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CSR - Progress Report 2.011

Thisis our first Progress Report and it underlineshow serious is Eldon’s commitment to Corporate Social
Responsibility by our support for the Global Compact, a United Nationsinitiativeto promaote 10 principles
addressing economic, social and environmental commitments. In 2012, EldonHolding Espaiiajoined the
SpanishGlobal Compact Network.

From the actions taken during 2.011 we would like to stress, because of its relevance, the KAIZEN activities
that have took place in or main factory in Romania in the social aspect and the implementation and
certification of our main manufacturing plant as ISO 14000 in the environmental aspect.

The factory in Romania has implemented the KAIZEN project in certain areas with remarkable success, which
has led to its further deployment at the rest of the group's plants. Eldon's goal is to constantly produce high
quality products, something that requires a continuous improvement policy. This is the objective of the
integration of the Kaizen Management System at all production plants. It is a system of continuous
improvement that involves equipment, people, processes, and products. In 2011, Eldon started Kaizen
implementation at some areas of the Romania plant. It is being rolled out to the rest of the plant and is
expected to be introduced in the rest of the manufacturing plants.

The Kaizen system adheres to the 5S principle and its interaction with the six systems: Total Quality Control
(TQC), “Just in Time” Production System, Total Productive Maintenance (TPM), small group activities
including Quality Circles, suggestions and system development and communication of policies that emphasize
continuous improvement.

Through the integration of 58, Eldon wants to create improved working conditions and increased staff
motivation. It aims at reducing time and energy costs, reduce accident and safety risks, and improve
production quality and working safety conditions.

As an objective for 2012 / 13 is to keep working with the implementation of Kaizen activities through the rest of
the areas in Romania and in the rest of the manufacturing facilities in the social aspect and to implement ISO
14000 in UK and Spain.
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Fredrik Wikstrom
Chief Executive Officer

Eldon Holding AB
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1.

LETTER FROM THE PRESIDENT

Eldon Holding AB has had a strong commitment to its socialresponsibilities as a corporation from its earliest
days as a familybusiness founded in 1922. By fully integrating corporate social responsibility (CSR) into our
business mission with a number of key economic, environmental and socialinitiatives outlined in this 2011
Sustainability Report, we demonstrate our deep-rooted commitment to sustainability within our area of expertise.

This is our first Sustainability Report and it underlineshow seriouslywe view the challengeof being a good
citizenand the demands placed upon us to deliverexcellent performance and meet the expectations of our
shareholders.The work on this report started with a full audit to determineour strengths and weaknesses
and overallperformance. We used a set of economic, social and environmental indicatorsto quantitatively
measure Eldon’s CSR positionin line with the transparencyapproach that hallmarksour organisation.

Our performance has always been steered by a number of vital stakeholders.We have always believedin
supporting the wellbeing of our employeesand their environment, while also working to ensure total customer
satisfactionby deliveringzero-defect quality and listeningto their needs.

From an economic perspective, a strong characteristic of Eldon has always been the way we have sought to
return financialbenefit to internal stakeholders such as shareholders and employees as well as benefiting the
economies of the local communities where we operate. In the wider sense, this also encompasses making

a positive impact on all of society.

On the social side, we are strongly committed as an organisationto our workforce, encouraginga natural
reconciliationof work and family life as well as social benefits. Our presence in many countries allows for a
high degree of workforce diversity,which parallelsthe Group’s overallrespect for equal opportunity. Internal
communication and trainingschemes are in place to enhance employee satisfaction.

Customers are vitalto Eldon’s performance principles. The company ceaselessly works to satisfy customer
products needs and to offer quality services.Eldon’s missionincludes the strengthening of customer
communicationchannels. Our suppliers are also a key to the company and we implement efforts to help lift
their quality and establish closer relationships.

We have a deep respect at Eldonfor the environment, not just to comply with legalrequirements,but also
with a pro-active approach stemming from Eldon’s core philosophy about the need to preservethe
environmentfor future generations. Corporate developmentmust be sustainable, satisfying present needs
without compromising the future.

Eldon’s commitment to Corporate Social Responsibility is enhanced by our support for the Global Compact, a
United Nations initiativeto promote 10 principles addressing economic, social and environmental
commitments. In 2012, Eldon Holding Espafia SLU joined the Spanish Global Compact Network, for example.
At Eldon, we are convinced that the effort put into creating this report will prove of great valueto our
organisation, while also showing to all of our stakeholdersthat we have the skills, resources and commitment
to shape our future for the benefit of our customers, employeesand the society as a whole.

Mﬁ
Fredrik Wikstrom

Presidentand CEO

Eldan HAaldin~a AR
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2. ELDONHOLDING AB

Eldon Holding AB has had a strong commitment to its socialresponsibilities as a corporation from its
earliestEldonis a leading global manufacturerof enclosuresfor electricalcomponents, electronics and
telecommunicationsacross a wide range of platforms.

2.1. Corporate Profile

From humble beginningsin Sweden, Eldon has been grown into a major provider of enclosures, yet our core
valuesremainunchanged. Today’s managementteam fully endorsesthe same fundamentalprinciples as their
predecessors: Design, quality and customer satisfaction.

Eldon’s ownership structure is split between staff members and externalinvestors. Eldon’s senior management
controls the majority of the shares while a minority is held by an externalinvestorand other Eldon personnel.
The shareholdingstructure of Eldonis shown in Figure1.

External Investors

Eldon Holding AB

Eldon Management Owners Eldon Personnel

100% Ownershipof Operating Companies
(except India with 58%)

Eldon Operating Companies

Figure 1. Shareholder Structure Eldon Holding AB

Eldonis a group of wholly owned subsidiaries, as detailed in Figure2. Eldon’s Swedish holding company
owns the holding company in Spain, which in turn, holds the following companies: RomaniaSRL and
Spain SAU. At the same time, EldonHolding EspafiaSLU owns 58% of CS Eldon Encl. PLC, a company
basedin India.

Eldon CS Encl. PLC has a manufacturing plant in Umbergaon (Distt. Valsad, GujaratState), with production,
distribution and sales activities. The company is a joint venture with a local partner and as it is not a 100%
owned subsidiary, it is not included in this report.
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Eldon Holding AB
SWEDEN
Reg No.
556598-2773

Eldon A/S
(ex Komp.)
NORWAY
Reg No.
981 917 286

Eldon GmbH
GERMANY
Reg No.
HRB4235

Eldon Holding
ESPANA SLU
Reg No.
B-23573876

Eldon CS Encl.
PLC INDIA
Reg No.
U27300MH
2008PTC186920

Eldon SLR
ROMANIA
Reg No.
CUI 18878617

Eldon Espaina SAU
SPAIN
Reg No.
A-29904265

Eldon AB
(ex Vasa)
SWEDEN
Reg No.
556368-1104

Eldon Int. SA
BELGIUM
Reg No.

BE 0463.869.440

Eldon NV
HOLLAND
Reg No.
01037917

Eldon Electric Ltd

Figure 2. Eldon Holding AB ownership structure.

Eldon Encl. AB
SWEDEN Reg
No.
556697-2054

Eldon Headquartersis based in Spainand has 4 manufacturing plants, 5 logistics centres and 8 sales offices
in different countries as well as an extensivenetwork of agents consolidatingits presence in over 45 countries.
The distribution and nature of the differentwork centres is detailed in Figure 3. The sales offices operate in

the country where they are based, where their markets then are considered as domestic markets. The sales
from the distribution network is considered export sales. See Figure 4.

Eldon Holding AB generated a positive profit trend in 2011, confirming an upward trend since 2009.
Turnoverincreasedover the previous year and significantly over the 2007—2009 period. Staff levelshave
stabilisedcompared with previous years. This informationis shown in Figure5.

Manufacturing Plants

HEADQUARTERS: Madrid (Espafa)

ELDON GROUP (ELDON HOLDING AB)

Logistic Centres Sales Offices

Spain (Martos, Jaén) Spain (Jaén) Spain
Romania(Prejmer, Brasov) Romania Portugal’
UK (Rotherham) UK (Rotherham) Romania
India (Umbergaon) The Netherlands UK
Sweden The Netherlands
Denmark?
Sweden
Belgium
Norway
Germany
Russia®

Figure 3. Eldon Holding AB ownership structure.

' Reports to Spain’s Sales Division

2 Reports to Eldon NV (Eldon Company in The Netherlands)
8 Presence by one company representative.
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Legend

- Eldon export
- Eldon sales

Figure 4. Countries with Eldon activities. Domestic and export markets.

GENERATED AND DISTRIBUTED DIRECT ECONOMIC VALUE (ECI)

Component FY2011 FY2010 FY2009 FY2008 FY2007

Turnover

Net sales (in '000 EUR) 68 632 64 813 57 905 81 001 81 562

Distributed economic value

Order backlog 16 773 17 203 3613 5276 6 904
Total Payroll exp. Incl. Soc 16 973 17 514 16 872 18 448 19 306
Personnel 760 775 694 614 528

Figure 5. Generated and distributed economic value.

