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CREATING MEMORABLE
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We have identified key areas along our value chain where we believe we can make the most
significant impact and contribute towards sustainable development, supported by our employees.
These areas shape our contribution to the United Nations Sustainable Development Goals (SDGs),
which aim to end global poverty, protect the planet and ensure prosperity for all.

To find out more about these areas and our commitments, go to page 8.

GOOD HEALTH

AND WELL'BEING

nfe

Find out more

PROMOTING
RESPONSIBLE
DRINKING

As a key player in the alcoholic
beverages industry, we recognise
our responsibility to reduce the harmful impact
that alcohol abuse can have on the health and
well-being of people, their families and the
communities in which they live and work. We are
a member of Aware.org.za, and have developed
transformational partnerships with FASfacts and
the Foundation for Alcohol Related Research
(FARR). Read more from page 16.

DEGENT WORK AND
ECONOMIC GROWTH

o

'DECENT WORK AND
ECONOMIC GROWTH

o

)
=
o
a
v

about our brands
with purpose in

this report.

Crafting and distributing your
favourite brands and beverages.

WWW.DISTELL.CO.ZA

ACHIEVING
TRANSFORMATION ge
N

Transformation is integrated into
every aspect of our business.

In action, this means accepting
differences, recognising the value of diversity and
accelerating lasting socio-economic growth in

the key markets in which we operate. In addition,
transformation stretches across our full value and
supply chain - from agriculture to procurement,
broad-based black economic empowerment
(B-BBEE), local economic development in markets
where we operate, as well as our employees and
brands. Read more from page 24.

EMPOWERING
COMMUNITIES

We believe the communities in which
we operate should be better off
because we are there. We focus on
sustainable economic initiatives to build enterprising
communities and support local economies, with a
particular focus on empowering women. We believe in
the potential of arts and culture to drive sustainable
development and create inclusive job opportunities,
while acting as a catalyst for individual and social
empowerment. Read more from page 34.
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02 / WE ARE DISTELL
Your feedback is important to us and

we welcome your input to enhance 04 / A MESSAGE FROM OUR GROUP CEO
our reporting content and processes.

Please send your comments to 06 / BUILDING ON OUR HERITAGE AND
Investor.Relations@distell.co.za or LOOKING AFTER OUR FUTURE

call +27 21 809 7000.
16 / PROMOTING RESPONSIBLE DRINKING

24 / ACHIEVING TRANSFORMATION
MANAGING !

OUR SUPPLY
CHAIN
(3] SUSTAINABLY

34 / EMPOWERING COMMUNITIES

CLEAN WATER
AND SANITATION

44 /| MANAGING OUR SUPPLY CHAIN

We understand that our SUSTAINABLY
long-term sustainability is intrinsically linked
to the environment and the natural resources 62 / BUILDING OUR PEOPLE

on which we depend, from farm to consumer
and back again. We must therefore ensure
that our supply chain practices are efficient,
agile and geared to protect the planet — while
meeting our customers’ requirements in full.
Read more from page 44.

72 / ABOUT OUR REPORT

The board’s social and ethics committee has
considered detailed reports on the matters discussed
in this report. In general, the committee is satisfied
that Distell is fulfilling its social and ethical obligations
as a good corporate citizen. The committee reviewed
this report and collectively believes it fairly represents
Distell's sustainability performance for the 2019
financial year.

BUILDING
OUR PEOPLE

Our employees are at the
heart of our business and
our growth is driven by
the nearly 5 000 men and
women employed by Distell. We have a
wide range of programmes in place that
aim to create and encourage a diverse and Gugu Dingaan

safe work environment free of harassment Chairperson: Social and ethics committee
and discrimination. We strive to leverage
our employees’ capabilities to ensure a
sustainable talent pool. Read more from
page 62.

As our important stakeholders, | trust readers of
this report will find it insightful and reflective of
our ambitions to maximise our positive social,
environmental and economic impact.

Stellenbosch
27 August 2019
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We are Africa’s leading producer and marketer of wines, spirits, ciders and other
ready-to-drink (RTDs) beverages, enjoyed responsibly by people across the world.

Our portfolio of brands offers consumers a choice for every occasion and provides unique
moments of social enjoyment. The value we create also enriches the lives of our employees,

shareholders and the communities in which we live and work.

Find out more about our portfolio of brands, our operations and our performance in the regions in which we operate in our integrated

annual report available online.
Our purpose: Creating memorable moments, crafting a better future.

We are committed to

We are passionate about our excellence in everything we do.

customers and consumers.

We delight our consumers by We challenge, then commit.

putting them first. We are digitally fluent.
As our customers grow, we grow. We fail fast, and learn
We think and act like business faster.

owners.

¥, Areas of operation

«

We win by collaborating
with integrity, honesty and
respect.

— We dare to care.

— We build trust together.
— Together, we play to win.

SOUTH AFRICA
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African
offices

¥

NAMIBIA

¥

Distillery & Operations

> Worcester

Operations & Packaging
> AdamTas

distribution centres
(incl. four in Namibia)

p ) > Goudini > Nederburg
1 \ / J g ‘ J > VanRyn's > J.C. Le Roux
. ~ ; / \ > Wellington > Port Elizabeth
> Monis (Paarl) > Springs
N ' > Durbanville Hills > Wadeville
> Plaisir de Merle
A V
% v international > Alto
P CHINA \ offices
g% A
( WU’/ oY 4
b TAIWA

trade express sites
(incl. one in Eswatini)

M dedicated export
\ warehouses

This report relates to our operations in South Africa, unless otherwise
indicated.
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We are building a sustainable and competitive regional
business that can stand its ground in Africa and select
geographies around the world. There is strong evidence
that our business is evolving for the better and we are
gaining positive momentum.

+

While our water usage per litre
of production was more than in
2018, it is 19,3% lower than our
2014 base year and we are on
track to achieve our overall
2020 reduction target

+

While we emitted more
greenhouse gas emissions than in
2018, emissions are 10,5% lower
than our 2014 base year and we
are on track to achieve our overall
2020 reduction target

We continue to invest in
training and growing our
employees and future leaders

+

While our non-renewable electricity
usage per litre of production was
more than in 2018, it is 15,6% lower
than our 2014 base year and we are
on track to achieve our overall 2020
reduction target

We maintained our level 4 B-BBEE
status due to focused strategy
implementation and a strong

sense of ownership among the
various business units and functions
responsible for our B-BBEE scorecard

The number of black women-
owned enterprises within our
supply chain continues to increase

Group revenue increased year on year — enabling us to modernise our
assets and make our supply chain more efficient, agile and sustainable



LOOKING BACK ON 2019

We see sustainability as a business enabler to grow
our brands, revenue and sales, but also to embed
ourselves meaningfully in society and be a partner
to the communities in which we operate.

Past efforts have given us a strong base from which to move
forward — but we are not satisfied yet. Each year brings an
opportunity to set challenging targets against new benchmarks and
find better and more innovative ways to manage and use resources.

For example, we lifted the momentum on transformation along our
value chain and our efforts did not go unnoticed. We were announced
as the overall winner at the 2019 Absa Business Day Supplier
Development Awards. However, we recognise there is more to be done,
particularly to play a role in stimulating the economy along our value
chain and in the communities in which we operate. Going forward,

we aim to grow our supplier base by focusing on agriculture and
developing empowered apple and grape farmers along our value chain.

Our Taverner Training Programme was launched during the year to
empower female taverners along our value chain and we are proud
to report that, of the 397 tavern owners who participated in this
programme in 2019, 332 were women.

We are exceptionally proud of our Springs facility, which is our largest
production site and a modern, world-class, end-to-end cidery of scale
featuring innovative green technology. This includes a new wastewater
treatment facility, a biogas-fuelled generator as well as a roof-mounted
1400 kWp solar plant. Our Adam Tas and Wadeville facilities are being
modernised to deliver similar best-in-class manufacturing practices.

We have not forgotten the impact that water shortages and severe
drought had on our operations in the Western Cape, particularly the
stress this placed on our supply chain. Water usage therefore remains
top of mind and we reduced consumption year on year. Unfortunately
we were unable to achieve our 2019 environmental performance
targets related to effluent and greenhouse gas emissions as well as
the use of non-renewable electricity and on-site fossil fuels. However,
| have no doubt that as a team, we can achieve what we have set out
to do by 2020 - backed by our passionate and proud teams.

ALIGNING OUR SUSTAINABILITY
JOURNEY WITH LEADING PRACTICE

We strengthened our involvement with the United Nations Global
Compact (UNGC), a strategic initiative that encourages businesses
worldwide to adopt socially-responsible policies and practices

to achieve sustainable development. We increased our level of
engagement from a signatory to a participant. This enables us to
engage with the UNGC at a global level as well as nationally, which
will accelerate our sustainability efforts and scale up our impact.

