Wiloto Corp.

Global Campact
Communication on
Progress Year 2011

(L powerprinsiiuie strategic
CORP. e




l »
’ »

Our Statement

Being a good corporate citizen is an ambition enthusiastically embraced at all
levels within our company. As a member of the Global Compact, we believe that

our business policies incorporate the ten principles.

Especially, we are very concerned with the job creation as a relevant response to ,

the severe crisis in our country. Basically we pay much attention on the human )

rights, labour rights, the environment as well as the fight against corruption and we #°%

\l/)vill always commit to respect these basic principles in our future path of doing fg
usiness.

Through our support of the United Nations Global Compact, we also aim to move
the agenda forward on performance related to these basic principles in

participating to the universal effort in human rights.
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Global Compact Principle

powerpr

‘Businesses should support and respect the protection of

memaﬁonally proclaimed human rights;

“and make sure that they are not complicit in human rights

abuses.

Businesses should uphold the freedom soclation and
the effective recognition of the right to collective bargaining
the elimination of all forms of forced and compulsory =
labour

the effective abdimgf'cﬁlmmw

and the elimlnatlon of discriminatian in respect of
employment and occupation.

Businesses should support a precautionary approach to
environmental challenges

undertake initiatives to promote greater environmental
responsibility

and encourage the development and diffusion of
environmentally friendly technologies.

Businesses should work against all forms of corruption,
including extortion and bribery.
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Wiloto Corp. exist to‘help
clients to.achieve theirgoals,
objectlves mission'and
ision Our cllent S success
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Wiloto Corp. Value

1. Integrity

2. Service Quality

3. Commitment

4. Team Work

5. Continuous Improvement
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Wiloto Corp.
Subsidiaries
PowerPR Asia Pacific
PowerPR Institute
Strategic Indonesia
PowerPR Capital Market
PowerPR Research Intelligence

Indonesia Young
Entrepreneurship

R s
. - . Power Marketing
s » | Communications
. , ¥ Q‘ . PowerPR Global Publishing
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Action Taken &

Impact Achieved
2011 and Plans for
the upcoming Year
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Businesses should support and
respect the protection of
iInternationally proclaimed human
rights
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Wiloto Corp. is very concerned
with the protection of
Internationally human rights,
espeeially the right to work.

We realized that following the
1997 financial crisis in
Indonesia, this country need
more job opportunities for
SME sectors, since the
conglomeration system was
technically collapse due to
severe Crisis.
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Assuming that 20% of
the members create A
their own jobs, it would °

be about 1000 SMEs
created by this forum.
In this case, it is really
promising, since
several members can
create job with a
relatively big number
of employees.
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We are stimulating our partners in Wiloto Corp develop
B their works. We are mvolvmg the jmbers to
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IYE, Strategic Indonesia andsall Wiloto/Corp unit business
» promotes business ethic which contains the universal of
human rights. |
- ,
The vision statement, vision and also Wiloto Corp values

represented our appreciation on Human Right. We are also
committed for the Better Indonesia in the future.
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We practice the basic priaciples o!
mutual understanding, mutual trust, and

mutual learning in our relation between
our staffs as well as with our clients

We are very committed to continué.our" 4
basic principles as a universal value in
the job relation.

S

WILOTO powerpr (7 | I _.

,
(\4
Yf\“‘.



N | -
-
)

.

Make sure that they are not
complicit in human rights
abuses. In the future, we are very

committed to continue our basic
principles as a universal value in the

job relation.

ch]:LOTO power‘?[h( ;;\powerpr iute  strategic
ORP. asiapaci




BRECESM e s APSIE RNENEEID IS . (AP NENE DM . A NENEED M s, APE NEN

al2 8" 1 )
~BERER
c¥e° anl
SACNER
ST ERnNK|

e A8
SEHPENN
BEgR2mN
o B8 0 T g B
ERELED
ol T 14 )
SheueE
S lnhe
XE: A8
S*EPENN
BEEgRan
o 18 o 5 & Bl
ERELEED
al2 T8 1.4 ']
_EEyER
S¥e " HR
SRR
SZEnnE|
e A8
SEPENN
BEEgRAm
o S AN
EnEERED

WILOTO
CORP.

wiloto corp. realized that following
the 1997 financial crisis, indonesia

needs more job opportunities from

SME sectors, the conglomeration
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IYE! Indonesia Young

Entrepreneurs

Indonesian Young Entrepreneurship (IYE!), a
communécation circle for all indonesia young
people who already become an entrepreneur, or
who plan to build their own business. Recently, the
forum is consisting about 9,000 members from
broad sectors in the econoany. IYE! was founded on
March 18th 2005 by Wiloto Corp. as a Corporate
Social Resporaidility of the company. IYE! was
founded as a part of implementation of UN Global
Compact principal in Indonesia, especially for the
young generation,
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system was collapse

Videos Forums IYE!
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The vision

statement

represented by
its slogan “IYE!
Build Indonesia

TRUST

SOCIETY!"

Not Just Entrepreneur... This is IYE! .... Indonesia Young Entrepreneurs !