Eldon’s performanceis based on the Mission and VisionStatement, which was created by the
Management Team and has been made public. The contents of it can be seenin Figure6.
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== Mission ==

Eldon is active in the global Enclosure Market where its products are used to enclose
electrical components thus preventing harm to the compaonents from the external environment
and protecting people against electrical contact.

Eldon offers a comprehensive range of internationally certified, high quality standard and
modified standard enclosures along with 2 wide range of accessories for Automation,
Control and Power Distribution applications mainly targeted for

A the Industrial, Building and Construction Segment.

—

=

Eldon strives to be recognized as an “easy to do business with” enclosure supplier.
| Through trained and motivated personnel who are empowered to act and take
proactive decisions, a reliable and cost-effective Supply Chain, solid IT systems
and processes, Eldon aims to achieve total customers salisfaction and thus secure
a long term profitable growth in the enclosure business.

=

== Vision ~~

Eldon will become one of the largest enclosure suppliers in the global Enclosure Market and
be recognized as the most easy-to-do-business-with enclosure supplier within the industry.

Eldon's Management Team:

CE0 S e =
FedikWieom T
Vice president Sales & Markating L e
JuindelCuestn | e-cuheusls
CFD o
Philip Tydan £y
Supply Chain Direcbor ] I'J,-'_J.x it
Antonio Blasoo O
cio % .,
Mats Toftebrant P

Figure 6. Eldon’s Mission and Vision.
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Products

Eldon’s core businessis the manufacture and sale of differenttypes of enclosuresthat accommodate
electrical, electronic and telecommunicationcomponents. We offer a very wide range of both standard

and tailor-made customer specific products. We can adapt all standard products to differenthole patterns,
colours, sizes and customer fit accessoriesand also design and create new products from scratch to match
customer requirements.

Eldon sells our own brand products, but we also commercialisethird party products such as accessories
(lightingdevices, switches, cabling, etc.), which allow our customers to work with one single-sourcematerial
provider.

Eldon AB, the group’s Swedish company, has two main lines of business: 50% is representedby enclosures
and accessoriesmanufacturing, while the other 50% comes from the sale of household products. The latter
encompassesthe distribution of home electricalenclosuresas well as other products such as electricity
metering and connectivity devices. The household products business dates back to the foundation of the
company in 1922. The Swedish market differs from our other markets with a differentproduct range and
catalogue due to Sweden’s unique demands and product specifications.

Eldon’s customers fallinto two main categoriesin line with their size and product performance. In those
countries where Eldon has sales offices, the group works with a network of smalland medium size distributors
and also wholesale sales. For countries lacking a sales office infrastructure,Eldon partners with a specialised
agent, usuallyon an exclusivitybasis, who is responsiblefor the distribution of the whole product range.
Theserelationships are based upon trust as is demonstrated by the fact that some working relationships

with distributors date back 15 years. The central salesteam managesthe key accounts, while there is some
specific clients who require branded product manufacturing.

Manufacturing plants

Eldon has three main manufacturingplants in Spain, Romaniaand the UK. Allthree work according to the
same principles— combining technology and highly qualifiedtechnicalstaff.

United Kingdom

The factory in the UK was establishedin 1985 in Rotherham, the industrialheartlandof South Yorkshire.
Although this region grew due to local mining and steelmanufacturing, it did not become prosperousin
Europe and was eventually granted EuropeanDevelopmentFunds. Bearing this in mind, Eldon’s decision to
investin the area was deeply significant.

The plant manufacturesstainlesssteel products, harnessingthe local expertise built up over generationsof
working with this metal.

Spain

The factory, founded in 1978 in Martos, Jaén, as HIMO SA and acquired by Eldonin 1990, combines manual
and automated manufacturing lines of steel cabinets. Martos is a highly industrialised area, although the olive
growing businessis also substantial. Eldon’s decisionto invest in Martos contributed greatly to the industrial
diversification of the area, which is becoming an important developmentcentre for the province.

The current economic situationhas brought about the need to implement a Temporary Employment
RegulationScheme (ERTE), which will be carried out during 2012. This was agreed upon with the local
Trade Unionsin order to favourthe workers.
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Romania

Openedin 2007, Eldon’s newest factory is the production flagship of the company. Located in Prejmer
(Brasov), it manufacturesEldon’s entire product range with the highest number of employeesof allplants.
The plant best represents Eldon’s environmental, socialand economic commitments. It has been certified
ISO 14001 compliant and they implement the KAIZENqualityimprovement managementsystem. The Quality
Management System has also been certified ISO 9001, along with the other Eldon manufacturing plants.

2.2. Management Structure

Eldon Holding AB has a board composed of five members who are permanentlyinformed about the group’s
performance. The board comprisestwo representatives of the organisation,two investors representatives and
one externaladvisor. The latter holds the presidency so as to have independentinput. The board establishes
the annualStrategic Plan— which sets the objectivesto be met — and closely monitor its implementation.

Each company within Eldon Holding AB has its own board of directors, responsiblefor controlling the
evolutionof the objectives.

The managementis made up of people with differentprofilesin a multidisciplinary approachto ensure
synergies and to share the managementof the differentdivisionswith the rest of the organisation(seeFigure7).

L

Manufacturing Elr?g:‘i:se:ri;:g Logistics Finance

Marketing
& Sales

Warehouse
Management

Strategic

U Purchase

Accounting

Domestic

Group Quality Control

Planning

R&D User Support

m Manufacturing
Product Engineering
Management

Figure 7. Eldon’s Organisation chart.
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MANAGEMENT COMPOSITION

Country Society Management Intermediate % Women
9 7 6,3
Spain Eldon Holding Espana(HES) 4 0 0,0
Eldon EspafiaSAU (ESA) 5 7 8,3
5 2 0,0
Sweden EldonEncl. AB 3 2 0,0
Eldon Holding AB (HAB) 2 0 0,0
Norway 2 0 0,0
Germany 1 0 0,0
The Netherlands 2 4 16,7
Belgium 1 1 0,0
UK 3 4 14,3
Romania 14 28 11,9
Total 51 55 5,1%

Figure 8. Management teams and overall womens representation.
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3. CSR REPORT: PROFILE, SCOPE AND COVERAGE

The informationin this report refersto the period between Januaryand December2011 in line with the
ELDONHOLDINGAB fiscal year.

This is the first edition of the CRS Report, which reflects Eldon’s concernto communicate all environmental,
social and economic actions to its stakeholders.We will update this report an bi-annualbasis from now on.
The report adheresto the Guide for the Preparationof Sustainability Reports of the Global Reporting Initiative
(GRI) inits 3.1. version.

In preparing this report, the following principles of GRIwere taken into account: Materiality, sustainability
context, completeness and participationof stakeholders. The specific criteriawere selected based on the
broader concept of “sustainabledevelopment”, as defined by the Brundtland Report (UN, 1987) that stressed
the need for “ensuring the needs of the present without compromising the ability of future generationsto meet
their own needs”, and the participation of differentinterestgroups as described in section4.2.

The issues addressedtake into account the principle of materiality,which arises from the organisations
own commitments regarding social, economic and environmental matters, and the assessmentundertaken
by the different parties. The informationalso exhaustively reflects the situation of the organisationand its
performance during the period of analysis.

Thereport includes coverage of allworkplaces in Eldonas detailedin paragraph2.1.

For further informationplease contact:

AlejandroBedoya Ayuso
IndustrialDirector
alejandro.bedoya@eldon.com
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4. CORPORATE SOCIAL RESPONSIBILITY

Eldon has always cared deeply about the wellbeing of its workforce, largelybecause of its background as

a family run business. The company’s philosophy regardingemployeesalso embraces their familiesas well as
the local communitiesin which we operate. Our concern for product quality and meeting customer needs

is also core to the essenceof the organisation.We view out suppliers as key to Eldon’s business growth too
and expect them to share our corporate social responsibility values.

4.1. Performance

From the start, Eldon business has embraced corporate responsibility in a naturalway. It is an approach the
current managementteam fullyendorses and is further building upon. In 2011, the company decided to
implement an audit of the organisationfrom a Corporate Social Responsibility perspective in order to define

a strategy building on the initiatives alreadyundertaken. To do this, we utilised specialistexternalconsultants.
The results of that audit are contained in this report and the attached Eldon Corporate Social Responsibility Policy.

The ISO 9001 quality managementsystemsthat have been implemented at all production facilitiesare already
strongly customer-focused in line with their procedures manual. This is being extended to all stakeholdersof
the organisationand will be further detailed in the relevantsection later in this report.