We continued to align our business activities and programmes with
the SDGs. Our efforts were acknowledged by industry leaders,
with Distell featured as a best practice example in South Africa’s
Voluntary National Review of private sector support of the SDGs.

This is a testament to our commitment to find business-led
solutions that are responsive to the needs of markets, communities
and consumers in South Africa and around the world.

Locally, we are committed to implementing best practice social
compliance practices on our farms. This is supported by our
partnership with ProCare, a leading emotional wellness company
that provides critical psycho-social support to our farm workers
and their families. We made good strides during the year but social
compliance remains a significant issue for our industry, particularly
in the Western Cape. We will continue to engage thoroughly

with relevant stakeholders to identify how we can better support
workers and their families on our farms.

Generally, good governance remains a focus and our Sustainability
Council continues to play an important role to ensure alignment
between our business strategy and sustainability efforts.

LOOKING FORWARD TO 2020
AND BEYOND

Looking forward, we want to extend our positive
impact to those areas of our business where we
see the greatest opportunity. For example, we
will increase our focus on agriculture, particularly
developing transformational partnerships that
generate long-term value for the South African
economy. This is part of our ambition to contribute '
meaningfully to the challenge of land transformation

in South Africa, which remains a priority concern for
business, society and government.

While it is still early days, | also believe there is
significant opportunity for Distell to be a force for
social good in each of the African countries in
which we operate. This will receive ever-
increasing attention over the course of
the next few years as we extend our
reach across the continent.

Despite the challenges, | hope you
are as delighted as | am with our
sustainability performance in 2019
and are looking forward to the
next phase of our evolution!

RICHARD RUSHTON |‘GROUP CEO

Stellenbosch
27 August 2019
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BUILDING ON OUR HERITAGE AND LOOKING AFTER
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A key aspect of our business transformation journey has been reshaping our culture so that it is
aligned with our strategic aspirations. In 2019, we refined our purpose statement and values to
reflect Distell’s evolution over the years. These foundational elements serve as constant points
of reference for who we are and for how we should behave as an organisation.

Our new purpose captures the customer and consumer experience associated with our award-winning brands. It recognises our role
as a corporate citizen and our obligation to act responsibly and pursue excellence in everything we do.

Our values have been reshaped to reflect what we stand for as an organisation and act as guiding principles. At the foundation of these
values is a total commitment to our consumers and customers, characterised by an unwavering passion to serve their needs with integrity
and excellence.

OUR SDG REPORTING JOURNEY CONTINUES TO MATURE - seeeeeeeresssssssmsmsessssssssnnsssses

—o We concluded a workshop in 2018 to understand
the SDGs and identify where Distell can make
the most significant impact. Relevant SDGs were
mapped to the activities and programmes along
our value chain.

\ As an outcome of this evidence-based
J, assessment, we reviewed the SDGs
reported on in 2018 to ensure they
accurately reflect where our business
activities and programmes can have a
meaningful impact.

To ensure a measurable contribution, we performed an exercise in 2019
to validate our chosen SDGs and their underlying targets against the
key performance indicators tracked across our value chain. This process
was done using an end-to-end data analytics platform that will give us
complete oversight of our performance data and enable us to monitor
our progress against and contribution to our chosen SDGs.

( We took new steps
during the year to
improve the accuracy of our

b disclosures against these

We are now in the process of identifying specific targets per goal as well important global goals and

as key internal performance indicators that will be used to track our enhance the transparency
contribution to our chosen SDGs. These performance indicators will be of our reporting.
aligned to our sustainability strategy and support our 2025 targets.

Read more on page 8.

DISTELL'S YOUNG SDG PIONEER: RECOGNISING THE ACTIONS WE
HAVE TAKEN TO ALIGN OUR BUSINESS WITH THE SDGS

A Distell employee, Blain van Wyk, was recognised as second runner-up in the 2019 UNGC Network/South Africa Young SDG Pioneer
programme. The recognition is a testament to our commitment to drive the SDGs within our business. It further reflects the
collective efforts of our sustainability team to foster a culture of shared value creation among our employees and across the entire
Distell value chain.

V/NV/N/NV/N/N/N NN/ NN /NN /N /ANV/N/N
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5 GENDER
EQUALITY

3 GOOD HEALTH
AND WELL-BEING

17 PARTNERSHPS AN Ve
& 2 A

FOR THE GOALS
4 QUALITY
EDUCATION

6 CLEAN WATER
AND SANITATION

13 e CARE AND
CONTRIBUTE

8 DECENT WORK AND
ECONOMIC GROWTH

9 INDUSTRY, INNOVATION
AND INFRASTRUCTURE

Key:

Our primary SDGs include SDGs 3, 6, 8 and 12

Our secondary SDGs include SDGs 1, 4, 7,9 and 13

SDGs 5 and 17 are foundational goals that cut across our value chain

SOUTH AFRICA’S 2019 VOLUNTARY NATIONAL REVIEW: WORKING WITH
GOVERNMENT TO ACHIEVE THE COUNTRY'’S DEVELOPMENT PRIORITIES

The Global Compact Network South Africa (GCNSA) is part of the UNGC. In 2019, the GCNSA facilitated a review of actions being
taken by South Africa’s private sector to deliver on the SDGs and the 2030 Agenda for Sustainable Development. South Africa was
one of 51 United Nations member states that volunteered to present its Voluntary National Review (VNR).

We are proud to report that our efforts to align the SDGs along our extended value chain were recognised by
the GCNSA and were featured as a best practice example in South Africa’s VNR. This recognition acknowledges
our commitment to work together internally and with other stakeholders to respond to the national and global
challenges of poverty, inequality and environmental degradation.

1 DISTELL | Sustainability Report | 2019



OUR STRATEGY TO TAKE US
FORWARD TO 2025

For Distell to thrive, we require prosperous communities and consumers. We therefore aim to stimulate economic prosperity and ensure
communities are better off because we are there. Sustainability is a critical enabler of this and, in this way, supports our broader business strategy.

We continued the robust implementation of our sustainability strategy during the year. Notably, we identified four strategic pillars that will guide
our performance going forward. These are planet, people, profit and purpose. These pillars are aligned to the key areas along our value chain,
namely promoting responsible drinking, achieving transformation, managing our supply chain sustainably and empowering communities.

For each pillar of our strategy, we are in the process of setting ambitious sustainability targets to take us forward to 2025 and want to align
these targets to our primary and secondary SDGs. As part of our maturity journey, we tracked our performance for 2019 against the broader
SDG targets identified by the United Nations. Going forward, we will identify specific internal targets per SDG that will be aligned to our
broader 2025 targets and sustainability strategy.

Read more about our SDG reporting journey on page 6.

PURPOSE
52

We are committed to leading Africa’s alcoholic beverage sector, by leveraging our Brands with
Purpose and innovating the ‘use to reuse’ of produce waste and by-products. This supports our key
focus areas ‘managing our supply chain sustainably and achieving transformation.

Targets to 2025
We want to continue to embed meaningful Brand with Purpose initiatives where opportunities exist along our value chain for
select brands.

What we have achieved

- The Amarula Trust and WildlifeDirect partnered in 2016 and have since launched three global campaigns to raise awareness of the plight of the
African Elephant — read more on page 60

— Drostdy-Hof and the Pinotage Youth Development Academy have collaborated to establish a one-year Protégé Programme at Distell - read more
on page 32

PLANET

We are committed to managing our environmental matters as an integral part of our business and our licence
to thrive. This supports our key focus area managing our supply chain sustainably.

Targets to 2020

We have set ambitious targets to reduce our use of electricity, water and energy as well as our greenhouse gas emissions, effluent
discharge and waste management from the 2014 base year. Targets will be revisited at the end of 2020 to consider including
Africa and international facilities. This might require a new base year.

What we have achieved

Target 6.3 (improve water quality) Target 7.2 (increase renewable

— Volume of wastewater and effluent 16,7% lower than 2017 base year energy)

— Springs 1400 kWp solar PV plant
generated 2 036 786 kWh of solar power

CLEAN WATER
AND SANITATION

Target 6.4 (increase water use efficiency )
— Water treatment and water reclamation facilities at three sites
Target 6.6. (restore water-related ecosystems) Target 9.4 (make infrastructure and
— Founding member of the Stellenbosch River Collaborative and active industries more sustainable)
participant in the Co-Go initiative (R1 million donated to date) & —  Greenhouse gas emissions 10,5%
lower than 2014 base year

INDUSTRY OVATION
AND INFRASTRUCTURE

Target 12.2 (efficient use of natural resources)
— Water used per litre of production 19,3% lower than 2014 base year

Target 12.5 (reduce waste generation)

— 79146 tonnes of glass returned and reused

— Only 1% of all packaging by weight is plastic

- Launched GreenUP, a post-consumer waste recycling programme

Target 11.6 (reduce environmental

impact)

— Implementation of lightweight packaging
materials under way

WWW.DISTELL.CO.ZA



PEOPLE

We are committed to ensuring that the communities in which we operate are better off because we are
there. Our sustainability purpose also acts as a talent magnet for Distell. This supports our key focus
areas empowering communities and promoting responsible drinking.

