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Dear Sirs/Madams,

| am proud to manage a company that has
achieved social objectives for 55 years.
Totalizator Sportowy is the only company
in Poland to have contributed to build-
ing more than 3,500 sports facilities. We
have supported clubs, sportsmen and
sportswomen, the Olympic team and nu-
merous crucial cultural events in Poland.
Special purpose grants allotted to sports
and culture from every bet or ticket sold
to our players make this possible. Our so-
cial involvement is only one of Totalizator
Sportowy's Corporate Social Responsibility
Strategy (CSR) elements, whom we have
dedicated much attention in this Report.
The safety of our players and products of-
fered to them is equally important to us.
Above all

’

we want our games and lot-
teries to provide fun and entertainment.
We have aimed to achieve this based on
international standards applied by lottery
operators and market leaders in the CSR.
We have put into practice internal requ-
lations that exceed legal requirements as
we feel obliged to shape safe patterns of
playing gambling games. Corporate social
responsibility is our way of management.
It involves forming a high corporate cul-
ture in relations with employees, lottery
agents and partners. It also involves miti-
gating our environmental impact. We wish
to continue to be a trend setter among
state-owned companies and a leader in
changes in the gambling market. We feel

responsible for the course of development
of the whole sector.

In 2010, we established cooperation with
gambling addiction therapists. We have im-
plemented the 18+ project to educate our
retailers on the ban on sale of games to
juveniles. We have also raised awareness

of responsible sale principles. The Million
Dreams Foundation (Milion Marzen) that

we have established has helped flood vic-

tims. Recently, we have also conducted ex-
tensive surveys on our stakeholders’ expec-
tations. When we were handing you over
our first report last year, we wrote about
our ,way to sustainable development”. We
have continued the change process. We
recognize the need for a reliable communi-
cation with the world. We have developed
a dialogue with our employees, customers
and business partners. Today, we are tell-
ing you of the joy of winning. We believe

that we will all win with responsibility - our
company, partners and players and Polish

sports that we have funded for years.

— i ol
D oLt~ Qi)u&hnslf..
Stawomir Dudzinski

President of the Management Board,
Totalizator Sportowy

Stawomir Dudzinski
President of the Management Board,
Totalizator Sportowy
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Selected Corporate Social Responsibility Strategy Activities

The table lists the status of Corporate Social Responsibility (CSR) projects.

- 2009 2010 2011 4 H0|dlng managerial trainings addrESSEd to the management V
5 Holding Emergency First Response Primary Care trainings v
Developing Totalizator Sportowy’s Social Responsibility Strategy 6 Launching the Diversity Management Program ° °
and communicating it to business partners ) )
7 Implementing the Code of Best Practices for employees v
2 Cooperating with international lottery business and CSR leaders > > > - i - i
8 Conducting an employee satisfaction and involvement survey v
3 Following policies in compliance with the UN Global Compact
Initiative’s principles - - Social Involvement 2009 | 2010 2011
4 Qeyglopmg Totalizator Sp(?rtowys .f”St cor.porate social respon- 1 Establishing Totalizator Sportowy’s Million Dreams Foundation v
sibility report at Level B+ in compliance with the most common ) : R
) ) B v 2 Financial support for local sports clubs and institutions > > >
(SR reporting standards from the Global Reporting Initiative or-
ganization 3 Implementing a local community support program v
5 Redefining the company’s goodwil °® °® 4 :)neit\;i;)vp;:g policies to support local social, sports and cultural v
6 Conducting a stakeholder expectations survey v
; Reviewing the Corporate Social Responsibility Strategy (CSR) 5 Supporting soFlfaI, sports and cultural initiatives that are crucial to N .
: ® local communities
status and updating the Strategy
6 Educating therapists and psychologists on gambling addiction . N
Responsible Gaming 2009 | 2010 201 prevention
1 Achieving Level 1 out of the four levels of Responsible Gaming | 7 | Holding conferences on gambling addiction
Certification from the World Lottery Association 8 Conducting research on gambling addiction >
2 Introducing the ban on sale of the products to juveniles v O ET: 2009 | 2010 | 2011
3 Achieving Level 3 out of the four levels of Responsible Gaming v o o :
Certification from the World Lottery Association 1 Implementing Printscope to control printing and copying expenses v
4 Conducting a mystery customer research on compliance with ° ’ Promoting environmental practices among employees - - -
responsible sales principles by retailers 3 Limiting water, energy, material and resource consumption > > >
5 Developing a quide to Responsible Gaming principles for retailers v 4 Holding environmental campaigns at the company headquarters v
6 Instructing retailers on gambling addiction prevention > > 5 Replacing 12,500 lottery terminals with energy-efficient ones o ®
7 Improving transparency in exhibiting game results and rules of v 6 Adapting lottery outlets for disabled people - -
procedure 7 Preparing responsible procurement procedures A A
8 Assessing risks for Totalizator Sportowy’s products ® 8 Developing environmental standards for business partners A A
9 Implementing a corporate Advertising and Promotion Code ® 9 Implementing an environmental management system A A
10 Implementing a Guide for Millionaires including information ° 10 Developing a guide to green driving for company vehicle users 4
addressed to winners of considerable sums of money il Conducting an audit and drawing up Energy Performance of -
1 Launching a hotline to advise players (] Buildings Certificates aimed to limit utilities” consumption
12 Educating customers on gambling addiction prevention > 12 Holding environmental campaigns at the company branches >
Our Employees 2009 | 2010 | 20M
1 Holding trainings on interpersonal skills addressed to employees (] v v - Completed
2 Holding meetings on Health and Safety at Work principles with N N N ® - Partly completed
employees A - Planned
3 Implementing a New Employee Orientation Program v = - Continuous process

Source: Totalizator Sportowy’s own material
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Prizes Worth Millions
Won in 2010

T N

Elblag
Warszawa

Ostrowiec Swietokrzyski

Wydminy
Przemysl|
Olesnica

todz

Piaseczno

Lubin
Tarnowskie Gory
Starogard Gdanski
Swietochowice
Olsztyn

Karczew

Puttusk
Watbrzych
Krzeszowice
Wola Batorska
Warszawa
Chorzéw

Siedlce

Tomaszéw Mazowiecki

Cieszyn
Leszno
Stalowa Wola
Itotoryja
Wierzchowo
Krakéw
Rzgow
Pleszew
Pleszew

Szczytno

24.6
234
15.7
13.3
13.2
12.9
11.8
1.5
1.2
10.6
10.0
79
79
75
72
6.9
6.8
6.8
6.4
5.4
5.3
5.2
4.9
4.9
4.8
4.7
47
3.8
3.8
35
35
3.2

Mission
To maximize social benefits by providing
best-quality services.

Vision

To be an innovative leader in the game of
chance market in Poland to set the course
for development of the whole industry by
providing attractive products and highest
standards of work.

Objectives

== |nCreasing funds for social public pur-
poses as defined by laws, at the same
time providing highly attractive products
and services that continue to yield profits
== |earning stakeholder expectations and
developing good cooperation with them
== Convincing the society that dreams
may come true

== Maintaining  Totalizator ~ Sportowy’s
credibility by way of reliable, fair and
transparent activities and communications
== |mplementing the Responsible Gaming
project as part of the Corporate Social Re-
sponsibility program

== |nforming of funds allotted to social
purposes reliably and transparently

Who We Are

== \\e are the only company from the
draw-based and instant games sector in
Poland’s market

== \\Ve yield revenues for the State Treas-
ury, our owner

== \\/e have supported Poland’s sports for
55 years

== |0 2010, the amounts from a surcharge
on draw-based and instant games that we
had donated allowed 489 sports facilities
to be built or renovated

== |OTTO is one of the best-recognized
brands in Poland

== \\/e have developed one of the largest
sales networks in Poland. More than 30,000

retailers are authorized to sell Totalizator
Sportowy products at 12,300 points of sales
== \\e employ almost 900 persons

== \\e collaborate with more than 12,000
business partners

== \ore than 800 persons have become
millionaires with us

== \\Ve are among leaders in Corporate So-
cial Responsibility

== \\Ve have secured the 32nd place in the
Responsible Company 2011 Ranking held
by the Kozminski Business Ethics Centre
under the auspices of the Responsible
Business Forum and the 6th place among
state-owned companies

== \We have received an Award for the
Best Report in the Debut category and in
the Social Reports competition based on
internet user votes held by CSR Consulting,
the Responsible Business Forum and Pw(

Company Image
and Brand

The 55-year tradition in Poland’s market as
well as charity and sponsorship activities
have led to establishing a strong brand
that enjoys widespread recognition and
great trust. Surveys have shown that our
company is perceived as a fair and cred-
ible business by both our customers and
non-users of the company’s products. Our
company is widely recognized to benefit
the society, support the culture and take
care of the customers. In consultation
with our customers, we have introduced a
new logo and company brand name, LOT-
TO. LOTTO is to express a new quality of
operations adjusted to market standards.
In its graphic form, the logo represents a
joyful play. Having regard to a long-stand-
ing relation between our company and
Poland’s sports, popular Poland’s sports-
men, Robert Kubica and Adam Matysz,
have acted as ambassadors of the LOTTO

brand. We have also started rebranding
points of sales in our network. We desire
to reinforce LOTTO as a strong retail brand
offering safe products. LOTTO is to sym-
bolize a modern active company. LOTTO is
to be associated with the chance to make
the Poles” dreams come true.

Making Dreams
Come True

2010 was yet another year of records set

Millionaire Map

by our players. The highest prize of 2010
was PLN 24.6 million. Over the year, 59
persons joined the millionaire’s club,
having won a total of PLN 311.2 mil-
lion. As of all our games, we recorded
almost 65 million winning tickets worth
PLN 1.2 billion in total. In the first half
of 2011, we made 29 new millionaires
who cashed in PLN 657.3 million. Two
months after launching Kaskada, a new
monetary lottery, eight persons won
PLN 250,000 each.

Here is where prizes worth millions were won in 2010

Source: Totalizator Sportowy’s own material
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Prizes Worth Millions
Won in 2010 confinued

Poznan 3.0
Laziska Gérne 3.0
Rzeszow 2.9
Rajcza 2.7
Jonkowo 2.6
Tomaszow Mazowiecki 2.6
Grudziadz 2.0
Warszawa 2.0
Pszczyna 2.0
Warszawa 2.0
Warszawa 2.0
Przemysl| 2.0
Czastary 2.0
Warszawa 2.0
Bolestawiec 2.0
Cmielow 2.0
Ketrzyn 1.8
Andrychow 1.8
Lublin 1.8
Warszawa 1.4
Katowice 1.4

S

Knuréw 3.6

Mol i I

Pastek 2.8
Lubin 1.6
Sawin 13
Tomaszoéw Mazowiecki 13
Mtawa 1.2
todz 11

More information at http://mapa.lotto.pl
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TOTALIZATM

TOTALIZATOR SPORTOWY

1950s

In 1956, we launched football bets. A year later, we introduced Toto-Lotek, the first draw-
based game. The first ticket was bought by Mr Mieczystaw from around Siemiatycze,
Poland. The game continued to arise great emotions in the Poles for 16 years. By the end
of 1950s, we added English Premier League Betting to Polish Premier League Betting.
our first logo reflected the striving for simplicity and modernity, typical of the late
1950s design.

1960s

We implemented international standards in Poland’s market. We established cooperation
with numerous international lotteries. This allowed our company to join the International
Association of Toto and Lotto Organizations (INTERTOTO), later changed to the World Lot-
tery Association (WLA), as early as in 1964.

Design, which turned to technology rather than arts, was increasingly more important.
That was reflected in our new logo based on a schematic shooting target with a dart
bearing the TS acronym in the center.

1970s

It was a landmark decade for both players and ourselves. Further games were included in
the offer: Maty Lotek (Small Lotek), Duzy Lotek (Big Lotek) in place of Toto-Lotek, Express
Lotek and Zaktady Specjalne (Special Bets). In 1973, the first lottery draw was held with
participation of a state TV station, TVP. The same year, we introduced a lottery drawing ma-
chine. Previously, draws had been held using special rolls with bushes and a manned drum.
A second mark was in use parallel to the logo from the 1960s, thus combining two
types of lettering in an interesting way.

1980s

Draw-based games were increasingly popular. In 1986 the first Super Lotek draw was
held. Players were to mark 7 of 49 lucky numbers. The game was sold for five years.

In the 1980s, for the first time our logo was in color and incorporated the target al-
ready known to the Poles in two firm letters.

10
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1990s

It was a decade of greatest changes in the company’s history. In 1991, lottery outlets were
equipped with the first online lotto terminals called lottomat. They allowed bets to be
taken in real time. Lottery draws were accompanied with the following slogan: “A billion
on Wednesday, a billion on Saturday” (Miliard w srode, miliard w sobote). We launched
the LOTTO brand together with further games: Multi Lotek and Twoj Szczesliwy Numerek
(Your Lucky Number). In 1997, in the course of commercialization, we transformed from
a state enterprise into a limited liability company with the State Treasury holding 100%
of shares. In 1999 we launched the first scratch card: Zodiak (Zodiac).

With a delicate line of the ‘S’ letter, the logo assumed a lighter form. Blue was ac-
companied with yellow, a joyful color.

2000s

We launched Keno, a game where winning numbers are drawn every 5 minutes and the
results are displayed on POS monitors, and Loteriada, a promotion lottery, as well as Los
Millionos, a terminal instant game. We held Duzy Lotek draws as many as three time
per week. In 2008, a record jackpot of almost PLN 40.5 million was hit in a Duzy Lotek
draw. At that same time, we became the host of the Stuzewiec Race Track in Warsaw. Our
games changed: Lotto replaced Duzy Lotek, Multi Multi took place of Multi Lotek and Mini
Lotto - of Express Lotek. From 2009 on, lottery draws could be watched at www.lotto.pl.
In the 21st century, the logo has become a market-recognized trademark rather than
a mere design.

2010 and 1st Half of 201

We launched the Joker game and the Kaskada instant game where the odds are 2 in 9. A
record prize was won in Lotto - PLN 24.6 million. We established our own TV studio where
draws were held. The show was broadcast in a new format. Special guests from the
music, film and sports world were invited to participate. In mid-2010, we presented our
Stuzewiec Race Track development concept. We planned to renovate and equip the rac-
ing infrastructure, to build office, sports, leisure, food service and entertainment facilities.
The logo was embellished with two “lucky’ stars. Below a smile-shaped line was
provided to symbolize the joy of winning.

TOTALIZATOR
SPORTOWY
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Lucky Numbers of Totalizator Sportowy in 2010 Winning fickets in 2010 in milLions

&Tﬁ}; pLn 1, 2 bition

Prizes in all games

PLN 2ll-6 million

Highest Lotto prize

ﬁ' pLN 3.6 mition
Highest Joker prize

PLN 16 million

Highest Multi Multi prize

7 275,000
e

v 100,000

Highest Keno prizes

Source: Totalizator Sportowy’s own material

[] Total Bl Draw-based games B Instant games
sydgosze | 76 |
PLN 3112 million daitsk 7
prizes won by millionaires katowice | 152 |
Kielce 36 |
Koszalin 3.2 _
Krakow 37 [
Lublin 0o |
65 nil o I
million o [
Winning tickets in all games Opole 29 _
poznar -
Reeszow o
Szczecin 47 _—
wasawa | 100 [
Wroclaw o 00
1 ) 3 m IU.IOI'I Zielona Géra 3.6 _
Average tickets sold per day source: Totalizator Sportowy's own material

489 Winning tickets in the 1st half of 2011 in millions
facilities

[ ] Total I Draw-based games M Instant games
Facilities constructed or modernized with
funding from Totalizator Sportowy Biatystok 15 _
Gdansk 3.1 _
Kielce 1.9 _
59 oo | I
P Krakow v S 0
Millionaires in all games )
Lublin . B
todi 34
Olsztyn 17
Opole 1.5
5 2 Poznan 5.2
Rzeszow 2.2
Millionaires in Lotto srezedin 26
Warszawa 6.0
Wroctaw 5.3
Zielona Géra 2.0

Source: Totalizator Sportowy’s own material
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Product Brands

In 2010, we changed most of our product
names and logotypes. The changes result-
ed from changing preference of the play-
ers who expected more emotions, fun and
entertainment. Popularization of the new
names was accompanied by advertising
and communication campaigns.