Busmesseswhould uphold the freedom
of association and the effective
recognition of the right to collective

bargaining
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The basic val%of Wiloto Corp. are Integrity,
Service Quality;*Commitment, Team Work, and
Continuous Improvement. By these values, we
are very confident that we fully respect our
partners, employees and clients.
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~ Wiloto Corp. is
supporting employees
to be entrepreneurs

by joining with IYE!
forum. We hope that
they, our employees,
can develop their own
job and become our —
partner in the future.
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Encourage the development and diffusion of
environmentally friendly techndlogies. We

promoted the members of IYE! to part|C|pate
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Businesses should uphold the freedom of association and
the effective recognition of the right to collective bargaining.
Our basic value within Wiloto Corp are Integrity, Service
Quality, Commitment, Team Work, and Continuous
Improvement. By these values, we are very confident that

we fully respect our partners, employees and clients.
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compulsory 1’a‘bor~ We are clearly committed to
eliminate all form of forces and compulsory“labor
internally within our business as well as promote
it to our clients
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The effective abolition of child labor. It is
unquestionable that we strictly reject of
all forms of child labor . We are also
promoting this basic value in our
communities, client and staffs

WILOYO. POWeIPY, {3 poverersv st



o
-
o
-
-
o
-
-
-
-
-
3

on of discrimination in respect of
employment and occupation. We are also respecting
women staff and support them for any advance chance

on their career
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g&;r staff nave also different culture and
‘ n e
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ligion and we support them to practice
their faith fr f ¢ Without any discrimination
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Strongly support equal chance for
both men and women
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We support YOI (Yayasan
Olahragawan Indonesia) or
Indonesian Sportsmen
Foundation to enhance the
welfare of sportsmen
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Businesses should support a preeautionary
approach to environmental challenges. We
work together with World Vision Indonesia on
Indonesia disaster management
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Undertake initiatives to promote greater environmental responsibility. One of
our main business concerns is CSR practices. We are working in CSR issues . ¢
for many of our clients, and currently we are working with PT Newmont NTB

in handling environmental. For the future, we plan to develop the issue of \
CSR become one of our main subject of consultancy "
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Businesses should work
against all forms of
corruption, including
extortion and bribery. In
IYE! we are promoting
anti-corruption movement
by accentuating the
integrity values in doing
business.
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Promoting anti corruption
(/‘ ‘\\ movement using Media
¢ \M iy - for campaign
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: \
nsure people development in order to-develop employee sKills,
meet the need to their career life with reg%ﬁr trainings. A
compulsory training which emphasize on leadership,
communication, integrity, and goal settin(? was attended bel 100%
of the employee. Our target in 2012 is advance training o ..
employee skill.
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Annual Family
away day to
deepen
relationship

amongst all
employee and
theirfamily




Children scholarship e L/ﬁ

program from Wiloto

Foundations to the " 9‘ By
employees which will be oz ’4
distributed every ‘
semester to encourage / /
learning Achievement
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consultancy services in finance, and
banking, property, telecommunication
and mining company
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WWW.powerpr.co.id
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Strategic Public

Relations

PowerPR Asia Pacific is the Strategic Public
Relations Company that offers integrated
communications and investment strategy. Founded
by Christovita Wiloto, have handled more than /0
clients, from Indonesia and many other countries
such as Singapore, Malaysia, USA, Australia, China
etc.
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We actlvely support Indonesnan
‘Spertsmen Foundation to
improve welfare of sportsmen, by
making programs, media
campaign & fund raising
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We actively support
community
development in
Sumbawa Island
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strategic planning & vision for
Indonesia must be based on an
in-depth understanding of
economic, political & social
issues including regional &
international developments
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Strategic Indonesia research and
studies are channeled in various forms
as independent input to government,
universities and research institutions,
civil society organizations, media, and
business

s .
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Strategic Indonesia’s
mission is to contribute to
improved policy making
through policy-oriented
research, dialogue, and
public debate
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The general objective of macroeconomic
studies is to develop policies to achieve and
support macroeconomic stability and

-- sustainability for Indonesian the long term
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Strategic Indor # i has a commitment

to @uged ation throl havarle of /
avenues, incl ding  inter

seminar progre | :

conferences
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STRATEGIC INDONE
SREAKFAST
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Strategic Indonesia research &
studies are channeled in various
forms as independent input to
government, universities,
research institutions, civil society
organizations, media, & business
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Trade & Industrial Policies Studies
are aimed at the development of
competition-based trade and
industrial policies that are
comprehensive, consistent, non-
discriminatory, transparent &
accountable
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http://iye.wiloto.com
=

IYE! MEMBER
more than 8.000 indonesian young people
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Auntxe NOV].

We have encouraged hundred of
~ new businesses, created by




IYE! VISION

to encourage as much
as possible Indonesian
young people to be
entrepreneur
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SUPER ENTREPRENE
Untold Sto/ Secret of The (Young)
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IYE! is a wiloto corp. corporate social

responsibility and a implementation of
global compact principal
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SUPFR ENTREPRENEUR FORUM
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wiloto corp. realized that

following the 1997 financial
crisis, indonesia needs more
job opportunities from SME
sectors, the conglomeration
system was collapse
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IYE

% all Indonesia young people
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IYEl'promotes

business ethic, our
slogan “IYE! Build
Indonesia TRUST
SOCIETY!”
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We plan to increase number of many young
entrepreneurs in Indonesia and the IYE member
could reach 15.000 members in 2012. Target in
having IYE Center which will be the shelter for
entrepreneurs for training still in progress.
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assuming that 10% of the
members create their

. own jobs, it would be
.~ ~about 800 SMEs created
’ by IYE! community
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IYE! practice the basic principles
of mutual understanding,
mutual trust, and mutual

learning in our community
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Any further information
please contact

Christovita Wiloto
christov.wiloto@wiloto.com

Please visit IYE!
http://iye.wiloto.com

Please visit Wiloto Corp.
www.wiloto.com
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