Corporate Social Responsibility Annual Report

Based on the same principlesthat the Eldon newsletterhas built on since 2009 when communicating

with workers and customers, our 2011 CSRreport is a real step forward in communicating the company’s
achievements,actions and targets to different stakeholders. It shows the activities carried out by the
organisationat social, economic and environmental levelsin order to increase stakeholderknowledge about
our efforts and the achievements.

Newsletter

Since 1999 our newsletter has been an essentialcommunications tool. It is sent to customers and employees
by e-mail. The web publishingalso ensuresits availability to other interestedgroups.

The newsletteris publishedin 7 languagesin order to reach out to allthose markets where Eldonhas a direct
presence. It is also published in Danishbecause of the traditionallystrong importance of the Nordic markets
for the company. The Englishedition ensuresit is available to an internationalaudience.

The newsletterincludes news of a commercial nature, such as launching new products, signing contracts and
our attendance at trade fairs. It also includes referencesto sponsorship and community activitiesthat Eldon
has carried out in the different countries where it operates.
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Joining the Global Compact

Eldon, as part of its commitment to sustainableperformance, has joined the United Nations Global Compact
through the Spanishnetwork of the initiative,with the further objective of contributing to the spread of the
philosophy and principles followed.

The Global Compact initiativewas created in 1999 by the United Nations. The aim is to obtain business
enterprisecommitment to corporate socialresponsibility by supporting 10 principles.

Eldon is committed to use the Global Compact principles as a benchmark in its own policies and actions
in line with domestic commitments alreadymade in the social, environmental and economic area.

The UN Global Compact’s ten principles encompass the areas of humanrights, labour, the environmentand
anti-corruption and have won universal consensus. They are based on:

e The Universal Declarationof Human Rights
e Thelnternational Labour Organisation’sDeclarationon Fundamental Principlesand Rights at Work
e TheRio Declarationon Environmentand Development

e The United Nations Convention Against Corruption

The UN Global Compact asks companies to embrace, support and enact, within their sphere of influence,
a set of core valuesin the areas of humanrights, labour standards, the environmentand anti-corruption:

Human Rights

Principle1:  Businessesshould support and respect the protection of internationally proclaimed
humanrights; and

Principle2:  make sure that they are not complicit in humanrights abuses.

Labour

Principle3:  Businessesshould uphold the freedom of associationand the effectiverecognition of
the right to collectivebargaining;

Principle4:  the elimination of allforms of forced and compulsory labour;

Principle5:  the effectiveabolitionof child labour; and

Principle6:  the elimination of discriminationin respect of employmentand occupation.

Environment

Principle7:  Businessesshould support a precautionaryapproach to environmental challenges;
Principle8:  undertake initiatives to promote greater environmental responsibility;and
Principle9:  encouragethe developmentand diffusionof environmentally friendlytechnologies.

Anti-corruption
Principle10:  Businessesshould work against corruption in allits forms, including extortion and bribery.

13
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4.2. Involvement of stakeholders

Eldon is aware of the strong impact of what we do in different areas, which is why we carried out a detailed
audit of our stakeholdersas an initialstep towards Corporate Social Responsibility. Once we had identified
allthe various stakeholdersinvolvedwe audited our existingcommunication channelsin both directions.
As a result of this approach, we have endeavouredto meet the expectations of stakeholdersand integrate
them into our strategic planning.

Identification of stakeholders

Stakeholders are those who are directly or indirectly affected by the development of a business and who also
have the ability to directly or indirectly impact an enterprises development (Freeman, 1983). The stakeholders
can be internalor external,depending on their role in the organisation.

Some of the stakeholdershave alreadybeen mentioned in previous chapters in this report. The family
ownership background of the company has attached specialimportance to our workers and their families.
Customers are also key stakeholdersbecause of Eldon’s strong commitment to providing quality and
customer-drivenproducts. The following is the set of stakeholdersidentifiedby the managementteam of
Eldon on the basis of their activities, see Figure9.

GROUP CATEGORIES
Shareholders
Owners —
Venturecapital/investors
Employees
ExternalWorkers
Staff - -
Trade Union representatives
Staff’s families
Direct customers (Eldon’ssales offices)
. Agents and distributors (export)
Clients
Key Accounts (Corporate)
Brand label customers
Plant suppliers
Suppliers/ Group suppliers
subcontracting/
outsourcing Subcontractors
Health Insurers
Administration Local, regional and national auditors
and auditing Financial auditors
i Same sector other providers
Competitors —
Association
Local companies
Community Generalpopulation
NGOs

Figure 9. Eldon’s stakeholders.
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We identified our stakeholdergroups when assessingthe status of the organisation’s CSR position.

In collabourationwith an externalconsultant team, a prolific study was made of the different actions that
Eldon has alreadydeveloped regarding the social, economic, and environmental issues involved. This involved
diagnostic questionnaires and personalinterviewswith management and the heads of finance, labour,
environmental, health and safety, sales and marketing, and purchasing.

Eldon’s performance concerning each interestgroup is detailed in the specific section. Communicationwith
stakeholdersis essentialand should be bi-directional, so that they access informationabout those aspects of
the organisation’sperformancethat may affect them (directlyor indirectly)or be of interest. It is also important
to the company that our stakeholdersare able to incorporate their views and demands in strategic and
managementactions. Communicationshould be fluid, facilitatingthe existence of a varietyof channelsthat
reflect the characteristics of each group. Figure 10 shows the set of existing communication channels, which
are addressedin more detail in the section assignedto each one.

This CSR report is a starting point for Eldon. The result of the audit undertakenshows that there is a strong
commitment to enhance communicationwith stakeholders. Future editions of this CSR report will incorporate
in more detail the issues raised by each group during the study period.

CATEGORY

General

GROUP OF INTEREST ELDON’S COUNTERPART

TOPICS

CHANNEL

— Corporate Web and local
version

- Telephone,email, premises

- Newsletter

Shareholders ) L — Economicaldevelopment | — Annual Report
Shareholders Investors ~ Financial Director (CFO) — Investment - Financial External Audit
- Businessevolution — Informationpanels
~ Financial Director (CFO) - Eq‘ﬂa‘."‘ym“"'es ~ Meetings (production, Dept.
Workers - lraining managers)

Externalworkers (via
temporal staff)

— Financial Director (at plant)

- Social Benefits
— Familylife reconciliation

— Trade Union Meetings
— Suggestionsbox (Romania)

_ — KAIZENProcedures (Romania)
- Production Manager(at plant) Turn§ ) o ; ;
9 P — Familylife reconciliation | — Magazine (Romania)
Staff
— Labour agreements
Trade Union Representatives | ~ Corporate Financial Director (CFO) — Healthand Safety — Meetings with Trade Union
- Financial Director (nivelplanta) - Equality Policies Representatives
— EconomicalDevelopment
— Familylife conciliation
Families - Workers tools - PersonalCommunication
- Social Benefits
— Catalogue
- Flyers
Generalclients - Marketing - Product Specifications E:ggﬂzt(g%r?z:hnalig?r?enn?g
— Product Management Team - Brand Value _ Advertisin
s
Clients - Trade Fairs
— Sponsorships

Direct clients

- Local Sales Office
- Engineering

Distributors

Figure 10. Communications with groups.

— Export Vice-presidentand Sales and
Marketing (exceptionally)

— Quality Products
- Customer fitting
- claims

- Specific meetings

— Health and Safety programs
- Visitsand yearly audits

— Informationboard
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CATEGORY

Suppliers/
subcontractors/
Outsourcing

GROUP OF INTEREST ELDON’S COUNTERPART

Insurers

- Production Manager (at plant level)
— Trade Union Representatives
- Staff

TOPICS

— Healthand Safety
conditions

CHANNEL

- Specific meetings

— Health and Safety programs
- Visitsand yearly audits

— Informationboard

— Purchasing Manager(corporate)
- Local Purchasing Mgr

— Order management
— Suppliers contracts

- Purchasingmanagement
procedures (Quality

Suppliers/subcontractors - Plant production Manager) — Recruitment Management Procedures
- Financial Controllers (corporateand requirements Manualat plant)
local) - Eldonclaims - Meetings
— Chief ExecutiveOfficer (CEO) - Legalrequirements
Administration - CFO = Non compliance/ - Inspections

— Financial director (plant)

sanctions

Administration _ Variable
and auditing ) .
- Financial aspects,
Audit - (CFO) balances, investments, - Financial statements
etc....
— Industry policies
— Industry sales and _ Statues
Competitors Industry Associations — Variable snyanon - Periodical meetings
— Joined Strategy and
actions
- Visitsand meetings with
local providers
. . . - . - Associationmeetings
Other local industries — Variable — Hiring of local providers _ Local Chamber of Commerce
' meetings
Community
— Environmental actions
Population/NGOs — Variable - Sponsorships/patronage/ | _ Press Releases

collaborations

Figure 10. Communications with groups.
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5. ECONOMIC DIMENSION

As a result of its business activities, Eldongeneratesvalue for its owners as well as the workforce and
communities in which we operate. Customer satisfactionis the core philosophy of the organisation,
and this embraces customers in markets where Eldon has no direct presence or infrastructure.