Targets to 2025
We want to empower communities by creating access to jobs, mentoring women, promoting responsible consumption and
encouraging more of our employees to give back through our employee volunteer programme.

What we have achieved

Target 3.5 (strengthen prevention and treatment
GOOD HEALTH
MONELSEN: of substance abuse)
_/\/\/\. — 196 pregnant women supported through FARR
— 213 pregnant women supported through FASfacts
— Over R20 million invested in harm reduction through
Aware.org.za
— Launched our #RespectNotRegret campaign in October 2018

Target 1.3 (implement social protection

systems)

— 100% of premium grape and wine suppliers are
WIETA certified

1 0]
POVERTY

. Target 8.7 (eradicate forced labour)

EGONOMIC GROWTH

Target 4.4 (increase youth and adults with

relevant skills)

- Funding provided for 23 students to obtain
qualifications in the hospitality industry

- Sponsored Ranyaka Community Transformation’s
Building Business programme

QuATY
EDUCATION

U]

- 100% of premium grape and wine suppliers are WIETA certified

Target 8.8 (promote safe and secure working
environments)

— Zero work-related fatalities

— 29 878 consultations across our on-site clinics

" Target 5.5 (effective participation and equal - Headline sponsor of University of Stellenbosch Small
5 B opportunities for Women) Business Academy’s Development Programme
- 43% of appointments and 38% of promotions went — Funder and partner to Chrysalis Academy since 2012
to women

- 50% gender representation directive set across all
management occupational levels

Target 1716 (enhance partnerships for sustainable

development)

— Launched the Distell Gender Inclusivity Flagship Programme
using the Women’s Empowerment Principles Gender Gap
Analysis Tool

17 PARTNERSHIPS
FOR THE GOALS
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PROFIT

We are committed to embedding shared value in our management strategy by identifying business opportunities
that also serve as solutions to social problems and, in doing so, achieve economic success. This supports our key
focus area achieving transformation.

Targets to 2025

We have set ambitious targets to empower apple and grape farmers and female tavern owners along our value chain as well as
create jobs by developing a circular economy for post-consumer waste. We continue to develop and entrench business processes
to improve our B-BBEE scorecard.

What we have achieved

Target 8.2 (achieve higher levels of economic
DECENT WORK AND ..
ECONOMIC GROWTH producﬂwty)
— Total value of our enterprise and supplier development
programme is R89,1 million
— 11 businesses and eight producers signed on to this programme to date

Target 12.7 (promote public procurement

practices)

- 11% increase in number of black-owned businesses
in our supply chain

- 12% increase in number of black women-owned
Target 8.3 Spromote formalisation of micro-sized enterprises in supply chain

enterprises

- Launched GreenUP, a post-consumer waste recycling programme

Target 8.5 (achieve full employment for all)

— 332 female tavern owners reached through the Distell Taverner
Training Programme

o
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OUR STAKEHOLDERS

Maintaining sound, transparent
relationships with all our stakeholders
is a priority because our long-term
sustainability depends on them.

Our ability to deliver on our strategic objectives is dependent
on a diverse group of stakeholders who all have a legitimate
interest in the way we conduct our business. Our approach to
stakeholder engagement is therefore aimed at building and
maintaining quality relationships that help us achieve more and
do better. This is supported by regular engagement with our
stakeholders to understand their needs and expectations and

respond accordingly. We welcome stakeholder feedback and take

it seriously because it is invaluable to our continued success.

The social and ethics committee oversees and monitors the
implementation of the Group Stakeholder Management
framework, which outlines our philosophy and guides

our relationships with stakeholders. Engagement and

communication happen at corporate level and at touch points

across our business. Information about how we engage with
our stakeholders is detailed in our 2019 integrated annual
report, available on our website. Insights into programmes
and initiatives for our various stakeholders is also featured
throughout this report.

Q0O Employees

Read more from page 62.

Communities

Read more from page 34.

Suppliers

Read more from page 26.

Government

Read more from page 23.

Strategic business partners

Read more online in our integrated report.

The environment

Read more from page 44.

Consumers

Read more from page 16.

Investors

Read more online in our integrated report.

Trade customers

Read more online in our integrated report.

Industry bodies

Read more online in our integrated report.

WWW.DISTELL.CO.ZA

WE TAKE GREAT
CARE TO ENSURE
GOOD GOVERNANCE
OF SUSTAINABILITY

Our sustainability strategy is overseen by the sustainability
council, which was established in 2017 and provides critical
oversight of the various sustainability functions within Distell.
Council membership includes senior management and the
Group CEO. The council is headed by Bridgitte Backman,

our director of corporate and regulatory affairs. The council
meets quarterly and monitors Distell’s action plans and
performance against set metrics relating to:

— SHERQ (safety, health, environment, risk and quality);

— Public policy (industry and geography-related) and
regulatory affairs;

— B-BBEE and transformation;

— Corporate social investment;

— Enterprise and supplier development; and

— Human rights and social compliance.

The ultimate custodian of sustainability at Distell is our
social and ethics committee, which oversees our sustainability
performance and provides feedback to our board on whether
it believes the business is fulfilling its social and ethical
obligations as a good and responsible corporate citizen.

The social and ethics committee takes a principles-based
approach, guided by regulation 43 of the Companies
Regulations and the ten principles of the UNGC.
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Taking steps to ensure that the content of this report is accurate and reflects our sustainability
performance.

We work with our internal audit team to review the accuracy and validity of this report. Internal audit is a significant contributor to our defence
systems and helps to ensure that any reporting or disclosure risks are understood, identified and effectively managed and mitigated.

n_o Our sustainability team works with internal stakeholders, our suppliers

and the various programmes along our value chain to compile the content
for this report. This includes gathering qualitative and quantitative data of
the past financial year and identifying future focus areas.

Once drafted, the team submits this report
to internal audit, who works independently

to check the accuracy and validity of the ensures that they are fixed before finalising

B_Q Any errors picked up by internal audit are
reported back to the sustainability team, that

information. To do this, internal audit traces

information to an independent source and/or

performs a recalculation of quantitative data
to ensure that it is accurate.

the report and making it publicly available

to our stakeholders. Internal audit also advises
on statements that cannot be verified due to

a lack of supporting documentation.

WV AAAAS

This is the eighth year
that our sustainability report
has been reviewed by internal
audit. For the last two years, we
have received a rating of ‘very good’,
meaning that report controls are

Finally, internal audit submits the sustainability
report to our audit and social and ethics
committees, which provide the sustainability
team with a rating that reflects the audit opinion
and risk profile of the report. The team uses

this information to improve the accuracy of our
sustainability report year on year.

adequate and provide reasonable
assurance that content is
accurate and valid.

1 DISTELL | Sustainability Report | 2019
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SUSTAINABILITY ISSUE

WE UNDERSTAND THE THINGS THAT
THREATEN OUR SUSTAINABILITY

We held a workshop to better understand the sustainability-related issues facing
our business. As an outcome of this process, we identified the following as key
focus areas to ensure the continued implementation of our sustainability strategy.

WHAT THIS MEANS TO DISTELL

Mitigating the impact
of climate change

Responsibly managing
materials and waste

Securing a reliable supply
of water and managing
wastewater and effluent
responsibly

Safeguarding the wellness,

health and safety of our
employees

Promoting individual rights
and freedoms across our
operations

Stimulating the growth of
resilient local economies

Securing our talent
pipeline

WWW.DISTELL.CO.ZA

We depend on agriculture and a secure supply of water. Climate change

and related extreme weather events may negatively impact the quality
and availability of these resources and, in particular, apple and grape
production. This affects the security of our supply chain. Changes in rainfall
patterns may particularly affect our ability to access water used in cleaning,
processing and the final production of wine and cider.

We generate waste during the production, packaging and distribution of
our products that must be managed responsibly to reduce legislative or
compliance-related consequences. Consumers are also growing increasingly
concerned about the damaging effects of plastic on the environment.
Failure to manage this material responsibly could result in significant
reputational damage.

Distell depends on water for agricultural expansion, the production of raw
materials and for manufacturing. The importance of a reliable water supply is
critical. Wastewater and effluent are by-products of our production processes.
Our reputation is at risk if we fail to manage our operations and the potential
impact on water quality.

Wellness, health and safety are particularly important in a production or
manufacturing environment as employees are exposed to various occupational
injuries and diseases. An effective strategy to manage and mitigate these risks is
therefore essential to ensure that our employees can function at their best.

The focus on social compliance within the wine industry has increased
significantly. Customers and consumers demand assurance that acceptable
social standards are being met by Distell and our suppliers. Failure to meet

or exceed these expectations could negatively impact our financial performance
or damage our reputation.

