PricewaterhouseCoopers March 15, 2005



Summary — Soclal Responsibility

PricewaterhouseCoopers

Support human rights

Be socially responsible
Respect the environment
Help others

Support fight against
corruption
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Each of us has individual responsibilities related with the Code of
Conduct and PwC has, In turn, organizational responsibilities. Let
us review each one. As individuals, we should:

e Understand and follow the Code - this means that our
daily behavior should reflect the Code and our Values.
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Consult - ask others, including experts on various
matters, their opinion on behavioral problems in th e
business.

Help others - discussing with them issues and dilemmas of
business conduct. Help our colleagues to mend th INgs

through the review of all sides of the problem.

Take actions - we can not ignore the problem or possible
problems that come to our attention. We must expre  SS our
anxieties and report problems through the proper ch annels

Page 31
PricewaterhouseCoopers March 15, 2005



Individuals

 Follow the Code and
local orientation

EXpress uneasiness

Consult

Support others

Take action

PricewaterhouseCoopers

Firm

Supply confidential
resources

Free of reprisal
environment

Investigate thoroughly

Take action
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PRINCIPLE # 1: HUMAN RIGHTS
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EXHIBIT 3

RESULTS OF THE SURVEY

October 2004 Global Survey on Ethics

Teritory Results
Global Survey on Ethics Interamericas Advisory Assurance Tax IFS-Shared Services/Other
Agree Disagree [Average Number Agree Disagree [Average Number Agree Disagree [Average Number Agree Disagree [Average Number Agree Disagree [Average Number
Territory Results (4t05) (1t02) |Response* | Responding (4t05) (1to2) [Response* | Responding (4t05) (1t02) |Response* | Responding (4t05) (1t02) [Response* | Responding (4t05) (1t02) |Response* | Responding
I'am familiar with the resources available to help me resolve ethical and
business conduct issues. 90.1% 55% 44 9 82.1% 7.1% 43 28 93.6% 43% 45 47 100.0% 0.0% 48 9 85.7% 14.3% 40 7
2| helieve my leader is committed to an ethical workplace at PwC. 93.3% 2.2% 46 90 92.9% 0.0% 45 28 95.7% 2.2% 4.7 46 88.9% 0.0% 4.7 9 85.7% 14.3% 43 7
I am responsible for reporting improper conduct of PwC partners and
colleagues. 78.4% 8.0% 42 88 71.8% 14.8% 42 21 84.8% 43% 43 46 81.5% 00% 46 8 28.6% 14.3% 33 7
4 | can report or express questions ahout misconduct in a confidential and
secure manner within my firm. 79.1% 8.8% 42 9 78.6% 14.3% 41 28 85.1% 43% 44 47 71.8% 2.2% 41 9 42.9% 0.0% 36 7
5 PwC takes appropriate action to penalise unethical behaviour. 83.3% 2.2% 43 90 75.0% 3.6% 42 28 89.1% 2.2% 44 46 77.8% 0.0% 43 9 85.7% 0.0% 43 7
6 I know where to find supplemental guidance to the Code of Conduct specific;
to my country. 74.4% 11.1% 4.1 20 64.3% 17.9% 38 28 84.8% 6.5% 43 46 88.9% 11.1% 46 9 28.6% 14.3% 34 7
7 Actions and communication of senior leadership demonstrate commitment
to a high standard of conduct. 85.6% 33% 44 20 82.1% 3.6% 43 28 87.2% 43% 45 47 100.0% 0.0% 46 8 T14% 0.0% 43 7
8 I have participated in PwC training that included a component on ethics and
business conduct within the past year. 90.0% 33% 46 20 81.5% 37% 44 21 95.7% 21% 48 47 100.0% 0.0% 48 9 714% 14.3% 40 7
9 I have received a copy (hard copy and/or electronic) of the "PwC Code of
Conduct - The way we do business". 96.7% 3.3% 48 91 100.0% 0.0% 5.0 28 95.7% 4.3% 48 47 100.0% 0.0% 49 9 85.7% 14.3% 43 7
1 The PwC Code of Conduct and supplemental guidance supports me in
making business decisions. 92.3% 1.1% 4.6 91 89.3% 0.0% 4.6 28 93.6% 2.1% 4.6 47 100.0% 0.0% 4.7 9 85.7% 0.0% 4.6 7
I believe my business conduct and adherence to the PwC Code of Conduct
u impacts my performance evaluation. 89.0% 3.3% 45 91 85.7% 0.0% 45 28 91.5% 6.4% 45 47 100.0% 0.0% 47 9 71.4% 0.0% 4.1 7
*all results based on 5-point scale, where 1 = completely disagree, 2 = somewhat disagree, 3 = neither agree nor disagree, 4 = somewhat agree, 5 = completely agree
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PRINCIPLE # 1: HUMAN RIGHTS
Support and respect the protection of human rights acknowledged
Internationally within its sphere of influence.
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PRINCIPLE # 1: HUMAN RIGHTS
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PricewaterhouseCoopers

Exhibit 4
CATEGORY SUMMARY
INTERAMERICA / PWC OVERALL

ProwERousECOPRS @ PAGE 1

PricewaterhouseCoopers - Global People Survey 2004

Category Summary

GROUP SYMBOL NUMBER

INTERAMERICAS A 452

PWC OVERALL[W] B 40203

e PERCENT FAVOURABLE SCORE e FAX;L‘%R’
ik % 50 s 10 SCORE
81
9. ++ Values I o 72
80
3 Commitment g+ 72
- 76
7 Strategy & Direction 7* 68
77
2 Leadership & Integnly 6* 71
58
5 Talent Management 4 55
> 70
1. Team Effeciveness 4 66
7
4 Competitiveness -1 78
48
6 Performance Management 51
-3

8+ Work Life Bal o
ife Balance ~10°1 54

100

* A stabstcally significant difference at the 95 % Confidence Level
++ Calegory score based on 2 items only.