Below are Eldon’s relationships with regards to owners, customers, agents, suppliers and industry
associations.

5.1. Owners

Eldon ownership structure includes externalinvestorsas well as shareholderswho are staff members.
Allshareholdershave accessto the financialstatementsinformationincluded in the AnnualReport. Annual
accounts are deposited in Sweden, which is where the Eldon Holding AB is registered. Financial statements
area audited by an independent third-party in order to ensure Eldon’s corporate informationtransparency.
The GeneralShareholders Meeting is held annually.

5.2. Customers

Meeting customer needs is the essenceof Eldon, along with commitment to our workforce. Eldon’s number of
customers has been growing as has our product offering and market presence.

The sales structure of Eldonis divided into two market areas:domestic and export. Domestic markets are
considered those where Eldon has a local presence through a local sales office: Sweden, Spain (includesthe
Portuguesemarket), UK (includinglreland), Romania, Belgium, The Netherlands and Norway.

Eldon has a comprehensive range of standard products, but also makes products to meet specific customer
specifications, which demands maintainingvery close contact with such clients in order to meet their needs.
Customer specificationsare managed through design specificationprocedures, specific product request
forms, and suggestions and claims procedures.

Thefirst issue addressed by Eldon’s quality assurancepolicy is the achievementof customer satisfaction.
The ISO 9001 quality managementsystem implemented at each plant includes severalprocedures for correct
orders handlingto accommodate specific customer requirements. Customer satisfactionis measuredby a
variety of surveysand satisfactionquestionnaires.

The product catalogue is one of Eldon’s most important communicationtools as it contains detailed
technicalinformation, beyond legal requirements.Eldon products have more than nine different certificates
and approvals in terms of quality, including those awarded by UnderwritersLaboratoriesUSA, Canadian
Standards Association, KEMA The Netherlands, Lloyd’s Register of Shipping England, and Det Norske Veritas,
among others.

The factory in Romaniahas implementedthe KAIZENproject in certain areas with remarkablesuccess,
which has led to its further deployment at the rest of the group’s plants. The KAIZENsystem of quality
improvementinvolvescustomers and employees and is addressed in a specific section of this report.
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5.3. Agents

Our agents play an essentialrole in the business structure of Eldon as they are responsiblefor the marketing
of products in countries where the organisationdoes not have our own sales offices. Eldon seeks agents

with proven experienceand a good market reputation as they look to establishlong-term relationships.

Eldon has been working with some of our agentsfor over 15 years. Agents mostly work on an exclusivebasis,
which means they are animportant partner for the organisation.Eldon goes beyond what is strictly linked tote
business and embraces agents in the scope of our CSR activitiesto demonstrate commitment to Eldon,
reinforced by good communication. Suggestionsor complaints evaluatedand handled by the responsible
sales office.

5.4. Suppliers

The quality demands made on all Eldon’s products also applies to materialsand components suppliers.
Thismeans that the selectionof suppliers primarilyobeys quality criteria. ISO 9001 complianceis required or
the existence of an historical, long-standing relationshipwith Eldon.

Working centres (plants, warehouses, logistics, sales offices)work with local and corporate suppliers,
ensuringlocal sourcing is fostered to meet optimised financialand operationalterms.

The relationshipwith suppliersis included in the QualityManagementSystem implementedat each plant,
and procedures for procurement management are in place.

5.5. Industry Associations

Eldonis awarethat it is possible to establishsynergieswith other industry related organisationsin order to
achievecommon goals. Eldonis an active member of some of these associations:

INDUSTRY ASSOCIATIONS

— AFME (Asociacionde Fabricantesde Material Eléctrico)
— AERCE(AsociacionEspafolade Profesionales de Compras, Contrataciony
Aprovisionamientos)

Spain
(Eldon Espaiia SAU)

UK

(Eldon Electric Ltd) — EEF(Manufacturers Organisation of UK)

Other — The NNAB (NassjoNaringslivAB) (Sweden)

Figure 11. Industry associations with presence of some Eldon Holding AB societies.



ELDONHOLDINGAB CSR REPORT 2011 19

AFME s a nationalnon-profit professionalorganisationthat covers the various subsectors of the electrical
industry. Its three divisions, which are formed by a team of specialistprofessionals,enablethe associationto
provide suitable responseto the sectors needs nationallyand internationally.

AERCE:is formed by the purchasing departments of medium and large companies, and it offers legal advice,
accessto researchcase studies, training activities, etc. It is part of the SpanishGlobal Compact network.

EPSis the only organisationin the UK devoted entirelyto the manufacturingindustry. It offers advice on
different aspects of their partners. It is the entity responsiblefor the safety program of the factory in the UK
and audits their performance.

NNAB help establishbusiness groups Néssj6 and 300 business organisations, including administrationand
public agencies.

5.6. Competition

Eldon supports fair competition and is against abusive corporate practices includingmonopolistic and anti-
competition approaches. Also, in line with the above, Eldondoes not accept false advertising.

Inanincreasingly globalisedmarket, competition is growing, but that does not justifythe adoption of harmful
business practices.

5.7.  KAIZEN system

Eldon’s goalis to constantly produce high quality products, something that requires a continuous
improvement policy. Thisis the objective of the integration of the KAIZENManagement System at all
production plants. It is a system of continuous improvementthat involvesequipment, people, processes,
and products. In2011, Eldon started KAIZENimplementationat some areas of the Romaniaplant. It is being
rolled out to the rest of the plant and is expected to be introduced in the Spanishplant.

The KAIZENsystem adheresto the 5S principle and its interactionwith the six systems: Total Quality Control
(TQC), “Just in Time” Production System, Total Productive Maintenance (TPM),smallgroup activitiesincluding
Quality Circles, suggestions and system development and communication of policies that emphasise
continuous improvement.

Throughthe integrationof 5S, Eldonwants to create improved working conditions and increasedstaff
motivation. It aims at reducing time and energy costs, reduce accident and safety risks, and improve
production quality and working safety conditions.

The 5S KAIZENderived from 5 Japanesewords that referto the steps requiredto achievean optimum
working environmentand an efficient and effective production.

- Seiri: tellthe differencebetween necessaryand expendableitems, delete the workspace that is useless
- Seiton: sort the selected items (after seiri), organise your workspace effectively

« Seiso: cleanup the environment,improve the cleanliness

« Seiketsu: Continued work on seiri, seiton and seiso, prevent the appearanceof dirt and disorder

< Shitsuke: building self-discipline and commitment to KAIZENphilosophy, encourage efforts in this regard.
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6. SOCIAL DIMENSION

This area concerns Eldon’s performanceregarding its workforce and the influenceof the group’s activity on
the environment. The background of the company as a familyenterprisesteers Eldon’s approach to caring
about the welfare of its employees, who are considered the main asset of the company and whose
satisfactionranks a top organisational objective. For this reason, the company promotes a wide variety of
initiatives gearedto ease the reconciliationof work and personallife, along with a variety of social benefits.
Eldon pursues a non-discriminationpolicy (sex, age, religion, etc.) both at recruiting leveland on an
on-going basis.

Eldon’s operating facilitieshave an economic impact on the environment,especiallyour factories and logistics
centres, due to the needs of the workforce and suppliers. The organisationis aware of our impact, and is
committed to improving life conditions for the communities in which it operates by contributing to a variety

of social organisations.

6.1. Employees

Eldon’s workforce is distributed unevenly among the differentcountries where the organisationis present,
through production, distribution or sale sites. The site with the largest number of employeesis Romania,
home to our most modern facility and is dedicated to the production of a wide varietyof products that are
labour-intensive.

Since the largest volumes of staff are concentrated at the production sites, as it is an industrialassembly
activity, the presence of women is not very high, the averagebeing around 13%, see Figure12. The age
groups have similar levels between the lower categories (<30 years)and medium (30-50years),with a
substantiallylower proportion of older age category (> 50 years).

MAIN INDICATORS OF EMPLOYEES. CHART 1

Country Society R OT 2207 % Women o
employees <30 30-50 >50
120 11,7 4 88 28
Spain Eldon Holding Espafia(HES) 5 0,0 0 4 1
Eldon EspafiaSAU (ESA) 115 12,2 4 84 27
44 18,2 4 20 20
Sweden Eldon Encl. AB 40 20,0 4 16 20
Eldon Holding AB (HAB) 4 0,0 0 0
Norway 6 16,7 0 0
Germany 5 0,0 2 1
The Netherlands 35 8,6 3 21 11
Belgium 8 25,0 4 2 2
UK 71 9,9 18 35 18
Romania 494 36,8 144 248 102
Total 783 12,9% 23% 54% 23%

Figure 12. Main indicators of employees, Chart 1: Number of employees and breakdown by sex and age category
for each country and group company. It includes the entire workforce, regardless of the type of contract.

