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0. Sustainability policy

Axfood AB seeks to achieve continual improvementds work with environmental, natural resource
and social issues. Initiatives are based as mupbsssble on the principle of preventive action and
application of the precautionary principle. Axfowginly works in accordance with ISO 14001.

Axfood’s aim is to a leader within sustainabilitydato have the courage to break new ground in terms
of new technical solutions and working methods.

Through systematic work with environmental and albisisues including clear targets, measures and
follow-up these initiatives can be easily monitobgdcustomers, employees, owners and society at
large.

Environmental work focuses on reduced climate irhfracn handling of goods, waste, transport,
energy and use of premises. Ahead of major stralcthianges we perform environmental impact
assessments. In our stores we want to make itfeasgo-aware customers by offering an
environmentally compliant product range, fair traeetified products, practical solutions and good
consumer information. We also want to offer ourtomgrs opportunities to become involved in
sustainability issues through cooperation with poofit organizations. Social responsibility initizs
involve promoting a good social environment bothtfe people who work at Axfood and its
companies and the people who produce and delieggritup’s products.

Axfood’s code of conduct makes it clear to our digpp what we expect of them, above all within the
social area. We are becoming successively betagying our code of conduct in order to improve
conditions where our goods are produced.

Axfood works with sustainability issues as an inédgd part of its business and the individual
companies within Axfood AB are responsible for finactical implementation of Axfood’s
sustainability work. Good skills and involvementeinvironmental issues among employees are a
prerequisite for realization of these aims. Envinemtal coordinators have been appointed in all
companies.

1. Products

e In 2010, Willys will launch Sweden’s cheapest bagrganic groceries

o Willys to complete eco-labelling of all its stori@s2010

e Axfood Group to increase its sales of organic potglduring 2010 to at least 3% of food sales

o By 2010 Axfood will increase its sales of organiogucts to at least 6% of food sales

¢ All chains to draft proposals for targets for regdichrinkage in 2010

e Product range/purchasing to complete work on pwidgaguidelines (environmental
requirements) for different product categories 2010

e During 2010 Axfood will purchase green palm oiltfarates for the palm oil included in

Axfood’s private label products
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2.

Waste and lifecycle
All warehouses and owned stores to introduce wsasteng in 2010 where all producer liability
fractions are included as well as biodegradablecdiner waste. The intention is to recycle as
much of the waste as possible.

All companies to achieve better profitability f@as of waste fractions to recycling.

Transport
Axfood will start to climate-neutralize its air & in 2010
All drivers of company cars will be offered infortien about eco-driving
In future, all vehicle drivers will also be offeré@ining in eco-driving
Dagab and Axfood Narlivs to draft clear environnamnéquirements for suppliers of transport
services and fuel in 2010
Dagab and Axfood Narlivs to reduce their carborxidie emissions from fuel by 2% per tonne
kilometre from owned vehicles during 2010
Dagab and Axfood Narlivs to reduce their carborxidie emissions from fuel by 10% per tonne
kilometre from owned vehicles by 2015
10% of business travel in excess of 50 km shouly@ain or bus from 2010
25% of business travel in excess of 50 km shoulldybieain or bus from 2015
Axfood will conduct a survey of employees’ traveland from the workplace in 2010 in order to

have a better record of Axfood’s environmental ioipa

Energy and use of premises
Reduce climate impact by 75% by 2020
Reduce energy consumption by 30% péimour premises by 2015. The reduction plan inetud
a review of lighting, ventilation, refrigeration @gheating.
Reduce energy consumption by 4% péiythe end of 2010 in premises where we are able t
measure energy consumption.
Ensure accurate energy measurement in all stores vémegotiating leases
Invest in solar panels and/or wind power on thésob warehouse buildings in 2010
Become “climate neutral” by 2020

Axfood will transfer to renewable electricity withguarantee of origin starting in 2010
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o Axfood will transfer to Bra Miljoval (Good Environemtal Choice) electricity starting in 2013
e Halve climate impact from refrigerants by 2015
o Axfood to use eco-labelled office machines (compyterinters and copierghen available. This

objective has been partly met since it has beaiedaout for all desk-top computers.

5. Social issues

e Carry out consultations with key organizationshe social field

e During 2010 all chains will carry out a marketingigity with Fairtrade in order to strengthen
sales of fair trade labelled products

e Continue to be a member of CSR Sweden

e Improve risk assessments of producer countries

e Strengthen the Shanghai office’s work with so@alies when choosing suppliers

e Steadily increase the number of social audits

¢ Raise the quality of follow-up of social audits

¢ Axfood to stop selling products with azo coloratising 2010

e Strengthen work with wellness initiatives for emyges

e Achieve an even gender distribution in managemesitipns, i.e. women and men represented
within the 40-60% band by 2015 at the latest

e 90% of employees should perceive the company agjaal opportunities workplace as regards
women and men by 2015 at the latest

e Achieve an even gender distribution among those attemd Axfood’s management training
courses, i.e. women and men represented in th®%0b&nd during 2010

e Double the number of employees who utilise theemsubsidy by 2015

¢ Reduce long-term and short-term absence

6. Customer in sustainability work

¢ All chains to improve their communication with theustomers on sustainability issues during
2010

e All chains to inform their customers about ethidlabices made from 2010 onwards

e During 2010 all chains will introduce clear shetige labelling for eco-labelled and organic
products

¢ All chains to ensure that information about howeach all stores by public transport is available

on the web.
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7. Animal welfare
e The target for sales of organic meat is 2% of rsakds for 2010.
e Country of origin labelling for meat raw materiaad in private label products to be introduced

with the aim of completion in 2011

8. General questions and training

e 20% of employees to receive basic environmentaditrg.in 2010

e All regional managers and sales leaders to redsge training in environmental and social
issues during 2010

e All employees to have received basic environmeanaahing by 2012 at the latest

e Environmental demands to be made when purchasfiog ohaterials and cleaning services. The
environmental. The Environmental Management Coisngilidelines to be used in purchasing
work.

e A special programme for green IT and the sustaaffice' to be drafted by 2010 at the latest

e Agreen IT audit to be performed in 2010

e All employees who work with purchasing of goods ardvices to a significant extent to receive

training in the code of conduct during 2010.

! To include such items as computer and serverusg;out policy, eco-labelled purchasing, effeetivse of
server rooms, measures to reduce travel througérhmiportunities for distance working and confeesm
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