ISk PAGE 1
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PRINCIPLE # 1: HUMAN RIGHTS
Support and respect the protection of human rights acknowledged

Internationally within its sphere of influence.
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EXHIBIT 5

ACTIVITIES WITH ORPHANED CHILDREN OF “CIUDADELA
DE MARIA Y JESUS”
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Child’s Day 2004
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Child’s Day 2003
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PRINCIPLE # 1: HUMAN RIGHTS
Support and respect the protection of human rights acknowledged

Internationally within its sphere of influence.
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EXHIBIT 6

ACTIVITY IN THE COMMUNITY OF CANO QUEBRADO
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Community: Cano Quebrado
Kitchen utensils, dry foods, toys, and clothes were distributed and a special
day celebration was shared with the community.
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Community: Cano Quebrado
Kitchen utensils, dry foods, toys, and clothes were distributed and a special
day celebration was shared with the community.

04 27 2003
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EXHIBITO 7

ACTIVITY IN THE MARGINAL COMMUNITY OF (LA
ENCANTADITA)
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A special day in “La Encantadita”.
Kitchen utensils, dry foods, toys, and clothes were distributed and a special
day celebration was shared with the community.

 x
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EXHIBIT 8

ACTIVITY IN THE MARGINAL COMMUNITY OF (CERMENITO)
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Community: “Cermenito”
Kitchen utensils, dry foods, toys, and clothes were distributed and a special
day celebration was shared with the community.
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Community: “Cermenito”
Kitchen utensils, dry foods, toys, and clothes were distributed and a special
day celebration was shared with the community.
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PRINCIPLE #2: WORK

Effective elimination of discrimination in regards to employment and
occupation. Rely on an objective process for the selection of personnel that
guarantees recruitment of those persons better qualified indistinctly of creed,

race, religion or sex.
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PRINCIPLE # 2: WORK
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Exhibit #9

PRICEWATERHOUSE(COPERS

Personnel Statistics

February 18, 2005

49%

51%
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PRICEWATERHOUSE(COPERS

Statistics for the Rest of the Personnel - Executiv.  es not included

February 18, 2005

47%

53%

O Masculine B Feminine
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PRICEWATERHOUSE(COPERS

Executive Personnel Statistics

February 18, 2005

0 Masculine m Feminine
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PRINCIPLE #3: ENVIRONMENT
Adopt initiatives to promote more responsibility for the environment
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PRINCIPLE #3: ENVIRONMENT

Page 57
PricewaterhouseCoopers March 15, 2005



Exhibit #10

PricewaterhouseCoopers

Our areas

4. Advisory |18

Advisory Legal
Thecnical Environment

Administrative

Procedures

Seminars and Training
Environment

3. Investigation * _

Advisory
Environment }

F 4

1. Legislation

Penal
Environment

Litigious
Administrative

2. Audits

Data Bases

Latin American

Qllow-up of

Environment Legislation

ment Activiites

Litigious  Environment

Audits Environment 1SO
2000 — 14000 — 18000

PAMAS

e
¥
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S

“SBranches of Technical Environmental
Advisory

|
Studies on Environmental Impact
* Elaborate Studies on Environmental Impact
~ ¢ Follow ponthe Environmental Management Plan (PMA)

Environmental Audits
« Environment Audit Plan
s Evaluate the observance of good environmental practices

» |dentification, evaluation and characterization of aspects and
environment impacts associated with the activities of the
corporation.

Fitness and Environmental Programs
Elaborate Cleaner Production Plan
Elaborate Accident Prevention Plan
Baborate Environmental Monitoring Plan

L
o . -

Page 59
PricewaterhouseCoopers March 15, 2005



Seminars and Training

e Contribution to the generation of an “environmental culture”
on all operational levels of the corporation.

e« Training of employees in a solid understanding of
environmental law

« Applicable to productive processes of:

®* Occupational health

+ Security and industrial hygiene

¢|SO standards, Eurep-Gap

* Management of special and ordinary waste
sContamination

s Evaluations on Environmental Impact

= Others

=4
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Legal Advisory

» Advisory on alternative solutions on environmental
- conflicts

= Preventive or corrective

» |In administrative centers and/or judicial and the
community

* Environmental Management Plans and improvement
on the application of standards for the use of natural
resources

= )

"
“‘"E'-'-'-.—
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PRINCIPLE #4: ANTI CORRUPTION
Corporations should fight all kinds of corruption including extortion and bribe.
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ANTI CORRUPTION
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ANTI CORRUPTION
Corporations should fight all kinds of corruption including extortion and bribe
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ANTI CORRUPTION
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