For our business to thrive, we require resilient economies in the areas where
we operate. We therefore have to play our part in broader social and economic
transformation to foster inclusive participation and the empowerment of
individuals, communities and suppliers along our value chain.

Our decentralised model requires specialised skills and we need sufficient
internal talent to support our inorganic growth pipeline. Distell’s change
journey could detrimentally impact our stakeholders. This includes risks related
to corporate reputation and the loss of critical skills.




WHAT WE ARE DOING ABOUT IT

Our largest impact on climate change is caused by burning fossil fuels on-site
to generate steam for our boilers and by the purchase of coal-based electricity.
In response, we have installed solar PV facilities at one of our sites, and
generate biogas/methane-based electricity at one of our sites. We also
invest in research to support the sustainability of the supply of key grape

and apple requirements.

We reduce the impact of glass in our packaging activities by adopting the ‘three
Rs’ of waste management: reduce, reuse, recycle. Where appropriate, we have
switched to materials that are more environmentally friendly or reduce volume
and weight to landfills. We also launched our GreenUP initiative during the year,
a recycling programme based in Khayelitsha, Western Cape.

In 2017 we established a sustainable water supply programme and water crisis
committee to develop and implement interventions to reduce water usage
and mitigate the threat of Day Zero. To manage wastewater and effluent, we
have water treatment and water reclamation facilities at three of our production
sites. We conduct effluent characterisation studies to inform the design of
appropriate wastewater treatment facilities at sites.

We have an employee safety, health and wellness programme and a
comprehensive occupational health and safety (OHS) strategy in place.
On-site clinics provide occupational health services to operational employees.
Annual education session and our employee assistance programme (EAP)
offers employees the chance to address personal issues impacting their work.

We are creating a best-in-class, company-wide social standards framework to

align our standards with all major national and global social compliance
frameworks. We are also collaborating with our producers, suppliers, manufacturers
and distributors to ensure that all our products will be harvested and manufactured
to these same environmental, ethical and human rights standards.

We support government’s broader national transformation goals and create
opportunities to reduce poverty and inequality, and in particular gender inequality.
This is guided by our integrated B-BBEE strategy and innovative approach to
enterprise and supplier development.

We strengthen our employment policies and practices, and our reward systems,
to ensure the right talent is identified, recruited, developed and retained.
Skills gaps are identified and filled through talent management and recruitment
processes. We have leadership capability and development processes in place.
Effective change management initiatives support and enable our change journey.
Our talent management process is used to protect critical skills.
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At Distell, we look at each stage of our operations for opportunities to make a positive
impact — from the apples and grapes on the vine to using recycled glass. This graphic
tells our story through the journey of a bottle, which is formed and reformed as it moves

through our cycle of care.

g

Today, the bottle’s destiny is an accessibly priced,
low-alcohol wine. Although the alcohol is less, this
wine offers the same depth of flavour and sense of
occasion as our alcoholic beverages.

Read more about how we are offering our consumers more

choice on page 22.

7N\

T © 29
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The bottle watches the farm @
©© workers among the vines.
©©©©© A lady picking grapes has been
@) there before - she stays with
us because labour is decent and
her payment is fair. Well-being
programmes ensure she is happy
and safe.
Read more about our responsible
agricultural practices on page 59.

The farmer is innovative and his production processes
progress all the time. Water is scarce, and the bottle
is glad to see new groundwater pumps, water being
recycled and less water being used than before.

Read more about what we are doing to reduce our water
consumption on page 50.

WWW.DISTELL.CO.ZA
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Ready to leave, the bottle notices the
health warning on its product label. This is
part of our commitment to brand products
with care and promote responsible drinking.
Read more about how we develop and distribute
our products responsibly on page 22.

—0

On the factory floor,
someone checks carefully
to ensure our health and
safety standards are met.
Read more about how we are
enhancing employee wellness,
health and safety on page 66.

As the bottle moves inside
to be filled, it sees someone
from Distell taking the
farmer through an audit

to ensure he complies with our social,
ethical and environmental standards.
Read more about our responsible agricultural
practices on page 58.




The bottle is carried to a nearby
show where local youths perform.
The show is sponsored by Distell,
who is helping to enrich this
community and give it a lift.

Read more about how we empower
communities through arts

and culture on

page 40.

The bottle is loaded into a
truck. We helped the driver
start his own business and
he now forms part of our
value chain. He handles

the bottle with care

and soon it is on its way.
Read more about our enterprise
and supplier development
initiatives on page 28.

\__ITITITl

)

Soon the bottle is empty and it is time
for it to be melted down and start afresh.

Read more about what we are

doing to reduce the amount of

glass we buy on page 54.
oo
N\

-

T

The bottle journeys to a local community tavern
and is glad to see there are no youths inside. The
tavern owner completed our Taverner Training

Programme and runs a tight shop.

Read more about this programme and how we

encourage responsible trading on page 26.

Served to a table of
friends, the bottle notices
that one is pregnant

and is happy when she
waves it away. She has
been on the Healthy

Mother, Healthy Baby (HMHB) \

programme and is not drinking
while pregnant.

Read more about this and the
other programmes we support to
promote responsible drinking on
page 16.

Distell’s cycle of
care closes another loop
and the bottle begins

another journey - each
time seeing a better
world.

—

This time the bottle will carry cider
and be part of our ‘Give back, Get
back’ (GBGB) initiative.

Read more about this and our other waste
management initiatives on page 54.

O

This story formed part of
our submission to the GCNSA's
VNR and highlights some of the
actions we are taking to deliver on
the SDGs and South Africa’s broader

transformation agenda. It further
demonstrates our commitment to
the UNGC and what we are doing
to play our part in shaping a
sustainable future.

We sponsor a waste picker through
our GreenUP initiative, a new
enterprise supporting our efforts to
create a circular economy. The bottle
plays its part to create jobs and
sustainable income streams in rural
economies.

Read more about GreenUP on page 56.
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As part of our ambition to create memorable moments and craft a better future for all our
stakeholders, we promote responsible enjoyment of our products.

3 GOOD HEALTH
AND WELL-BEING

e

Ensuring healthy lives and
promoting well-being at all
ages is essential to sustainable
development.

For us at Distell, we recognise our
responsibility to reduce alcohol-
abuse-related harm. Through the
programmes and partnerships
discussed in this chapter, we
primarily contribute to indicators
under SDG 3.

We indirectly contribute to SDGs
5and 8.

5 GENDER
EQUALITY

8 DECENT WORK AND
ECONOMIC GROWTH

o

g

Aware.org.za focuses on
key areas to put an end
to alcohol abuse and
misuse in South Africa.

WWW.DISTELL.CO.ZA

Our responsibility to promote responsible drinking extends into the communities where our
products are consumed, and we are focused on combating the social and economic impact of
alcohol abuse. We invest in harm reduction initiatives (including responsible advertising) and
ensure that we expand our portfolio to offer consumers greater choice.

CONTRIBUTING TO HARM
REDUCTION

Alcohol can form part of a balanced lifestyle when consumed responsibly. However, maintaining
this balance, including choosing to drink or not to drink, can be challenging for some consumers.
Alcohol abuse results in health and behavioural risks that put significant strain on individuals
and their families and disrupt communities.

As a key player in the alcoholic beverages industry, we understand our responsibility to be
part of the solution and reduce the harmful impact that alcohol abuse can have on health

and well-being. We are a proud member of Aware.org.za. In addition, we have developed
transformational partnerships with FASfacts and the Foundation for Alcohol Related Research
FARR. Through these partnerships we focus on empowering women in the communities in
which we operate by applying theories of change and equipping them with the knowledge and
skills they need to improve their lives and the lives of their children. This supports our broader
transformation agenda as well as our contribution to the SDGs.

OUR PARTNERSHIP WITH AWARE.org.za

Aware.org.za’s targeted on-the-ground programmes are designed to drive social
change, promote responsible drinking and make a sustainable difference in
communities. To achieve this, Aware.org.za performs ongoing research and provides
effective collaboration with partners in multiple provinces across South Africa.

"Awareorgza 1§ well placed 0 rewrite Hhe norvative o alcokhol
obuse W Jouth Africo. T48 role S 40 Support businesses ond
society 40 achieve deep and sustoivoble sociol change for

he qgreoter good. Our multi-stokeholder approach wmokes i+

imperotive 10 ensure ot everyone is oligned and working
towards o Single goal. This co-ordinoted ond collaborative
effort is supported by Aworeornzo members, WhO recoguise e
mgortance 0% creating o cultre 0% responsiole drinking, This
i§ 0 ourvey thot Wil see us ot only disrupting the current
frends but also tuming the +ide on alcohol abuse and wnisuse.
T+ will also make us all responsible for +he better!

Ingrid Louw, chief executive officer of Aware.org.za
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In addition to Distell,
other members of
Aware.org.za include
various alcoholic beverage
manufactures in South Africa
as well as 2 500 primary
wine producers.