== \\e took part in more than 250 mass
events to build the brand’s long-lasting re-
lation with fun and entertainment.

== \\e established cooperation with Pol-
ish racing driver Robert Kubica, taking the
opportunity to launch Pole Position, a new
scratch card.

== \\e standardized points of sales’ iden-
tification.

Grzegorz Chachaj, Deputy Director,
Sales and Marketing,
Totalizator Sportowy

Zdrapman is the first scratch card we
have offered whose name was sug-
gested by our customer. The Zdrapman,
whose character is a perfect reflection
of the product, was created as part of an
online competition published at www.
zdrapowisko.pl.

Kaskada, a new instant game, was de-
veloped in a similar way. Following mar-
keting research and a thorough analy-
sis of what our customers needed, we
launched a bespoke product to meet
players’ expectations.

Draw-based

and Instant Games

In 2010 and in the first half of 2011, we
offered our customers five draw-based
games: Lotto, Mini Lotto, Multi Multi and
Keno. In April 2010 we launched Joker.
Lotto was the most popular draw-based
game. lIts sales share was 52%. Multi Multi
was the second favorite game among our
customers. Zdrapki scratch cards - instant
tickets - took the third place in terms of
sales. Increasing the pool of prizes and
the number of editions of scratch cards
led to increasing their share in the sales
structure. In addition, we operated Los
Milionos, a terminal instant game. In 2010,
we enhanced access to our most popular

Marty Morrow
GTECH, Business Partner

| can see a great potential for growth
in the scratch card segment for Totali-
zator Sportowy. The game brings im-
mediate results. Its percentage share
in the world lottery market has been
growing steadily. The current share of
scratch cards in sales is 27% across the
world and 9% at Totalizator Sportowy.
This shows a great potential to exploit.
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products and facilitated their sales. Over
the year, we implemented 3,000 new LCD
terminals. We planned to optimize our
products, reposition selected products and
reach new target groups.

Scratch cards were among our most popu-
lar products. Depending on the sales pe-
riod (from 6 to 12 months), the turnover
ranged from 4m to 12m tickets. The prize
ranged from PLN 1to PLN 100,000. We had
launched the first scratch card in 1999.

Kaskada was launched in May 2011 to
meet our players” expectations who de-
sired to win more frequently. The odds of
winning Kaskada are 2 in 9. In June 2011
the share of Kaskada in the sales portfolio
was 8.3%.

Growth of Sales

mm 0 2010, a record number of instant
games in Totalizator Sportowy’s history
was available for sale. We launched 50

L won T wed e R st s
v v v

scratch cards and two editions of Los Mil-
ionos instant game.
== \\Ve implemented Keno in all LOTTO
network terminals.
== /e implemented motivational compe-
titions for retailers.

LOTTO Studio and
Online Lofttery Draws

In June 2010, Totalizator Sportowy opened
its own LOTTO Studio from where lottery
draws have been broadcast. Special guests
-music, film and sports world figures - are
invited to participate. Since the beginning
of 2010, Lotto, Mini Lotto, Multi Multi and
Kaskada lottery draws have been broad-
cast every Tuesday, Thursday and Saturday
by TVP Info. All draws can be watched on-
line at www.lotto.pl. For the first sixteen
years of Totalizator Sportowy’s operation,
draws were held with audience’s participa-
tion. We held the draws in cinema screen-
ing rooms, at sports stadiums or commu-
nity centres.

Lotto

Joker v v v

Multi Multi v v v v v v v
Mini Lotto v v v

Kaskada v v v v v v

Source: Totalizator Sportowy’s own material

Drawing machine at LOTTO studio
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Everything begins with a dream

Make your dreams come true, play for big money. On average, one person a week be-
comes a millionaire with Lotto. It is the most popular game of chance in Poland. Select
6 of 49 numbers, or choose a quick pick. The division for six winning numbers ranges
from a couple to several dozen million zlotys. The draw is held every Tuesday, Thursday
and Saturday.

Challenge yourself in Multi Multi

In this game, many ways lead to the prize. Choose your own way. Decide how much you
will win. Decide how many out of the 80 numbers you want to mark. Decide how many
times you want to multiply the prize. Select the Plus option to additionally increase the
prize. You can win from PLN 2 to PLN 25 million. Draws are held every day at 14:00 hrs
and at 22:15 hrs.

Great fun with a thrill of emotion

You need just a moment to give chance to your good luck. You immediately learn if you
have won. Whenever you want or feel that the fate is on your side, simply get one of a
dozen of different scratch cards. Win up to PLN 100,000. On average, every fourth ticket
wins. Play just when you want it - you draw.

Check how easy it is fo win

Play and see how easy it is to win! You get two sets of 12 random numbers picked out of
the 24 numbers. 8 lucky numbers in a set is all you need to win. With 12 lucky numbers
you scoop a quarter of million zlotys. The draw is held from Monday to Saturday.

16
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Mini price and up to PLN 300,000 to win

In Mini Lotto, you can easily scoop nearly PLN 300,000 at a minimum expense. Simply
select 5 of 42 numbers, or choose a quick pick. The draw is held every Tuesday, Thursday
and Saturday.

Chance fto win every 5 minutes

Do you have a moment? This can be the luckiest moment in your life. Select 1 to 10 of 70
numbers and follow the draw on the screen at your point of sales. In Keno you can win
up to PLN 1 million. The draw is held every 5 minutes.

Bet on you lucky number

In the same way as joker can become any card, your number can become anything you
desire. To play, select 1 of 36 numbers. A set of 4 out of 50 numbers will be generated for
you on a quick pick basis. Once your number is drawn, you win at least PLN 10. The more
winning numbers in your 4-number set, the higher the prize. A jackpot can even reach
several million PLN. The draw is held every Monday, Wednesday and Friday.

Great opportunity to win a million

Take the slipping opportunity. Los Milionos lottery is available only few times per year
and the number of tickets is limited. Prizes range from PLN 100 to PLN 1 million and the
chance of winning a million-worth prize is greater than in any other LOTTO game.
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what our Clients Would Do with a Big Win

Source: Public Opinion Research Center (CBOS): Poland’s Draw-based and Instant Game Market in 2010 (Rynek gier liczbowych i loterii pienieznych w Polsce w 2010 r.)

Mofives for gambling Totalizator Sportowy’s draw-based games

1 want to contribute to my home budget to have more money on everyday expenses _ 35.3%

I have a feeling that I will win a huge prize or hit the jackpot

1 need money for an extra spending, i.e. a car, a house

1 play for fun, to overcome boredom

I need money, | am in financial trouble

I like the emotions that go with gambling

I

Gambling is a habit, it is a pastime I've got used to

13.1%
I -

1 just can't stop it

B s

It is trendy in my social circle

I've lost some money and | want to win it back

11%

It helps me relax when I am stressed or have a problem

1.0%

1 gamble because it involves mingling with people

0.5%

|
1
I
[

Other reasons

8.2%

Source: Gambling Addiction Survey (Uzaleznienie od hazardu) by Public Opinion Research Center for Million Dreams Foundation, 2011

Our Customers

In the survey of 2010, 39.4% of adult Poles
declared to had played Totalizator Spor-
towy’s draw-based and instant games.
More men (55.1%) than women (44.9%)
played. Among the players, the most nu-
merous group comprised persons between
the age of 25 and 34. City dwellers ac-
counted for 73.7% of the players. Lotto was
the most popular game played by 36.9% of
adult population, thus by almost all players.
Instants were highly popular, with 10.1% of
adult Poles playing them, which was 21.8%
of those playing draw-based games. Multi
Multi was also a popular game chosen by
18% of the players. We surveyed what the
notion of ,winning a considerable amount
money” meant to the Poles. For half of the
players it meant PLN 5,000.

Source: Poland’s Games and Lotteries Market in 2010
(Rynek gier i loterii w Polsce) by Public Opinion Re-
search Center

Our sales network

Sales Network

Totalizator Sportowy has developed one of
the largest commercial networks in Poland
with 12,348 lottery outlets.

In December 2011, a new contract for opera-
tion of the company’s online instant game
system and related systems has come into
force. The “Bid of the Decade” has been
awarded to the Data Trans and GTECH Con-
sortium. The contract provides the com-
pany, and indirectly all player, with access
to state-of-the-art technologies. We will be
able to launch new products in a fast and
flexible way. With the terms agreed, we will
save over PLN 100 million per year.

Network partners her leqal
our lottery Other lega

lottery
outlets :

Newspaper Commercial : outlets

distribution centers Fuel stations

Biatystok 10 65 5 18 300
Bydgoszcz 34 128 24 38 593
Gdansk 54 79 19 21 539
Katowice 126 240 146 87 1014
Kielce 46 79 24 19 319
Koszalin 15 37 8 6 273
Krakow 97 81 1 39 744
Lublin 58 84 16 13 368
todi 61 100 44 52 535
Olsztyn 22 33 7 14 294
Opole 26 26 26 9 273
Poznan 72 81 55 72 768
Rzeszow 4 67 16 10 310
Szczecin 45 59 20 3 368
Warszawa 107 169 46 71 1022
Wroctaw 6 13 104 58 736
Zielona Géra 0 50 39 21 390
razem 12 348 820 1491 640 551 8 846

Source: Totalizator Sportowy’s own material, as of 31 December 2010
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Connie Laverty
GTECH, Business Partner
Totalizator Sportowy’s online lottery
system is one of the most state-
of-the-art technologically advanced
systems in the world. It complies
with the highest security standards
for operations processed in a few
seconds. It also ensures full trans-
parency of betting, thus considera-
bly facilitating its legal and financial
supervision. Totalizator Sportowy is
one of GTECH's major clients.
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TOR SEUZEWIEC

Wysécigi konne od 1939 r.

Information on races and the race cal-
endar are available at: www.torsluze-
wiec.pl and www.facebook.pl, profile:
Wokot Stuzewca.

Horses racing on the final meters guar-
antee excitement

Horse Racing
at Stuzewiec

In 2008, we leased the Stuzewiec Race
Track in Warsaw for 30 years. By enter-
ing the horse race market, Totalizator
Sportowy ensured that the Warsaw hip-
podrome continued its business and al-
lowed races to be hosted in 2008.
Races are held from April to the end of
November.

The 2010 season saw 66 racing days. The
pool of prizes for competitions on grass
race tracks exceeded PLN 6.8 million in to-
tal. Some 507 races were held, including:
== 174 Pure-bred Arab horse races

== 375 Thoroughbred English horse races
== 14 Hurdle races

== 1 Trotter race

Derby,

Wielka Warszawska
and HH Sheikh
Mansoor bin ZayedAl
Nahyan's

Global Festival

Derby and Wielka Warszawska are the
greatest events held at Stuzewiec. The
former summarizes 3-year-old horse
races. The latter reflects the progress
in horse selection and compares horses
born in individual years. Worth notic-
ing in the 2010 season was the coop-
eration established with enthusiasts of
pure-bred Arab horses from the Arabian
Peninsula. The novelty was that Sheikh
Zayed from Abu Zabi took the Europe’s
Prize under his auspices.

In 2011, an additional race was held as
part of the Wathba Stud Fram Small Cup.
The cooperation looks promising.

Horse Befting

Totalizator Wyscigow Konnych - Horse Bet-
ting - means gambling on the outcome of
horse races. Bets are taken at the War-
saw's hippodrome and at our lottery outlet
network across Poland. Players pay their
bets. The value of the prize depends on
the outcome, event and total amount of
bets paid. In 2009, the annual horse race
bet sales increased by 80%. In the 2010
season, we achieved a further growth of
revenue by 5%, up to PLN 13.6 million at
Stuzewiec Race Track. As from 2011, Traf
- Zaktady Wzajemne sp. z 0.0. has taken
over the pari-mutual sports betting sales
operation. Bets will be offered under the
Galoppo brand name. Traf Zaktady Wza-
jemne sp. z 0.0. shareholders:

== Totalizator Sportowy sp. z o.0. (1/3
shares)

mm | ottomerkury sp. z 0.0., 3 subsidiary of
Totalizator Sportowy (1/3 shares)

mm Merkury-Invests sp. z 0.0., a subsidiary
of Lottomerkury sp. 7 0.0., (1/3 shares)

Wiodzimierz Bagkowski
- Director of Stuzewiec Race
Track in Warsaw
We have restored Stuzewiec to its
pre-war splendor. Throughout 2010,
we were renovating the facility and
restoring the meaning of horse rac-
ing. We obtained a permit to reno-
vate the stand and the saddle room.
We also started to renovate the sta-
ble and residential buildings.
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Organizational
Structure

Totalizator Sportowy is a limited liability
company. It was established following a
commercialization of a state enterprise. It
is of crucial importance to the economy.
It executed the state monopoly on draw-
based and instant games pursuant to the
Polish Gambling Act, Code of Commercial
Partnerships and Companies and Deed of
Company Formation. In 2010, the compa-

ny’s organizational structure was amend-
ed in two crucial aspects. Financial and
accounting processing, which had been
carried out by company branches, was
enhanced and centralized. It simplified
procedures and facilitated internal control
and management of the Finance Depart-
ment’s staff. It also allowed one common
knowledge and communication platform
to be developed for the staff from the
Finance Department.

General Meeting of Shareholders

Supervisory Board

|
President of the
Management Board™
Stawomir Dudzinski

Human Resources

Procurement

Sales and Marketing

Internal Audit and Security Team
Legal Counsel Team
PR and Communications Team
Management Board Office

Consultants and
Plenipotentiaries

* President of the Management Board also acts as CEQ

Member of the
Management Board
Wojciech Szpil

Company Management Board

| | | |
Member of the

Grzegorz Sottysirski

Administration

Trade Unions - Cooperation

| |

! !

! !
Branches

Lottery Outlets

Management Board

Project Management

|
Member of the
Management Board
Piotr Kamiriski

Finance
IT
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Department. Totalizator Sportowy has pur-
sued its business activities in the territory of
Poland. As of the reporting period (data as
of the end of 2010), it owned or co-owned
the following entities:

mm [ OTTOMERKURY sp. 7 0.0. - 100%

mm TRAF 7aktady Wzajemne sp. z o.0. -
33.3% (100%, including subsidiaries)

mm Merkury Invest sp. 7 0.0. - 10%

== TOt0lOtEk SA - 2.5%

mm PTE Polsat SA - 1.99%

mm T55TS sp. 7 0.0. under liquidation - 25%
(In 2010, the company was under liquida-
tion and did not pursue business activities)
Totalizator Sportowy is the founder and sole
sponsor of the Million Dreams Foundation
(Milion Marzen). Pursuant to law and the
Company Deed of Formation, Totalizator
Sportowy may hold shares in other compa-
nies or undertakings in the territory of the
Republic of Poland and abroad. As of the
reporting period, the company did not form
any joint ventures.

Governance Bodies

General Meeting of Shareholders

The General Meeting of Shareholders is the
highest governance body in the company.
Totalizator Sportowy is a single-person
state-owned company and all powers of
the General Meeting of Shareholders are
exercised by the Minister of Treasury who
represents the owner.