Eldon activity involvesthe creation of employmentin severalcountries, the largest age group being under
30 years, see Figure13.
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MAIN INDICATORS OF EMPLOYEES. CHART 2

Country Society Net hirings % Women 0
5 20 100 0 0 1,7
Spain Eldon Holding Espafa(HES) 1 0 100 0 0 0,0
Eldon EspanaSAU (ESA) 4 25 100 0 0 1,7
3 67 33 33 33 2,3
Sweden Eldon Encl. AB 3 67 33 33 33 2,5
Eldon Holding AB (HAB) 0 0 0 0,0
Norway 1 100 0 0,0
Germany 2 50 0 50 -80,0
The Netherlands 4 0 100 0 2,9
Belgium 1 100 100 0 0 12,5
UK 13 8 54 38 8 14,1
Romania 174 21 43 39 19 -2,2
Total 203 22% 48% 31% 1% -4,9

Figure 13. Main indicators of employees, Chart 2: New hirings, with distribution by sex and age category for each country and group
company. It includes the turnover rate, determined from hirings and dismissals.
* The turnover rate is calculated by net hirings divided by total personnel.

Internal Communication

Eldon practices a policy of transparencywith its employees. The communicationis bidirectional, reflects care
about the suggestions and complaints from the staff, which are taken into account by the management.
Workerscan make claims anonymouslythrough their union representatives, or directly through the established
internalcommunication channels.

The communication of company performanceis done through multiple channels:

e Informationpanels that show corporate information, labour and safety and health

* Newsletterand news magazine.

The digital newsletterof the company plays an important role in both internalcommunication workers and
externalcustomers.

The factory in Romaniahas a magazineaimed primarilyat employees. It includes informationon the evolution
of the KAIZEN system implementation, interviews,reports on culturalactivitiesdeveloped (such as the staff
photo competition), and improvementsin the facilities (rooms, equipment, etc.). The company decided to
publishthe magazinein Romaniain addition to the newsletterin order to better reach out to the large number
of staff at the Romanianfactory.

e Meetings
e Communicationflows easilywithin the company allowingemployee access to senior managers.
The company holds meetingsregularly:From team meetings to interdepartmentalsteeringcommittees

e InternalReleases.
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Equal opportunities

Eldon’s staff management philosophy is based on the absence of discrimination. The company respects all its
employees at recruiting, treatment and promotion phases.

The composition of the workforce corresponds to that of the corporate’s natural evolution, lacking specific
quotas or percentagesto comply with certain group representation. The hiring and promotion criteria are
available to allapplicants and staff.

Employmentof disabled staff is often relatedto nationallegislationrequirements.

Thereis considerablesupport for integratingmore women into the workforce. The factory in Spainin particular
has developed a “Protocol for Equality”. This Protocol sets out the Principles of equality for treatment and
opportunity and nondiscrimination in employmentrelations. The same protocol incorporates a code of
conduct against sexualharassmentand gender. This Code of Conduct is available to allemployeeson the
informationpanels.

Worker compensation is in line with their professional category and seniority. Additionally, there are various
bonus schemes, depending on the department or area of activity. In Romania, there are specific incentives
linkedto compliance with the 5 S KAIZENimplementation, including productivity, quality and safety.

Union Participation

Eldon respects the rights of its workers to be represented. The Declarationof the ILO (International Labour
Organisation) in Geneva(1998) promotes the principles concerning the fundamentalrights which are: the
freedom of associationand the effectiverecognition of the right to collective bargaining,the elimination

of allforms of forced or compulsory labour, the effective abolitionof child labour and the elimination of
discriminationin respect of employment and occupation.

Allworkers can participate in the company’s decision-makingthrough their representatives, present their
demands and defend their interests. For a closer relationshipand better attentionto queriesraised by the
workers, Eldon delegates dialogue responsibility to the production and humanresources department.

Allthe workers are covered by Eldon’s collective labour agreementor similarformula depending on the labour
legislationof each country.

Health and safety

Eldon provides safe working conditions for its staff, under the law that is applicable at each location.

The factories are especiallysensitiveto working conditions and have healthand safety programs in place.
Inthe case of the factoriesin Spainand the UK, an externalworking risk preventionconsultant has been
hired for that purpose, which also audits compliance with local regulationsand is responsiblefor staff training
on the subject. The factory in Romaniais slightly different as there is an internalperson designated with local
responsibility. Inthe case of warehouse logistics, Spain, the United Kingdom and Romaniashare the same
policies, while in the Netherlands and Sweden they have specific ones.
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Excellence in safety and health also extends to the network of commercial offices, such as Belgium and
Norway (includingthose sharing centre in Spain, Romania, UK, The Netherlandsand Sweden).

Withinthe company’s health and safety preventionactions, it is important to highlightthe Protocol for the
preventionand treatment of cases of sexualharassmentat the workplace, which was developed at the
factory in Spainas part of its Protocol of Equality.

Support tools (training, conciliation mechanisms and social benefits)

Workforcetraining is one of the cornerstones of Eldon’s philosophy. The company has training programs

that focus on differentareas. Some of the training relatesto functionalaspects for the performance of

the organisation: Concerning machinery, processes, and safety and health. In the case of Romania, the
KAIZENTtraining is one example. The company also promotes education programs geared to lift qualifications,
such as Englishlanguage courses.

Most workforce training takes place in-house, although some courses are provided outside the working
premises. The averagetraining per employeeis 33 hours per year, see Figure 14.

Allnew employeesreceive specific training when they join the company, depending on their job. Training
in safety and health issues is essentialand is the responsibility of the preventiveaction experts.

TRAINING OF EMPLOYEES
Country Society Total (hours) % Internal training % External training
986 100 0
Spain Eldon Holding Espana(HES) 300 100
Eldon EspanaSAU (ESA) 686 100
280 86 14
Sweden Eldon Encl. AB 240 100
Eldon Holding AB (HAB) 40 0 100
Norway 200 100 0
Germany 120 100 0
The Netherlands 384 78 22
Belgium 200 100 0
UK 262 34 66
Romania 23 489 7 93
Total 25 921 14% 86%
Number of training hours/employee 33

Figure 14. Training of employees.
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Eldon supports the reconciliationof work and family life. The company promotes a wide range of actions as
detailed below:

» Flexibletimetable

« Specificholiday periods and flexibilityof choice

» Teleworkingfor some positions

e Flexibleshift changes

» Reduction of working hours, above legislationrequirements

< Additionaltimetable benefits for female workers,(possibility to join holidayswith maternity leave (Spain).

Social benefits are specific to each working site. Trainingprograms and the availability of suitable facilities
such as canteensare provided at corporate level. There are additionalbenefits at each site according to the
needs detected. See figure 15.

SOCIAL BENEFITS

— Childrenschooling subsidy (between3—19 years old)
Spain - Financial contribution to entertainmentactivities
— Restaurantsubsidy (part of the staff)

- Pensionplans”
United Kingdom )
— Company Sick Pay®

— Restaurantsubsidy

Romania — Staff transportation

Figure 15. Social Benefits at Eldon’s plants.

7 Eldon UK has a voluntary pension plan scheme. It allows workers dedicate a part of their salary to this purpose to
complete the basic official pension plan
8 Eldon offers a subsidy that improves on the national state offering (StatutorySickPay).

6.2. Society
Local communities

Eldonis awarethat its activity should have a positive influenceon the local environment,contributing to
performance enhancementand incrementaldevelopment. The company believesthat the relationshipshould
go beyond financialaspects (local providers and recruitment),deepening also in socialand environmental
aspects.

Eldon seeks to contribute to socialdevelopmentin the local communities, and cooperates with different
organisationsthat carry out social support, as well as culturaland sporting activities, including patronage
and sponsorship. The main contributions of Eldon are listed in Figure 16.

Eldon’s activitiesin Romania are worth highlighting, especially the effortsaimedat children,a particularly
vulnerable group. The organisation works with several educational institutions in Prejmer, the town where
Eldon’sfactoryis located, and contributesto the purchaseof school material. Eldon supports also the

Si Tu Foundation, a Romanian non-profit organisation that is part of the Bracke DiakoniFoundation,

he SwedishAgencyfor childrensupport. Theseinstitutions support children,includingthose with disabilities,
by looking after their needs. The Si Tu Foundation has a centrein Constanga, which developsvariousprograms
as listed below.
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SOCIAL BENEFITS

— Si Tu Fundation, Constanta
— Centrul Social de Zi Pentru Copll (Prejmer)

Romania — ScoalaGenerala Prejmer
- GradinitaPrejmer
United Kingdom — Local schools (Rotherhamand Barnsley)

— Martos Club Deportivo
Spain — AFAVIVE (Asociacionde Familiares de Enfermosde Alzheimery otras dolencias, Martos)
— Asociacion‘Hermandad Provincialde Donantesde Sangrede Jaén’ (blood doners at Jaén)

Figure 16. Contributions of Eldon to the community of its plants.