Over

R20 million

invested in

Last year, we committed to strengthening
our relationship with Aware.org.za by
increasing our annual contribution up

from R14 million in 2018. In 2020, we will
continue to work alongside Aware.org.za and
provide meaningful support and investment.
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AWARE.ORG.ZA'S PROGRAMMES ACROSS SOUTH AFRICA IN 2019

Leveraging the ®
support and investment ®
of its members, Aware.org.za

implements a range of different
programmes and initiatives across
South Africa each year. Here we !
provide details on just some of ' o ‘
the projects undertaken by the ®
organisation in 2019 across
each of its focus areas.

“YlaaaalY” oo °

Aware.org.za’s programme footprint as at February 2019.

@ A better tomorrow starts today

Underage drinking (drinking alcohol when under the age of 18 is common in South Africa and can lead to poor decision-making that
increases the risk of physical and social harm. To tackle this problem, Aware.org.za has developed a multi-pronged programme called
It Starts Today. This programme includes the distribution of specially developed material to schools, allied with workshops and online
support for teachers. Ultimately, /t Starts Today aims to help South Africa’s youth imagine — and then attain — a better tomorrow by
changing their perceptions about underage drinking and educating them on the harm associated with alcohol abuse.

Over the past 12 months, the /It Starts Today programme was rolled out across Botshabelo and Bushbuckridge
communities in the Free State and Mpumalanga and reached 4 953 learners in eight schools.

WWW.DISTELL.CO.ZA



Know when you are drinking

too much
Aware.org.za is focused on enabling a culture of moderation and
responsible alcohol consumption. This includes making people
aware of the dangers of binge drinking — a term used to describe an
excessive amount of alcohol consumed by an individual in a short
period of time. This is typically defined as four drinks for women and
five drinks for men in about two hours.

In May 2019, Aware.org.za partnered with the
Gauteng Liquor Board and the Johannesburg Metro
Police Department to create awareness about the
harmful effects of alcohol abuse at the South West
Gauteng TVET (Technical and Vocational Education
and Training) College Career Expo.
During the one-day expo,
Aware.org.za reached over

4 000 students and equipped
them with the knowledge to
make informed decisions about
their alcohol consumption.

1 unit

of alcohol:

1/2 of a glass 2/3 of a bottle 1tot

@ Having even one drink? Rethink.
Don’t drink and drive.

Drunk drivers remain one of the biggest threats to road safety in
South Africa. Aware.org.za encourages responsible consumption.
This includes creating awareness about the dangers of drinking
and walking in the road and understanding the rules for legal
alcohol consumption in South Africa when driving (a blood
alcohol limit of 0,05 g per 100 m&).

A

Road crash risk

Blood alcohol concentration (BAC) g/d¢

@ Safe, sensible and responsible drinking
and retailing

Community formalisation includes collaborating with liquor traders
to ensure that communities have access to well-kept safe public
spaces and alcohol retail outlets. To achieve this goal, Aware.org.za
is collaborating with various strategic partners to roll out its
Responsible Traders Facilitation (RTF) programme in four provinces
across South Africa. These include Mpumalanga, Free State,

Eastern Cape and Gauteng.

About 724 tavern owners around Gauteng, Eastern
Cape, Free State and Mpumalanga benefited from
Aware.org.za’s RTF programme. Importantly, these
beneficiaries were equipped with an understanding

of the implications of applicable liquor laws on their
businesses and were provided with mentorship to help
them operate legally. Ultimately, the RTF programme
aims to foster positive relationships between retailers
and the communities they serve.

Their tomorrow starts when you

don’t drink

Fetal alcohol spectrum disorder (FASD) can occur when a woman
consumes alcohol during pregnancy. Alcohol use during pregnancy
is a leading cause of preventable birth defects and developmental
disabilities in children worldwide. Aware.org.za is committed to
creating awareness of FASD through a variety of programmes and
campaigns that target at-risk vulnerable youth and adults.

Currently, Aware.org.za has several FASD programmes
in place across the Western Cape and Eastern Cape.
These comprehensive programmes include extensive
research, community awareness and capacity
development as well as prevention programmes.

NeAAAAL TN

74
J§f  Vehaveaisotkenan QY

active role in raising awareness

V_ around the consequences of _V
M M

drinking while pregnant through

transformational partnerships
with FASfacts and the FARR.
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FASFACTS SUPPORTS AT-RISK

COMMUNITIES

Established in 2002, FASfacts is a non-profit
organisation that works with at-risk communities
to create awareness about the dangers of drinking
alcohol during pregnancy. We have supported
FASfacts’ Pregnant Women Mentoring Programme
(PWMP) since 2012.

The PWMP is managed by a social worker and run in partnership
with community members in Worcester, Western Cape. The
programme offers support, counselling and mentorship to
expectant mothers, as well as training on how to make positive
choices during pregnancy. Expectant fathers are also included,
thereby encouraging both parents to take responsibility for the
future of their unborn child.

In 2019, 12 new mentors were recruited and trained to provide
support to pregnant women in Worcester, bringing the total
number of mentors in this region to 44. These mentors
successfully recruited 153 pregnant women during the year.

Of the 153 pregnant women who were recruited and successfully
completed the PWMP in 2019:

97 51 20

started drinking
less during their
pregnancies

consumed alcohol  stopped drinking
when they joined thanks to the
the programme  mentorship provided
by the PWMP

Collaborating with FASfacts in the Eastern Cape

In 2015 we were approached by the Eastern Cape Liquor Board for
input on how to manage and reduce the socio-economic effects of
excessive alcohol consumption in the province.

Owing to the success of the PWMP in the Western Cape, we
entered into a strategic partnership with FASfacts, the Eastern Cape
Liquor Board and Rhodes University to roll out the programme

in the Mdantsane and Gonubie areas in East London in 2016.
Rhodes University was selected as a research partner to ensure
that the PWMP is implemented effectively and targets pregnant
women most at risk. The PWMP was launched in Mdantsane in
January 2018 and 20 mentors were recruited into the programme.
In year one, 60 pregnant women were recruited and successfully
completed the PWMP in March 2019. A second group of 60 women
were recruited in April 2019.

Of the 60 pregnant women who were recruited and successfully
completed the PWMP in 2019:

55 39 9

started drinking
less during their
pregnancies

consumed alcohol  stopped drinking
when they joined thanks to the
the programme  mentorship provided
by the PWMP
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“Our relotionship with Distell spons
more than 10 yeors, four communities
ond w0 provinces, impacting e lives
0f mony pregront women ond el
fomilies. Since +he nceprion of the
PLWMP, Distell hos provided nvaluoble
quidance, nput and support. TiAs

has ensured ot we con continue

our work and expand our progrovmme.
Tmportonty, Distells support hos enabled
us 10 meosure the PLWMPS sociol retum
on nvestment ond gqain a meoningiul
wnderstanding 0% Wow +he progravmme
mpacts communities and nfluences
pregriont moms 10 moke healty choices
thot will have o lifelong positive impact
on the lives o their bobies.

Francois Grobbelaar, /
chief executive officer of FASfacts \\I/
Al
A

={ mentors §
@ have been enrolled @
M

A

inthe PWMP

= i =7
</ since 2012. \/
/N A4

To strengthen the reach and impact of the
PWMP, FASfacts appointed an office manager
and two full-time community workers in
Worcester as well as a full-time community
worker in Mdantsane. The community
workers make a significant contribution to the
success of the PWMP as they provide a critical
link between the mentors, pregnant women
and social workers involved in the project.



FARR FOCUSES ON
THE PREVENTION AND
MANAGEMENT OF FASD

FARR is one of South Africa’s leading organisations
driving research on FASD and has implemented
nationally acclaimed prevention, support and
management programmes across South Africa.

We fund FARR'’s Healthy Mother, Healthy Baby (HMHB)
programme, which supports pregnant women in vulnerable
communities around Upington, Northern Cape, irrespective
of whether they use alcohol or not. The programme provides
motivational group support, home visits and a buddy
system to help expectant mothers avoid prenatal alcohol
abuse, entrench harm reduction thinking and enjoy healthy
pregnancies and happy babies.

Between August 2018 and July 2019, 196 women were
recruited to the HMHB programme. FARR also presented a
series of health talks at its various clinics to raise awareness
about the dangers of drinking during pregnancy, encourage
community and partner support for expectant mothers and
share key insights related to preventing FASD.

a A

1YY,

The HMHB programme is bolstered by the FARR Training
Academy, which targets health professionals, social workers,
community leaders and educators, and provides them with the
knowledge and tools to spread awareness about prevention.
This strengthens the capacity of communities to build positive
futures for their children.