Supervisory Board

The Supervisory Board oversees the com-
pany in all its activities on an ongoing basis.
Its Members (from 3 to 12) are appointed
and recalled by the General Meeting of
Shareholders for a term of three years. At
present, the Supervisory Board is composed
of three representatives of the State Treas-
ury and two representatives of the employ-
ees. The Chairman of the Board does not
hold any executive office in the company.
As Totalizator Sportowy is a state-owned
company, special criteria for Supervisory

Board Member elections apply, as defined
by law. Each candidate is required to have
had a 4-year on-the-job experience on a
position related to business, financial, legal
service or management activities and to
pass a state examination for candidates for
members of Supervisory Boards. Members
of the Supervisory Board are independent.
Each Member must submit a declaration
of their legal and political dependencies
as well as of dependencies relating to the
company itself and its affiliates.
Supervisory Board Composition

== Barbara Kottun - Chairman of the Su-
pervisory Board (from July 2009)

== Monika Rolnik - Deputy Chairman of
the Supervisory Board (from June 2009)

== Jarostaw Sienkiewicz - Secretary of
the Supervisory Board, Employee Repre-
sentative (from May 2006 and in this term)
== Pawel tatacz - Member of the Super-
visory Board (from June 2009)

== Grzegorz Chachaj - Member of the
Supervisory Board, Employee Representa-
tive (from June 2008 to May 2011)

== Matgorzata Kotapka - Member of the
Supervisory Board (from August 2011)
Totalizator Sportowy’s Management
Board

The Management Board manages the
company’s activities and represents it in
all court and out-of-court acts. Members of
the Management Board (from 1 to 6) are
appointed and recalled by the Supervisory
Board following prior qualification proceed-
ings. The proceedings evaluate knowledge
and experience required to hold such posi-
tion. The Management Board holds office
for a term of three years.

== Stawomir Dudzinski - President of
the Management Board

Educational background: Faculty of Electri-
cal Engineering at the Warsaw University of
Technology. Hobbies: active leisure includ-
ing skiing and cycling. Stawomir joined To-
talizator Sportowy four years ago.
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== Wojciech Szpil - Member of the
Management Board

Educational background: Faculty of Design
at the Academy of Fine Arts in Warsaw.
Hobbies: extreme sports, travelling to re-
mote destinations. Wojciech joined Totaliza-
tor Sportowy two years ago.

== Grzegorz Softysinski - Member of
the Management Board

Educational background: Economic Studies,
Faculty of Domestic Trade, Postgraduate
Studies in Marketing and Management at
the Warsaw School of Economics. Hobbies:
tourism, sailing. Grzegorz joined Totalizator
Sportowy 26 years ago.

== Pjotr Kaminski - Member of the
Management Board

Educational background: Faculty of Man-
agement at the University of Warsaw. Hob-
bies: mountain hiking with family, reading,
swimming. Piotr joined Totalizator Sportowy
in May 2011.

Corporate Governance
Principles

Activities of the Management Board are
overseen and evaluated by the Supervisory
Board and evaluated by the General Meet-
ing of Shareholders which grants a vote of
approval for completing duties by the Man-
agement Board at an Ordinary Meeting of
Shareholders following the end of the fiscal
year. In addition to the ongoing overseeing
of the Management Board's performance,
the company’s reports are analyzed by the
Supervisory Board and the owner, State
Treasury, on a quarterly basis. The status of
material and financial schedule and long-
term strategic plan is also reviewed in re-
spect of economic, social and environmen-
tal parameters. Specific tasks assigned are
also overseen. The Supervisory Board moni-
tors and evaluates sponsorship activities
pursued by the company.

The Management Board is obliged to pro-

duce a report on task completion to be
submitted to the Ministry of Treasury. Pur-
suant to the Company Deed of Formation,
the Management Board is obliged to draw
up a financial statement and a report on
the activities for the last fiscal year, have
it audited by a chartered accountant and
submit all such documents to the Supervi-
sory Board for evaluation. The Management
Board is subsequently obliged to submit the
required documents to the General Meet-
ing of Shareholders, enclosing a report of
the Supervisory Board. The Ordinary Meet-
ing of Shareholders approves the financial
statement for the fiscal year concerned and
grants its vote of approval for the Manage-
ment Board and the Supervisory Board.
Members of the Management Board are
entitled to a monthly remuneration the
value of which is determined pursuant to
the Act of 3 March 2000 on remuneration
of persons managing certain legal entities.
The maximum value corresponds to six av-
erage monthly remunerations in the sector
of enterprises, as announced by President
of the Central Statistical Office. Members of
the Supervisory Board are also entitled to a
monthly remuneration the value of which
is determined pursuant to the requlations -
it may amount up to one average monthly
remuneration in the sector of enterprises.
Pursuant to the said Act, Members of the
Management Board are entitled to an an-
nual bonus which is conditional upon finan-
cial performance achieved and the status of
completion of tasks entrusted to them, with
its maximum value corresponding to their
three average monthly remunerations in
the year preceding the bonus to be granted.
Terms and conditions of granting bonuses
to the company’s management and other
employees are laid down in the Rules of
Procedure for Granting Bonuses, which also
provide for granting quarterly and annual
bonuses which are conditional upon the
company’s economic performance.
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rﬁ_ent Board

Corporate Social Responsibility is a set of
principles that supports the company’s
management and affects its growth in a
crucial way. It is a new model of conduct
to achieve business objectives. It features
educational values that raise awareness of
our customers. It improves communica-
tion with stakeholders. We hold a dialogue
with them, we therefore listen to them
and benefit from their knowledge and
later share it with others.

Corporate Social Responsibility is manifest-
ed in very notable actions. We have moni-
tored energy consumption and contracted a
company to find together a way to econo-
mize. The (SR also provides for the replace-
ment of terminals. In no time, we will print
the tickets in a different way to save pa-
per and minimize the use of chemicals. All
new technological solutions that are being
implemented are environmentally friendly
and benefit the company in financial terms.

Corporate Social Responsibility helps de-
termine priorities as regards the com-
pany’s activities in its social business en-
vironment. This perspective allows the
company to find new profitable courses of
development, while positively contribut-
ing to social development.

Corporate Social Responsibility involves
each and every area of our activities. We
have always had people in view - our em-
ployees, partners, customers and suppli-
ers. Therefore, we plan and implement our
activities with them in mind. It is enough
to look at our programs: Responsible Gam-
ing and 18+, a ban on selling the products
to juveniles. The CSR has been present at
our company before we were even able

to name it.
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Poland’'s Gambling
Market

Poland’s gambling market comprises
draw-based games, instant games, ca-
sinos, low stake slot machine gaming
halls, audiotele lotteries and pari-mutual
sports betting. Totalizator Sportowy exer-
cises the state monopoly on draw-based
and instant games. The year of 2010 was
the first year the new Act on Gambling
to affect the whole market was in force.
All industry segments recorded a drop
in that period. Low stake slot machines
recorded the largest share in the reve-
nue structure, despite the fact that their
share decreased by nearly 35%, from
PLN 11.5 billion in 2009 to PLN 7.7 bil-
lion in 2010. In 2009, the sale of instant
tickets increased significantly (by nearly
20% compared with 2008). In 2010, the
sale stabilized. Poland’s gambling mar-
ket is requlated by the Act on Gambling
of 19 November 2009 (Dz. U. - Journal
of Laws from 2009 No 2071 Item 1540)
which sets forth the terms and condi-
tions of organizing and the rules of pur-
suing activities in the scope of games of
chance, pari-mutual sports betting and

Poland s Gambling Market

B oraw-based and instant games

. Other gambling games

2009 2010

Source: Totalizator Sportowy’s own material

slot machine games. The Act came into
force on 1 January 2010 and introduced
significant amendments. It prohibits the
granting of new permits to organize low
stake slot machine games, whereas per-
mits which are now valid may not be
extended after expiration. By the end
of 2015, low stake slot machines will
only be available in casinos and gam-
ing saloons. Furthermore, the sale of
gambling products to persons under 18
has been banned. Totalizator Sportowy
had voluntarily introduced this restric-
tion beforehand. Pursuant to Poland’s
law, online gambling is prohibited. For
this reason, the Ministry of Finance does
not take into account online gambling in
its reports whereas international com-
panies to offer such products to Polish
players do not publish results concerning
Poland’s market.

Casinos

At the end of 2010, 27 casinos owned
by 6 entities operated in Poland. Most
of them are still located in Warsaw. Out-
side the capital city, casinos operate in
most [out of 16] provinces, except for
Lubuskie, Opolskie, Podkarpackie, Pod-
laskie, Swietokrzyskie and Warminsko-
Mazurskie. Casinos organize cylindrical
games (e.qg. roulette), card games, dice
games or slot machine games.

Low stake slot machine

gaming halls

Low stake slot machine gambling halls
mean premises where a maximum of
three machines may be located. The
maximum stake per participation in a
game may not exceed PLN 0.5 and a
single prize may not exceed PLN 60. In
2005-2009, the number of low stake slot
machine gaming halls increased from
10,000 to 25,000. In that same period, the
number of slot machines increased from
15,500 to 55,000. The number of gam-

bling halls fell following the entering into
force of the new Gambling Act, which has
restricted this form of gambling, and a
significant increase in tax burden.
Audiotele lotteries

Audiotele lotteries mean games of
chance with cash or material prizes
where participation is based on paid
phone connections or sending a short
SMS. In 2010, this segment was worth
more than PLN 75.5 million. In recent
years, the major operators in the market
included mobile phone operators and
entities specialized in organising audio-
tele lotteries.

Pari-mutual sports betting
Pari-mutual sports betting means gam-

bling on the outcome of sporting events.
Until recently, taking online bets was
prohibited under Poland’s law. In 2009,
revenues from the pari-mutual sports
betting segment increased by approx.
0.5% compared with 2008 and amount-
ed to PLN 892 million.

In 2010, the value of that market dropped
by 12% to PLN 784 million. This was af-
fected by amended taxation of book-
maker bets under the new legislation.

Some 32% of the Poles spontaneously
declared to have interest in gambling
games.

Source: Public Opinion Research Center Survey for Totalizator
Sportowy, 2010

Revenues from games and pari-mutual sports betting

2010 r. in PLN million

Casinos 1,260.3
Slot machine gaming saloons 3,7811
Low stake slot machine gaming halls 7,654.0
Pari-mutual sports betting 784.3
Draw-based and instant games 2,678.1

Source: Gambling Addiction Survey (Uzaleznienie od hazardu) by Public Opinion Research Center for Million Dreams Foundation, 2011

Do you gamble for money, or did you gamble for money in 20107

Totalizator Sportowy’s Zdrapki scratch cards

Totalizator Sportowy’s draw-based games - Lotto, Multi Multi, Mini Lotto, ]oke_ 40.5%

SMS competitions and lotteries

Low stake slot machines

off-line bookmaker betting

Games of skill - billiards, bowling, darts, other

Cards in private

Online games and betting

Games in casinos - roulette, cards, other

Horse racing or other animal racing - on a track or with bookmakers

Other

1 don’t gamble

Source: Gambling Addiction Survey (Uzaleznienie od hazardu) by Public Opinion Research Center for Million Dreams Foundation, 2011
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Risk Management

By risk management we mean iden-
tification, assessment, control and
overseeing of potential problems. Our
company has classified risks into sev-
eral categories in connection with the
area of activities. In order to achieve
the objectives established, measures
are required to secure and prepare the
company for adverse events. The man-
agement of individual risk categories
is the responsibility of relevant organi-
zational units and as a whole it is su-
pervised by the Management Board.

Change of legal circumstances - Intro-
duction of restrictions in connection with the
company activities, including imposing addi-
tional obligations, limitations or requlations

Change of economic situation - De-

terioration in the economic situation and
decrease in expenditure on lottery, draw-
based and gambling products by players

Financial risks - Caused by exchange
rate fluctuations, leading to increased oper-
ating costs of the company

Business risks - In connection with
launching new products

Reputation risks - Failed brand manage-
ment leading to lost trust among customers

Product risks - In connection with the
company’s gambling offering and customer
expectations, including product safety

Market risks - Determined by changing
customer expectations and customizing the
offering to them

Technological risks - In connection with
the company’s IT system security and op-
eration

Corporate Social_ Responsibility (CSR)




Anna Zawadzka
CSR Coordinator,
Totalizator Sportowy

In the last two years, major progress
has been made in implementing Cor-
porate Social Responsibility principles
at our company. As part of the Re-
sponsible Gaming, our key project,
trainings on responsible sales are
being held for retailers. We will con-
tinue to develop a dialogue with our
partners and educate our employees
and retailers on corporate social re-
sponsibility.

Responsibility

Since the very beginning, that is for over 55
years, our company has carried out tasks
which are now deemed to be part of the
Corporate Social Responsibility. Our com-
pany had formed to contribute to sports
infrastructure  development. What fol-
lowed were charity activities and support
for culture. We have always acted both
locally and centrally. In a sense, we have
been pioneers in corporate social respon-
sibility among state enterprises, which are
now state-owned companies. In 2009, we
summed up our previous activities - busi-
ness ones in essence and those involving
social campaigns. At that time, we also
developed a strategy for future actions.
The reason behind this was to have a solid
base for preparing long-term and advised
actions aimed at investments for social
benefit and to offer our customers safe,
highest-quality world-class products.

Ethical Business

In our day-to-day operation, we follow
the Code of Good Practices, which is a set
of values and ethical conduct principles.
Based on it we have formed our organi-
zational culture. The Code concerns rela-
tions between employees and relations
with reference groups. It obliges retailers

to provide customers with full and reli-
able information on products offered. It
imposes the obligation to follow trans-
parent cooperation principles in contacts
with partners and suppliers. At work, it is
helpful in maintaining a good and friendly
atmosphere.

Our Principles

Totalizator Sportowy has procedures to
prevent errors and financial corruption
occurrences. The analysis of all the com-
pany’s organizational units has shown
that the risk of corruption concerns two
units only - the Procurement Department,
which coordinates tender procedure at all
stages, and the Sales and Marketing De-
partment, which is responsible for the new
lottery outlet establishment procedure. In
2010, both Departments were audited for
compliance with the procedures in force,
including anti-corruption procedures. No
irreqularities were found. Personal infor-
mation protection, including personal in-
formation on the company’s customers, is
governed by national law: the Act on Per-
sonal Information Protection of 29 August
1997. The Act lays down the rules of proce-
dure for the processing of personal infor-
mation and the rights of natural persons
whose personal information are or might
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Stawomir Dudzinski
CEO of Totalizator Sportowy
| Anna Zawadzka

(SR Coordinator

e

d

Grzegorz Chachaj
Leader Leader

Graiyna Kot

Responsible Gaming
& Responsible Sales

Responsibility
towards Employees

Plenipotentiaries Plenipotentiaries

Project Managers Project Managers

0O
0

social
responsibility

The (SR management structure has been developed as part
of the company’s Corporate Social Responsibility Strategy. The
President of the Management Board approves, issues opinions
on and supervises operations. Leaders of Territories are re-
sponsible for implementing programs in cooperation with their
Plenipotentiaries and Project Managers. The CSR Team headed
by the Coordinator coordinates and monitors the progress of
work and communicates completed operations.