Si Tu Foundation

Si Tu focuses on the care of particularlyvulnerablechildren, sufferingvision or hearingimpairments, cerebral
palsy conditions or other syndrome. It has a centre in Constanta that developsrehabilitation programs

and training, also for their familiesand educators. Integrationprograms, raisingfamiliesand community,
complement these actions.

Since 1997, Si Tu has been part of the Bracke DiakoniFoundationin Sweden, which has a network of centres
especiallyin southern Sweden.

Social Centrul Pentru COPII Zi (Prejmer)

Social institutionsupported by the GeneralDirectorate of Social Assistanceand Child Welfare,which conducts
activities for children at risk of exclusionfor their educationand entertainmentincluding education, leisure
programs, guidance and servicedining room, among other possibilities. Eldon contributes to the purchase of
various materials.

Scoala Generala Prejmer

The PrejmerEducation Centre is located at the town where the Eldon factory is located in Romania.
Eldon works with the institutionin the purchase of materials, like with the Social Centrul.

Gradinita Prejmer

Centre for children of young ages for the developmentof educationalentertainment.Eldon contributes,
as with the other institutions at Prejmer,to the purchase of materialsnecessaryfor the performance of the
institution.

AFA LIVE

The Martos Associationsupports people with Alzheimer’s and their familiesto help provide a better quality of
life for them. It has a psychologicalsupport servicecentre, socialwork activities(family mediation, monitoring
of families,etc.), home care physicaltherapy, direct care servicesat the homes of those affected, and cognitive
stimulationtherapyin additionto training and awarenessactivities.Becausethey are non-profit organisation,
their operationdepends on externalcontributions. Eldon, aware of the impact Alzheimer’s has on people and
their families,makes an annualcontributionand is working on raisingawarenesson the subject matter.
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Associacion ‘Hermandad Provincial de Donantes de Sangre de Jaén’

This organisationcollects blood on behalf of the RegionalHealth Administration,the RegionalBlood donor
bodies and other entities. Eldon encouragesdonations from the workforce and provides premisesfor that
purpose.

Martos Sports Club

Eldon contributes to Martos Sports Club, which is highly popular. Sports play an important role in community
development and set a good example of competitivenessand commitment.

Human rights

Eldon performance incorporates its concern for human rights as reflected in its corporate policies and by its
commitment to the United Nations Global Compact. This initiative reflects the need to support human rights
and ensure compliance, and is based on the Universal Declarationof Human Rights (1948).

The regulatoryframework of the EuropeanUnion (EU), where Eldon’s working centres are located is also a
guaranteeof humanrights respect. The EU is committed to uphold the universality and indivisibility of human
rights, which activelypromotes and protects within its borders and in its sphere of influence. The approach
includes, among other regulations, the Charter of Fundamental Rights (2009).

6.3. Administration

Eldon is strongly committed to compliance with all legislationconcerning performance and operating
environment. In this area, Eldon works at each company location with different governmentinstitutions (local,
regionaland national).

Eldonis a multinational company but always operates within the establishedlegislative framework. Onissues
such as commitment to workers, product quality and attention and customer satisfaction,the company
exceeds legalrequirements.

Eldon’s CSR aspirations with this first report and the preliminary audit of the situationare clear examples of the
performance of the organisationto stretch beyond regulatoryrequirements.

Businessethics anti-corruption

Eldon’s position regardingcorruption and bribery is clear and non-negotiable: Total rejection, as dictated by its
Anti-corruption Policy (see Appendix). This is available to allemployees, in line with the company approach to
transparency,and disseminatedat all levels of the hierarchy.

Inthe case of factory in Romania,the company goes evenfurther: Internalcodes of procedure setting out
how to act to avoid situations that could be considered corruption or bribery.

Eldon’s adherenceto the United Nations Global Compact, which includes in its tenth principle the rejection of
corruption, further demonstrates Eldon’s commitment. The tenth principle states that businessesshould work
against corruption in all of its forms, including extortion and bribery, based on the approach of the United
Nations Conventionagainst Corruption (Merida,2003). The introduction of policies on this principle are
regularlycommunicated throughout Eldon.
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7. ENVIRONMENTAL DIMENSION

Eldon has a group Environmental Policy (see Appendix), detailingthe company’s commitment to the matter.

At plant level, the company is making remarkable efforts in implementingenvironmental managementsystems
(accordingto ISO 14001). The factory in Romaniahas alreadyimplemented and certified the system.

The UK factory is about to start implementing.

Eldon’s plants have undertaken severalactions to reduce waste input to cut environmental impact.

In addition, Eldon A/S, the group’s Norwegian company, is a member of RENAS, which brings together
importers and domestic producers of electrical and electronic (EE) that are environmental friendly. It is a
nonprofit organisationthat collects and treats EE waste.

Allcompanies within the group have considerableconsumption levelsof vehicle fuels, mainly diesel.
Naturalgas consumption is also significantat production plants, and is directly related to production volumes.
SeeFigure17.

Electricityconsumption varies significantly between the group companies depending on the activity
(production, distributionand / or sale). The highest consumption takes place at the factories (and associated
distribution centres), followed by distribution centres (suchas The Netherlandsand Sweden),see Figure 18.
The same appliesto water consumption, shown in Figure 19.

The activity of the organisationleads to the emissionof greenhousegases, and its volume depends on the type
of business activity. Figure20 shows GHG emissions, measuredin tCO eq/ygar, derived from energy
consumption, both from direct fossilfuel and electricity consumption. GHG emissions are mainly concentrated
at the production sites (and associated stores) and logistics centres.
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Fleet consumption

Consumption (GJ(year)

Country Society s Total (GJ/year)
Petrol Diesel Propane

775,55 775,55
Spain Eldon Holding Espana(HES) 0,0
Eldon EspafiaSAU (ESA) 775,55 775,55
494,08 636,41 1130,49
Sweden Eldon Encl, AB 435,35 564,68 1000,02
Eldon Holding AB (HAB) 58,73 71,77 130,46
Norway 233,62 233,62
Germany 471,90 471,90
The Netherlands 1018,73 1018,73
Belgium 410,83 410,83
UK 892,92 892,92
Romania 561,55 592,02 1 153,57
Total 6 087,60

Stationary consumption

Country Society Natural gas consumption

()]
Spain Eldon EspafnaSAU (ESA) 9 470,16
Romania 20 633,04
UK 1452,33

This includes those companies with production

Figure 17. Fuel consumed, differentiating mobile elements (vehicles)and stationary (in factories) and fuel type, country and society.

ELECTRICITY CONSUMPTION

GOty Soclety EIectric:tGth;:'r_:(s,;Jmption
48223
Spain Eldon Holding Espafa(HES) N.A.
Eldon EspafiaSAU (ESA) 4 822,33
685,81
Sweden EldonEncl. AB 662,00
Eldon Holding AB (HAB) 23,81
Norway 162,00
Germany 22,32
The Netherlands 699,69
Belgium 25,56
UK 1785,25
Romania 8 038,80
Total 16 241,75

N.A.: Not Available

Figure 18. Electricity consumption, differentiating, country and society.
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WATER CONSUMPTION

Country Society Water(:‘t:/r;z::r)\ REey
3668
Spain Eldon Holding Espafa(HES) N.A.
Eldon EspafiaSAU (ESA) 3668
950
Sweden Eldon Encl. AB 700
Eldon Holding AB (HAB) 250
Norway 250
Germany 100
The Netherlands 513
Belgium 300
UK 2492
Romania 13 096
Total 21 369

Source: Tap water, except Romaniawith 96% consumption from well.

N.A.: Not Available

Figure 19. Water consumption by country and group company, mainly from the supply network.

GHG EMISSIONS (TCO,EQ/YEAR)

Emissions (kgCO, eq/year) Total

i emissions

S e Diesel Petrol Propane Nzt:sral Electricity (tggazf)q/
774,8

Spain Eldon Holding Espafna(HES)

Eldon EspafiaSAU (ESA) 9299,3 94 701,6 670 785,5 774,8
31,0
Sweden Eldon Encl. AB 6770,8 6 686,4 15 226,0 28,7
Eldon Holding AB (HAB) 860,2 902,0 547,6 2,3
Norway 2801,2 1458,0 4.3
Germany 5658,3 3975,8 9,6
The Netherlands 12 215,2 130 281,4 142,5
Belgium 4 926,1 2 346,4 7,3
UK 10 706,7 2904,7 289 924,7 303,5
Romania 6733,3 7786,4 | 235216,6 | 1460650,0 1710,4
Total 2983,4

Figure 20. GHG emissions, differentiating, country and society.
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8. INDICATORS GLOBALREPORTING INITIATIVE (GRI)

The preparation of this report was carried out following the recommendations of the Guide for the preparation
of sustainability reports of the Global Reporting Initiative (GRI) in its version 3.1. Order declaring an application
levelC, see Figure21.