N
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"Cesearch W our coundry ndicotes
ot there are mony ndividuals and
communities with low alcokol literacy
ond \i+fe knowledge about +he
hormful effects o alcolol abuse ond
FASD. The Support provided by Distel
over the post three years hos enabled
FAZE 10 ncrease the Bnowledge

ond skills 0% community members

in Upington and help them moke
better nfonmed decisions regarding
their alcohol consumeption. This 1§
particulony relevant omong women o
childbearing oge and +heir portners.”

Dr Leana Olivier, chief executive officer of FARR

NUMBER OF MOTHERS PARTICIPATING IN THE HMHB PROGRAMME

Pabellelo Rosedale

Louisvale Road

August 2018 to July 2019

August 2015 to July 2016

Raaswater Progress
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OFFERING OUR CONSUMERS
MORE CHOICE

While there is an increasing call from wellness-
focused consumers for premium non-alcoholic*
and low-alcohol experiences, they still desire
the same depth of flavour and sense of occasion
associated with alcoholic drinks.

Our current portfolio of non-alcoholic and low-alcohol brands spans the following categories:

Non-alcoholic sparkling wine: | Low-alcohol wine: Low-alcohol cider: Non-alcoholic cider:

CHAMDOR, DROSTDY-HOF SAVANNA SAVANNA
J.C. LE ROUX LIGHT, FLEUR DU LIGHT LEMON
CAP LIGHT

We continue to innovate by growing our offering and providing our consumers with an expanded selection of non-alcoholic
and low-alcohol products. This supports our ambition to combat alcohol abuse and inspire responsible enjoyment.

* According to requlations relating to the labelling and advertising of foodstuffs, non-alcoholic means not more than 0,5% alcohol by volume.

DEVELOPING AND DISTRIBUTING ) ‘_XY vy Yx# .
MARKETING CONTENT RESPONSIBLY \y/ Many of our
A

employees are
Our Marketing Ethics and Brand Communication Policy guides our exposed to alcohol in L

approach to developing and distributing ethical and responsible K the workplace. To encourage ‘ }
content when marketing and promoting alcoholic beverages to — . . p e —
consumers. This includes, for example, marketing moderate drinking y re_sponSIble behaviour Wlth!n W
as a relaxed, sociable and enjoyable part of life in safe and appropriate VL Distell, employee conduct is S
circumstances. We use clear, factual and neutral information about ' guided by a strict company- '
the alcohol content of our brands, and we communicate the dangers X R wide alcohol policy thatis 4N X
associated with alcohol abuse and drinking and driving through health v based on leading practice 7
warnings on our product labels. This policy includes an internal review V/ within our industr \V
and approval process to ensure compliance, as well as strict regulation /A Y ‘\
of all marketing that uses digital and social media platforms. v Y x ‘ Y \d
AAAS
A A ATIATIATEA o
:_.. P4 ..—.. ° ..—.. ° ..—.. ° ..—.O ° ..—
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MAKING SURE WE ADVERTISE
RESPONSIBLY

We use our marketing expertise to encourage consumption with care and deliver high-
impact campaigns that will positively impact consumer behaviour. We also comply with the
principles set out in the Aware Code of Communication regarding responsible advertising
and communication.

We launched our #RespectNotRegret campaign in October 2018. This campaign
encouraged responsible alcohol consumption among consumers by reminding them

that no matter what they choose to drink, they must know when they have had enough.
#RespectNotRegret reflects our ongoing efforts to create awareness about the dangers
of alcohol abuse and was advertised on national and regional radio stations and via social

THERE IS SUCH A THING AS TOO
MUCH OF GOOD

media, reaching over three million people nationwide.

Over 1,4 million consumers i Over 2 million consumers

reached via three SABC reached via social and digital
o,

radio stations media platforms

Facebook was the best 18- to 24-year olds were the
@ performing platform, best performing age group
reaching 1,9 million users on social media

These figures reflect the festive period from October 2018 to December 2018.

Enjoy Responsibly.
Not For Persons Under The Age Of 18.

WORKING ALONGSIDE
GOVERNMENT TO COMBAT
ALCOHOL ABUSE

South Africa continues to grapple with the economic and social impact of
alcohol abuse. We understand the challenge the government is facing and
are committed to working collaboratively to find sustainable solutions in
combatting and reducing alcohol harm. For example, our advertising is
sensitive to vulnerable consumer groups and we focus our education and
awareness efforts on responsible consumption.

Illicit trade in alcoholic beverages, including trade
in counterfeit products and cross-border smuggling,
remains a key business challenge and poses a risk to
our consumers.

Global market research company, Euromonitor
International, undertook a study to determine

the impact of the illicit trade of alcohol in seven
African countries, including South Africa. The study,
released in 2018, concluded that one in four bottles
of alcohol consumed are illicit, representing 25,8%
of the market. In addition, it found that the South
African economy suffered a fiscal loss of R6,4 billion
in 2017 due to illicit alcohol activities. Importantly
for our consumers, illegal alcohol products pose

a serious risk to their health and safety as they
contain potentially dangerous substances.

We are actively addressing other aspects of the policy:

Mitigate the socio-economic impact of alcohol abuse and alcohol-
related harm

We actively raise awareness of the long-term effects of alcohol abuse.
This includes a strong focus on FASD. Read more from page 16.

Transform South Africa’s alcoholic beverage industry

Our comprehensive and integrated B-BBEE strategy helps us achieve our
own transformation aspirations and those of government. Read more
from page 25.

Collaborate on key aspects of regulation to improve implementation
and adherence

We actively engage with government on proposed legislation through
the South African Liquor Brand Owners Association (SALBA) and other
industry bodies.

We have developed an internal framework to
address this issue and, through SALBA, CGCSA and
other industry bodies, we play an important role in
managing and co-ordinating industry initiatives to
combat the illicit trade in alcohol.

1 DISTELL | Sustainability Report | 2019
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Transformation is integrated into every aspect of our business and along our value chain. In
action, this means accepting differences, recognising the value of diversity and accelerating
lasting socio-economic growth in the key markets and communities in which we operate.

RESPONSIBLE

8 EEEE{.}L‘.’,’;”G".!‘U‘\‘N"& 12 ﬁﬂﬁ'{;’ﬁ‘.}ﬂgﬁm We are focused on doing more of the right things for the rights reasons while supporting

M m government’s broader national transformation goals. This includes creating opportunities to reduce

‘|| poverty and inequality, in particular gender inequality. This vision is outlined in government’s
National Development Plan. We are proud of our commitment to build and strengthen South
Africa’s economy. We contribute to achieving the full potential of people and communities across
the country through various initiatives, which are discussed on the following page and unpacked in
more detail throughout this report.

A continued lack of decent

work opportunities erodes the
basic social contract underlying
democratic societies: that all must

share in progress. Sustainable EQUALITY, TRANSFORMATION AND
economic growth therefore EMPOWERMENT MEAN BETTER BUSINESS AND

requires quality jobs and decent
working conditions that stimulate STRO \| G ER CO MMUNITI ES
the economy while not harming

) According to the World Economic Forum, it may take another 202 years to close the global
the environment.

economic gender gap if we continue at the current rate of progress. Companies around the world
are therefore acting to promote gender equality and women'’s full participation and leadership

in the workplace, marketplace and community, underpinned by the Women's Empowerment
Principles (WEPs). These principles are advocated by the United Nations Women and the UNGC.

For us at Distell, we focus on
inclusion and economic growth
along our value chain to reduce
poverty and inequality (including As part of our mission to do things better, we used the WEP Gender Gap Analysis Tool in
gender inequality). Through the November 2018 to assess gender equality within our business. Developed in consultation
with more than 170 companies, this online tool uses a global framework and helps companies
identify strengths, gaps, and opportunities to improve their gender equality performance. We
primarily contribute to indicators achieved a score of 30% (against a global average of 26,6%) and the ranking of ‘Improver’.
This means that we understand the importance of gender equality but are still working on
UndersBGsigiandile: a strategic approach to implement our commitment and measure and report on progress.
We indirectly contribute to SDGs We are up for the challenge and are taking steps to contextualise and localise the suggested
1,5and 17, management practices for the business units across our value chain. This will help ensure that our
approach to gender equality is aligned with global better practice. Going forward, our efforts in
this regard will fall under the Distell Gender Inclusivity Flagship Programme.

programmes and partnerships
discussed in this chapter, we

.1”?”“:" . 5?55231" "Diversity ond inclusivity allows us o broaden our horizons and uwlock

Lited) g creotivity ond nnovation. The Distell Gender Trclusivity Hogship Programme
Hherefore edsts 10 ot only frome Distells conversotion around. diversity

ond e importonce 0% inclusividy, bud also 40 ouide e agproach ond

direction 0% projecs e volue choin which ore relevant for women

and vioble for business. TWiS hhelps benefi+ sociol colesion and strengtinen

e business cose for wclusion

17 PARTNERSHIPS
FOR THE GOALS

&

200 000N \NAAP2000 00 NNAP200 0000\ \NAI2000 000 NNAAL20 00 0 0ANNANL200 0 000 NNAAF200 0 000 \NANP20 00 00N

/NSNS ONSHY N ONSY NSNS /O

Bridgitte Backman, director: corporate and regulatory affairs at Distell

“We ore commitred 10 our fransfonmotion jurmey, Which aims 10 crodt
o cultre 0F nclusivity with rich volues, voried ideos ond perspectives.
This ultimodely provides Distel with o competitive edge, wihich condributes
Towards sustainoble business success!