Piotr Domanski Agnieszka Zukowska

Anna Pieslak
Leader Leader

Piotr Gawron

Responsibility towards
Local Communities

Responsibility towards
Environment

Plenipotentiaries Plenipotentiaries

Project Managers Project Managers
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be processed in data collections. Inspec-
tor General for the Protection of Personal
Data is the controlling authority. In the re-
porting period, no penalty or sanction for
non-compliance with law or requlations
was imposed on our company. In 2010, the
Office of Competition and Consumer Pro-
tection instigated explanatory proceedings
in connection with a possible infringement
of the Act on Competition and Consumer
Protection by way of selling games in low
stake slot machines in Totalizator Spor-
towy's points of sales. In February 2011,
the Office closed the proceedings in the
absence of grounds for action.

Partner
Organizations

As from 2011, we have been a signatory
to the UN Global Compact Initiative for
responsible business and sustainable de-
velopment. We have therefore undertaken
to pursue our activities in accordance with
the ten fundamental principles of human
rights, employee rights, environmental
protection, anti-corruption and promotion
of corporate social responsibility.

We have also been a strategic partner of
the Responsible Business Forum, a Polish
NGO involved in promoting the CSR con-
cept. The Forum admits a company to its
partner group based on examples of good
business and social practices followed by
such company. The Forum also takes into
account long-term development plans and
whether responsible business principles
are implemented as part of the company’s
management.

For two years, we have reported on our
Corporate Social Responsibility according
to the most widespread guidelines of the
Global Reporting Initiative. In addition to
the organization's economic performance,
they allow non-financial aspects to be
presented, including the environmental
impact, impact on the local community
and employment conditions.

Dialogue with
Stakeholders

By stakeholders we mean all persons and
groups that are affected by our business ac-
tivities or which affect our company’s opera-
tion. By taking into account the stakeholders’
needs and expectations, we can form part-
ner relations and determine our manage-
ment objectives effectively. As from 2009,
such an approach has become the compa-
ny’s strategic growth element. At that time,
we abandoned one-sided communications
to establish a dialogue based on under-
standing of mutual expectations. Through
meetings and participation in surveys, we
enable our stakeholders to express their
needs, expectations and opinions on mutual
cooperation. This makes our business deci-
sions more effective, it also mitigates any
potential crises. Our stakeholders appreciate
our approach. In 2011, we asked our employ-
ees and partners what they thought about
us. We were replied that we were a solid
employer to care for the people whom we
provided good work, payment and develop-
ment conditions. The pace of decision mak-
ing by the company and too many formali-
ties were assessed by the employees as the
weakest points. They expected a more open
communication from us.
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Source: Totalizator Sportowy’s own material
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Relations with Stakeholders in 2010 and 1st H of 2011

Summary of activities pursued as part of cooperation with stakeholders in 2010 and 1st H of 2011

Stakeholders Objectives Projects 2010 Forms of dialogue and communication

Customers ° 39% of Poles over 18 playing To- | @ Proving entertainment by selling safe, e Educating customers by launching a dedicated Responsi- | ¢ www.lotto.pl
talizator Sportowy’s games attractive and innovative products ble Gaming tab at www.lotto.pl o Lottery outlets and points of sales
o Over a million players per day vis- | e Educating players on reasonable and e Instructing sales agents on Customer Service Standards | e Media
iting lottery outlets responsible gaming e Preparing a Guide to Responsible Gaming for sales | ¢ Marketing research
e Establishing responsible sales stand- agents e Contact by e-mail, post, phone
ards for the lottery industry o Adapting lottery outlets for disabled people
Employees ° 890 employees in 18 branches | e Creating a safe, stable and friendly e Implementing the Code of Good Practices o Intranet
and the headquarters workplace e Expanding the social package by co-financing the sports | ¢ www.lotto.pl
e Implementing modern human resourc- package e Study tours
es policy principles e Providing trainings to 68% of employees to improve | ¢ Internal consultations
e Improving employee competences, their qualifications o Marketing research
employee development and increasing e Implementing a professional orientation procedure e Development interviews
employee motivation and satisfaction o President’s Open Day
Media e 13,225 publications in press and | e Building Totalizator Sportowy’s image e Cooperating with media to strengthen the company’s | e Press releases

on the internet

of a socially responsible company
e Developing cooperation based on trust
e Providing prompt and reliable informa-
tion that meets journalists’ needs

reputation and brand

e Communicating prizes

e involvement of the company’s engagement in activities
for local communities through sports infrastructure devel-
opment and support for culture

e Press conferences
e Comments and interviews
e Personal correspondence

Local community

e Inhabitants

e Sports people

e Institutions supporting sporting
and cultural activities

e Building good relations based on trust
and commitment

e Supporting local sports infrastructure
and culture

e Financial support to 250 local events
e Financial support to sports and cultural institutions
e Aid to 206 households affected by flood at PLN 1 million

o Meetings with local clubs and sports centers
° Media
e Supporting local events

Partner organizations

Membership and close cooperation
with:

e Responsible Business Forum (FOB)
o European Lotteries (EL)

o World Lottery Association (WLA)

e UN Global Compact Initiative

e Polish Olympic Committee (PKOI)
e Corporate Million Dreams Founda-
tion

o Global Reporting Initiative (GRI)

e Expanding knowledge and exchanging
experiences

e Enhancing management quality

e Yielding profits in a flexible, transparent
and responsible way towards the society

e Joining the Global Compact Initiative

e Meeting criteria for the third out of four WLA's lottery
certificates

e Financial support to the Polish Olympic Team

e Close cooperation as part of memberships in the Re-
sponsible Business Forum and the European Lotteries

e |ssuing a social report according to GRI standards for
Level B+

e Conferences
e Regular communication and meetings
e Reqular correspondence

Supervisory bodies

e Ministry of Treasury
° Ministry of Finance
o Supreme Audit Office

Reinforcing trust by way of:

e Pursuing activities in an ethical way

e Having a sense of responsibility for the
players and products offered

e Communicating principles of Responsible Gaming and
Corporate Social Responsibility programs

e Meetings
© Regular correspondence

Beneficiaries

e Fund for Physical Development

(FRKF)

e Fund for Promotion of Culture
(FPK)

e Fund for Solving Gambling Prob-
lems (FRPH)

o State Treasury
e On average, PLN 3.75 million per
day allotted to the state budget

e Maximizing the value of grants to
sports infrastructure and culture develop-
ment, preventing and solving gambling
problems

e Communicating principles of Responsible Gaming and
Corporate Social Responsibility programs

e Personal meetings
e Regular correspondence

Supplier and Business part-
ners

e GTECH - Supplier and administra-
tor of the online system including
over 12,300 lottery outlets

e Own network’s sales agents

e Retailers

o Legal sales agents

e Developing partner cooperation

e Building long-standing relations based
on trust and understanding of mutual ex-
pectations

e Educating on and communicating principles of Responsi-
ble Gaming and Corporate Social Responsibility programs

o Personal meetings

e Regular correspondence

o Professional trainings and examinations
o Research, surveys, a newsletter

Source: Totalizator Sportowy’s own material
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Responsible Gaming




Grzegorz Chachaj, Deputy
Director, Sales and Marketing,
Totalizator Sportowy

At all stages of our activities, we iden-
tify and minimize risks that games can
adversely affect our customers. The
risks are minimized at developing the
very game concept and at establish-
ing advertising and promotion rules.
The responsibility for our products is
expressed in trainings for retailers,
monitoring their impact and taking
potential  precautionary measures.
At our website, we publish guidance
and warnings addressed to players.
We have also published a survey for
customers and their families to help
them determine whether a person is
addicted to gambling.

WORLE LETTERY
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Responsible Gaming

As a state-owned company, Totalizator
Sportowy bears a great responsibility
for creating safe gambling patterns. By
that we mean our full responsibility for
the products offered and their rules of
procedure. We are aware that emotions
accompanying draw-based and instant
games, including the prospect of winning
great prizes, may increase risks of ad-
diction as regards a group of susceptible
persons. For years, we have consistently
strived to minimize the risks. The Respon-
sible  Gaming program is aimed to pro-
tect players. Its principles are based on
international standards and recommen-
dations developed by independent asso-
ciations of lottery operators. We believe
that draw-based and instant games are
to bring joy, opportunity to make dreams
come true and positive emotions.

Lottery Organizations

Our program was highly appraised by
the World Lottery Association (WLA). In
2009, we were granted Level 1 of the
WLA Responsible Gaming Certificate. As
from 2010, we have already had Level
3 Certificate. We have also undertaken

to continuously improve rules of proce-
dure for our games and lotteries. To this
end, we are applying for the European
Lotteries” certificate which will allow
us to achieve the highest level of WLA
certification, Level 4. The Certificates ac-
knowledge that we have joined leaders
in responsible gaming.

Since 1993, we have been a member of
EL, an independent association of Euro-
pean lotteries. To promote responsible
gaming, the association has developed
10 elements of European Standards of
Responsible Gaming. These are: re-
search, employee training, retailer and
player education, game design, remote
gaming channels, advertising and mar-
keting communications, treatment re-
ferral, stakeholder engagement and
reporting and measurement. With such
demanding requirements, only lotteries
that meet the most advanced criteria are
able to apply for the certificate. Totaliza-
tor Sportowy is going to apply for this
certificate.

Refailer Education

One of our priorities is to educate our re-
tailers and raise their awareness of risks
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associated with gambling. We ensure
that our employees and sales agents
fully understand activities pursued in the
framework of responsible gaming. We
have provided all retailers at 12,300 lot-
tery outlets with the quide 7 Safe Gam-
bling Principles. The quide informs on
how to recognize a situation when sales
agents should refuse to sell a ticket. With
the quide, retailers are able to react ac-
cordingly and refer a person in need of
help to a relevant institution. In addition,
sales agents have access to more de-
tailed information in the extranet. New
employees attend trainings before they
commence their work. At least once a
year, they are informed of the Responsi-
ble Gaming Policy via the intranet or by
Area Sales Managers. Compliance with
the principles is monitored in mystery
customer research. We are committed
to professional customer service. For this
reason, we have developed Customer
Service Standards for retailers. In the first
half of 2011 we trained:

== 173 Area Sales Representatives

== 33 Area Sales Managers

m= 5 400 sales agents that have cooper-
ated with our company

== 7,700 new sales agents

We also provide regular trainings to im-

prove sales skills and interpersonal com-
munication skills.

Responsible Promotion
and Advertising

Since the formation of the company,
we have been characterized by our re-
sponsible approach to product sales. The
information that selling lottery tickets
to minors under age 16 was prohibited
could be found at our lottery outlets as
early as at the end of 1950s and the be-
ginning of 1960s. We had raised the age
barrier to 18 even before the amended
Gambling Act of 2009 came into force.
We have paid much attention to respon-
sible marketing policy principles. In com-
munication with customers, we have
not misinformed them on the chances
of winning or on the possibilities of af-
fecting the winning. In advertisements,
we have avoided wordings addressed
to youth. Retailers ensure that minors
and those showing symptoms of gam-
bling addiction are not allowed to play
games. Only cash payments for tickets
are accepted at lottery outlets. This is to
limit emotional spending of larger sums
of money by customers out of their con-
trol. In 2011, we are going to open a call

responsible
gaming

Our products are sold to adults only

T e I
Archive photography from the early 19605
stating: “Toto-Lotek bets are not accepted
from juveniles under 16.” In the very be-
ginning, we restricted juveniles” access to
Totalizator Sportowy’s games.
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Our Employees




Graiyna Kot
Human Resources Director
Totalizator Sportowy

Keeping balance between the compa-
ny’s objectives and employee objectives,
between the company’s performance
and the employees” work performance
is crucial. We are planning to implement
a knowledge management system. As
part of the strategic development, we
are implementing the Employee Profes-
sional Development Program. We have
provided care for our former employees.
For the first time, we have provided per-
sonal consulting addressed to employ-
ees over 45 aimed to take advantage
of their vast experience and encourage
them to share their knowledge. In to-
day’s business we are faced with expec-
tations so we must continue to develop
and meet our current and future employ-
ees’ expectations.

Our Employees

Totalizator Sportowy has 890 employees.
Their knowledge, experience and skills
contribute to the company’s growth. We
strive to create at our company the best
conditions for work and development in
a friendly atmosphere and a sense of
stability. We want to provide our employ-
ees a balance between professional and
private life. For many years, most of the
company’s employees have worked in
Mazowieckie Province where the head-
quarters and two branches - Warsaw and
Stuzewiec Race Track in Warsaw - are
based. In 2010, 40% of all employees
worked there (37% in 2009).

Friendly Workplace

The terms of employment are one of
the aspects our employees appreciate
most. We ensure prompt and competi-
tive remuneration, in particular compared
with the local market. We also share the
profits yielded. In 2010, lower rank em-
ployees at the company’s headquarters
earned on average 225% of the minimum
wage (232% in 2009). We appreciate dif-
ferences and respect individualism. We
create work environment were everyone
is treated equally. In 2010, we employed
56% of men and 44% of women. Men
and women holding equal work positions

are guaranteed equal rights and remu-
nerations. We care for our employees
and care about keeping professionals at
the company. Therefore, we offer all our
employees extensive fringe benefit pack-
ages. The consequence of such approach
is a high level of satisfaction and a low
rate of employee turnover. In 2010, simi-
lar to the previous year, 82 persons left
the company - which is only 9% of the
staff, of which 2% retired on a pension or
an old-age pension.

== Annual bonus equal to an average remu-
neration at the company

== Profit bonus

== Quarterly bonus

mm Medical care

== \aternity and paternity leave

mm Additional special leave

== Higher severance pay on retirement (up
to 400% of remuneration, depending on job
seniority)

m= Higher dismissal remuneration if em-
ployment contract is terminated through the
fault of the employer

== Assistance in finding a new job in the
period of notice

== Financing holidays for employees and
their families

== Refundable housing loans at 1% interest
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mm Non-refundable special assistance grant

== Financing the purchase of glasses

Type of employment

31 December 2009

== Gift coupons
== SPOrtS passes

31 December 2010

Percentage Percentage

es

Full-time employees, including: 890 100% 909 100%
Indefinite period of time 799 89.8% 751 82.6%
Definite period of time 70 7.8% 137 15.1%
Replacement 5 0.6% 5 0.5%
Probationary period 16 1.8% 16 1.8%
Sales employees 1,460 - 1,498 -

Source: Totalizator Sportowy’s own material

Physical workers

Area sales representatives

office and administration employees

Professional employees

Middle managers

Senior managers

Source: Totalizator Sportowy’s own material

Age bracket

- Women

Employment

Employment

- Men

Turnover
- Women

Turnover
- Men

Up to 30 years old 47 46 4 4
30 to 50 years old 284 225 14 23
Over 50 years old 163 125 21 16
Total 494 396 39 43

Source: Totalizator Sportowy’s own material

our
employees

In 2010, all senior executives were re-
cruited from the local market (66% in
2009).
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Trainees by employment category

Category of employment

Education, Training,
Development

We value our employees. We offer
them opportunities for continuous de-
velopment through participation in new
projects as well as in conferences and
trainings held in Poland and abroad. We
confront them with interesting and crea-
tive challenges. We provide financing
for their participation in specialist train-
ing courses. In 2010, the most exten-
sive training development program was
called LOTTOLIDERZY (Lottoleaders) and
was addressed to Area Managers and
Area Sales Representatives. The work-
shops focused on the skills to encourage
creativeness and motivation in employ-
ees and on developing team leadership
skills. 90 employees (10% of total em-
ployees) attended the workshop series
which consisted of 20 training sessions
held in the form of 2-day workshops
(640 training hours). In 2010, we held 13
workshops for all groups included in the
LOTTOLIDERZY program. The program has
been continued in 2011. Another series of
workshops held in 2010 and attended by
136 persons involved trainings for man-

Employees Trainees

2010 2009 2010 2009 2010 2009 2010 2009
37 41 154 106 37 36

agers and focused on skills in selecting
the most competent candidates for a job.
We offer our employees opportunities
to take advantage of their potential and
develop in line with their own aspira-
tions and lifelong plans. To this end, we
have development reviews. They are
performed in the form of direct inter-
views with superiors. They provide an
opportunity to express one’s ambitions
and evaluate one’s quality and efficiency
of tasks performed. Based on that, indi-
vidual objectives and development paths
are determined.

