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 	� We consider sustainability 
to be a core aspect of our 
business model

 	 �We have integrated the 
relevant aspects of 
sustainability into our 
value creation and have 
set up a corresponding 
organizational structure

 	 �We follow the 10 principles 
of the United Nations 
Global Compact
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# 1 takkt at a glance # 3 Sustainability at TAKKT# 2 TAKKT Added Value

 	 ��Market-leading direct 
marketing specialist for 
business equipment

 	 �3 million B2B customers 
in Europe, North America 
and Asia

 	 �200,000 products

 	 �2,500 employees

 	 ��940 million Euros 
turnover in 2012

 	� Selection and composition of a comprehensive and attractive 
product assortment from a multitude of suppliers. 

 High product quality for demanding B2B customers 

 	 ��Multi-channel strategy for direct marketing via print, 
online, tele and field sales. 

 Simple, fast and cost-efficient order transactions in all channels 

 	 �Comprehensive and elaborate consulting as well as professional 
creation of offers. Free sample shipping and long guarantee periods. 

 High customer satisfaction through value added services 

 	 �Central warehousing and distribution logistics 
including direct delivery from suppliers.  

 Fast delivery times through high product availability 



We have come a long way in inte-
grating and organizationally 
anchoring sustainability in our 
entire value chain.

 
	� The Management Board is taking an active 

role in managing the topic of sustainability

	� Sustainability was the central theme of our 
2012 Group conference, at which concrete 
measures were drafted

	� The decentralized sustainability organization 
(SCORE) has been established

	� An internal idea competition generated more 
than 40 suggestions on the topic of environ-
mental protection, and we are implementing 
the best among them

	� Positive and constructive responses from 
customers, business partners, investors 
and employees

   Our business model as a direct marketing company with long-term customer relation-
ships is fundamentally oriented towards sustainability. Nevertheless, we understand this as a 
challenge to make a good thing even better. Our goal is to become a role model in our indus-
try by 2016.    We have set ambitious goals for ourselves. “Well on our way” was the title 
of our comprehensive sustainability report 2012. In this update, we would like to show you 
what results we have already achieved.

Moving Forward – 
Systematically and 
Step by Step

In 2013, the focus is on operational 
implementation of the measures. In 
close cooperation with our business 
partners in the value chain, we 
are working to establish relevant 
aspects of sustainability even more 
comprehensively.

 
	� Throughout the Group, sustainable (“green”) 

product lines are being expanded. Our product 
managers are working with manufacturers to 
produce more and more products in a manner 
that conserves resources

	� Establishment of a supplier development 
program on sustainability. A pilot project with a 
recognized partner will be concluded in 2013

	� We are converting our paper advertising 
materials to certified sustainable sources

	� In 15 European markets, we have switched 
our packages to carbon neutral delivery

# 4 statement # 5 2012 Highlights

01
 Global Compact 

Since early 2012, TAKKT has been an active 
supporter of the United Nations Global 
Compact initiative, agreeing to abide by 
universal principles of sustainability. 
TAKKT is involved in the German network 
and will publish a Communication on 
Progress report in May 2013.

02
 Carbon Disclosure Project (CDP)

Since 2006, TAKKT has been participating in the CDP. The CDP 
presented TAKKT with an award in 2012 as “Best Improver” in 
climate reporting. For the CDP report of a large internatio-
nal customer, the TAKKT emissions were determined for the 
first time.

03
 Product campaign: 

With the product performance brand EUROKRAFT Active Green, 
the European TAKKT company KAISER+KRAFT broke new ground: 
Together with the manufacturer and the German association for 
technical inspection TÜV, an environmental balance sheet was 
prepared for selected transportation equipment. On the basis 
of this balance sheet, resource use in production is conti-
nuously reduced. The remaining emissions are offset through 
investment in a climate protection project in Turkey.

04
 Successful commissioning of the HUBERT solar roof   

Since March 2012, the TAKKT company HUBERT has economically 
produced “green” electricity in Harrison, Ohio, using 3840 
solar panels. In the first full year of operation, more than 
1.25 million kWh were produced, saving some 900 tons of CO2.