JP van der Walt, director: human resources at Distell
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DELIVERING ON OUR
B-BBEE COMMITMENT

Guided by our integrated B-BBEE strategy, we
continue to develop and entrench business
processes that support transformation.

MAXIMUM POINTS DISTELL'S VERIFIED SCORE
AVAILABLE FOR FY2018"
Equit The Distell Development Trust contributes to
quity hi 25 25 our B-BBEE ownership. Read more from
ownership page 70.
We understand the importance of and
support inclusive transformation to realise
Management 19 575 South Africa’s full potential. Our National
control ! Employment Equity Plan 2017-2022 sets key
workforce transformation milestones. Read
more from page 68.
Skills 20 + 5 BONUS 18,12 + 1,93 BONUS We have a range of skills development
devel t _ o5 = 2005 programmes in place to support and develop
evelopmen - - e our employees. Read more from page 64.
Distell’s inclusive purchasing strategy grows
our preferential procurement pool and creates
Preferential 25 + 2 BONUS 25+ 2 BONUS = market accessibility. This is particularly
procurement =27 15,07 important for small- and medium-sized
black-owned and black women-owned
businesses. Read more from page 32.
Where market access has been created
q but capacity is still required to meet the
::;egprlsﬁer 15 + 2 BONUS 15+ 2 BONUS = market need, our enterprise and supplier
uppt =17 17 development strategy facilitates business
development development and incubation. Read more from
page 28.
S We create value for the communities in
q 5 5 which we operate by leveraging strategic
economic partnerships across South Africa. Read more
development from page 34.
Total 109 +_91?80NUS 83,94 +_38'?387BONUS Level 4 contributor
- - ’

" Our B-BBEE scorecard was issued on 3 October 2018 for the 2018 financial year. This scorecard is valid until 2 October 2019.

“Digtell hos +oken o focused agpronch 10 B-BBEE and related dements. A concerted effort hos been vnade
0 ensure integration 0% projects ocross e scorecard for moximum impact ond business functions hove
Token ownership 0f the Work W e area of responsibility. This has resulted n mony Witiatives vot only
meeting B-BBEE requirements but olso hoving real social benelit When B-BBEE 1§ integrated nto our
business stroteay, the mpact i§ transfonmodtional

Nichole Solomons, manager: socio-economic development at Distell
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TOGETHER WE PROSPER: INTRODUCING
OUR TAVERNER TRAINING PROGRAMME

Distell developed a Taverner Training Programme designed to empower
female taverners with basic business and in-trade execution skills to
grow their businesses sustainably. The programme is a first for Distell
and advances collaboration from the boardroom to the taverns along
our value chain.

The programme was launched as a pilot in Gauteng and focuses on women-owned
taverns and counter service outlet owners, offering them various courses on common
retail issues and operational challenges as well as opportunities. It also provides insight
into how they can utilise marketing tools to grow their business and execute in ways
that excite consumers. The module touching on responsible retailing empowers

and encourages tavern owners to operate in a socially responsible manner within
communities. The programme is run over two days and consists of interactive training
and development.

&

397 tavern owners
who participated in this , g2 = . L :
programme in 2019, e 2 Al "The programme wos designed 0 empower primorily retoilers

332 were With business and +aver operotions sElS 4o profitably
women. @ -~ grow Haeir businesses while, o+ e same time, develoging a

— purposefl partniership With Hhaeir sugpliers, W +his case Distell”
nefres

Eddie Morris, CEO: Universal E.M. Solutions

M 111N

AN /N N NS AN VN /N

"I come here Hinking it was st another session filled with
Hings T wouldvt be able 10 0gply I vy business. However,
odter e 100 dous, T o more oware 0f Viow T con improve
and make on impoctRul change 10 vy business”

Tryphina Adonis, owner of Tryphina’s Liquor Store in Khayelitsha, Western Cape

"T om extremely proud 40 be port of HAiS training
programme. The module T am vnost passionate about is
responsible retailing ond \egol complionce, which empowers
ond encouroges sociolly responsible +roding. This is imgortont
for Distel, a8 we remain committed 10 Hhe gquidelines
prescribed by govemiment 0 address concems about alcohol
obuse-reloted horm W Jouth Africo.

Jolene Henn, head of Corporate Affairs Southern Africa

26 WWW.DISTELL.CO.ZA



“This 18 a first for Distell - working With our +avermers and +raining them. We want +o
shore our knowledoe ond we could feel from Hie energy W the room ond hear from the
Questions being osked Hiot we ore o+ the Stort 0f o fantastic joumey together

Wim Biihrmann, managing director: Distell Southern Africa

T p— " 0Ur favern OWNners ore OUr business
S tart w Iﬂi = (u ' pat:wers\,’eand Uli)eeo'w:r:o (;:ospir\ :Oqeﬂ/\er.
Refreshment? "

We are developing smoll-sized, largely femole,
retoilers' SENS ond competencies 40 improve
Hhe profitobility ond sustainability of Hheir
businesses and accordingly the quality

of lite of their families. We also want

10 improve the weltore and development

0f he communities W which we operate
Yogether.”

Eric Leong Son, Group manager: Sustainability at Distell

"T hove been listening 10 the experiences of the people here. T constantly osked myseld whether T
wos doing the rignt thing ond, after +he +wo doys here, T am reinforced ot where it concerns
my business, T hove been on the right +rack.

Luvo Ntuma, owner of Madlamini’s Place in Khayelitsha, Western Cape

1 DISTELL | Sustainability Report | 2019
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LEADING THE WAY WITH AN INNOVATIVE
APPROACH TO ENTERPRISE AND SUPPLIER

DEVELOPMENT

In South Africa, entrepreneurship and the growth
of small- and medium-sized enterprises (SMEs) are
widely recognised as critical to achieve inclusive
economic growth and development and stimulate
job creation.

We are working hard to transform our supply chain and contribute to meaningful
development that supports a more equitable and sustainable society. We are doing
this by increasing the number of black-owned and black women-owned enterprises
from which we procure goods and services. We are also empowering small business
owners with the tools they need to become key partners to our business.

As it remains a challenge to scale up the inclusion of SMEs in our core business value
chain, we take a collaborative approach with our E+Scalator programme, which was

E+-SCALATOR

9

investment cases
completed

11

launched in 2016 with six key objectives in mind:

oV A WN 2

To incubate black-owned and black women-owned businesses.
To discover and develop new empowered suppliers.
To provide market access by awarding offtake agreements.

. To secure and invest enterprise and supplier development funding.

To deliver targeted and relevant support services that grow suppliers.

. To create meaningful employment opportunities.

The total value of our E+Scalator programme is R89,1 million, comprising
R51,7 million in interest-free loans, R21,4 million in equity investments
and R16,1 million in kind support. During the year, we reassessed how

we measure the contribution of the SMEs participating in our E+Scalator
programme — with a focus on job creation, ownership and the realisation

of broad-based empowerment. Going forward, this will help ensure that
we create a truly transformed and inclusive supply chain that delivers a
meaningful impact for our business and those of our suppliers.

AGRIS=GATOR

We also launched our Agri+Gator programme in April 2018. Agri+Gator aims
to provide structured engagement and direct support to improve the yield,
output, participation, access to market and growth of empowered apple and
grape farmers within our value chain. We plan to scale up investment into
our Agri+Gator programme in the upcoming financial year and have already
onboarded eight new producers as part of this programme.

WWW.DISTELL.CO.ZA

businesses signed
on the E+Scalator
programme

17/17

available points for
the enterprise and
supplier development
realised in 2019

The strength of our E+Scalator
programme was acknowledged as
we were announced as the overall
winner at the 2019 Absa Business
Day Supplier Development
Awards. These awards recognise
leading companies in South Africa
who are championing supplier
development, building resilient
supply chains and creating
lasting value that moves beyond
compliance.



"Av Distell, We aim 10 be the pariner of
choice With gqovernment: Accordingly, Wwe aim
10 drive chovge by empowering Sustoinable
land +ronsformotion. We see s as an
nteqrol part 04 our success. We have
emborked on o jourviey With o solid +osk
force +0 wmobilise e right resources ond seills
nternolly, o well os loboy extenally, +o drive
is programme ond oct as a cotolyst for
South Africas lond tronsformation agendo,
With o particular focus on e ogple ond
wine sector.”