Dialogue with

Employees

In 2010, we held 1,353 meetings with em-
ployees about their professional develop-
ment. We invited 82% of employees - 739
persons - to the first session and 70% of
employees - 614 persons - to the second
session.

Safe Workplace

Our care for work safety and conditions is
not only due to legal obligations imposed
on employers. Having regard to our pro-

Persons trained % of trainees

file of activities, the company does not
provide any workplaces that are particu-
larly exposed to risks of serious diseases
or body injuries. Professional risk assess-
ments are developed for each workplace
on a reqular basis. Every employee must
attend a health and safety at work train-
ing held by a Health and Safety at Work
Inspector. In 2010, in cooperation with
Medicover Centre we trained 51 employ-
ees in providing first aid. Close coopera-
tion between the Management Board and
trade unions and the Employee Board is
an important aspect to ensure safe work
conditions.

There is a Health and Safety at Work Com-
mission at the company, which also acts
as counseling and consultative body of the
President of the Management Board. It is
formed pursuant to Chapter XI of the Polish
Labour Code and Resolution 3/V/2004 of
the Management Board. In 2008, the Com-
mission was composed of 8 members as
follows: 4 representatives of the employer

Accident rate

(Health and Safety at Work Plenipotenti-
ary for the Management Board, Invest-
ment Plenipotentiary for the Management
Board and occupational medicine doctor)
and 4 employee and trade union repre-
sentatives. The obligation to follow health
and safety at work requlations is also laid
down in the Corporate Collective Bargain-
ing Agreement which covers 886 em-
ployees (99%). Among other provisions,
the document sets out the minimum no-
tice period as regards crucial changes at
the company. Certain provisions included
therein are more beneficial to employees
than provisions of the Polish Labour Code.
The trade organization is notified of ter-
mination of employment contract for an
indefinite period of time by the employer
5 days earlier than provided by Poland’s
law. Totalizator Sportowy respects human
rights and complies with Poland’s labour
law. The company did not record any cases
of discrimination or forced, compulsory or
child labor in 2010.

2010 2009

Occupational diseases and fatalities 0 0
Total accidents 7 10
Days of absenteeism 334 391
Accident absenteeism rate 417 39.1

Hours dedicated to employee fraining

Senior managers 100% 88%
Middle managers 103 101 305 257 90 89 87% 88% Category of employment e UelllCEyE Ul LT
Professional employees 264 260 492 287 136 153 52% 59% 2010 2009 2010 2009 2010 2009
Office and administration employees 290 307 137 196 17 118 59% 38% Senior managers 37 4 348 173 2,784 1,384
Phy5|ca| workers 23 26 0 12 0 1 0% 42% Middle managers 103 101 562 46 4 496 368
Area sales representatives 173 174 426 87 173 64 100% 37% Professional emp|0yees 264 260 525 27 4200 216
Total 890 909 1514 945 607 an 68% 53% office and administration employees 290 307 387 524 3,096| 47190
“ Trainees - Each person was calculated the number of times they participated in trainings Physical workers 23 26 0 25 0 192
* Persons trained - Each person was calculated once, irrespective of the number of trainings they participated in Area sales representatives 173 174 647 328 5176 2 624
Source: Totalizator Sportowy’s own material ’ ’
Total 890 909 2,469 1,122 19,752 8,974

Source: Totalizator Sportowy’s own material
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Andrzej Dominiak,

Regional Director, Bydgoszcz
Totalizator Sportowy has supported sports
for several dozen years. Before surcharge on
games and bets was introduced, our compa-
ny had paid 26% of its turnover to the Chief
Committee for Physical Development and
Tourism (GKKFIT). The money went back to
the provinces in proportion to the volume of
sales. Some 25% of surplus yielded was paid
to the Provincial Committees for Physical
Development and Tourism (WKKFIT), which
allocated the money to maintain sports
facilities. Many of us have dedicated their
time to district sports associations. | was 3
member of District Basketball Association
authorities. | recall that other employees
were also very active, including directors. It
was a kind of our social activity.

Benedykt Jadzinski,

Regional Director in Olsztyn

from 1982 to 2002, President of
Provincial Sports Federation,

he has worked with us for 31 years
Together with Gdansk's Branch we reno-
vated the historic altar in Frombork. We
popularized sports among children and
youth. The whole inter-school sports com-
petition movement (called spartakiada) was
financed by Totalizator Sportowy. We took
care of children from orphanages, we pro-
vided them Christmas gifts and so on, we
renovated support centers and helped them
in everyday operation. To date, we have
been supporting Dom Dziennego Pobytu
Arka support facility that we co-founded 18
year ago. In the hardest period, at the end of
the 1980s and the beginning of 1990s, when
the Warminsko-Mazurska Philharmonic was
going through difficulties, we commissioned
concerts for children and elderly persons.
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Jozef Kolasinski, retailer,

he has worked with us for 29 years
For several dozen years, Totalizator Spor-
towy has been a company to help people
and donate its profits for social good. It
has build sports facilities, allocated money
to schools and helped flood victims. This
help is one of the reasons for my profes-
sional satisfaction. It is a very construc-
tive awareness that | work at a company
which allocates part of its profits to those
in need.

Danuta Mokrzyniska,

Senior Inspector, Rzeszow,

she has worked with us for

39 years

What | value most in Totalizator Sportowy
is the friendly atmosphere and good co-
operation. | try to contribute to it myself.
| have wonderful female colleagues in all
means, extremely friendly colleagues and
an understanding boss. Working in such a
team gives me a lot of pleasure and sat-
isfaction. | advise all new colleagues who
are starting work at our company that they
should approach work with optimism and
distance. Cheerfulness, perseverance and
positive attitude work everywhere.

Boiena Szwed, retailer, she has
worked with us for 33 years

People, our customers, are the greatest
value of working at Totalizator Sportowy
for me. During holidays and days off I miss
the conversations at the lottery outlet, sto-
ries told by players and most of all their
happiness with winning.

Danuta Raczkowska,

Senior Inspector, Gdansk,

she has worked with us for

38 years

Through all these years I've grown at-
tached to the company. | value the
people whom I've met. | work at 3
storehouse and help account for lot-
teries. I've worked with five managers
and four directors and | recall all of the
with liking. Do | recommend 3 job at
this company to young people? Yes, |
do, I've always encouraged them to ap-
ply and then to demonstrate their work
because recognition comes with time
and one must work for it.

Alicja Wegiera, Financial
Coordinator, Lublin, she has
worked with us for 29 years

| am undoubtedly very satisfied with
the fact that my company donates large
sums of money to the construction of
sports facilities, children orphanages
and hospitals. To see how our money
that we have vyielded are well used is
a reason to be proud. The happiness of
people who benefited from our help is
of special value.

Irena Zurawska, retailer,

she has worked with us for

27 years

I've always been proud to work at To-
talizator Sportowy. I've felt that I work
in a special company committed to so-
cial activities. We've held reqular work-
ing sessions with employees from the
whole province. We've always been
informed in detail what the money we
have yielded would be allocated to.

Social Involvement _




Piotr Gawron
PR and Communications Team
Manager, Totalizator Sportowy

Totalizator Sportowy pays the state
budge a 25% surcharge on the price of
draw-based game tickets and a 10% sur-
charge on lottery prices. It follows from
legal obligations and distinguishes us in
a positive way against other operators
active in Poland’s gambling market. Nei-
ther casinos nor gaming saloons have
this obligation. The surcharge system
is 3 unique solution in that it cannot be
found anywhere else in the world.

Funding Sports
Facilities

Totalizator Sportowy’s social involvement
tradition dates back to the very forma-
tion of the company. Our activities have
always been connected with initiatives
which strengthen relations with local
communities. We were established to
popularize sports among children and
youth and to invest in sports and leisure
infrastructure development in Poland.
For several dozen years, we have sup-
ported the construction of several thou-
sand stadiums, pitches, fields, swimming
pools, indoor skating rinks, gyms, sports
halls, kayak courses, tennis courts, ski
jumps and trails. We have contributed to
the construction of modern professional
sports facilities, including the Central
Sports Center and the Academy of Physi-
cal Education. Many people still tend to
associate us with the phrase: Totalizator
Sportowy builds sports facilities. Follow-
ing 55 years from the company’s forma-
tion, our mission is still up to date and
continued. Each year, we donate signifi-
cant amounts of money to the Fund for
Physical Development (FRKF). In the last
three and a half years, we have donated
more than PLN 2 billion, and in 2010 only

- more than PLN 480 million. With these
funding we have contributed to the mod-
ernization of existing and construction of
new sports facilities. This way, we have
improved the opportunity for city dwell-
ers in all provinces to live healthy and ac-
tive life styles.

Supporting Culture

We have also contributed to the promotion
and popularization of culture in Poland. The
financing which we have allocated every
year to the Fund for Promotion of Culture
(FPK) constitutes a significant part of the
Ministry of Culture and National Heritage
budget. In 2010, the Fund allotted more
than PLN 202 million of surcharges that
we had allocated to it. Aid was granted to
young artists and numerous cultural pro-
jects. Funding was also allocated to activi-
ties in support of literary work, readership
and facilitating access to cultural heritage
to disabled persons.

Co-financing the
Gambling Fund

The money we pay from surcharges are
also allocated to the Fund for Solving
Gambling Problems (FRPH).
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Financial contribution to local sports infrastructure development, organization of local
cultural events, support for cultural events and charity aid.

PLN 80,7 million

PLN 20,4 million

PLN 17,0
million

PLN 14,4 million
PLN 92,6 million
PLN 33,0 million
PLN 28,7
million
PLN 114,5 million
PLN 23,6 million
PLN 17,0 million
PLN 8,1
million
PLN 22,8 million

PLN 68,0 million

Sources: Totalizator Sportowy’s own material; Ministry of Sports and Tourism - Quarterly report on investment projects completed and accounted
for in the 1st, 2nd, 3rd and 4th Q of 2010; Ministry of Culture and National Heritage - Financing from the Fund for Promotion of Culture for tasks
performed as part of programs held by the Ministry of Culture and National Heritage, broken down into provinces

social
involvement
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tukasz Horbatowski, Head of Kotla
commune, Dolnoslaskie Province
Typically agricultural communes, such
as ours, are only able to make any in-
vestments with participation of external
funds. Co-financing from the Fund for
Physical Development allowed Kotla
commune to build a multifunctional field
near the school.

Jadwiga Oleradzka, Director of
Kontakt International Theatre
Festival, Kujawsko-Pomorskie
Province

The support from the Fund allowed us
to invite four international theaters.
The grant was very considerable to us.
It amounted to almost one third of the
budget for theaters. It helped improve
the quality of the festival and we were
able to invite renowned international
theaters cooperating with outstanding
actors and directors.

Czestaw Jurga, Head of Czarnia
commune, Mazowieckie Province
Without the funding, we would have
never started the construction of the
pitch. Today, it is the only facility of this
kind in the commune. It is located near
the school but all inhabitants use it, both
young and old persons.

Eugeniusz Stréi, Mayor of Tar-
nogréd town and municipality,
Lubelskie Province

We have benefited from funding for
sports infrastructure development for a
second consecutive year. Earlier, we built
an Orlik pitch in Rézaniec, now we have
commissioned a pitch in Tarnogrod.

Beata Amrogowicz, Secretary of
Szczaniec commune, Lubuskie
Province

In our commune, Rural Community and
Social Integration Centers were estab-
lished. The financing received from the
Ministry of Culture and National Heritage
amounted to 95% of funding that we
had to allocate to that end. The project
included a major renovation of three ru-
ral after-school care facilities. In this way
centers in Smardzewo, Opalewo and
Kozminek were established.

Tomasz Woiniak, Zlota Tarka 0ld

Jazz Meeting International Festival,
Warminsko-Mazurskie Province

We have benefited from funding from
the Ministry of Culture and National
Heritage for many years. This fund-
ing allowed us to hold a really special
event. The program was extended by
numerous accompanying events: ex-
hibitions, club concerts, multimedia

previews of art exhibitions in town and
jazz cruises.

Andrzej Wendland, Alexander
Tansman Association for the Pro-
motion of Culture, tédzkie Prov-
ince

Our festival is a huge international un-
dertaking. In 2010, we hosted almost
600 artists from 40 countries, and 300
composers from 51 countries entered
the competition. Such undertaking
would not be possible in practice with-
out co-financing from the Ministry of
Culture and National Heritage.

Jarostaw Tochowicz, International
Theatre Festival Divine Comedy,
Matopolskie Province

The amounts of co-financing allow us to
be a serious promoter, which means the
one that has a solid financial base and
is therefore able to offer wide program-
ming horizons. Quality arts are costly
and the amount of grants is directly
translated into improved quality of a
festival and invited quests.

Tadeusz Sobon, Head of Oksa com-
mune, Swietokrzyskie Province

Co-financing from the Fund for Physical
Development was the only opportunity
for our Educational Center Complex to
have new sports facilities built. We had

managed to obtain funding for a gymna-
sium which has already been used by our
youth since 2002. Now students can use
a new pitch.

Katarzyna Branicka, Polish Clas-
sics Opole Threatre Confrontations,
Opolskie Province

Any aid that we receive from external do-
nators is crucial to us. It is both a financial
support and a signal that our activities
are important not only to us. It is a well-
known fact that cultural institutions find
it hard now to manage on their own as
large-scale undertakings are very expen-
sive.

Krzysztof Lis, Head of Szczenickie
poviat (starost), Zachodniopomor-
skie Province

Today, local governments invest a lot in
sports infrastructure. For example, Orliki
pitches can be built because of the con-
siderable co-financing from provincial au-
thorities and the central budget. We could
therefore afford to commence a parallel
construction of a new pitch which has
also been indirectly co-financed by Totali-
zator Sportowy.

Stanistaw Roch Wyszyniski, Mayor of
Szepietowo municipality, Podlaskie
Province

By benefiting from the support, ten years
ago we constructed a sports hall. During
the day the facility is used by students and
in the afternoon by youth and adults. In
2010, we commissioned a multifunctional
field which was also built with financing
from the Fund. Now, we have two such
fields in the municipality.

Matgorzata Gotaszewska, Spokes-
person of the Polish Baltic F. Chopin
Philharmonic, Pomorskie Province
We carried out the International Chopin
Year project with co-financing from the
Ministry of Culture and National Heritage.
The funding acquired allowed us to pre-
sent a highly attractive artistic program
and invite outstanding artists. In addition,
we were able to promote our project in
a better way. The concerts were accom-
panied with an exhibition by Jerzy Duda-
Gracz and we also published a catalogue.
Culture really needs such support.

Jozef Fedan, Head of Trzebownisko
commune, Podkarpackie Province
| am very satisfied with the multifunc-
tional field commissioned in 2010. As are
the children and youth who use it every
day. With co-financing from the Fund, we

would be able to build a multifunctional
field in every bigger location. And we
need to do that is we really want to pro-
mote sports and develop physical fitness
in the youngest children.

Jacek Sleczka, Mayor of Kozieglowy
town and municipality, Slaskie
Province

In our municipality, we have investment
projects co-financed by Totalizator Spor-
towy. Recently, we have managed to built
three facilities this way - a multifunctional
field with social amenities in Lgota Gorna,
a grass pitch as part of the Blisko Boisko
(Close to Pitch) program in Szymkoéw and
a multifunctional field with a running
track and a playground near a school
complex in Pinczyce in 2010.