Repori
Applicotion Level

C C+

B

Repoet on: I Feport on all criteria listed for Same as requirement for
1.1 | Level € plus: Level B
63 Prafils FARVA I 1.2
: Biaderarn 31-38,310-3.12 | |1aan
ot 41-44,4M-415 | 45-413,4.96-4.17 |
e = = =
= B s ‘2
ok = = =
= Not Required | 22| Management Approach 2| Management Approath L
e | > | Disclosures for each > | Disdosures for each >
= 63 Manngement | _E Indicator Category _E Indicator Category ._E
Approwch ] = | @
= | hed % | ke
- = = =
S 2 g g
o Report on a minimum of 10 I"’" Reporton a minimumof 20 == | Reporton each core 3 and o
: Performance Indicatars, Performance Indicators, a1 Sector Supplement® Indicator
thli-_-_:" induding a least onefrom least one from each of with due regard 1o the Material-
Indicaters each of: Economic, Social and Economic, Emironmental, ity Principle by either: ) report-
» 15".“1-: | Environmental. ; Human rights, Labor, Sciety, ing on the Indicator or b)
- : ! Product Reponsibility. explaining the rezson for its
*Sector supplement in final version

Figure 21. Calification chart GRI reporting.

Thenis referencedthe location in the report of the content provided by GRI.
N.A. Not Applicable
N.C. Not Covered

CONTENTS A SECTION/ GRIINDICATOR

Profile

Strategy and analysis

B+

A

A+

1.1, Statement from the organisationmaximum responsibleon the relevanceof sustainability 3
for the organisationand its strategy
Description of main impacts, risks and opportunities
Profile of the Organisation
2.1. Name 5
2.2, Main brands, products & services 9
2.3. Operativestructure of the organisation,including business divisions, operativeentities, 5 (Fig.2)
affiliates and joint ventures
2.4. Head Quarterslocation 6
2.5. Number of countries in which the organisationoperate and names of same 5 (incl. Fig.3)
6 (Fig.4)
2.6. Ownershipformat and legal aspects 4 (incl. Fig.1)
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CONTENTS | SECTION/ GRI INDICATOR
Profile
2.7. Markets covered (includinggeographic breakdown, sectors supplied and types of 5 (incl. Fig.3),
clients/beneficiaries) 6 (Fig.4)
2.8. Organisation dimension 4-9
2.9. Significantchanges taken place during the reporting period on the size, structure and N.A.
shareholding
2.10. Rewards, acknowledgments, distinctions receivedduring the report period N.A.
3. ‘ Report Parameters
Report Profile
3.1. Timeperiod covered 11
3.2. Date of most recent report N.A.
3.3. Reporting time scale 11
3.4. Point of contact for issuesrelativeto the report 11
Report SCOPE
3.5. Definitionof contents 11
3.6. Report scope 11
3.7. Limitations of scope 11
3.8. Criteriaused for inclusion or exclusion of joint ventures, affiliates,sites, leased premises, 11
subcontracted activities and other entities that might be relevantfor comparison
purposes
3.9. Datameasurementtechniques, and calculationbasis, including estimationswhen N.C.
compiling indicator data
3.10. Description of possibleimpact of rephrasing of informationcontained in previousreports N.A.
3.11. Significantchanges with regardsto scope on previousreports N.A.
GRI CONTENT INDEX
3.12. Index table 30-34
VERIFICATION
3.13. Policiesand practices in relationto third party verification N.C.
4. ‘ Governance, commitments and participation ‘
\
GOVERNANCE
4.1. Organisation’sgovernancestructure, including board committees 9-10 (incl.
Figs. 7-8)
4.2, It should be pointed out of the president also hold an executiveposition, and if so, his 9
function
4.3. In those organisationswith individualmanaging structures, pleaseindicate the number 9-10 (incl.
and gender of the board members, whether they are independent or non-executive Fig.8)
4.4. Means by which the shareholdersand employees can communicate recommendations 14
to the board
4.5. Ratio between the board members remuneration,top executivesand corporate N.C.
performance
4.6. Proceduresto avoid conflict of interest at board level. N.C.
4.7. Procedure to determine the composition, qualification and experience required by the N.C.
members of the board, including any considerations on differential indicators such as
gender
4.8. Mission and value statements, conduct codes and main principlesfor the economic, 7 (Fig.6)
environmental and social performance
4.9. Proceduresat board levelfor the supervisionof managementof economic, N.C.
environmental and social performance
4.10. Proceduresto evaluatethe performance on the board N.C.
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‘ Management approach and performance indicators

‘ Economic dimension
ASPECT: ECONOMIC PERFORMANCE

CONTENTS SECTION/ GRI INDICATOR
Profile
e sy
COMMITMENT TO EXTERNAL INITIATIVES
4.11 Precautionaryprinciples procedures description N.C.
4.12. Social, environmental and economical programs developed externally 11-13
4.13. Main associations and memberships 12-13
18 (incl.
Fig.11)
24-26 (incl.
Fig.16)
PARTICIPATION
4.14. List of identified stakeholders 14 (Fig.9)
15-16
(Fig.10)
4.15. Criteriaused for the identificationand selection of stakeholders 14-15
4.16. Approach used for the inclusion of stakeholders 14-15
4.17. Issuesdetected by the participation of stakeholdersand actions undertaken N.C.

CORE EC1 Economic value generatedand distributed, including revenues, operationalcosts, staff 6 (Fig.5)
remuneration,donations and other investmentsin the community, non-distributed
dividends and paymentsto capital providers and governanceboard
CORE EC2 | Climatechange impact on finance and other risks and opportunities N.C.
CORE EC3 | Social benefits adequacy requirements N.C.
CORE EC4 | Financial aid receivedfrom countries and public institutions N.C.
ASPECT: MARKET PRESENCE
ADD EC5 Rationsbetween salariesby gender and local requirements N.C.
CORE EC6 Local suppliers policies and proportion on overallcosts N.C.
CORE EC7 Local hiringprocedures N.C.
ASPECT: INDIRECT ECONOMICAL IMPACTS
CORE EC8 Developmentand impact of investmentsmade in infrastructures N.C.
ADD EC9 Description of indirect economicalimpacts N.C.

‘ Environmental impact ‘

ASPECT: MATERIALS

CORE EN1 Materialsused, by weight or volume N.C.
CORE EN2 Percentageof re-used materials N.C.
ASPECT:ENERGY
CORE EN3 | Direct consumption of energy 28 (Fig.17)
CORE EN4 | Indirect consumption of energy 28 (Fig. 18)
ADD EN5 Energysavingschemes N.C.
ADD EN6 Initiative to supply energy efficient products N.C.
ADD EN7 Initiatives to reduce energyindirect consumption N.C.
ASPECT: WATER
CORE EN8 | Water consumption 29 (Fig.19)
ADD EN9 Impact on water sources N.C.
ADD EN10 Percentageand total volume of recycled water re-used N.C.
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CONTENTS

SECTION/ GRI INDICATOR

Profile

- - ]

ASPECT: BIODIVERSITY

CORE EN11 | Description of terrainswithin organisationboundaries, or located at natural protected N.C.
places
CORE EN12 | Description of the most relevantbiodiversityimpacts N.C.
ADD EN13 Protected habitats N.C.
ADD EN14 Strategiesand actions undertaken for the managementof biodiversityimpact N.C.
ADD EN15 Number of species, listed by lifethreatenrisk N.C.
ASPECT: EMISSIONS, EFFLUENTS, AND WASTE
CORE EN16 | Totaldirect ghg emissions, direct and indirect, by weight 29 (Fig.20)
CORE EN17 | Other relevantindirect greenhousegas emissionsby weight N.C.
ADD EN18 Initiatives to reduce greenhousegas emissionsand reductions achieved N.C.
CORE EN19 | Emissionsof ozone-depletingsubstances by weight N.C.
CORE EN20 | NO, SO, and other significantair emissionsby type and weight N.C.
CORE EN21 | Total water discharge by quality and destination N.C.
CORE EN22 | Total weight of waste by type and disposal method N.C.
CORE EN23 | Total number and volume of significantspills N.C.
ADD EN24 Weight of transported, imported, exported, or treated waste deemed hazardous under N.C.
the terms of the Basel Convention Annexl, II, I, and VIII, and percentage of transported
waste shipped internationally
ADD EN25 Identity, size, protected status, and biodiversityvalueof water bodies and related N.C.
habitats significantly affected by the reporting organisation’sdischarges of water and
runoff
ASPECT: PRODUCTS AND SERVICES
CORE EN26 | Initiatives to mitigate environmental impacts of products and services,and extent of N.C.
impact mitigation
CORE EN27 | Percentageof products sold and their packaging materialsthat are reclaimedby N.C.
category
ASPECT: COMPLIANCE
CORE EN28 | Monetary value of significantfines and total number of non-monetary sanctions for N.C.
noncompliancewith environmental laws and regulations
ASPECT: TRANSPORT
ADD EN29 Significantenvironmental impacts of transporting products and other goods and N.C.
materialsused for the organisation’soperations, and transporting members of the
workforce
ASPECT: OVERALL
ADD EN30 Total environmental protection expenditures and investmentsby type N.C.