05
 Sustainability report according to GRI 

The sustainability report “Well on our way”, which was 
prepared according to the standards of the Global Reporting 
Initiative (GRI), documents the TAKKT sustainability strategy 
and has won several awards. The next detailed sustainability 
report will be published in 2014.

	 www.takkt.de/sustainability-reports.html

 Franz Vogel 
 Member of the  
 Management Board 

 Felix Zimmermann 
 Chairman of the 
Management Board, CEO 

 Claude Tomaszewski 
 Member of the 
Management Board, CFO 

# 6 The TAKKT model has proven itself

By avoiding shopping trips, procurement of business equipment through TAKKT 
is more than 1.5 times more CO2-efficient than trading systems with local stores.
TAKKT is working to increase its climate advantage incrementally. For this purpose 
TAKKT is optimizing its value chain on a targeted basis:

01  Conversion of paper advertising materials to certified sustainable and low-emission sources 

02  Expansion of CO2-compensated shipping methods in the transport of goods 

03  Energy-saving measures at company sites 
Company Sites

Paper Advertising 
Materials

Others

Transport Of Goods

CO2 emissions of the TAKKT value chain
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Focus Areas
Sourcing

Marketing

Logistics

Resources & Climate

Employees

Societ y

Establish 
sustainability 
development 
program for 
suppliers; assess 
sustainability 
performance for 
20% of suppliers 
in risk countries

(% sales) 

5.0 %

Sales with 
sustainable 
products

(T / EUR million) 	

33.2 

Lowered paper 
consumption per EUR 
million turnover

(% FSC/PEFC Paper) 

85.0 %
85% of advertising 
materials from 
certified 
sustainable paper 
sources (FSC/PEFC)

(kg co 2 / KG Paper)	

2.23

Reduce CO2 usage 
per metric ton 
paper by 5%

Offer CO2-
compensated 
delivery solutions

Carbon footprints 
for important 
companies in 
all divisions

Certified 
environmental 
management systems 
implemented in 
at least three 
companies

(In Thousand 

Gigajoule)
	

109.2
Reduction of 
energy consumption 
by 5% at locations 
that already 
existed in 2011

Recruitment, 
promotion and 
development 
of talents

Encouragement of 
local voluntary 
employee 
involvement for 
social purposes

G
o

a
ls

Design phase 
completed. Pilot 
project at TAKKT 
EUROPE with 20 
suppliers planned 
in 2013.

(% sales) 

3.1 % 2012

1.7 % 2011

Conscious 
development of 
„green“ product 
lines in all TAKKT 
divisions

(T / EUR million) 

29.2 2012

34.9 2011

Paper consumption 
reduced due to 
expansion of 
multi-channel 
activities

(% FSC/PEFC Paper)

77.2 % 2012

57.0 % 2011

Gradual 
transition of 
paper advertising 
materials 
worldwide

(kg co 2 / KG Paper)

2.17 2012

2.35 2011

Relative CO2-
consumption reduced 
by 7.7% through more 
deliberate selection 
of paper types

Parcel delivery 
in 15 TAKKT EUROPE 
countries switched 
to carbon neutral 
services by 
default

Carbon footprint 
for KAISER+KRAFT 
in Germany (TAKKT 
EUROPE) created; 
implementation at 
other companies 
planned

Environmental 
management system 
introduced at 
one company; 
Preparations for 
two additional 
companies launched

(In Thousand 

Gigajoule)

103.4 2012

114.9 2011

Energy consumption 
reduced by 10.0% 
due to efficiency 
measures and mild 
weather conditions

Expenditure on 
qualification 
increased by 28.0% 
as part of the 
talent management 
program

Evaluation of 
possible transfer 
of the Hubert 
program of 
“good corporate 
citizenship” 
to other TAKKT 
companies
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Sourcing Sourcing Marketing Marketing Marketing Logistics Resources 
& Climate

Resources 
& Climate

Resources 
& Climate Employees Society

2014

2012

2012

Contact:cr@takkt.de

Note: This update was printed on 100% recycled paper, which 
bears the EU-Ecolabel and the environmental label “Blue Angel”

www.takkt.de/sustainability-reports.html