Anna Hryniewiecka, Deputy Di-
rector of Zamek Culture Centre in
Poznan, Wielkopolskie Province

The amount of co-financing from the
Fund for Promotion of Culture was very
significant to the whole budget for our
project. Such financial support is a great
opportunity for us to carry out undertak-
ings on a scale that would not be pos-
sible without external co-financing. This
funding is therefore crucial to promoters
of both large and small projects.
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Funds from Totalizator Sportowy’s games and lotteries support so-
cial purposes and contribute to the state budget. Thanks to our play-
ers, we allocated almost PLN 1.4 billion for these purposes in 2010.
PLN 1,370.2 million was allotted to the state budget, of which PLN 585.4 million
went to the Ministry of Finance, PLN 150 million went to the Ministry of Treasury
and PLN 634.8 million contributed to three Funds for: Physical Development,
Promotion of Culture, and Solving of Gambling Problems. In addition, in 2010 we
allocated PLN 7.2 million to sponsorship, donations, support for sports and local
initiatives in all provinces.

1,ll- billion

allocated by us in 2010
for social purposes
and to the state budget

e
Players at a Lotto outlet

ll'88,8 million 127miLLion 19miLLion %ﬁ'ﬁﬂi 1,5 million 2miLLi0n 3 7rniLLi0n

SPORTS ' CULTURE . HEALTH . . LOCAL SUPPORT DONATIONS SPONSORSHIP
(Fund for Physical (Fund for Promotion (Fund for Solving Gambling 585 ll- o 150 milLion Over 250 local events  Including support  of Polish Olympic
Development) of Culture) 20% from Problems) 3% U, million Ministry for flood victims ~ Team

77% from grants (' grants 0 from grants Ministry of Treasury e by Million Dreams
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&', 1 ] o

52 53

www.lofto.pl Social Involvement

./ Q /“ of Finance i
ﬂ\g ['w Cly

5|

e




Sponsor Generalny
Polskiej Reprezentacji Olimpijskiej

LOTTO is partnering with Adam Matysz

Accompanying
Champions
and Supporting Clubs

By our social involvement we mean not
only assistance in expanding sports infra-
structure. We also see our role in supporting
careers of young talents, clubs and champi-
ons. We wish to be with them in good and
bad times, to share the joy of winning. We
are proud of the successes of the oarsmen
representing the RTW Lotto Bydgostia - WSG
Bank Pocztowy club. We have accompanied
them in great victories for 19 years. We have
accompanied numerous oarsmen from the
beginning of their careers. Over that time,
sportsmen and sportswomen representing
the club have won 1,044 medals at Poland’s
championships and 94 medals in the inter-
national sports arena. We partnered Adam
Matysz when he triumphed as a ski jumper.
Now that he has started his career in a new
discipline - rallies - we are also with him.

Cooperation with
Polish Olympic

Committee

By 1990s, for more than 30 years funding
from Totalizator Sportowy had been the prin-
cipal source of income for the Polish Olym-
pic Committee. At that time, the Committee
was granted funding from surcharges on our
games and special Olympic Lottery Draws,
etc. In 1984-1989 this amounted to PLN 1
billion. In 2001-2004, funding from Totaliza-
tor Sportowy represented from 18% to 23%
of the Committee’s and the Polish Olympic

Lillehammer 1994

Fund's budget, while in 1993-1996 it was
38%. In 1993, we expanded our cooperation
and engaged in the Polish Olympic Commit-
tee’s sponsorship. Over that time, we have
accompanied Polish medal winners, sports-
men and sportswomen, at six Olympic
Games. We were with them already in Lille-
hammer in 1994. In 2010 in Vancouver, for
the first time we supported them as General
Sponsor of the Polish Olympic Team.

.

Adam Leszkiewicz,
Under-Secretary of State at the
Ministry of Treasury

By exercising its statutory obligation to
allocate financial means to the Fund
for Physical Development as part of
subsidies, Totalizator Sportowy is cru-
cial to financing Polish sports. With
Totalizator Sportowy’s support, pro-
jects are carried out to allow children
and youth to have access to sports
infrastructure. The company has also
supported national sports through its
active sponsorship. | welcome the
presence of the LOTTO brand at sports
games and events of different kind. It
is also important that Totalizator Spor-
towy has acted as General Sponsor of
the Polish Olympic Committee.

Olympic Games Totalizator Sportowy’s involvement

oOfficial Partner of Polish Olympic Team

Atlanta 1996

official Partner of Polish Olympic Committee

Salt Like City 2002 Sponsor
Athens 2004 Sponsor
Beijing 2008 Sponsor

Vancouver 2010

General Sponsor of Polish Olympic Team
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Million Dreams
Foundation

In addition to our considerable financial
support for sports and culture, we wished
to become actively involved in social ben-
efit activities to an even greater extent. To
put our initiatives in order and at the same
time to ensure their transparency, we have
established our corporate Million Dreams
Foundation. The Foundation focuses on the
following objectives:

== Preventing gambling addiction

== Helping local communities

m= £Ngaging the company’s employees in
social benefit activities

One of the Foundation’s activities in 2010
consisted in inaugurating The Active pro-
gram. The program is aimed to mitigate
effects of existing social problems by en-
gaging our employees, customers, busi-
ness partners and other groups in social
benefit activities. In June 2010, the Foun-
dation donated more than 1 million PLN to
206 households affected by the flood. The
aid was granted to Lubuskie, Matopolskie,
Mazowieckie, Opolskie, Podkarpackie and
Slaskie Provinces. Each household received
PLN 4,900. Financial means from the dona-
tion were spent on furnishing houses, pur-
chase of construction materials, cloths, food,
medicines and other essential products.

We have continued to support and partici-
pate in independent projects to better un-
derstand personal and social susceptibility
to problem gambling. We have cooperated
with NGOs, which allows us to exchange
experiences. We have disseminated the
knowledge we gained through our corpo-
rate Million Dreams Foundation by hold-
ing conferences and meetings with ex-
perts. In 2010, for the first time in Poland
we conducted national research entitled
Gambling Addiction and its Prevalence in
Poland (Uzaleznienie od hazardu i skala

wystepowania tego problemu w Polsce).
It covered 3,000 persons. Based on the
results, we identified potential groups sus-
ceptible to the risk of becoming addicted to
draw-based games. Research results were
published at the Foundation’s website. We
also communicated them to the media and
Polish therapist and psychologist world at a
conference. We identified a model person
most susceptible to gambling addiction. It
is 3 man between the age of 55 and 64 or
18 and 24, city dweller, with primary edu-
cation, low income, single (a widower or
divorcee).

Source: Problem Gambling by Public Opinion Research Center for Million
Dreams Foundation, 2011

Anna Zawadzka,

Chairman of the Million
Dreams Foundation

Owing to the Million Dreams
Foundation, two hundred Polish
therapists have been trained by
international experts in gambling
prevention and treatment. We
have launched the Responsible
Gaming program as part of which
we hold workshops and scientific
conferences. We want to create a
portal addressed to persons suf-
fering from problem gambling
and to therapists professionally
involved in that topic. We have
also launched a corporate volun-
teering program.

miion ,

mdarzen

Fundacja Totalizatora Sportowegc
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The risk of becoming addicted to To-
talizator Sportowy’s gambling games
is relatively low compared with other
gambling products. The research con-
ducted for the Million Dreams Founda-
tion showed that it was only 2.5%.

Source: Gambling Addiction by Public Opinion Research Center for
Million Dreams Foundation, 2011

We focus on preventing problem gam-
bling. We have trained psychologists,
psychotherapists and psychiatrists. We
have actively cooperated with experts
from Poland and abroad. In 2010, the
Million Dreams Foundation held the
national training conference entitled
Diagnosis and Treatment of Pathologi-
cal Gambling dedicated to analysing
and limiting problem gambling. In the
course of the meeting, participants
had the opportunity to exchange their
experiences with renowned interna-
tional experts: Anita Pindiur and Luis
Weigele from the US. Acting as speak-
ers were also therapists from Poland:
Bohdan Woronowicz, PhD MD, and
Ryszard Romaniuk, PhD. In June 2017,
we held two events: a conference enti-
tled Gambling - Prevalence, Problems,
Perspectives and a interdisciplinary
conference entitled Gaming for Life
prepared in cooperation with the Chair

M None B Low risk

Slot machines

Cards

Bookmaker bets

SMS competitions

Online games

Totalizator Sportowy’s scratch cards

Totalizator Sportowy’s draw-based games

Games of skill

Source: Gambling Addiction by Public Opinion Research Center for Million Dreams Foundation, 2011

of Psychoprophylaxis of Family, Depart-
ment of Pedagogy of Family at The John
Paul Il Catholic University of Lublin.
Both meetings presented the opportu-
nity for the researchers and practition-
ers involved in gambling addiction to
exchange their knowledge and raise
awareness of other participants.

m= The John Paul Il Catholic University in
Lublin

== Pyblic Opinion Research Center

mm PBS DGA, market research agency
mm 73le7ni-Nie-Zalezni Foundation

m= Ryszard Romaniuk, PhD, neurophysi-
ologist, expert in addiction treatment,
Brecksville VA Medical Center, Ohio, US
== Pieter Remmers, founder of Assissa
Consultancy Europe, he has implement-
ed responsible gaming programs in
many countries

== Robert Murray, Manager of the Problem
Gambling Project at the Centre for Addic-
tion and Mental Health in Ontario, Canada,
Certified Addictions Counselor and author
of numerous publications on gambling

== Anita Pindiur, psychologist, expert in
Gambling Treatment, Clinical Director of
an addiction treatment center, The Way
Back Inn in Chicago, US

High risk / Addiction problem

39,3%
21,4%
15,9%
9,9%
8,6%
2,6%
2,5%

1,6%
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mm LUis Weigele, addictions therapist
with a 30-year experience in treatment
of persons addicted to gambling, lec-
turer at Cleveland University, US. Former
President of the Ohio Council on Problem
Gambling and Member of the Manage-
ment Board of the National Council on
Problem Gambling.

== |acek Santorski, social psychologist,
psychotherapist, Director of Health Psy-
chology Laboratory

Mark Griffiths, PhD,

Expert in Gambling Addiction,
Nottingham Trent University

It results from the survey conducted
by the Public Opinion Research Cent-
er for the Million Dreams Foundation
that the gambling addiction rate for
Poland is higher than in other Euro-
pean countries, in particular as re-
gards games on slot machines. That
the company commissioned such a
survey shows that now the problem
is treated with seriousness in Poland.

Owing to the programs carried out
through the Million Dreams Foundation
we know what impact our games have
on players and what problem gambling
problem is like. In this way, we under-
stand our responsibility towards the so-
ciety for the products offered.

For more information, please visit:
and

Jacek Santorski,

Director of Health

Psychology Laboratory
Draw-based games and LOTTO scratch
cards are relatively safe compared
with other gambling games - only
2.5% of players are characterized by
addiction risk factors. Research initi-
ated by the Million Dreams Founda-
tion confirm that low stake slot ma-
chines - so called one-armed bandits
- pose the highest risk. Totalizator
Sportowy's offer is safe compared
with them but it is never too much to
monitor risks and prevent addictions.
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Adam Giersz, Minister

of Sports and Tourism

Totalizator Sportowy plays a key role in fi-
nancing Poland's sports. Financing provid-
ed by the company is allotted to the Fund
for Physical Development which is man-
aged by the Minister of Sports and Tour-
ism. With this money, we can develop and
modernize the existing sports base and
support the construction of new facilities.
With financial means from the Fund for
Physical Development, we will co-finance
trainings for youth and disabled persons.

Andrzej Krasnicki, Chairman

of the Polish Olympic Committee
The Polish Olympic Committee is an or-
ganization that is not subsidized from the
budget. Financial support from sponsors is
of key importance to us. They allow us to
ensure that the Polish Team can participate
in the Olympic Games with dignity and to
develop the passion for sports among chil-
dren and youth. Totalizator Sportowy, the
General Sponsor, is our most important
partner. We wish to thank the company’s
bodies and employees for their support.

Adam Matysz, Sportsman

Today, with sports at such a level, with
such advanced technologies and medicine,
a sports person has no chances without
support from a sponsor. Even if they were
exceptional competitors. The three funda-
mental principles are: work, faith in what
you do and perseverance, and in particular
in critical moments. If one does not have
it, there will always be something to pre-
vent one from achieving the goal. Without
support from institutions such as Totalizator
Sportowy we would stand no chance. Re-
gards to Totalizator Sportowy’s players!

Robert Kubica, Sportsman

In Poland, the proverb says that a friend in
need is a friend indeed. | am very glad that
LOTTO is a loyal partner to support me in
good times and in difficult moments. | want
to return to the racetrack even stronger
than before. I have work very hard to return
behind the wheel. | believe that with LOTTO
| will bring the fans the joy of winning.

Grzegorz Sottysinski, Member

of the Management Board

of Totalizator Sportowy

When we signed the Sponsorship Contract
in 1993, the Polish Olympic Committee was
in big financial trouble. Our considerable
support allowed it to purchase the parcel
where the Olympic Center is now located.
This involvement translated into financial
performance of Totalizator Sportowy, its
turnover increased by several hundred per
cent at that time.

Jolanta Tuchowska, Chairman

of the Mokotowska Fundacja
Warszawianka Foundation

Our Foundation allocated the funding from
Totalizator Sportowy to co-financing the con-
struction of the sports and leisure facility. The
facility is visited by 1,500 persons per day,
who take care of their health and benefit
from many attractions at the Water Park.
tukasz Szopa, Engineer,

practices sports regularly

| tend to swim often at the Warszawianka
swimming pool. The facility offers a large
50-metre swimming pool. | am glad that
thanks to Totalizator Sportowy’s funding ac-

quired from games sports and leisure facili-
ties are built.

1
-
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Anna Pieslak,

Administrative Director,
Totalizator Sportowy

We have been carrying out several par-
allel projects in connection with envi-
ronmental activities. We have striven to
systematically limit our environmental
impact. We have analyzed energy con-
sumption at the company and the next
step will be to optimize its supplies.
We have audited building for their en-
ergy performance. We have drawn up
energy performance certificates. Our
objectives include the improvement
of energy performance of the facilities
we use and the reduction of natural re-
sources’ consumption in our buildings.
With that knowledge, we will be able
to optimize our solutions and reduce
the consumption and costs of utilities
such as central heating, water and gas.
We have given much attention to the
promotion of environmentally friendly
culture and systematic improvement of
environmental awareness among our
employees.

Environmental
Impa.ct

We feel obliged to mitigate the envi-
ronmental impact our activities have,
even though it is not as significant as
that of manufacturing companies. Our
work at office buildings and points of
sales involves daily water, energy and
paper consumption on the premises
we operate as well as transport use
and fuel consumption.

We are also aware of the participation
in the process of natural resources’
consumption by our suppliers.

We recognize economic benefits of
green solutions. By replacing equip-
ment to that more energy-efficient
and by consuming less water, we low-
er our expenses. We are also able to
meet ever increasing expectations of
our business partners, customers and
employees. We therefore develop 2
responsible cooperation with them.

== T0 reasonably manage and reduce
water, energy, material and resource
consumption

== T0 replace equipment and develop
environmentally friendly investments
== [0 promote environmental practices
among employees

== T0 sort and recycle waste

By developing our environmental
strategy, we strive to reduce the vol-
ume of materials and utilities we use.
We have implemented a dedicated
system to monitor their use and evalu-
ate their potential reduction. In 2010,
were replaced computer hardware,
small appliances and bulbs to energy-
efficient ones. With the new hardware
and appliances, we managed to limit
the annual energy consumption by
887.4MWh (456.8G) of heat energy,
943 tonnes of CO,), which translated
into PLN 520,000 in savings.