Social dimension. Labour practices and decent work

ASPECT: EMPLOYMENT

CORE LA1 Breakdown of staff and employeesby type of employment, contract, region and gender 20 (Fig.12)

CORE LA2 Total number of employees and new hires. Averagerotation, by age group, gender and 21 (Fig.13)
region

ADD LA3 Benefits provided to full-time employeesthat are not provided to temporary or part time N.C.
employees, by significantlocations of operation

CORE LA15 | Returnto work and retentionrates after parentalleave, by gender N.C.
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CONTENTS SECTION/ GRI INDICATOR
Profile
e sy

ASPECT: RELATIONSHIP COMPANY/EMPLOYEES

CORE LA4 Percentageof employeesunder labour union agreements 21

CORE LA5 Minimum notice period(s)regarding significantoperationalchanges, includingwhether it N.C.
is specifiedin collectiveagreements
ASPECT: OCCUPATIONAL HEALTH & SAFETY

ADD LA6 Percentageof total workforce representedin formal joint management-workerhealth N.C.
and safety committees that help monitor and advise on occupational health and safety
program

CORE LA7 Rates of injury, occupational diseases, lost days, and absenteeism,and total number of N.C.
work-related fatalities, by region and by gender

CORE LA8 Education, training, counselling, prevention, and risk-control programs in place to assist N.C.
workforce members, their families,or community members regardingserious diseases

ADD LA9 Health and safety topics covered in formal agreementswith trade unions N.C.
ASPECT: TRAINING AND EDUCATION

CORE LA10 | Education hours averageper year per employee, broken down by gender and by job 23 (Fig. 14)
category

ADD LA11 Programs for skillsmanagement and life long learningthat support the continued N.C.
employability of employees and assist them in managing career endings

ADD LA12 Percentageof employeesreceivingregular performanceand career development N.C.
reviews, by gender
ASPECT:DIVERSITY AND EQUAL OPPORTUNITY

CORE LA13 | Composition of governancebodies and breakdown of employeesper employee N.C.
category according to gender, age group, minority group membership, and other
indicators of diversity
ASPECT: EQUAL REMUNERATION FOR WOMEN AND MEN

CORE LA14 | Ratio of basic salary and remunerationof women to men by employee category, N.C.
by significantlocations of operation

‘ Social dimension: Society

‘ Social dimension: Product responsibility
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EIDONn

O

Corporate Social Responsibility Policy

Eldon Holding AB

Eldon Holding AB is committed to ensure the highest standard of socialresponsibility whereverour products
are made. Our Corporate Social Responsibility policy is based on our originas a familybusiness and our
ongoing strong commitment to both employeesand customers, a core philosophy that has been reinforced
as the company has evolvedinto its current status.

Economic Commitment

» Eldonis awarethat its shareholdersand investorsare of key importance and keeps them informed of its
performancein line with the philosophy of transparency.

» The pursuit of customer satisfaction has been core to Eldon’s philosophy from the start and has been fully
incorporated into the policies of its production plants. The attention paid to meeting customer demands is
demonstrated by the way on-demand products are developed to tailor meet customer requirements.

« Eldontakes care of its customers through its focused market segmentedstructure and additionalagent
agreements. The customer commitment is reflected by the selectionof professionalagents, with close and
long-term relationships havingbeen forged with many.

e Eldonis a committed player in its industry and very aware of the synergiesthat stem from working towards
common goals. The company is a member of several industry associations and seeks to continuously play
a key role in developing the industry.

Social Commitment

e Eldonas afamilybusiness has always paid specialattention to the wellbeingof its employees.

e Eldonis committed to internalcommunication utilizinga varietyof channels, including publishingan annual
corporate socialresponsibility report.

» Equalopportunities are guaranteed within Eldon, both during recruitmentand internalpromotion
processes.

» Eldonunderstandsthe value of humanresources, servingtheir needs through a varietyof social benefits,
mechanismsfor reconcilingwork and family life and training programs.

» Labour rights are guaranteedin Eldon, with union participation permitted in line with nationallaws and the
company adheresto the United Nations Global Compact.

e Interms of safety and health, Eldon creates working conditions appropriate to the wellbeingof the
workforce in line with nationallegislation.
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The social environmentof the workplace is vitallyimportant for Eldon, which supports a number of
initiatives to improve conditions in local communities, especiallythose aimed at vulnerablegroups

such as children.

Human rights are embodied in Eldon’s working philosophy furtheringits commitment to the UN Global
Compact, which sets out principles reflecting the need to support and ensure compliance.

Eldon is committed to comply with laws and regulations that affect Eldon at the various locations where it
operates as well as its activities. The company ranks open dialogue with government and local authorities
as one of the highest prioritiesin line with the company’s philosophy of transparency.

Eldonopposes any form of bribery, with a commitment explicitlystated in its corporate Anti-corruption
Policy.

Environmental Commitment

Eldonrecognisesthe need to respect the environmentand bears in mind the needs of local communities
and ensuringthe availability of resources for future generations. The company strictly complies with
environmental regulationsover and above its own standards. The organisation’svisionis detailed in the
Corporate Environmental Policy.

It is the responsibility of the entire organisationto comply with the principles defined in this policy.
The Managementis committed to its being understood and implemented and will provide the necessary
resourcesto ensure such at alllevels of the company.

M

Fredrik Wikstrom

Presidentand CEO
Eldon Holding AB
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Anti-corruption Policy

Eldon Holding AB

Eldon Holding AB and its subsidiariesare committed to maximum transparencyin the way it pursues
its operations as well as to preventing corruption as unambiguouslyidentifiedin this document.
The company will punish any and all acts of corruption in line with the levelof seriousness.

Eldon is committed to:

- Complywith legislationin the countries where it operates through its own infrastructure.

» Extendits anti-corruption requirementsthrough the value chain, including suppliers,
subcontractors and distribution agents.

» Introduce into contracts anti-fraud paragraphs that ensure compliance with legislationand
regulationsthat apply.

» Promote anti-corruptive measuresin Eldon’s industry through associationsin which the company
participates.

« Providetransparentfinancialstatements, audited by a recognised externalentity who is able to
substantiate its accounting.

Employees are forbidden:

» Todeliveror accept of bribes in any form
« Deliveror accept gifts that go beyond mere courtesy

« Deliverconfidentialinformationin return for recompense of any kind whatsoever.

Any cases of corruption that have been detected must be made known to Eldon’s managementat the earliest
opportunity. Failureto do so will be considered a breach of employmentcontract and punished accordingly.

It is the responsibility of the entire organisationto comply with the principles defined in this policy.

The Managementis committed to its being understood and implemented and will provide the necessary
resourcesto ensure such at alllevels of the company.

Mﬁ
Fredrik Wikstrom

Presidentand CEO
Eldon Holding AB
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Environmental Policy

Eldon Holding AB

Eldon Holding AB and its subsidiaries, aware of the impact resultingfrom their activity on the surrounding
environment,and the need to harmonizeindustrialactivity with environmental conservation,agreesto:

« Complywith laws and regulationson environmental matters that may be applicableto the company’s
operations and locations.

= Incorporate continuous improvement and pollutionpreventionas well as efficient use of naturalresources
and energy in managing activities and processes of the organisation.

e Actinaresponsibleand efficient way to avoid or resolveincidents that could pose arisk to the
environment,and to inform and cooperate with allrelevantauthorities.

- Establishobjectives and targets for reducing environmental impact to be achievedby developinga
performance improvement program.

» Involve,gain commitment and train the workforce when it comes to environmental care.

» Extendprotection to all stakeholders,especiallythose in the product chain such as suppliers and
customers.

It is the responsibility of the entire organisationto comply with the principles defined in this policy.
The Managementis committed to its being understood and implemented and will provide the necessary
resourcesto ensure such at alllevels of the company.

Mﬁ
Fredrik Wikstrom

Presidentand CEO
Eldon Holding AB
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