Wim Biihrmann, managing director: Distell Southern Africa

“Distell worked closely with s 10 Source e
necessory funding required for the exponsion 0%
our agple orchords. By having e riokt portner
for our business, we were able 10 fast track

e arowth ond development of our form 0§ o
viable, profitable ond sustainoble commerciol fruit
forvming business.”

Malcolm Abrahams, chairperson of the Klipfontein Agricultural Trust

Thusiness] ki

P 5,
[absa)
N/

SUPPLIER
DEVELOPMENT

"The udges felt that Distells enterprise and
supplier development drive Speaks +0 Hacir
bold vision 0% creating volue 10 earich the
lives of our people, shareholders, and e
communiities ot they work and live in,
T+ shows Hhelr genuine commitment +0
enterprise and sugplier development: Distell
appears fuly committed 40 buiding ond
diversifying Hheir supplier bose, With eforts
ot extend wel beyond e scorecord.
Distell 1§ actively pursuing higher levels of
novation, efficiency opportunities ond volue
partvershigs, and are wel Ustified the titte

oL overall winwner”

From competition to collaboration: building resilient supply chains and
the economy together (www.sdawards.co.za)

1 DISTELL | Sustainability Report | 2019
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HELPING SMALL BUSINESSES THRIVE THROUGH
EFFECTIVE SUPPLIER DEVELOPMENT

.

Omega Packaging is a 100% black-owned manufacturing
business that has supplied us with cardboard bottle
partitions made from 100% recycled material for the

last seven years. The business is labour intensive and
employs people from the Cape Flats (Western Cape) and its
surrounding areas. Omega Packaging joined our E+Scalator
programme in 2017 and has since become a leader in its
field, bolstered by Distell’s support.

“Distell i willing 0 walk o long way ond
treot heir suppliers like partners. The
Ooreements they Sign with sugpliers like us
enoble us 10 plan on o loviger-+erm horizon
- something thot 8 strumental for o
business owner +0 Survive and prosper n

0 very competitive ond +ough marketplace.
For example, they provided on opportunidy
for US 10 get the mochinery ond
equipment we have been dreaming about
for seven yeors! We have been operating
With mochines +hot are 60 years old ond
with Distels Sugport; we could sign own
exclusive use agreement or Sub-Jalharan
Africo with o U§A-bosed company. Our
machine arrived W December 2013, and it
is world-\eoding equipment

Steve Smith, operations director at Omega Packaging

WWW.DISTELL.CO.ZA

DeFynne Nursery is a 100% black-owned, 50% women-
owned nursery in Wellington in the Western Cape. Owners
Elton Jefthas and Jackie Goliath have over 40 years combined
experience in the plant-breeding industry.

They started DeFynne Nursery in 2001, specialising in
propagating and cultivating fynbos species for sale to retailers
like Woolworths and Builders Express, and major plant nurseries
like Stargrow. In 2017 they expanded into the propagation and
cultivation of deciduous fruit trees.

The nursery operates on a 25-hectare farm, acquired by

the Western Cape Department of Agriculture through their
Proactive Land Acquisition Strategy (PLAS) programme. In
2019, Elton and Jackie approached Distell to help their company
respond to growing opportunities in the deciduous fruit sector.
We gave DeFynne Nursery an interest-free loan to help them
expand their apple tree propagation and cultivation capacity.

GREENLITE CONCRETE: VALUE
THROUGH INNOVATION

Coal ash is the waste produced by burning coal at our
distilleries. As part of our commitment to disposing of coal
ash in the safest, most environmentally responsible way,
we partnered with Greenlite Concrete, a specialist
alternative building products manufacturing company

in the Western Cape.

In 2018, we gave Greenlite an interest-free loan of

R1,8 million to buy a specialised truck and crusher. These
are used to remove coal ash from various Distell sites and
to refine the coal ash into fly ash. Greenlite uses the fly ash
to manufacture beneficially reused concrete blocks. The
use of this waste product from our brandy manufacturing
process creates a circular economy and reduces our
environmental footprint.
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Apple juice concentrate is a critical ingredient in cider production. As the second largest global producer of ciders, the
sustainable sourcing of apple juice concentrate, ideally from empowered local sources, is strategically important for our
business. Even more important is sustainable transformation of South Africa’s agricultural sector to stimulate economic
growth and inclusion. We currently source two-thirds of our apple juice concentrate locally but want to do more.

Klipfontein Fruit Farm is an apple and pear farm in the Villiersdorp area of the Western Cape. The business is jointly owned by Klipfontein
Agricultural Trust (51% black ownership) and the Stargrow Group (49% ownership).

In October 2018, we approached Klipfontein with the hope of integrating the farm into our supply chain via the agri-based arm of our
enterprise and supplier development programme, Agri+Gator. Once onboard, we collaborated with Coca-Cola Beverages South Africa
(CCBSA) to help Klipfontein secure R20,6 million in funding from the Mintirho Foundation — a CCBSA-driven agricultural fund that supports
historically disadvantaged farmers and small suppliers across South Africa.

We are proud of this leading example of industry collaboration. Not only have we partnered to increase the footprint of orchards supplying
CCBSA and Distell, we have also maximised the economic benefit for empowered farmers. Looking forward, we plan to investigate
additional joint intervention opportunities with CCBSA and other project financiers to realise even more value for South African farmers.

“Working with Distell ond Stargrow hos helped e Kliptontein Agriculturol Trust fronsgonm s
empty fieds o world-class orchords. We are vow using the londs acquired for us Harough e
gqovernments Land Redistribution for Agricutturol Development (LEAD) Programme Sor productive
use, Creating productive orchards o+ Wil create wealtn for owrselves and our children”

Derich Priga, deputy chairperson of the Klipfontein Agricultural Trust

"The Distel apple ond orage +ronstonmotion progromme wos Selected as o Presidentiol Job Summit
progromme - ond We are ON Tack 0 achieve OUr targets.”

Bridgitte Backman, director: corporate and regulatory affairs at Distell

“Enterprise ond supplier development I8 the most importont component o& local economic development
08 It i§ businesses ot creote sustoinoble obs ond weolth creation opportunities n society. The
Distell stroteqy is therefore bosed on providing businesses with e Services and sugport Haey require
10 help them overcome the many challenges thot prevent them from growing el businesses.

AS gort of Oistells condribution 10 South Africo's Notional Development Plon, we help businesses 4o
ncrease el cogacity 10 creote wealth and \obs.

Charles Wyeth, Group manager: local economic development at Distell

145NN 001225 ANNN G 001NN 101/
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SUPPORTING ECONOMIC
INCLUSIONTHROUGH

A FOCUSED APPROACH
TO PREFERENTIAL
PROCUREMENT

Preferential procurement is a priority element of the B-BBEE
scorecard. Preferential procurement encourages the use of
black-owned and black women-owned businesses as suppliers
and partners.

Our vision for procurement is to drive sustainable
value through smart spend management that
enables innovation and builds quality partnerships
along our value chain.

We do this through a focus on:

— Certificate compliance: We collaborate with our suppliers,
particularly SMEs, and encourage them to obtain and
provide us with valid B-BBEE certificates to safeguard our
partnerships with them.

Shift spend and supply: We continue to shift spend

from generic suppliers to black-owned suppliers. This

has resulted in a significant and continued increase in

the number of black-owned and black women-owned
businesses with which we have partnered.

Supplier development: This remains a priority focus,
supported by our E+Scalator and Agri+Gator programmes.

We increased our preferential procurement score from 15 to
16,50 points out of a maximum of 25. We also increased the
number of black-owned and black women-owned enterprises
in our supply chain:

+11%

in black-owned enterprises — this resulted in a 36%
increase in spend.

+12%

in black women-owned enterprises — this resulted
in a 10% increase in spend.

Our supplier code of conduct requires all suppliers to care for
the environment and ensure compliance with all applicable laws
and regulations in the country where products or services are
manufactured or delivered. We encourage our suppliers to track
their environmental impact and measure things such as water
consumption and electricity usage. In the year ahead, these
measures will help us shape our risk assessment for suppliers.

Read more about how we reduce our environmental impact
along our value chain from page 45.

WWW.DISTELL.CO.ZA
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DROSTDY-HOF

DROSTDY-HOF AND PYDA:
A COLLABORATION
FOR CHANGE

Drostdy-Hof and the Pinotage Youth
Development Academy (PYDA) have
partnered to ensure a sustainable wine
industry for the future.

Based in Stellenbosch, Western Cape, PYDA adopts an innovative
approach to develop young talent for employment. The Academy
targets historically disadvantaged South Africans between the
ages of 18 and 25 and offers a holistic year-long work readiness
programme focused on demand-led locally prominent industries
that currently include Wine and Tourism. By completing the
programme, students acquire relevant technical and personal
development skills needed for employment in these industries,
as well as an industry-endorsed qualification.

Over 90% of graduates have been employed within
six months of completing the program