We have also started to replace 12,500
sales terminals to more energy-effi-
cient ones. The whole process is due
to be completed by the end of 2011.
Energy consumption will be reduced
by 250kW per hour. In July 2011, we
signed an agreement to conduct an
audit and to draw up energy perfor-
mance of buildings certificates. The
audit will identify activities which may
lead to reducing utilities” consumption.
The company has not kept any central-
ized waste records but work is in pro-
gress to select a company to monitor
such waste as of the next year.
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In the reporting period, we paid a man-
datory environmental fee of PLN 13,400
for emissions of pollutants into the air,
pursuant to the Ordinance of the Min-
ister of Transport. Totalizator Sportowy
has a training leisure center in Rybien-
ko Lesne that is located in the Natura
2000 environmental protection site. As

results from the company’s documents,
it is not required to monitor the envi-
ronmental impact of the center’s activi-
ties. The company does not apply any
procurement policy which prefers local
suppliers as the value for money ratio is
the crucial factor to decide whether to
purchase products or not.

Energy consumption® 2009 2010
Natural gas (G)) 5,949 5,301
Natural gas (gross PLN) 301,007 271,566
Energy (MWh) 5,319 4,332
Energy (gross PLN) 2,901,695 | 2,304,136

* Estimated volumes based on data from individual company branches and the headquarters

Water and sewage consumption in m3* 2010

Water 128,171
Bottled water 315
Total water intake by source 127,856
From water supply system 32,611
From deep wells 95,244
Sewage discharged 127,856
“ Estimated volumes based on data from individual company branches and the headquarters
Paper consumption in tonnes in 2010 27.6
‘ White paper 23.6
‘ Ecological paper (100% recycled paper) 4.0

environment
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The ‘Green Month” at our company.

Environmental
Education

Our employees play a crucial role in
achieving our objectives. Therefore, we
encourage them to consume energy
and other natural resources rationally
and convince them to adopt environ-
mental practices. In 2010, all users of
company vehicles were guided on how
to drive environmentally friendly. We
also estimated greenhouse gas emis-
sions during employee commutes.
We calculated it at 405 tonnes of (O,
per year. 20 April 2011 was a ‘Car-Free
Day’ at our company. For the second
consecutive year, April was a ‘Green
Month” In all 18 branches, we held
green educational campaigns. As part
of the waste collection action entitled
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“This electrical waste is rubbish” (Daj
kosza elektrosmieciom) we collected
in very Warsaw 10kg of used batteries,
111 used bulbs and fluorescent lamps
and 600kg of other electrical waste.
The event saw more than 300 employ-
ees each of whom was given a ‘thank
you” sapling for their involvement. In
2010 our employees planted 12,000
trees.

Disabled-Friendly
Lottery Outlets

In 2010, we modernized or built 18 new
points of sales adapted to the needs
of disabled persons. By comparison, a
year earlier we had opened three such
lottery outlets. In the first half of 2017,
in turn, we adapted 14 locations and
other 7 are planned.

Global Reporting Initiative Indicators
The Ten Principles of Global Compact
Selected financial dafa




Abridged profit and loss account

for 2010 in PLN million

Contributions to the state budget and special-purpose funds calculated in 2010 in PLN million
Grant to the Fund for Physical Development (FRKF) 488,8
Grant to the Fund for Promotion of Culture (FPK) 127,0
Grant to the Fund for Solving Gambling Problems (FRPH) 19,0
Tax on draw-based and instant games and pari-mutual sports betting 525,2
Income tax 36,9
Other mandatory reduction in profits 23,3
Dividends from distribution of net profits 150,0
Total contributions to the state budget 1370,2

Structure of sales revenue from the company’s core activities

for 2010 in PLN million

Net revenue on sales of products, goods and materials - Total 2 6993
Costs of sales of products, goods and materials - Total 2 378,9
Profit on sales of products, goods and materials 320,3
Costs of sales 102,4
General and administrative costs 92,5
Profit on sales 125,4
Gross profit 196,1
Net profits 159,2

Abridged balance sheet

as of 31 December 2010

Lotto 1393,7
Multi Multi with Plus 7873
Mini Lotto 136,7
Keno 91,0
Joker / Twoj Szczesliwy Numerek 33,0
Draw-based games - Total 2411,7
Instant games 236,4
Pari-mutual sports betting 13,6
Sales from core activities (draw-based and instant games and pari-mutual sports betting) 2 691,7

Operating costs

for 2010 in PLN million

Depreciation 31,9
Material and energy consumption 39,2
Outsourced services 142,4
Taxes and fees 5411
Payroll 108,6
Social security and other benefits 23,6
Other costs by type 1680,3
Operating costs 2 5671
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in PLN million
Assets
Non-current assets 148,8
Current assets 586,4
Total assets 735,2
Liabilities
Equity 484,5
Liabilities and provisions 250,7
Total liabilities 735,2
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Global . Page
GRI  Strategy and Analysis 9
Compact or Reporting
11 Statement from the most senior decision-maker of the organization 3
1.2 Description of key impacts, risks, and opportunities 28
Organizational Profile
21 Name of the organization 74
2.2 Primary brands, products, and/or services 14-17
Operational structure of the organization, including main divisions, operating companies, subsidiar- g .
23 ies, and joint ventures 2223, 4243
2.4 Location of organization's headquarters 74
25 Number of countries where the organization operates, and names of countries with either major 2
: operations or that are specifically relevant to the sustainability issues covered in the report
2.6 Nature of ownership and legal form 21-23
Markets served (including geographic breakdown, sectors served, and types of customers/benefi- g
25 e 18-20
2.8 Scale of the reporting organization 14-15, 64
2.9  Significant changes during the reporting period regarding size, structure, or ownership 21
210  Awards received in the reporting period 8
Report Parameters
3.1  Reporting period (e.g., fiscal/calendar year) for information provided 75
3.2 Date of most recent previous report (if any) 75
3.3 Reporting cycle (annual, biennial, etc.) 75
3.4  Contact point for questions regarding the report or its contents 74
Report Scope and Boundary
3.5  Process for defining report content 32-35
36 Boundary of the report (e.g., countries, divisions, subsidiaries, leased facilities, joint ventures, sup- 75
: pliers). See GRI Boundary Protocol for further guidance
37 Stateany specific limitations on the scope or boundary of the report (see completeness principle for 75
: explanation of scope)
Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced operations, and other
3.8 entities that can significantly affect comparability from period to period and/or between organiza- 22
tions
Data measurement techniques and the bases of calculations, including assumptions and techniques
3.9  underlying estimations applied to the compilation of the Indicators and other information in the re- 75
port. Explain any decisions not to apply, or to substantially diverge from, the GRI Indicator Protocols
Explanation of the effect of any re-statements of information provided in earlier reports, and the
310 reasons for such re-statement ée.g.,mergers/acquisitions, change of base years/periods, nature of 75
business, measurement methods)
311 Significant changes from previous reporting periods in the scope, boundary, or measurement meth- 75

ods applied in the report
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Global . Page
GRI  Strategy and Analysis 9
Compact or Reporting
GRI Content Index
312 Table identifying the location of the Standard Disclosures in the report 66-73
Review
313  Policy and current practice with regard to seeking external assurance for the report 72-73
Governance, Commitments and Engagement
Governance
41 Governance structure of the organization, including committees under the highest governance body 2125
: responsible for specific tasks, such as setting strateqy or organizational oversight
4.2 Indicate whether the Chair of the highest governance body is also an executive officer 21
43 Fororganizations that have a unitary board structure, state the number of members of the highest 2
: governance body that are independent and/or non-executive members
Mechanisms for shareholders and employees to provide recommendations or direction to the high- g 8
44 et governance body R2230435
Linkage between compensation for members of the highest governance body, senior managers,
4.5  and executives (including departure arrangements), and the organization's performance (including 23
social and environmental performance)
4.6 Processes in place for the highest governance body to ensure conflicts of interest are avoided 22
47  Process for determining the qualifications and expertise of the members of the highest governance 2
: body for guiding the organization's strategy on economic, environmental, and social topics
48 Internally developed statements of mission or values, codes of conduct, and principles relevant to 8 30
: economic, environmental, and social performance and the status of their implementation b
Procedures of the highest governance body for overseeing the organization's identification and manage-
4.9  ment of economic, environmental, and social performance, including relevant risks and opportunities, 23, 28, 30, 38, 60
and adherence or compliance with internationally agreed standards, codes of conduct, and principles
410 Processes for evaluating the highest governance body's own performance, particularly with 2
: respect to economic, environmental, and social performance
Engagement in External Initiatives
Explanation of whether and how the precautionary approach or principle is addressed by the or- g
411 atid 28, 32-35
ganization
41 Externally developed economic, environmental, and social charters, principles, or other initia- 32 38
: tives to which the organization subscribes or endorses ’
Memberships in associations (such as industry associations) and/or national/international advocacy
413 Organizations in which the organization: * Has positions in governance bodies; * Participates in pro- 32 38
: jects or committees; “ Provides substantive funding beyond routine membership dues; or * Views 4
membership as strategic
Stakeholder Engagement
414 List of stakeholder groups engaged by the organization 33-35
415  Basis for identification and selection of stakeholders with whom to engage 32-35
Approaches to stakeholder engagement, including frequency of engagement by type and by stake- g
el hoﬁler group Sk
417 Key topics and concerns that have been raised through stakeholder engagement, and how the or- 34-35

ganization has responded to those key topics and concerns, including through its reporting
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Global

Compact R

Strategy and Analysis

Approach fo Management, Performance Indicators

Page
or Reporting

gl(;:)s;ct GRI  Strategy and Analysis or Repolr)tezg;
EN13  Habitats protected or restored Not applicable
EN14  Strategies, current actions, and future plans for managing impacts on biodiversity Not applicable
ENT5 Number of IUCN Red List species and national conservation list species with habitats in areas af- Not applicable

fected by operations, by level of extinction risk

Emissions, ef uenfs and waste

Principle 8 EN16  Total direct and indirect greenhouse gas emissions by weight 62
Principles EN17  Other relevant indirect greenhouse gas emissions by weight 62
Principles 7, EN18 Initiatives to reduce greenhouse gas emissions and reductions achieved 60

8,9

EN19

Emissions of ozone-depleting substances by weight

Not applicable

Principle 8 EN20

NOx, SOx, and other significant air emissions by type and weight

The company does
not emit any chemical

substances
Principle 8 EN21  Total water discharge by quality and destination 61
Principle 8 EN22 Total weight of waste by type and disposal method 60
Principle 8 EN23  Total number and volume of significant spills No spills

EN24

Weight of transported, imported, exported, or treated waste deemed hazardous under the terms
of the Bl?sel Convention Annex |, Il, 1, and VIII, and percentage of transported waste shipped inter-
nationally

Not applicable

EN25

Identity, size,dprotected status, and biodiversity value of water bodies and related habitats signifi-
cantly affected by the reporting organization's discharges of water and runoff

Not applicable

Products and services

Principles 7, EN26

’

Initiatives to mitigate environmental impacts of products and services, and extent of impact mitiga-
tion

60

As the use is insignifi-
cant and it is not cost

Economic
Economic performance
Direct economic value generated and distributed, including revenues, operating costs, employee
EC1  compensation, donations and other community investments, retained earnings, and payments to 64
capital providers and governments
Principle 7 £ Ei]r;?gcciﬁ!]:]rlgweplications and other risks and opportunities for the organization's activities due to cli- 60
EC3  Coverage of the organization's defined benefit plan obligations 42
EC4  Significant financial assistance received from government 01zt
Markef presence
Principle 1 ECS Egrrllgeo?(f)[r)aetrigtsiocg standard entry level wage compared to local minimum wage at significant loca- P,
EC6 Policy, practices, and proportion of spending on locally-based suppliers at significant locations of 60
operation
Principle 6 £C7 sPirgOrsiefiche]lrnetSIg)c;lt?()cr?ls t;ifriggeziggomoportion of senior management hired from the local community at 23
Indirect economic impacts
EC8 Development and impact of infrastructure investments and services provided primarily for public 5557
benefit through commercial, in-kind, or pro bono engagement
EC9  Understanding and describing significant indirect economic impacts, including the extent of impacts 48-53
Environmental
Materials
Principle 8 EN1  Materials used by weight or volume 61
glrigciples g EN2  Percentage of materials used that are recycled input materials 61
Energy
P,rinciples EN3  Direct energy consumption by primary energy source 61
Principle 8 EN4  Indirect energy consumption by primary source 61
glrigciples EN5  Energy saved due to conservation and efficiency improvements 60
Principles ENG Initiatives to provide energy-efficient or renewable energy based products and services, and reduc- 60
b tions in energy requirements as a result of these initiatives
Plrinciples L EN7 Initiatives to reduce indirect energy consumption and reductions achieved 60
Water
Principle 8 EN8  Total water withdrawal by source 61
EN9  Water sources significantly affected by withdrawal of water Not applicable

Principle 9 EN10

Percentage and total volume of water recycled and reused

Not applicable

Biodiversity

Principle 8 ENT1

Location and size of land owned, leased, managed in, or adjacent to, protected areas and areas of
high biodiversity value outside protected areas

61

Principle 8 EN12

Description of significant impacts of activities,é)roducts, and services on biodiversity in protected
areas and areas of high biodiversity value outside protected areas

61

Principles EN27 Percentage of products sold and their packaging materials that are reclaimed by category efficient, the company
’ does not monitor this
aspect
Compliance
- Monetary value of significant fines and total number of non-monetary sanctions for non-com-
Principle 8 A pliance with environmental laws and regulations 0zt
Transport
Principles EN29 Significant environmental impacts of transporting products and other goods and materials used for 62
: the organization’s operations, and transporting members of the workforce
Overall
gnguples Z EN30 Total environmental protection expenditures and investments by type 61
Social: Labor Practices and Decent Work
Employment
Principle 6 LA1  Total workforce by employment type, employment contract, and region 42-43
Principle 6 LA2  Total number and rate of employee turnover by age group, gender, and region 42-43
Labor/management relations
Principle 3 A3 Benefits provided to full-time employees that are not provided to temporary or part-time employ- 41-43

ees, by major operations
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Global . Page
GRI  Strategy and Analysis 9
Compact or Reporting
Indigenous rights
HR9  Total number of incidents of violations involving rights of indigenous people and actions taken Not applicable

Social: Society

Community

Nature, scope, and effectiveness of any programs and practices that assess and manage the impacts

Global . Page
GRI  Strategy and Analysis 9
Compact or Reporting
Principles 1,3 LA4  Percentage of employees covered by collective bargaining agreements 45
- Minimum notice period(s) regarding significant operational changes, including whether it is speci-
Principle 3 LAS " fied in collective agreements D
Occupational health and safety
_ Percentage of total workforce represented in formal joint management-worker health and safety
Principles 1,3 LA6 committees that help monitor and advise on occupational health and safety programs a3
o Rates of injury, occupational diseases, lost days, and absenteeism, and number of work-related
Principle 1 A7 fatalities by region D
- Education, training, counseling, prevention, and risk-control programs in place to assist workforce mem- :
Principle 1 L48 bers, their families, or community members regarding serious diseases it
LA9  Health and safety topics covered in formal agreements with trade unions 45
Training and education
Principle 6 LA10  Average hours of training per year per employee by employee category 44
. Programs for skills management and lifelong learning that support the continued employability of
Principle 6 Al employees and assist them in managing career endings Lk
Principle 6 LA12  Percentage of employees receiving regular performance and career development reviews 44
Diversity and equal opportunity
fref Composition of governance bodies and breakdown of employees per category according to gender, )
Principles 1,6 LA13 age group, minority group membership, and other indicators of diversity S
Principles 1,6  LA14  Ratio of basic salary of men to women by employee category 43
Social: Human Rights
Investment and procurement practices
Principles 1, HR1  Percentage and total number of significant investment agreements that include human rights claus- 45

