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Keurig Green Mountain has been a signatory to the United National Global
Compact since 2004. With this Communication on Progress, we reaffirm our
commitment to the Global Compact and its principles. This update also serves as
our first COP for the CEO Water Mandate.

To download our fiscal 2014 Sustainability Report, visit

UNGC Principle Report Section

HUMAN RIGHTS

1 Businesses should support and respect | Resilient Supply Chain:
the protection of internationally Responsible Sourcing Supplier
proclaimed human rights. Guidelines (pages 42-43)

Resilient Supply Chain: Supplier
Assessments (pages 45-47)

Resilient Supply Chain: Supply
Chain Outreach (pages 53-59)

2 Businesses should make sure that they | Water Stewardship: Our Approach
are not complicit in human rights (page 28)
abuses.

Water Stewardship: Water in Our
Value Chain (pages 29-31)

Water Stewardship: Water
Partnerships (pages 32-33)

Water Stewardship: Engagement
(pages 34-35)

LABOR STANDARDS

3 Businesses should uphold the freedom
of association and the effective
recognition of the right to collective

bargaining.

4 Businesses should uphold the Resilient Supply Chain:
elimination of all forms of forced and Responsible Sourcing Supplier
compulsory labor. Guidelines (pages 42-43)

5 Businesses should uphold the effective
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abolition of child labor. Thriving People and Communities:
6 Businesses should uphold the Diversity and Inclusion (page 93)
elimination of discrimination in
respect of employment and
occupation.
ENVIRONMENT
7 Businesses should support a Overview: Our Strategy (pages 12-
precautionary approach to 13)
environmental challenges.
Overview: Our Sustainability
Targets (pages 13-14)
Overview: Stakeholder
8 Businesses should undertake initiative Engagement (pages 20-21)
to promote greater environmental
responsibility. Resilient Supply Chain (pages 39-
42)
Resilient Supply Chain: Beverage
Ingredient Sourcing (pages 50-52)
9 Businesses should encourage the
development and diffusion of Resilient Supply Chain: Supply
environmentally-friendly technologies. | chain Outreach (pages 53-59)
Sustainable Products:
Understanding Impacts in Our
Value Chain (pages 63-66)
Sustainable Products: Our
Operations (pages 76-84)

ANTI-CORRUPTION

10

Businesses should work against
corruption in all its forms, including
extortion and bribery.

Resilient Supply Chain: Responsible
Sourcing Supplier Guidelines (pages
42-43)
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CEO WATER MANDATE COP

Direct operations

Sustainable Products: Our Operations (pages
83-84)

Supply Chain and watershed
management

Water Stewardship: Water in Our Value
Chain (pages 29-31)

Water Stewardship: Water Partnerships
(pages 32-33)

Resilient Supply Chain: Supply Chain
Outreach (pages 53-59)

Collective action

Water Stewardship: Engagement (pages 34-
35)

Water Stewardship: CURRENT 2014 (pages
36-37)

Public policy

Water Policy:

Community engagement

Water Stewardship: Engagement (pages 34-
35)

Water Stewardship: CURRENT 2014 (pages
36-37)

Thriving People and Communities: Thriving
Communities (pages 100-101)

Transparency

Water Stewardship: Water in Our Value
Chain (pages 29-31)

Sustainable Products: Our Operations (pages
83-84)



http://www.keuriggreenmountain.com/Sustainability/ReportsAndDisclosures/WaterPolicy.aspx
http://www.keuriggreenmountain.com/Sustainability/ReportsAndDisclosures/WaterPolicy.aspx
http://www.keuriggreenmountain.com/Sustainability/ReportsAndDisclosures/WaterPolicy.aspx