2,3,4,56

es or that have undergone human rights screening

Principles 1,
2,3,4,5,6 i

Percentage of significant suppliers and contractors that have undergone screening on human rights
and actions taken

In 99% of cases the
company is provided
services by Polish sup-
pliers, no such screen-
ing was therefore
undertaken

HR3

Total hours of employee training on policies and procedures concerning aspects of human rights that
are relevant to operations, including the percentage of employees trained

Not applicable

Non-discrimination

Principles 1, HRA4

25 ¢ Total number of incidents of discrimination and actions taken 42, 45
Freedom of association and collective bargaining
Principles 1, wrs  Operations identified in which the right to exercise freedom of association and collective bargaining 5
, may be at significant risk, and actions taken to support these rights
Child Labor
Principles 1, HRe Operations identified as having significant risk for incidents of child labor, and measures taken to 45
, contribute to the elimination of child labor
Forced and compulsory Labor
Principles 1, HR7 Operations identified as having significant risk for incidents of forced or compulsory labor, and measures to 45
2,4,5 contribute to the elimination of forced or compulsory labor
Security practices
HRg Percentage of security personnel trained in the organization’s policies or procedures concerning Not applicable

aspects of human rights that are relevant to operations
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01 of operations on communities, including entering, operating, and exiting e
Corruption
Principle 10 S02  Percentage and total number of business units analyzed for risks related to corruption 30
Principle 10 S03  Percentage of employees trained in organization's anti-corruption policies and procedures 100%
Principle 10 S04  Actions taken in response to incidents of corruption 30
Public policy
Principles 1, The company did not
2,3,4,5,6, SO5  Public policy positions and participation in public policy development and lobbying pursue any lobbying
78,9 activities
Fyef Total value of financial and in-kind contributions to political parties, politicians, and related institu-
Principle 10 506 tions by country 0zt
Anti-compefitive behavior
. Total number of legal actions for anti-competitive behavior, anti-trust, and monopoly practices and
Principle 10 SO (i eitres 32
Compliance
Fyef Monetary value of significant fines and total number of non-monetary sanctions for non-compliance
Principle 10 508 \ith laws and regulations =
Social: Product Responsibility
Customer health and safety
Life cycle stages in which health and safety impacts of products and services are assessed for
Principle 1 PR1 imgrovement, and percentage of significant products and services categories subject to such pro- 40
cedures
" Total number of incidents of non-compliance with requlations and voluntary codes concerning health
Principle 1 PR2 " 3nd safety impacts of products and services during their life cycle, by type of outcomes None found
Product and service Labelling
Principles pR3  Type of product and service information required by procedures, and percentage of significant products 39-40
8,10 and services subject to such information requirements
Principles PRA Total number of incidents of non-compliance with regulations and voluntary codes concerning product and 40
8,10 service information and labeling, by type of outcomes
PR5  Practices related to customer satisfaction, including results of surveys measuring customer satisfaction 8-9, 1215, 34
Markefing communications
pR6  Programs for adherence to laws, standards, and voluntary codes related to marketing communica- 40
tions, including advertising, promotion, and sponsorship
PR7 Total number of incidents of non-compliance with requlations and voluntary codes concerning mar- 40
keting communications, including advertising, promotion, and sponsorship by type of outcomes
Customer privacy
Principles PRS Total number of substantiated complaints regarding breaches of customer privacy and losses of cus- 30
1,10 tomer data
Compliance
pro  Monetary value of significant fines for non-compliance with laws and regulations concerning the 30

provision and use of products and services
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TRANSLATION ONLY

Independent assurance report on the 2010/2011 Responsible Business Report of
Totalizator Sportowy Sp. z o.0.

To the Management of
Totalizator Sportowy Sp. z o.0.
This report is produced in
accordance with the terms of our
Contract dated 6th September 2011
(the “Contract”) for the purpose of
providing limited assurance to the
management of Totalizator
Sportowy Sp. z o0.0. (“the
Company”) in respect to 2010/2011
Responsible Business Report (“CSR
Report 2010/20117).

Management’s Responsibility

The Management of the Company
is responsible for preparing the
CSR  Report 2010/2011 in
accordance with the requirements
of the “A” level application of
Global Reporting Initiative vol. 3
Guidelines (“GRI G3").

Identification of the Criteria
and Description of the Subject
Matter

The Management of the Company
prepared the CSR Report on the
basis of GRI G3 (the reporting
criteria).

The CSR Report 2010/2011
consists in reporting on sustainable
development of the Company
during the period 1 January 2010
to 31 December 2010 (quantitative
data) and during the period 1
January 2010 to 30 June 2011
(qualitative data).

Our Responsibility

Our responsibility is to express a
conclusion on CSR  Report
2010/2011. The procedures
selected depend on our judgment,
including an assessment of the
risks of material misstatement of
the selected data.

Summary of the work
performed

We conducted our engagement in
accordance with the International
Standard on Assurance

PricewaterhouseCoopers Sp. z 0.0.,

Engagements 3000 “Assurance
Engagements other than Audits or
Reviews of Historical Information”
(“ISAE 3000”). Our procedures

primarily comprised:
e  Assessing the
appropriateness and

application of the
reporting criteria, as far as
necessary;

o Evaluating the design and
effectiveness of relevant
internal  controls  for
collecting and processing
data included in CSR
Report 2010/2011;

e  Verifying the information
included in CSR Report
2010/2011 through
enquiries to the relevant
management  of  the
Company, and through
analytical procedures
aimed at establishing the
reliability of underlying
documentation.

In a limited assurance engagement
the evidence-gathering procedures
are more limited than for a
reasonable assurance engagement,
and that therefore less assurance is
obtained than in a reasonable
assurance engagement.

We believe that the evidence we
have obtained is sufficient and
appropriate to provide a basis for
our conclusion.

Conclusion

On the basis of our procedures
nothing has come to our attention
that causes us to believe that the
CSR Report 2010/2011 does not
comply in all material respects with
the “A” level application of Global
Reporting Initiative vol. 3.0
Guidelines.

Al. Armii Ludowej 14, 00-638 Warszawa, Polska
T: +48 (22) 523 4000, F: +48 (22) 523 4040, www.pwc.com

Restriction of Use and
Distribution

This report has been prepared by
PricewaterhouseCoopers Sp. z o0.0.
(“PwC”) for Totalizator Sportowy
Sp. z o0.0. under the terms of the
Contract between the Company
and PwC.

PwC accepts no duty of care to any
person (except to Totalizator
Sportowy Sp. z o0.0. under the
Contract) for the preparation of the
report. Accordingly, regardless of
the form of action, whether in
contract, tort or otherwise, and to
the extent permitted by applicable
law, PwC accepts no liability of any
kind and disclaims all
responsibility for the consequences
of any person (other than the
Company on the above basis) or for
any decisions made or not made
which are based upon such report.

Without qualifying our assurance
report, we would like to draw your
attention to the fact that the CSR
Report 2010/2011 should be read
in conjunction with the GRI G3

This  independent  assurances
report is produced for the purposes
of the Management of Totalizator
Sportowy Sp. z o.0. exclusively and
refers to the CSR Report 2010/2011
only. The Report should be used in
no other purposes.

PricewaterhouseCoopers Sp. z 0.0.
Warsaw, 5 October 2011 1.

PricewaterhouseCoopers Sp. z 0.0. wpisana jest do Krajowego Rejestru Sagdowego prowadzonego przez Sad Rejonowy dla m. st. Warszawy, pod numerem KRS
0000044655, NIP 526-021-02-28. Kapitat zakladowy wynosi 10.363.900 ziotych. Siedzibg Spotki jest Warszawa, Al. Armii Ludowej 14.
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. Global
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Initiative™

Statement

GRI Application Level Check

GRI hereby states that Totalizator Sportowy has presented its report "Social Responsibility report
2010/11" to GRI's Report Services which have concluded that the report fulfills the reguirement of

Application Level A+,

GRI Application Levels communicate the extent ta which the content of the G2 Guidelines has been
used in the submitted sustainability reporting. The Check confirms that the reguired set and number of
disckosuras for that Applicahon Level have been addressed in the reportng and that the GRI

Content Index demonstrates

=3 Guidelines.

valid representation of the required disclosures, as described in the GRI

Application Levels do not provide an oplinion on the sustainability performance of the reporter nor the

guality of the information in the report.

Amsterdam, 7 October 2011
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Melmara Arbex ud
Deputy Chief Executive

Global Reporting Initiative

G A
_GRI REPORT
GRI CHECKED

The “+" has been added to this Application Level because Totallzator Sportowy has submitted (part of)
this report for external assurance. GRI accepts the reporter’s own criteria for choosing the relevant

mssurance provider

e Sichoel Heporting Inibative (GRI) & g artwork-bared ongonimotan that feas ploveered the devefopment af bhe workd™s most wooely ased
SUSLaRaEDY rep oty frivmewark oad s comraied [ L coniabous Imerove ment ond apaiiogDidd woviawice. The GRY Guldelings 58T o
the principles ond indicrtors that argarirohians can e o meawre ood repord deeir eroramic, emarpamertal, ond socksd perfarmonne

W Ao e ERRg. ORg

Dizelaimer: Where the refevant sustedurbiliny reporting inpludes gerarmal inks, Including o euddo wisual mateskl s sttemant anly con-
cevms moteral subvmitied fo GR ot the time of the Check on 27 September AT GRY explicitly escinades the sfafement being oppiied fo ooy

loter changes o such maleriod
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Totalizator Sportowy Sp. z o.0.
ul. Targowa 25

03-728 Warszawa

tel. g+48§ 22 518 22 00

fax (+48) 22 619 72 14
centrala@totalizator.pl

Information on company activities:
Piotr Gawron

Spokesperson

tel. (+48) 22 518 22 50
piotr.gawron@totalizator.pl

You are welcome to submit your opinion
Anna Zawadzka

(SR Coordinator

tel. (+48) 22 518 24 73

csr@totalizator.pl

Million Dreams Foundation
ul. Targowa 25

03-728 Warszawa

tel. (+48) 22 618 66 77
fundacja@milionmarzen.org

www.lotto.pl
www.raportlotto.pl
www.torsluzewiec.pl
www.milionmarzen.org

Stuzewiec Race Track in Warsaw

ul. Putawska 266

02-684 Warszawa

tel. (+48) 22 543 95 00, fax (+48) 22 847 50 26
sluzewiec@totalizator.pl

Branch in Biatystok

ul. Modlinska 1

15-066 Biatystok

tel. (+48) 85 665 51 00, fax (+48) 85 665 5122
bialystok@totalizator.pl

Branch in Bydgoszcz

ul. Poznanska 20

85-129 Bydgoszcz

tel. (+48) 52 363 45 00, fax (+48) 52 363 45 01
bydgoszcz@totalizator.pl

Branch in Gdansk

ul. Straganiarska 31/33

80-837. Gdansk

tel. (+48) 58 692 15 61, fax (+48) 58 692 15 62
gdansk@totalizator.pl

Branch in Katowice

ul. Ligocka 103

40-568 Katowice

tel. (+48) 32 208 79 00, fax (+48) 32 208 79 02
katowice@totalizator.pl

Branch in Koszalin

ul. Pitsudskiego 56

75-525 Koszalin

tel. (+48) 94 314 68 23, fax (+48) 94 314 68 25
koszalin@totalizator.pl

Branch in
Gdansk

Branch in
Koszalin

Branch in
Szczecin

Branch in
Bydgoszcz

Branch in
Poznan

Branch in
Zielona
Gora

Branch in
Wroctaw

Branch in Kielce

ul. Targowa 18

25-520 Kielce

tel. (+48) 41343 78 20, fax (+48) 41343 78 04
kielce@totalizator.pl

Branch in Krakow

ul. Olszanska 5a

31-513 Krakow,

tel. (+48) 12 627 97 071, fax (+48) 12 627 97 25
krakow@totalizator.pl

Branch in Lublin

ul. Wolinskiego 20

20-491 Lublin

tel. (+48) 81759 33 00, fax (+48) 81759 33 02
lublin@totalizator.pl

Branch in t6di

ul. Wodna 43/45

90-046 t6d7,

tel. (+48) 42 677 59 00, fax (+48) 42 677 59 02
lodz@totalizator.pl

Branch in Olsztyn

ul. Linki 1

10-534 Olsztyn

tel. (+48) 89 52171 40, fax (+48) 89 52171 49
olsztyn@totalizator.pl

Branch in Opole

ul. Ko$nego 22

45-056 Opole

tel. (+48) 77 406 6116, fax (+48) 77 406 61 02
opole@totalizator.pl

Headquarters
QWO i Warsaw

TOR RULIMILE iy \\3rSaw

Branch in
todz

Branch in
Katowice

Branch in

Branch in
Olsztyn

Branch in
Biatystok

Stuiewiec
Race Track

Branch in
Warsaw

Branch in
Lublin

Branch in
Kielce

Branch in
Rzeszow

Krakow

Branch in Poznan

ul. Palacza 81

60-273 Poznan

tel. (+48) 61 864 60 00, fax (+48) 61864 60 30
poznan@totalizator.pl

Branch in Rzeszow

ul. Geodetow 1

35-959 Rzeszow

tel. (+48) 17 860 96 10, fax (+48) 17 860 96 30
rzeszow@totalizator.pl

Branch in Szczecin

ul. Celna 1

70-644 Szczecin

tel. (+48) 91 480 85 46, fax (+48) 91 480 85 48
szczecin@totalizator.pl

Branch in Warszawa

ul. Targowa 25

03-728 Warszawa

tel. (+48) 22 518 22 00, fax (+48) 22 619 72 14
warszawa@totalizator.pl

Branch in Wroctaw

ul. Armii Krajowej 53

50-541 Wroctaw

tel. (+48) 71333 19 38, fax (+48) 7133319 66
wroclaw@totalizator.pl

Branch in Zielona Gora

ul. Kreta 5

65-770 Zielona Gora

tel. (+48) 68 322 17 60, fax (+48) 68 322 17 62
zielonagora@totalizator.pl
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In the report, we have presented projects which reflect our responsible approach to the business pursued. It
contains extensive information on the company itself as well as selected financial results of the company for
2010. The quantitative data presented in the report concern the period from 1 January to 31 December 2010.
The qualitative data have been extended to include data from 1 January 2010 to 30 June 2011. The informa-
tion included concerns the company headquarters located at ul. Targowa 25 in Warsaw and the company’s 18
branches. They comply with the Global Reporting Initiative’s (GRI 3.0) corporate social responsibility reporting
indicators. The report includes 121 indicators such as those relating to the company’s presence in social life,
employment conditions, human rights, environmental issues, economic data and corporate responsibility for
products offered. By comparison with 2009, this year's report is the first to present the company’s progress
in implementing the UN Global Compact Initiative’s Ten Principles for Corporate Responsibility. The indicators
have been calculated in the same manner as in the report for 2009. The methodology applied ensures the
company’s transparency and allows information to be benchmarked against other companies. In the study, we
publish translation of an independent assessor’s report prepared by PwC. The assessment performed confirms
that the corporate social responsibility report is free of substantial errors and complies with the requirements
included in the GRI 3.0 criteria for reporting at Level A+. In the future, we are planning to publish Corporate
Social Responsibility Reports on an annual basis.
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